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Why ‘Hush Puppies’ Bark So Loudly Red Motley Talks about Alcoholism 


Exploring Hidden Assets Are Too Many Companies Ignoring the 
In Sales Contests Motivation Power of Honor Awards ? 


“ 


4 "iy 
im ia 


6.000.000... GOING. ON 7 


This year, one woman’s magazine has achieved a The exact date can’t be forecast, but the name 


circulation of over 6,000,000...Ladies’ Home of the magazine can... Ladies’ Home Journal... 


Journal. In the not-too-distant fu- 7 because more than ever before, 
ture, one woman’s magazine will!) | the Journal is the magazine 
be the first to reach 7,000,000. a | ] the most women want the most. 


Isn't it about time 
advertising moved up 


from the Three-I League? 


“If you’re not quite sure what you’re talk- 


The shrewd man who said that would IM PACT 


ing about, invent a fancy name for it!” 


have loved advertising’s current Three-I 
League: 


[ mpact [mage Involvement 


The trouble is that too many people mouth 
the words without having the slightest 
idea of what they’re talking about. 


Isn’t it about time advertising moved up 
from the Three-I League and brought the 
words to life by spelling things out? 


For instance: 


Get the customer’s attention. Give her (or 
him) a clear-cut impression of the product, 
and make her feel it’s made by honest people 
with good taste. Convince her that what you 
are saying is directed to her personally, and 
that what you are selling can play a useful or 
a pleasant part in her life. 


cd 


This is what we preach. This is what we 
try to practice. If it seems simple, it’s be- 
cause it is. So is advertising that works. 


We work for the following companies: ALLSTATE INSURANCE COMPANIES * AMERICAN MINERAL Spirits Co, 
ATCHISON, TOPEKA & SANTA FE Rattway Co. * Brown SHOE ComMpaANy + CAMPBELL Soup COMPANY + CHRYSLER CorRpPo- 
RATION * COMMONWEALTH EDISON COMPANY AND PuBLic SERVICE COMPANY * THE CRACKER JACK Co. « THE ELECTRIC 
ASSOCIATION (Chicago) « GREEN GIANT COMPANY « HarRIS TRUST AND SAVINGS BANK « THE Hoover Company « KELLOGG 
Company « THE KENDALL CoMPANY * THE MaytaG Company « Mororota INc. « Poitip Morris Inc. « Cuas. PFizer & Co., 
Inc. « THE PILLSBURY COMPANY * THE PROCTER & GAMBLE COMPANY * THE PurE O1, Company +« THE PurE Fue. Or. 
Company *« Star-Kist Foops, Inc. « SuGAR INFORMATION, INC. « Swirt & COMPANY « TEA COUNCIL OF THE U.S. A., INc. 


LEO BURNETT CO., INC. 


CHICAGO, Prudential Plaza » NEW YORK + DETROIT «+ HOLLYWOOD + TORONTO + MONTREAL 
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TO PRE-SELL 


BASIC FOR 1960 TO 
REACH HOSPITALS 


‘aoe — 
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6 STRATEGIC 
SALES-BUILDING 
ISSUES 


Your nucleus for reaching, tell- 
ing and pre-selling the greatest 
concentration of people who buy 
for hospitals, HOSPITALS, 
Journal of the American Hos- 
pital Association . . . first in ABC 
paid circulation. 


March 16th—-PLANNING AND 
CONSTRUCTION ISSUE 
April 16th ADMINISTRA- 

TIVE REVIEWS ISSUE 


July 1Ist--SMALLER HOSPI- 
TALS ISSUE 

July 16th CONVENTION 
PROGRAM ISSUE 

August Ist ANNUAL GUIDE 
ISSUE 


September 16th CONVEN.- 
TION REPORT ISSUE 


HOSPITALS 

JOURNAL OF THE AMERICAN HOSPITAL ASSN 
840 North Lake Shore Drive 
Chicago 11, Illinois 


Please send information on HOSPITALS’ 
6 Strategic Issues and Brochure ‘‘It’s the 
Direction that Counts 

Name litle 
Company 

Principal Product 

Street 


City State 
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NSE/N.Y. Sales Execs Club Hassle 
Over Payment of Dues 


General Management 

And Now .. . the LEADER-LOOK! 
Leadership 

What Makes a Dynamarketer? 


Marketing 


Why ‘Hush Puppies’ Bark So Loudly 
(Wolverine Shoe) 


Markets 


B. F. Goodrich: A Broad New Field 


New Product Introduction 


Clupak—a New ‘Extensible’ Paper-- 
Stretches Out to Wrap Up Markets 


Stirring Saga of a One-Handed Egg Beater (Ekco) 


The Personal Element 
Red Motley Talks About Alcoholism 


Product Planning 


How to Be Sure the Customer 
Wants Your Product (Filmsort) 


Promotion 


Operation Gift Wrap: 
London Records Thinks Positively 


Where Were You Between 11 and 2? Maine! 


Salesmen’s Incentives 


Exploiting Hidden Assets in Sales Contests 
(Foremost Dairies) 


Are Too Many Companies Ignoring the 
Motivation Power of Honor Awards? 


Tools for Selling 


Promotion Kits for Builders 
Help Crawford Sell Garage Doors 


Executive Offices: 630 Third Ave., New York 17, N. Y., YUkon 6-4800 


HIGHLIGHTS 


A NEW DIMENSION FOR MARKETERS 


You've thought about your corporate image, maybe even 


done something about it, but for the farsighted marketer 
that’s not enough anymore. To stay ahead of tomorrow's 
expanding product-lines and marketing techniques, you'll 
have to show even more evidence of superiority—you'll 
have to have the Leader-Look. Page 33 


THOUGHTS FROM AN EX-DRINKER .. . 


. on the stigma of being “different” when you don't 
drink . . . on the temptation to have just one to put your 
companions at ease . . . on how an ex-drinker can handle 
business lunches . . . on the drinking problem as part of 
the business of living. Page 36 


CLUPAK—REVOLUTION IN PAPER 


The Clupak span is spreading, bids fair to overrun the 
entire kraft paper industry—and that’s only the beginning. 
. . » Yet Clupak, Inc., doesn’t really market a product—it 
researches and licenses its “ideas.” Page 40 


100,000 SHOES A WEEK 


. after only 18 months on the market, is the proving 
of Hush Puppies’ sound marketing formula. In a most 
un-casual manner this casual footwear is “quieting the 
barking dogs” of altogether too many Americans to please 
its competitors. Page 67 


DEPARTMENTS AND SERVICES 


Advertisers’ Index 105 Letters 

Call Report 106 Marketing Newsletter 
Corporate Close-up 12 Scratch Pad 
Dynamarketer Significant Trends 
Editorials They‘re in the News 
Executive Shifts Worth Writing for 


TO SELL 


MEET THE HOSPITAL 
MARKET FACE-TO-FACE 


MERCHANDISE 
MART 


in San Francisco 
August 29 - September 1, 1960 


More than 13,000 people with top 
authority to buy attended the 
1959 American Hospital Associa- 
tion’s Annual Convention. 


MEET THESE BUYERS ... 
truly the buying heart of the 
hospital market. 

DEMONSTRATE CONCLU- 
SIVELY ... to those with 
authority to buy. 

SELL EFFECTIVELY ... you 
can show more and write more 
orders. 


EXHIBIT MANAGER 
HOSPITAL MERCHANDISE MART 
840 North Lake Shore Drive 
Chicago 11, Illinois 


Please send complete information on ex 
hibit opportunities at the Hospital Mer 
chandise Mart 

Name 

Company 

Principal Product 

Street 


City State 
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A WHBF PLUS SIGN NO. 4 


His Responsibility: 
Reliable Service to WHBF 
Radio and WHBF-TV Audiences— 


and to our Advertisers, Also 


Bob Sinnett has been a part of the Quad- | 
City radio industry longer than anyone | 
else. Now completing his 28th year at | 
WHBF, his job is to keep several million | 
dollars worth of broadcasting equipment | 


running smoothly. Bob is a registered pro- 
fessional engineer, a senior member of the 


Institute of Radio Engineers and has served | 


on the NAB Engineering Committee. 


With this background as a guide, Bob has 


installed at WHBF, Radio and TV, emer- | 


gency equipment to cut program interrup- 
tions to an irreducible minimum. Both 


WHBF Radio and TV have stand-by trans- | 
mitters and antennae. WHBF-TV has an | 


emergency generator, pictured above, that 
automatically takes over when central sta- 
tion power fails. There’s a stand-by micro- 


wave link between our studios and TV | 
transmitter. Our 1000-foot tower has an | 


elevator to speed maintenance. 


Throughout WHBF engineering facilities | 


there is duplicate and stand-by equipment 


to take over if primary equipment should | 


fail. In addition, Bob’s crew follows a 
rigorous preventive maintenance program. 


All this adds up to fewer outages and 
fewer commercials missed; less need for 
make-goods or credits and the extra work 
this entails; virtual elimination of audience 
annoyance at program interruptions. It 
assures audience and advertisers alike of 
constant, reliable service from WHBF, pres- 
tige Radio and TV. 


STRONG & PRODUCTIVE FROM DEEP ROOTS 


WHBE 


Covering Western {illinois — Eastern lowa » RADIO & TELEVISION 


Sales Management November 


» ales »#anagement 


EXECUTIVE OFFICES: 630 Third Ave., New York 17, N. Y., YUkon 6-4800 


EDITORIAL 


PUBLISHER and EDITOR 
VICE PRESIDENT, EDITORIAL 
EXECUTIVE EDITOR 
MANAGING EDITOR 
SENIOR EDITOR 


Philip Salisbury 

A. R. Hahn 

John H. Caldwell 
Robert C. Nicholson 
Lawrence M. Hughes 


Special Feature Editor 
Assistant Managing Editor 
Senior Associate Editors 
Associate Editor 

Midwest Editor 

Copy Editor 

Art Director 


Harry Woodward 

Kenneth Partch 

Alice B. Ecke and James G. Plunkett 
Kenneth M. Reiss 

Robert A. Kelly 

Phyllis B. Daignault 

Rich Life 


DIRECTOR OF RESEARCH 
Associate Director of Research 
Consulting Economist 


Dr. Jay M. Gould 
Alfred Hong 
Peter B. B. Andrews 


PRODUCTION MANAGER 
Assistant Production Manager 


T. Robert O’Brien 
Alice Harris 


READERS’ SERVICE BUREAU 
Editorial Assistants 


H. M. Howard 
Grace Bigger and Barbara Saypol 


DIRECTOR 
Assistant Director 
Subscription Manager 


U.S. and Canada: $10 a year ¢ Foreign $15 


R. E. Smallwood 
John S. Fragale 
C. V. Kohl 


OFFICERS 


Chairman of the Board 
President 

Treasurer 

Vice President, Sales 
Vice President, Editorial 
Senior Vice Presidents 


Philip Salisbury 

John W. Hartman 

Ralph L. Wilson 

Randy Brown 

A. R. Hahn 

C. E. Lovejoy, Jr., R. E. Smallwood 
W. E. Dunsby, Wm. McClenaghan 


Bill Brothers Publications in MARKETING (in addi- 
= tion to Sales Management): Sales Meetings, Premium 
= Practice. INDUSTRIAL: Rubber World, Plastics 
Technology. MERCHANDISING: Fast Food, Floor 
Covering Profits and Modern Tire Dealer. 
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Here’s the big buy in spectaculars 
a bundle of money 


and it doesn’t cost 


A full page in The Milwaukee Journal costs 
you only $1,800 for 370,000 daily circulation, 
or only $2,040 for 505,000 copies on Sunday. 


(Cost per 1,000 is lower than in 1933.) 


Multiply this big newspaper page in other 
big-circulation newspapers across the nation, 
and you have the most economical, ‘‘selling- 


est” spectacular in the advertising business. 


The audience is ready-made and waiting for 
your product news, in the only medium tailor- 
made for product news, the only medium 
which adds the “get-it-now” news impact 


your advertising needs today. 


Sales Management 


November 20, 1959 


| HAIRCUT 


| SHAVE 10 


In Philadelphia nearly everybody reads The Bulletin 


The Evening and Sunday Bulletin, Philadelphia 


ADVERTISING Orrices: Philadelphia * New York * Chicago 
REPRESENTATIVES: Sawyer Ferguson Walker Company in Detroit * Atlanta * Los Angeles * San Francisco 
Fiorma Resorts: The Leonard Company * Miami Beach 
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EDITORIALS 


How Your Associates See Your Plan \2 SELL 


Probably you are pretty far along in wrapping up your a quarter of 


marketing plans for 1960. Many of the ideas no doubt have come > amillion big 
up through your associates. The final plan, however, is yours. = 
consumers 

Nevertheless, do you have a nagging doubt that your associates “* 
will see the plan as you do? ' of prestige 


The other day at the Boston Conference on Distribution, Dr. — products 
Harry L. Hansen, professor of business administration, Harvard 
Graduate School of Business Administration, planted just such : 
a doubt in the minds of several hundred executives. : services 


and 


“As a useful exercise,” Hansen said, “I suggest that when you 
return from this conference you ask your fellow. executives 
individually to write down what the objectives of your company 
are, or should be. Compare them and you may be in for a 
shock. They are likely to be very diverse, suggesting that you 


and your colleagues are not united toward any specific goal. 
: 8 7% § Doctors are a class 


market by themselves... 
successful businessmen 
...influential community 
leaders...sportsmen 
... better home owners 


“No military commander can plan,” continued Hansen, “on 
the basis of an objective such as ‘win the war.’ Nor can you, 
as marketers, work your best without having a fairly precise 
and definable objective and scheduling your steps toward it.” 


Ford’s objective for most of the postwar years was to “Beat ++  @xtensive travelers. 
Chevrolet,” but first Ford had to build the production capacity Their buying decisions 
to make it possible to achieve its sales objective. Lestoil dared | are often made on the 
to promote its single product into the bigtime, rather than remain quality products and 
just small enough to avoid head-on competition from Mr. Clean one they see 
and Handy Andy. The specific, short-term objectives of the ciga- advertised in the 
rette manufacturers are changing with giddying speed. AMA News. 


You can be successful without taking the time to state your 
objectives, or asking your associates what they believe your 
objectives are, or should be. In any case, it will be your younger 
associates who will be carrying out long-range plans. And you doctors 
should want to know now if they have an appreciation for the every other 
strategy of the objective. week 


sell a quarter 
of a million 


A Job Description Worth Repeating 


We've never had much patience with the argument of the 


THE 
salesman vs. advertising. It is not one or the other. 


Hiram Walker Inc., talk with a group of salesmen about this 
problem. “These are the tools of modern selling,” Ray Revit ? 
pointed out. “Today's selling is perhaps something like the es AMERICAN MEDICAL 


We are delighted that we heard Ray Revit, vice president, | | IN] EWWIS 


published by the 


ASSOCIATION 
535 North Dearborn Street, 
Chicago 10, Illinois 
“Do you remember Oppenheimer, who developed the bomb?” 475 Fifth Avenue, 

P, New York 17, New York 
1919 Wilshire Boulevard, 
Los Angeles 57, California 
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development of the atomic bomb. 


(continued on page 9) 


ey 


TRP: Tamper-proof Rigid Protection and unbroken end panel 
display allow maximum use of printed, wrapperless, waxed 
cartons. More tamper-proof and rigid than tuck-end cartons 
and less costly than a seal-end packaging system. Machine 
flexibility. Your existing carton line can handle TRP* at 
reduced packaging costs by eliminating adhesives. A full 


range of sizes. Concora E-Z opening feature is optional. 
*A trademark of CCA 


CONTAINER CORPORATION OF AMERICA 


Chicago 3, Illinois, and key marketing areas. FOLDING CARTONS 
SHIPPING CONTAINERS SEFTON FIBRE CANS PLASTIC PACKAGING 
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asked Revit. “Oppenheimer was not a great theoretical physicist. 
Einstein and Fermi provided the theory. Einstein and Fermi 
were not great mathematicians. Edward Teller was that. Oppen- 
heimer was not an engineer . . . but he was the man who put 


all the pieces together to bring about the release of nuclear 
energy. 


“The salesman today is a coordinator,” continued Revit. “He 
works with modern tools and he brings about an atomic explosion 
a hundred times a week in the accounts that he covers. He 
releases the energy and the interest in a brand by proper use of 
all these tools.” 


And that is why advertising men so often hear a marketing 
executive say that he will increase his sales force as he increases 
his advertising. The roles of advertising and personal selling 
change subtly every day, but the need for both is also demon- 
strated every day. 


‘Start the ‘60's Right!’ 


Sure as shootin’, many an advertiser will pull in his adver- 
tising horns in January. The advertiser, it is true, will authorize 
his agency to issue contracts for 1960 schedules, but he will be 
slow to release insertions for January or early February. It has 
happened year after year so 1960 is not likely to be different. 


Is this any way to “Start the ’60’s Right”? 


The decade of the ’60’s, which all of us have been bragging 
about for years, will be upon us in five and a half weeks. You've 
heard the speeches and read the forecasts: The golden sixties, 
breathtaking in promises of prosperity. 


The statistical facts are there to support our hopes. But will 
we match the statistics with our faith? 


Consumers, in the third quarter of 1959, cut down on their 
rate of saving and boosted their purchases to a new high for 
the quarter. . . . Consumers have demonstrated their willing- 
ness to part with cash in hand for goods and services today. . . . 
Consumers quite openly are banking on their bright future. 


And while we are urging you to start the ’60’s right, you might 
take another look at your traditional attitude toward your sum- 
mer sales slump. 


Sales Management does not believe a summer slump is either 
inevitable or desirable. So we are devoting our January 1, 1960, 
issue to presenting ideas which have helped others to overcome 
what they thought was the traditional summer sales slump. 


fe will spell out whe e mean in “Fancy vs. Fact on the 
W ll spell out what we mean Fancy} Fact tl 

Summer Slump,” which we have a hunch you will want to 
S S] hich we h I h y ll t t 

place in the hands of your management team and everyone in 
your distribution setup. 


As we said in the beginning, “Start the ’60’s Right!” 


Over 12,500 
U.S. Manufacturers 
will be advertising 
their products and . 

services in the 
No. 1 Market Place 

of Industry... 

— the 50" Edition 
of Thomas Register. 


Firms representing 
80% of the industrial 
buying power of the 

country use T. R. 
70,000 Times a Day 

to locate suppliers! 


THOMAS 
REGISTER 
eno ca 


susze | 
> 


‘i 


oom 3 
WS 


i 


i 


Industry’s No. 1 Publication 
because it's 
Industry's No. 1 Marketplace 


Thomas Publishing Company 
461 Eighth Ave. « New York 1, N. Y. 
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Advertising linage UP 10.7% 
Advertising revenue UP 24% 


the first 9 months of '59 


Readers of Sports Afield are men of action. 

Advertisers know this. And they know, too, 

gy e that Sports Afield reaches only interested 

p EGE Cial readers, with no secondary or indifferent 

- audience. Which is why, more and more, they 

bail t , choose this special interest medium to reach 
BER re St responsive and sports-minded prospects only. 
e And this is true of all Hearst Special Interest 

" Magazines—“the best pruned orchard in the 

RR as AZ i iy © s field of advertising”. Each selects a particular 
market —and hits hard at that market, with 

no scattered shots, no dollars wasted on an 

expensive second audience not interested in 

what the advertiser has to 

sell. Which is why Hearst 


Special Interest Magazines 
get action at the local level. 


HUNTING 
Special Deer Hunting 
Features 
> 
Pheasants - Ducks 
FISHING 


Carp- Steelhead 


a A we 


_ Se 


HEARST 
magazines getaction! 
apr keys to profits through action: 


Hearst readers are prospects, not just suspects 
Advertising is focused where interest is keenest 
Editorial and advertising content work together 
Editorial integrity lends prestige to advertising 
Each Hearst Magazine is an authority in its field 
Hearst readers are sold—only need to be told! 


BualinG House beautiful Ba howe TOWNS COUNTRY — (joodffousdeeying American Druggist 
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ROCK ISLAND + MOLINE + EAST MOLINE + DAVENPORT 


FIRST 100 MARKETS 


IF YOU DO 
BUSINESS IN THE 
QUAD-CITIES .... 


THIS DATA 
CAN HELP YOU 


Just off the press! Unique 16-page 
tabloid of new, authoritative Quad- 
City market facts and _ figures. 
Graphically illustrated. Concise, com- 
plete, accurate, useful. Read ex- 
clusive interviews with Quad-City 
wholesalers and retailers of food, 
drugs, etc. Ask for the 1959-60 Quad- 
Cities Market Edition. Contact 
Allen-Klapp or write Mr. Harold E. 
Swanson, Manager General Adver- 
tising, Argus-Dispatch, Rock Island 
—Moline, Illinois. 


THE QUAD-CITIES LARGEST 
COMBINED DAILY CIRCULATION 


MOLINE DISPATCH 
ROCK ISLAND ARGUS 


Not'l Repr. — THE ALLEN-KLAPP CO. 


CORPORATE CLOSE-UP 


B.EGoodrich 


B. F. Goodrich: 
A Broad New Field 


Just one month ago, B. F. Goodrich Chemical Co. announced its 
full-scale entry into the $400-million-a-year textile chemicals market. 
On that very day it became, in the words of Marketing V-P Harry B. 
Warner, “the only supplier in the industry to offer to the . . . trade 
such a broad range of chemicals for use in upgrading fabrics and 
improving textile manufacturing processing.” 


How did it happen that Goodrich could make that statement when 
it was just announcing its entry into this mushrooming field? Warner 
tells the story like this: “Way back in 1952, we were making a large 
group of chemicals called polymers. At that time, we knew that many 
polymers were being used in textile finishing, and we knew that they 
would undoubtedly be more and more widely used as time went on. 
At that time, however, many of our polymers were unfit for textile 
use. We sold many to a number of other industries, but virtually 
none to the textile field. 


“We set up a special research team to adapt many of our polymers 
for textile use, and to find new uses for them in the textile industry. 
Two years ago we appointed a marketing man to head up the com- 

a oo ee 
pany’s expansion in this field. We were selling more polymers to textile 
people, but mostly for industrial fabrics. 


“Now we're in it with both feet. We have some catching up to do 
in the apparel end of the business, but we're definitely in on the 
ground floor. This segment of the textile-finishing field is worth about 
$50 million annually, and growing fast. 


“We have set up a special textile chemical group consisting of our 
research and product application team and ten salesmen who will 
sell nothing but textile chemicals,” Warner says. 


The growth possibilities are unlimited. Right now, most sales are 
of polymers for textile treatment. These are used to give a fabric a 
better feel, some wash-and-wear characteristics, improved abrasion 
resistance, color-fastness. 


But Warner is most excited over the future of the non-woven 
fabrics. These are made of scrap fibers that are too short to be of 
use to the woven field. They are “glued” together with a binder, 
such as Goodrich’s Geon and Hycar polymers. Still far from perfect 
as visible garments, non-wovens are already used in linings, industrial 
wipers and the like. “But someday not too long from now,” says 
Warner, “we'll be able to turn it out like paper. If we can get the 
cost down enough, you'll be able to buy a suit and throw it away 
when it gets wrinkled.” 


Goodrich is not stopping here. New types and uses of polymers 
are constantly being found. Even more than that, it is reported that 
the company is at this time market testing a new synthetic fiber. As 
progress is made along these lines, Goodrich’s expansion in the textile 
field can be practically limitless. The company’s line would then in- 
clude chemicals to upgrade natural fibers, and synthetic fibers with 
which to compete in that rapidly expanding segment of the market. 
Goodrich has come a long way—but most of the growth lies ahead. 
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Of course Im sure. 
I read it 
in Newsweek 


4 
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A look at Newsweek proves that major advertisers in top-level business decisions. And the well-informed con- 
both fields, consumer and industrial, consider it a vital sumer advertiser knows that Newsweek readers enjoy 
medium. For industrial advertisers, the pivotal fact is top salaries, over twice the national average; and in- 
that seven out of ten Newsweek readers participate in fluence others with their choices. Ask your agency. 


; a ‘es ei da “as 
'< The different newsweekly for communicative people 


Safe shipment of truck trailers on 
railway flat cars is assured by Amer- 
ican Car and Foundry's rugged, 
shock-absorbing trailer hitch, devel- 
oped in cooperation with Trailer 
Train Company. This is one of the 
many new product developments 
by Vice President, Engineering, 
Robert Evans and his staff for this 
division of ACF Industries, Inc. 


Why your prospects help 
Sweet's put catalogs in the 


thick of buying action 


Essential to placing your catalog exactly where 
it will be used most is the cooperation of top ex- 
ecutives in companies which are important 
sources of business for you. Sweet’s regularly 
gets such cooperation from specifying and buy- 
ing executives in thousands of companies. For 


example: 


Engineering and production executives 
at ACF Industries’ Divisions recently su- 
pervised the selection of strategic loca- 
tions for 72 Sweet’s Catalog Files, total- 
ing 16,000 copies of manufacturers’ 


catalogs. 


Explains American Car & Foundry Divi- 
sion’s Vice President Evans: 

“It is clearly to our advantage to make sure 
Sweet’s Catalog Files are on hand in every ACF 
office which needs the product information they 


contain. 


Properly situated, these Files diminish every 
office’s catalog problems, and save a decentral- 
ized and diversified company like ours countless 
manhours, mountains of correspondence with 
manufacturers, and thousands of dollars. They 


also widen the field of products we can consider. 


The catalogs in them often introduce us to manu- 
facturers about whom we might otherwise know 


little or nothing.” 


6 Market Lists show where Sweet’s-filed 
catalogs are used —They are comprised of the 
companies and individuals whose buying power 
qualifies them for one or more Sweet’s Catalog 
Files. Listed are key individuals in 135,000 
carefully selected specifying and buying offices 
in these markets: Product-Design Engineering, 
Plant Engineering, Metalworking Production, 
General Building, Industrial Construction, and 


Light Construction. 


Sweet’s more than 1,700 client companies re- 
ceive these name-by-name guides to their mar- 
kets’ important buying power as a part of this 


unique catalog service. 


If you would like to see one or more of these 
exclusive Market Lists, write Sweet’s Advertis- 


ing Department at the address below. 


SWEET‘’S CATALOG SERVICE 
Division—F. W. Dodge Corporation 
119 West 40th Street, New York 18 


Service offices in principal cities 


Sweet’s helps you market—the way industry wants to buy 


The Inquirer Gives You 30% More Readers in the Suburbs... 
where most of the buying is done 


READERSHIP * DELAWARE VALLEY, U.S.A. 


DAILY DAILY 
INQUIRER BULLETIN 
Total Readers: Total Readers: 
Sindlinger* shows: Throughout 
1,406,000 1,410,000 
Exclusive Readers Exclusive Readers 


major newspapers are about 922,000 926,000 


equal in daily readership... (18 years or older) (18 years or older) 


Delaware Valley as a whole, two 


duplicated readers 484,000 


ee 
aa 


READERSHIP + SUBURBAN DELAWARE VALLEY, U.S.A. 


DAILY DAILY 
But look at the advantage INQUIRER BULLETIN 


Total Suburban Readers: Total Suburban Readers: 
706,000 542,000 
Exclusive Suburban Readers Exclusive Suburban Readers 


593,000 429,000 


are made: (18 years or older) (18 years or older) 


the Daily Inquirer gives you 
in Suburban Delaware Valley 


—-where 58%, of the retail sales 


duplicated readers 113,000 
ae 
oo 


‘The Philadelphia Inquirer *Sindlinger & Co., market-research 


specialists, interview over 1,000 per- 


sons a day throughout the nation, in 

Good Mornings begin with The INQUIRER for 1,406,000 adult daily readers “2 
a continuing survey. The current 
| information is based on Sindlinger’s 


NEW YORK | CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR EDWARD J. LYNCH | RICHARD |. KRUG | FITZPATRICK ASSOCIATES | FITZPATRICK ASSOCIATES 


n Ave 20 N. Wacker Drive Penobscot Bidg 


latest tabulations of 20,701 completed 
interviews, revealing: “Who read what 
yesterday in Delaware Valley, U.S.A.?” 


155 Montgomery St 3460 Wilshire Boulevard 


Murray Hill 2.5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 Dunbirk 5-3557 
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—SIGNIFICANT TRENDS — 


Marketing News as Viewed by the Editors 


Weathermen Help Boost Sales 


More and more companies are turning to pro- 
fessional weathermen for advice in selling and 
advertising products which are sensitive to 
changes in weather — seasonal, sometimes even 
daily, changes. A hundred companies now have 
weathermen on their staffs; a thousand marketers 
use a regular consulting weather service. 


DuPont has four meteorologists on its staff. 
In marketing anti-freeze products, DuPont finds 
weather forecasts “vital in timing our controlla- 
ble media advertising in each marketing area 
in the country—such as outdoor, radio, newspaper 
and regional magazine advertising.” DuPont has 
to be ready for the first cold snap in the fall, 
when half of the anti-freeze used by car owners 
is bought. Paint sales spurt upward when the 
spring temperature rises to 60 degrees. A wet 
spring signals a demand for fungicides. 


To merchandise air conditioners, Fedders relies 
on weather forecasts. The company’s executive 
v-p, U. V. Muscio, finds weather forecasts “very 
valuable in advising our distributors in advance 
to be prepared for the days expected to reach 
90 degrees.” Fedders subscribes to a series of 
localized reports for key marketing areas across 
the country; sends these reports to distributors, 
who forward them to dealers. The dealers are 
then able to time their local advertising in ad- 
vance. Results: “It pays in sales.” 


Forecasts become a sales promotion tool for 
Owens-Corning Fiberglas. The company mails a 
long-range forecast to 10,000 architects every 
month. Cover of this 4-page folder carries infor- 
mation about one of the company’s products. “One 
of the most successful sales promotional direct 
mail pieces we've ever used.” 


Another twist was added by Ciba Pharmaceutical 
Products. This company sent a pollen-count fore- 
cast to physicians to alert them to the coming 
of the hay fever season. 


Many products have a lesser, yet important, sensi- 
tivity to short-range fluctuations in temperature 
or humidity. The increased interest in forecasts 
emphasizes the importance of selling in the proper 
buying “climate.” 


Business Gifts Are Here to Stay 

One firm in six, according to a survey by the 
Research Institute of America, has asked sup- 
pliers to discontinue Christmas gifts to employees. 
But many of these same companies are continu- 
ing their own practice of sending holiday re- 
membrances to customers’ employees. 


Eighty percent of the companies replying to 
Research Institute’s questionnaire give Christmas 
remembrances, “most costing under $5, with only 
a few running more than $25.” The survey shows 
that most companies “are pretty well satisfied 
with last year's policies, plan to repeat without 
change.” 


The study checks closely with Sales Manage- 
ment’s own annual survey (highlights on page 
23, Sept. 10 issue). This shows that 80.4% of our 
subscribers use gifts, merchandise incentives and 
awards, The average gift cost runs between $5 
and $6; the average expenditure per company is 
$6,172 a year. 


Can You Sell the Savers? 


This week more than 13 million persons who 
save in Christmas Clubs will pick up checks aver- 
aging $108 from their banks and savings institu- 
tions—a record $1.4-billion total. 


But, you still have to sell them—for the average 
Christmas-Clubber plans to plow 51% of his check 
right back into savings and investments. Accord- 
ing to figures from “Christmas Club a Corpora- 
tion,” only 30% of that $1.4 billion is destined for 
Christmas purchases; 10% is planned for taxes, 
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and 9% for year-end bills and miscellaneous ex- 
penditures. 


Yet, how many sales and advertising campaigns 
are aimed at the 13 million Christmas Clubbers, 
plus countless self-savers, about to plow all that 
ready cash into banks and stocks? 


More Companies Switch to Leasing 


The spiralling leasing business is climaxing a 
boom year—one that could spell many problems 
ahead for marketers of both industrial and con- 
sumer products. 


Tight money is not easing the seller's job. It is 
nourishing “capital conservation,” something leas- 
ing feeds upon. And lessors are making hay with 
the current situation. 


To date, almost any product can be rented or 
leased, from wedding rings and mink coats to 
office equipment and major industrial machinery. 
The most popular leased products are heavy in- 
dustrial tools, home power tools, cars and trucks, 
garden supplies, TV sets, and industrial cafeteria 
equipment. One-fourth of the cars used by indus- 
try today, for example, are leased. 


The fantastic growth of this trend hit home re- 
cently when the nation’s largest leasing firm, 
U.S. Leasing Corp., disclosed that it earned as 
much in the first half of 1959 as in all of 1958. 
Its major competitor, Boothe Leasing Corp., has 
more than tripled its annual income in less than 
five years. 


Many marketers, in an attempt to ward off pres- 
sure on their own sales, are getting with the 
trend. In the past months, numerous companies 
have inaugurated leasing programs of their own. 
Here is a sampling: 


* Sylvania Electric Products is now leasing its 
electronic testing equipment. 


* General Electric, which leases a broad range 
of industrial equipment, set up a rental service 
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for 13,000 types of measuring instruments. 


* Clary Corp. has started leasing business ma- 
chines and electronic computers. 


* Dravo Corp. has a nationwide leasing plan for 
industrial and commercial space heaters and other 
equipment. 


® Mid-Eastern Electronics has instituted a lease, 
with an option to buy, program. 


¢ ACF Industries is now leasing freight cars to 
American railroads. 


* Westinghouse is pleased with a test project 
for leasing appliances to apartment operators 
(SM, July 3, page 16) and expects to expand the 


program nationwide in the near future. 


The list runs on and on. It’s a good bet that more 
sales and marketing executives will be eying leas- 
ing as a tool for creating and keeping customers. 


INTERESTING, IF NOT SIGNIFICANT .. . 


Shoe-shine boys as well as polish makers may 
tremble at news that shoes with a built-in shine, 
said to be renewable indefinitely, will be intro- 
duced by Genesco . . . Besides new business for 
its advertisers, the TV industry now claims it 
creates $511 million in annual sales for the com- 
panies that supply the electricity which powers 
TV sets . . . Americans spent $3 billion for read- 
ing matter last year: $1,459,000,000 for daily and 
Sunday newspapers; $758 million for magazines; 
and $755 million for books . . . Enough cigarettes 
were sold last year to make a carpet seven feet 
wide and one cigarette thick from the earth to 
the moon . . . The Soviet Union has entered the 
Canadian small car market—with one car. A single 
Moskovitch 407, priced at about $1,500, is being 
market tested in Toronto. It has a 4-cylinder 
engine, hits a top speed of 69 miles an hour, gets 
30 miles a gallon Food companies have 
boosted their consumer offers 53% since 1957, 
according to A. C. Nielsen Co. 


Advertisement prepared by Kenyon & Eckhardt, Inc. 


ok 


The New Yorker Magazine . . . has built a positive personality for its Trust Department 


“The Chase Manhattan’s Nest Egg campaign has run for three years in 


. .. has brought in business from The New Yorker’s exceptionally desirable audience.” 


THE 
4 NEW YORKER 
— Rear Executive Vice President, Trust Department, MAGAZINE 


The Chase Manhattan Bank 


To move its product into food stores, and millions of homes, Maypo turns to spot television. 
A maple-flavored hot cereal made by Heublein, Inc., Maypo has used spot television’s 
sight, sound and motion sales action exclusively since 1956. 

As a result, total distribution has been achieved in major grocery stores throughout the 
nation’s “hot cereal belt.” And, in addition, Maypo has attained the fastest rate of growth 
among all hot cereals. To quote Heublein Vice President Edward G. Gerbic: “Maypo’s sales 
reputation for creating consumer demand through the use of spot television is so great that 


distributors in new markets readily stock Maypo in advance of our campaign in the area.” 


Representing WCBS.TV New York, WBBM.-TV Chicago, KMOX-TV St. Louis, WBTV Charlotte, KHOU-TV Houston, WJXT Jacksonville, WBTW Florence, 


“Spot television “..and sales, too!” 
sure builds distribution 
for Maypo.” 


Maypo advertising employs no premiums and no gimmicks. Just plenty of attention-getting 
announcements, scheduled within popular local programs and next to well-known network 
shows on such leading stations as CBS Television Spot Sales-represented WTOP-TV 
Washington, WCBS-TV New York, WCAU-TV Philadelphia, WBBM-TV Chicago, KSL-TV 
Salt Lake City, KOIN-TV Portland and KMOX-TV St. Louis. 

Our example-packed booklet, “How Spot Television Forces Distribution,” shows how 
you can get your product onto both retailer and consumer shelves, via spot television. Write 
to 485 Madison Avenue, New York 22, main office of CBS TELEVISION SP@®T SALES 


WCAU-TV Philadelphia, WTOP-TV Washington, KNXT Los Angeles, KSL-TV Salt Lake City, KOIN-TV Portland, and the CBS Television Pacific Network 
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a DOW. PACKAGE CHEMISTRY IS ‘‘SHOW BUSINESS” 


In spite of the most complete and careful 
planning, design testing, and research that 
precede the launching of a new package, 
its actual debut in the competitive market 
place is as exciting and unpredictable as a 
Broadway opening. Will you have a hit on 


your hands? To help your package score with 
the critics and the public, packaging chemistry 
from Dow complements the skills of the pack- 
age designer and engineer with the excite- 
ment of new materials, with imaginative 
ways to use older ones... 


TRYCITE... NEW LOW-COST FILM 
STARS IN GIFT WRAP ROLE 


In the consumer’s eye at least, gift 
wrap is the most glamorous of packag- 
ing. And when she shops for gift wrap 
materials she looks for a well-packaged 
that suggests the wrapping 
magic it makes possible. 

From the gift wrap manufacturer’s 
point of view, the No. 1 requirement 
is quality packaging that will not add 
substantially to the cost of his line. 
The overwrap must not only merchan- 
dise the product winningly on shelf or 
protect it sturdily 
during shipping, storage, and during 
sustained shelf-life. 

A new film product of Dow packag- 
ing chemistry—TRYCITE®—has solved 
the problem for manufacturers of qual- 
ity gift wrap. The new film represents 


product 


counter—it must 
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an important breakthrough as the re- 
sult of 15 years of work by Dow 
chemists to reproduce the economy, 
clarity, and dimensional stability of 
polystyrene in film form. 

Here’s why Trycite is ideal for gift 
wrap overwrap and many similar ap- 
plications. Exceptional clarity provides 
a perfect window that lets product 
quality come through clearly. Sur- 
prisingly low cost, less per square foot 
than any comparable packaging film. 
Keeps its shape indefinitely. Trycite 
is “bilaterally oriented”—won’t curl, 
warp or wrinkle. A flat package stays 


flat. And because Trycite doesn’t 
absorb water vapor, it won't swell, 
stretch, shrink or dry out. Lasting 


shelf-life of Trycite is outstanding. 


4° Ain baer ee | 
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Won't dry out or discolor. This is 
especially important for protection of 
products that are handled at the point 
of sale. 

One of the first applications for Try- 
cite was in window envelopes. It was 
an easy step to window boxes, over- 
wraps, pouches and bags of all kinds 
that need clarity for effective selling. 
Important uses include window-box 
cartons for foods where its breathing 
ability allows air, water vapor, gases 
to pass through and leave the package 
unclouded; and as bags and pouches 
for soft goods such as handkerchiefs 
and hosiery. Every day this exciting 
new film material is opening new win- 
dows on sales for alert packagers. 
Have you looked into TRYCITE? 


SARAN RESINS: 
inside protection job 


Sometimes the “show window” idea 
in packaging requires a coating to 
make it work. Example: the striking 
looking new tube that shows and sells 
Prell Concentrate Shampoo. 

The manufacturer’s idea was to put 
shampoo in a transparent polyethylene 
tube, so attractive that it would invite 
the shopper, as well as the person in 
the shower, to pick it up. But first the 
Concentrate shampoo had to be effec- 
tively locked in, the tube made im- 
permeable so that the product would 
not affect the outer package or be 


affected from the outside. Dow’s an- 
swer: a thin coating of Saran resins 


inside the tube which allowed the 
package designer to use the ideal 
flexibility and good transparency of 
polyethylene, with the tailor-made 
protection of Saran resins added. 

This kind of working partnership 
between films and coatings is one that 
Dow is able to explore to the fullest 
for the product in search of a new 
package. Flavor and freshness can be 
sealed in, impermeability to many 
liquids and vapors added to films and 
molded containers by a Saran resin 
coating. Tailoring like this can make 
the package fit your product to a Tee. 


Polyethylene coated freezer 
wrap: To paper used for frozen 
foods, polyethylene coating adds 
extra strength, barrier properties, 
flexibility—even at freezer tem- 
peratures. 


Chub package of Saran Wrap: 
Saran Wrap* identifies good 
packaging in the cheese field. 
Cheese chubs feel fresh, stay 
fresh, because of the excellent 
moisture and vapor barrier. 


* TRADEMARK 


Ice bucket in new texture 
“Frost Wood”: Injection molded 
from Pelaspan®. Golfball maker 
combines it with his product as a 
gift-pack merchandising offer. 


THREE MORE GOOD PACKAGE “FOR INSTANCES” .. . 
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STYRON: 
for “jewel-case” atmosphere 

In setting the stage for sales of rel- 
atively high-ticket items, Styron® from 
Dow stars. Gift items especially can be 
dramatically presented by rigid con- 
tainer packaging using Styron. Recent 
examples of this kind of good show- 
manship: a plastic case for a pen- 
pencil set, another for a wristwatch. 

The black and white Styron plastic 
case smartly displays the watch with a 
suggestion of elegance and. quality; 
also serves to store the watch when it 
is not being worn. A two-tone Styron 
plastic case makes an ensemble sales 
unit of a 6-piece pen-pencil-refill set; 
and can serve as a desk set. 

Packaging possibilities with Styron 
are broad and versatile. Minute details 
of design can be faithfully reproduced. 
Color styling has a wide palette, in- 
cluding crystal clarity, opacity, and 
textures. Special formulations can em- 
phasize impact strength, heat resist- 
ance, dimensional stability. Why not 
ask your package designer to dream a 
bit, with Styron in mind? 


DOW MATERIALS MAKE THE PACKAGE... 


Materials are the basic ingredients of 
every good package . . . and can make 
or break the greatest creative design 
that ever came down the pike. And so 
we suggest that you invite packaging 
chemistry into your strategy sessions on 
your new package. Dow experience in 
materials, marketing, and merchandising 
is available. THE DOW CHEMICAL COMPANY, 
Midland, Michigan, Plastics Sales Dept. 
1525EP11-20. 


DOW PLASTICS BASIC TO PACKAGING 
Molding materials * Films * Film resins 
Sheeting * Coatings * Expandable beads 
THE DOW CHEMICAL COMPANY 
Midland, Michigan 
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The Acknowledged... 


BUYING / SPECIFYING GUIDE since 1934 


“WHO MAKES IT?” “WHERE CAN WE GET IT?” When an 
engineer or contractor in the industrial-large building field is ready 
to buy or specify your type of product, here’s where he goes. He 
repeatedly uses HEATING, PIPING & AIR CONDITIONING’s January 
Directory Number to identify sources of supply and learn specific 
details about products. 

Here’s proof: In a survey of our all paid subscribers, 96% report 
they keep this field-specialized Directory throughout the year, 75% 
refer to the advertising pages as they use the Directory, and 91% 
regard the Directory as useful to them. 

Lasting sales power plus immediate cover-to-cover attention! 
Nearly 300 advertisers appear each year! Not a 13th or extra-cost 
issue regular space rates apply! Start off 1960 right . . . tell your 
full story, parade your entire line in this value-packed issue. Closing 
date, December 10. KEENEY PUBLISHING COMPANY, 6 N. 
Michigan Ave., Chicago 2, IIl. 
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ALL YEAR LONG! 
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LOOK WHAT THIS ©. 
DIRECTORY CONTAINS: 


1. An alphabetical listing of all products used 

in the field, an facturers of each. 
~ 

2. Names and oddremgeh at these manu- 

facturers. 

3. A listing of all known tra 

the product and manufacturer 

for each. 


4. All products advertised in this iss 
classified and listed. This guides reader 
the ad pages where they'll find more in- 
formation on what they seek. | 
5. Normal editorial content of a regular issue 

assures immediate cover-to-cover attention. 

6. ACOMPLETE SHOW SECTION previewing 

the 2nd Southwest Heating and Air Condi- 

tioning Exposition in Dallas Feb. 1-4. 


enjoy being 


C7 LETTERS TO THE EDITORS 
Teel LR EE re 


‘marketing concept’ in gear 

In the Oct. 16 issue of Sales 
Management, I read with interest 
the article by Mr. John E. Wake- 
field entitled, “The Ten Cogs in 
Marketing for Profit.” 

. . - “Concept” is an idea... . 
Marketing is no idea; it is real, a 
very integral part of selling. If an- 
other word is needed to go along 
with marketing, I like to think of 
it as the “marketing circuit” be- 
cause it starts and ends with the 
customer, and you must revolve 
your entire programming with his 
acceptance and needs in mind. 


veloping this marketing concept 
twenty years ago when we started 
in business, and as we have been 
promoting the idea ever since, it is 
naturally gratifying to see that our 
efforts in this respect have today 
been accepted. As you may know, 
I believe we were the first consult- 
ing firm formed to concentrate on 
solving marketing problems and 
founded the business on this mar- 
keting concept. 


Arthur B. Dougall 
Stewart, Dougall & Associates, Inc. 
New York, N. Y. 


pampered ? 


++. you'll enjoy stopping at Chicago’s 


Exeeve House 


Tomorrow's Hotel Today 


CHICAGO'S Executive House, a 
new ultra-modern 40-story sky- 
scraper with drive-in garage, 
ideally located on the edge of 
the famous Loop, introduces 
many innovations — including 
private sun terraces —the last 
word in luxury hotel living. 


Kenneth C. Riley A “concept” is a way of doing 
business and that’s certainly what 
this is. 
... A marketing director in the 
true marketing concept way of do- 
. Is it the “concept” of mar- ing things (if I may use that word) 
keting we are trying to express so is in charge of ali marketing activi- 
much as it is the “totality” of mar- ties with full line authority. 


Sales Manager 
Vikon Tile Corp. 
Washington, N. J. 


keting as contrasted with its several 
segments? 

Maybe it is major marketing we 
are thinking of, complete market- 
ing, integrated marketing. If so, we 
may go to some such simple play 
on words as “whole-sell marketing.” 

We already have soft sell and 
hard sell, so I meekly offer a phrase 
that embodies the full circle of sell- 
ing, “whole-sell marketing.” 


T. Harry Thompson 


New York, N. Y. 


I feel that the phrase “market- 
ing philosophy” is a much better 
one to use than “marketing con- 
cept.” 

According to Webster—concept 
is a thought, an idea or a mental 
image. 

On the other hand, philosophy is 
much more all-embracing. I like the 
literal translation of “love of wis- 
dom,” and more specifically, “the 
science which investigates facts and 
principles of reality,” and even 
more specifically, “the body of prin- 
ciples underlying a human activity” 
—and what human activity is of 
greater interest to the readers of 
your magazine than marketing? 

Robert C. Berner 
Executive Vice President 
Kevstone Camera Co., Inc. 
Boston, Mass. 


. . . Since my late partner, Paul 
Stewart, and I pioneered in de- 


Therefore, he’s responsible for the 
performance of every one of Mr. 
Wakefield’s cogs. 

And when this type of organiza- 
tion chart is used, the marketing 
director can much more fully ap- 
preciate the marketing tools at: his 
disposal and then properly use 
them. He is not as likely to regard 
marketing research as “magic” or a 
“legalized swindle” and in the non- 
consumer goods fields he probably 
is a bit more aware that advertis- 
ing is indeed an investment rather 
than a mere drain on his profit 
picture. In other words, he’s a “big 
picture” man. 


Ronald F. Meadows 
Manager of Research 
Marsteller Research, Inc. 
New York, N. Y. 


bell-shape timing 

Just finished reading “How 
Should Dealers Time Their Tie-Ins 
with Your National Ads?” by Ches- 
ter Roberts [SM, Sept. 18]. Any 
advertiser who has used a response 
ad of any sort knows that the re- 
sponse from a publication does not 
come in in one day or one week 
. . » but does form a bell-shaped 
curve... 

By measuring response from any 
publication (even letters to the edi- 
tor) and keeping a weekly tally, 
you will know just which week has 
the most impact. With a monthly, 
it is usually the third week after 
issue date. A news magazine is 


a ultulivl 


House’ 


Dept. S, 71 E. Wacker Dr., Chicago 1, !Il. 
A. M. Quarles, General Manager 


Write for colorful brochure 


MH HX ¥ 


OPENING 
the SALE 


A BRAND-NEW (6mm, SOUND MOVIE 


This new half-hour film is ded- 
icated to one proposition— 
“In the field of selling there is 
only one handicap worse than 
inability to close. It's the in- 
ability to begin.” 


The picture demonstrates cer- 
tain skills any salesman can 
use to improve the effective- 
ness of his approach. It is par- 
ticularly helpful to the sales- 
man who is slow about go- 
ing after new business. 


Write for Rental or Purchase Details 


DARTNELL 


HEADQUARTERS 
FOR SALES 
TRAINING FILMS 
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They said 


it couldn’t 


be done 


(They may be right.) 


EEN-AGE television at seven a.m.? In 

"[ owston With news...sports...music 
. reports ... of a kind important to 

young people? And panel discussions? LIVE? 
It’s enough to give a program manager 
insomnia: Every dawn a new problem, break- 
fast practically a midday meal, and Studio A 
full of teen-age egos five mornings a week. 
That’s what the Corinthian station in 
Houston has brought about with the new 
half-hour Ginny Pace Show. Object: To serve 
an important segment of the community— 
teen-agers, some 200,000 of whom live with- 
in tv sight of KHOU-TV—and many parents, 
eager to share in the interests of their off- 


spring. Developed with the blessings of the 
Superintendent of Schools and the encour- 
agement of PTA’s, the Ginny Pace wake-up 
show may also awaken others in the industry 
to the potential of early-morning local tv. 

The perils need not be spelled out. 
You're aware of them and so are we. We’re 
also aware that someone has to assume 
responsibility for pioneering with new ideas 
if television is to maintain vitality and com- 
mercial effectiveness. Each station of the 
Corinthian group is encouraged to take pro- 
gram risks, to try out new ideas, to avoid 
always playing safe. Sometimes it’s good box 
office, sometimes it isn’t. It’s always healthy. 


Responsibility in Broadcasting 


PHE CORINTHIAN 
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KOTV 
TuLSA (Petry) 


KHOU-TV 
HOUSTON (CBS-TVSpot Sales) 


KXTV 
SACRAMENTO (H-R) 


WANE-TV 
FoRT WAYNE (Petry) 


WISH-TV 
INDIANAPOLIS ( Bolling) 


WANE-AM 
FORT WAYNE ( Petry) 


WISH-AM 
INDIANAPOLIS ( Petry) 


SPTAPLOMS 


dead more quickly, usually peaks 
the second week .. . 

Each publication could easily— 
and should—keep its own curve on 
issues (because December issues 
peak faster than June’s) and supply 
them to advertisers . . . All timed 
advertising should be able to ask a 
publication when it “peaks.” 


Bruce Lindeke 
Sales Manager 
Bolind, Inc. 
Montrose, Cal. 


Shick’s slice 

... Apparently Mr. Woodward's 
article [Remington Turns on the 
Current to out-Shave the Competi- 
tion, SM, Oct. 16] was prepared 
for publication quite some time ago 
as it is a little out-of-date. By a 
check at the market place in the 
recent past and at present, you will 
probably find Remington in sec- 
ond place—quite possibly in third 
place—in retail sales. 


Alden Horton 
Vice President 
Schick, Inc. 
Lancaster, Pa. 


®& Remington’s public relations firm 
informs us that Starch figures, re- 
flecting brand purchases within the 
past 12 months, produce a Reming- 
ton share of the market close to 
the 45% figure which reader Hor- 
ton questions. Remington’s current 
share, according to Starch, is 
39.5%. 


sending the best 

In your article “Are Advertisers 
Lousy Teachers?” [SM, Oct. 16] in 
which you refer to the Hallmark 
slogan, “When you care enough to 
send the very best,” you have sub- 
stituted the give in place of send. 


Joseph MacFarlane 
District Manager 
Sales and Advertising 
Hallmark Cards Inc. 
New York, N. Y. 


> SM stands corrected—but passes 
the buck to R. H. Bruskin Associ- 
ates who supplied us with the cards 
used in their market research tests. 


prize promotion 
[Courtesy of J. F. Manning, Jr., 
Erving Paper Mills] 

. . . Our Pillsbury Campaign re- 
ceived the First Prize Award in Na- 
tional Competition for the year 
1959. 

I'm sure that your Home Edi- 
tion promotion plus the publicity 
(“Mealtime Commercials,” Sept. 4] 


we received in Sales Management 
were two of the very prime reasons. 


R. B. McManus 
Manager 
Advertising and Sales Promotion 
Major Appliance Div. 
General Electric Co. 
Cambridge, Mass. 


subject for salesmen 

We would like to compliment 
you on the excellent article, “What 
Makes a Man a Successful Sales- 
man?” by William J. Tobin, in your 
October 2 issue. 

The twenty traits are excellently 
handled and we would appreciate 
your permission to reproduce this 
article in whole or in part for the 
information and help of our sales 
department across Canada. 


C. E. Trudeau 
Vice President and General Man- 
ager 
Equipment Financing Div. 
Canadian Acceptance Corp. Ltd. 


dynamarketing employees 

‘ Congratulations on your 
Dynamarketer for Octobe: 16 
(“Despite Big 3’s New Economy 
3, Romney Intends to ‘Ramblerize 
U.S.’”]. Another big story on Rom- 
ney is how he marketed American 
Motors to the employees and got 
some realistic contracts that en- 
abled them to make money. 

Too often we forget the part un- 
ions play in making or breaking a 
company. Romney’s meetings with 
all employees and their families to 
tell them of the problems and op- 
portunities of their own company 
are tops, and he generally credits 
them with selling realistic contracts 
so that they can give the Big Three 
a rough ride. 


Gordon R. Parkinson 
Chairman, KC Sales Executives 
Parky Enterprises 
Kansas City, Mo. 


no ‘bombers’ and ‘burglars’ 

I resent Robert MceMurry’s slurs 
of “bombers” and “burglars” on 
New York City salesmen [“How to 
Draft a Useful Job Description,” 
SM, Oct. 16]. Successful as they 
are in the country’s toughest mar- 
ket, they are just as versatile in 
the other areas. 

I resent also his continued down- 
grading of the retail salesmen. . . . 
They know how to handle con 
sumer resistances, prime rebuttal 
material for salesmen calling on re- 
tail and wholesale outlets. . . . 


Bill Dorr 
Brooklyn, N. Y. 
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Valuable exhibits like this precision scale 
model need Mayflower's moving skill. 


Expert Handling of Model of Generator 
Prototype Impresses Westinghouse 
and Industrial Models, Inc. 


WORLD-WIDE mOvEns 
~ 


America’s Most Recommended Mover 


@ No need to risk having an investment of thousands of dollars lost through 
damage or late arrival. That’s why both customer and display builder agreed 
this valuable model should be “entrusted to Mayflower.” Experience proved 
there was no better way to ship such an important and elaborate exhibit. . . 
both were more than satisfied with the way Mayflower protected it. 

Isn't this a significant tip for you when exhibits, high value equipment or 
household goods of your personnel need to be carefully moved? 

The nearby Mayflower warehouse agent is the most competent man you'll 
find to help you. Why not call him soon! 


AERO MAYFLOWER TRANSIT COMPANY, INC., © INDIANAPOLIS, INDIANA 
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Outdoor sells cars hard 
when and where the selling 1s good 


Auto makers take a back seat to no one when it 
comes to moving products. That’s why Outdoor 
advertising shows up so big in their media mix. 


Auto makers know Outdoor delivers more prospects 
at a lower cost per exposure than any other medium. 
Outdoor hits prospects wherever they drive... when 
they’re most receptive...in big full color. 

There’s no more flexible medium. Outdoor blankets 
the nation at new car introduction time. Then settles 
down for the long hard pull of year-round selling. 
And it’s quick on its feet... quick to change with the 
market situation. 


a1}OQUTDOO 


Selective, hard-selling, big. These are the words for 
Outdoor. Ask anOAI man to show you how Outdoor 
posters, painted bulletins and spectaculars can sell 
hard for you...whether you sell cars, packaged 
products or soft goods. 

He'll put at your disposal all the research, planning, 
creative and merchandising services of Outdoor 
Advertising Incorporated —the national sales repre- 
sentative of the Outdoor advertising medium. 


Sales offices in: Atlanta, Chicago, Dallas, Detroit, 
New York, Philad lphia, St. Louis, San Francis. 


ADVERTISING 
INCORPORATED 


132,121 building projects 
verify your top building 
market coverage in 
Architectural Record! 


Nine-tenths of the total dollar value of all archi- 
tect-planned building, nonresidential and residen- 
tial, small and large, is in the hands of Architec- 
tural Record’s architect and engineer subscribers. 


This statement is based on a study of F. W. Dodge 
Corporation Dodge Reports covering 132,121 
building projects with a total contract value in 
excess of $8 billion. 


These projects represent a full year’s activity of 
nearly 5,000 architectural and architectural- 
engineering firms of all sizes.* 


Architectural Record is the one magazine whose 
building market coverage is documented with 
the aid of Dodge Reports—the indispensable tool 


for accurately measuring the dollar value of all 


types of architect-planned building and identi- 
fying the architects and engineers involved. 


Dodge-documented market coverage is one good 
reason why Architectural Record is the best 


advertising buy in its field. Here are four more: 


e Top editorial quantity and quality. Most 
editorial pages. Most editorial awards. Content 
timed and balanced with the aid of Dodge Reports 
to be of maximum value to architects and engi- 
neers in terms of the work on their boards. 


e Preferred readership. Voted “‘preferred”’ by 
architects and engineers in 126 out of 141 studies 
sponsored by building product manufacturers and 
their agencies. 


e Clear-cut circulation leadership. Most archi- 
tect subscribers . .. most engineer subscribers. 
By far the highest renewal percentage. 


e Advertising. Most building product adver- 
tisers...most advertising pages ...most exclusive 
advertisers—year after year! 

*For detailed information on Architectural Record’s coverage of 
individual types of buildings based on a full year’s census of all 


architect-planned work in 24 states, ask for our ‘Market Coverage 
Folder,” 


4 an 
F.W. OODGE | 
“who 


OX ford 5-3000 


Architectural Record 


119 West 40th Street, New York 18, N. Y. 


Just three steps to document your 
building market coverage— 
but only Architectural Record can take them! 


1. Measure the total size of the architect and 
engineer planned building market, nonresidential 
and residential, small and large. 


2. Identify the active architects and engineers in 
this market, the types of buildings they are doing 
and their dollar value. 


3. Check the names of these active architects and 
engineers against the names of subscribers. 


Only Architectural Record can take these three 
essential steps because only Architectural Record 
has full access to Dodge Reports and from which 
accurate records are maintained of the work of 
individual architectural and engineering firms. 


“workbook of 
the active 
architect and 
engineer” 


Lawry's dressing mix for 

salads is one of seven food 
products packaged in Metalam 
by Dobeckmun . . . producing 
higher sales and profits for 
fast-growing and progressive 
Lawry Foods, Inc. 


packages for performance 


DOBECKMUN 


METALAM® proves itself the convenient Answer-al! in convenience food packaging. A pioneer product of Dobeckmun 
creative ingenuity, Metalam protects foods and pharmaceuticals from air, moisture, light and chemicals. It is sitaia Guramie 
and takes wonderfully to all forms of printing. America’s shopping carts are filled with the proof that superior containers 
and overwraps help move the goods in Packages for Performance by THE DOBECKMUN COMPANY, A Division of The Dow 
Chemical Company, Cleveland 1, Ohio + Berkeley 10, California * Offices in most principal cities. 
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"effectiveness of advertising sed 

_ @ gap in today’s marketing methods. But the past — 
_ detade has led us to the Leader-Look—an exciting 
way to put individuality in marketing for the ‘60's. 


BB 


It is no secret that there have been 
many dynamic market changes in the 
1950’s. For the most part, old methods 
have been patched and adjusted to fit 
each change as it came along. But 
now, as these changes continue and 
even intensify, marketers are finding 
the need to discard the cld system and 
build a new one—built, to be sure, 
along the lines of the old one, but 
nonetheless specifically designed to 
accommodate our changing market. 

— the greatest change we are 
now undergoing is in product struc- 
ture. The growth in the number of 
new products being marketed and the 
growth in competition among these 
products in the last very few years is 
utterly fantastic. 

In 1950, for example, $2.8 billion 
was spent on research and develop- 
ment. That kind of money can cer- 
tainly give birth to a great number 
of new ideas and products. Yet by 
1958, this figure had grown to $10 
billion. It is little wonder that a mar- 
keting system which could cope with 


By GERALD STAHL 
Gerald Stahl Associates 


the 1950 scene would be strained out 
of shape just a few years later. 

We have not only new, unheard of 
products coming out in great numbers, 
but an even more rapid growth of 
products within a field. No self- 
respecting soap or toothpaste manu- 
facturer has less than half a dozen 
brands on the market; cigarette brands 
seem to be introduced at the rate of 
one a week, even though there are no 
major new companies in the field. And 
so it goes, right on through automo- 
biles and business machines and vir- 
tually every other product group. 

This means, of course, that each of 
these products must work harder for 
the consumer’s dollar, just as every 
entirely new product must work dou- 
bly hard to displace some more-deeply 
entrenched older product. 

There are, of course, more people, 
and these people do have more spend- 
able dollars than ever before, but the 
growth of these two factors could 
never keep up with the present rate 
of product expansion. 
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In addition to the same companies’ 
bringing out new products or brands 
in the same fields, we have a great 
number of large companies that are 
expanding into other than their tradi- 
tional areas. Borden, for example, has 
brought out a ready-to-bake coffee 
cake; General Foods is preparing to 
enter the baby-food market, and so on 
down the line. 

Just to add to this seemingly im- 
possible pile of events, marketers are 
also finding it more and more neces- 
sary to compete with new fields of 
consumer interest that have come 
about as a result of the increase in 
leisure time. Twenty years ago, the 
automobile manufacturer had to con- 
vince the potential customer that he 
would rather buy a new car than 
paint his house. Now, however, the 
auto marketer must beat out a 2-week 
trip to Europe, a new power boat, air 
conditioning, Hi-Fi, washer - dryer - 
ironers and a host of others before he 
can get to old Mr. Average Con- 
sumer’s purse. (continued on page 34) 
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What has been the result of all 
this? It has meant that in order to 
be noticed in the crowd, the marketer 
has had to double his efforts. And, in 
order to overcome the higher cost of 
maintaining an increased number of 
brands in a relatively slightly in- 
creased market, he has had to double 
his efforts again. 

His prime tool for reaching the pub- 
lic mind has been advertising. But, 
like any other tool, advertising is 
showing signs of wear from overuse. 

Never before has the buying public 
been exposed to so many advertise- 
ments. In magazines, television, radio, 
newspapers; on posters, car cards, nap- 
kins, shopping bags, floors and ceil- 
ings, they are as thick (and as similar) 
as the spots on the living room wall- 
paper. And, like those spots, it’s not 
long before they blend into an overall 
fuzz and you forget they are there. 

Not only has the consumer been ex- 
posed to a much greater number of 
ads, but he has been over-exposed to 
so many super-superlatives that prac- 
tically nothing seems either believable 
or worth noticing. This, by the way, 
is not the fault of the advertising 
agency; after all, it is really impossible 
to set many of today’s products apart 
from their brothers without exaggerat- 
ing petty differences. Clearly, how- 
ever, a new direction must be found 
for advertising. We already have 
“whiter than white,” “coffier coffee,” 
“instant,” and so on; obviously, such 
super-superlatives leave little room for 
improvement in that direction. 


& What, then, can the marketer do to 
sell his products? What can he do to 
separate himself from his fellow mar- 
keters? 

Many marketers will find the an- 
swer in what might be called the 
“Leader-Look.” 

A Leader-Look is just what it seems 
to be. It is looking like, and being, the 
leader in the field of toothpaste, bread, 
automobiles, fish worms or anything 
else under the sun. People follow lead- 
ers, and, therefore, they will naturally 
tend to buy the products offered by 
those people they somehow seem to 
regard as first, best, nicest, prettiest, 
and, in short, the leaders. 
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And Now ... the 
LEADER-LOOK! 


(continued) 


The Leader-Look is something that 
is built into every single marketing 
effort performed by a leader company. 
It is a constant, consistent effort to 
build a specific predetermined image 
of leadership before the consumer. It 
is found on the smallest tag as well 
as the most expensive advertisement 
in a national magazine. Actually, this 
is one of the most important things 
about the Leader-Look; the consist- 
ency of the effort through all phases 
of the marketing effort is what really 
proves leadership. All too often, a 
company will fall down and destroy 
its previous efforts by using, for in- 
stance, drab and unimaginative cata- 
logues or invoices. After all, it is 
workaday pieces like this which often 
spend the most time in the hands of 
the customer, and their Leader-Look 
is vital to the success of the entire 
campaign. 


> It must be made quite clear that 
the Leader-Look is not just another 
word for corporate image. True, the 
Leader-Look does include the cor- 
porate image. Much of it does depend 
on creating in the public mind a fa- 
vorable, positive impression of the 
company and its products. The 
Leader-Look, however, carries this 
one all-important step further. It is 
designed to provide a visual tie-in be- 
tween advertising as seen by the po- 
tential customer, and the product it- 
self as seen by the same potential cus- 
tomer, among a myriad of other prod- 
ucts on the shelf. In other words, it 
is designed to relate, automatically and 
favorably in the customer’s mind, the 
pre-conditioning and pre-selling forces 
(the advertising)—and the product in 
the store. 

There is one other way in which 
the Leader-Look is different from a 
corporate image. In building a cor- 
porate image, one can try for a num- 
ber of different effects. The desired 
image can be one of benevolence, 
paternalism, friendliness, as well as 
superiority. But the Leader-Look must 
basically incorporate the feeling of 
leadership. 

Let it also be noted that the role 
of advertising is in no way reduced; 
in fact, it grows. What it is, however, 
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is a switching away from sheer prod- 
uct claims and catch phrases to an 
approach of individuality, of a spe- 
cial identity which separates the leader 
product from all others. 

Although it can not be said that 
there are right now any companies 
that have built an ideal Leader-Look, 
it is possible to _ to one or two 
examples of leaders that have con- 
sciously or unconsciously gone a long 
way toward achieving this. 

One such company might be Inter- 
national Business Machines. IBM has, 
in a few short years, created an image 
which, if it falls slightly short of the 
Leader-Look, still comes as close as 
anyone has to achieving it. 

Its products are known for excel- 
lence of quality and design. The com- 
pany itself is widely known as being 
aggressive, fast-moving, modern, dy- 
namic and ethically sound. Its adver- 
tisements and all other printed matter 
published by the company always re- 
flect the same modern style of its 
product design. Architecturally, the 
company maintains high standards in 
all properties, from manufacturing 
plants down to local showrooms. 


> Naturally, IBM is only an example; 
it would probably not be wise nor 
possible for most companies to spend 
so much effort or money building a 
Leader-Look overnight. In most cases, 
it can be a more gradual effort, par- 
ticularly in the realm of permanent 
facilities, product lines, etc. Each com- 
pany, whether consumer or industrial, 
should decide on the type of Leader- 
Look that would fit it best. It is not 
difficult to think of a great number of 
organizations that would derive little 
benefit from IBM’s style, for example. 

It becomes quite obvious that co- 
ordination is of the utmost importance 
in creating a Leader-Look. No part 
of the corporate appearance can re- 
flect anything less than leadership, no 
matter how insignificant it may seem 
to be. Point-of-purchase materials, ads, 
labels, products, buildings, letterheads, 
annual reports, sales promotion aids, 
brochures, direct mail pieces, trade- 
mark — everything must reflect and 
build this theme selected to create 
the overall Leader-Look. 

This sounds like a tough job, but it 
can be done. The Howard Johnson’s 
chain of restaurants has been doing 
it for years. There is virtually nothing 
about the organization that does not 
reflect the blue and orange colors 
and/or the “Simple Simon” trade- 
mark. In fact, just the orange roof sig- 
nature serves to distinguish the How- 
ard Johnson’s eating place on a high- 
way crowded with roadhouses, motels, 
gas stations and the like, much as a 
distinctive color or design helps 


identity a product on a crowded shelf. 

Consequently, we see the Leader- 
Look as a product of total marketing 
effort. It tends to eliminate searching 
about to find petty differences upon 
which to build a partial campaign. It 
ends the disjointed efforts. of having 
one kind of ad on television, another 
in the store, and a third in the cus- 
tomer’s mailbox. 

It does itself provide a sound basis 
for any type of campaign. Because the 
distinctiveness is already built into the 
company’s Leader-Look signature, the 
copywriter does not have to grasp at 
straws to make the product seem dif- 
ferent. Instead, he can concentrate on 
creating a believable sales message. 

Here are just a few of the char- 
acteristics that must be built into a 
Leader-Look, and a few ways in 
which they can be created: 

e The leader is something of an 
opportunist. He is not a publicity 
hound, but he does make sure that he 
misses no chance to show himself fa- 
vorably. Excellent public relations is 
needed for such an endeavor. He must 
be sure that when there is news to be 
made, he makes it. 

e The leader must be stable and 
aggressive at the same time. In order 
to develop these often incompatible 
traits, he must always maintain just 
the proper attitude. Stability must be 
shown where it counts the most—in 
public policy, attitude, advertising, 
labor relations, and so on. Yet, at the 
same time, he must be willing to 
progress constantly, keeping the prog- 
ress within the framework of this 
stability. In other words, in advertis- 
ing, his claims should be toned down 
to the point where they cannot be 
considered flighty, but at the same 
time, he must continuously strive to 
produce the latest products in his field 
to support his claims. His attitude 
toward the community must be a 
stable one of assistance and help, yet 
he must be ready to scrap a program 
at an instant’s notice in favor of a bet- 
ter, more progressive one. 

@ The leader must be head and 
shoulders above the rest. This, of 
course, is true for every phase of his 
business. He will no doubt be emu- 
lated or will meet with severe compe- 
tition for top position, but he must 
never let down his efforts to maintain 
a sizable lead over his competitors. 
This, incidentally, does not mean he 
must be way ahead in sales volume. 
One does not have to be the largest in 
an industry to adopt the Leader-Look; 
in fact, having it is often an excellent 
way to catch this giant sleeping. 

e The leader must at all times be 
determined in his leadership and be- 
lievable in his contacts with the pub- 
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The Author: Marketing Considered First 


An industrial designer by dint of his education at Rhode 
Island School of Design, Gerald Stahl would rather be considered 
a “designer for marketing.” “Design is becoming obsolete in terms 
of marketing for the ‘60’s,” says Stahl. “A new school of design 
is emerging,” he says, “in which the designer is oriented to total 
marketing, and is able to understand the problems in all phases 
of the operation . . . from the ad agency to the salesman. . . and 
is able to suggest and guide proper use of design in all of a 
company’s visual communications.” 


Stahl has been learning about and applying design to market- 
ing ever since he first opened the doors of Gerald Stahl Associates 
some 14 years ago. His extremely high degree of success in serv- 
ing and keeping such illustrious clients as U.S. Plywood, A.S.R. 
Products, Jones & Laughlin Steel, American Chain & Cable and 


many others, attests to the validity of his theories. 


He is “just barely” 40, commutes to his New York office from 
Rye, N. Y., where he lives with his wife and two children. 


lic. Any slight flaw in the integrity 
of his purpose or his product state- 
ments will cause public disillusion- 
ment. He must be extremely careful 
of this; the better his Leader-Look, 
the more quickly a stain will show up. 

@ The leader always shows the best 
taste. This goes for everything he does. 
He must run good ads in tasteful 
publications. His sponsorship on radio 
or TV must always be with the highest 
quality of program. His sales repre- 
sentatives, corporate office building, 
and shipping cartons must always re- 
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flect the utmost in taste. He must 
never make the mistake of underesti- 
mating the public; if anything, he 
should set his sights a little high. 

It will take a lot of time, effort and 
money to adopt a really effective 
Leader-Look. But, no matter what 
happens, that will be the price of 
getting ahead in the ’60’s. It must be 
remembered, however, that in this 
case, half a Leader-Look is no better 
than none. A leader does not be- 
come a leader until he proves he de- 
serves to be one. @ 
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Editor's note: This is one of a series 
of articles on Alcoholism and Related 
Problems, being planned by the edi- 
tors of Sales Management. 


Red Motley Talks About Alcoholism 


It's an open secret that Red Motley once drank to 
excess. Even the most casual observer of the New York 
luncheon scene, those sprawling press-management func- 
tions at which Motley so often is speaker, cannot have 
failed to note that today he never has a glass in his hand. 
And Arthur Harrison Motley is not one to mince words 
on the subject. 

“I went on the wagon March 1, 1932,” he says as 
candidly as if he were giving you directions to the gent’s 
room. “I've drunk nothing alcoholic since.” 

That’s a lot of time between drinks, and Alcoholics 
Anonymous would probably agree that Motley has his 
problem licked. 

But before Red beat his particular devil, the future 
looked blurred, indeed. He doesn’t tell you how bad it 
was. But you can read between the words easily enough. 
“In 1932 I got scared, I was in the hospital with a nervous 
breakdown. I'd had a couple before that one; they were 
getting progressively worse.” 

While he lay in bed, waves of despair breaking over 
his head, he made his first step toward permanent sobriety 
(and like AA he is a firm believer that the alcoholic can- 
not take even one social drink of sherry and remain dried 
up). He called on an old-fashioned general practitioner. 
a man wise with experience and compassionate in a hard- 
headed, realistic way. 

“He told me,” says Red. “He told me that I didn’t have 
the nervous system to drink—in that, I was like most 
alcoholics. ‘People,’ said the physician, ‘are like horses. 
Some can be whipped to get them to pull harder. But 
high-strung horses, when whipped, rear back and break 
over the traces. This is what you do.’” 

It took Red several months to dry out enough to get 
back to his work. He was a salesman then. 

And having made the grade that long, he was deter- 
mined to make it forever. 

“A problem then arose with my friends and business 
associates. They expected me to drink! They knew me as 
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“People are like horses... . 
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some can be whipped .. . 


a hard drinker. It was, in addition, almost as if someone 
had taken away from me a valuable sales tool. That was a 
rough period, believe me. I didn’t belong to AA. But the 

.p. who had made me sit up and listen, suggested when 
I felt ‘low, that I drop in and talk.” (This is an AA tech- 
nique; in fact one of that organization’s operational corner 
stones.) “I can’t even remember what we talked about but 
it helped. He didn’t sit in judgment, that I know. 

“Also, people whom I took to lunch expected to be 
offered a drink. I had to figure out a way to do business 
without using, for myself, this socially acceptable device.” 

Finally he hit upon the solution—a simple one but it 
worked. “I always took someone else along on lunch or 
dinner dates—someone who did drink. My prospect was 
spared feelings of guilt; I was spared the embarrassment 
inherent in the situation. 

“I learned something from my own case and from 
observing other people with real or developing alcohol 
problems. The guy who says, ‘I won't drink until after 
dinner . . .” or I will have only one glass of scotch and 
no more,’ will never beat the rap. Neither will the guy 
who says ‘Tl give it up for Lent.’ He isn’t really com- 
mitted to anything. Thousands and thousands of men and 
women make such resolutions every year and find them- 
selves staring failure in the face. Nothing happened to me 
until I made a total commitment. 

“Only then did I recognize the finality of what I was 
doing. I had to tell myself that never again, under any 
circumstances, would I take a drink. Never is a long word. 

“But for the guy who makes such a commitment there 
will be ileal trouble. In my case, most people gradu- 
ally accepted the fact that ‘Motley doesn’t drink.” They 
stopped pushing it on me. But others, often good friends, 
with the best of intentions would continue to insist I have 
a little pick-me-up. 

“The real difficulty for me, and for anyone who gives up 
liquor, is the stigma of being ‘different,’ of being afraid 
you'll spoil someone else’s good time. It’s a real danger, 


... to pull harder... 


too, for unless you're careful as hell you can, in a weak 
moment, ‘take a little one’ just to put other people at ease. 

“Adjustment will require planning, to smooth off the 
rough edges. It is a very human feeling, this wanting to 
‘belong.’ But if you pace yourself you can meet the 
demands of late hours and entertainment. When I drank 
I was able to seem sparkling with the aid of liquor. When 
I didn’t drink I knew I was tired. So this piece of advice: 
If you don’t want to give up entertaining you must con- 
sciously plan and anticipate. When youre going to be 
out late you should plan ahead for an extra rest. (I used 
to take a nap before a big evening so I could withstand 
the rigors without the stimulus of drink.) If you're rested 
then temptation is easier to handle. Over the years it has 
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when whipped, rear back . . . 


Parade’s Mr. Motley 


For the benefit of the two, or pos- 
sibly three, sales executives who do 
not know Red Motley, a few facts: 
Arthur Harrison Motley is president of 
Parade Publications, Inc., publisher of 
Parade. One of the guiding lights (and 
a former president) of National Sales 
Executives. A free-swinging extrovert, 
he signs his correspondence in red pen- 
cil, just “Red.” Beneath the from-the- 
shoulder approach is a restless, quick- 
silver brain: Red once taught college 
English at Hamline University, was 
elected to Phi Beta Kappa. During his 
career he’s been sales manager for 
Smith Bros., v-p and director of 
Crowell-Collier Publishing Co., pub- 
lisher of American Magazine. Base is 
his big, paneled office on New York’s 
Madison Avenue. He works at a desk 
(invariably cluttered) with no drawers, 
lest he postpone a decision. He’s a 
speaker without peer. A standing ova- 
tion after his speeches is almost in- 
evitable. 
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become automatic to me to gauge my strength and to 
plan ahead. 

“Now I replenish my well of energy. I don’t build it up 
artificially. Pacing yourself is all-important. Everyone who 
drinks heavily knows how awful the day-after is, with 
demands put upon you and no reserve with which to 
meet them.” 


What made Red Motley stop drinking? 
A combination of things, really. But that strongest 
of all motivations, primarily: fear. 
“I did it by getting scared . . . having things catch up 
with me. I found I was going to a ‘muscle factory’ at 
(continued on page 98) 


and break over the traces.” 
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Sales Leadership Panel 


— Si 
Are Too Many Companies Ignoring the 


Sales Management editors got a 
jarring surprise as returns came in on 
our latest Sales Leadership Panel on 
salesmen’s honor awards. 

The simple fact is that many, many 
companies are overlooking one of the 
most effective and least expensive 
ways to motivate salesmen, create job 
satisfaction, maintain morale. 

In querying sales executives about 
honor incentives, we pointed out that 
most of the men who have done seri- 
ous research on causes of sales-force 
turnover agree that men tend to stick 
with companies that provide strong 
leadership plus (1) security, (2) oppor- 
tunity, (3) recognition. 

Our poll concentrated on the third 
factor. We asked panelists: 

—Whether their companies have one 
or more of six types of honor 
awards—not sales contests—includ- 
ing those honors accompanied by 
cash or fine merchandise. 

~How they promote the awards to 
create and maintain salesmen’s in- 
terest. 

—How they stage, or “dress up” the 
presentations of honor awards. 

~What they think of the results. 

We learned a lot from companies 
that have honor awards (see check-up 
chart), but only a small percentage of 
the 203 respondents do. 

Here’s how the answers shaped up: 


18.7% have a single top-honor 
award. Most common qualifications for 
this: Highest achievement against 
quota, or highest rating on a variety 
of weighted points. Most of the com- 

(continued on page 100) 


38 Sales Management 


Seicieamealanl 


How Panelists Rate Award Programs 


Single top honor award 
to outstanding salesman 


Group of awards to honor 
several salesmen 


Oscar 
Award 
Man of 
the Year 
Salesman 
of the Year 
Top Sales- 
man of the 
Year 

No. 1 
Salesman 
of the Year 


Outstand- 
ing Sales- 
man of the 
Year 
Distin- 
guished 
Salesman’‘s 
Award 
President, 
Star Sales- 
man Club 
President, 
100% Club 


NATURE 


Trophy 
Cup 
Statuette 
Sports 
equipment 
Cash 


Plaque 
Vacation 
trip with 
wife 
Stock 
Choice of 
valuable 
merchan- 
dise 


Lapel pins Valuable 
Cash merchan- 
dise (silver 
bowl, 
watches, 
etc.) 

Bonds Trips 


Stock 


Special 
dinners 
Cup 


Plaque 
Certificates 


QUALIFI- 
CATIONS 
FOR 
WINNING 


Greatest dollar volume 


Largest number of orders 


Greatest 


sales increase 


during the year 
Top man based on NSE 


points 


Salesman who did most to 


advance self, 


profession 


Highest point 


company, 


scorer on 


weighted average 


First salesman to exceed 


quota 
Salesman 


who achieved 


highest percent of quota 
for the year 


Outstanding sales progress 
Good administration 
Evidence of ability to move 


ahead 


Number of new customers 
Best sales performance 
against quota 

Top increase over previous 
year 

Success in specified objec- 
tives 

Highest unit sales per sec- 
tion equated by potential 
per territory 

Points earned for sales vol- 
ume and length of service 
Best record of recruiting 
new dealers 
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Motivation Power of Honor Awards? 


Below is a quick look at the type, nature and qualifications of honor awards reported by our panel- 
ists. All names and descriptions are quoted directly, or paraphrased from the questionnaires. 


Honor “club” plan 


Awards for middle 
management men 


“Team” award to 
top-ranking district office 


Length of service 


Top Ten 
Club 


Totem Pole 


Star 
Salesman’s 
Club 
Million 
Dollar Club 
100% Club 


Hall of 
Fame 


President's 
Honor Role 


$100,000 
Club 
Quota Club 
Satouq 
Club 
(quotas 
spelled 
backwards) 
Hurdler’s 
Club 

Sales- 


master’s 
Club 


Pioneers Club 
Quarter Century 
Club 

5-, 10-, 15-, 20-year, 
etc., Clubs 


Trophy 

Cash 

Fishing trip 

Extra vacation time 


Attendance at-merchandis- 
ing clinic 


Plaques (permanent, and 
ones which move on from 
winner group to winner 
group) 

Cup 

Dinner parties 
Merchandise for each man 


Pins 
Watches 
Silver trays 
Cash 

Bonds 
Plaques 
Dinners 


Best performance against 


quota 


Top salesmen in company 
on a variety of points 


Sales over a specified dol- 
lar or weight volume 

Standing in 1 to 10 posi- 
tion in national rating sys- 


tem 


Outstanding efforts in spe- 


cial drives 


Exceptional promotional 
activity and new ideas for 


selling 


Regional managers of win- 
ning salesmen 

Managers elected by top 
sales brass 

Manager of top district, 
zone or region 

Best developer of area, 
personnel, public relations, 
profit, product acceptance, 
new accounts 


Top sales record against 
quota 

Top rating in: total sales, 
percent of increase over 
previous year, sales cost 
in relation to profits, new 
accounts 

Highest dollar or weight 
volume for a_ specified 
period 


Seniority 
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Stretchable quality of Clupak 
paper makes it more pliable 
and tougher for all kinds of 
wrapping and bagging uses. 
New uses for Clupak in paper 
and other materials are being 
sought. Now some of the uses 
of Clupak kraft include 


liners for boat packaging . . 


nursery and florist wrap .. . 


Clupak—a New ‘Extensible’ Paper— 
Stretches Out to Wrap Up Markets 


- Clupak, Inc., formed by Cluett, Peabody and West 
Virginia Pulp and Paper, goes to market with noth- sg 
ing but ideas and a contract. Ideas mean new mar- 
kets for paper—maybe disposable paper “fabrics.” . 


A revolutionary new stretchable 
paper may have struck a bonanza of 
new markets. Disposable paper “tex- 
tiles” that are strong, flexible and at- 
tractive may soon be commercially 
available. But that’s just one of a host 
of new, superior paper products and 
paper substitutes for other materials. 

Clupak, the “extensible” paper is 
expected to replace ordinary kraft 
paper within five years. 

The stodgy, ultra-conservative paper 
industry now finds itself in the posi- 
tion of the aggressive new-market 
hunter—a new role for an industry that 
has been constantly under the harpoon 
of new competitive materials. While 
it’s true that the paper industry has 
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By KENNETH P. PARTCH 
Assistant Managing Editor 


enjoyed consistently larger sales, 
they've had to share the expanding 
market with a lot of newcomers. The 
various foils, films and plastics have 
each taken a toll of new business that 
might have gone to paper. 

Now, as many old-timers are saying, 
“There’s been nothing like it for 30 
years.” Paper strikes back. 

Clupak, Inc., the company that li- 
censes Clupak to other paper manu- 
facturers, spends much of its time 
looking over the paper market and 
other markets, and wondering, check- 
ing, then researching to find a way to 
serve them better with Clupak. For 
not only does Clupak stretch, but the 
stretch gives it a shock-absorbing 
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toughness vastly greater than any 
other paper, weight for weight, ac- 
cording to the company. And it will be 
very happy to demonstrate these abili- 
ties with every known paper-strength 
test, and some heretofore unknown. 
It seems nobody paid much attention 
to stretch before, so nobody gauged 
performance by toughness either—just 
tensile strength, which, the experts 
say, doesn’t really mean too much. 
To back up the claim that all kraft 
paper in this country will be Clupak 
by 1965, the company has started an 
advertising campaign aimed at all in- 
dustries that use kraft for wrapping 
and bagging. It has budgeted $350,- 
000 this year to reach industries in 


magazine, paper wrappers... 


fields that include chemistry, food, 
feed, grocery, grain, paper, packaging, 
milling and quarrying. Ads were 
placed in 24 business magazines of a 
general and vertical nature in the 
fields listed. 

The first commercial Clupak was 
introduced in January, 1958, by Clu- 
pak, Inc., the company formed by 
Cluett, Peabody & Co., Inc., and by 
West Virginia Pulp and Paper Co. It 
has been very well received in the in- 
dustrial multiwall bag and grocery 
bag fields. 

Now, with the nonchalance of the 
laboratory virtuoso, Clupak reveals a 
more improved stretchable paper—it 
stretches in all directions. (The first 
Clupak added stretch primarily in 
the machine direction.) This “iso- 
tropic” Clupak, as the paper men tab 
it, will stretch up to 50 or 60%. It is 
so much more pliable, but still strong, 
that Clupak people think they have 
the answer to paper non-woven “fab- 
rics. 

Non-wovens are much cheaper than 
woven fabrics. Clupak, which is usual- 
ly priced just slightly higher than or- 
dinary paper, will be cheap enough to 
be disposable. As cheap for doctors 
and nurses, for instance, as sending a 
uniform to a laundry. That, at least, 
is what Clupak is shooting for. 

What’s the future of Clupak? “I 
wouldn’t want to make a specific esti- 
mate,” says G. E. Amerman, Clupak’s 
president, and former v-p of Cluett, 
Peabody, “but it’s all bright. 

“In the paper industry, alone,” says 
Amerman, “there are almost unlimited 
possibilities.” But he’s always quick 
to caution about over-selling. He’s 
become a paper man now, in earnest. 


multiwall bags for bulks . 


Then he relates a story of how Clu- 
pak rang the bell in another indus- 
trial feat: A large asbestos manufac- 
turing company had asked Clupak to 
see what it could do with asbestos and 
its shedding problems. Clupak ran 
some raw asbestos through the proc- 
ess, and got out a strong, pliable as- 
bestos that did not flake. This was 
such an unusual task for the Clupak 
company that to date it hasn’t decided 
what the royalty rate should be. 

While all the commercial Clupak 
now being produced is of kraft grades, 
soon, as a result of research being 
sponsored by Clupak at several 
licensed Clupak manufacturers’, a 


shipping bags for auto seats. 


grab-bag of new products will be 
ready for market. 

These new items for the market 
range from bed sheets to tea bags, 
and vacuum cleaner filters to noiseless 
popcorn bags and shotgun shells. A 
substitute for leather in lining hand- 
bags and shoes is being tested. 

Clupak was derived from an inven- 
tion by Sanford Cluett of Cluett, Pea- 
body. He’s the man who took the 
shrink out of textiles with the process 
behind the “Sanforized” trademark. 

It was brought to market in com- 
mercial quantities in the kraft grades 
by West Virginia Pulp and Paper Co. 
While paper men had long tried to 


SALES AND TECHNICAL SEMINARS held regularly by Clupak staff, tell the Clupak 
story, from how to make it to how to market it. Group above is a technical 
symposium of paper manufacturers’ representatives getting Clupak indoctrination. 
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make paper stretchable by pulling it, 
Cluett was the first to try pushing it 
together during manufacture. He did 
this by squeezing some of the moisture 
out between a heated, smooth drum 
and a rubber belt. When manufacture 
is completed, the paper is smoother, 
more uniform, tougher—and stretches. 

Cluett introduced this process in 
working laboratory model form to five 
or six other paper manufacturers be- 
fore WVPP said “Yes,” recognizing its 
tremendous value to the paper in- 
dustry. 

The two firms formed Clupak, Inc., 
to license other paper producers to 
make Clupak, and use the trademark 
on their products and in their adver- 
tising 

In less than two years since the in- 
troduction of Clupak kraft, there is 
abundant evidence to support the esti- 
mate that Clupak will replace ordinary 
kraft within five years. 

McCall’s Magazine and the Reader’s 
Digest are using Clupak for wrapping 
their mailed magazines. McCall's ran 
a test that convinced it to go Clupak: 
The magazine wrapped 24 copies and 
mailed them to fictitious addresses in 
San Francisco. Twelve were wrapped 
in Clupak and 12 in its standard kraft 
wrapper. After the grueling circuit in 
the mails, the copies were returned. 
The 12 wrapped in the standard wrap- 
per were ragged and ripped. The 12 
wrapped in Clupak were in almost 
perfect condition 

A large mail order house is about 
to switch to Clupak for wrapping its 
huge annual catalog. 


®& Another example: Kraft paper is 
used to form phenolic resin laminates 
for pipe, conduits and tubing; and 
decorative laminates such as Micarta 
and Formica. Clupak kraft is now be- 
ing used for Westinghouse’s Micarta 
and piping laminates for the Babbitt 
Pipe Co., Inc. Reason: Clupak is 
tougher, doesn’t tear as easily during 
forming, causes less downtime during 
twisting for pipe form. And it is 
smoother; therefore, it is superior for 
the flat laminates. 

The business of Clupak, Inc., is to 
provide ideas for its licensees and 
prospects ideas for better paper than 
a licensee now produces and ideas for 
new and better end products. Aside 
from this, it doesn’t make or market 
anything. “We always have a specific 
product in mind when we try to sell 
a prospect,” says Amerman. 

To keep ideas flowing and to im- 
prove the basic patent, Clupak spon- 
sors a great deal of research. Develop- 
ments become the property of Clu- 
pak, which is bound to make them 
available to all licensees, equally. The 
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discoverer company, of course, gets 
the time jump at implementing it. 

Here is some of the research that 
is now being conducted: 


e Glassine and greaseproof papers. 
Methods are being perfected to make 
a Clupak that will not have the brit- 
tleness of these papers now on the 
market. 


e Bag-making machinery. The new 
isotropic Clupak is too limp for pres- 
ent bag-making equipment. Progress 
is being made in overcoming this 
handicap in order to offer the supe- 
rior Clupak while not making present 
bag equipment obsolete. 


¢ Linerboard for corrugated boxes. 
This market is a huge one in the pa- 
per industry, and there is a real need 
for a board that will not crack at the 
score line or fold. Success in this re- 
search is expected in a few months. 


¢ Smaller, specialty companies are 
looking for ways to use Clupak for 
paper products that include tracing 
paper, photographic paper, tissue, fil- 
ters for cars and air conditioners, and 
a score of others. 


* Isotropic Clupak, or the paper 
with the big stretch, is being tested 
for many uses and is the type that is 
expected to have the answer to the 
non-woven textile market. Target date 
is within the next year. 


Clupak, Inc., offers technical assist- 
ance to the licensee, helps set up the 
process, and is available for opera- 
tional advice. 

The Clupak team is a busy one. It 
consists of President Amerman, a vice 
president-technical advisor, two tech- 
nical advisor-engineers from WVPP, 
an engineer in Europe, an administra- 
tive assistant (patent attorney from 
Cluett, Peabody staff), an advertising- 
promotion manager, an accountant 
and office staff. 

In addition to signing up paper 
companies all over the world to a 
Clupak contract, they run various in- 
doctrination and operating seminars. 
The operating seminars are for the 
sales and marketing staffs of licensees. 
Clupak technical advisors run techni- 
cal seminars for the technical staffs of 
licensees. Seminars are also held for 
subsidiary converting companies of 
paper manufacturers or separate in- 
dependent converters—the firms that 
make the paper products. 

There are now 12 paper companies 
with Clupak licenses—nine in the U.S.., 
two in Canada and one in Sweden. 
Eight have already gone into opera- 
tion producing Clupak, and the re- 
mainder will be in operation by Janu- 
ary, 1960. Many more firms are nego- 
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New Job— 
Old Hat for Amerman 


Once you acquire the reputa- 
tion of “troubleshooter” it can be 
a difficult one to lose. Actually, 
Gerald E. Amerman must like the 
role by now, he’s had to work 
at this job for some time. After 
several production managerial 
positions for manufacturers of 
steel products, Amerman joined 
Cluett, Peabody & Co., Inc., in 
1946, and was sent to Troy, 
N. Y., as assistant production con- 
trol manager. From this first posi- 
tion at Cluett, Peabody, he has 
really been around. 

It wasn’t long before he was 
sent to the Atlanta, Ga., plant as 
assistant plant manager. Then, 
just two years later, he was back 
at Troy as assistant general 
works manager of all 16 U.S. 
factories of Cluett, Peabody. 
Within six months he was on the 
move again, upward, to become 
president of Cluett, Peabody, 
Ltd., of Canada. In 1952, he re- 
turned to New York to become 
vice president of the company in 
charge of all domestic sales in 
the U.S. 

Three years later, Cluett, Pea- 
body was reorganized into divi- 
sions. Amerman became vice 
president and general manager 
of the Casual Wear Division. He 
had begun to settle into this po- 
sition when the call came in... 
“OK, Amerman, we've got a com- 
mercial product in Clupak—come 
and sell it.” That was in the be- 
ginning of ‘58, and he’s doing it. 


It would take 1,000 salesmen, making 10 
calls each per day, more than 11 years to 
make as many face-to-face contacts as you 


get from | ad page in | issue of the Post. 
Alfred Politz’ study of Ad Page Exposure 
proved: 29 million times each issue, some- 


one turns to your ad page in the Post! 
Isn't this the kind of selling you want your 


advertising to do? 


The Saturday Evening 


h . 
Sell the POST-INFLUENTIALS 
-they tell the others! 


A CURTIS MAGAZINE 
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28 


In 28 communities of the 
Troy Market, THE RECORD 
NEWSPAPERS lead all 


other dailies in circulation, 


The nine-community City 
Zone coverage is 97%. The 
combined City Zone and 
the five-county Retail Trade 


Zone coverage is 75%. 


The only effective way to 
reach the Troy Market of 
254,000 above-average 
consumers is through The 
Record Newspapers. Write 
or call today for more in- 
formation. 


THE TROY RECORD 
THE TIMES RECORD 


TROY, N. Y. 
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tiating in countries that include Great 
Britain, France, West Germany, Fin- 
land, Italy and Japan. 

While a case can be made out that 
shows U.S. paper companies beating 
a path to Clupak headquarters at 530 
Fifth Ave., New York, “it’s not quite 
like that in foreign countries,” says 
Amerman. Foreign paper producers 
are more conservative in their opera- 
tions and this slows down dealing. 

“But they're signing,” he assures. 
The reason is that Clupak can be 
shown to conserve paper, because less 
weight is needed for additional, or 
equal, strength. This means less pulp 
needs to be used, and this saves for- 
ests. It’s the conservation angle that 
greatly interests foreign companies. 

Selling the virtues of Clupak hasn’t 
been all a tale of demonstrating su- 
periority, industry acceptance, and 
competitor capitulation, in that order. 

When Clupak grocery bags first hit 
the super markets and grocery stores, 
a new element in the Clupak market- 
ing picture had to be reckoned with— 
the consumer. Somehow, to the cus- 
tomer, the new Clupak bag didn’t feel 
familiar, didn’t look strong enough. 
Yet, it was actually stronger than the 
bag she was accustomed to. 

Customer psychological reactions in 
the market place are an ever-recurring 
story. Clupak is just meeting this 
problem and is making plans to 
counteract it. (A Canadian bagmaker 
prints a message on its bags that 
reads—“This more flexible Clupak pa- 
per is stronger and tougher.”) More 
such educational efforts are planned. 

Clupak has sold many regional di- 
visions of large grocery chains on the 


new paper. 


® Clupak paper usually sells a little 
higher at wholesale than ordinary 
paper — savings along the way, from 
producer to end-product user, usually 
mean a product that may actually be 
cheaper. Since heavier average weights 
can be run through the paper-making 
machine, the mill can make more 
profit. There’s less waste in manu- 
facturing paper products, and _ this 
saves money. Finally, the product 
either sells for less, or more economi- 
cal weights can be used with less loss 
in shipping damage. 

Clupak, Inc., charges a fixed royalty 
rate $2.25 a ton for unbleached kraft 
and $3.00 a ton for bleached. If the 
wholesale index moves up or down 
1% or more (excluding food and farm 
products), the yearly rate is changed. 

People in the paper industry are a 
cautious lot, not greatly given to over- 
romanticizing their industry. Still, 
there is a note of enthusiasm about the 
Clupak development that is difficult 
to subdue, even for them. @ 
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* Shorter alternate route 
between Los Angeles and Chicago 
cuts miles off D-C’s 
coast-to-coast system! 


When SERVICE is important, you'll be miles ahead when you 

ship via D-C’s MILE SAVER ROUTE. Shortens the distance between 
Los Angeles and Chicago — brings the East and West Coast 

miles closer — makes D-C’s DIRECT SERVICE even more direct! 


Try D-C’s MILE SAVER ROUTE on your next shipment — you'll discover 
why D-C is the coast-to-coast choice for coast-to-coast service! 


DENVER CHICAGO TRUCKING CO., Inc. 
THE ONLY DIRECT COAST-TO-COAST CARRIER! 
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Where Were You Between 11 and 2? Maine! 


The other day at ten o'clock in the morning I excused 
myself from a conference in our offices at 630 Third 
Ave., New York, leaving my associates more than a bit 
mystified with the statement, “I've got to run up to 
Maine, but I'll be back right after lunch to resume the 
meeting.” 

By limousine I went to Idlewild Airport where, with 
104 other so-called VIP’s invited for a demonstration 
flight, I took off on one of United Air Lines’ new DC-8’s 
at precisely 11:10 a.m. Cruising along at a comfortable 
540 miles per hour at 24,000 feet, we went up Long 
Island Sound, passed over Nantucket Island, then the 
extreme tip of Cape Cod, up and directly over Boston, 
and as far as the Massachusetts—Maine boundary before 
we turned back, landing at Idlewild at 12:12 p.m. or 62 
minutes for a flight of some 400-odd miles. 

After a bountiful cold buffet and a tour of United’s 
tent show, I was back at the office shortly after two 
o'clock to resume the meeting. 

I've been on both turbo-props and jets before, but 
this trip dramatized for me better than any other the 
wonders of the jet age. 

Years ago I used to make the New York—Boston run 
fairly frequently, often taking the midnight sleeper and 
arriving at seven in the morning. Now I could get to 
Paris in the same period—or be most of the way to 
Honolulu. 


Greensboro- 
OF THE NEW SOUTH’S MARKETS 


United, last of the transcontinental lines to order jets, 
held their own beautifully for a solid year by sound 
selling and efficient routing of their piston planes while 
Pan Am, American, TWA and others trumpeted the 
coming of the Boeing 707. Now with a growing fleet of 
Douglas jets, they are doing a promotion job that the 
other lines didn’t find necessary to do while jets were 
a novelty. 

To sell jet travel to the public, United has just con- 
cluded a 6-week series of tent-show “Jet-A-Ramas” in San 
Francisco, Chicago, New York and Baltimore—Washington. 
With an expenditure of $750,000 the line has explained 
and demonstrated the DC-8 to 500,000 travelers at those 
airports. 

In the tents are exhibits and working models of every- 
thing that goes on before and during flights. Not having 
a scientifically trained mind, I lost much of what I saw 
and heard, but I was intrigued with a couple of minor 
statistics. The huge Goodyear landing tires are made of 
18-ply nylon cord costing 300 bucks apiece and are good 
for only 20 landings, after which they go in for retread- 
ing, up to nine times. The other surpriser was a com- 
parison of the size of the DC-8: Put two of them tail 
to cockpit and they fit precisely into a football field, 
with not an inch to spare. 

PHILIP SALISBURY 
Editor 


15th in Total Retail Sales 


Stimulate Drug Sales in Thriving Greensboro 


Over one fifth of the nation’s top metro- 
politanmarkets are in the NEW South. When 
advertising to this important 11l-state market 
be sure Greensboro is on your schedule. In retail 
Drug Sales, for example, Greensboro outsells such 
primary markets as Little Rock and Chattanooga, close 
behind Baton Rouge and Knoxville. A vital sales factor is 
the Greensboro News & Record—the only medium with dom- 
inant coverage in the Greensboro Market and selling influence in 
over half of North Carolina. Over 100,000 circulation daily; over 
400,000 readers daily. 


Greensboro, 1st Market 
in the Carolinas, 
79th in the Nation 


Write on company letterhead for ““1959 Major U.S. Markets Analysis” Brochure of all 292 Metropolitan Markets. 


Greensboro News and Kecord 


GREENSBORO, NORTH CAROLINA ® Represented Nationally by Jann: & Kelley, Inc. 
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Magazone is hot and the reason is simple—sales. Take the 
most recent example ...Slumberland, a mattress manufacturer 
in New England. This company’s ad featured its regular 
fair-traded mattress and listed the names of the local dealers 
who stocked them. Results: Slumberland sold more mattresses 
than ever before in the history of the company . the ad 


IN JUST 3 MONTHS 100 ADVERTISERS PLACED 500 INSERTIONS IN LOOK’S MAGAZONE PLAN 


Since September, when LOOK introduced its Magazone 
regional advertising plan, Magazone volume has increased 
issue by issue. Compared with the first issue, the December 
8 LOOK will carry double the number of Magazone adver- 
tisers, triple the Magazone insertions. 


paid for itself one hundred times over. 

Magazone is designed specifically for the marketer with a re- 
gional advertising pattern, providing seven geographic zones 
available individually or in any combination. The Magazone 
Plan combines the top flexibility and low cost of regional 
coverage with the impact, authority and prestige of one of 
America’s great national showcase magazines. 

See your LOOK rep- 
resentative ... we'd like 
to run your Magazone eo 


success story soon! 


LOOK offices are situated in NEW YORK, HARTFORD, PHILADELPHIA, PITTSBURGH, CLEVELAND, ATLANTA, CHICAGO, DETROIT, MINNEAPOLIS, LOS ANGELES and SAN FRANCISCO 


hs 2tol 


in fast-service 
eating places, 
twice-the-turnover 
per seat means... 


MORE Meals 
MORE Sales 
MORE Profits 


NO MATTER WHAT YOU CALL THEM 
Coffee Shops 
Confectionery Stores 
Counter Restaurants 
Department Stores 
Diners 
Drive-ins 
Drug Stores 
Fountain Restaurants 
industrial Cafeterias 
Luncheonettes 
Sandwich Shops 
Variety Stores 


NO MATTER WHERE YOU FIND THEM 


Airports 

Bus Terminals 
Railroad Stations 
Main Streets 
Main Highways 
In Industry 


THEY ALL HAVE 
ONE THING IN COMMON — 


FAST SERVICE 


To effectively reach this 
specialized market specify 
FAST FOOD 
for an advertising schedule 


crA’s? 


FAST 
FOOD 


630 THIRD AVE. 
NEW YORK 17, N. Y. 
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NSE/N.Y. Sales Execs Club 


Hassle Over Payment of Dues 


Whar started earlier this fall as a 
request by the Sales Executives Club 
of New York for a sliding scale of 
dues to be paid to National Sales Ex- 
ecutives, Inc., has now turned into a 
demand. 

The New York club’s 2,800 mem- 
bers represent roughly one-eighth of 
NSE’s U.S. membership, and the pres- 
ent impasse is of grave concern to 
the national body and its new official 
magazine, Salesweek. 

For the past several years New 
York has paid NSE on the basis of 
$15 per year per member, but accord- 
ing to its bylaws the amount paid is 
to be determined annually by the 
board of directors. Because of its large 
membership and the many services it 
performs, the club has a permanent 
11-man staff, and its current expenses 
exceed income on normal activities. 
Whatever excess of income accrues is 
dependent upon the success of such 
fringe activities as an annual golf 
outing and a Christmas party. 

Since the inception of NSE, the 
New York club has contributed $710,- 
000 to the national organization. This 
year the directors voted to request a 
sliding scale of payments, on the basis 
of $15 per year on the first 1,000 
members and $5 a year on the bal- 
ance, which would result in a prob- 
able payment to NSE of $25,000. 


& At an October 3 meeting of the 
Executive Committee of National Sales 
Executives, Inc., at the Hotel Roose- 
velt, New York, the officers of the 
New York club were invited to attend 
and present their reasons for a sliding 
scale, but were met by the announce- 
ment that on the preceding day the 
NSE Executive Committee had voted 
unanimously to reject the New York 
club’s request. 

Reasons advanced by NSE for the 
turndown included the assertion that 
no club pays dues as a club to NSE, 
that a club affiliated with NSE is issued 
a charter which calls for payment of 
annual dues for each individual (now 
$15), that the New York request, if 
accepted, “would provoke a rash of 
requests for diversified exceptions and 
recriminations, would weaken the 
structure of NSE, cause it to lose 
stature and reduce the effectiveness 


November 20, 1959 


of its overall program by reducing 
funds available.” 

In an October 28 reply, Philip J. 
Kelly, president of the New York 
club, pointed out that the club “has 
never asked for, been offered or ex- 
pected any charter from National Sales 
Executives, Inc. . . . If we were offered 
such a charter on the rules outlined, 
it would be refused. This is not a 
conjecture, but a fact borne out by 
the action of our directors over a 
period of 24 years . . . The matter 
of NSE dues is voted upon each year 
by [our] directors . . . NSE under- 
stood this and accepted our money 
on this basis for 21 years, starting in 
1938. 
“ . . We're forced with the choice 
of trimming our services to our mem- 
bers or reducing our payments to NSE 
. . . Our budget will not permit any 
further temporizing with the issue. 
We cannot raise our dues any higher 
at this time. In the beginning we sug- 
gested a return to the sliding scale 
of dues to solve both NSE’s problem 
and ours—now we demand it.” 


b> An appendix to the Kelly letter was 
a 7-page summary of 45 meetings of 
the New York club’s directors, at 
which the question of payments of 
dues versus a flat annual sum to NSE, 
came up for a vote. The summaries 
show that the sliding scale is not new, 
and was in effect from 1944 to 1950; 
that the SEC-NSE fiscal relationship 
through the years has always been 
considered a direct one between the 
club and NSE, rather than directly 
between New York club members and 
NSE, “with the SEC [New York club] 
reserving the right and responsibility 
each year to assess the value of this 
relationship and make any changes 
deemed advisable in the best inter- 
ests of the club and its members.” 

As the matter stands at press time, 
National Sales Executives, Inc. refuses 
to accept a check from the New York 
club on a sliding scale basis, and the 
New York directors have voted unani- 
mously to pay only on such a basis. 
The deadlock is not likely to be re- 
solved prior to the scheduled Febru- 
ary meeting of the officers and direc- 
tors of the national organization—if 
then. @ 


FACTS 


For the 37th consecutive year Good Housekeeping is leading its 


* 


field in advertising pages; for the 22d year in editorial pages... 


Total GOOD HOUSEKEEPING 


Advertising Pages Ladies’ Home Journal 
McCall’s 


Source: PIB—JAN./AUG., 1959 


Total GOOD HOUSEKEEPING 


Editorial Pages Ladies’ Home Journal 
MecCall’s 


Source: Lloyd H. Hall Co.—JAN./SEPT., 1959 


* Accepted editorial page tabulations were not recorded prior to 1938 


GOOD HOUSEKEEPING 
(Ist 6 months) 1959—4,437,978 
(1st 6 months) 1955—3,429,796 
1,008,182 an increase of 29.4% 
Rate of Ladies’ Home Journal 


Circulation (1st 6 months) 1959—5.755.317 

wT (1st 6 months) 1955—4.817.863 
Growth ocoaiame oie 
937,454 an increase of 19.5% 

MecCall’s 

(1st 6 months) 1959—5,491.572 

(Ist 6 months) 1955—4.522.518 
969.054 an increase of 21.4% 


Source: ABC — Publishers’ Statements 


Total Retail GOOD HOUSEKEEPING . 


Advertising Tie-in Ladies’ Home journal 


(All daily newspapers in all U.S. McCall’s . . 40,4 sag 
cities of 100,000 or more) 


Source: Advertising Checking Bureau, Inc.—JAN./AUG., 1959 


ae dae 


2 ‘ 
Guaranteed by ® 
OO THOUSCKEEDITE cetetsss 
$F 45 spveanste WES 
MAGAZINE AND INSTITUTE 
A HEARST MAGAZINE 
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THEY'RE 
IN 

THE 
NEWS 


BY HARRY WOODWARD 


Sales Help for 
Beleaguered Outdoor 


Sometimes General Outdoor Adver- 
tising Co. must have the feeling that 
its enemies have cleared the moat and 
are storming the ramparts. With the 
nation’s big highway program creat- 
ing throughways and super-highways, 
new business should be good. But 
conservationists, some safety experts 
and assorted foes of outdoor advertis- 
ing have ganged up on big (and small) 
corporations like General. Truly it is 
a time, for General, when a super- 
salesman is needed. And the company 
has hired one: He’s W. Bruce Clark, 
who steps in as general sales manager. 
Under his belt ten years of experience 
with the company—first as national 
sales representative, then as account 
executive, where, according to Burr 
L. Robbins, General’s president, “he 
has been outstandingly successful in 
creating new business and attracting 
key national and local advertising into 
the outdoor medium.” Clark, a natty 
dresser and an extrovert, has been in 
advertising all his life. Before he joined 
General Outdoor he was v-p and 
general sales manager of National 
Transit Ads, Chicago. His first sales 
job was with the Chicago Herald, 
where he sold classified advertising. 
He and his wife Helen are inveterate 
golfers, members of the Edgewater 
Golf Club. Their only child, a daugh- 
ter, is married . . . General Outdoor 
now operates in 1,700 cities and towns 
through 59 branch offices in the U.S. 
and Canada. Recently the company 
expanded into Mexico, where the na- 
tives love colorful outdoor advertising. 


At Poughkeepsie: 
Vassar and Cough Drops 


The two rivals for longevity at the 
bustling Hudson River city of Pough- 
keepsie are Vassar College and Smith 
Brothers, Inc. Smith is 112 years old 
and, on the surface, might seem as 
quaint as its age. (The company still 
embellishes its cough drop boxes with 
likenesses of the founders . . . Who 
doesn’t know them as “Trade” and 
“Mark”?) But that’s surface coloration. 
Smith is diversifying in a twentieth 
century way. And to augment its 
plans, the venerable company has 
named Robert L. Wolpert as national 
sales manager. Wolpert formerly was 
with the Bureau of Advertising of 
the American Newspaper Publishers’ 
Assn., as national manager of chain 
store sales . . . Smith is busily test 
marketing (in four cities) its newest 
product, a cough concentrate—a syrup. 
The product is not being distributed 
at the moment, will be sold nationally, 
and will be packaged in a break-proof 
bottle. Major sales efforts are now 
being concentrated on the company’s 
smoker’s drops (the product’s about a 
year old) which are not, says Smith 
president, Robert N. Hustis, cough 
drops. Smith is attempting to get dis- 
tribution at tobacco outlets . . . Bob 
Wolpert is a New Jersey native, a 
Rutgers graduate. He is married, has 
two children. 


Britannica’s Cole: 


“A good Britannica salesman,” says 
G. (for Gilbert) Clay Cole—new senior 
v-p of sales for Encyclopaedia Britan- 
nica—“is one who is either on his way 
to a prospect or just returning from 
one.” Cole joined Britannica in 1951, 
after a sales career that had encom- 
passed everything from tinted copies 
of “The Last Supper,” Bibles and crys- 
tal set radios to being national sales 
manager of Crowell-Collier. He began 
his career as a salesman for Crowell 
at the age of 17 in Baltimore. In his 
second month with the company he 
was the fourth most productive sales- 
man, reckoned by sales and earnings. 
He stayed with that company from 
1927 until 1951. Then he moved on 
to Britannica, first as a whiz-bang 
salesman, later district manager, then 
national sales trainer. In ’53 he be- 


Finally, a Vacation 


came national sales manager. He had 
charge, in the latter job, of sales ac- 
tivities, supervised increase of sales 
offices nationally from 50 to 192, saw 
a 300% increase in sales during a 5- 
year period. (The company’s most re- 
cent annual sales gross: $60 million.) 
There are now well over 1,500 EB 
salesmen. But Cole has overall juris- 
diction not only of EB sales but Great 
Books of the Western World, as well 
(there are about 500 salesmen in this 
group). Cole is an avid art collector, 
owns an elaborate stereo Hi-Fi setup 
and is, according to a friend, “the best 
interior decorator in Chicago.” He 
designed his own office. Early this 
year he took his first real vacation 
since joining EB. But he did it in 
the grand Cole manner: He and his 
wife covered five European countries. 
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WHOLESALERS say YOUR NO. 1 CHOICE 
“Hardware Retailer” TTA 


because... 


“It’s preferred and read by most retailers”. . . 4 to 1. 


“Offers greatest possible impact”. . . 2 to 1. we Mee 
“It’s the leader in the hardware field’. . . 2 to 1. lA : } 
‘Basic guide to the field.” 
“First news of NRHA activity.” e wae 


Facts from national survey by independent Market Research Bureau. 


MAKE HARDWARE RETAILER YOUR BASIC TRADE CHOICE 
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How to Beat 
Imports 


Food Firms 
under Fire 


Studying 
the Buyer 


MARKETING NEWSLETTER 


One way of meeting foreign competition . . . Makers of hand 
garden tools have tired of turning the other cheek while German 
and Japanese firms digested almost 50% of their domestic mar- 
kets. Several companies are out to beat overseas competitors 
at their own game—fair quality products, low-low prices. 


Here's the punch line: To awaken customers to the fact that they 
now have products that compete with imports on a price-quality 
basis, several companies are advertising new lines as "specifi- 
cally designed and made to meet and beat imports." At same time, 
they are keeping their higher-price quality lines. 


Now turning out new low-price product lines using different 
grade steel and chrome are Union Fork & Hoe, 0. Ames Co., True- 
Temper Corp., makers of forks, rakes, shovels, etc. They are 
stressing plant automation and greater worker productivity to 
offset low labor costs abroad. Good bet this solution, if suc- 
cessful here, could spread to other product areas. 


Price fixing, price wars, price spreads, co-op advertising, 
monopoly, co-op buying, private brands, need for divorcing re- 
tailing and manufacturing, shelf-space decisions. These, many 
other food distribution practices, particularly on West Coast, 
are undergoing a stepped-up probe by a House Small Business Sub- 
committee headed by Rep. James Roosevelt (Dem.-Cal.) The sub- 
committee is out to learn why certain practices exist in the 
food field, what laws are needed. 


More than ever, the Federal Trade Commission is getting into 
the act. It's now carrying on 125 investigations in the food 
industry; 16 involve large food chains. FIC's Chairman Earl 
Kintner even made a point of publicly warning food chains that 
many of their practices are being eyed—particularly in regard 
to compliance with anti-trust laws. 


"What makes a professional buyer buy" is now being investigated 
in force by motivational researchers in the hire of marketers 
of industrial as well as consumer goods. Dow Chemical is among 
the latest to employ this marketing tool. While reluctant to 
publicize results of a major motivational study of industrial 
purchasers, Dow does admit reaching some firm conclusions, hopes 
to set these to tune of increased sales, 


Other companies, ad agencies, marketing consultants, even col- 
leges, are jumping into the swim. Motivational research studies 
have been done by Fuller & Smith & Ross on electric utility 
buyers; by Weiss Advertising on consumer goods purchasers}; by 
Dr. Robert Shoaf of New York University on industrial buying; 


lot more in the near future. 
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Meeting the 
Consumer 


W hy 


Diversify? 


Melt-away 
Package 


Going to the 
Stockholder 


wee NEWSLETTER (continued) 


Ever think of making your product in a department store?... 
W. R, Grace's Polymer Chemicals Division, maker of a high-density 
polyethylene, seldom has contact with consumers. But, when in- 
vited to learn how consumers behave in the marketplace, Grace 
spent a month making plastic mixing bowls at Macy's. Housewives 
gaped at a 7-1/2-ton injection molding machine in action, bought 
newly made bowls on the spot. Results: Besides complete sellout 
of 50,000 bowls, Macy's sales of all plastic housewares were 
double that of same period last year. 


Grace's reaction, as told to us by a marketing official: "Very 
worthwhile, but expensive... reasonably sure we'll do it again 
- « » have offers from many stores across country." 


Another step on the diversification route is taken by General 
Mills. The company, which already makes (besides flour and 
cereals) nuclear handling equipment, computers for missiles, 
fire-control systems for jet bombers, now buys Magnaflux Corp., 
Chicago-based electronic testing firm . . . Wisdom of well- 
planned diversifying: National Distillers now realizes 45% of 
its earnings from its chemical business, only nine years old. 


Plastic that melts in water is not just a packaging gimmick. 
These water-soluble films can become valuable marketing aids. 
They're opening up new packaging possibilities for makers of 
soaps, detergents, bleaches, chemicals, fungicides, insecti- 
cides, petroleum products, many others. Someday, even in the 


food field: instant coffee, tea, frozen foods, etc. 


Early user of melt-in-water plastic is Techno-Economic Services. 
Its "Toss" home laundry detergent is put up in packets of poly- 
vinyl alcohol film. The housewife just tosses a packet into her 
washer; no measuring, no waste, no mess... . Other pluses for 
this new package: It resists oil and grease; prevents contact 
with toxic materials; takes less shelf space; makes attractive 
rack displays . . . Don't overlook: Products shipped as liquids 
can now be sold in powder form, such as bleaches, chemicals, for 
consumer and industrial use . . . One warning: Don't get the 
package wet en route. 


Major makers of water-soluble films are Reynolds Metals, Dow 
Chemical. Reynolds tells us it claims the lead on basis of 
"further progress in developing machines to handle this new 
packaging—the key factor to widespread adoption." 


Closed-circuit TV can make more stockholders salesmen-without- 
pay. Many companies, especially big makers of consumer goods, 
have long wooed stockholders. Now closed-circuit TV makes the 
job easier, reaches unprecedented numbers of stockholders... 
General Mills recently brought its annual meeting to 4,000 share- 
owners in seven cities—took them on plant tours, answered ques- 
tions, all via this medium. That's getting your message to more 
people who will really go out and sell for you. 
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nothing dishes up sales like 


AWHERENESS 


...and nothing builds AWHERENESS like the Yellow Pages 


From Dishwashers to Draperies—across the 
nation or in your neighborhood — whatever 
you sell, wherever it’s sold, you'll sell more 
when you make prospects aware of your wares, 
and where to find them. That’s how a program 
of AWHERENEFSS in the Yellow Pages can build 
business for you. 


The manufacturer of brand-name products 
finds Trade Mark Service in the Yellow Pages 


tells prospects where to find his local outlets. 
Local businessmen advertise in the Yellow 
Pages to tell their community where to find the 
products and services they offer. 

You will find that a custom-created program 
of AWHERENESS for your business is easy and 
inexpensive to build. To get started, simply call 
the Yellow Pages man at your Bell telephone 
business office today. 


The advertising medium that tells people where to find your local outlets! 
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Small size Angel Face—now selling at top rates in molded plastic 
packaging, created and produced by Augusta Plastics Inc., Bronx, N. Y., is 
displayed here by Mr. Warren Dubin, Brand Manager (right) and 
Mr. Ralph Schusler, Asst. Purchasing Manager of Chesebrough-Pond’s Inc. 


Chesebrough-Pond’s Inc. 
to 


Augusta Plastics 


“What happened when we changed to 


molded plastic packaging? In food stores alone, 
today, Pond’s Angel Face outsells all other 
brands combined, 4: to 1!” 


“Back in 1953, Angel Face sales had apparently hit a sales plateau. What to do? We decided 


to try molded plastic packages—without increasing our packaging costs—as a sales booster. 


“Molded packaging provided the solution. It cost no more than the previous package. 
Its rigidity was a decided advantage in packing, shipment, and display. And molded 
packaging effectively lent itself to color and design. We were the first in our field 
with the slip lid feature—just as we had been first with the product 


itself and later with the hinged compact. Monsanto supplies a large variety 


of Lustrex® styrene molding com 
pounds to America’s leading mold 
ers of plastic packaging. 


“Results? Sales of Angel Face powder and foundation-in-one climbed 
to new peaks. And every year since, sales have continued to increase! 
Today, in food stores alone, Angel Face outsells all other brands 


combined, 4 to 1. ( By the way, we proved by selling comparison Monsa nto 


tests under actual store conditions that the primary sales 
i *LUSTREX: REG. U.S. PAT. OFF 
booster for our product was the molded package! ) 


Can molded packaging contribute to Send for free copy of “THE MOLDED PACKAGE EVALUATOR” 


improved sales for your product, as it 


has for hundreds of alert marketers? Monsanro Cuzmicat, COMPANY 


Plastics Division, Dept. 1141, Springfield 2, Mass. 


Please send me free copy of “THe Motpep Packace EvaLuator.” 
P) 


The Molded Package Evaluator 


can help you find out in little time 


Name 


with no obligation. Write 


today for your copy. Company __ 


Address _____ 


City 
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THE MEN WHO FIT THE TITLE 


What Makes a Dynamarketer? 


By LAWRENCE M. HUGHES 
Senior Editor 


Dynamarketing does not spring from homogenized com- 
promises by committees in gray-flannel suits. 

Dynamarketing does assert individual leadership. 

It calls for personal enterprise and creativity, personal 
decision and action, personal risk and responsibility. 

To a far greater degree than in companies that are 
simply “managed,” it can bring personal recognition and 
rewards. 

But this also involves an ability to take the rap— 
personally. 

A dynamarketer is a man on the make. His company is 
a pusher-up which he, at least, believes is a comer. But 
as long as he is its leader, it can never fully “arrive.” 

He is concerned less with size than with growth. And 
he forgets yesterday’s progress, to concentrate on tomor- 
row’s potentials. 

A dynamarketer is a man with drive. He can make 
things inconvenient and even unpleasant for his share- 
holders and directors, his managers, his factory and field 
forces, suppliers and dealers. But he knows how to plan 
and organize—and especially to stimulate and sell them. 

He himself may be driven by his own big ego. Some- 
times he is a megalomaniac, with lust for power. Often 
he is an iconoclast—a dynamiter before he becomes a dyna- 
maker. He squirms under the status quo, and never stops 
changing it. 

He may have a sense of Mission. Privately, he may think 
he has both the vision of a saint and the courage of a 
martyr. But some of his policies can be less than saintly, 
and if anyone gets martyred it should be a competitor. 

Possibly he founded the outfit, or started with it as a 
grease-monkey or a sample-case carrier in Saginaw. 

On the other hand, he may have gone to Wharton or 
Harvard business school. 

But he didn’t learn leadership there . . . 

SM’s series on Dynamarketers will include few of the 
men who sit in the top seat of the 36 manufacturing com- 
panies with more than $1-billion sales. 

Surely these men are not nonentities. But outside their 
own industries, nearly all of them are largely unknown. 

Though U.S. Steel's chairman has been on a lot of 
front pages of late, how many readers can name him? 
And who, for example, is the present president of General 
Motors or General Electric, Union Carbide or United Air- 
craft, American Can or Socony Mobil? 

Only 13 of the 36 corporations even bear their founders’ 
names. And even among most of these little is left of 
their blood and continuity. Donald Douglas still makes 
and sells airplanes at Santa Monica. Three third-genera- 
tion Fords are busy at Dearborn. Several Firestones are 
stirring in Akron. And after 156 years, Eleuthéré DuPont's 
multitudinous spawn (in-laws included) still manage to 
make more money on sales than any other large manu- 
facturer. : 


Dynamarketer Dissected 


After a proving lead off—Romney, Lachner 
and Cole—the Dynamarketer parade halts briefly 
while “Mike” Hughes delves into some of the 
earmarks, eccentricities and egocentricities that 
combine variously to make up this fierce and 


rather rare genus of leadership. 


A Firestone or a DuPont might be a dynamarketer. 

A better bet would be the second-generation Tom Wat- 
son, who is really dynamarketing IBM. 

P&G, against all comers, manages to stay dynamic, too. 

The four “aviation” outfits among the big 36 are 
creative. But their future rests largely on the current tem- 
perature of the cold (or hot) war and of one big customer 
—Uncle Sam. The ten big oil refiners will grow—but mainly 
with every new wheel that rolls on the highways. While 
National Dairy and General Foods would help to fill all 
the new little stomachs, Swift and Armour of late have 
failed to keep up with population growth. 

U. S. Steel and American Can started out as “monopo- 
lies” and have been getting a smaller share of their ex- 
panding market ever since. 

Many big manufacturers, in fact, have become simply 
broad sources, with a semi-public utility status. They com- 
pete, and sometimes they dominate, on the strength of 
their size. 

Usually, they leave the risks of pioneering and crusading 
to smaller rivals. 

Merger-making is not dynamarketing—unless something 
more than sum-of-parts is added. Winners of control are 
not necessarily creators, or usually constructive contribu- 
tors. Many are simply manipulators. And though all dyna- 
marketers are gamblers, very few gamblers ever get be- 
yond bare balance sheets. 

Even if the SEC lets him loose, Alexander Guterma, 
for example, cannot be called a dynamarketer. Neither 
can Hunt Foods’ Norton Simon, nor Leopold Silberstein 
nor Louis E. Wolfson—still with Merritt-Chapman & Scott, 
and formerly in control of American Motors. 

Wolfson’s loss of AMC control gave President George 
Romney full sway to become a dynamarketer. Probably, 
Sewell Avery’s heir, John Barr, has done more to dynamize 
Montgomery Ward than could Wolfson — even if he had 
won that historic battle. 

SM’s series, however, will not deal with retailers or 
investment houses. But, in this connection, it may be 
worth noting that, with a strong assist from management 
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Gifts—by mail 


ROMAN COIN CUFF LINKS 


ROMAN COIN CUFF LINKS. These are genuine 
antique Roman Coins, as used by Caesar's Legions. 
Struck off by hand 1600 to 2000 years ago. Beauti- 
fully mounted as links, they make collector's items 
for men or women, Comes in a fine leather pouch, 
with a card giving the date of origin. In Roman 
bronze 7.98 set; silver finished with sterling backs 
10.98. (Single coin as tie clip: bronze 3.98; silver 
5.98.) All ppd. 


COIN PILL BOX. Finally, a real man's pill box 
(and conversation piece). Handsomely done as 
authentic replica of French Napoleon coin. Hand 
polished, in either antique gold or silver finish. Half 
dollar size. Only 5.50 ppd. 


BAR NEEDS—Portable and complete—for home or 
office. Gleaming brass frame holds ali—including 
eyedropper for ‘very dry'’ martinis; cymbal & ham- 
mer to call in the thirsty oeeat $11.98 ppd. 


IF HE TRAVELS—This compact (4% x 3 x 1% inches) 
pigskin leather Swiss travel alarm and jewelry case 


combination is for him (or her!). A precision time- | 


keeper in a beautifully leather lined case. 


pped.16.95 


item handsomely gift boxed. 


[QUANTITY DISCOUNTS: 4-9, less 10%. 
| 10-19, less 15%. 20 and over, less 20%. 


by MAIL ORDER ONLY: 
THE NASSAU co. 


mporters 
200 West 34th Street, New York 1, N. Y. 
MEMBER DINERS CLUB 
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| essors, 
All watches shown come with year's guarantee. Each | 


| again better than that of General 


THE MEN WHO FIT THE TITLE (continued) 


consultant Ted Braun, the late Charlie 


| Merrill’s mergers of Merrill, Lynch, 
| Pierce and 80 other characters down 
| at 70 Pine St., put together more than 


a pile of zeros. The “something new” 
added in this instance was to turn 
the firm into the A&P of investment, 
for a half-million little customers. 
The late Robert R. Young had some 
strong earmarks of a dynamarketer. 
He was a “gadfly” — with a purpose. 
His purpose was bigger than his abili- 
ties. But to the rusting railroad in- 


| dustry he brought refreshing change 


and even a measure of progress. 

The pursuit of a single purpose, 
however, may be carried too far. A 
dynamarketer should be flexible 
enough both to ride the current 
punches and to forsake a lost cause. 
I once advised Bob Young: “If I had 
your brains, I'd bet on something with 
a future—such as aviation.” 


& All dynamarketers make bloopers. 
But some learn from them. Henry J. 
Kaiser, at 77, finally has got around 
to learning “merchandising.” . . . One 
can think of a dozen errors that 
might have wrecked a smaller man. 
But at last count the Kaiser companies 
were selling about $1 billion. 

Wide-expanding Burlington Indus- 
tries in 1958 made $5 million less 
profit on $136 million more sales than 
in 1955. In this period American 
Machine & Foundry, also widely di- 
versified, more than doubled profit on 
60% more sales. (This year AMF will 
nearly double profits on about one- 
third more sales, again.) 

Among other things, Morehead Pat- 
terson probably was a better product- 
picker and -marketer. Those automatic 
bowling pin setters helped. 

As two Irishmen can testify, dyna- 
marketing is being done even in such 
a solid, stolid industry as food. 

In his creative and acquisitive ef- 
forts to become Mr. Food Industry, 
Corn Products’ William T. Brady has 
expanded sales somewhat faster than 
profits. But even before blending 
Best Foods into the setup, he could 
report 6.9% on sales for 1958. 

Among the biggest ($450-million- 
or-more sales) broad-line food proc- 
Corn Products’ ratio is half 


Foods; twice (or more) that of Na- 


| tional Dairy, Ralston Purina, General 
| Mills, Standard Brands or Borden. 


In profitable food dynamarketing, 
only William Beverly (Bev) a 


| of Campbell Soup, with 6.3% in sales, 
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DYNAMARKETER 


can approach Brady. While maintain- 
ing prices in this inflationary period, 
Campbell still earns twice as much 
per sales dollar as do its direct rivals, 
Heinz and Calpak. Campbell has 
learned how to control costs, without 
sacrificing quality. 

While acquiring some new prod- 
ucts, Campbell also has created more 
of them. 

Over the years a number of creative 
marketers have come to personify 
their industries. Long ago Ford meant 
motor cars and Eastman, cameras. But 
pioneers still symbolize — and human- 
ize. Dan Gerber is Mr. Baby Foods 
(with 47% of this industry). Harold 
Boeschenstein is Mr. Fiberglas (Owens- 
Corning’s spelling). William L. Mc- 
Knight of 3 M Co. has long been Mr. 
Tape (from Scotch brand to video). 

Schenley’s Lewis Rosenstiel would 
like to become Mr. Bourbon. Others 
may dispute this, but there’s little 
doubt that John Martin of Heublein 
has installed himself as Mr. Vodka. 

Salvatore Giordano of Fedders 
fights to become Mr. Heat Pump. 

Conrad Hilton strives, harder than 
ever (the Department of Justice per- 
mitting), to stand as Mr. Hostelry. 
(He controls inns as well as hotels.) 
Howard Johnson is Mr. Eat-by-the- 
Road. And Dwane L. Wallace of 
Wichita, president of Cessna, has 
become Mr. Private Plane. 


> Charles Revson of Revlon may ar- 
rive, any time now, as Mr. Female 
Beauty, and for the moment at least 
Lewis (Bud) Gruber of Lorillard 
(nearly trebling sales and sextupling 
earnings in two years) surely must be 
Mr. Filter Tip. 

But “uneasy lies the head,” ete. 
These dynamarketers may continue to 
shine. Or they may be sitting ducks. 

The metaphors may be scrambled. 
But so are life and standings in a free- 
enterprise economy. Dynamarketing 
is not a private fight. Others can get 
in — and do. 

I used to think of American’s C. R. 
Smith and “Pat” Patterson of United 
and Eastern’s Eddie Rickenbacker as 
Messrs. Commercial Aviation. But 
now comes a character named Bob 
Six of Continental Air Lines, Denver 
(who prefers not to be known as Mr. 
Ethel Merman) to further divide my 
loyalty. I forget his slogan. But the 
gist of it is: “Get in the air—then pay 
your fare.” 

Ideas have a lot to do with dyna- 
marketing, too. 


A FIRST IN MAGAZINE HISTORY... 


Remington’s ‘‘Music To Shave By’’—the first Hi-Fi recording ever included in 
a national magazine—In the December 8th issue of Look Magazine, Remington 
will double the impact of its written advertisement by utilizing Auravision — 
Columbia’s unique process for reproducing quality recordings on the printed page. 


ee an ad 


that talks 


Auravision is the exciting new concept in print advertising. It literally gives voice 
to your ads, makes them talk, sing, and sell your product or service for you with 
an impact never before achieved in magazines. And magazine advertising is just 
one of the countless ways in which you can put Auravision to work for you. It’s 
ideal for direct mail, package inserts and contests, too! 
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America’s #1 shaver 


®.S. Wateh moh a #1 TY show, presented by Remington 
atch “Guns e,” America $ . 
. 


for your next promotional message or 
premium? Write for a brochure and 
an advanced copy of the 
Remington ‘‘Page of Sound.”’ 
AURAVISION, EXCLUSIVELY BY 


COLUMBIA @ rranscripPrTions 


® “Columbia” @ Marcas Reg. “CBS” T.M. A department of Columbia Records 

A division of Columbia Broadcasting System, Inc 
New York, 799 Seventh Avenue, Circle 5-7300. Chicago, 630 North McClurg Court, 
WHitehall 4-6000. Hollywood, 8723 Alden Drive, OLympia 6-1020. 


COLUMBIA TRANSCRIPTIONS, 799 SEVENTH AVENUE, NEW YORK 19, WN. Y. 


Gentiemen: 
Please send me free of charge an advanced copy of the 
Remington Auravision Recording pictured on this page. 


NAME —_ 


COMPANY — 


ADDRESS 


cITY 


ZONE_____ STATE 
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‘The most important function of advertising in our marketing 
plan is to inform present and potential markets of our devel- 
opments,” states Heman R. Powers, Executive Vice President 
of Nalco Chemical Company. ‘Advertising in the leading busi- 
ness publications allows us to cover our markets quickly and 
economically ... speeds our getting product data and samples 
into the field. Business publication advertising is a key factor 
that has helped us to grow faster than the average for the 
chemical industry.”’ 


IF WHAT YOU MAKE OR SELL is bought by business 
or industry, you can “mechanize’’ your selling through con- 
sistent advertising. You'll cover markets faster and more 
thoroughly .. . inform the greatest number of prime pros- 
pects of your developments with maximum economy. More 
than a million key businessmen pay to read McGraw-Hill 
publications. By concentrating your advertising in the 
McGraw-Hill magazines serving your major markets, you 
will give your salesmen more time to make specific proposals 


and close sales. 


w=. McGraw-Hill « 
“@ a 


o 

e 2 
: ° 
ere 


McGRAW-HILL PUBLISHING COMPANY, INC., 
330 WEST 42nd STREET, NEW YORK 36,N. Y. 


6 STEPS TO 
SUCCESSFUL 
SELLING 


. MORE ADVERTISING HERE MEANS By MORE SALES TIME HERE 
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Mr. Powers tours Nalco’s Plant 
#1 in Chicago with Donald Blake 
(right), Plant Manager. 


i 


dali 
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THE SCRATCH PAD 
Os see eR aE 


The date reminds me: A year from 
now, the Great American Quadrennial 
Circus will be behind us. We have sur- 
vived these political shenanigans be- 
fore and will do so again. In the mean- 
time, carpe diem! 


* 

“My Brother Was an Only Child”- 
title of a zany book by gag-writer 
Jack Douglas. 

« 

Slogan for the new Sunbeam elec- 

tric shaver: “Fit to be tried.” 
» 

“Prepare for the Gathering Swarm,” 
said Dickie-Raymond brightly for 
Cuticura Liquid during the bug-bite 
season recently past. 

* 

Never underestimate the power of 

a 7-to-1 Martini, either! 
7 

I never knew Frank Irving Fletcher, 
English-born free lance, but much has 
been written of his methods. They say 
he used a different-colored writing pad 
for each client. Seemed to trigger the 
proper creative mood. 

Like a bat or a barn owl, he pre- 
ferred working at night when all but 
milkmen, night watchmen, Charlie 
Weaver and Jack Paar are asleep. 
Were these customs mere affectations 
to get him talked about? I wouldn’t 
like to say. 

But I think he made more out of 
free-lance writing than anybody else 
in the craft during his make-hay day. 
He is quoted as saying something I 
agree with wholeheartedly: “Those 
who decry cleverness in copy are they 
who are incompetent to produce it.” 

» 
Birthday greeting, male: 
Here’s MY birthday feeling: 
You're very long dead. 
Let them all hit the ceiling; 
Go paint the town red! 
+ 

When the Model T Ford was at 
the height of its popularity, and was 
affectionately known as the Tin Lizzie, 
someone wrote an ingenious parody in 
Kiplingesque style: “You're a better 
car than I, Hunka Tin.” 

* 
In the All Florida-TV Week maga- 


zine, I read about an actor who 
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BY T. HARRY THOMPSON 


watered his garden with whiskey be- 
cause he wanted stewed tomatoes. 
. 
Honeymoon: The morning after 
the knot before.—Jerry Lewis. 
e 


Sgt. Bilko cracked that sad-sack 
Doberman was so fat you had to take 
a group picture of him. 

. 

Comic Milt Kamen charaded this 
one neatly on Pantomime Quiz: “The 
case of the egg in the monastery, or 


out of the frying-pan into the friar.” 
. 


There is no greater folly or fallacy 
in marketing than to think a good 
slogan may be created to order. Copy- 
chiefs send memoranda to their staffs 
saying that So-and-so is looking for 
a good slogan, and please hand your 
suggestions to Miss Whosis not later 
than Thursday afternoon. 

If a creative writer comes up with 
a really good slogan for a command 
performance, with a deadline already 
set for that performance, then I have 
copy-chiefed in the wrong agencies. 
I consider it the sheerest of accidents 
when a pat slogan is born under pres- 
sure. There must be an unspecified 
period of gestation, in my experience. 
The slogan will come, or it won't, and 
no man knows the hour. 

* 

At year’s end, take your pen in 
hand and write a line or two, to some- 
one who would think it grand to have 


a word from you. 


The Economy of Words 


T.R.: “Thru.” 


topped. 


generally read as they run. 


writing. 


wedge so we can get it in. 


in mind, so I'll sign off. 


The redoubtable Teddy Roosevelt was an advocate of simpli- 
fied spelling. When he was defeated on the Bull Moose ticket, 
the old New York World had a one-word editorial on the famous 


For sheer economy of words, it is doubtful if that may be 


Among the most sparing users of words are the sloganeers 
and those who write copy for outdoor advertising, where people 


They put a quart of meaning into a pint of words. For them, 
compression is part of their basic training. If they were in 
Congress, filibustering would die a natural death. 

Calvin Coolidge was an exemplar of what the French call 
“precis” writing. He was not only economical with words but 
economical with the taxpayer's money. 

What am I getting at? Just this: 

In advertising and selling, there is no room for windbags. 
As in the unwritten law of public speaking, we should say 
what we have to say and sit down. Or sign off, in the case of 


Good salesmen, on the hoof or behind a typewriter, don’t 
yack like a disc jockey, with no pauses for breath. They give 
the prospect a chance to talk. 

What is so rare as a day in June? A good listener. Often, 
we don’t hear what the other fellow is saying because we are 
already framing our next sentence, and sharpening it to a 


Speaking of the economy of words, I think I said what I had 


T.H.T. 
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When you add brilliant printability to the clarity, toughness, and other 
well-known advantages of polyethylene, you can offer your customers a 
packaging material that will work as a powerful merchandising tool for 
their products. Polyethylene film can be economically printed with clear, 
bright colors at high speeds and with sharp registration and good ink 
adhesion. Packages can be formed on automatic machinery — sealed by 
heat-sealing or with adhesives. 


Opens New Packaging Film Markets 
With package designs that combine sparkling, multi-colored printing with 
polyethylene film’s clarity, you can open up new packaging and merchan- 
dising opportunities for your customers. Printed film is now being used 
for dry-cleaner garment bags, produce packaging, soft goods overwrap, 
dairy and meat packaging, laundered shirt packaging, and many other 
applications where visibility, eye-catching color, and protection can be 
combined in a single package to give maximum sales appeal to the product. 


Yes. its 


Gy 


polyethylene 


In supplying film for this growing market, keep in mind the special 
advantages of U.S.|. PETROTHENE® polyethylene resins: excellent drawdown 
properties ... superior toughness/clarity ratio in finished film... wide 
selection of resins ideally suited for clear or printed packaging film. 
Contact your nearest U.S.I. sales office for information. 

U.S.1. is helping to expand your polyethylene film market with ads, similar 
to this one, addressed to the produce, food, dry-cleaning, and other package- 
using industries. These ads are designed to pre-sell your potential cus- 
tomers on the sales appeal and other advantages of polyethylene film 
packaging. To receive reprints of this advertising as it appears, write: 


USTRIAL CHEMICALS CO. 


Division of National Distillers and Chemical Corp. 


99 Park Ave., New York 16, N.Y. 
Branches in principal cities 


Why ‘Hush Puppies Bark So Loudly 


This new casual shoe was put over fast because 
Wolverine Shoe had the right marketing formula: 
Right product, name, timing, price, merchandising, 
advertising and promotion, and sales techniques. 


A thousand shoe companies in the 
U.S. are taking a marketing lesson 
from a long-established maker of work 
shoes, Wolverine Shoe & Tanning 
Corp. After 57 years of selling noth- 
ing but work shoes, Wolverine is now 
hitting a new stride with Hush Pup- 
pies, a new line of casual shoes for 
men and boys. 

Today, just 18 months after the 
first pair of Hush Puppies was sold, 
orders are pouring into Wolverine’s 
headquarters at Rockford, Mich., at 
the rate of better than 50,000 pairs 
a week. True, this is just a drop in 
the bucket—not even 1% of the 600 
million pairs of shoes that will be sold 
in the U.S. this year. But Hush Pup- 
pies are carving out an ever larger 
chunk of the casual shoe business be- 
cause Wolverine’s sound marketing 
formula combines elements that add 
up to a successful new product: 


e The product—a casual shoe, made 
of pigskin. It repels water and dirt; 
can be brushed clean with a wire 
brush. It’s sold in 11 colors, more 
than 50 styles to suit every taste. 

e The name—catchy, easy to pro- 
mote, and copyrighted. 

e Timing—right when Americans 
value their leisure more than ever, 
with a growing emphasis on casual 
living and dressing. 

e@ Price—competitive and popular, 
at $8.95 and $9.95. 

@ Merchandising—through a lead- 
ing department store, men’s store and 
shoe store in each trading area in the 
country. Wolverine maintains mini- 
mum retail prices; refuses to make 
further deliveries if prices are cut; 
guarantees a high profit to retailers. 

e Advertising and promotion—Wol- 
verine, specializing in four seasonal 
promotions, now ranks as the second 
heaviest advertiser in the entire men’s 


By JAMES G. PLUNKETT 
Senior Associate Editor 


shoe field. Wolverine’s colorful ad 
campaign probably contributed more 
than any other single factor to Hush 
Puppies’ overnight success. 


e Sales techniques—Wolverine 
salesmen concentrate on selling big 
stocks to store buyers for seasonal pro- 
motions; and on working with store 
clerks, showing them how to sell Hush 
Puppies. 


The innovator of Hush Puppies is 
James G. Muir, Wolverine’s vice presi- 
dent in charge of sales. He conceived 
the idea for the shoe as well as its un- 
usual name—and has decided on vir- 
tually every element in the marketing 
formula for Hush Puppies. 

The success of Hush Puppies, says 


Muir, is the direct result of a man- 
agement team effort. He credits Vic- 
tor W. Krause for his foresight in 
developing the firm’s own machine for 
skinning pigs. In spite of what seemed 
insurmountable obstacles at times, 
“Mr. Vic” kept the entire manage- 
ment team — including Wolverine’s 
President Adolph K. Krause and Vice 
President Gordon Krause — zeroed 
in on the “pigskin target.” 

Let’s analyze the marketing formula 
that Wolverine management used suc- 
cessfully on Hush Puppies: 

Product . . . Hush Puppies are un- 
usual, from the consumer's viewpoint, 
because they repel water and dirt, and 
can be brushed clean. These unusual 
characteristics are obtained by tanning 


50,000 PAIRS OF HUSH PUPPIES are being sold every week, only 18 months 
after this casual shoe was first put on the market by a work-shoe manufacturer. 
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The HOTTEST corporate gift item of 1959! 


American pigskin with a compound of 
fluorine, making it one of the toughest 
of leathers. The resulting leather can 
be finished in a variety of brilliant 
colors. 

(The special method of tanning the 
pigskin to make it repel water and 
dirt was developed by Minnesota 
Mining & Manufacturing Co. in Wol- 
verine’s laboratories. It is called the 
Scotchgard process and is commer- 
cially available.) 

Wolverine obviously has a fine 
tanned _— Some 150 makers of 
women’s shoes buy this product from 
the company, generally without the 
costly fluorine treatment. Muir notes 
that Wolverine has a virtually un- 
limited source of top-quality raw pig- 
skin because it developed its own 


eeereeeeeeeeeeeeeeeeeeaeeeeeeeee 


THE 
WARING 
DRINK © 


IT’S NEW: It’s new in concept . . . new in 
style . . . new in versatility . . . new in 
excitement. It’s positively the newest, 
most practical gift item in years. 


IT'S EXCLUSIVE: It’s the only completely 
portable electric mixer-server on the 
market. No competition. As a gift, it 
won’t duplicate anything now owned nor 
previously received. 


IT’S A FAMOUS BRAND—NATIONALLY ADVER- 
TISED: Made by Waring, manufacturers 
of the famous Waring Blendor, it will 
have instantaneous recognition and ac- 
ceptance. Desire-to-own is being whetted 
by full-color ads in 35 Sunday magazine 
sections of leading newspapers. 


IT'S FINEST QUALITY: Like all Waring prod- 
ucts, the Drink Mixer will sell itself again 
and again through years of trouble-free 
use. Made of virtually unbreakable Durez 
polyester. Powerful AC/DC built-in mo- 
tor whirls at 15,000 rpm. Detachable 
cord. Washes itself. It’s a gift that gets 
“thank you's” for years. 


IT'S A MAN'S (or woman's) GIFT THE WHOLE 
FAMILY WILL LOVE: Designed primarily 
as a cocktail and drink mixer, it’s grab- 
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MIXER 


Curry Yellow 
Skipper Blue 
Antique White 
Flame Red 
Deep Charcoal 


bed by the kids for mixing sodas and 
malteds, and by mom for pancakes, waf- 
fles, omtelettes, soups and dressings. Per- 
fect for giving frozen orange juice an 
aerated “fresh” flavor. Used in living 
room, family room, patio and kitchen. 


IT'S PRICED RIGHT FOR VOLUME GIVING: 
$24.95 is the nationally advertised list 
price. Special quantity situations: quota- 
tions on request. (Think of it—this high- 
style NEW portable electric mixer-server 
for the price of two bottles of good liquor!) 


ORDER NOW ... FOR DELIVERY WHEN YOU 
WANT THEM: Ideal forincentive programs, 
seasonal promotions, and Christmas 
gifts. We urge you to order NOW so we 
can guarantee delivery in the colors you 
want. Individually boxed. Any color mix. 


To request a salesman’s call, or to order 
your Waring Drink Mixer, one or many, 
call Marketing Manager in New York at 
BRyant 9-1082—or write 


WARING PRODUCTS CORPORATION 
25 West 43rd Street, New York 36, N. Y. 
A Subsidiary of Dynamics Corporation of America 
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machine for skinning pigs. The firm 
spent $2 million developing the ma- 
chine, then produced a number of 
them to be loaned to meat packing 
companies. Wolverine buys from these 
packers all the top-quality pigskin it 
can use. 


& The name .. . Jim Muir tells this 
story about Hush Puppies. Traveling 
in the South, he ate alone one evening 
in a small cafeteria, pondering over 
a long list of possible names for the 
new casual shoe he was planning to 
introduce. While munching on fried 
catfish and hushpuppies, he couldn't 
resist putting “Hush Puppies” at the 
bottom of the list: “Hush Puppies— 
they quiet your barking dogs!” 

Back at company headquarters, the 
name didn’t sound so corny. By then, 
Muir realized that he had it. Public 
response proved him right. 

Timing . . . No one has to be told 
that the timing was right for a casual 
shoe. With the increasing trend to 
leisure living, Americans are turning 
more to recreation, casual living, and 
casual attire. 

Hush Puppies take full advantage 
of the leisure trend. They are casual, 
colorful, comfortable, yet easy to keep 
presentable. 

Price . . . Hush Puppies are com- 
petitively priced at $8.95 and $9.95. 
Claims Muir: “This is the most popu- 
lar retail price range in men’s foot- 
wear. 

Equally important, Hush Puppies 
are priced to guarantee the retailer 
a minimum profit margin ranging 
from 45 to 50%. 

Merchandising . . . When Wolver- 
ine went on the market with Hush 
Puppies, Muir had to open up popular 
channels of distribution. Wolverine’s 
line of work shoes had been sold 
largely through work clothing outlets. 

With his field force of 56 salesmen, 
Muir concentrated on selling a major 
department store in every market. The 


“But Mr. Weever—the New York News has to be 
our base! You can’t laugh off 2,200,000 exclusive adult 
readers...and 65% of them are in the $5,000 and over bracket.” 
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job was completed in a year, and now, 
as much as 50% of all men’s shoes 
DETROIT sold in some department stores are 
FREE Hush Puppies. Next, he aimed at a 
leading men’s store and a major shoe 
PRESS 
store in each market. 

Because Wolverine has tight con- 
trol of the pigskin market (it’s the only 
shoe-maker with a source of U.S. pig- 
skin, says Muir), the company is able 
to maintain a minimum retail price on 
Hush Puppies. Muir asserts that Wol- 
verine will not make further deliveries: 
to any retailer who does not stick tor 
the specified minimum price tag. This: 
policy protects the retailer’s profits, 
Now | assures him that he will not be under- 

? ? sold by the competition. 
Advertising and promotion . . . Al- 
though Muir doesn’t disclose Hush 
° 8 ; Puppies’ ad budget, it ranks the com- 
for the first time, nen as the se largest advertiser 
in the men’s shoe field. 
Advertising for Hush Puppies is 
| concentrated on four promotions— 
reach more than Father’s Day, back-to-school, Christ- 
| mas, and, next year for the first time, 
Easter. These dates give Wolverine 
salesmen definite targets to sell against. 


| This ad campaign, always using full 

color to show Hush Puppies to best 

| advantage, reaches 31 million readers 

| four times a year, says Muir. He uses 

This Week Magazine, Parade, Family 

| | Weekly and supplementary Sunday 


newspapers, plus True and Playboy, 
trade magazines, and cooperative ad- 
- . enue vertising with retailers. 
Michigan families Sales techniques . . . When a Wol- 
| verine salesman visits a store buyer 
| for the first time, he often asks the 
buyer to turn his back. Then, in 2 
I th j t ONE few seconds, the salesman spreads out 
wi jus 11 pairs of Hush Puppies, all in bril- 
liant single colors that blend in rain- 
bow fashion. When the buyer turns 
* ® around again, the impact of the Hush 
Det rolit daily newspaper Puppies display is often enough to 
(NATION'S FIFTH MARKET) sell him. 
In selling a new store, Wolverine 
] a heavil 1 
os salesmen rely heavily on demonstra- 
—the friendly Free Press | tions. They show how water rolls off 
the Hush Puppies like mercury off 
paper. Once a store is sold, Wolverine 
1 P — —— on building up 
on y morning paper stocks for the four seasonal promo- 
eee tions. 
Muir encourages Wolverine sales- 
| men to spend as much time as possible 
pe po 
in Michigan ' nee ~_ on — —- how 
s o se ush Puppies. olverine 
: salesman will bring a wading pool into 
$00 4 fest quarter Ubly August Septen en Sere a store, fill it with water, and float 
Hush Puppies on the surface. Once 
the clerks are sold, Hush Puppies will 
{ be sold. Says Jim Muir: “The most 
£ successful salesmen are those who 
f work best with clerks. Wherever we 
' mK A ; Pro don’t get close to the clerks, we just 
MATIONAL RePpaesentatives: Story, Brooks & Finley aevan eepaesentative: George Molloy, New York don’t get results.” + 
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A film preview by Holland-Wegman Productions, Buffalo, producers of TV, educational, industrial, and public relations films. 


says movie producer Sheldon Holland: 


“You see bright pictures even in half-dark rooms... 


“That’s why we preview the movies we make 
on Kodak Pageant 16mm Sound Projectors. 


“We can show our productions in their best light with 
these quiet-running projectors. They throw a crisper, spot- 
light-bright picture over every inch of screen. And the 
Pageant’s bell-clear, powerful sound system flatters our 
film’s sound quality at the same time.” 


See, hear, even operate a 
Kodak Pageant Sound Projector yourself 


Your Kodak Audio-Visual dealer will demonstrate any 
time you say. He’ll show you why you see brighter pictures 
in half-dark rooms, (Pageant’s Super-40 Shutter delivers 
40% more light on the screen than ordinary shutters at 
sound speed). 

One try is all you need to become an expert Pageant 


operator. Set-up and threading are simple, no confusing 
parts for you to attach or adjust. No lubrication records to 
keep. Pageants are factory-oiled for life. Require little up- 
keep even under punishing operating schedules. 

Call your Kodak A-V dealer today or tomorrow for an 
early demonstration, or mail the coupon below to: 


EASTMAN KODAK COMPANY, Dept. 8-V, Rochester 4, N. Y. 


Please send me complete information on the new Kodak Pageant 16mm 
Sound Projector, and tell me who can give me a demonstration. | under- 
stand there is no obligation. 


NAME TITLE 


ORGANIZATION 


Kodak Pageant Projector ) EASTMAN KODAK COMPANY, Dept. 8-V, Rochester 4, N. Y. 
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Foremost’s “Gold Rush” to sales—plus . . . 
Staging a sales contest with plus benefits meant big preparation 
and attention all the way along for Foremost marketing people 


and representatives of ad agency, BBDO. Here’s how it was done: 


THE SCENE OPENED on a series of eight meetings for district managers, held in 
11 days and covering Foremost’s 37-state operation. Conducted by Divisional Sales 
Manager A. E. Schwatka and Ad Manager H. F. Gabrielsen, together with the 
BBDO executives, the meetings went all out with costumes, settings, ad samples. 


Exploiting Hidden Assets 
In Sales Contests 


Quick sales gains are the natural and expected re- 
sults of sales contests, but the real payoff comes 
from such extras as new sales plateaus, develop- 
ment of salesmen, increased company loyalty and 


integration—especially significant after mergers. 


By ARTHUR E. SCHWATKA 
Divisional Sales Manager 
Foremost Dairies, Inc. 
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CATCHING THE SPIRIT of the contest, 
district managers in turn presented 
theme of the event to salesmen. Set- 
ting for meetings in keeping with the 


t's normal to expect sales gains 

from a sales contest. We do, and we 
have been fortunate in getting them. 
But we also expect to get other bene- 
fits, and our experience with our first 
three companywide annual contests, 
covering Foremost plants all over the 
nation has proved that we can get 
other benefits. 

To begin with the sales benefits, 
we feel that our contests have con- 
tributed in good measure to the fact 
that no year's sales have fallen below 
those of the previous year. The con- 
tests have always helped to bring 
about significant sales gains. 

The immediate gains are ordinarily 
a contest’s prime aim, but in addition 
we have found that we have been 
able to establish new sales plateaus 
from which to take off in the next 
year’s drive. Last year, for example, 
our “Rough Rider” contest (based on 
the 60th anniversary of the Spanish- 
American War and its hero, Teddy 
Roosevelt) not only won for us doubled 
sales increases over those to be nor- 
mally expected in our business — but 
a substantial portion of the increased 
business was retained. 

This year, in our “Gold Rush” cam- 


ee 
Alaska “Gold Rush” theme, was a 
Malamute saloon, but costumes and 
other theatrics were up to regional 
groups. This is Minneapolis team. 


paign, tieing in with the addition of 
Alaska as the 49th state, on top of 
that new plateau we gained some- 
thing like an additional 2% of volume, 


systemwide. In no case have gains 
we have made as the result of an in- 
centive program ever dropped back to 
the pre-program level. So on the basis 
of results in sales, we feel that our 
contests are doing their main job. But 
what else can good contests accom- 
plish? 

In the first place they can help the 
salesmen in the field (as well as their 
supervisory personnel and district and 
division executives) to grow and to 
develop ingenuity and initiative. We 
encourage a great deal of local au- 
tonomy among divisions and districts 
in the handling of contests. While we 
present division managers with the 
theme, working framework and basic 
promotion materials, the managers 
alone determine how these shall be 
used and what incentives shall be 
set. This also generates competition 
among the middle management exec- 
utives. 

Also, and important, we do not set 
hard-and-fast company quotas. Our 
usual procedure is to set general goals, 


ENTHUSIASM SPREAD as everyone got into the act. At the Los Angeles sales meet- 
ing, W. H. Reuter, ad manager of the Southern California Division, enlisted services 
of daughter, Bonnie, to help him present advertising program backing contest. 


with results to be determined accord- 
ing to individual improvement. Each 
district and division determines its 
own quotas. Objectives are in terms 
of overall sales, not sales of individual 
products. This year, for example, we 
took the total current sales rate on all 
products as a base, and added a sug- 
gested quota to it. In each division, 
this process was carried through to 
each plant and to each individual 


POINT-OF-PURCHASE EXTRAS for the 
contest were emphasized throughout 
meetings, and advertising tieing in 
with the theme was outlined. Poster 
at bottom left shows special “Welcome 
to Alaska” half gallon package of 
vanilla ice cream with orange sherbet 
star. Contest theme was also carried 
out in prizes, including expense-paid 
trip to Alaska, genuine totem pole. 


Top Specifier of 
PLUMBING 
EQUIPMENT 

is the 

CONSULTING 
ENGINEER 

The consulting engineer is your key 
to a greater share of the market 
for plumbing equipment used in 
commercial, industrial and 
institutional buildings. 

An independent survey, just 
completed, shows that 70.2% of 
the consulting engineers we serve 
have from 70% to 100% 
responsibility for specifying the 
brand of plumbing 5 ga 
(faucets, fixtures, flush valves) on 
projects they handle. 

Complete findings available. 
Write for “Plumbing Equipment 
Research Report”. You may be 
sure your competitors will! 


CONSULTING 
ENGINEER 

Wayne near Pleasant Street 
St. Joseph, Michigan 


Sell the Men Who 
Write the Specifications 


p------------ rt 3--ttcT- 


. P * 
Sa wyer's 


full-color photography 


can increase your sales 


Let us prove that Sawyer’s View-Mas- 
ter 3-D full-color photography can do 
a selling job for you! 


Learn why hundreds of national firms 
use View-Master 3-D color pictures to 
introduce new products, show new 
applications and installations. 

See the startling realism View- Master 


whether 
foods, fashions or construction equip- 


3-D pictures give to products 


ment. 

Write for free sample View- Master 
reel and hand viewer. Check additional 
information you want. 


] Salesmen's Aid. How a few picture reels and 7 ounce 
~ hand viewer let salesmen show complete product lines 
Direct Mail. Why new and old customers take the 
time to look at color pictures in $+D 
Displays. How View-Master 3-D color pictures and 
iewers make effective, low-cost displays 
Name 
Company 
Street 
City Zone BAe: 


Mail to Sowyer’s inc., P.O. Box 490, Portland 7, Oregon 
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milk and ice cream route salesman 
so that every man had his individual 
sales goal, in terms of his own past 
accomplishment. 

Our contests are planned to enable 


the route salesmen to utilize the 
knowledge they have gained in our 
training programs. Observing how in- 
telligently they do this helps us to 
evaluate the men. Often we can spot 
latent qualities in a man which ear- 
mark him as a potential candidate for 
a supervisory or management position. 
This evaluation process is carried on 
continuously, of course, on the basis 
of performance in general; but the 
impetus of the incentive programs 
frequently uncovers talents and char- 
acter, initiative and imagination, at 
all levels from routemen on up, which 
confirm our impressions and point out 
the outstanding individuals. 

Any company with a history of 
acquisitions is faced with a problem 
of integration. In our case each new 
company acquired had a different 
name and in the case of most of the 
major acquisitions, the name was re- 
tained regionally. This meant that the 
regional organizations and their per- 
sonnel were strangers to each other, 


and to Foremost, the parent body. 

While we look forward to the time 
when all our products will bear the 
same name—Foremost—a more imme- 
diate concern is the integration of 
personnel. We thought that one big 
step in this direction would be to 
have all of our divisions work together 
in a common contest, because (1) a 
habit would thus be established of 
working in unison toward common 
goals and (2) the divisions, districts 
and their personnel would have an 
opportunity to become better ac- 
quainted with one another through 
the exchange of reports and commu- 
nications on progress and results. They 
would also get to know some of the 
company’s top management. 

We believe that the three nation- 
wide contests held since 1957 have 
helped tremendously to improve and 
hasten integration. 

Along with integration, a company 
composed of merged units has a prob- 
lem of loyalty, which cannot be com- 
manded but may be won. It is not 
the easiest task to transplant a sense 
of loyalty from the acquired company, 
its name and brands, personnel and 
policy, to the new “parent.” Time 


“Having fun making sales” is a 
big feature of big sales, accord- 
ing to A. E. Schwatka, Foremost 
Dairies’ sales manager for fluid 
milk and ice cream, and key 
man in the company’s incentive 


contests. 


For Schwatka a really effective 
contest should .. . 
1. Include action, mystery, 
humor. 
2. Provide a challenge. 
3. Foster personnel identifica- 
tion. 
4. Provide genuine means for 
the 
measureable results. 


men to accomplish 


with a well-planned con- 


1. The permanent sales pla- 
teau is raised. 


2. Sales personnel have the 
opportunity to develop 
themselves. 

3. Potentialities of the best 


men stand out — enabling 


The Extras IN—and OUT of Sales Contests 


management to spot can- 


didates for supervisory and 
executive positions. 

4. Team loyalty and a sense 
of belonging _ increases 
along with individual com- 
petition. 

5. Integration of wide-spread 
districts and division is en- 
hanced. This is especially 
valuable after mergers. 
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its board chairman. 


World’s “Longest Milk Route” 


From a major portion of the U.S. to the Far East—is the Foremost 
Dairies, Inc., story of a milk run. This San Francisco-headquartered 
dairy has grown in only 18 years of operation from a south- 
eastern company with six plants and almost no profits, to the third 
largest dairy in the country, with additional operations in Guan, 
Okinawa and Japan, and 1958 sales of more than $425 million. 

Foremost was started in 1931 in Jacksonville, Fla., by Paul &. 
Reinhold. From the first it focused on upgrading milk (of poor 
quality at that time in the South) by helping and teaching dairy- 
men to improve pastures, feeding, and finally the quality of their 
breeding stock. A combination of high-grade product and aggres- 
sive merchandising and advertising soon made the company the 
largest independent dairy in the South. 

Then through a series of mergers, Foremost extended opera- 
tions to areas of big population-growth potential, including the 
Southwest, Midwest and West Coast, as well as the Far East. 

Through its mergers the dairy has also acquired leaders: Dr. 
Grover D. Turnbow, president (formerly head of the “International . 
Group”); and P. Reid Oliver, executive vice president (formerly 
president of American Dairies). Paul Reinhold, founder, is now 


and tact are required. But the process 
can be helped by bringing the divi- 
sions and districts and their sales per- 
sonnel into command activities. The 
loyalty and spirit of cooperation gen- 
erated by our companywide contests 
has been heartening. Districts and 
divisions have been caught up by the 
dramatic themes to work together as 
never before. 

We give a great deal of thought 
to our contest themes. Our contest 
pattern has been improving year by 
year in its ability to foster increased 
sales and the plus benefits outlined. 

Why do we emphasize such quali- 
ties as excitement and mystery in 
contests? Because of the nature of a 
good salesman and the fact that Fore- 
most — probably in common with all 
companies that depend on active, ag- 
gressive selling — sees the salesman as 
all-important. To us he is the Horatio- 
on-the-corporate-bridge, the man who 
handles the competition and meets 
the consumer of our products. It’s the 
salesman’s nature to think and act 
dramatically and to see himself as 
important too; but often in the daily 
routine the excitement may be lost. 

The annual contest is an opportu- 
nity to restore this excitement to his 
work and to dramatize his real im- 
portance to the company. The typical 
salesman reacts to action, glamor, ex- 
citement. He responds to humor. He 
enjoys a challenge and increased op- 
portunity to show off. He wants to 
be able, personally, to identify him- 
self with the vigor of the chosen sales 


theme. And, to bring it all down to 
earth and self-interest, he wants to 
be able to show measurable results 
for which he is rewarded. 

In 1957, we launched a Key Man 
contest — its objective to locate the 
“key men” throughout our organiza- 
tion. Besides other incentives, the key 
men so found were given gold tie 
clips in the form of a key with Fore- 
most identification superimposed. 
Every man wanted to receive com- 
panywide recognition as one of its 
“key men” and the contest was suc- 
cessful in generating both competi- 
tiveness and a sense of the part of 
each in relation to the whole. 

This year’s “Gold Rush” campaign 
once again embodied the dash, excite- 
ment, glamor and identification with 
a great event. As we brought out in 
our meetings and communications, the 
gold seekers who opened up Alaska 
were not unlike the Foremost people 
who are pushing into new territories 
seeking the gold of sales. Both had 
the spirit of adventure, the rugged 
masculinity that would not be denied. 
The Alaska gold seekers literally 
created a new state in their personal 
search for the territory’s hidden re- 
sources. Alaska had frozen assets 
which the gold seekers uncovered. We 
wanted to uncover ours. 

With initial gains representing 2% 
above anticipated performance, and 
the new levels holding up well, we 
believe we shall not be disappointed. 

Two percent of $425 million is not 
peanuts. @ 
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with READERS! 


45.3% 
MIDWEST FARM PAPER UNIT 
23.6% 
Farm Journal A survey of 4,726 Mid- 
17.7% west farms, conducted 
Successful Farming $Y, the menses vezear<h 
4.2% 


Erickson, Inc., advertis- 
Capper's Farmer ing agency. 


45.3% 
MIDWEST FARM PAPER UNIT 
18.6% 
Sucsseetss Varming A survey of 385 Midwest 
1 6.9% county agents as to what 
Farm Journal farm publication is ''most 


93.2% influential’’ among 


farmers of their respec- 
Capper's Farmer 


with DEALERS! 


60.3% 


MIDWEST FARM PAPER UNIT 


a 9.2% 


Farm Journal 


ME 8.8% 


Successful Farming 


81.9% 


Capper's Farmer 


with ADVERTISERS! 


+ 37.8% MIDWEST FARM PAPER UNIT 


Based on 7,726 dealer 
replies received by 
ers in nine cate- 

. Individual cote- 
gories of dealer prefer- 
ence available on request. 


Source: Farm Publication Reports 
Comparative Lineage 1948-1958. 


Capper's Farmer 
(decreased page 


aa -25.2% 
size in 1953) a6 8% 


Ferm Successful 
Journal Farming 


-47.5% 


Only one medium in the World's 
Richest Farm Market can offer you 
this four-way proof of local impact. 
So, buy the Unit—one order, one 
plate at a substantial saving in rates. 


MIDWEST 


Farm Paper 


UNIT 


WALLACES FARMER ¢ THE FARMER 
PRAIRIE FARMER ¢ NEBRASKA FARMER 
WISCONSIN AGRICUL TURIST 


ADDRESS: Midwest Farm Paper Unit, Sales 
offices at: 35 E. Wacker Drive, Chicago 1 
... 250 Park Avenue, New York 17, N, Y. 
...» 110 Sutter Street, San Francisco 4... 
159 South Vermont Ave., Los Angeles 4, 
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Promotion Kits for Builders 
Help Crawford Sell Garage Doors 


Half of kit's aids point 
out quality features of 
model home to viewers; 
others encourage them 
to try Crawford door. 


We'll bet that you have never seen 
a self-service display of garage doors 
in a super market. What is more, you 
probably never will. 

This does not mean, however, that 
people would not buy garage doors 
that were “impulse” displayed where 
they could be seen, touched, operated, 
and even sniffed if need be. Of course, 
a suitable market is needed for this— 
one in which there are plenty of peo- 
ple, most of whom feel no conscious 
need for new garage doors, but all of 
whom are generally in a new-home or 
home-improvement frame of mind. 

That is one reason why Crawford 
Door Co., Detroit, decided to promote 
its wares at many of the thousands of 
“model homes” that are constantly be- 
ing opened to the public all over the 
country. 

But since the typical builder would 
surely forbid a company from barging 
into his model home to deliver a sales 
pitch to his shoppers, Crawford had to 
find a way to promote its doors with 
the builder’s blessings. In fact, a pri- 
mary objective would be to win the 
builder as an even faster friend. 

Carl B. Anderson, manager of mar- 
ket analysis and merchandising for 
Crawford, decided that the builder, 
“like the aggressive retailer, not only 
must attract customers to his building 
site—he must make it easier for them 
to make up their minds in favor of 
what he is selling. 

“This angled our thinking,” Ander- 
son continues, “toward a tie-in pack- 
age—a tailor-made kit of display items, 
including several on Crawford garage 
doors—that could be produced for a 
selected list of builders in quantities 
sufficiently large to bring the per unit 
cost down to a nominal figure well 
within the budget.” 

A kit of this type would not only 


= 


LAID OUT here are all the sales aids included in Crawford’s merchandising kit for 
use in model homes. The pieces at left are filled in by the builder to show the 
general features of the home. Those at right promote the Crawford door. 


_ le > opting 


A BUILDER ATTACHES the adhesive-backed “model open” sign to a blank sign- 
board. That's the featured Crawford garage door behind him, on “impulse” display. 
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save 
my 
time... 


tell me by telegram! 


We use telegrams all the time to speed facts and figures quickly, 


clearly, and in writing. No interruptions. Saves time and money 


for everyone! WESTERN UNION 


MOVING, U.S.A. 


another freedom enjoyed by Americans 


‘- ; 
wv. > re 


i 


DIE-CUT FOOTPRINTS used by Craw- 
ford Door remain intact and readable 


| after many months’ rough treatment 


Moving to any point in the U. S. A. at any time is a privilege and weer in mapaebheme calito. 


sometimes overlooked. Wheaton specializes in safe moves for you or for 
your personnel. Particular care is given office equipment, displays 


and exhibits . . . crated or uncrated. Next time call a Wheaton Agent. favorably dispose the builder toward 


the Crawford Door Co., but would 
also provide plenty of opportunity to 
show off the company’s own product. 

Anderson’s first major problem was 
paring down the long list of builders 


COAST TO COAST LONG DISTANCE MOVING 


te the Went. cal OVER 525 to achieve a workable number who 
AGENTS IN ALL could be given the yet unborn promo- 
PRINCIPAL CITIES tion kit. He says, “Penetrating this 


market, through some 4,500 builders 
of model homes and garages, presented 
a major challenge. The ramifications 
of working with, and through, so many 
builder organizations, were too com- 
plex to be practicable. Also, the costs 
of such a program were clearly pro- 
hibitive.” 

| The builders who fell into any of 
these four categories were immedi- 
ately eliminated: 

@ Those who did not build or fea- 
ture garages. 

e Those who had not been sold on 
Crawford garage doors. 

e Those who were known to be un- 
interested in doing any merchan- 
dising. 

© Those who preferred to purchase 
their own promotional material 
on an individual custom basis. 

From the many names which still 

appeared on Crawford’s list, a master 
group of builders who were most 
likely to make use of the materials 
was selected. 

—_- Once this problem was out of the 
How do you get larger displays for your product in supermarkets? Is more | Way, two major policy decisions re- 
mained to be made. The first was the 
' ; ex 
Vice-President for TV-Radio Programming, has the answers to these questions, in ,o caPleansnaycssdrrad orm 
By working on the spot, C&W advertising men are gathering the up-to-date facts | standpoint of the builder and the com- 
pany. It was immediately decided to 
be as “unselfish” as possible by pri- 
: ; marily helping the builder sell his 
Offices located in: New York, Chicago, Detroit, Los Angeles, San Francisco. houses, and keeping the pressure low 
on Crawford. 


personalized service possible for chain stores? If so, how? Jerry Feniger, C&W’s 


on America’s buying and selling patterns. That’s why more than 4000 hours 
were spent in the field last year by the men from Cunningham & Walsh Inc. 
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The second decision was on a 
theme that could be used to tie to- 
gether all the materials in the pro- 
posed kit. It was decided to approach 
the promotion from the standpoint of 
quality. A little later in the planning, 
the slogan, “the sign of quality for 
your home” was adopted for use on 
all major pieces in the kit. 

After every conceivable promotional 
need of a builder had been carefully 
weighed, a list of 66 point-of-purchase 
materials was compiled to form the 
basis of the kit. In addition to these, 
newspaper ad mats were prepared. 

Just about half the pieces in the kit 
‘are completely free of the Crawford 
name. Included in this group are such 
things as a large poster on which may 
be listed the “quality” subcontractors 
who worked on the house; another 
poster for listing the “quality” brands 
of materials used in the house; several 
adhesive labels printed with company 
trademarks (G-E, Masonite, etc.) for 
display in appropriate places in the 
house; a unige “sold” sign that leaves 
a large blank space for the name of 
the new owner. 

Also included are a variety of tent 
cards and small adhesive signs which 
can be lettered to point out special 
features, salesmen’s badges, promo- 
tional literature and the like. 

All of the items that are included 
to promote the Crawford garage door 
are designed to be used in or near the 
garage. Included in this part of the 
kit are several poster-type signs to 
identify the door as a Crawford, a wide 
variety of small adhesive signs that 
point out every feature of the door. 
Like the others, the Crawford signs 
bear the “quality” slogan. 


&> All pieces that would be exposed to 
the weather or to scuffing were made 
of a tough vinyl plastic. The large 
posters are adhesive-backed for easy 
mounting on the house itself or on a 
blank signboard. 

Carl Anderson is pleased with the 
results. He says, “A substantial quan- 
tity of the kits was produced and of- 
fered to our distributors for use by 
merchandising-minded garage and 
home builders across the country. 

“Acceptance of the material was en- 
thusiastic and immediate. Many build- 
ers who could not have afforded a 
program of this type are today using 
the Crawford point-of-purchase items. 
Many have expressed thanks and sat- 
isfaction. Still others have reordered. 

“We had proved to ourselves—while 
staying within budget boundaries— 
that it was possible to create a quality 
merchandising package that could help 
others, with limited funds, sell their 
products and in the natural course of 
events, sell ours as well.” @ 


What's a 
holiday 
without 


HENNESSY 
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Even if he has everything... 
you can be sure 
he never has enough 


HENNESSY 


COGNAC BRANDY 
* & */V.8.0. P./eras p’or/x.0./extra 
| 80 & 84 proof ¢« Schieffelin & Co., New York 
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ONCE UPON A TIME there was a man who prided himself on making 
the best fudge in the state. And one night a friend of his, who was a very 
smart automobile salesman, came over to play pinochle. When he sampled 
the fudge, he told his host that it was positively the finest candy he had ever 
tasted, and he advised his friend to wrap each piece in gold foil, to package it 
in a silver box with green stripes, and sell it by mail. In a ly months there 
were more orders than candy, so his friend advised him to set up a small 
plant, and start distributing the candy through department stores and super- 
markets as well as by mail. Before long the business was so big that a new 
plant had to be built, and the candy maker hired a sales manager away from 
another big candy manufacturer to run the business. When someone asked 
him why he didn’t offer the job to his friend who had helped him so much, 
the candy maker replied,’ ‘Who, Bi//? Why he doesn’t know anything about 


candy. He sells cars. 


MORAL: There are no hard people or soft people. The same people who buy cars 
buy candy—and the same people who buy steel buy soft drinks. Which is why the 
smart advertiser doesn’t judge an agency on the kind of products its clients pro- 
duce, but on the kind of advertising it produces for its clients. 


CAMPBELL-EWALD 
Advertising Well Directed 


Detroit ¢ New York ¢ Chicago ¢ Los Angeles ¢ Hollywood ¢ San Francisco ¢ Washington ¢ Denver ¢ Atlanta @ Dallas ¢ Kansas City e Cincinnati 
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WORTH WRITING FOR... 
RES cM OE a NR ER NNN: 


sions of personality. Write Alan S. 
Donnahoe, Vice President, Richmond 


Newspaper Analysis 


A study of adult readership by Sind- 
linger & Co., Inc., which covers read- 
ership of daily newspapers in the 14 
counties designated by the Audit Bu- 
reau of Circulations as the Philadel- 
phia Retail Trading Area. Tabulation 
covers all basic sample interviews 
completed in the area for the year 
1958. Twelve of the 14 counties in 
the area have fallen automatically into 
Sindlinger’s national random sample 
since it started functioning in 1955. 
Two additional counties, Cape May 
and Cumberland, were surveyed in 
identical fashion to complete the re- 
port. Interviewing is continuous every 
day of the week. Write Leonard Bach, 
Promotion Manager, The Philadelphia 
Inquirer, Dept. SM, Philadelphia, Pa. 


Lowell, Mass, 1959 


Thirteenth annual analysis of the 
Lowell Market Area, with a popula- 
tion of 200,000, $365 million in bank 
deposits and $251,662,000 annual 
family expenditures. Detailed data in- 


clude population and housing, retail 
services and wholesale trade, manu- 
facturing establishments, family char- 
acteristics and annual family expendi- 
tures, agricultural market. Write Frank 
Lawlor, General Manager, The Sun, 
Dept. SM, Lowell, Mass. 


The Climate of Persuasion 


A study of the public image of ad- 
vertising media, the purpose of which 
is to isolate and measure one of the 
major elements in the decision to buy. 
It was undertaken to explore two prac- 
tical questions: Do the major media 
differ significantly in personality? Can 
a valid measure of these differences 
be obtained? It is an attempt to 
identify, measure and compare the 
public images of radio, television and 
newspapers in the Richmond urban 
and suburban area. Based on proba- 
bility sampling, results can be project- 
ed to population totals. They indicate 
that these media do have separate and 
distinct images which can be defined 
and measured in terms of nine dimen- 


there’s 
more 


Make no mistake . . . fill up the gap in your marketing map! 


Buying doesn’t stop at the imaginary lines of Salt Lake 
City ... but extends out hundreds of miles into a great 
mountain basin. Here 1 million persons make Salt 


Lake an exception to buying just the “‘first 20" markets. 
If you just run down the list, you'll pass up a good buy! 


When you advertise in Salt Lake’s two metropolitan 


newspapers, you not only reach and sell “INNER” 
Salt Lake with its 2 million people but you also auto- 


matically open the door to a million more prosperous 
prospects residing in “OUTER” Salt Lake. 


Times-Dispatch and Richmond News 
Leader, Dept. SM, Richmond, Va. 


Southern Farm Families 


A new survey reveals that they use 
enormous amounts of household prod- 
ucts such as floor wax, silver polish, 
shoe polish, steel scouring pads, deo- 
dorizers, bleaches, drain pipe solvents, 
laundry starch, bluing and dyes, glue, 
insecticides and pesticides. The num- 
ber of families buying each brand of 
such products is part of the report. 
Write Orville C. Demaree, Director 
of Research, The Progressive Farmer, 
Dept. SM, Birmingham 2, Ala. 


Charlotte, N. C., Home Inventory 


Fifth annual study of product own- 
ership and brand rankings. It is de- 
signed to ascertain marketing charac- 
teristics as well as ownership and 
usage of selected products purchased 
by families in nine counties: Cab- 
arrus, Catawba, Gaston, Iredell, Lin- 
coln, Mecklenburg, Rowan, Union, 
N. C., and York, S. C. Data for Meck- 
lenburg County and eight surround- 
ing counties are reported separately. 
Part 1 covers marketing characteristics, 


Che Salt Lake Tribune 
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major appliances, automobiles and au- 
tomotive products, medicines, soap 
and cleaning materials and cosmetic 
and toilet articles. Part 2 covers 
food products and general products 
(watches, mattresses, etc.) Write J. 
Robert Covington, Vice President and 
Managing Director, Station WBT and 
WBTV, Dept SM, 1 Jefferson PI., 
Charlotte 8, N. C. 


Jet Clippers 


Color-illustrated booklet on the new 
freedom they offer: new patterns of 
thought about travel, trade and inter- 
national relations—changes that could 


mean new methods of selling and buy- 
ing; new markets for almost any prod- 
uct; altogether different types of vaca- 
tions; enlarging the leisure market. 
Write Willis G. Lipscomb, Vice Presi- 
dent, Traffic and Sales, Pan American 
World Airways System, Dept. SM, 
P. O. Box 1790, New York 17, N. Y. 


The Car Dealer Market 


Fourth biannual survey data com- 
piled by R. L. Polk & Co. It’s a big 
market, with a 10% increase in service 
volume during 1958. Returns from 
every state and every size community 
in the country show the average an- 


@ New Equipment Digest has an outstanding record 
of growth in acceptance and reader action. The 
average number of sales leads per page is now at 
an all-time high! 


That’s why your advertising in N.E.D. is the fast- 
est, most economical way to: 


1. Search for new applications for your 
products. 


we nN 


. Find important new customers in any 


. Contact new buying influences. 


industry. 


4. Maintain coverage of present customers 
and prospects in all industrial markets. 


TO BUY 


NEW EDITORIAL STUDY 


An up-to-the-minute picture of in- 
dustry’s most active buying group. 
Helpful information for all indus- 
trial advertisers, including latest © 
data on N.E.D. market coverage, 
readership and advertising results. 
Write or call for your copy. 


N.E.D. helps you accomplish all these important 
marketing objectives by reaching industry’s most 
active buying group . . . when they’re READY 


A Publication, Penton Bidg., Cleveland 13, Ohio 


& 


NOW OVER 84,500 COPIES (Total Distribution) IN OVER 44,000 INDUSTRIAL PLANTS 
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nual service volume per dealer was 
$112,300 for parts sales, $13,900 for 
accessories sales, and $87,200 for labor 
sales. There are also data on size 
and character of dealerships and deal- 
ership plans, mechanical and service 
work, who buys the paint in the bump 
and paint department, equipment 
owned. Write J. W. Finney, Promo- 
tion and Research Director, Automo- 
tive News, Dept. SM, 965 E. Jefferson 
Ave., Detroit 7, Mich. 


Sales Aids from Advertisers 


Have you written for these booklets 
or samples described in recent advertise- 
ments in Sales Management? 


Choose-It-Yourself Gift Plan: How you 
can send every one on your gift list just 
what he or she wants. L & C Mayers Co., 
Dept. SM 304, 516 W. 34th St., New 
York 1, N. Y. 


List-O-Trades: A direct mail catalog to 
use in locating new dimensions in market- 
ing campaigns, maintaining customer 
mailing lists, pinpointing prospects or 
blanketing a mass market. W. S. Ponton, 
Inc., Dept. SM, 44 Honeck St., Engle- 
wood, N. J. 


Indianapolis Facts: A condensed report 
of the economic picture of Metropolitan 
Indianapolis. The Indianapolis Star and 
News, Dept. SM, Indianapolis, Ind. 


Quick-Change Poster Frames: How they 
can be used for changeable messages on 
trucksides, indoor or outdoor P-O-P, etc. 
Arlington Aluminum Co., Dept. SM, 
19005 W. Davison St., Detroit 23, Mich. 


Prize Book and new promotional allow- 
ance plan. John Plain & Co., Dept. SM. 
444 W. Washington St., Chicago 6, II]. 


Binders and Indexes: How they can be 
custom-styled for your particular types of 
presentations. The Heinn Co., Dept. SM, 
326 W. Florida St., Milwaukee 4, Wis. 


Advertising Gifts: New catalog contain- 
ing complete details on how you can im- 
press, serve or remind your customers of 
you and your services. Specialty Division, 
Nascon Products, Division of Eaton Paper 
Corp., Dept. SM, 475 Fifth Ave., New 
York ty Mp eZ 


Hotel Service: Information about new 
services for sales meetings. Manger Ho- 
tels, Convention Dept. SM, 4 Park Ave., 
New York, N. Y. 


No. 1 Test City: Data on the latest cam- 
paign. Rockford Morning Star and Rock- 
ford Register-Republic, Dept. SM, Rock- 
ford, IIl. 


Oil-Drilling-Producing Industry: Market 
data book. World Oil, Dept. SM, Gulf 
Publishing Co., Houston, Tex. 


Reader Action on Advertising in Volume 
Feeding Management: Quotes as reported 
by Daniel Starch & Associates. Volume 
Feeding Management, Dept. SM, 205 E. 
42nd St., New York 17, N. Y. 


However You iis Rt... 


The Syracuse Newspapers 
Circulation Delivers 


the TOTAL Standard 
Metropolitan Area 


and... MORE! 


pre COUNTIES—that’s the Syracuse market. And . . . whatever 


your market data source, there’s only one effective way fo sell ALL 
of the Syracuse Market . . . the Syracuse Newspapers. 


They deliver 100% of Syracuse and Onondaga County and up to ONE-THIRD THE TOTAL AREA 
90% coverage in the three-county Syracuse Metropolitan Area.* OF NEW YORK STATE 


POPULATION: 
But . . . when you think of the Syracuse Market . . . THINK OF ON: 1,459,100 


ALL OF IT. Syracuse Newspapers also deliver up to 76% of the 
12 surrounding counties which comprise the TOTAL SYRACUSE BIG 
MARKET. No other combination of media delivers comparable 


coverage at comparable cost! m SPENDABLE INCOME 
2 RETAIL SALES 
* FOOD SALES 


FULL COLOR AVAILABLE — 
DAILY AND SUNDAY 


* Onondaga, Oswego and 
Represented Nationally by and Madison Counties 


MOLONEY, REGAN & SCHMITT U.S. DEPT. BUDGET STANDARD DEFINITION 


the SYRACU EWSPAPERS 


HERALD-JOURNAL & HERALD-AMERICAN THE POST-STANDARD 
Evening Sunday Morning & Sunday 


:@: CIRCULATION: Combined Daily 229,181 Sunday Herald-American 202,737 Sunday Post-Standard 103,496 
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PREFERENCES 


by the millions! 


You can push preferences by the mil- 
lions right into new sales records for 
your product when you pre-sell the 
more than 5% million heavy-spending 
families who regularly read FIRST 
3 MARKETS GROUP magazines. 
Within the pivotal markets of New 
York, Chicago and Philadelphia — 
which account for 19% of Total U. S. 
Effective Buying Income — the com- 


petition for consumers’ attention and 
share of spendable income is an im- 
portant factor in causing family cov- 
erage of General Magazines, Syndi- 
cated Sunday Supplements, Radio 
and TV to thin out. To produce maxi- 
mum sales at greatest profit in these 
huge sales areas, there is no substi- 
tute for FIRST 3 MARKETS’ domi- 
nant 55% COVERAGE of all the 


THE GROUP WITH THE SUNDAY PUNCH 


ROTOGRAVURE « COLORGRAVURE 


Mew Yorn 1). ¥. News Building, 220 East 42nd Steet, MUrray Hill 7 4894+ CmicAGO 11 I Inbune Tower SUperior 7 0043 + SAM FRANCISCO 4 Calit . 155 Montgomery Street, GArtield 1.7946 » Los ANGELES 5, Calif., 3460 Wilshire Boulevard, OUnkirk -3557 
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families. 

In addition, the finest Rotogravure 
and Colorgravure reproduction in the 
FIRST Sections of the FIRST News- 
papers of the FIRST 3 Cities assures 
you maximum package and product 
EY Edentification. 

To make your advertising sell 
more where more is sold... it’s 


-FIRST 3 FIRST! 


New York Sunday News Coloroto Magazine 
Chicago Sunday Tribune Magazine 
Philadelphia Sunday Inquirer “Today” Magazine 


| 
| 


Stirring Saga of a One-Handed Egg Beater 


(or—No Egg on Ekco’s Face) 


Ekco Products’ one-handed egg beater wasn’t even 
a new idea—but with clever merchandising, Ekco has 
used it to whip up a 1,000% increase for the line. 


By ROBERT A. KELLY 
Midwest Editor 


— 


69-CENT WORLD BEATER reversed trend of declining sales of Ecko’s line of stamped 
egg beaters. Good design and durability combined with lively P-O-P displays to 
push sales above those of electric mixers for the whole industry. In-store setups 
included electrically operated beater and cup and an activated display card that 
simulates a beater in action. Ten thousand retail displays will be distributed. 


Have you a new product which, if 
introduced tomorrow, would “shake 
up” your industry, delight your cus- 
tomers and produce a 1,000% in- 
crease in your sales of that particular 
line of equipment? 

Ekco-Autoyre Division of the Ekco 
Products Co. has, did and is! The 
Chicago-based company has cleverly 
converted an Archimedean idea into 
a Cinderella-type success story in- 
volving a one-handed egg beater es- 
pecially designed for two-handed peo- 
ple. 

With competition in the egg beater 
business getting stiffer, Ekco was de- 
termined to avoid a beating. Un- 
fortunately, sales of the regular 
stamped-type beater, ranging in price 
from 89 cents to $1.50, had been 
declining over a number of years. 
The blame was placed on the in- 
troduction of higher-price die-cast 
beaters. The reason was simple. When 
competition began mass-producing the 
die-cast units, the price-spread be- 
tween the two beaters gradually di- 
minished. For a small addition, the 
housewife would certainly buy the 
better beater. 

Ekco decided to reverse the trend. 

Malcolm Smith, vice president, 
merchandising, set to work designing 
an egg beater based on the principle 
of rotating an object by pressing down 
on its handle. 

Actually, the idea filtered down 
from ancient Greece. One-hand beat- 
ers have been on the market for dec- 
ades, with, however, indifferent suc- 
cess. 

The Ekco product, therefore, had to 
be good looking, well constructed, 
edie packaged. It had to offer an 
attractive yet realistic price. And, fin- 
ally, it had to function properly and 


continuously. (continued on page 86) 
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It was decided to use an exclusive 
chrome-plating process on the metal 
parts as well as a selection of colors 
for the handle: natural, red, yellow, 
turquoise and pink. ; 

In spite of a flood of packaging 
suggestions all to the contrary, Smith 
selected a simple tag looped through 
the handle-hole on a string. In spite 
of extensive criticism of this method, 
he held to his decision. Behind his 
choice lay a shrewd purpose. He knew 
the housewife wold not accept a 
novelty item like this unless she could 
pick it up, try it, play with it. Card- 


ing it, or packaging it would have 
prevented this. A large part of the 
later success of the product is at- 
tributed to this simple device. 

Finally, it was priced low (69 cents) 
to discourage competition. 

At last, Ekco had an egg beater ap- 
parently capable of bolstering the sale 
of the entire line of stamped egg 
beaters as well as becoming a good 
staple gadget in its own right. 

In July 1958 the first inkling of 
things to come was noticed at the one- 
hand beater’s introduction at the Na- 
tional Housewares Show in Atlantic 


months from now. 


If You Wait ’Til This Happens 
—You'll Be TOO LATE! 


Before ground is broken, the consulting engineer’s decisions 
usually have been made, and the specifications written. 


Time lag between specification date and time for you to ship 
your products is usually 6 to 9 months, or longer! 


Advertise NOW in Consuttinc ENGINEER to influence orders 


The sooner you sell the Consulting Engineer, the sooner 
you can expect to receive the orders. 


Consulting Engineer saint joseph, Michigan 


The Consulting Engineer's Professional Magazine 


City. Twelve beaters were taken to 
the show and eleven quickly disap- 
peared. The twelfth beater was 
chained down while additional sam- 
ples were ordered. 

The national variety chains were the 
first on the merchandising bandwagon. 
F. W. Woolworth was the first to 
jump into the one-hand egg beater 
business. The chain displayed an as- 
sortment of different colors in a few 
test stores and, based on the terrific 
results, set up the displays nationally. 
Other chains joined the parade and 
doubled and tripled dollar volume for 
the space used. 

The color selection alone has been 
credited with unusual attention-getting 
value as well as being responsible for 
large impulse-buying. This one factor 
gained in importance as the merchant 
realized that, in trying to merchandise 
a single color, he was depriving him- 
self of considerable added profit. 

Smith is still amazed at the tre- 


One Hand 
Behind His Back 


Ekco’s vice president of merchan- 
dising, Malcolm Smith, is credited 
with the egg beater design that 
permits a housewife to beat eggs 
with one hand and cuff Junior 
with the other. A University of 
Pennsylvania grad ('42), Smith 
joined Ekco in 1946, performed a 
variety of jobs for the housewares 
firm until appointed to his pres- 
ent position in 1958. Still as sur- 
prised as anyone at the immedi- 
ate success of the one-handed 
beater, Smith’s main job now is 
keeping sales at this record pace. 
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Malcolm Smith 


mendous publicity received by the 
beater. Parade Magazine, the Sunday 
supplement with a circulation of more 
than 9 million, showed it twice, the 
second time as one of the 12 best 
new items of 1958. 

The company reprinted and mer- 
chandised all of the publicity it re- 
ceived, especially to the salesmen, 
who employed it as an effective part 
of their sales presentations. 

Persistence appears to be the great- 
est single factor responsible for the 
continued success of the beater. In 
sales meetings, trade mailings and cus- 
tomer conferences, everyone echoed 
the theme—continued appeal, the still 
untapped market, profit potential. 

Ekco met the unexpected accept- 
ance with heavy in-store promotion. 
The company describes its advertising 
and promotional outlay as insignificant 
in relation to sales. Rather, Smith is 
concerned with making the most of 
the momentum the product has al- 
ready received. Nine months after the 
product’s introduction, Ekco devel- 
oped an electrically operated beater 
display showing two beaters in opera- 
tion in a glass and a cup. This prodded 
sales to a new high. 

The display is sold to dealers for 
about $9, with Ekco absorbing about 
$6 of the total $15 cost. Ten thousand 
displays are expected to be in retail 
operation by the end of the year. 


® Three brand new merchandising 
devices are aimed at pushing the sales 
curve still higher. One is a colorfully 
activated display-header card showing 
simulated beater action, and operated 
by a D-size flashlight battery. It can 
be hung on a super market basket or 
on a wall in a high-traffic area. Sec- 
ond, the beaters are now being pack- 
aged for sale in regions where the 
“try-it-out” factor is no longer so com- 
pelling, because of prolonged expo- 
sure. 

Third, beaters are now available in 
2-dozen counter-display boxes. 

The result is that Ekco now has 
merchandising devices capable of gain- 
ing acceptance and stimulating sales 
in virtually every type of retail opera- 
tion. 

Sales Vice President Maurice Coss- 
man predicts that there will be little 
or no let-up in current momentum. 
He points to the fact that at no time 
were exaggerated claims made for the 
beater. The promotion message has 
always claimed: “Here is an economi- 
cal beater which will mix a small 
amount of food or liquid in a glass 
or cup. It frees one hand to hold the 
container and eliminates the necessity 
of cleaning extra mixing bowls.” 

Both Cossman and Smith feel the 
fantastic appeal of the one-hand beater 


centers around this jiffy operation. 
And the ready-mix boom is expected 
to add a new boost to sales. 

Smith estimates that sales of just the 
one-hand beater will exceed the ap- 
pliance industry’s estimated total sales 
of electric mixers this year (about 3.5 
million units). 

Because of the quick acceptance of 
this product, however, the Production 
Department has been deluged with 
problems. Says Cossman, “Like many 
another company’s, our production 
line was set up to provide the greatest 
efficiency and profit in terms of esti- 


mated annual sales. This involved a 
single day-shift on a 5-day basis. 
However, within two months, we had 
devoured three-quarters of what had 
been estimated as the first year’s vol- 
ume. We re-estimated this volume 
and went on a 3-shift basis on a single 
set of tools, while bringing in a set 
of stand-by tools. Sales continued to 
skyrocket and within a short time we 
were on three 8-hour shifts, six days 
a week, on two sets of tools, necessi- 
tating a third set of tools as stand-by. 
What started out to be another item 
for Department 10, “Gadget Assem- 


how to build a continent 


Start with a single shovel of earth. Add 
another and another and another. Then 
you'll have a continent . . . a continuity of 
earth. You need continuity for success- 
ful advertising, too. It’s particularly effec- 
tive with newspapers. Newspapers go into 
the same homes day after day, week after 
week, To tell, to sell, to keep sold. Because 
we believe so strongly in the value of 
continuity in advertising, we have pio- 
neered a new frequency-volume discount 
plan to encourage advertisers to take ad- 
vantage of the impact of continuity. It 
offers discounts with no increase in exist- 
ing rates. The Continuity-Impact-Discount 
plan makes possible the most effective use 


of newspapers. 


Let your Branham representative show you 
how C-I-D will get increased advertising 
impact for you in the Louisville market. 


The Courier -Zournal 
THE LOUISVILLE TIMES 
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HOW TO BEAT 
THE SUMMER SALES SLUMP! 


On January 1, 1960—when most people are thinking about snow 
tires, overcoats and runny noses—Sales Management will devote 
a major part of its issue to the theme: 


Plan Now, Budget Now, Take Action Now to... 
BEAT THE SUMMER SALES SLUMP! 


Why? Because that’s when the planning has to start. Not in May 
or June. That's when alert companies determine that they will not 
be taken in this summer by the malicious myth that a hot-weather 
sales sag is inevitable. 


The issue—sporting a bright summery cover despite the dateline— 
will be jam-packed with articles and features and case histories 
that are specifically designed to help you fill in the summer valley 
on your sales chart. 


SALES MANAGEMENT 
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J te oe 
okake Inn ae 
Have a luxurious experience . 
at Arizona's most famous Relax and enjoy 
western-resort. Horseback Arizona's most beautiful 
riding, mountain trails, over- vacation club. 100 room resort 
night pack parties, chuck with every desert 
wagon dinners. Swimming in pleasure—recreation—amuse- 
patio pool, tennis, putting ment. Music—dancing— 
green, roque, shuffleboard, social director. Steak fries. 
square dancing. Breakfast horseback rides, 
Children welcome. swimming pool parties. Golf 
and tennis. Beautiful rooms 
—suites in lodge, cottages. 


* Beautifully landscaped— 
Open November thru April. 


y y, Alsonett Management. Write 
Ife 


““/ for reservation—information. 
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bly and Beater Department,” quickly 
became the major item. Ultimately, 
we found ourselves on a 24-hour oper- 
ation on all three sets of tools, bring- 
ing in a fourth set for stand-by.” 

With an eye to accelerating current 
sales success, Ekco plans to incorpo- 
rate a new material into the beater 
itself, which will provide smoother 
operation and will increase the life of 
the beater. Briefly, this means that 
the product will be greatly improved, 
creating new sales, at no increase in 
cost. 

The primary role of the one-hander 
was to improve the stamped beater 
business. Ekco has 14 other models 
of the stamped beater and, to date, 
the introduction of the one-hand 
model has resulted in a 10-time jump 
in volume for the beater line — a 
1,000% increase. 

With the Ekco-Autoyre Division ac- 
counting for approximately one-quar- 
ter of the annual sales volume of Ekco 
Products Co. (1958: $56,328,000), the 
“little-old” one-hand beater is ex- 
pected to increase overall dollar vol- 
ume for the division by a full 10%. 


An Ad Man’s View of 
Advertising 


“Advertising is what you do 
when you can’t send a salesman 
or when you don’t know who to 
write a letter to, to make a 
proposition. If there is anything 
more to it than this, it is only that 
advertising is sometimes used to 
impress somebody with some- 
thing before a salesman calls. 
But this is rare. 


“The economics of advertising 
are beyond doubt and beyond 
question because advertising is 
the only affordable means to tell 
large numbers of people about 
new products and new services 
and to maintain sales competi- 
tively in a sharply competitive 
time and place ... It is the 
cheapest way ever invented to 
talk to people beyond the reach 
of your own voice . . . [It is] the 
only economical means yet dis- 
covered for communicating news 
about products and services 
broadly.” — Fairfax M. Cone, 
Chairman of the Executive Com- 
mittee, Foote, Cone & Belding, 
before the Advertising Federation 
of America. 


Operation Gift Wrap: 
London Records Thinks Positively 


$70,000 in gift wrappings given to record dealers 
and a $150,000 ad campaign mark London Records’ 
attempt to cure the ‘sick’ record field. Eying a new 


market, the company is promoting records as re- 


placements for candy and flowers for gift giving. 


“The record business is sick. Price 
cutting is rampant. The larger outlets 
reduce prices and drive the smaller 
ones out of business. There are only 
about 2,000 record dealers doing about 
80% of the business. There should be 
four or five thousand. To make mat- 
ters worse, the three giants in the in- 
dustry (Capitol, Columbia, RCA) are 
cutting their own dealers’ throats by 
operating mail order record clubs. I 
wish we could do more to remedy the 
situation, but, after all, we only rep- 
resent 10% of the business.” 

Lee Hartstone, v-p for sales and 
advertising of London Records, Inc., 
New York, has a legitimate complaint. 
But more than that, he has a plan that 
he hopes will offer at least a partial 
remedy to the ailing field. London is 
working furiously to open up the 
latent market for gift records. 

All this year, London has been run- 
ning an “Operation Dealer Support” 
program designed primarily to help 
Mr. Average Record Dealer make a 
profit. The first four parts of the pro- 
gram dealt primarily with reducing 
the dealer’s inventory and investment 
risks which, the company feels, are 
unnaturally great under the usual 
marketing programs of the major 
makers. The fifth phase, opening up 
the gift market, is by far the most 
ambitious program yet undertaken by 
London. 

Records have been used as gift 
items for years, but they are used 
relatively infrequently in the phase of 
gift giving that Hartstone wants to 
exploit: Records as replacements for 
the candy-flowers-liquor type of gift. 
“Christmas pretty much takes care of 
itself,” he explains. “It’s not that we 
can’t increase the use of records as 
Christmas gifts, but the main ad- 
vantage to dealers lies in the year- 


pop or classic, slereo or menophonic 


records 
jay Ll 
best 


FREE GIFT WRAPPING of records is the 
theme of this London-designed win- 
dow, available to dealers who order 
300 London records. Suggested uses 
for gift records play up day-to-day gift 
giving occasions to create a steady 
record demand throughout the year. 


round gifts. Not only birthday and 
anniversaries, but impulse purchases 
of records as friendship gifts, ‘thank 
you's’ for a pleasant evening, and the 
like, hold a tremendous potential in 
day-to-day gift sales.” 

To be sure, other major record 
companies have gone through the mo- 
tions of promoting records cs gifts. 
But so far, none has come up with an 
integrated campaign the size of fifth- 
ranked (“a shade behind Decca”) 
London’s. 

The campaign is designed to last 
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about two months, with the end com- 
ing just before the tidal wave of 
Christmas shopping begins. In this 
time, London is spending $30,000 for 
sales promotion aids, $150,000 for 
magazine advertising and $70,000 for 
gift wrappings. 

It is this gift-wrapping idea that is 
the basis for the London campaign. 
Before it got underway, the company 
commissioned the Tie-Tie gift wrap- 
pings division of Chicago Printed 
String Co. to develop a workable gift- 
wrapping department for record deal- 
ers. Top quality was specified. 

Here are some of the features of 
the Tie-Tie department: 

e A counter-top paper cutter that 
holds a ream roll of — a spool 
of ribbon, a roll of cellophane tape. 

e A roll of gold-on-white paper. The 
design has a musical motif, is one of 
Tie-Tie’s highest quality coated pa- 
pers. 

e A 250-yd. spool of red ribbon. 

e 250 red plastic loops for extra- 
quick wrapping. 

e 240 pre-made multiple bows with 
adhesive backing for quick applica- 
tion. 

All of this, and the name London 
does not appear once. The campaign 
is being kept almost wholly institu- 
tional. The slogan of the campaign, 
“Pop or Classic, Stereo or Mesdhenty 
Records Say It Best” likewise makes 
no mention of the company. 

The London signature — and the 
names of a few London artists — ap- 
pear in the magazine ads and on point- 
of-purchase display material, but the 
emphasis is always kept on the gift- 
record concept. 

Hartstone expects the supply of 
gift wraps to hold out for about two 
months in dealers’ shops. Officially, 
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ORCHAWAII SALES DIVISION 
ORCHIDS OF HAWAII, INC. 
NATIONAL SALES OFFICE 

305 7th Ave. * New York 1, N. Y. 
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OFFICES 
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HARRY C, VAUGHN — DIRECTOR 
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the dealer is supposed to purchase 300 
London records to be eligible for the 
wrapping department, but the com- 
pany unofficially approves of distribu- 
tors’ giving the departments to any 
dealer who expresses a strong enough 
interest in the promotion. 

What happens when the gift wraps 
run out? Two things, Lee Hartstone 
hopes. Primarily, he hopes that the 
dealers will continue the promotion 
on their own. As the departments are 
given out, the names of the dealers 
are recorded. This list is sent to Tie- 
Tie, whose salesmen will make the 
follow-up calls. The Tie-Tie salesmen 
will try to sell the dealers more sup- 
plies to keep the promotion going in- 
definitely. 

Hartstone’s other hope is a little 
less likely to be realized immediately. 
He would like nothing better than to 
have the other record companies join 
the promotion. With their support, 
he feels, the success of the program 
would be insured. There have been 
no moves in this direction yet, how- 
ever. 

The results of the program so far 
have been mixed. “We have had no 
trouble getting dealers to take the de- 
partments,” Hartstone says, “but it is 
often difficult to convince a retailer 
to do something the way it should be 
done, even if it is for his own good. 
Then, too, we have spotted a few who 
insist on hiding the gift wrap until 
Christmas, although this is exactly 
what we didn’t want. 


“As far as we know, there has been 
no effect on price cutting, and there 
probably won't be in the near future. 
A gift-wrapped record can be price- 
cut as easily as any other. 

“We do hope for two things: Pri- 
marily, we look for an increase in the 
sales of participating dealers. We feel 
that the potential for this type of 
impulse-gift sales is great enough to 
result in as much as a 40% sales in- 
crease in some cases. 

“Secondly, we hope to create an air 
of positive thinking in the field. If 
dealers and manufacturers realize the 
gains that can be made from a posi- 
tive approach, there may ultimately 
be a decline in price cutting, manu- 
facturer record clubs, and other nega- 
tive approaches that now plague the 
field.” 

As an added “fringe benefit,” the 
company does hope to sell a few more 
records by gaining dealer favor to the 
point where London will be the fea- 
tured label in displays of suggested 
gift records. 

After a slight reflective pause, Lee 
Hartstone makes one additional com- 
ment: “You know, it’s damned ironic. 
All you hear about these days is the 
threat of foreign competition. But 
here we are, a subsidiary of a British 
corporation, selling records of which 
90% are pressed in England, and we're 
the only company in the field trying 
to give the American retailer, and in 
the final analysis, the American com- 
panies, a decent break.” # 


>] 
Ra. 
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TO BEST HELP DEALERS, London’s magazine ads give top billing to the institutional 
theme, “records say it best’ for gift occasions. Copy for London records takes the 
form of suggestions. Ad shows record wrapped in materials London gave dealers. 
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NOW 
the more you 


SHIP 


the more you 


NEW LOW RATES WITH EAGER-BEAVER SERVICE! 


You'll take advantage of new low Railway Express rates on certain products 
when you ship a total weight of over 300 Ibs. on any one pickup. You can ship 
to as many destinations—as many different consignees—as you wish. We'll anil Ww4 


combine the weights of individual small shipments to help you meet the new EXPRESS 


incentive rate requirements. 


For example, under old rates, shipping 10 packages whose combined weights 
amounted to 310 pounds from New York to 10 destinations throughout the country 
would have cost $58.83. Under new rates—only $37.00! You save $21.83 or 37.1%. 


We’re busy as beavers these days putting into effect new incentive rates and RAIL *« AIR * SEA 
many service improvements to solve your “small shipment problems.” Next HIGHWAY 
time you ship, call Railway Express—and see! 
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How to Be Sure 
The Customer Wants Your Product 


One way is to pinpoint customer needs before de- 


signing a new product. Filmsort, a small company 


in the fast-growing microfilm field, does this by 


sending a task team to talk to prospective users. 


Based on an interview with 
DONALD W. McARTHUR 
General Manager, The Filmsort Co. 
Division of Minnesota Mining & Manufacturing Co. 


Of the many problems involved in 
planning a successful new product, 
two of today’s thorniest are: 

@ How can you be sure it will sat- 
isfy the customer’s needs? 

Some companies hesitate to contact 
prospective users lest they tip their 
hand to the competition. Others re- 
sort to the costly process of designing 
and building a product before deter- 
mining how well it meets the cus- 
tomer's requirements. 


e How can you get marketing and 
engineering to plan the product as 
a team? 

In many engineering-oriented com- 
panies, it is still a case of the engineer- 
ing department designing the product 
and then turning it over to the sales 
force to market at a profit. The job 
of the marketing executive is to bring 
the two together—to temper the sales- 
man’s enthusiasm and optimism about 
a product idea with factual informa- 


FILMSORT’S GENERAL MANAGER, D. W. McArthur, inserts an aperture card into 
a large microfilm viewer. The card combines microfilm with data processing. 
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tion; to inspire the engineer to develop 
products which meet customer needs, 
can be sold at a profit and developed 
within a reasonable period of time. 

Solutions to both these problems are 
being put to work daily on a small- 
company basis by The Filmsort Co., 
a newly acquired division of Minne- 
sota Mining & Manufacturing Co. 

The solutions, declares Donald W. 
McArthur, general manager of Film- 
sort, are mandatory, particularly in 
such a volatile business as today’s 
microfilm industry, where there is a 
new technical breakthrough almost 
every six months. Such a_break- 
through, he notes, can obsolete an 
existing line of equipment or create a 
demand for new equipment. 

A few years ago, Filmsort, a maker 
of microfilm equipment and aperture 
cards (see photo), found itself in the 
middle of a constantly expanding, 
shifting market — engineering com- 
munications. Filmsort was in com- 
pany with such comparative giants as 
Eastman Kodak Co., Bell & Howell 
Co., and, at that time, Minnesota Min- 
ing & Manufacturing Co. 

As the armed services and industry 
turned to microfilm and data process- 
ing techniques to improve engineering 
communications, the need for special- 
ized products increased and grew 
more complex. As soon as one seg- 
ment of the microfilm industry sup- 
plied a new process or product to fill 
a need, another part of the industry 
had to catch up or face the future with 
outmoded equipment. 


& To cope with this situation, Mc- 
Arthur created a “task team” tech- 
nique which makes sure a proposed 
product is what the customer wants. 
Like many good plans, this one suc- 
ceeds largely because of its simplicity. 

McArthur recognized that the users 
and planners of engineering communi- 
cations systems would be the first to 
become aware of changes and new re- 
quirements. To contact key users and 
planners, he assigns specific product 
development projects to task teams of 
two men—one an engineer, the other 
a marketing man. 

When Filmsort has an idea for a 
new product, the task teams go into 
the field and visit users and planners 
in three major markets: Government, 


(continued on page 94) 


“[ want it to improve 
production efficiency ” 


(without breakdowns) 


2 


| 


quent 


“| want it to be 


poe easy to maintain” 
(and help speed production) 


The choice of electrical equipment—like any plant equip- 
ment—is always based on these twin considerations: 


1. Its contribution to production efficiency. 
2. Its trouble-free service life. 


These are the mutual interests of the men in charge of pro- 
duction and maintenance engineering. They are inseparable, 
overlapping, interlocked. 


Most industrial marketers recognize this mutuality of inter- 
est, this common information need. That’s why they combine 
“Operating Instructions” with “Preventive Maintenance” in 


the same manual they deliver with their equipment. Mill & Factory is the only single publication edited 100% for 
the men known to be directly responsible for the methods, 


But only MILL & FACTORY, of all industry-wide publications, equipment and supplies used in Production and Maintenance. 
recognizes the fact that these interests cannot be separated — 
only Mitt & Factory serves both of these mutual interests 


nec Mill ¢ Factory'= 
If your product has any bearing on improved productivity ry 


and/or low maintenance requirements, there’s no more suit- 205 East 42nd Street, New York 17, N. Y 
able medium for your advertising. = Gaicees Rhein 
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Sometimes 
you have to 
hold on.... 


Linda can’t stand alone be- 
cause she was born with a mal- 
formed spine and her legs don’t 
work very well. The March of 
Dimes will help children like 
Linda, crippled by such birth 
defects and by polio and arthri- 
tis. They all need your help. 


JOIN. THE 


MARCH OF DIMES 


OOM MME OWARD GREATER VICTORIES OS oe 


What Does a New Product Mean to Your Company? 


The answers of 91 industrial companies to this question were 
disclosed recently by H. C. Buell, vice president of marketing, 
P. R. Mallory & Co., Inc., an electronics firm headquartered at 
Indianapolis, Ind. At the Marketing Conference of the National 
Industrial Conference Board, Buell disclosed the results of a survey 
of how companies in five industries handle product planning. 
Their answers: 


Percent of sales volume from new products introduced in the 
past five years . . . In the electronics industry (28 companies 
answering)—45%; in the basic materials industry (18 companies 
making steel, copper, glass, paper and rubber)—12%; in chem- 
icals, pharmaceuticals and petroleum (15 companies)—26%; in 
business equipment (12 companies)—26%; and in industrial prod- 
ucts (18 companies)—19%. Annual sales of these 91 firms ranged 
from $8 million to $600 million, averaging $99 million. 


Average number of new products introduced by each company 
in the past five years . . . Electronics—30 new products per com- 
pany; basic materials—15; chemicals—12; business equipment—9; 
and industrial products—9. 


Percent discontinued of those products introduced in the past 
five years . . . Electronics—15% discontinued; basic materials—5%; 
chemicals—4%; business equipment—3%; and industrial products 


—9%. 


Major reasons for discontinuing new products . . .Unprofitable— 
21 of the 91 companies; change in market—21; inadequate screen- 
ing of the new product idea—16; and product obsolescence—15. 


Primary sources of new product ideas . . . Sales department— 
in 64 of the 91 companies; customers—in 56 companies; engineer- 
ing research—55; and a new product group or committee—40. 
Functions represented on product committees include: Sales—in 51 
companies; production—41; engineering—39; and market research 
—33. 


Average number of new products each company screened an- 
nually and selected for further study . . . Electronics—59 screened, 
14 selected for study; basic materials—26 screened, 5 selected; 
chemicals—40 screened, 7 selected; business equipment—95 
screened, 7 selected; and industrial products—79 screened, 17 
selected. 


Most important criteria in screening new products . . . Profit 
potential—in 83 of the 91 companies; compatibility with manufac- 
turing facilities—73 companies; compatibility with present dis- 
tribution—66; competitive status—51; cost of development—48; and 
diversification of product lines—41 companies. Only 45 of the 91 
companies have a written procedure for screening and selecting 
new product ideas. 
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APERTURE CARDS speed record han- 
dling by permitting mechanical sorting. 


centralized companies and decentral- 
ized companies. 

This task-team technique, says Mc- 
Arthur, pays off in four big ways: 


1. It helps show him what features 
a new product must have to succeed 
— before engineering appropriations 
and marketing plans are committed. 


2. It provides information neces- 
sary for positive yes or no decisions. 


3. It helps him spot additional 


product needs and act on them. 


4. It helps Filmsort keep closer to 
actual customer needs. 


Proof that this approach works was 
found by McArthur when he was con- 
sidering the introduction of a new 
microfilm reader. His: task teams 
visited users for almost 120 days, then 
reported that the engineering com- 
munications market had the potential 
to support profitably a microfilm 
viewer designed specifically for such 
a need, 

The team brought back additional 
design ideas from engineers inter- 
viewed at large companies. Out of the 
talks came the performance require- 
ments that went into the new product. 
After it was launched early this year, 
only minor changes were needed as a 
result of field tests. The task team had 
pinpointed the major needs of the 
largest market. 

With his product planning depart- 
ment, McArthur determines which 
projects will get the team treatment. 
As team assignments are in addition 
to normal operating duties, only pro- 
jects that appear likely to fill specific 
needs receive this intensive study. 

Within 90 to 120 days, the team 
canvassing the users must uncover the 
strengths and weaknesses of a pro- 
posed product. The team must recom- 
mend whether the project should be 
adopted or abandoned and, if adopted, 
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Why are DODGE subscribers’ products 
and services accepted more often? 


If you sell to the new construction market, the architect, his job captain and 
his spec writer on any job you go after are mighty important to you. There’s 
often a definite advantage in being specified, but in any event you must be 
acceptable as an “or equal” or you haven’t much chance of getting the busi- 
ness at all. : : bi tate 
How to get the architect, job captain and spec writer on your side: 
simple. Make sure your salesman or agent calls on them just at the Lome om 
when they’re looking for information and help on a specific job vee when the 
welcome mat is out .. . before decisions have been made. That’s simple, too 
with DODGE REPORTS. 
Dodge Reports — mailed daily direct to you, your salesmen or your a 
tell who’s going to build what and where, who the architect is, when p _ 
are being prepared and bids wanted, and who’s bidding ae anywhere in the 
37 Eastern states. You specify the area, types and size of construction projects 
you want covered. Dodge provides early and accurate information. 
Learn how Dodge can provide you with a practical valuable marketing 
control ... and put an end to trial-and-error sales calls in the field. 


SEND FOR FREE BOOK 


F. W. Dodge Corporation, Construction News Division 
119 West 40th Street, New York 18, N. Y., Dept. SM119 
Send me the book ‘Dodge Reports — How to Use 
Them Effectively” and let me see some typical 
Dodge Reports for my area. | am interested in 
the general markets checked below. 

(] House Construction [] General Building 
[] Engineering Projects (Heavy Construction) 
Area a 
Name_ 
Company 
Address. 

City. 
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There’s an easy and inexpensive 

way to add new sales power to your prod- 

uct, as well as create brand preference — it’s 
with Veeder-Root Counters. 


Built-in Veeder-Root Counters provide a 
deluxe type feature that promotes your prod- 
uct through the new magic words in industry: 
Countrol, automation, digital in-line readout, 
and human engineering. 

These magic words mean extra value to your 
customers and prospects. They mean your 
product can offer more utility, function better, 
operate more accurately and stay sold longer. 


Send for this new idea booklet .. . “A 
Fresh Edge on Competition’’. Five minutes of 
reading with a big pay-off in more sales power 
for your product. It’s FREE, send for your copy, 


 Veeder-Root 


HARTFORD 2, CONNECTICUT 


‘The ame that Counts" 


New York * Chicago © Los Angeles © San Francisco © Seattle 
St. Lovis * Greenville, S.C. * Altoona, Pa. * Montreal 
Offices and Agents in other principal cities 
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TYPICAL V-R 
COUNTERS 


High speed counters — 
mechanical, electrical, elec- 
tronic — can countrol all 
types of operations and 
machines. 


Revolution, gecred ond 
ratchet counters can be 
easily built-in for count- 
rolling ony kind of motion. 


os 


Remote Data Readout 
Counters typify newer 
countrolling concepts for 
avtomation, remote con- 
trol, tape control, and 
production control, 


VRG-72 


what approach is most likely to suc- 
ceed. 

The customers and future users 
often come up with a new idea or 
specification needed to make a prod- 
uct profitable. Frequently, their tech- 
idk eatin keeps a project on the 
right track. 

The team, gathering material for a 
specific project, often sees another 
immediate or projected need for up- 
grading present equipment or intro- 
ducing other products. This need is 
passed on to McArthur for his evalua- 
tion. Such by-product information has 
alerted Filmsort to further develop- 
ment and improvement of equipment 
long before the actual need is gen- 
erally recognized. 

By turning over the team’s evalua- 
tion to his full staff, well before Film- 
sort is committed to a project, Mc- 
Arthur finds that many problems are 
solved before engineering appropria- 
tions and marketing plans are set up. 

Once the team answer is affirmative 
and the weaknesses of a proposed 
product overcome, McArthur studies a 
detailed product-proposal before mak- 
ing a final decision. As soon as he 
gives the go-ahead signal, the engi- 
neer on the task team is assigned to 
the development effort. 

This assignment enables the engi- 
neering section to take advantage of 
firsthand knowledge of the market’s 
prospective needs. When the product 
is ready to be sold, the marketing man 
on the team returns to the project to 
help launch the product. 

McArthur finds that asking for the 
customer's cooperation in designing 
a product frequently has the added 
benefit of pre-selling him on it. The 
user, feeling he has participated in the 
development of a product, may be 
more favorably disposed toward buy- 
ing when the salesman calls. ® JP 


The Danger of 
Becoming Smug 


“| think we should remember 
that success is only on consign- 
ment,” said Richard E. Deems, 
executive vice president, Hearst 
Magazines, “and that too great 
satisfaction over a job well done 

. can be dangerous.” 

This is an idea worth repeat- 
ing and repeating at your next 
sales meeting, and including in 
your next bulletin to salesmen. 


by the carload 


Charlotte, biggest market in the Carolinas, is 
one of the Southeast’s leading distribution points. 
Doing business by carload lots, Charlotte rings 
up wholesale sales of better than a billion dollars 
a year — more than any metropolitan area 
between Washington and Atlanta. 

Of boxcar proportions, too, is the circulation 
of The Charlotte Observer-The Charlotte News. 

Saturation coverage of Charlotte itself is 
just the first step in the job it does for advertisers. 
In toto, the Zone of Influence* of The Charlotte 
Observer-The Charlotte News, a single media 
buy, represents a market seven times the size of 
Metropolitan Charlotte: a cohesive 39-county 


©) 


empire, with population nearly two million and 
annual retail sales in excess of a billion and 
a half dollars.** 

Just as Charlotte is the biggest market in the 
Carolinas, so The Charlotte Observer-The 
Charlotte News is the biggest newspaper buy in 
the Carolinas — and then some! 

There are, in fact, only 43 cities in the entire 
U. S. where you can buy more circulation. 


* Contiguous counties where Observer-News circulation (3/31/59 ABC) 
is equal to at least 20% of total county households (1959 Sales 
Management) or 20% of households in one or more principal 
cities in the county. 


**1959 Sales Management Survey of Buying Power. 
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CHARLOTTE OBSERVER 
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THE CHARLOTTE NEWS 


A 
TOP TEN 
BRANDS 
MARKET 


Charlotte, N.C. - Daily Circulation over 222,000 


Represented by 
The Katz Agency, Inc. 
Newspaper Division 
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Red Motley Talks About Alcoholism 


(continued from page 37) 


increasingly frequent intervals. The sort of place where 
they boiled me out, got me off the chandeliers and set 
up for the next bout. This solved nothing. I repeat: Total 
commitment is the only answer. 

“But I don’t go along with the theory that alcoholism is 
due to a chemical deficiency. Maybe it is; lots of fine 
researchers believe it. Still, 1 cannot agree that this is a 
sickness of the body or a malfunction of the glands. And 
I'll bet more economic and social unhappiness comes from 
sex excesses than from alcohol. Alcohol is more easily and 


more highly publicized.” 


He believes it is the human element that is the 
important factor in the alcoholic’s rehabilitation. Yet he 
does not discount medical science’s part. 

“Alcoholics Anonymous is the biggest and greatest 
single agent working today with the problem. I think 
it is more important than medical science’s efforts. But 
the answer, ultimately, must be within the man himself. 
I applaud Management’s current efforts to salvage its 
alcoholics. Yet I am sure you cannot salvage a man who 
does not, himself, want to be salvaged. You cannot salvage 
the weak sister who simply wants to have a prop on 
which to lean. 


“The way to cure alcoholism is to prevent it.” 

And to prevent it, he thinks, you must start with the 
child. 

“I married into a French-Swiss family with the conti- 
nental point of view about drinking. Our children were 
always taught that drinking should be a social grace, not 
a panacea. They were permitted to have a non-alcoholic 
cocktail with us when we had our real one before dinner. 
Later they were given a small glass of a good wine with 
their dinner. In our case this has worked well. We tried 


to teach our children to appreciate the values of social 
drinking. And when my daughter went off to college and 
saw how some of her classmates, who had not been given 
her appreciation, abused drink, she wrote me in gratitude 
for the point of view we had fostered. 

“We should guard against the feeling that the problem 
of alcoholism results from alcohol. It results from the 
individual—his background, his social values. 


“Any good thing can be abused. 

“There’s the eternal problem of the married man who 
continually rocks the marital boat. This is not to say that 
sex is evil and we should pass laws to prevent it. 

“And don’t forget the businessman who has become 
so dedicated to work that he has lost sight of his family. 
He is escaping as surely as is the alcoholic. His alibi is: 
‘But I’ve got to make a living!’ 

“I mention these things because they are all part of the 
individual’s problems in handling the business of living. 
Society pays the penalties inherent in such waste. Few 
people have never been guilty of some wasteful excess. 
The problem is not the average but the exception, the 
man whose excesses are compulsive and continuous. He’s 
in bad trouble. When he goes far enough down the road 
and finds he cannot cope with the problem he may be 
too late for help.” 


What would Motley do for an employee who came to 
him with an alcoholic problem? 

“I'd make him, if possible, realize that the problem was 
not alcohol but himself. I would, and do, try to get him 
to see that if he wants to beat the rap he can do it. I 
would certainly suggest that he go to AA. And Id try to 
see if there was some personal reason for his drinking— 
financial difficulties, troubles at home, troubles within 
himself. ’'d make him see that the answer has to be found 
within himself and only with total commitment.” 

Red Motley is a strong character. What of the character 
who isn’t as strong as he? He lifts both hands . . . 

“If he desperately wants to beat his particular devil 
he'll find the strength.” @ HW 


BANKERS think a business is well-manged when: 
Earnings are regular. 
Growth is steady. 
The cash position is good. 
Debt is well-managed. 
Adequate depreciation is taken. 
Continuity of management is assured. 


CUSTOMERS think a business is well-managed when: 
Deliveries ure made promptly. 
Products are up to standard. 
Statements are rendered on time. 
Salesmen call at regular intervals. 
Remedial steps are taken promptly. 


EMPLOYEES think a business is well-managed when: 


Efficient equipment is provided. 


stood. 
A clean, attractive work place is provided. 


Salary or wage scale is adequate and under- 


Helpful and sympathetic supervision is given. 


How Your Five Publics Judge You 


They are offered opportunities to think for 
themselves. 


SUPPLIERS think a business is well-managed when: 
Orders are clearly stated. 
Shipments are promptly accepted. 
Bills are paid on time and discounted. 
Rush orders are held to a minimum. 


THE PUBLIC thinks a business is well-managed when: 

Facilities are attractive and orderly. 

Customers and employees enjoy extras. 

Contributions to the community exceed costs. 

Educational, church and cultural projects are 
supported. 

New opportunities for local enterprise are 
created. 


—from the booklet, “How to Analyze 
Your Management,” published by 
Cities Service Petroleum, Inc. 
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LOVE “STORY 


Love cannot be denied. At the newsstand, sensitive as a 
seismograph to spontaneous demand, McCall's circula- 
tion increases these recent months have been over- 
whelmingly highest in the field. Out of this growth now 
comes a significant announcement: 

McCall’s circulation guarantee of 6,000,000 will be- 
come effective as of May, 1960. (Actually, the December, 
1959, issue will be delivering well in excess of this figure.) 

As of the May issue, McCall's cost-per-thousand for 
four-color and four-color bleed will continue to be by 
far the lowest in the women’s field. A four-color, or four- 
color bleed, page will be $28,560 (unchanged from the 
5,700,000 guarantee rate previously announced). Black- 
and-white will be $22,990. (Increasing circulation 
bonuses will add considerably to the value!) 


Ve know that women will love us more than ever in 
beady We know McCall's advertising linage gains for 
the last six months are gratifyingly the highest in the 
field. Here are facts on how McCall's will continue to 
be the best advertising buy in America: 


McCall’s 
6,000,000 Guaranteed — May, 1960 


Ladies’ Home Journal 
6,000,000 Rate Base —January, 1960 


Good Housekeeping 
4,300,000 Rate Base —February, 1960 
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Honor Awards 


(continued from page 39) 


panies sweeten the honor with tangi- 
bles like cash, company stock, bonds, 
or fine merchandise. 

A particularly generous award goes 
to the “Outstanding Salesman” at 
Schering Corp., Bloomfield, N. J. V-P 
Herman W. Leitzow says that besides 
the honor, his company throws in 
$500 in cash, a trip to the home office 
with wife, and a free week at New 
York’s Waldorf-Astoria Hotel. Scher- 
ing picks the man who is in the top 
5% of sales volume and ranks first in 
calls, orders, ratio of calls to orders, 
etc. 

The “Man of the Year” at National 
Presto Industries, Inc., Eau Claire, 
Wis., gets a trophy and 50 silver dol- 
lars. According to R. C. Warren, gen- 
eral sales manager, the winner has to: 
“be outstanding in sales; show excel- 
lent progress over the past year; show 
good administration, and an indica- 
tion of ability to move ahead within 
the organization.” 

Several panelists—among them J. 
A. MclIlnay, v-p, marketing, Electric 
Storage Battery Co., Philadelphia, and 
1959-60 president of NSE—say they 
follow the National Sales Executives’ 
prescribed yardsticks for a “Distin- 
guished Salesman’s Award.” 

Robert B. Winkler, v-p and general 
sales manager, Durant Manufacturing 
Co., Milwaukee, reports that his out- 
fit salutes an “Outstanding Salesman 
of the Year” with honors only — a 
plaque and. key. “All men are judged 
on the basis of percent over quota, 
percent increase in sales over previ- 
ous year, and best office organization 
and territory planning,” he says. 


31.5% have a group of awards to 
honor several salesmen. These honor 
awards too, are usually accompanied 
by cash, merchandise, trips and the 
like. Often recipients of these awards 
are the runners-up for the top crown. 

At Carling Brewing Co., Inc., Cleve- 
land, the top salesman in each region— 
selected by the division sales manager 
and his assistant—gets a plaque, Car- 
ling’s president, Ian R. Dowie reports. 

Awards are handed out to salesmen 
who achieve specified objectives for 
new business at The Patterson-Sargent 
Co., Cleveland, according to I. C. 
Black, v-p. 

A special dinner attended by the 
v-p, sales--plus cash—are the honors 
reserved for men who show greatest 
increases in dollar sales and new cus- 
tomers, and the best job of sales vs. 
quota—all this from Bruce A. Fleming, 


How Panelists’ Companies Dole out Honors 


In addition to asking panel members what honor awards they 
offer and on what basis, we asked for appraisals on a number 
of factors concerning such awards. Here are some of the questions, 
and panelists’ replies: 


Does our panelist believe that his awards program has been a 
factor in creating and maintaining morale on the sales force? 
Thirty-four members consider it a major influence, 44 rate it minor. 


aa 


It's a “good motivator—‘pressure from peers, says Harvey 
M. Rassmussen, v-p, sales, The Rapids-Standard Co., Inc., Grand 
Rapids, Mich.—whose company has top-honor and group awards 
as well as length-of-service honors. 


“There are always some disappointed people who do not win. 
| don’t think it is an important morale factor,” counters J. K. Hub- 
bard, director of marketing, Pillsbury Co., Feed & Soy Div., Clinton, 
lowa. His company awards a top-honor and team trophy. 


Back to the pro’s—Walter E. Blake, Heating & Air Conditioning 
Div., Stewart-Warner Corp., Lebanon, Ind., maintains that his 
firm’s awards (top-honor, group, “club” and length-of-service) 
“assist the entire performance and cooperation during the year 
with all departments.” 


On the other side, Douglas M. H. Chandler, director of market- 
ing, Rinn Corp., Chicago, announces, “We do not believe in 
‘awards’—we believe the strongest ‘producer’ is a monetary 
‘reward.’ “ Rinn offers no honor awards. 


On Chandler’s side is R. J. Lusher, president, Signal Chemical 
Manufacturing Co., Inc., Bedford, Ohio, who says: “A pat on the 
back or a kick in the pants at appropriate times, and the constant 
reminder that they are members of the ‘best’ sales force in our 
field seems to keep everyone happy and full of confidence. Signal 
has no awards, merely publishes monthly lists of sales standings. 


L. L. Higbee, trade sales manager, General Tire & Rubber Co., 
Akron, says: “The hunger for recognition from childhood till the 
last stage remains constant.” 


Should honor-awards plans, to achieve best results, put men 
into competition with each other, or with their own past records? 
Answers: 61 for competing among men, 60 for competing with 
one’s own record. 


Do our respondents think honor-award plans have any negative 
results in terms of disappointment to non-winners? Yes: 52, No: 
73. 


Do they feel that their honor-award plans have produced any 
effect in: 


1. Rousing interest in the type of man who has reached a 
sort of plateau—who is pretty satisfied with his income? 
Yes: 65% 


2. Stimulating self-study programs to improve sales tech- 
niques? Yes: 52% 


3. Getting men to put in “that extra hour”? Yes: 75% 


4. Helping to build the kind of work-climate which provides 
job-satisfaction values? Yes: 83% 


(Figures and percentages in each case based on total 
number of panelists who answered the question.) 
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It takes more than luck to find one... 


In the building industry, you’ve got to know where 
they grow. And, only Architectural FORUM cultivates 
them—the 4-leaf architect, engineer, contractor, client 
species. No one else does. What makes our clover 
unique is that fourth leaf—the client. 

All buildings start with the client. Since he, in essence, 
is “buying” a building which his company or organi- 
zation needs, he is directly involved in its financing, 
design, construction—or expansion and modernization. 

As the building market continues to grow, so, too, 
will the number of building clients grow. And FORUM 
is the only magazine whose growth keeps pace with the 
building industry itself. 

With the biggest circulation in the field—60,000— 
FORUM alone is edited for and read by the kind of 
building customers you must reach and influence. Just 
how important are they in building decisions? 


*Source: The new FORUM Census, ‘‘Portrait of the Building Client.’’ Write for a 
copy. 9 Rockefeller Plaza, New York 20, New York. 


Here’s one indication: 

Of FORUM’s 21,000 client subscribers, 

89% are concerned with building matters within their 
companies and 70% of these companies change build- 
ing product specifications.* 


In FORUM you'll be 


in clover because... 


FORUM DELIVERS THE 
ENTIRE SPECIFYING 
AND BUYING POWER OF 
THE BUILDING MARKET 
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v-p, sales, at Edwin L. Wiegand Co., 
Pittsburgh. 

R. E. Maxfield, sales manager, The 
National Ideal Co., Hicksville, Ohio, 
says the top five men get “Hi-5” cer- 
tificates and pins to mark their ex- 
alted rank. 

The first ten salesmen to sign up 
100% dealers get fine wrist watches, 
we learn from L. L. Higbee, trade 
sales manager, General Tire & Rubber 
Co., Akron. 


13.3% have an honor “club” plan. 
Some of these exclusive clubs are 
strictly an honor, some carry more 
worldly rewards along with member- 
ship. These organizations are usually 
predicated on quota achievement. 
Some companies name the club for the 
objective, as for instance, the “$100,- 
000 Club” for salesmen who top that 
much in orders (see check-up chart). 

A “100% Club” has been operating 
for 24 years at Standard Register Co., 
Dayton. Membership, according to 
Robert Zinn, v-p, sales, is based on 
full achievement of quota (overall vol- 
ume and new business). 

Fred S. Ehrman, president, Market- 
ing Div., Bowser, Inc., Fort Wayne, 
tells us that after the top winner (first 
to exceed quota) becomes president of 


Now! move 


FOR THE EXECUTIVE CONCERNED 
WITH THE MOVEMENT AND 
RELOCATION OF PERSONNEL 


the “Star Salesman’s Club,” the sec- 
ond man to go over quota becomes 
v-p of the “club,” the third man is 
secretary and the fourth, treasurer. All 
receive common stock in addition. 

O. R. Slauson, v-p, sales, Ray-O- 
Vac Co., Madison, Wis., says that his 
company’s two-year-old “Top Ten 
Club” accepts the top ten salesmen 
judged on performance against quota 
in two product categories. 

The seven-year-old “Hurdler’s Club” 
at The Fyr-Fyter Co., Newark, N. J., 
requires 100% of sales forecast or bet- 
ter, says Paul R. Warren, gsm. 


8.3% sponsor a largely honorary 
award for middle-management men. 
Most of these awards go to regional, 
district or zone managers. 

Dan R. Gannon, general sales man- 
ager, Mueller Co., Decatur, Ill., says 
the award—cash—goes to managers 
who do the best job of developing a 
section, personnel, public relations, 
profit, product acceptance, new ac- 
counts. 

North American Van Lines, Inc., 
Fort Wayne, Ind., hands out a “Big 
Wheel” and “Little Wheel” award for 
zone and regional managers respec- 
tively, we're informed by W. L. 
Sneltjes, v-p and director of sales. 


13.8% sponsor a “team” award for 
the top district office as a whole. Bal- 
four, Guthrie & Co., Ltd., Fresno, 
Cal., awards cash and a quarterly 
plaque to the district team that comes 
out best on an evaluation of total 
sales, percent of increase, relation of 
selling cost to profits, and new ac- 
counts. Marketing Director E. H. 
Klaus says that the plaque remains at 
the district headquarters and that “the 
cash almost always goes to some com- 
mon purpose such as supporting a 
ball or bowling team, or financing a 
social event.” 

At Pillsbury Co., Feed & Soy Div., 
Clinton, Iowa, there’s a trophy and a 
dinner party for the team that pro- 
duces the highest tonnage for Septem- 
ber through December, Marketing Di- 
rector J. K. Hubbard reports. 

Benjamin Moore & Co., New York, 
also gives out a permanent trophy to 
the branch which not only chalks up 
the highest sales, “but comes out best 
on a weighted average of all-around 
progress, production, profit, etc.” This 
from M. R. Wingfield, v-p and gen- 
eral sales manager. 


31.5% sponsor service or seniority 
awards. Most of these are accompa- 
nied by pins, buttons, watches and 


with confidence 


Call in your local Atlas Agent to discuss personnel move- 
ment and relocation on an individual move or long term 
basis . . . and you’ve taken a giant step forward in relieving 
yourself of one of your more persistent, periodic problems. 


Here's why... 


e The Atlas agent fits himself quickly into your departmental 
methods... from the beginning can relieve you of many details. 


e Atlas service is economical...your cost of transferring families 


goes down. 


e Atlas service is geared to increased customer satisfaction . . . 
your employee morale goes up during a critical period. 
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Single-Line 
and Nationwide 
Local...Long-Distance 
Moving... Storage 


ATLAS 


VAN-LINES, INC. 


General Offices: 
6244 South Ashland, Chicago 36 
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other (usually gold) memorabilia. 
Next, we asked... 


1. How do you promote your 
awards to create and maintain interest 
in them? 

Most popular devices, in order of 
mention: 


—Publicity in house organs. 

—Frequent mention at sales meet- 
ings. 

—Personal letters from sales chief or 
other home office executives. 


-Special promotional pieces sent to 
men’s homes. 


—Special mailings to men’s wives. 
—Bulletin board reminders. 
—Mentions in sales newsletter. 
—Monthly ranking sheets. 


2. How do you stage the presenta- 
tions of awards? 

Occasion: Majority of panelists re- 
port that presentation ceremonies are 
held at a special dinner, or at the na- 
tional sales convention. Some pick a 
luncheon, others, their regular sales 
meetings or the Christmas party. 

Wife's participation: Most of our 
panelists do not invite the little woman 
along to witness her husband’s tri- 
umph. The ones that do, however, 
usually give her some kind of gift—a 
corsage, appliance, bond, or special 
dinner. Several respondents say they 
send congratulatory letters or tele- 
grams to wives, or telephone them 
personally when their husbands win 
honor awards. 

One dissent on the question of in- 
volving wives in the race comes from 
Klaus of Balfour, Guthrie & Co.: 
“We're not going to have our men 
being lambasted by their wives,” he 
says. “The pressures of business are 
tough enough without continuing them 
at home.” 

Publicity: Company house organs, 
local newspapers in towns where win- 
ners live, and trade papers are most 
commonly used publicity outlets. 
Some companies post winners’ photos 
in home and/or branch offices, send 
letters to winners’ customers telling 
them of the honor, and print the em- 
lem of the award on winners’ busi- 
ness cards. 

Other “dress-up” techniques: Send- 
ing photos of the presentations to the 
winners. 

One company now has its four win- 
ners—instead of outside speakers—ad- 
dress its national convention. Selling 
tips straight from the top men are 
more believable to the rest of the sales 
force than any other expert’s. The 
company then sends photos of the 
speakers in action to their wives. # 


There’s No End... 


. to the uses for a soft, warm, sports blanket. At 
picnics, camping, in the stadium, it’s an outstanding busi- 
ness gift. 


But what about one for your own family? Wouldn’t it be 
used constantly? Good giving, you know, begins at home. 
Blankets and robes are among the hundreds of good ideas 
listed in the Business Gift Issue, September 10, 1959. 


Turn to it first, when seeking a guide to both business and 
personal giving. 


The handy product index to the 220-page issue will solve 
your shopping problems all year. 
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BUSINESS GIFT ISSUE 
September 10, 1959 

630 Third Avenue, New York 17, N. Y. 


Mev MILLAB 


“Slow, and your's?” 


Sales Management November 20, 1959 


103 


1000 
SALES IDEAS 
onLy *10 


Successful ideas from 
successful companies on 


SALES, MERCHANDISING 
ADVERTISING, PROMOTION! 


Each month, for a you receive 
Briefed with its 100 or more sales-tested, 
profitable experiences . . . showing results 
produced . . . as reported in the nation’s 
leading business and trade publications. 
Adapt them to your own profitable use. 
Worth many times the $10 you send! 


BRIEFED 


400 Madison Ave., (Dept. SM) N. Y. 17 


year, 


what’s your audience? 


Dealers, jobbers, sales- 
men, servicemen, pros- 
pects? With a motion 
picture you can talk to 
any audience. ... Warn- 
ing: select an experi- 
enced producer. 


Atlas Film Coporation 


OAK PARK, ILL. 
CHICAGO PHONE: AUSTIN 7-—8620 
WASHINGTON * CHICAGO * HOLLYWOOD 


SALES MANAGER— 


for O.T.C. Drug Manufacturer 


Must be experienced in planning 
sales and marketing strategy and 
policy, directing and maintaining 
sales organization calling on drug 
A rare oppor- 
tunity for a skilled leader to build 
his own future. Age 35-55. Send 
complete resume in confidence to 
Box 4057. 


trade exclusively. 


"Des dMllbon 
-—— — _ - 


OGDEN MARKET 


‘ Iu e Snnually 
The 100% 


Cities U.S.A. 
: National covemge 


A BONUS 


1960 ANNIVERSARY LIST—$10 


Over 300 organizations 25, 30, 40, 50, 75, 100 
years old in 1960. Compiled by author of 
Business Founding Date Directory (but not 
duplicating names in directory). $10. 


ETNA M. KELLEY 
647 Hudson St., New York 14, N. Y. 
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at local rates by CESS | 
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EXECUTIVE SHIFTS 


IN THE SALES WORLD 
ee RRR Se NNN CN 


Acme Industries, Inc... . 
Robert C. Robertson, former sales 
director, named vice president, sales. 


Anemostat Corp. of America... 
William F. Peters appointed gen- 
eral sales manager. 


Caloric Appliance Corp. ... 
Robert Lawrence becomes market- 
ing manager. 


Ciba Pharmaceutical Products, Inc... . 
Paul W. Roder appointed vice presi- 
dent in charge of marketing. 


Clinton Engines Corp.... 
Cletus V. Erlacher, Jr., named vice 
president and general sales manager. 


The Electric Autolite Co.... 

William F. Connolly named general 
sales manager, Replacement Sales Di- 
vision. 


Hughes Tool Co.... 
Maynard E. Montrose, former vice 
president, sales, becomes senior vice 


president and general manager. W. 
H. Siems becomes vice president, sales. 


Minnesota Mining & Manufacturing 
isn 

Joseph C. Duke named executive 
vice president for sales administration 
and public relations, a newly created 
position. 


The Sharples Corp... . 
John J. Serrell made vice president 
in charge of worldwide sales. 


The Stanley Works... 

Rodman W. Chamberlain, Jr., ap- 
pointed to new post of national ac- 
count sales manager. 


United States Rubber Co.... 

Dewey F. Gross named sales man- 
ager for Fisk tires. Harold B. Wright 
appointed sales manager of Royalite 
plastics. 


Ward Baking Co.... 
James A. Kirkman, Jr., appointed 
executive vice president for marketing. 


White & Wyckoff Mfg. Co.... 
Ralph T. Soulby made general sales 
manager. 


THE JUDGES AND THE JUDGED. Some Bay State Devoe & Raynolds salesman got a 
chance to paint Paris red when these judges finished their job. (I to r) William A. 
Phair, editor, Hardware Age; Philip Salisbury, publisher and editor, Sales Manage- 
ment, and J. W. Parshall, executive editor, Building Supply News. Paint dealers and 
their employees submitted statements on any of five subjects of interest to paint 
industry. Prizes: weekend for two in Paris, ditto at Sun Valley, and a color TV. 
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Enter the Carpet Bagger 


One of our female editors 
came into the office the other 
day toting a handsome carpet 
bag. It wasn’t meant for a fe- 
male. Grown men carry it. 
Thing was made by Crown Rub- 
ber Co. as a selling tool for the 
company’s salesmen. 

Crown makes a product called 
Candycote, an inexpensive cot- 
ton carpeting bonded to a foam 
rubber base. Crown had the 
product run up into a briefcase 
— useful, lightweight — so sales- 
men wouldn't have to carry a 
large carpet sample. Unzipped, 
the bag is a 26 in. by 17 in. 
sample for the buyer to step on. 

It's sold a lot of the product. 
But it’s given the Crown people 
a slight headache, too. So many 
retail buyers and distributors’ 
salesmen have wanted a bag that 
Crown has been forced to make 
a nominal charge for duplicates! 


Sales Managers Are Squares 


We've met an industrial de- 
signer who thinks the average 
sales manager thinks the public 
has absolutely no taste! He's 
Carl Sundberg, of the Detroit 
firm of Sundberg-Ferar, Inc., 
and he deplores the way sales 
managers say to him, as he 
shows his latest design for, say, 
a refrigerator, “You'd like this 
in your home, Carl, and I would. 
But the public? Nah. Too good- 
looking.” Says Sundberg, in re- 
buttal, “I’ve never seen a de- 
sign fail in the market place be- 
cause it was too good-looking.” 

To make sure the design is not 
only good-looking but functional 
as well, Sundberg-Ferar has one 
of the few working-model shops 
among industrial designers. And 
the firm operates out of Detroit 
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because “It’s the only place in 
the country where model build- 
ers, good ones, exist in quantity.” 

Recent model from the shop: 
A 5-ton truck, fashioned in clay, 
painted and upholstered, built 
for Federal and lacking only an 
engine to roll down the nation’s 
highways. (It was delivered to 
Federal, in tow, behind a real 
Federal truck!) 


Marketing Mows ‘Em Down 


Fellow on our staff has a sta- 
tistical mind. Went to a lunch- 
eon in Central Park’s Tavern on 
the Green the other day. Affair 
was given by Toro Manufactur- 
ing Corp. (lawnmowers). The 
100 guests were from home serv- 
ice and garden magazines. 

“Official remarks were brief,” 
says our man, “but their nature 
indicated the main interests and 
worries of the speakers. David 
M. Lilly, Toro’s president, talked 
for 4% minutes; Robert W. Gib- 
son, sales v-p, talked for 90 sec- 
onds. But within their span, 
Lilly used the words ‘sales’ or 
‘markets’ 19 times; Gibson, 9 
times. All this emphasis on sales 
and markets—even though the 
guests were mainly interested in 
how well the Toro power mower 
would cut readers’ lawns, or 
‘whether the rotary or reel-type 
mower is best.” 


Safety in Numbers 


Suppose you had a Marketing 
Department with 14,000 mem- 
bers. Well, General Electric 
does (see “How GE Finds Top 
Marketing Recruits,” Nov. 6, p. 
67). And that giant keeps track 
of all 14,000, can lay its corpo- 
rate hands on the “can-do” per- 
son for a specific marketing post 
in a matter of seconds! Here’s 
how: When a marketing job is to 
be filled, GE first resorts to its 
automated, personalized match- 
maker. Bulk of the 14,000 peo- 
ple are listed on punch cards, 
says Phil Sayles (appropriate 
name, what?) of the Marketing 
Personnel Development Service. 
Listed on each card: the individ- 
ual’s experience, education, char- 
acteristics, abilities, etc. Assume 
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you're manager of marketing for 
one of GE’s 100-plus product 
departments. You need a man 
who'll fit a specific job slot; he 
must be a certain age, have a 
number of clearly defined quali- 
fications. The cards take a trip 
through the machine; a number 
fall out, electronically screened. 
You interview logical candidates, 
choose your man. 

GE joke: One day a card was 
accidentally dropped, walked on 
by someone’s golf shoes. Card 
got back into the files, complete 
with new perforations. After it 
was run through the machine, 
the owner was elected a v-p. 

Sayles grins, says it takes more 
than foot-made perforations to 


land that job. 


Money—On the House 


Malcolm Smith, eastern man- 
ager of West-Holliday, newspa- 
per reps, dropped into our office 
the other day and gave us a dol- 
lar. Trouble is we'd have to go 
to Alaska to spend it. 

One of West-Holliday’s cli- 
ents is the Fairbanks (Alaska) 
Daily News-Miner. The paper 
and the Fairbanks Chamber of 
Commerce decided to kill two 
prospective tourists with one 
“gold” dollar. They minted thou- 
sands of “forty-ninth state souve- 
nir golden dollars,” which can 
be spent only in Fairbanks. Sold 
them, at a dollar each, to Alas- 
kans, to be mailed stateside. 

Cooperating merchants in 
Fairbanks will honor the return- 
ing coin-of-the-realm. Good for 
business, good for fun. And good 
for the Fairbanks Chamber of 
Commerce, which needs some 
real spending money in its cof- 
fers. 


‘ BC Gene 
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“General Outdoor introduced my mountain to Chicago” 


This year Folger’s brought their Mountain 
Grown Coffee to Chicago . . . a tough market 
to crack. They cracked it first with GOA. 

In a 90 day period after the campaign broke 
on outdoor boards, Folger’s became a leader 
in coffee sales. Proof that nothing succeeds 
like GOA! 

GOA congratulates Folger’s (largest inde- 
pendent coffee roaster in the country) on the 
unique and most-talked-of campaign of the 
year. Folger’s attribute a large share of the 
success to GOA in (1) introducing the prod- 


General Outdoor Advertising Co. 
515 South Loomis Street, Chicago 7, Illinois 


says Capt. Folger 


uct and getting distribution and (2) putting 
the full power of colorful outdoor advertising 
behind the introduction of the package. 

Folger’s had a double saturation introduc- 
tory campaign in the Chicago area... and are 
continuing with sustained outdoor coverage. 
Just one more example of how General Out- 
door Advertising, with the most modern facil- 
ities in the best spots, reaches nearly all of the 
people nearly all of the time! 

Your message sells more . . . when it’s on a 
GOA outdoor board! 


Covers 1700 Leading Cities and Towns 


a, Sta 
Sa 
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More readers...... more advertising- 
THE TRIBUNE GETS ‘EM IN CHICAGO! 


The Tribune sells nearly 900,000 copies daily, 
1,250,000 on Sundays—over one and a half times 
the circulation of any other Chicago paper. It is 
read by more families in Chicago and suburbs 
than the top 5 national weekly magazines com- 
bined. More than 6 times as many Chicagoans 
turn its pages as turn on the average evening TV 


show! Advertisers spent over $60,000,000 in the 
Tribune last year—more than in all the other 
Chicago papers put together. Unmatched, also, 
is the Tribune’s record of advertising results. It 
out-pulls other Chicago papers 3 to one, 4 to one, 
even 15 to one—evidence of a selling FORCE 
which is uniquely the Tribune’s in Chicago! 
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CONVENTION 


Service Suppliers 


JET- 
ASSISTED 
TAKE-OFF 


FOR 
SALES 
CONTESTS! 


When it comes to sales incentives, nothing gets a 
contest off the ground faster than a TWA Travel 
Award! The most fabulous vacation spots on the 
globe are just hours away aboard the great TWA 
Jet fleet. Superb TWA Boeing 707s, world’s fastest, 
largest Jetliner... non-stop between major U.S. cit- 
ies coast to coast. And non-stop to Europe*. All 


TWA flights feature the superlative service that is 
traditional on TWA. 

Let our experts help plan your Travel Award 
Program. Call your nearest TWA office today. And 
get TWA’s Idea Book for Incentive Travel—write: 
Herb Lynn, Convention Sales Manager, Trans 
World Airlines, 380 Madison Avenue, N. Y. 17, N.Y. 


“Service to London, Frankfurt this month...to Paris, Rome, early in December. 


FLY THE FINEST... FLY ? We TRANS WORLD AIRLINES 


We Serve the Nations Convention Centers 


dl e 


Los Angeles Shrine Auditorium 


Dallas Memorial Auditorium 


Washington, D. C. National Guard Armory 


fhin 


atl. 


Oklahoma City Will Rogers Field Houston Texas Coliseum 


Decorated And Furnished By 


a 
Andrews, Bartlett and Associates, Inc. 
1849 West 24th Street ¢ Cleveland 13, Ohio * TOwer 1-6045 
The nation’s foremost firm in exposition production and furnishings. 
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INCENTIVE? 


Who has the most exciting incentive travel | 


programs available this year? Alitalia. What 
airline offers the best service to almost all of 
Europe—to Africa, the Middle and Far East? 
Alitalia. Where will you find the best food— 
from 7-course first-class champagne dinners 
to appetizing Economy-class meals? Alitalia. 
How can you get “bargains” in incentive 
travel, like side-trips to any of 16 points 
in Italy at no increase over the Rome fare? 


ALITALIA! 


r local Alitalia District Sales Manager or 
borg . Barton Baldwin, Jr., oe Sales Officer, 
Alitalia, 666 Fifth Ave., New York iN 
Offices in New York © Boston « Chicago © Cleveland 
Detroit « Miami « Montreal « New Orleans ¢ Philadel- 
phia « San Francisco ¢ Washington, D. C. ¢ Buffalo 
Dallas « Denver « Pittsburgh « Los Angeles and Toronto 


Sey the perfect Hinge 


x For Your 
| PROMOT. IONS 
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SGRAND OPENINGS “a0 


ANNIVERSARIES 
ALOHA SALES 

LUAU TIME 

\ HAWAIIAN PREMIUMS && 
FREE. ORCHIDS 


(f.3 ORCHIDS OF HAWAII, INC 
National Salcs Office 
7th AVENUE NEW YORK ?, N.Y 


Please send me prices ond information on exciting 
new Howaiion disploy material, exotic giveowoys 
and unique premiums. 
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Convention Facilities Issue Indexes 


Alphabetical List of Convention Hotels . 
Key to Airline Abreviations .... 
City Index to Auditoriums 


'phabetical List of Hotel Representatives 


Section One 


Hotel and Auditorium Facilities in U.S.A. 


Alabama—37 Louisiana—112 North Dakota—174 
Arizona—39 Maine—II5 Ohio—175 
Arkansas—44 Maryland—I16 Oklahoma—!78 
California—45 Massachusetts—117 Oregon—1!80 
Colorado—59 Michigan—121 
Connecticut—60 Minnesota—124 
Delaware—é2 Mississippi—127 South Carolina—!91 
District of Columbia—62 Missouri—129 South Dakota—192 
Florida—67 Montana—!32 Tennessee—!93 
Georgia—92 Nebraska—133 Texas—195 
Hawali—94 Nevada—135 Utah—204 
Idaho—% New Hampshire—!39 Vermont—204 
Iinois—97 New Jersey—140 Virginia—205 
Indiana—106 New Mexico—145 Washington—208 
lowa—l08 New York—l46 West Virginia—210 
Kansas—110 North Carolina—1!72 Wisconsin—2I1 
Kentucky—I 11 Wyoming—213 


Pennsylvania—|84 
Rhode Island—19! 


Hotel and Auditorium Facilities in Canada 


Alberta—213 Nova Scotia—214 Quebec—218 
British Columbia—213 Ontario—215 Saskatchewan—223 
Manitoba—214 Prince Edward Is.—218 


Hotel Facilities in U. S. Islands 


Puerto Rico—224 Virgin Islands—229 


Hotel Facilities in British West Indies 
Bermuda—229 Bahama Islands—230 Jamaica—234 
Hotel Facilities in Cuba . 
Hotel Facilities in Dominican Republic 
Hotel Facilities in Haiti .. 
Hote! Facilities in Mexico . . 


Hotel Facilities in Panam 


Section Two 


Directory of Suppliers ... 
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Executive Offices: 1212 Chestnut St., Philadelphia 7, Pa., WA 3-1788 


HIGHLIGHTS 


THIS ISSUE IS SPECIAL—SAVE IT 


Facts in this issue are designed for executives who plan 


conferences, conventions, exhibits and shows. This issue c 
is the only reference volume available on convention hotel ;, 

and auditorium facilities in North America and nearby 

islands. In addition, it is a handy reference to sources of | 
services and supplies for meeting and exhibit needs. | 


FOR QUICK BUDGET ESTIMATE 


Included in data on hotels and auditoriums are rates for Meet 


meeting rooms, bedrooms, meals and exhibit areas. With 
these rates you can make a quick estimate of major meet- 


hé 4 ”7 
ing costs at the sites you are considering. if onven ion 


Al Rondeau makes it 


easier to arrange 
AIR-RAIL LINES TO MEETING SITES your next convention 


Planning a convention? You'll 
want to see Albert E. Rondeau, of 
Northeast Airlines. He is the Man- 
ager of Group and Convention Sales 
for Northeast. 

Al and his staff can arrange for 
special convention flights serving 
these famous convention cities: 
NEW AND REVISED DATA New York, Boston, Washington, 

Philadelphia, and Miami. 

All facts on hotels, auditoriums, service organizations and In addition, Al’s office is a store- 

suppliers are entered their respective cities. Data has house of expert advice on all travel 

been updated, revised and expanded. Every effort has arrangements, promotional ideas, 

been made to provide complete and accurate facts on and special display material. He 

meeting and exhibit sites. We can assume no liability, will see that your membership is 

however, for error or omission. advised of the latest schedules, 
rates and savings in both time and 
money. 


Airlines and railroads that serve each of the 900 hotels 
listed in this facilities guide are shown for each city. This 
is a speedy travel reference for both meeting and exhibit 
plans (and for personal travel as well). 


You can make your next conven- 
tion the best ever... Call Al Ron- 
deau at: Northeast Airlines... now. 


ai NORTHEAST 


AIRLINES 
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Dimension! 


Exhibitions add vital di- 
mension to your selling... 
The dimension of “dia- 
logue” not present in 


advertising... The dimen- 


sion of demonstration, not 
present in most sales calls 
... The dimension of econ- 
omy, many excellent in- 
terviews in fewer hours 
which only the exhibit can 
provide ... the dimension 
of “association” to a spe- 
cific market! 

The Exposition Management Association is 
an earnest group of both trade and public 
show managers bound together with the 
objective of improving exposition stand- 
ards, techniques and results for the exhibit- 
ing customer. The method: better shows for 
the audience. You can expect good results 


from an EMA exposition manager’s show. 


EXPOSITION MANAGEMENT ASSOCIATION 


30 Members holding 
72 shows throughout 
the USA and Canada. 
72 West 45th Street, 
New York 36, N. Y. 
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Latest sound-proof, movable walls make 
Coliseum last word in Flexibility 


Complete adaptability in meeting space accommoda- 
tions is now available at the Coliseum where flexibility 
has always been a byword. 


A sound-proof ceiling and double movable walls, built 
of latest type vinyl material with a hard, acoustical 
core and a wall of insulating air between, provide 
maximum privacy and sound-proofing. A maximum of 
8 separate rooms or combinations accommodate small 
groups requiring space for as few as 240 persons to 
large groups requiring space for as many as 3,200 
persons. 

Five types of groups can now be accommodated: 
(1) The large convention group that needs only meet- 
ing space; (2) The large exposition that requires 
multiple, but separate meeting space for simultaneous 
meetings and panels; (3) Groups that require small 


and medium sized space for meetings only; (4) Small 
expositions that require combination space for 
exhibits and meeting space and that wish to become 
established in an exposition centre where they can 
grow and expand; and (5) Expositions that wish to 
use ail or most of the entire floor for exhibition area 
area with the flexibility of using a small percentage 
of the space for meeting or other purposes. 


NEW YORK COLISEUM . . . in the heart of the world’s greatest city. 
Accommodates the world’s greatest trade shows and public expositions. 
September-December, 1959 Schedule of Major Events: Sept. 6-12, National 
Graphic Arts Exposition; Sept. 13-18, American Dental Association Expo- 
sition; Sept. 28-Oct. 2, National Hardware Show; Oct. 14-25, National 
Homefurnishings Show; Oct. 14-17, Super Market Sundries Exposition; 
Oct. 19-23, National Business Show; Nov. 2-6, National Hotel Exposition; 
Nov.. 14-22, National Winter Sports.Show; Nov. 17-20, Packaging Machin- 
ery Mfrs. Institute Show; Nov. 30-Dec. 4, 27th Exposition of Chemical 
Industries; Dec. 12-15, National Swimming Pool Exposition; Dec.26-Jan. 3, 
Dairy and Food Exposition and Country Fair. 


Phone or write today for full information on meeting space and exhibition facilities. 


NEW YORK COLISEUM 


Coliseum Exhibition Corp., Columbus Circle, New York, N. Y. Phone: PLaza 7-5000 


1959 


M. M. MATHEWS, Manager 
Convention Sales, Chicago 


—~ 7 United’s manager of conven- 
tion sales in United’s general 
sales office, Mr. Mathews is in charge 
of the development and functional 
supervision of United Air Lines’ Con- 
vention and Company Meeting Sales 
Program, and co-ordinates all sales 
activities in connection with national 
convention and company meeting 
sales programs. 


JERRY FASSETT, District Convention 
Sales Representative, Chicago 


In key cities are United’s dis- 

trict Convention Sales repre- 
sentatives like Jerry Fassett, working 
closely with association and company 
sales executives, arranging air travel 
to conventions, company meetings 
and post-convention business or va- 
cation tours. They will help select 
meeting sites, staff convention travel 
desks. 


JOHN GRAHAM, Convention Telephone 
Sales Agent, New York City 


<7 Sparking interest in convention 
or meeting attendance, United’s 
specialized convention telephone sales 
agents—of whom John Graham is 
typical—make personal phone calls 
to association or company personnel, 
assuring greater attendance, more 
successful company meetings or con- 
ventions ... a personal service yours 
for the asking. 


BILL O'DONNELL, Area Superintendent, 
Sales Promotion 


CT Convention travel, post-conven- 
tion tour or company meeting 
—United’s area superintendents, like 
Bill O'Donnell, are personally inter- 
ested in United’s extra care treatment 
of association or company personnel. 
United Air Lines’ area superintend- 
ents are especially concerned with 
arranging all details of group travel 
in their areas. 


CALL ON UNITED AIR LINES’ 


TO PERSONALLY HELP YOU PLAN| 


When you call in United Air Lines’ extra care 
team of convention experts right at the start of 
your convention planning, you get personal help 
every step of the way. 

You'll get the benefit of United’s experience 
in helping to choose the convention site best for 
you, in making travel arrangements, obtaining 
colorful preconvention publicity material, making 
personalized mailings to convention prospects, ar- 
ranging post-convention holiday tours—and more. 


And you have your choice of the finest in air 
travel— the newest, roomiest, most luxurious of 
the jets— the DC-8 Jet Mainliner® by Douglas... 
de luxe Red Carpet* service on United’s DC-7 
Mainliners, DC-7 Custom Coach with delicious 
hot meal included in your fare, regular First Class 
service or extra-comfortable Air Coach. Serving 
80 cities coast to coast, United is the Convention 
Route of the Nation—famous for its personal con- 
vention service. 
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ANCES KELLY, Special Events 
epresentative, Los Angeles 


page events representatives 

like “Fran” assist your local 
nited personnel to arrange minor 
props” and colorful displays for 
pecial conventior, or company func- 
ons, increasing interest in conven- 
on or post-convention trips and 
acation sites. United’s personnel 
so help plan programs especially for 
convention wives.” 


OR FULL INFORMATION, write now to 
. M. Mathews, Manager, Convention 
Sa/es, United Air Lines, 36 South 
abash Avenue, Chicago 3, Illinois. 


The convention route 
of the nation 


Red Carpet is a service mark owned and used by United Air Lines, Inc. 
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EXTRA CARE TEAM OF EXPERTS 
SUCCESSFUL CONVENTION 


AND REMEMBER-—you can send dis- 
plays and convention material to your 
meeting site up to the last minute via 
dependable United Air Lines Air Freight. 


* 


UNITED! 


AIR LINES (ata 
® 


YET MAINLINER, BY DOUGLAS 


Moving an exhibit in a hurry? 


le clcaholen's a anemnl 


Call Allied Van Lines, nc 


Look for your Allied Man's number 
in the Yellow Pages under “Movers” 


More people do 
again and again 


ier 
\ 
[ 


The show goes on-on time. 
Relax, and let your Allied Man handle 
everything. He'll get it there on time, 
move it to the next show. This takes 
lots of experience, expert scheduling, 
plenty of equipment. And your Allied 
Man has it. Allied Men have a gentle 


MEETINGS/Part I] SALES MANAGEMENT 


' 


Trust everything 


to your Allied Man 


way with large, easily marred display 
panels—that keeps them new and 
fresh-looking longer. Your Allied Man 
is the world’s largest mover—the 
leader in the moving business. Nat- 
urally, you can always trust him to take 
care of your equipment right! 
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ALPHABETICAL 


A 


Abraham Lincoln Hotel (Reading, 
Abraham Lincoln Hotel (Spring ba 
Adelphia Hotel (Philadelphia, Pa.) 
Admiral Semmes (Mobile, Ala.) 
Adolphus Hotel (Dallas, Texas) 
Ahwahnee, The (Yosemite National 
Calif.) 
Albert Pike Hotel (Little ag? “ade 
Aladdin Hotel (Kansas City, 
Alexander Hamilton Hotel teeteeen, 
Alexander Hamilton Hotel 
Cal.) SEL EP . 
Alexandria Hotel fies Angeles, Calif.) . 
Alffer Hotel (Mexico City, gO ‘ 
Algonquin Hotel (Cumberland, Md.) . 
Algonquin Hotel (St. Andrews, Man., 
Alisal Guest Ranch (Solvang, Calif.) 
Alpine inn (Sts. Marguerite Station, 


N. J.) 
(San Francisco, 


Can.) 


Que., 


Can.) 
Alvarado Hotel (memeres e, N. M. ) 
Alvin Plaza Hotel (Tulsa, kia.) ; 
Ambassador, The (Atlantic City Mi. ‘S) 
Ambassador Hotels (Chicago, iu. ) 
Ambassador Hotel (Los Angeles, Calif.) 
Ambassador Hotel (Acapulco, Mex.) 
Americana Hotel (Miami Beach, Fia.) 
Americus Hotel (Allentown, Pa.) ... 
Andover Inn (Andover, Mass ) 
Andrew Johnson Hotel (Gatlinburg, Tenn.) . 
Angebilt, The (Orlando, Fila.) 
Antlers Hotel (Colorado Springs, Colo.) 
Apple Valley Inn (Apple Valley, Calif.) 
Arawak Hotel (Ocho Rios, P.R.) . 
Arizona Biltmore (Phoenix, Ariz.) 
Arizona Manor Hotel (Phoenix, yey 
Arlington Hotel (Hot Springs, Ark 
Arrowhead Springs Hotel (San 
Calif.) 
Asilomar, Hotel (Pacific ‘Grove. Cal.) 
Aspen Meadows (Aspen, Peter) hte 
Astor Hotel (New York, .- 
Atlanta Biltmore Hotel (aitesde, 6a.) 


Baker Hotel (Mineral Wells, 
Baker Hote! (Dallas, Tex. 
Balmoral (Miami Beach, Fla.) . 
Balsams. The (Dixville Notch, N. H.) . 
Bamer Hotel (Mexico City, Mex.) . 
Bancroft Hotel (Saginaw, Mich.) 

Bancroft Hotel (Worcester, Mass.) . 

Banff Springs Hotel ag vt Alberta, Can.) 


* ey 


Tex.) . 


Barbizon Plaza Hotel (New York, N. Y.) 
Barcelona (Miami Beach, Fila.) . 

Battery Park Hotel (Asheville, 4.¢c 

Battle House (Mobile, Ala.) ... 

Bay Roc Hotel (Montego Bay, Jamaica) 
Beaconsfield, The (Brookline, Mass.) .. 

Beau Rivage Hotel (Miami Beach, Fla.) 
Beau Rivage Hotel (Port-Au- Prince, Haiti) 
Beaumont Hotel (Beaumont, Tex.) 

Bedford Springs Hotel (Bedford, Pa.) 
Bellemont Motor Hotel (Baton Rouge, La.) 
Belleview Biltmore (Belleair, Fia.) ; 
Benjamin Franklin Hotel (Philadelphia, Pa.) 
Ben Lomond (Ogden, Utah 

Benjamin Franklin Hotel (Philadelphia, Pa.) 
Benjamin Franklin Hotel (Seattle, Wash.) 
Benson Hotel (Portiand, Oregon) ........... 


INDEX 


Berkiey-Carteret Hotel Spchary Park, N. J. 
Bentley Hotel (Alexandria, La. ‘ 
Beaconsfield, The (Brookline, “Mass. — , 
Bessborough, The (Saskatoon, Sask., Can.) 
Bethlehem Hote! (Bethlehem, Pa. 
Beverly-Hilton (Beverly Hills, Calif.) 
wey Wilshire Hotel (Beverly Hills, Calif.) 
ane Inn (Muskoka, Ont., Can. 
tmore, The (Los Angeles, Calif.) 
Slitmore: The (New York) 
Biltmore Terrace (Miami Beach, Fia.) 
Biscayne Terrace Hotel —“* we 
Bishop's Lodge (Santa 
Bismarck Hotel (Chicago, m), 
Blackhawk Hotel (Davenport, low 
Blackstone Hotel (Omaha, Nebraske) | ‘ 
Raton Hotel & Club (Boca Raton, en 
Boise Hotel (Boise, Idaho) ............. 


Bradford Hotel (Boston, M 

Bright ys Longe (Grand Canyon, Ariz.).. 
British Colonial Hotel (Nassau, Bahamas).... 
Broadmoor Hotel (Colorado Springs, Colo.) 
Brockway Hot Springs (Lake Tahoe, Calif.) .. 
Brown Palace Hotel (Denver, .) 

Brown Hotel (Louisville, Ky.) 

Brownwood Hotel (Brownwood, Tex.) 
Brunswick Hotel (Lancaster, Pa.) ..... 
Buccaneer Hotel (Galveston, Tex.) 

Buena Vista Hotel A mgr Miss.) 

Buffalo Hotel (Buffalo, A 

Bushkill Falls House tibuchadli 


c 


Cactus Hotel (San Angelo, Tex.) .... 
Californian Hotel (Fresno, Cal.) 

Camelback Inn (Phoenix, Ariz.) 

Capitol Hotel (Lincoin, Nebr.) 

Capito! House Hotel (Baton Rouge, La.) 
Capri Hotel (Havana, Cuba 

Captain Shreve (Shreveport, La.) 

Caribe Hilton Hotel (San Juan, P. R.) 
Carillon Hotel (Miami Beach 

Carlton House, RY eg 

Carmel Valley Inn (' —- 

Carolina, The (Pinehurst, N 

Carolina’ Hotel (Winston- Suter ~ _ 
Carpenter Hotel (Manchester, N. 

Carillo Hotel (Santa Barbara, Cal}: ahs 
Casa Blanca Inn (Scottsdale, Ariz.) Sta Roce : 
Casa Munas Hotel (Monterey, Cal.) 
Casadian Hotel (Wenatchee, Wash.) 
Castaways Motel om Beach) 
Castel-Haiti Hotel (Port-Au-Prince, Haiti) . 
— in the Clouds (Lookout Mountain, 


Boss Orlando Hotel (Becghar, i) ae -# 


Bermuda) 
Cat Key Club (Cat Cay, Bahamas) 
Cavalier Club (Virginia Beach, Va.) . 
Chalet Cochand (Ste. Marguerite Station, 
Chalfonte-Haddon Hall (Atlantic City, N. J.) 
Chamberlin Hotel (Fort Monroe, Va.) 
Chantecler, The (St. Adele, Que.) 
Chapman Park Hotel (Los ‘Angeles, Calif.) . 
Charlevoix Beach Hotel (Charlevoix, Mich.) 
Charlotte Hotel (Charlotte, N. C.) 
Charlottetown, The (Charlottetown, P.E.!. re 
Chase-Park Plaza Hotels (St. Louis, Mo.) . 
Chateau Frontenac (Quebec, Can.) 
Chateau Lac Beauport (Lac Beauport, 
Quebec, Can.) 


TO HOTELS 


Chateau Lake Louise —~q! koulee, Alberta) 4 


Chateau Laurier 
Cherry Hill Inn 
Chiefton Hotel 


Hotel Chisca (Mem: 
Chulavista Hotel ( 


Claremont Hotel (Berkeley, Cal 1.) 


— Mex.) 


Clarence Parker Hotel (M not, 4 3} 


Claridge Hotel (Atlantic City, N. 
Claridge Hotel ——— Lao ) 
— s Inn at Coonam 

orth Falmouth, Mass. a 
Claypoe Hotel (Indianapolis, Ind.) 
= ster, The (Sea Island, Ga.) 


Club De Pesca Hote! (Alcapulco, Mex.) 
olts Inn—Desert Ranch (St. Petersburg, 


Columbus Hote! (Miami o. 
Commander Hotel fam, Ee . M 
Commodore Hotel (New York, N. 


Y. 
Commodore Maury Hotel (Norfolk, ee 


Commodore Perry Hotel (Austin, Tex. 


Commodore P: Hotel ( ‘oledo 


_Y) 


Condado Beach Hotel og] Juan, ?. a. 


Connor Hotel (Joplin, M 

Conrad Hilton Hotel (Chics 
Continental Hilton (Mexico 5 eit 
Continental Hotel aes Ctiy, M 
Cooper Inn (Cooperstown, Te 
Cornhusker Hotel, ge Neb.) 
Coronado Hotel ‘(St. L 


Mo.) 
Corwallis Inn (Kentville, "eee Scotia) 


Cortex Hotel (Ei Paso, Tex.) 


Cosmopolitan Western Hotel (Denver, Colo.) 
(Crawford Notch, 


be gory House Club 


H.) 
ean Hotel 
Crown Hotel 
Curtis Hotel ( ss.) 
Curtis Hotel Vhinesepalts 


Miami ——y | Fla.) 
eg R. |.) 


Dacotah Hotel (Grand Forks, N. D.) 


Dallas Hotel (Dallas, Texas) 


Daniel Boone Hotel (Charleston = WOd <x 


Davenport Hotel (Spokane, _ 
pars Biltmore Hotel (Dayto 
7 Plaza (Daytona yn) 


ae wae Inn (Dea rborn, ich.) 
Deauville Hotel (Miami or Fla.) 


wy. D Mes. ) 


Del Coronado Hotel (Coronado, Cal.) 
Del Monte Lodge (Pebble Beach, Cal.) . 


Del Prado Hotel (Mexico City, M 
Dellwood wre Club (New City, N 
Deming Hotel Haute, Ind.) . 
Dempsey Hotel (Macon, =). 
Dennis Hotel (Atlantic City, N A2 
Desert Inn Hotel (Richland, Wash.) 
Deshler-Hilton Hotel (Columbus, O 
De Soto Hotel Ray Ga.) 
Detroit-Leland Hotel (Detroit, Mich.) 
Devil's Gap Lodge (Kenora, Ont.) 
Di Lido Hotel ( 
Dinkler-Andrew Jackson Hotel 
(Nashville, Tenn.) 
Dinkler-Jefferson Davis Hotel 
(Montgomery, Ala.) 


Key to Airline Abbreviations 


These abbreviations for airlines are used throughout this Convention Facilities Issue. 


= % 


ead Geach, Fle.) |... 


(Transportation lines are listed under each city.) 


AAA—Allegheny FAL—Frontier PAL—Pacific 
AAL—American LCA—Lake Central PNA—Pacific Northern 
BAL—Bonanaza MOH—Mohawk $OU—Southern 
BNF—Braniff NAL—Nationa! TTA—Trans Texas 
CAL—Continenta! NOR, NCA—North Central TCA—Trans Canada 
CAP—Capital NEA— Northeast TWA—Trans World 
CEN—Central NWA—Northwest UAL—United 
CPA—Canadian Pacific OZA—Orzark WCA—West Coast 
DAL—Delta PAA—Pan American WAL—Western 
EAL—Eastern PAI—Piedmont 
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You'll find complete convention facilities at all the Sheraton Hotels 
below. Our staff of convention experts will help you plan in advance, 


SHERATON 


HOTELS 


..for smooth-running conventions 
coast to coast in the U.S.A., 
in Hawaii and in Canada 


touch with any of the hotel or sales managers listed below. Send for 
free, 96-page booklet, Sheraton Convention Facilities. Write Sales 


then follow through on every detail. For full information, get in Dept., Sheraton Corp. of America, 470 Atlantic Ave., Boston, Mass. 


EAST 


ALBANY. The Sheraton-Ten Eyck 

400 rooms. Ballroom accommodates 450 for ban- 
uets, 650 for meetings. Ten other function rooms 
‘or up to 300. William Dolan, Sales Mgr. 


BALTIMORE. The Sheraton-Belvedere 

300 rooms. Ballroom accommodates 500 for ban- 
quets. 700 for meetings. Fourteen other function 
rooms for up to 700. A. Russell Phillips, Sales Mgr. 


BINGHAMTON, N. Y. Sheraton Inn 

Hotel luxury with motel convenience close to the 
heart of the city. New York State’s newest hotel 
offers impressive function rooms for groups of 25 
to 675 people. Contact Assistant les Mer., 
Harold Brown. 


BOSTON. The Sheraton-Plaza 

450 rooms. Ballroom seats 1200 for banquets, 1600 
for meetings. Other function rooms for up to 450 
people. William N. Field, Sales Mgr. 


BUFFALO. The Sheraton Hotel 

275 rooms. Four function rooms accommodating 
from 40-250 people. John Trippe, Sales Mgr. 
NEW YORK. Sheraton-East 

(formerly The Ambassador) 

On Park Avenue. 3 fine restaurants. Ideal setting 


for small, distinctive meetings. Maurice Brockway, 
Director of Sales. 


NEW YORK. The Park-Sheraton 

1600 rooms. Grand ballroom accommodates 1000 
for meetings and banquets. Many other function 
rooms. James J. Flanagan, Director of Sales. 


NEW YORK. The New Sheraton-Atlantic 


rte The Sheraton-McAlpin) 

500 rooms. Air-conditioned ballroom holds 500. 
0 other dining and function rooms for 20-500 
persons. Stephen C. Sandstrom, Dir. of Sales. 


PHILADELPHIA. The Sheraton Hotel 

1000 rooms. Grand Ballroom accommodates from 
1200 to 1700 persons. Completely new hotels with 
ideal facilities for any activity. Alan F. Schnell, 
Dir. of Sales. 


PITTSBURGH. The Penn-Sheraton 

1600 rooms. Complete facilities for groups of up 
to 2500 ple. 25 air-conditioned function rooms 
James D. Stroup, Sales Mgr. 


PROVIDENCE. The Sheraton-Biltmore 

600 rooms. Bailroom accommodates 500 for ban- 
quets, 800 for meetings. Many other large func- 
tion rooms accommodating up to 350 people. 
James O’Halloran, Sales Mgr. 


ROCHESTER. The Sheraton Hotel 

350 rooms. Ballroom seats 500 for dinner, 650 for 
meetings. Other large function rooms for up to 
400 persons. William Sullivan, Sales Mgr. 


SPRINGFIELD. The Sheraton-Kimball 

350 rooms. Ballroom holds 450 for banquets, 600 
for meetings. Six other function rooms for up to 
250 people. John J. MacDonald, Sales Mgr. 


SYRACUSE. Sheraton-Syracuse Inn 

Excellent dining and bar facilities. Large function 
room for 160. Smaller rooms also available. Frank 
McGinnis, Assistant Sales Mgr. 


WASHINGTON. Sheraton-Park 

1200 rooms. Home of Sheraton Hall, America’s 
most advanced convention hall (seats from 2000 
to 3000). Huge Exhibit Hall and many other func- 
tion rooms. Lewis M. Sherer, Jr., Sales Mgr. 


WASHINGTON. Sheraton-Cariton 
250 rooms. Ballroom holds 200 for banquets, 250 
for meetings. Louis K. McLinden, Sales Rep. 
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AKRON. The Sheraton Hotel 
450 rooms. Ballroom holds 600 for banquets, 800 
for meetings. Eight other function rooms for up 
to 250. James Jones, Sales Mgr. 


CHICAGO. The Sheraton-Blackstone 

400 rooms. Ballroom holds 500 for banquets, 600 
for meetings. Other function rooms for up to 450 
people. Richard W. Davis, Sales Mgr. 


CHICAGO. The Sheraton Towers 

500 rooms. Ballroom accommodates 1200 for din- 
ner, 1600 for meetings. Other function rooms for up 
to 500 people. Thomas J. McDonald, Sales Mgr. 


CINCINNATI. The Sheraton-Gibson 

1000 rooms. Ballroom: 765 for banquets, 1200 for 
meetings. Roof Garden for 1700. Other rooms for 
up to 250 people. Ann Kroger, Sales Mgr. 


DETROIT. The Sheraton-Cadillac 

1200 rooms. Grand Ballroom accommodates 900 
for banquets, 1100 for meetings. Another ball- 
room and many other function rooms for up to 
500 people. William Goldsberry, Sales Mgr. 


FRENCH LICK, Indiana 


The French Lick-Sheraton 

600 rooms — the Middle West's finest and largest 

convention resort. Convention Hall for 1000 

oa golf, swimming, riding, all facilities. John 
olan, Sales Mgr. 


INDIANAPOLIS. The Sheraton-Lincoln 
400 rooms. Ballroom holds 500. Ten other function 
rooms. J. Kenneth Borton, Sales Mgr. 


OMAHA. The Sheraton-Fontenelle 

350 rooms. Ballroom accommodates up to 900. 
Fourteen function rooms and ample exhibit space. 
Lloyd N. Prince, Director of Sales. 


ST. LOUIS. The Sheraton-Jefferson 

800 rooms. Ballroom accommodates 1000 for ban- 
quets, 1600 for meetings. Ample exhibit space, 
many function rooms for up to 650 people. 
Gregory R. Lucy, Sales Mgr. 


(For convention information about Sheraton 
Hote ls in Sioux City and Cedar Rapids, lowa; 
Sioux Falls and Rapid City, South Tee see 
the listings in this issue and contact Max Richmond, 
ages Sales Mgr., 200 Fleming Bldg., Des Moines, 
owa 


SOUTH 
DALLAS. Sheraton-Dallas 


Convention Hotel of tomorrow — 600 air-condi- 
tioned rooms. Ballrooms accommodate 430-1500 
— 5 other function rooms for up to 400 people. 
L. Ray Dieterich, Sales Manager. 


LOUISVILLE. Sheraton Hotel 

500 rooms. Ballroom accommodates up to 950. 
Seventeen other function rooms for up to 800 
persons. William C. Howard, Sales Mgr. 


LOUISVILLE. The Watterson 
220 rooms. Co-headquarters with the Sheraton 
Hotel. Meeting rooms accommodating up to 200 


NEW ORLEANS. Sheraton-Charles 

500 air-conditioned rooms. Grand Ballroom ac- 
commodates 900. 9 other function rooms hold up 
to 450 people. Charles Grigsby, Sales Manager. 


MOBILE, Ala. The Battle House 

250 air-conditioned rooms. Convenient Garage. 
Famed Restaurant Lafayette, and cocktail lounge. 
Large function room for groups up to 300, 4 other 
function rooms for from 15 to 45. B. C. Counts, 
General Manager. 


WEST COAST 


LOS ANGELES. Sheraton-West 
265 rooms. Beautiful Terrace Room, overlooking 
swimming pool, seats 200. Peter Rochon, Sales Mgr. 


PASADENA. Huntington-Sheraton 

462 rooms. Resort-convention center just 15 
minutes from Los Angeles. Excellent function 
rooms, swimming pool. G. A. Whitcomb, Sales Mgr. 


SAN FRANCISCO. Sheraton-Palace 

700 rooms. The magnificent Garden Court ac- 
commodates 1000 persons. There are 19 function 
rooms for up to700 persons. Paul Howell, Sales Mgr. 


PORTLAND, Ore. Sheraton Hotel. 

Minutes from New Exposition Center. Ballroom 
for 1150, 3 other function rooms and 6 hos oe 
rooms for groups of 40 to 135. John H. ‘Hoenn 
Sales Mgr. 


HAWAII 


The Royal Hawaiian* 
7 function rooms seating from 25 to 1200. 350 
guest rooms. 


The Princess Kaiulani* 
4 rooms and terrace seating from 25 to 450. 300 
guest rooms. 


The Moana* 
Convention room and open-air Banyan Court 
seating from 200 to 1000. 250 guest rooms. 


The Surfrider* 

2 rooms seating from 30 to 100. 150 guest rooms. 
*Special note: Groups meeting at any of these 4 hotels 
can make use of adjacent, air-conditioned Meeting 
House that seats 1,000 or 5 smaller groups. For 
information on any of these Hawaii hotels, contact 
Robert Chandler, Sales Mgr., 2978 Wilshire Blud., 
Los Angeles, California. 


CANADA 
HAMILTON, Ont. Sheraton-Connaught 


400 rooms. Ballroom accommodates 850. Many 
other function rooms for up to 650 persons. James 
Havers, Sales Mgr. 


MONTREAL. The Sheraton-Mt. Royal 

1100 rooms. Ballroom accommodates 1000 for 
banquets, 1200 for meetings. Many other function 
rooms for up to 1000 people. George Cotterill, 
Sales Mgr. 


MONTREAL. The Laurentien 

1110 rooms. Co-headquarters with the Sheraton- 
Mt. Royal for Montreal's largest convention cen- 
ter. J. Gordon McMichael, Gen. Mgr. 


NIAGARA FALLS. The Sheraton-Brock 

300 rooms. Convention Hall for 500. New Grand 
Ballroom seats 1,300 plus. Four other function 
rooms for up te 300 persons. Edward Rix, Sales Mgr 
TORONTO. The King Edward Sheraton 

850 rooms. Modernized Crystal Ballroom seats 
1000. Seventeen other banquet and meeting 
rooms. William G. Moore, Assistant Sales Mgr. 


GS) SHERATON “* HOTELS 


Executive and Sales Office: 470 Atlantic Avenue, Boston, Massachusetts 
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LONDON, W. 1 
London's most luxurious hotel 


In The Heart Of Mayfair 
All public space air conditioned 
England's +1 Spot For Meetings 


The Empire Suite . . . 750 for meetings or cock- 


tails 

500 for festive dinners 

150 for cocktails, 75 for 
nner 

65 for cinema showings 

The Candlelight Room... 200 for meals, 300 

for cocktails 

The Chateaubriand, England's Top Restaurant 

The Candlelight Room, London's Favourite 
Supper Club 
The unique Beachcomber, opening Easter 1960. 


The Starlighter ... 


Competent — cooperative — 
courteous convention staff 
Under same management: 

The Famous 


HOTEL METROPOLE 
MONTE CARLO 


For Bookings and Details: 


W"leeMaltowu 


HOTEL REPRESENTATIVES 
AND CONSULTANTS 
Since 1930 


112 Yonge Street 
New York 19 Toronto |, Canada 
Plaza 7-298! EMpire 6-3313 


Essex House 
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Dinkler-Plaza Hotel (Atlanta, Ga.) . - 
Dinkler-Tutwiler Hotel ——~ ae Ala.) on 
Diplomat Hotel (Hollywood, ; 
Disneyland Hotel (Anaheim, Gatit) 
Doric Mar Monte Motor Hotel 
(Santa Barbara, Cal.) 
Doric Mayflower Hotel (Seattle, Wash.) 
Drake Hotel (Chicago, Ill.) 
Drake Hotel (Philadelphia, Pa.) 
Driskill Hotel (Austin, Tex.) ... 
Duluth Hotel (Duluth, Minn.) 
Dunes Hotel (Las Vegas, Nev.) 
Du Pont Hotel (Wilmington, Del.) 
Dupont Plaza Hotel (Miami) .. 
Dyckman Hotel (Minneapolis; Minn.) 


Eastiand Hotel (Portland, Me.) 

Eden Roc (Miami Beach, Fla.) 

Edgewater Hotel (Waikiki, Hawaii) 

Edgewater Beach Hotel (Chicago, Ill.) ... 

os Gulf Hotel woman Park, 

Miss.) 

Hotel Edison (New York, N. Y.) 

El Barranquitas Hotel (Barranquitas, Pp. R.) 
Conquistador Hotel (Tucson, Ariz.) 
Cortez Hote! (Reno. Nev.) 

Cortez (San Diego, Cal.) 

Embajador (Ciudad Trujillo, D. R.) 

Mirador Hotel (Palm Springs, Calif.) 

Panama Hotel (Panama City, Panama) 

Presidente (Acapulco, Mexico) 

Presidente (Mexico 4 9 Mexico) 

Rancho (Gallup. N. M.) 

Rancho Hotel (Sacramento, Cal.) 

Rancho Hotel (Port-Au- Prince, Haiti) 

Rancho Vegas (Las Vegas, Nev.) 

Tejon Hotel (Bakersfield Cal.) 

Tovar (Grand Canyon, Nat'l. Park, Ariz.) 
Elbow Beach Surf Club (Bermuda) 
Elizabeth Carteret Hotel (Elizabeth, N. J.) 
Ellinor Village (Daytona Beach, Fla.) 

Elms Hotel (Excelsior Springs, Mo.) 

Embajador Intercontinental 
(Ciudad Trujillo, D. R.) 

Emerald Beach Hotel (Nassau, Bahamas) 

Emerson Hotel (Baitimore, Md. 

Empress Hotel (Miami Beach, Fia.) 

Empress Hotel (Victoria, B. C.) 

Equinox House (Manchester, Vt.) 

Essex House (New York, N. Y.) 

Essex & Sussex Hotel (Spring Lake, N. J.) 

Evans Hotel (Columbus, Nebr.) 

Eugene Hotel (Eugene, Ore.) 

Everglades Hotel (Miami, Fila.) 

Executive House (Chicago, Ill.) 


F 


Fairfax Hotel (Norfolk, Va.) 

Farragut Hotel (Gutlinbura, Tenn.) 
Fairmont Hotel (San Francisco, Cal.) 
Faust Hotel (Norfolk, Va.) 

Feather River Inn (Blairsden, Cal.) 

Finlen Hotel (Butte, Mont.) ' 
Flamingo Hotel (Las Vegas, Nev.) 
Flamingo Hotel (Miami Beach, Fla.) 
Flanders Hotel (Ocean City, N. J.) 
Florence Hotel (Missoula, Mont.) 
Floridan Hotel (Tallahassee, Fia.) 
Floridan Hotel (Tampa. Fla.) 

Flaming Hotel (Santa Rosa, Calif.) 

Flying L Ranch (Bandera, Texas) 

Fontana Village Resort (Fontana Dam, N. C.) 
Fontainebleau Hotel (Miami Beach, Fla.) 
Forest Hills Hotel (Franconia, .) 
Fort Des Moines (Des Moines, lowa) 

Fort Garry, The (Winnipeg, Manitoba) 
Fort Harrison Hotel (Clearwater, Fia.) 
Fort Montagu Beach Hotel (Nassau, B.W.I.) 
Fort Stanwix Hotel (Johnstown, Pa.) 

Fort Sumter Hotel (Charleston, S. C.) . 
Frederick Hotel (Huntingdon, W. Va.) 
Frederick Martin Hotel eognens. Minn.) 
Fremont Hotel (Las V Nev.) : 
French Lick Sheraton ( ak Lick, Ind.) 
Fresno Haciendo (Fresno, Calif.) a 
Furnace Creek (Death Valley, Cal.) 


G 


Galen Hall Hotel (Wernersville, Pa.) 

Galt Ocean Mile Hotel (Ft. Lauderdale, Fla. ae 

Galvez Hotel (Galveston, Tex.) ... 

Gardner Hotel (Fargo, N. D.) . 

Gary Hotel (Gary, nd.) 

George Vanderbilt Hotel (Asheville, 'N. Cc.) 

George Washington Hote! (Jacksonville, Fla.) 

Sgerye Washington Hotel (West Palm Beach, 
a.) 

Georgia Hotel (Atlanta, Ga.) 

Georgia Hotel (Vancouver B. C.) 

Giant's Mayfair Inn (Sanford, Fla.) 

ba ng) Putnam Hotel (Saratoga Springs, 


Y.) 

Glacier Park Lodge (Glacier National Park, 

Mont. 
Gladstone Hotel (Casper, Wyo 
Goiden Gate Hotel (Miami Pes m: 
Goldman Hotel (Fort Smith, Ark.) 
Goldman, The (Pleasantdale, N. al 
Governor Clinton Hotel (New York, N. Se: 
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Grady Manning Hotel (Little Rock, Ark.) . 

Gran Hotel Ancira (Monterrey, N. ‘.. 

Grand Hotel (Mackinac Island, Mich. 

Grand Hotel (Point ae Ala.) 

Graves Hotel (Fargo, N. D.) 

Great Oak Lodge and Yacht Club (Chester- 
town, Md.) 

Green Hotel (Pasadena, 1.) 

re & Cottages (White Sulphur Spring, 


) 
— Hotel ‘(Eastern Point, Groton, 


Grentnger Hotel (Grossinger, N. ¥) : 
Grove Park Inn (Asheville, N. C. 

Gulf Hills Dude Ranch (Ocean Springs, Miss.) 
Gunter Hotel (San Antonio, Tex.) . 

Gurney's Inn (Montauk, N. Y,) kay 


Habana Hilton Hotel (Havana, Cuba) 

Halekulani Hotel (Honolulu, Hawaii) 

Half Moon Hotel (Montego Bay, Jamaica) . 

Hamilton Hotel (Laredo, Tex.) . 

Harbor View, The (Martha’ s ineyard, Mass.) 

Harmony Guest Ranch (Estes Park, Colo. ) 

Havana Rivera (Havana, Cuba) .. 

Hawaiian Village (Honolulu, Hawaii) 

Hayes Hotel (Jackson, Mich.) ; 

Heidelberg Hotel (Jackson, Miss.) 

Hendrick Hudson Hotel (Troy, N ) 

Henry Grady Hotel (Atlanta, Ga.) 

Henry Hudson Hotel (New York, N. Y.) 

Hermitage Hotel too saat Tenn.) 

Hershey Hotel (Hershey, Pa.) ‘ 

High Point Inn (Mt. Pocono, Pa.) 

Highland Hotel (Springfield, Mass.) 

Hildebrecht Hotel (Trenton, N. bess 

Hillcrest Hotel (Toledo, O.) . 

Hilton Hotel (Denver, Colo.) ‘ 

Hilton Hotel (Albuquerque, N. M.) 

Hilton Hotel (El Paso, Tex.) 

Hilton Hotel (San Antonio, Tex.) 

Hobergs Resort (Hobergs, Calif.) 

Holiday Hotel (Reno, Nev.) 

Holiday Inn (Birmingham, Ala.) 

Hollywood Hotel (West End, N. J.) 

Hollywood Beach Hotel (Hollywood, Fla.) 

Hollywood Knickerbocker, Hollywood, Calif.) 

Hollywood Plaza Hotei (Hollywood, Calif.) 

Hollywood Roosevelt Hotel (Hollywood, Cal.) 

Holman's Guest Ranch (Carmel, Cal.) 

Homestead, The (Hot Springs. Va.) 

Homestead, The (Lake Placid, N. Y.) 

Huckins Drive-In Hotel (Oklahoma City, 
Okla.) 

Huntingdon-Sheraton (Pasadena, Cal.) 


Ibo Lele Hotel (Port-Au-Prince, Haiti) 
Indies House (Marathon, Fla.) ... 
Inn, The (Buck Hill Falls, Pa.) 

Island View Lodge (Brainerd, Minn.) 


J 


Jack Tar Hotel (Galveston, Tex.) 
Jack Tar's Francis Marion Hotel 
(Charleston, S .) 
Jack Tar's Grand Bahama Club 
(Grand Bahama, Bahamas) ... 
Hotel Jamestown (Jamestown, N. 
Jaraqua Hotel (Cuidad Trujillo, D. "R) 
Jayhawk Hotel (Topeka, Kans.) 
Jean Lafitte Hotel (Galveston, Tex.) 
Jefferson Hotel (Peoria, Ill.) .. 
Jefferson Hotel (Atlantic City, N. J.) 
Jefferson Hotel (Norfolk, Va.) 
Jefferson Hotel (Richmond, Va.) 
Jermyn Hotel (Scranton, Pa.) 
John Marshall Hotel (Richmond. Va.) 
Jokake Inn (Phoenix, Ariz.) 
Jug End Barn (South Egremont, Mass.) 
Jung Hotel (New Orleans, La.) . 


Hotel Kahler (Rochester, Minn.) 

Kaskaskia Hotel (La Salle, Ill.) 

Kenmore Hotel (Boston, Mass.) . 

Kentucky Hotel (Louisville, Ky.) .... 

Key Biscayne Hotel (Miami, |Fa.) 

King Carter Hotel (Richmond, Va.) 

King Cotton Hotel (Greensboro, N. C.) . 
King Cotton Hotel (Memphis, Tenn.) 

King's Gateway Hotel (Land O'Lake, Wis.) 
King Edward Hotel (Beaumont, Texas) " 
King Edward Hotel (Jackson, Miss.) 

— Edward-Sheraton (Toronto, Ont.) . 

King & Prince Hotel (St. Simons Island, Ga.) 
Kirkwood Hotel (Des Moines, la.) ..... 


L 


La Concha Hotel (San ee P. Bay 

La Fonda Hotel (Santa Fe, 

LaQuinta Hotel (LaQuinta ea) 

La Playa Hotel (Carmel, 

La Rada Hotel (San Juan, Reset wee 
La Salle Hotel (Chicago, 

La Salle Hotel (South Bend, ‘Ind. ). 
Lafayette Hotel (Buffalo, N. Y.) 


96,000 Sp. PP 


ORVWE-/N PLATFORM 
& LACILITIES FOR 
TRUCK UNLOADLINVE 


BLUEPRINT 


FOR YOUR MOST 
SUCCESSFUL 
CONVENTION, 
SHOW, EXHIBIT 


Washington, D. C.—and the 
Showplace of the Nation’s Capital 


NATIONAL GUARD ARMORY 


Great Events at the Armory 


American Medical Association @ American 
Bottlers of Carbonated Beverages @ American 
Dental Association @ International Photographic 

National 
National Institute of Drycleaning 
Exhibit 
e American Legion National Convention 


Exposition @ Association of Retail 
Grocers @ 


@ Office Equipment Manufacturers’ 


For Information 


Write Arthur J. Bergman, 


NATIONAL 


GUARD ARMORY 


2001 East Capitol St. Washington 3, D. C 
Phone Lincoln 7-9077 


Manoger 
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In all the world—there is no city so vital in the news—so 
important to important people as Washington, D. C. This 
is the market you reach—this is the influence you share when 
you hold an event here in the capital of the world. And, as 
it should be, Washington boasts the finest facilities for your 
exhibit, show or convention. Here you will find the perfect 
place for any news worthy event. 


© Excellent Hotel Facilities Nearby 
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Lafayette Hotel (Clinton, lowa) .... 

Lafayette Hotel _— Rock, Ark.) 

Lafayette Hotel Beach, Cal.) 

Lafayette Hotel ~ and, Me.) 

Lafayette Hotel (Rockford. i.) 

Lake McDonald Hotel (Glacier National Park, 
Mont.) 

Lake yomeut Lodge [oeeeett, Wen.) 

Lake Tarleton Ciub (Pike, N. H.) 

Lamar Hotel (Meridian, Miss.) 

Las Vegas Hacienda (Las Vegas, Nev.) . 

Laurel in the Pines (Lakewood, N. J.) . 

Laurentian, The (Montreal, Que.) 

Hotel Lassen (Wichita, Kans.) 

Laurentide Inn (Ste. Agathe des Monts, ons, 

Lawrence Hotel (Erie, Pa.) 

Le Claire Hotel (Moline, III.) 

LeMontclaire Inn (Ste. Adele, Que.) 

Leamington Hotel (Minneapolis, Minn.) 

Leamington Hotel (Oakland, Cal.) : 

Leland Hotel (Springfield, Ili.) 

Lexington Hotel (New York, N. Y.) 

Lenox Hotel (Buffalo, N. Y.) 

Lennox Hotel (St. Louis, Mo.) . 

Leopold Hotel and Motor lan 
(Bellingham, Wash.) 

Lido, The (Long Beach, N. Y.) 

Lincoln Hotel (Lincoln, Neb.) 

Hotel Lincoln-Douglas (Quincy, Ill.) 

London Hotel (London, Ont.) 

Longfellow House (Pasagoula, Miss.) 

Long Trail Lodge (Rutland, Vt.) 

Loraine Hotel (Madison, Wis.) 

Lord Baltimore Hotel (Baltimore, Md.) 

Lord Jeffrey, The (Amherst, Mass.) 

Lord Simcoe Hotel (Toronto, Ontario, Can.) 

Lowry Hotel (St. Paul, Minn.) . 

Lubbock Hotel (Lubbock, Tex.) 

Lucerne Hotel (Miami Beach, Fla.) . 


MacDonald Hotel (Edmondton, qe . 

Madden Lodge (Brainerd, Minn.) ... 

Madison Hotel (Boston, Mass.) .. 

Madison Hotel (Atlantic City, N. J.) . 

Madison Hotel (Norfolk, Nebr.) 

Majestic Hotel (Hot Springs, Ark.) 

Manger Hotel (Cleveland, O.) 

Manger Hote! (Savannah, Ga.) ie 

Manger Hotel (Grand Rapids Mich.) 

Manger-Annapolis Hotel (Washington, D. c.) 

Manger-DeWitt Clinton (Albany, N. Y.) 

Manger-Hamilton Hotel (Washington, D. C.) 

Manger (Rochester, N. Y.) : 

Manger-Vanderbilt (New York, N. Y.). 

Manhattan Hotel (New York 'N. Y. ‘ _ 

Manoir Richelieu (Murray Bay, Que.) , 

Manor House (Ste. Agathe de Monts, Que.) 

Mansfield-Leland Hotel (Mansfield, 0.) 

Many Glacier (Glacier National Park, Mont.) 

Mapes Hotel (Reno, Nev.) 

Marcus Whitman Hotel (Walla Walla, » Wash.) 

Marcy Hotel (Lake Placid, N. Y.) 

Maria Isabel (Mexico City, Mex.) 

Marik Plaza Hotel (Cuernavaca, Mex.) 

Marion Hotel (Little Rock, Ark.) 

Marion Davies’ Desert Inn (Palm Spring, Cal. ) 

Mark Hopkins Hotel (San Francisco, Cal.) ... 

Mark Twain Hotei (Elmira, N. Y.) - 

Markham Hotel (Gulfport, Miss.) 

Mark Thomas Inn (Morterey, Cal.) 

Marrot Hotel (indianapolis, ind.) 

Marriott Motor Hote! (Washington, D. e) 

Marshall House (York, Me.) 

Maurice Hotel (San Francisco, Cal.) 

Maxwell House (Nashville, Tenn.) 

Mayfair Hotel (Los Angeles, Cal.) 

Mayfair Hotel (St. Louis, Mo.) seen 

Mayflower Hote! (Washington, D. er 

Mayflower Motor Hotel (Corpus Christi, Tex.) 

Mayo Hotel (Tulsa, Okla.) 

Mayview Manor (Blowing Rock, N. Cc.) 

McAllister Hotel (Miami, Fal ) 

McCurdy Hotel (Evansville, Ind.) . 

Menger Hotel (San Antonio, Tex.) 

Mid Ocean Club gone | <—e 

Military Park Hotel (Newark, N. J.) 

Miramar Hotel (Santa Barbara, Calif.) . 

Miramar Hotel (Santa Monica, Calif.) 

Mira-Mar Hotel (Sarasota, Fla.) ons 

Mirror Lake Inn (Lake Placid, N. Y.) .. 

Mission Inn (Riverside, Calif.) 

Mittersill Alpine Inn & Chalets (Franconia, 
N.H 


} 

Moana Surfrider Hotel (Honoluiu, “5 eared 
Mohican Hotel (New London, Conn.) . 
Monmouth Hotel (Spring Lake Beach, N. Sj 
Monson Hotel (St. Augustine Fia.) 
Mont Tremblant Lodge (Mont Tremblant, 

Que.) 
menteck Manor (Montauk, L. |., N.Y.) . 
Monte Carlo Hotel (Miami Beach, Fla.) . 
Monte Cassino (Mexico City, Mex.) 
Montgomery Hotel (San Jose, Cal.) 
Monticello Hotel (Norfolk, Va.) . 
Montmartre (Miami Beach, Fla. 
Moraine-on-the-Lake Hotel (Highland Park, 


Morrison Hotel (Chica o, til.) 


Morton Hotel (Grand apids, MN Y. 
Motel on the Mountain (Suffern, N ) 
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Mt. Airy Lodge (Mt. Pocono, Pa.) 

Mt. Washington Hotel (Bretton Woods, N.H. 1.) 
Mountain View Hotel (Gatlinburg, 
Muehlebach Hotel (Kansas City, 

Multnomah Hotel (Portland, Ore) 

Myrtle Bank Hotel (Kingston, Jamaica) 


Nacional de Cuba Hotel (Havana, Cuba) ... 
Nansemond Hotel ae ey Va.) 

Nassau Inn (Princeton, N. J.) 

Natural Brid 7 Hotel "(Natural Bridge, Va.).. 
Neil House Hotel (Columbus, O.) 

Nelson House (Poughkeepsie, N. Y.) 
Netherland Hilton (Cincinnati, O.) 

Albany Hotel (Albany, Ga.) 

Mayflower Hotel (Jacksonville, | 

Ocean House eampeaet, Mass.) 

Pickwick Hotel (St. Louis, Mo.) 

Washington Hotel (Seattle, Wash.) . 

Weston Hotel (New York, N. Y. 

Wolverine Hotel (Detroit. Mich. 

Yorker Hotel (New York, N. Y. ) 
Newhouse Hotei (Salt Lake City, Utah) 
Niagara Hotel (Niagara Falls, N. Y.) 
Nippersink Manor Resort (Genoa City, Wis.) 
Normandie Hotel (San Juan, Puerto 
North Park Hotel (Chicago, 

North Shore Hotel (Evanston, 
Northern Hotel (Billings, —~ 
Northernaire (Three o 
Northampton Hotel 
(Northampton, Mass -< 
Northland Hotel awed Boy, 
Nova Scotian. The (Halifax, N 


fe) 


Oak N' Spruce (South Lee, Mass.) . 
Oakton Manor (Pewaukee, Wis.) .. 
Oaks Hotel (Excelsior Springs, Mo.) 
Oasis Hotel (Palm Springs, Cal.) 
Occidental Hotel (Musk Mi ch.) 
Ocean Forest Hotel (Myrtle beach, & G). 
© Henry Hotel (Greensboro 

Ojai Valley Inn & Country 

Oklahoma Biltmore ee 

Olds Hotel (Lansing, Mich.) 

Olympic Western Hotel (Seattie, Wash.) . 
Onawa Lodge (Mountainhome, Pa.) 
Onondaga Hotel (Syracuse, N. Y.) 
Orrington Hotel (Evanston, III.) 

Owyhee Hotel! (Boise, Idaho) 


Palacio Hilton Hotel (Chihuahua, Mex.) . 
Palliser Hotel (Calgary, Alberta, Can.) 

Palm Beach Biltmore Hotel (Palm Beach, Fla. ) 
Palm Beach Towers (Palm Beach, Fila.) 

Palm Springs Biltmore (Palm Springs, Cal.).. 
Palmer House (Chicago, III.) 

Pantlind Hotel (Gran Rapids, Mich.) = 
Paradise Inn (Phoenix, Ariz.) .. 

Park Hotel (Madison Wis.) . 

Park Hotel (Plainfield, N. 7A, 

Hotel Park-Lane (Denver, Colo.) . 

Park Plaza Hotel (Toronto, Ontario, Can.) . 
Park Sheraton Hotel (New York, N. ‘ : 
Parker House (Boston, Mass.) .. 

Patrick Henry Hotel (Roanoke, Va.) . 

Patten Hotel Laser eh Tenn.) 

Patterson Hotel (Bismarc ‘i D.) 

Paxton Hotel (Omaha, Neb. 

Peabody Hotel (Memphis, Yeon” ‘ 
Penn Alto Hotel (Altoona, Pa.) . Ea C 
Penn Harris Hotel (Harrisburg, Pa.) ........ 
Penn-Sheraton (Pittsburgh, Pa.) . 
Penn-Sherwood Hotel ae et Pa.) . 
Pennsylvania (West Palm Beach, Fla. ). 

Pere Marduétte Hotel Peoria, Ili.) . 

Pfister Hote! (Milwaukee, Wis.) 

Phillips Hotel (Kansas City, M 

Phoenix Hotel (Lexington, Ky. ¥ iar 
Pick-Bankhead Hotel (Birmingham, Ale) 
Pick Belmont Plaza Hotel (New York, 
Pick-Carter (Cleveland, Ohio) . bee 
Pick-Congress Hotel (Chicago, Ill.) . 

Pick Durant Hotel (Flint, Mich.) 

Pick-Fort Hayes (Columbus, Ohio) .. 


‘Pick-Fort Shelby Hotel (Detroit, Mich.) ...... 


Pick-Kansas Hotel (Topeka, Kans.) 
Pick-Melbourne Hotel (St. Louis, Mo.) 
Pick-Nicollet (Minn., Minn.) ... 
Pick-Ohio Hotel (Youn stown, 0.) 
Pick-Ollwer Hotel (Sout Bend, Ind.) 
Pick-Roesevelt Hotel (Pittsburgh, Pa.) 
Pierre“Marques (Acapulco, Mex.) 
Pioneeg, Hotel (Tucson, Ariz.) 
Pittsburgh Hilton oar ® Pa.) 
Plaza Hotel (Jersey City, N. J.) . 
Plaza Hotel (Laredo, - 
Plaza, The (New York, N. Y.) 
Pium Point Country Club (New Windsor, 
N. Y.) 


Pocono Manor lan (Pocono Manor, Pe.) oe 
Poinsett Hotel (Greenviile, S. C. ‘ 
Poland Spring House (Poland pring, 

Ponce De Leon Hotel (St. Augustine, la.) . 


"BATON ROUGE 


200 rooms of quiet luxury at 
Louisiana’s largest, finest motor inn 


HE ” 


iH 
Bellemont 


MOTOR HOTEL 
7370 Airline Highway 


Unmatched Southern convention 
locale. Completely air-conditioned 
meeting facilities serving from 
20 to 900 guests. Full banquet 
service featuring three different 
types of cuisine in four magnifi- 
cent restaurants. New swimming 
pool. All rooms with TV, air-con- 
ditioning. Makes any meeting a 
resounding success. 
PHONE: ELGIN 5-3311 


HOTEL 


Chieftain 


Council Bluffs 
7 attractive air-conditioned func- 
tion rooms for from 10 to 400 — 
full banquet service. 
PHONE: 7701 


Lafayette 


aye 
6 ideal air-conditioned function 
rooms serving from. 10 to 375 
persons — banquet facilities. 
PHONE:CHappel 2-616 


Marshalitown 
3 handsome air-conditioned func- 
tion rooms with banquet facilities 


: for from 10 to 200 persons. 
es PHONE: 6641 


CLOSED-CIRCUIT TV FACILITIES: 
Adds flexibility, entertainment and additional 
interest to your meetings in these hotels — 


PFISTER, Milwaukee; CORONADO, St. Louis; 
ROME, Omaha. 
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CONVENTION HOSTS ACROSS THE NATION! 


the ideal 
convention 
location— 
“just a 
step 
to everything!” 


oe Clinton 


7th Ave. at 31st St. 


A tower of hospitality with 
1,200 guest rooms, centrally 
located opposite Pennsylvania 
Station. Seven beautiful air- 
conditioned function rooms 
serve from 10 to 500, with full 
banquet service. Will make your 
meeting or convention an event 
to remember. 
PHONE: PEnnsylvania 6-3400 
TELETYPE: NY 1-8202 


W NEBRASKA 


HOTEL 


Lincoln 


Lincoin 
2 ballrooms and 12 air-conditioned 
function rooms serve from 10 to 
500, with full banquet facilities. 
PHONE: 2-6601 


9 attractive air-conditioned fune- 

tion rooms with banquet facili- 

ties for 10 to 400. Free parking. 
PHONE: ATlantic 9354 


HOTEL 


Lincoln 


_ Scottsbluff 
Ideal meeting and banquet facili- 
ties for from 10 to 400 persons in 
the city’s leading hotel. 
Free parking. 
PHONE: 91 


FOR INFORMATION ABOUT ANY OF 28 FIELDS HOTELS, 


YG, 


Coronado 


3701 Lindell Bivd. at Spring 


Internationally-renowned meet- 
ing place, with four beautiful 
air-conditioned function rooms 
for from 10 to 600 persons. Full 
banquet service. Guests enjoy 
the Midwest’s favorite dining 
and drinking facilities. Conven- 
ient to everything in St. Louis. 
PHONE: J Efferson 83-7700 
TELETYPE: SL-287 


XCELSIOR SPRINGS 


Business is pleasure 
at this world-famous Resort... 


only 28 miles from Kansas City 


Perfect convention spot of the 
Middle West, located in the roll- 
ing green Missouri hills. 5 beau- 
tiful air-conditioned function 
rooms accommodate up to 600 
guests. Full banquet service. 
All sports, new swimming pool, 
mineral waters, baths. 
PHONE: MEdford 7-2181 


PHONE LOngacre 3-4444, OR TELETYPE NY 1-3202 Milwaukee, Miami, 


EXECUTIVE OFFICES: HOTEL GOVERNOR CLINTON, N. Y. 1 
Victor J. Giles, Director of Sales 


NOVEMBER 20, 1959 


Excelsior Springs, 


wMIILWAUKEE 


the great name 
in hotels . 
mellow 
as history .. 
modern 
as tomorrow! « 


Near Lake Michigan; 
on E. Wisconsin Ave. 


This famous hostelry near the 
shores of Lake Michigan offers 
meeting accommodations for 
from 10 to 2,000 persons, in 17 
versatile function rooms... all 
air-conditioned, with full ban- 
quet service. Central location— 
convenient to everything in the 
“Home of the Braves.” 
PHONE: BRoadway 1-6380 
TELETYPE: MI-206 


HOTEL 


Commander 


Cambridge 
8 function rooms for from 20 to 
200—full banquet service. 
PHONE: KIrkland 7-4800 
TELETYPE: WO-187 


HOTEL 


Beaconsfield 


Brookline 
Ideal meeting and banquet facili- 
ties for from 10 to 250 persons. 
PHONE: ASpinwall 7-6800 
TELETYPE: WO-187 


HOTEL 


Bancroft 


Worcester 
A wide choice of function rooms 
with full banquet facilities for 
from 10 tw 800 persons. 


PHONE: SWift 9-4141 
TELETYPE: WO-187 


FIELDS CONVENTION HOTELS IN THESE CITIES: New York, Brooklyn, St. Louls, 
Brookiine, Mass., Cambridge, Mass., Worcester, Mass., 

Pasadena, Cal., Birmingham, Ala., Baton Rouge, La., 
Cumberland, Md., Omaha, Neb., Columbus, Neb., Lincoin, Neb., Scottsbluff, ‘Neb., 


Clinton, iowa, Council Bluffs, iowa, Marshalltown, lowa. 


ALPHABETICAL INDEX TO HOTELS continued 


Ponce De Leon Motor Hotel (St. Anguyien, 
Fla.) 


Pontchartrain Hotel (New Orleans, La.) 

Ponte Vedra Club (Ponte Vedra Beach, Fla.) 

Poughkeepsie inn (Poughkeepsie, N. L.) 

Powers Hotel (Rochester, N. Y.) 

Prado-Americas Hotel (Acapulco, Mex.) 

President Hotel (Atlantic City, N. J.) 

President Hotel (Kansas City, Mo.) 

Prince Edward Hotel (Windsor, Ont.) 

Prince of Wales Hotel (Watertown Lake, 
Alberta, Can.) 

Princess Issena Hotel (Daytona Beach, Fia.) 

Princess Kaiulani Hotel (Honolulu, Hawaii) 

Princess Louise (Corpus Christi, Tex.) 

Princeton Inn (Princeton, N. J. 

Publick House (Sturbridge, Mass.) 

The Pueblo (Paim Springs, Calif.) 
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ueensbury, The (Glens Falls, N. Y. 
ueen Elizabeth Hotel (Montreal, Que.) 


Radison Hotel (Minneapolis, Minn.) 

Radium Springs Hotel (Albany, Ga.) 

Raleigh Hotel (Washington, D. C.) 

Ralston Hotel (Columbus, aG.) 

Rainbow Hote! (Great Falls, Mont.) 

Rancho De Los Caballeros (Wickenburg, 
Ariz.) 

Ravine House (Randolph, N. H.) 

Read House (Chattanooga, Tenn.) 

Reef Hotel (Waikiki, Hawaii) 

Hotel Reforma (Mexico City, Mex.) 

Richardson Mineral Springs ammneeenes2 
Springs, Cal.) 

Rice Hotel (Houston, Tex.) 

Richmond Hotel [Sogo Ga.) 

Richmond Hotel (Richmond, Va.) 

Ridpath Hotel (Spokane, Wash.) 

Ritz-Carlton Hotel (Atiantic City, N. J.) 

Riverside, The (Reno, Nev.) 

Viviera Hotel (Daytona Beach, Fia.) 

Riviera Hotel (Las Vegas, Nev.) 

Riviera d'Haiti Hotel (Port-Au-Prince, Haiti) 

Roanoke Hote! (Roanoke, Va. 

Robert Driscoll Hotel (Corpus Christi, Tex.) 

Hotel Robert E. Lee (Winston-Salem, N. C.) 

Robert Meyer Hotel (Jacksonville, Fia.) 

Robert Treat Hotel (Newark, N. J.) 

Roberts Hotel (Muncie, Ind. 

Roberts Pine Beach Hotel (Brainard, ans 

Robidoux Hotel (St. Joseph, Mo.) ..... 

Roger-Smith Hotel (Holyoke, Mass.) 

Roger Smith Hotel (New Brunswick, N. J.) 

Roger Smith Hotel (Stamford, Conn.) 

Roger Smith Hotel (Washington, D. C.) 

Roger Smith Hotel (Waterbury, Conn. 

Roger Smith Hotel (White Plains, N. 

Rome Hotel (Omaha, Neb.) 

Roney Plaza (Miami Beach, Fia.) 

Roosevelt Hotel (Cedar Rapids, lowa) 

Roosevelt Hote! (Jacksonville, Fia.) 

Roosevelt Hotel (New Orleans, La.) 

Roosevelt Hotel (New York, N. Y.) 

Roosevelt Hotel (Waco, Tex.) 

Roosevelt Hotel (Washington, D. C.) 

Royal Alexandra Hotel (Winnipeg, Manitoba, 
Can.) 

Royal Hawalian Hotel (Honolulu, Hawaii) 

Royal Park Inn (Vero Beach, Fila.) 

Royal Victoria Hotel (Nassau, B.W.1.) 

Royal York Hotel (Toronto, Ont.) 

Ruttger's Bay Lake Lodge (Deerwood, Mient 

Ruttger's Birchmont Lodge (Bemidji, Minn 

Ryan (Grand Forks, N. D.) 


Ss 


Sagamore Hotel (Lake George, N. Y.) 
Sahara Hotel (Las Vegas, Nev.) 

St. Anthony Hotel (San Antonio, Texas) 
St. Clair Hotel (Chicago, Ili.) 

St. Francis Hotel (San Francisco, Cal.) 
St. George Hotel (Brooklyn, 

St. George Hotel (Bermuda) 

Saint Louis Hote! (Quebec City, Que.) 
St. Moritz Hotel (Lake Placid, N. Y.) 
St. Moritz Hotel (New York, N,. Y.) 
St. Nicholas Hote! (Sprin field, it.) 
St. Paul Hotel (St. Paul, Minn.) 

Sam Davis Hotel (Nashville, Tenn.) 
Samoset Hotel (Rockland, Me.) 

San Carlos Hotel (Monterey, Cal.) 
San Diego Hotel (San Diego, Cal.) 
San Juan Hotel (Orlando, Fla.) 

San Juan Intercontinental Hotel (San Juan, 


RR) 
San Marcos Hotel (Chandler, Ariz.) 
Sands Hotel (Las Vegas, Nev.) 
Santa Barbara Biltmore Hotel & Cottages 
(Santa Barbara, Cal.) 
Santa Rita Hotel (Tucson, Ariz.) 
Santa Rosa Hotel (Santa Rosa, Calif.) 
Sapphire Valley Inn and Golf Club 
(Sapphire, N. C.) 
Saranac Inn (Saranac Inn, N. es... — 
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Saskatchewan Hotel (Regina, Sask., Can.) . 

Hotel Savery (Des Moines, la. Rie 

Savoy-Hilton Hotel (New York, N. oa 

Saxony Hotel (Miami Beach, Fla.) 

Scaroon Manor Hotel (Schroon Lake, N. a3 

Schroeder Hotel (Milwaukee, Wis.) 

Sea Breeze Hotel (Palm Beach, Fila.) . 

Sea Crest (Hollywood, Fla.) 

Seahorse Hotel (Galveston, Tex.) . 

Seaway Hotel (Toronto, Ont.) 

Secor Hotel (Toledo, O.) 

Sedgefield Inn (Greensboro, .) 

Seminole Hotel (Jacksonville, Fla) 

Senator Hotel (Sacramento, Cal.) . 

Severin Hotel (Indianapolis, Ind. ; 

Seville Hotel (Miami Beach, Fila. 

Sevilla-Biltmore Hotel (Havana, uba) 

Shamrock-Hilton, The (Houston, Tex.) 

Shattuck Hotel (Berkeley, Calif.) . 

Shawnee Inn & Country Club (Shawnee- -on- 
Delaware, Pa. 

Shelborne Hotel (Miami Beach Fie.) ' 

Shelburne, The (Atlantic City, Ls J.) 

Shelton Hotel (New York, N. 4 

Shelton Hotel (Springfield, ved.) eae 

Sheraton Hotel (Akron, st ; 

Sheraton Hotel (Buffalo, N. 

Sheraton Hotel onrge al in) ; 

Sheraton Hotel (High Point 

Sheraton Hotel (Louisville, ey 

Sheraton Hotel Philadelphia, * 

Sheraton Hotel (Rochester, N. Y.) 

Sheraton-Atiantic (New York, N. Y.) 

Sheraton-Belvedere (Baltimore, Md.) .. 

Sheraton-Biltmore Hotel (Providence, R. 

Sheraton-Binghamton (Binghamton, N. Y. 

Sheraton-Blackstone (Chicago, Ill. 

Sheraton-Brock Hotel (Niagara Falls, Ont.).. 

Sheraton-Cadillac (Detroit, Mich.) 

Sheraton-Cariton (Washington, D. C.) 

Sheraton Cataract (Sioux Foi, S. D.) 

Sheraton-Charles (New Orleans, La.) 

Sheraton-Cleveland (Cleveland, Ohio) 

Sheraton-Connaught (Hamilton, Ont., Can.) 

Sheraton-Dallas fo Dallas. Tex.) 

Sheraton-Fontenelle (Omaha, Neb.) ......... 

Sheraton-Gibson Hotel (Cincinnati, O.) ...... 

Sheraton-Jefferson (St. Louis, Mo.) 

Sheraton-Johnson Hotel (Rapid City, S. D.).. 

Sheraton-Kimball (Springfield, Mass.) , 

Sheraton-Lincoin oceceoe™, Ind.) 

Sheraton-Martin (Sioux City, la.) . pate 

Sheraton-Montrose (Cedar hapivs la.) 

Sheraton-Mt. Royal (Montreal, Que.) 

Sheraton-Portiand Hotel (Portland, rej 

Sheraton-Palace (San Francisco, Cal i. 

Sheraton Park (Washington, D. 'C.) 

Sheraton Plaza (Boston, Mass.) 

Sheraton-Ten Eyck (Albany, N. Y.) 

Sheraton-Syracuse Inn (Syracuse, N. Y.) 

Sheraton-West (Los Angeles, Calif.) 

Sherman Hotel (Chicago, Ill.) . 

Sherwyn Hotel (Pittsburgh, =) 

Shoreham Hotel (Washington, D . C.) 

Sinton Hotel (Cincinnati, O.) 

Sir Francis Drake Hotel (San Francisco, Cal. ) 

Sir Walter Hotel (Raleigh, N. C.) 

Skirvin Hotel (Oklahoma City, oe) 

Skyline Inn (Mt. Pocono, Pa.) . 

Skytop Club (Skytop, Pa. ) 

Sleepy Hollow Ranch (South Haven. Mich.) 

Somerset Hotel (Boston, Mass.) . 

Soreno Hotel (St. Petersbur Fla.) . 

Southern Hotel (Baltimore, Yd.) 

Split Rock Lodge (White heeens! Pa.) . 

Spokane Hotel (Spokane, Wash.) 

—s: Rock Country Club (Sprit Valley, 


Squaw Mountain Inn (Greenville ‘Set., e.) 

Stanley Hotel (Estes Park, Colo.) . 

Stardust Hotel (Las Vegas, Nev.) 

Statler-Hilton Hotel (Boston, Mass.) 

Statler-Hilton Hotel (Buffalo, N. Y.) 

Statler-Hilton Hotel (Cleveland, O.) 

Statler-Hilton Hotel (Detroit, Mich.) 

Statler-Hilton Hotel (Hartford, Conn.) ... 

Statler-Hilton Hotel (Los Angeles, Cal.) 

Statler-Hilton Hctel (New York, N. Y.) . 

Statier-Hilton Hotel (St. Louis, Mo.) 

Statier-Hilton Hotel (Washington, D.C.) .... 

Statier-Hilton Hotel (Dalias, Texas) aoe 

Stephen F. Austin Hotel (Austin, Tex.) 

Sterling Hotel (Wilkes-Barre, -_ evens 

Stockyard Inn (Chicago, WI.) 

Stoneleigh Hotel (Dallas, Tex.) 

Stonewall Jackson Hotel (Clarksburg, W. Va. a.) 

Stuyvesant Hotel (Buffalo, N. Y.) 

Summit Hotel (Uniontown, Pa.) 

Sun Valley Lodge & The Challenger Inn Leow 
Valley, Idaho) 

Sun-N-Sand Motel (Biloxi, Miss.) 

Sunset Hill House (Sugar Hill, N. H.) . 

Sufrider Hotel (Waikiki, Hawaii) 

Suwannee Hotel (St. Petersbur Fla.) . 

Hotel Syracuse (Syracuse, N. Y} 

Sylvania Hotel (Philadelphia, AX 


T 


Tadoussac Hotel (Tadoussac, Que.) 
Taft Hotel (New Haven, Conn.) . 
Tahee Tavern (Lake Tahoe, Cal.) 
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Talicorn Hotel (Marshalltown, lowa) 

Tally-Ho-Motor Hotel (Corpus Christi, Tex.).. 

Tamanaca Motel (New Orleans, La.) 

Tampa Terrace Hotel (Tampa, 

Taunton Inn (Taunton, Mass.) 

Terrace Hilton Hotel (Cincinnati, O.) 

Terre Haute House (Terre Lagi ind.) 

Texas Hotel (Ft. Worth 

Thomas Hotel (Gainesv 

Thomas Jefferson Hotel beer 

Thomas Nelson Hotel (Norfol 

Thousand Islands Club (alononidele’ Bay, N.Y.) 

Thunderbird Hotel (Las Vegas, Nev.) 

Tides Hote! (St. Petersburg, Fla.) 

Touraine Hotel (Boston, Mass. 

Tower Isle Hotel (Tower Isle 

Town House Hotel (Kansas ‘City, eee 

Town House Motor Hotel (Omaha, oe =e 

Townsend Hotel (Casper, Wyo.) 

Toy Town Tavern (Winchendon, 

Toyan Boat Club (Catalina, Liye 

Wade Winds Motor Hotel (Corpus ‘Christi, 
Tex.) 

Traymore Hotel (Atlantic ‘City, N,. 

Treadway David Mead (Meadville, 

Treadway Inn (Canandaiqua, N. v)-. 

Treadway Inn (Norwalk, Conn.) 

Treadway Inn (Jamestown, N. oF. 

Treadway Inn (Rochester, ye .) 

Treadway Inn, St. Davids Philadelphia, Pa.) 

Treadway-Otesaga Hotel ( pertown, N. Y.) 

Tropicana Hotel (Las Vegas, Nev.) 

Hotel Tulsa (Tulsa, Okla.) 


. S$. Grant Hotel (San Diego, Cal.) . 
U. S, Hotel Thayer (West Point, N. Y.) 
Utah Hotel (Salt Lake City, Utah) 
Utica Hotel (Utica, N. Y.) 
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Van Cleve Hotel (Dayton, O.) 

Van Orman Hetel (Fort Wayne, Ind.) ..... : 

Vancouver Hotel (Vancouver, B. C. 

ee Internacional Hotel (Havana, 
Bn de 

Varadero Oasis” (Varadero. Beach, Cuba) . 

Vendome Hotel (Evansville, Ind.) 

Vermont Hotel (Burlington, V 

Villa Hotel (San Mateo, Calif. 

Villa Creole Hotel (Port-Au-Prince, Haiti) . 
“ Modern Motor Hotel (Highland Park, 
Th) i: A 

Vinoy Park (St. ‘Petersburg, Fla a.) 
Virgin Isle Hotel ™. Thomas, ~~ 
Islands) 


Wade Hampton Hotel (Columbia, S. ie 
Wade Park Manor (Cleveland, O.) ve 
Waikiki Biltmore (Honolulu, Hawaii) . 
Waldorf-Astoria Hotel (New York, 

Walt Whitman Hotel (aCmden, N Th 

Ward Hotel (Fort Smith, Ark.) ; 
Warren Green Hotel (Warrenton, Va.) .... 
Warwick Hotel (New York, N. 

Warwick, The (Philadelphia, Pa.) 
Washington Hotel (Indianapolis, 

Washington Hotel ae. D. C.) 
Washington Youree Hotel (Shreveport, ai 
Webster Hall Hotel (Pittsburgh, Pa.) 
Weldon Hotel (Greenfield, Mass.) 
Wendell-Sherwood Hotel (Pittsfield, pane 
Wentworth Hote! (Portsmouth, H.) 
Westbrook Hotel (Buffalo, N. vy : 
Westbrook Hotel (Fort Worth, Tex.) 
Westchester Country Club (Rye, N. Y.) 
Western Hills Hotel (Fort Worth, Tex.) 
Western Hills Lodge (Wagoner, Okla.) 
Westward Ho (Phoenix, Ariz.) . 

Whitcomb Hotel (San Francisco, Cal.) . 
White House, The (Biloxi, Miss.) “ ‘ 
“_ Roe Lake Hotel Caviagitee Manor, 


N. Y.) —- 
Whiteface Ian (Lake Placid, N. Y.) 
Whitley Hotel (Montgomery, Ala.) 
Whittier, The (Detroit, mer 
Wilbur Clerk's Desert Inn (Lae Vegas, Nev.)... 
Wigwam, The (Litchfield Park, Ariz.) 
Willard, The (Washington, Cc.) 

William R. Barringer Hotel (Charlotte, N. C.) 
William Byrd Hotel (Richmond, Va.) 
Williams Inn (Williamstown, Mass.) 
=e Inn & Lodge Grerendurg, 


a.) 
wilten Hotel (Lene Beach, Cal.) 
Winthrop Hotel (Tacoma, Wash.) 
Wisconsin Hotel (Milwaukee, Wis.) 
Woodruff Hotel (Watertown, N. Y.) 
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Yorktowne Hotel (York 
Youngs’ Gap Hotel (Li 


JUST A MOMENT, 
MR. CONVENTION MANAGER! 


We would like you to look at the advertisement in this foldout 


primarily as an advertisement, but as a tool that is working for you! 


This is the first in a series of monthly, four-color ads to run in a dozen 
leading national magazines. Augmenting these powerful color presentations 
will be dynamic, eye-catching ads in the leading newspapers of 29 cities in 


the United States. 


And many more excellent ads will appear in special-interest publications. 


Persons exposed to these ads will total an incredible 86,465,511! This means 
that everyone who should be at your next group meeting is going to be 
exposed to these advertisements time and again. They're going to get an 
honest picture of the new Cuba, the real Cuba. They're going to learn about 
the beauty, the culture, the progress of this magnificent tropic isle. And 
they're going to develop a desire to see for themselves . . . to discover first 


hand the many-faceted pleasures that the real Cuba offers. 


So as you look at this first Cuba ad, consider, please, the possibilities inherent 
in correlating your plans with the impact of this great campaign—the ac 
ceptance and enthusiasm it will create—to make a group meeting in Cuba 


the greatest gathering in your organization’s history! 
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La cité, la citta, la ciudad, the city—La Habana! 
If Havana has sometimes been compared to Paris, it is 
perhaps due to the glow of her cosmopolitan life after 
dusk, her wide tree-lined boulevards, and the love 
lavished upon her. And if she has been compared to 
Rome, it is because of her many statues and monuments; 
her citizens’ fondness for fine food, art and music; her 
gentle climate and happy tempo of life. But like a 
beautiful woman, she defies real comparison. Havana is 
Havana and blessedly unique—the city sui generis. 
Havana is many things to many people...and all things 
to Habaneros. With true pride and hospitality they take 
their guests to the highest spot and show them their 
city—spread in all directions, vibrantly alive, filled with 
color—an exciting Cuban mosaic. 

Havana has come a long way since Columbus found 
shelter for his ships in her protected bay, and from this 
high vantage point you can see where, in the growing, 
the events have been marked by monuments — from El 
Templete in old Havana where the city was christened 
in 1519...to La Fuerza Castle from which the Spanish 
Capitanes Generales ruled the island...to Fraternity Park 
where the friendship tree was planted in soil from 21 
nations of the Western Hemisphere. Now skyscrapers 
cut through the clouds to herald the new age and a 
future that promises to far outstrip the past. 

And if it is true that Cuba’s sugar pleases the palate; 
its cigars content the soul; its rum lightens the hour; 
and its smiles reach the heart...it is also true that all 
these pleasures reach the height of enjoyment when 


shared with hospitable Habaneros—in Havana, the city. 


Discover the real Cuba for yourself! 


Ask your travel agent. 


CusBaAN Tourtst COMMISSION 
336 East FLAGLER STREET, MIAMI, FLORIDA 


CUBAN TOURIST COMMISSION 
336 E. Flagler St., Miami 


—_ eentinee a 


More overseas conventions, travel incentive programs and industrial 
tours are carried overseas by Pan Am than by any other airline. 


GO LIKE ’60 


with an Overseas Sales Convention! 


In 1960, more sales conventions will 
be held overseas than ever before. It’s 
the popular thing to do because over- 
seas conventions have proved so prof- 
itable. 

Not only does an overseas conven- 
tion please everybody, but it gives 
your company added prestige and 
your staff the priceless experience of 
foreign travel. In addition, the cost is 
often less than ordinary gatherings 
here at home. 

Your 1960 convention will be an 
even bigger hit when you go by Jet! 
Only Pan Am offers you such an ex- 
citing variety of overseas convention 


sites to choose from. Pan Am Jet 
Clippers* now serve 10? cities in 
Europe as well as South America, 
Hawaii and Japan. 

One phone call will bring an expert 
Pan Am representative to plan every 
detail—hotels, recreation, local ar- 
rangements. He’ll even show you color 
movies of locales exactly suited to 
your needs. And when you choose Pan 
Am, you choose the airline with a 
proven record of success. 

For more details, call your Travel 
Agent or write: Henry Beardsley, Pan 
American, P. O. Box 1790, New York 


led T *Trade-Mark, Reg. U. 8S. Pat. Off. 
(Re 


tService to 7 starts October 25. 


“ 
WORLD'S MOST 
EXPERIENCED AIRLINE 


FIRST ON THE ATLANTIC...FIRST ON THE PACIFIC...FIRST IN LATIN AMERICA...FIRST 'ROUND THE WORLD 


NOVEMBER 20, 1959 


For your next convention, 
- first check... 


“SHERATON 
HOTELS 


... then Sheraton experts 


will help you check 
all these other details... 


SEERATON HOTELS BANQUET GUIDE on4 CHECE LIST 


WRITE TODAY 
for this big FREE guide and 
check list of 149 items that will 
help your next banquet or convention 
run like clockwork. Address: 


Convention Headquarters, Sheraton Hotels, 


SHE RATON HOTE LS S Sheraton -Park Hotel, Washington, D. C. 


COAST TO COAST U.S.A., HAWAII AND CANADA 


EAST BALTIMORE BUFFALO CLEVELAND FRENCH LICK, Ind. SOUTH LOS ANGELES Moana 
NEW YORK Sheraton-Belvedere Sheraton Hotel Sheraton-Cleveland French Lick-Sheraton LOUISVILLE —— Surfrider 
Park-Sheraton LPHIA SYRACUSE CINCINNATI Sheraton Hotel rm y e 
Sheraton-East Sheraton Hotel Sheraton-Syracuse Inn Sheraton-Gibson ote by Ty The Watterson heraton-Town House) eayang 
pro Dasbessates) BINGHAMTON, N. Y ALLAS PASADENA MONTREAL 
heraton-McAipin PROVIDENCE h 7M ¥. ST. LOUIS SIOUX CITY, lowa Sheraton-Dallas Huntington-Sheraton Sheraton-Mt. Royal 
Sheraton-Russell Sheraton-Biltmore Sheraton Inn Sheraton-Jefferson Sheraton-Martin NEW ORLEANS y Styrene by oye 
BOSTON SPRINGFIELD, Mass.  papweST OMAHA Sheraton-Warrior Sheraton-Charles  EORTLAND, Oregon to 
Shoraton-Pleza Sheraton-Kimball Sheraton-Fontenelle MOBILE, Alaba — ; 
CHICAGO SIOUX FALLS, S. D. E, ma King Edward Sheraton 

WASHINGTON Sheraton-Carpenter The Battle House 
Sheraton-Cariton ALBANY Sheraton-Blackstone © AKRON } eet = me HAWAII NIAGARA FALLS, Ont. 
Sheraton-Park Sheraton-Ten Eyck Sheraton Towers Sheraton Hotel WEST COAST HONOLULU Sheraton-Brock 


PITTSBURGH ROCHESTER DETROIT INDIANAPOLIS CEDAR RAPIDS, lowa SAN FRANCISCO Royal Hawaiian HAMILTON, Ont. 
Penn-Sheraton Sheraton Hotel Sheraton-Cadillac Sheraton-Lincoin Sheraton-Montrose Sheraton-Palace Princess Kaiulani Sheraton-Connaught 


For reservations by the new 4-second Reservatron or direct-line Teletype, call your nearest Sheraton Hotel. 
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AUDITORIUMS 
INDEX TO 


Albuquerque, N. M.—Civi! Auditorium ... 

Asheville, N. C.—Municipal Auditorium .. 

Atlanta, Ga.—Municipa! Auditorium . 

Atlantic City, N. J.—Atlantic phy 
onvention Hall .... 

Augusta, Ga.—Bel! Auditoriu um . ? 

Austin, Texas—Municipal Auditorium and 
Convention Center : 


Bangor, Me.—Municipal Auditorium 
Billings, Mont.—Shrine Auditorium 
Birmingham, Ala.—Municipa! Auditorium 
Boston, Mass.—Beoston Garden 

Buffalo, N. Y.—Memoria! Auditorium 
Butte, Mont.—Civic Center 


Cedar Rapids, lowa—Memoria! Coliseum 
Charlotte, N. C.—Charlotte Coliseum . 
Park Center Auditorium . 
Chattanooga, Tenn.—Memoria! Auidtorium 
Chicago, IIl.—International Amphitheatre 
Navy Pier 
Chicago Coliseum 
Chicago Exposition Center 
Prudential Auditorium 
8th Street Theatre 
Cincinnati, Ohio—Cincinnati Music Hall 
Gardens 
Clearwater, Fla.—Municipal Audit orium 
Cleveland, Ohio—Cleveland Municipal 
Auditorium 
Cleveland Arena 
Columbus, Ga.—Columbus Munic pel 
Auditoriur 
Columbus, O.—Franklin County Veterans 
Memoria 
Ohio State Fair 
Corpus Christi, Tex.—Memoria! Coliseum 


Dallas, Texas—State Fair of Texa 
Memori al Auditorium 
Daytona Beach, Fla.—Peabody Auditorium 
Deiver, Colo.—C ity Auditorium 
Denver Coliseu 
Des vr nod la.—Veterans Memorial 
ucitor ee . 
Detroit, Mich. ili onic Temple 
Cobo Hall—Convention Arena 


El Paso, Texas—E| Paso County Coliseum 

Eugene Ore.—Agricultural Paviliun 
Auditorium, Pioneer Hall & Cow Palace ... 
McArthur Court 


Ft. Lauderdale, Fla.—War Memorial 
uditorium ; pexkue 
Fort Wayne, ind.—Al en County Memorial 
Coliseum .......... pepandaes 
Fort Worth. Texas—Wil! Rogers Memorial 
Buildings OE at BS tO AR eres Sten 

Fresno, Cal. —Memori al Audi torium .... 


Galveston, Texas—Galveston Pleasure Pier 
oody Convention Center .. pas 
Grand Forks, N. D.—Armory Auditorium .... 
Grand Rapids, Mich.—Civic Auditorium .... 

Green Bay, Wis.—Brown Coty Veterans 
SOUT POUUUUN cc ccccusvctivececacrcctccane 
Greensboro, N. C.—Greensboro Audi torium- 
Coliseum 


Houston, Texas—Sam Houston Coliseum 


Indianapolis, Ind.—indiana Coliseum 


Jackson, Miss.—Jackson Municipal Auditorium 


Kansas City, Mo. Sheree Auditorium .... 
Stadium 


Lake Placid, N. Y.—Olympia Arena .. 
Lansing, Mich.—Civic Center . 

Las Vegas, Nev.—Auditorium 
Lincoln, Nebr.—Auditorium ................. 


Little Rock, Ark.—Robinson Memorial 
PROS ich aticaw wiwkccdnn de secicenine 


Long Beach, Cal.—Municipal Auditorium .... 

Los Angeles, Cal.—Pan Pacific Auditorium .. 
Shrine Exposition Hall 

Lubbock, Tex.—Fair Park Coliseum 
Municipal Auditorium—Coliseum .......... 

Louisville, Ky.—Kentucky Fair & Exposition 
Center 


Memphis, Tenn.—Municipa! Auditorium 
Ellis Auditorium 
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Whatever PARTICULAR PEOPLE move 
they call the man from 


FORD or BURNHAM VAN 


With a sureness born of experience and train- 


ing, sensitive electronic equipment, delicate 
office machines and high-value products are 
loaded and unloaded . . . moved safely, securely 
and swiftly in vans custom built and equipped 
for the job. Deliveries as scheduled. It’s your 
privilege .. . be particular... call the man from 
Ford or Burnham Van. He’s in the Yellow Pages. 

© 1959 Burnham Van Service, Inc. 
Service to ALL States 


BURNHAM VAN SERVICE 


—_——s 
—s 


BURNHAM VAN SERVICE, INC., COLUMBUS, GA. FORD VAN LINES, LINCOLN, NEB. 
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101 Years of 
Convention Experience 


You can measure years — but it’s not so easy to measure 
imagination. HCA hotels have both — in quantity. 
ene See HCA’s long experience can make your meeting a wonderful 
National Sales Manager experience. Not only with perfectly suited accommodations and 
EDGEWATER BEACH HOTEL expert service, but with the “little things,”’ that often make a 
Chicago, IMinois big difference. Little things like ash trays being where they ought 
Samer ” 2 ae ee to be... like a podium that doesn’t squeak . . . like seats that fit 
pp paar sande wih ined the modern age — and the modern man. At HCA hotels nothing 
and Cabana Club. is too big or too small to help make your meeting a success. 
Phone: LOngbeach 1-6000 And here’s where imagination comes in — for HCA hotels 
Tepe: Cy aoe not only serve groups — they serve the individuals in the group. 
That means your particular needs get experienced attention — 
never a standardized routine. And it makes a big difference. 
There’s a big difference in HCA hotels, too. Each has a 
unique personality and character that reflects the city in which 
it is located . . . and each is conveniently located for business 
and pleasure. Your meeting will be long remembered in this 
atmosphere of individuality. 
Look into HCA hotels and you’ll book into an HCA hotel. 
Rosert G. GOLBACH HCA will add the experience and imagination to your meeting 
Sales Manager that will make it more successful. For reservations at any of the 
er —T. HCA hotels listed here contact your nearest HCA hotel and 
Sua oi sia you'll get prompt experienced attention to every detail of your 
Avenue, convenient to every- meeting. Stay HCA — your meetings will be better that way! 


where, directly connected to 
Grand Central Station. 


vacancies adiiiiie Hotel Corporation of America 
Teletype: NY 1-2924 A. M. SONNABEND, President 


Complete facilities at these 
motor hotels for business 
and social gatherings in a 
resort atmosphere. Every- 
thing from all-weather air- 
conditioning to the famous 
Rib Rooms are here for 
your enjoyment. 


FRANK HIGNETT JusTIN P. QUINN CHARTERHOUSE 

Sales Manager Sales Manager MOTOR HOTEL 
SOMERSET HOTEL-HOTEL KENMORE 24800 Euclid Avenue 
THE MAYFLOWER Boston, Massachusetts Euclid, Ohio 


Washington, D. C. In the quiet Back Bay section, close to Boston’s ad 
A “Name of International Fame” business district and historic sites. CHARTERHOUSE 
in heart of the Nation’s Capital. Phone: COpley 7-9000 Phone: KEnmore 6-2770 MOTOR HOTEL 
Phone: District 7-3000 Teletype: BS 71 Teletype: BS 1093 Shirley Highway 
Teletype: WA 359 at Edsall Road, Route 350 
ype: ‘ Alexandria, Virginia 
Opening 1960 — Royal Orleans Hotel, New Orleans, La. Pascsece ‘ 2.4 
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HERSHEL BENNETT 
Sales Manager 


INDEX TO 
AUDITORIUMS 


continued 


Miami, Fla.—Municipal Auditorium .......... 
Dinner Key Exposition Building ............ 
Dade County Auditorium 

Miami Beach, Fla.—Miami Beach ‘Audi hevten: 

Milwaukee, Wis.—Milwaukee Auditorium 
Arena 

Minneapolis, Minn. —Minneapolis Munidieat 
PI och as.d0ccceencnbededddes bia . 

Minot, N. Dcihebites rium . 

Montgomery, Ala.—Alabama State Catia 

Montreal, Que.—Show Mart . 


New Haven, Conn.—New Haven Arena 
New Orleans, La.—Municipal Auditorium 
New York, N. Y.—Coliseum 
Kingsbridge Armory 
Madison Square Garden 
New York Trade Show Building 
69th Regiment Armory 
7\ist Infantry Regiment Armory 
Norfolk, Va.—Norfolk Municipal Auditorium 
Oakland, Cal.—Oakland Municipa 
Auditorium-Arena 
Oklahoma City, Okla.—Municipa 
Auditorium 
Omaha, Nebr.—Omaha City Auditorium 
Ak Sar Ben Coliseurr ; 


Pasadena, Cal.—Pasadena Civic Auditorium 
Peoria, !II.—Shrine Mosa 

Philadelphia, Pa.—Trade & Convention Caleb 
Pittsburgh, Pa.—Auditorium 

Portland, Ore.—Memoria! Coliseum 


Quebec, Que.—Exhibition Park 


Ralaigh, N. C.—State Fair Area 

Richmond, Va.—Mosque Auditorium 
Richmond Arena 

Rochester, Minn.—Mayo Civic Auditorium 

Rochester, N. Y.—Auditorium 


Sacramento, Cal.—Sacramento Memoria 
Auditorium 
St. Joseph, Mo.—Municipal Auditorium 
St. Louis, Mo.—Henry W. Kiel Auditorium 
St. Paul, Minn.—St. Pau! Auditorium 
San Antonio—Joe Freeman Coliseurr 
Municipal Auditorium 
Villita Assembly Building 
San Francisco, Cal.—Civic Auditorium 
Cow Palace 
San Jose, Cal.—Civic Auditoriur 
Santa Cruz, Cal.—Auditoriur 
Santa Monica, Calif.—Auditoriur 
Santa Rosa, Calif.—Auditorium 
Sarasota, Fla.—Municipa! Audi m.. 
Seattle, Wash. = icaaiee Auditorium 
Civic Auditorium & Arena 
Sioux City, lowa—Sioux om Municipal 
Auditorium ; wind 
Sioux Falls, S$. D.— Gallon xabhewes 
Spokane, Wash.—Spokane Coliseum ... 
Springfield, Mass—Springfield Municipa 
uditoriur , 
Industrial Arts Building, Eastern States 
RR ee ee Oe. 
Syracuse, N. er eons Jaga County War 
| RR a ee eee a 


Tacoma, Wash.—Memorial Fieldhouse .... 

Tampa, Fla.—Fort Homer Hesterly Armory .. 

Toledo, Ohio—Sports Arena jceueeene iz 

Topeka, Kans.—Municipal Auditorium ....... 

Toronto, Ont.—Canadian Nationa! Exhibition 
uildings 


O'Keefe Auditorium ............0. 


Vancouver, B. C.—Forum Building . 
Garden Building . ‘ 

Victoria, B. C.—Auditoriurr 

Virginia Beach, Va.—Auditoriu 


Waco, Texas—Heart O' Texas Coliseur 
Washington, D. C.—Nationa!l Guard Armory 
Spe - POE gna wk bevedecowscch be aoweee eres 
Wichita, Kan.—Municipal Forum Building ... 
Worcester, Mass.—Worcester Memorial 
NIA. is OE: dacdh vccknudesxnaedacak 
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210 


‘those fellers 
really know how to 
handle exhibits!’’ 


“Yep, I’ve watched thousands of exhibits come and 
go through that door. Been some real “humdingers,” 
too, that must have cost a mint of money. But 
regardless of their cost... plain or fancy, large 

or small... I’ve noticed the United folks give 

that little extra care to every shipment. Must be a 
comfort for any company to know their exhibit 

is in good hands.” 

A comfort... yes. But NOT a luxury. 

More companies every day find that shipping 

their exhibits—uncrated—via United, is the safe, 


economical, “on-time” way to put their show 
on the road. 


Ask your nearby United Van Lines’ Agent 
for complete details. He’s listed under “MOVERS” 
in the Yellow Pages. 


United Van Lines 


MOVING WITH CARE 


Ekerywhore 


GIVE 
YOUR 
CONVENTION 


4 
FLYING 
START 


..- IN ONE OF NORTHWESTS 5 


It adds so much to fly Northwest! Your people will love the fun of flying. They'll 
arrive relaxed. Get there faster. Get home faster... with less time taken 
away from business. And they’ll get the ultimate in service . . . either North- 
west’s famous Imperial Service or economical Coronation Coach Service. 
Arrive on time. Return on time. Fly smoothly all the way aboard luxurious 
LR Electras or DC-7C’s, both equipped with all weather radar. Fly the 


26 SALES MEETINGS/Part Il SALES MANAGEMENT 


ion cities Of 
to the great conver cl 
ci sts. Mia wi 


GREAT CONVENTIONLANDS ! 


best .. . fly Northwest Orient Airlines to your conventionland. For detailed 
information and special helps, call or write the Convention Bureau of: 


NORTHWEST 


one AIRLINES 


1885 University Ave., St. Paul 1, Minn. 
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American Institute of Banking 
Brown-Forman Distillers Corp 
Campbell Soup Company 

Curtis Circulation Company 
General Electric Company 

Home Manufacturers Association 


John Hancock Mutual 
Life Insurance Co 


Lionel Corporation 


MGM Records Division 
Loew's, Inc 


National Renderers Association 
National Retail Merchants Ass'n 


National Wooden Pallet 
Manufacturers Ass'n 


Provident Mutual Life 
Insurance Company 


Prudential Insurance Company 
of America 


Readers Digest Association, Inc 
Shenandoah Life Insurance Company 
Turbo-Dynamics Corporation 
Wirebound Box Manufacturers Ass'n 


York Corporation 


Listed here is a sampling of the many firms and:associations ably served by Premier 
Hotel Representatives, Inc. , 


Executives concerned with group meetings who place a premium on their own time 
and who recognize the value of specialists are quick to call on Premier. The reasons 
are most valid. 


Premier offers to its clients a wide choice of fine hotels and resorts across the 
country—and outside of it as well. 


Premier is always able to place a given group in the right surroundings—right in 
terms of location, size, compatability and rate. 


Premier’s buying power works for its clients, and this advantage, coupled with its 
knowledge in the specialized field of group meetings, enables Premier to save money 
and time for its clients. You are invited to join their ranks. 


Premier Hotel Representatives, inc. 
John F. Monahan, President 


Executive Office: New York City 
PLaza 6-9747 .- 


Service Offices — Atlanta 
Miami / Los Angeles / San Francisco 
Seattie / Mexico City 


~~ 
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HOTEL REPRESENTATIVES 


Alphabetical list of sales organizations that rep- 


resent hotels and specialize in convention groups. 


Ruth Bedrossian 


Boston, Mass.: 80 Boylston St. (16) 
Phone: HUbbard 2-0060 


Howard F. Dugan Associates 


New York, N.Y.: 230 Park Ave. (17) 
Phone: MUrray Hill 4-0003 

Chicago, Ill.: 77 Washington St, 
Phone: CEntral 6-3446 

Washington, D.C.: 927 |5th Street, N.W. 
Phone: District 7-1188 


Glen W. Fawcett, Inc. 


Los Angeles, Cal.: 510 W. 6th St. (14) 
Phone: MAdison 6-758! 

San Francisco, Cal.: 1029 Russ Bldg. (4) 
Phone: YUkon 2-6905 

Seattle, Wash.: 726 Joseph Vance Bldg. (1) 
Phone: MUtual 2-198! 

Dallas, Tex.: 211 N. Ervay (1) 
Phone: Riverside |-6814 


Leonard Hicks, Jr. 
See Advertisement, Page 29 
Washington, D.C.: 1145 - 19th St., N.W. (5) 
Phone: EXecutive 3-648! 
Detroit, Mich.: 170! Cass Ave. (26) 
Phone: WOodward 2-2700 
Miami, Fla.: 7630 Biscayne Bivd., Suite I11 (38) 
Phone: PLaza 4-1667 
Chicago, IIl.: 505 North Michigan Ave. (I!) 
Phone: MOhawk 4-5100 
Atlanta, Ga.: 134 Peachtree St., N.W., Suite 134 
(3) 


HOTEL REPRESENTATIVES 
AND CONSULTANTS 
Since 1930 


CONVENTIONS 
SALES MEETINGS & 
INVENTIVES 


We .are exclusive representa- 
tives of many outstanding hotels 
and resorts in the Americas, the 
Caribbean and overseas. Call 
on us for specific information 
and practical expert assistance. 


Address Richard H. Brown, 
Director of Sales 
Utell International 
Essex House, New York 19 
or our nearest branch office 
Dallas 


Boston — Chicago — 


Miami — Toronto 
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Phone: JAckson 4-3486 
Toronto, Ont., Canada: 
Phone: EMpire 3-1648 
New York, N. Y.: 532 Madison Ave. (22) 
Phone: MUrray Hill 8-0123 
West Coast Offices: See John A. Tetley Co. 


150 King St., W., Suite 208 


Jim Mills & Associates, Inc. 


Miami, Fla.: 3!! Roper Bldg. (32) 
Phone: FRanklin 7-457! 


Oliver-Kermit Hote} Associates 


New York, N.Y.: 52! Fifth Avenue (17) 
Phone: YUkon 6-1800 


Premier Hotel Representatives 


Inc. 
See Advertisement, Page 28 


New York, N.Y.: 54! Lexington Ave., 
Plaza, Suite 237 
Phone: PLaza 5-9747 
Atlanta, Ga.: 1050 Ponce 
Briarcliff Hotel 
Phone: CEdar 3-8673 
Miami, Fla.: 610 Chamber of Commerce Bldg. (32) 
Phone: FFRanklin 1-8418 
Mexico City, Mexico: Apartamientos 
Acultzinao 26 
Seattle, Wash.: |4!/ 4th Avenue Bldg. 
Phone: MAin 2-7474 
San Francisco, Cal.: 209 Post St. 
Phone: EXbrook 7-555! 
Los Angeles, Cal.: 6363 Wilshire 
Phone: OLive 3-8492 


Belmont 


Je Leon Ave., N.E. 


Glorieta, 


Blvd. 


Robert Reid Associates, Inc. 


New York. N.Y.: 6/0 Fifth Ave. (20) 
Phone: PLaza 7-2444 


John A, Tetley Co., Inc. 


Los Angeles. Cal.: 3440 Wilshire Blvd. (5) 
Phone: DUnkirk 8-115! 

San Francisco, Cal.: Fairmont Hotel, Suite 12 (6 
Phone: EXbrook 7-2717 

East Coast Offices: See Leonard Hicks, Jr. 


Utell International 


New York. N.Y.: Essex House (19) 
Phone: PLaza 7-298! 

Boston, Mass.: 80 Boviston St. (16) 
Phone: Liberty 2-2036 

Chicago, IIl.: 55 E. Washington St. (2) 
hone: Financial 6 9 


Dallas, Tex.: 6270 Oram St. (14) 


Miami, Fla.: 
Phone: Franklin 9-833! 

Toronto, Canada: !!2 Yonge St. (1) 
Phone: EMpire 6-3313 


Robert F. Warner, Inc. 
See Advertisement, Page 167 

New York, N.Y.: 17 E. 45th St. (17) 
Phone: MUrrav Hill 2-4300 

Washington, D.C.: Investment Bldg. (5) 
Phone: REpublic 7-2642 

Chicago, IIl.: 77 W. Washington St. (2) 
Phone: RAndolph 6-0625 

Boston, Mass.: 73 Tremont St. (8) 
Phone: LAfavette 3-4497 

Miami, Fla.: 1235 Ingraham Bidg. 
Phone: FRanklin 3-7598 

Toronto, Ont., Canada: 80 Richmond St., 
Phone: EMpire 3-2693 

London, England: |5 Dover St. 


Phone: HYde Park 960! 


William P. Wolfe Organization 


| 
New York, N.Y.: 500 Fifth Ave. | 
Phone: LOnaacre 5-1114 | 
Chicago, IIl.: 532 Pittsfield Bldg. } 
Phone: WAbash 2-0778 
Cleveland, Ohio: The Hanna Bldg. 
Phone: SUperior |-6866 
Boston, Mass.: 4/9 Boylston St. 
Phone: COpley 7-7640 
Philadelphia, Pa.: 123 S. Broad St. 
Phone: Kings ley 6-1937 
Miami, Fla.: Pan American Bank Bldg. 
Phone: FRanklin 9-1416 
Toronto, Ont.: 13 Adelaide St., E. 
Phone: EMpire 3-2619 


LEONARD HICKS, JR. 


Proudly Announces 
The Opening 
of New Offices in 


ATLANTA, GA. 
134 Peachtree Street, N. W. 


TORONTO, ONT. 
150 King Street West 


Offering 
Experienced, Cost-Free Service to 


ASSOCIATION DIRECTORS 
SALES EXECUTIVES 
TRAVEL AGENTS 


in the planning of conventions, 
sales meetings, conferences 
and sales incentive programs 


Affiliated With 
John A. Tetley Co., Inc. 
3440 Wilshire Blvd. 
Los Angeles 5, Calif. 
Fairmont Hotel, 
San Francisco 6, Calif. 
Opening Spring 1960—Dallas Office 


LEONARD HICKS, JR. & ASSOCIATES 
NEW YORK + CHICAGO 
DETROIT +» WASHINGTON 
MIAMI - ATLANTA + TORONTO 


..» Keynote for your 


important group meetings 


at TREADWAY INNS AND RESORTS 


Deft weaving of splendid facilities, 
renowned decor and superlative serv- 
ices into the fabric of a meetings success 
is an experienced art at Treadway Inns. 
With accommodations to suit particu- 
lar groups... to please and impress the 
most discriminating conferee . . . with 
efficiently disposed, effectively 
equipped meeting and banquet rooms, 
inviting public areas and relaxing 
lounges, each Treadway promotes all 


phases of group agendas. Complete 
hotel services and appointments, of 
course, knowledgeably rendered by a 
practiced Treadway Staff for your 
reward. 

Over 20 conveniently located Tread- 
ways give you a choice of country, city 
or resort settings, each with prime 
group recreational facilities nearby. 
Plan now to meet next at one of the 
Treadway Inns listed to the right! 


For groups 2 to 200 strong! 
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TREADWAY INNS 


and Resorts 


TREADWAY INNS 


are located where you want to meet, 
throughout the “Business East” 


IN NEW ENGLAND 


At this location. . . 
Amherst, Mass. 

Andover, Mass. 

Martha’s Vineyard, Mass. 
Sturbridge, Mass. 
Williamstown, Mass. 
Winchendon, Mass. 
Franconia, N. H. 

Rutland, Vt. 

Norwalk, Conn. 


This inn... —_ For open dates, call: 


The Lord Jeffery 100 N.M. Enman, Alpine 3-2576 

Andover inn 80 —sCR.N. Frazer, GReenleaf 5-5903 

The Harbor View 100 J. S. Packard, Edgartown 444* 

The Publick House 40 Mrs. Louise Coggeshall, Dickens 7-3313 
The Williams Inn 125 J. F. Treadway, Williamstown 550 

Toy Town Tavern 110 J.D. Lee, Winchendon 220* 

Mittersill Alpine Inn 50 S$. W. McCartney, VAlley 3-5511 

Long Trail Lodge 70 ~=—G. E. Wright, PRospect 3-6310 
Treadway inn 100 ___‘F.. J. Power, Jr., TEmple 8-5531 


THE MIDDLE-ATLANTIC STATES 


Treadway Inn 100 
Treadway Otesaga 275 
Cooper Inn 60 
Johnstown Treadway inn 100 
Treadway inn 175 
Treadway Inn 150 
The David Mead 100 
Treadway Inn 175 
Treadway Maryland inn 75 


Canandaigua, N. Y. 
Cooperstown, N. Y. 
Cooperstown, N. Y. 
Johnstown, N. Y. 
Niagara Falls, N. Y. 
Rochester, N. Y. 
Meadville, Pa. 

St. David's, Pa. (Phila.) 
Annapolis, Md. 


AND FLORIDA 


Vero Beach 


. B. Beavers, COlonial 3-2641 


Royal Park Inn 90 J.S. Packard, JOrdan 2-2392 
*In summer season only—contact Central Service below for details 
FOR FACILITIES OF INNS ABOVE, SEE LISTINGS IN THIS PUBLICATION 
OTHER TREADWAY INN LOCATIONS: Tucson, Arizona; Nassau; Jamaica; Austria. 


UNDER CONSTRUCTION—OPENING 1960: Treadway Motor House, Cambridge, Mass; 
Treadway Inn, Batavia, N. Y.; Treadway Inn, Massena, N. Y.; Treadway Inn, Lebanon, Pa. 


THE LORD JEFFERY 
Amherst, Mass. 


ANDOVER INN 
Andover, Mass. 


THE HARBOR VIEW 
Martha's Vineyard, Mass. 


THE PUBLICK HOUSE 
Sturbridge, Mass. 


THE WILLIAMS INN 
Williamstown, Mass. 


a6 


TOY TOWN TAVERN 
Winchendon, Mass. 


Bee > fC 
LONG TRAIL LO 
Rutland, Vt. 


DGE 


TREADWAY INN 
Norwalk, Conn. 


TREADWAY INN 
Canandaigua, N. Y. 


TREADWAY OTESAGA 
Cooperstown, N. Y. 


COOPER INN 
Cooperstown, N. Y. 


TREADWAY INN 
Johnstown, N. Y. 


ntl. still an 
3 - = = 


oo _ 


TREADWAY INN 
Niagara Falls, N. Y. 


Fe ) = aS ¥ 
TREADWAY INN 


Rochester, N. Y. 


oe 


TREADWAY INN 
Lebanon, Pa. 
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THE DAVID MEAD 
Meadvilie, Pa. 


TREADWAY INN 


St. David's, Pa. 


TREADWAY MARYLAND INN 
Annapolis, Md. 


Central Service for Meeting Planners! 
For your maximum convenience in programming meetings at 


Treadway Inns, write or phone David F. Treadway, 32 Maple Avenue, 


Windsor, Connecticut. Phone, MUrdock 8-2333 


1959 


ROYAL PARK INN 
Vero Beach, Fia. 


y—— | 
1 


i. with eager-beaver service! 


Here’s an easy way to save up to 50% on shipments of certain 
commodities. Just give Railway Express a total of 300 lbs. in any 
single pickup. It doesn’t matter how many consignees you name — 
we'll aggregate the weights of individual small shipments to help 
you qualify for our new lowered rates. 


Railway Express gives you service no other organization can 
match. Look! 


* Nationwide coverage to 23,000 communities in the U.S. 

© International service to almost anywhere in the world 

© Unified, one-carrier responsibility all the way 

® Door-to-door delivery at no extra charge (within authorized limits) 
© Special low rates on many commodities 

¢ The kind of transportation that best suits your particular needs 


We're busy as beavers these days carrying out our long-range 
improvement plans. You'll find us eager—and able —to give your 
shipments the thorough service you want. Call Railway Express 
and see! 


RAIL* AIR* SEA* HIGHWAY 


DORIC BELLINGHAM, Bellingham, Wn. 
Meetings to 1700; catering to 1000. 


DORIC NEW WASHINGTON, Seattle 
Meetings to 500; banquets to 350. 


for successful TRADE SHOWS, 
merngorao-teness. MEETINGS, CONVENTIONS 


DORIC LEAMINGTON, Oakland 


DORIC MAR MONTE, Santa Barbara From Miami Beach to Seattle you'll find outstanding Doric 
_ Meetings to 400, banquets to 350. facilities — with expert planning help and dependable 
3 follow-through to make your meeting run like clockwork. 


~—- 
i j Large or small, your meeting is important in a Doric hotel. 
1 4 Phas! For full information on all properties, call or write: 

iis oe ; THE DORIC COMPANY 
DORIC OCOTILLO LODGE, Palm Springs University Bldg., Seattle, Wash. 

Outstanding for incentive program MA 3-5400 


winners; the desert’s most lavish luxury resort! 
DORIC SAXONY, Miami Beach 


Outstanding luxury hotel: 
DORIC SURF RIDER INN, Santa Monica meetings to 1700; 


Meetings to 300; banquets to 175. banquets to 1200. 


see eeeereeay 
SR a OULU 
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MEETING FACILITIES AT OTHER DORIC HOTELS & MOTOR HOTELS ON THE WEST COAST 
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THE HILTON CITY OF FINE CONVENTION HOTELS 


Pee TEETH : Rae eros Bir er 1 hea m0 1 


" 
4) 


Successful meetings convene every day within the Hilton network of hotels. Why? Because each Hilton Hotel has 
complete convention facilities, serviced by a staff trained to deliver the utmost in expert assistance. 

For complete information on accommodations, contact Sales Manager of any Hilton Hotel, or: Richard L. 
Collison, Assistant Vice President and General Sales Manager, Hilton Hotels, Palmer House, Chicago 90, Illinois. 


HILTON HOTELS IN THE UNITED STATES 
NEW YORK CHICAGO LOS ANGELES SAN FRANCISCO EL PASO 
The Waldorf-Astoria The Conrad Hilton The Statler Hilton Hilton Inn Hilton Hotel 
The Plaza The Palmer House The Beverly Hilton ST. LOUIS FORT WORTH 


= Seeaeiieee BUFFALO (Beverty Wills) The Statler Hilton Hilton Hotel 


The Statler Hilton DAYTON SAN ANTONIO 
Lag seer ag S.C The Dayton Biltmore vane a Hilton Hotel and Inn 
e Statler Hilton CINCINNATI ilton Inn 
BOSTON The Netherland Hilton DETROIT HOUSTON ALBUQUERQUE 
The Statler Hilton The Terrace Hilton The Statler Hilton The Shamrock Hilton Hilton Hotel 
HARTFORD CLEVELAND COLUMBUS DALLAS CHIHUAHUA, Mexico 
The Statler Hilton The Statler Hilton The Deshler-Hilton The Statler Hilton The Palacio Hilton 


HILTON HOTELS INTERNATIONAL 


SAN JUAN, Puerto Rico MONTREAL, Canada WEST BERLIN, Germany MEXICO CITY, Mexico 
The Caribe Hilton The Queen Elizabeth The Berlin Hilton The Continental Hilton 
MADRID, Spain (a C.N.R. Hotel) ACAPULCO, Mexico 
The Castellana Hilton ISTANBUL, Turkey CAIRO, Egypt, U.A.R. Las Brisas Hilton 
PANAMA, R. P. The Istanbul Hilton The Nile Hilton HAVANA, Cuba 
El Panama Hilton The Habana Hilton 
HILTON HOTELS UNDER CONSTRUCTION 
In Pittsburgh, Pa. (opening 1959) + Denver, Colo. (opening 1960) + San Francisco, Cal. + Portland, Ore. * Tarrytown, N. Y. * Aurora, Ill. 
El Paso, Texas + Port-of-Spain, Trinidad, W. I. « Athens, Greece 


CONRAD N. HILTON, PRESIDENT e EXECUTIVE OFFICES e THE CONRAD HILTON, CHICAGO 6, ILLINOIS 
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TRAVEL INCENTIVE “ENGINEERING” 
MOVES MERCHANDISE AND MEN 


T'S not "where shall we go this 
year?" It's not "what can we offer 
now?" 
How often has your sales campaign 
planning conference begun with such 
pointless discussion? 

Incentive and convention specialist, 
Martin Iger, realized long ago that 
a more scientific approach to sales 
incentives is needed. The service he 
developed is best defined as incen- 
tive engineering. 


Market Research 
Techniques Surveyed 
Depth Interviews First 
Used By Iger in 1932 
Determined: 


A— Motivations that make 
men react. 


B — Merchandising programs 
that are acceptable, at- 
tainable and sensible. 
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Results were immediate; sales 
soared, so did enthusiasm for Iger 
engineered promotions. 


Exclusively Travel 


Travel has more universal appeal 
than any other form of incentive, 
Iger research proved. That's why he 
uses it exclusively in creating a cam- 
paign theme. Yet travel is only a tool 
— it's the promotion based on in- 
sight to salesman and dealer motiva- 
tion which counts. 


What Do You Want To Sell? 


There is no set formula. Market con- 
ditions, type of goals and geographic 
areas require different approaches. 
Before any recommendations, a de- 
tailed survey of preferences is con- 
ducted among dealers and distribu- 
tors. Conferences with your distribu- 
tion channels will determine quotas 
and goals — never a budget where 
percentage of flow of goods will 
determine the expenditure. Here's 


where the service of Martin B. Iger 
& Company differs from agencies 
offering packaged incentive plans. 


Free Trip 
Not Enough Incentive 


To motivate the average salesman, 
a free trip to some exotic spot on the 
globe is not enough of an incentive. 
lt may even look like just another 
gimmick unless you promote it vigor- 
ously and wisely. 

Experience gained through working 
with some of the leading users of in- 
centive travel enables Iger to develop 
plans which emphasize achievement 
— and which are reasonably easy to 
achieve! 

If you want this recognized authority 
on incentive travel promotions to de- 
sign and produce your next sales 
campaign, write or wire main office. 


Martin B. Iger & Company 
1475 Broadway 
New York 36, N. Y. 


SALES MEETINGS/Part I] SALES MANAGEMENT 


Hotel and Auditorium Facilities 


Section 


Hotels and auditoriums are listed al- 
phabetically under the cities in which 
they are located. (HSMA) after hotel 
name indicates membership in Hotel 
Sales Management Assn. 


Cities are listed alphabetically under 
their respective states. (Transportation 
lines to city and convention bureau are 
listed under each city.) 


States are listed alphabetically. They 
are followed by Canadian provinces. 


U. S. island possessions follow Canada. 
These are followed by British West 
Indies, Cuba, Dominican Republic, 
Haiti, Mexico and Panama. 


Delta’s DC-8 Jets Link 
7 Great Convention Cities 


-with luxury and economy on every flight 


Delta’s magnificent new DC-8’s have pioneered jet speed and comfort 
between North and South. The DC-8, planned for passengers from its in- 
ception, sets a new standard of luxury for first class travel and also provides 
equal speed plus economy in a thrifty supercoach section on every flight. 
As additional aircraft deliveries and availability of adequate airport facilities permit, Delta will 
extend its jetliner service to many more cities in addition to those shown on the route map below. 


DELTA SYSTEM 


mo Delite Routes 


= tateriine Through 
Plane Services 


Delta's Royal Jet Service features luxurious reclining seats with individual Sample flight times: Atlanta-New York, 108 min.; Chicago-Miami, 2 hrs. 
tables, champagne luncheons and dinners in first class; hot meals in supercoach. 47 min.; Dallas-Atlanta, 100 min.; Detroit-Miami, 2 hrs, 46 min. 


Personalized Convention Service: Your organi- 
zation can definitely benefit by utilizing Delta's 


PCS. Won't you give us an opportunity to dem- 
onstrate our helpfulness? Call the Delta Sales 
Office nearest you, or write Supervisor Conven- 
tion Sales, Delta Air Lines, Atlanta Airport, 
Atlanta, Georgio. iii iE AIR LINE S 
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ALABAMA 


BIRMINGHAM 


Railroads: C, of Ga.: & N.:; 
Frisco; Ill. Cent.; i.G's* ACL; 
Bir. So.; Bir, Belt 

Airlines: CAP. DAL, EAL, SOU 


ft a Bi 
. & 


CONVENTION BUREAU 


Convention & Travel Department 
1914 6th Ave., North (3) 
Lowell S. Hamilton, Manager 


AUDITORIUM 


Municipal Auditorium 
1928 8th Ave. (Phone: FA 2-6597) 


Manager: Fred McCallum 

Exhibit Areas: 31,000 sq. ft.; 20,000 Main Audi- 
torium: 11,000 sq. ft, exhibit hall 

Rental Fees: On Application 

Floor Load: Unlimited 

Ventilation: Air conditioned 

Ceiling Height: 50 ft. 

P. A. System: Available 

—o. Opening to Exhibit Hall: 10.5 ft. by 
5 ft. 

No. Elevators and Capacities: One, !0,000 Ibs. 
lumns: None 

Utilities: AC 120-280 current, gas, water 

Loading Facilities: Elevated doors and hand 
trucks; railroad 150 ft. behind building 

Storage Areas: Ample 

Meeting Rooms and Capacities: Six; 
one-35; one-50; one-300 

Parking Facilities: 1,000 car lot 

Distance from Business District: Three blocks 


three-25; 


The Dinkler-Tutwiler Hotel 
(HSMA) 


See Advertisement, Page 38 


2005 Sth Ave. N. (Phone: Alphine 2-8161; Tele- 
graph: FGM) 
Manager: Ira M. Patton, Vice Pres. 

Sales Manager: Richard Thomas 

Convention Season: All year 

Largest Group Accommodated: 500 (275 rooms, 
12 suites available) 

Air Conditioning: Entire hotel! 

Convention Rates: Single: 6.50-10.00; Double: 8.50- 
17.00; Suites: 30.00, European Plan 

No. Mtg. Rms. & Capacity of Largest: 8 (1800) 

No. Banquet Rms. & Capacity of Largest: 8 (1300) 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner: 2. 

Liquor: Served in hotel 

Charges for Mtg. Rm.: Open to agreement 

a for Exhibit Areas: Open to agreement 

Net Exhibit Space: 8,250 sq. ft. on one floor; sepa- 
rate area 

Audio-Visual Aids: PA system. spotlights, film 
projectors rental agency 

Stage: Available 

Hotel Representative: 
Associates 


Leonard Hicks, 
see pg. 29) 


Holiday Inn 


See Advertisement, Page 15 
4301 Bessemer Hway (Phone: HAmilton 5-4352) 


Manager: Louis P. Woods 

Convention Season: From Labor Day to June Ist 

Largest Group Accommodated: 175 (50 rooms, 5 
suites available ) 

Air Conditioning: Bedrooms, banquet halls 

re Rates: Single: 6.50-12.00; Double: 9.00 

4.00; Suites: 16.00-30.00 

No. Mtg. Rms. & Capacity of Largest: 3 pe) 

No. Banquet Rms. & Capacity of Largest: 3 (250) 

Group Meal Rates: Breakfast: |.00; Lunch: 1|.50; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 15.00-50.00; allowance of 
1.00 per bedroom occupied per day 

Charges for Exhibit Areas: 15.00-50.00; allowance 
of 1.00 per bedroom occupied per day 

Net Exhibit Space: 3,280 sq. ft. on one floor 

Audio-Visual Aids: Blackboard, lighted speakers 
rostrum, PA system spotlights 

Stage: Yes 

Sports Facilities: Swimming pool, badminton, 
croquet, shuffleboard, golf putting green, ping 
pong, carpet go 
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Pick-Bankhead Hotel 


2300 - Sth Ave. N. (Phone: ALpine 1|-323!; Tele- 
graph FTK) 

Manager: Gere White 

Convention Season: All year 

Largest Group Accommodated: 500 (200 rooms, 
13 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00-8.50; Double: 7.50- 
10.00; Suites: 19.00 up. European 

No. Mtg. Rms. & Capacity of Largest: |0 (100) 

No. Banquet Rms. & Capacity of Largest: |0 (/00} 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 2. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Varies 

Audio-Visual Aids: Spotlights 

Stage: Available 


Thomas Jefferson Hotel 


2nd Ave. & I7th St. (Phone: AL 2-714!) 

Manager: Nat D. Hurdle 

Sales Manager: Nei! Terrell 

Coavention Season: All year 

Largest Group Accommodated: 300 (200 rooms 
and 25 suites available) 

Air Conditioning: Entire hotel 


Convention Rates: Single: 5.00 to 12.00; Double: 


7.00 to 13.00; Suites: 18.00 to 25.00. European 
No. Mtg. Rms. & Capacity of Largest: 7 (750) 
No. Banquet Rms. & Capacity of Largest: 7 (500) 
Rates for Meals: Breakfast: 1.50; Lunch: 2.00; 

Dinner: 2.50 
Liquor: Served in hotel 
Net Exhibit Space: 6,000 sq. ft. on one floor 
Charges for Exhibit & Mig. Rms.: 25.00 to 100.00 
Audio-Visual Aids: PA system, stage 


MOBILE 


Railroads: L. & N.; So G.M. & O.; A.T. & N. 
Airlines: CAP, EAL, SIAL” $00 


Admiral Semmes 


251 Government St. (Phone: Hemlock 3-277!) 

Manager: Frank C. Drane 

Sales Manager: C. S. Hill 

Convention Season: Al! year 

Largest Group Accommodated: 300 (200 rooms, 5 
suites available) 

Air Conditioning: Entire hote! 

Convention Rates: Single: 5.50-8.00; Double: 8.00- 
12.00; Suites: 17.50-25.00. European 

No. Mtg. Rms. & Capacity of Largest: 5 (800) 

No. Banquet Rms. & Capacity of Largest: 5 (600) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 2.50 


Liquor: Served in hotel 

Charges for Mtg, Rms.: None 

Net Exhibit Space: None re 

Audio-Visual Aids: PA system, spotlights, film 
projectors rental agency 

Stage: Available 


The Battle House (HSMA) 
a i. Royal St. (Phone: HE 2-0531; Teletype MO 
92) 


oa B. C. Counts 

Convention Season: Not during February & March 

Largest Group Accommodated: 300 (150 rooms, 
4 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.50-10.00; Double: 8.00 
15.00; Suites: 20.00 up. European 

No. Mtg. Rms. & Capacity of Largest: 4 (300) 

No. Banquet Rms. & Capacity of Largest: 4 (300) 

Group Meal Rates: Breakfast: |-2.50; Lunch: 2-4; 
Dinner: 2.50-6.00 

Liquor: Served in hotel 

Charges for Mig. Rms.: No charge if meals served 

Audio-Visual Aids: PA system, spotlights, film 
projectors rental agency 

Stage: Available 


MONTGOMERY 


Railroads: At L.; C. of Ga.; 


Ww. US 
EAL 


L, & N.; G.M, & 
Airlines: DAL. 


AUDITORIUM 


Alabama State Coliseum 


P.O. Box 7026 (Phone: 5-2341) 

Manager: Aubrey H. Fleming 

Exhibit Areas: Arena, 33,000 sq. ft.; concourses, 
60,000 sa. ft. 

Rental Fees: Minimum $300 to $500 per day, in- 
cludes utilities and janitor service, storage of 
exhibits before show 

Ventilation: Air cooled 

PA System: Yes 

Ceiling Height: |00 ft. 

Columns: None 

Dimensions, Opening to Exhibit Hall: 2 doors, !8 
by 18 ft. 

Current and Utilities Available: Unlimited 

Railroad Sidings: For 8 cars 

Loading Facilities: Fork |ift 

Location, Size of Storage Areas: Two rooms, 50 ft 
by 60 ft 

Number of Meeting Rooms and Capacities 8 (30 
to 200) 

Facilities for Food —— Banquet for 1,500 

Parking Facilities: 4,500 car 

Distance from Business District: 3 miles 

Sennen 


To get things acne... QU have moe a 
COME TO POINT CLEAR, 
YOUR PRIVATE PLEASURE-LAND!( 


Hotel 


POINT CLEAR ALAGAMA 


NEW LAGOON ROOM 
SKYLOUNGE 

LAKEWOOD CLUB 
CHAMPIONSHIP GOLF COURSE 
DEEP-SEA CRUISERS 


SWIMMING POOL AND WHITE SAND BEACH 


Distinguished cuisine and service, plus luxurious comfort and the privacy of a 350-acre 
estate have established Grand Hotel as a favorite resort for discriminating quests. 
100% air conditioned. Add to these features the finest of meeting rooms and you 
have all the facilities you could ask for a successful, enjoyable meeting! Available 


all year, except March and April. 


Maximum 200 persons (120 double rooms and suites) 
For Convention Information Kit, write James M. Pope, Resident Manager 


GRAND HOTEL - 


POINT CLEAR, ALABAMA 


Murray Stevenson, Vice President 
Owned and operated by Southern Industries Corporation, Mobile, Ala. 


INCOMPARABLE 
CONVENTION & SHOW 
CENTERS IN THE SOUTH 


* Central Locations — excellent transportation accessibility 
* Flexible meeting and display space arrangements 
* Heavy duty elevators and power facilities * The latest visual and acoustical devices 
* Excellent banquet facilities and service 
* Guest rooms with modern decor. T.V. * All hotels 100% air conditioned 
* Ample garage facilities * Superb restaurants 


—— 


DINKLER | PLAZA...ATLANTA, GA. — 


DINKLER-TUTWILER...BIRMINGHAM, ALA. 


Meeting capacities 25 to 1800 
Banquets to 1300 
Dances to 1800 

Guest Rooms 450 


DINKLER-JEFFERSON DAVIS...MONTGOMERY, ALA. 


apacities [| 15 to 350 
inquets _ to 275 
Danc to 300 

250 


<a 


DINKLER-ANDREW JACKSON...NASHVILLE, TENN. 


Meeting capacities 40 to 400 
Banquets to 350 
Dances to 300 

Guest Rooms 


WRITE SALES MANAGER AT THE HOTEL OF YOUR CHOICE FOR COMPLETE CONVENTION BROCHURE. 
>. ~~ ri , , 


THE TRUE STANDARD 
OF FINE INNKEEPING 


DINKLER 
HOTELS 


CARLING DINKLER CARLING DINKLER, JR. 
President Vice Pres. & Gen. Mgr. 
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ALABAMA 


Montgomery continued 


Dinkler-Jefferson Davis Hotel 
See Advertisement, Page 38 


348 Montgomery St. (Phone: Amherst 2-525!) 

Manager: Charles A. Dionne 

Sales Manager: Mrs. Dolly Pettus 

Convention Season: All year 

Largest Group Accommodated: !75 (i00 rooms, 
5 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00-10.50; Double: 7.75- 
12.50; Suites: 26.00 

No. Mtg. Rms, & Capacity of Largest: 6 (450) 

No. Banquet Rms. & Capacity of Largest: 4 (300) 

Group Meal Rates: Breakfast: |.00 up; Lunch: 1.50; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if food is served 

Charges for Exhibit Areas: 10.00 to 125.00 

Net Exhibit Space: 8,000 sq. ft., including 5,720 
sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, film 
projectors, blackboard. portable screen 

Stage: Available 

Sports Facilities: Tennis, golf, swimming, horse- 
back riding 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


Whitley Hotel 
Montgomery St. (Phone: Amhurst 2-6461; Teletype: 
G-6023) 


Manager: Mark L. Grable 

Sales Manager: Thomas A. Bell 

Convention Season: Al! year 

Largest Group Accommodated: 400 (200 rooms, 
8 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.50-8.50; Double: 8.00 
12.00; Suites: 20.00-35.00 

No. Mtg. Rms. & Capacity of Largest: 7 (1,200) 

No. Banquet Rms. & Capacity of Largest: 7 (700) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: Depends on require- 


ments 

Net Exhibit Space: 8,000 sq. ft, on two floors, 
separate area 

Audio-Visual Aids: PA system 
projectors available next door 

Stage: Available 


spotlights. film 


POINT CLEAR 


Railroads: L. & N.; G.M, & O. 


Grand Hotel (HMSA) 
See Advertisement, Page 37 


(Phone: WAverly 8-920!) 

Gen. Manager: Murray Stevenson 

Sales Manager: James M. Pope 

Convention Season: Al| year except March & April 

Largest Group Accommodated: 230 (1/5 rooms, 25 
parlors) 


Air Conditioning: Entire hotel 

Convention Rates: June |-Sept. 30, Nov. 16-Feb 
14 — Single: 22.00-24.00; Double: 32.00-34.00 
Suites: 40.00-45.00. Feb. 15-May 31, Oct. I-Nov 
15—Single: 28.00-30.00; Double: 36.00-38.00; 
Suites: 43.00-48.00. American 

No. Mtg. Rms. & Capacity of Largest: 3 (250) 

No. Banquet Rms. & Capacity of Largest: 2 (250) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 5.00 

Net Exhibit Space: 1,500 sq. ft. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None , 

Audio-Visual Aids: PA system, spotlights, |!émm 
sound projector, Most types available locally 
on rental basis 

Sports Facilities: Golf, tennis, swimming, bowling 
on green, fishing, sailing, croquet, badminton 
quoits. cycling 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


ARIZONA 


CHANDLER 


Railroads: So. Pac. 
Airlines: Served through Phoenix 


San Marcos Hotel (HSMA) 
See Advertisement, Page 39 

(Phone: Yorktown 3-6655) 

Manager: John H. Quarty 

Convention Season: Nov. to Jan. 20, from Apr. } 
to May 19 

Largest Group Accommodated: 390 (1/55 rooms 
and 15 suites available) 

Convention Rates: Single: 20.00 to 22.00; Double: 
38.00; Suites: 12.00 extra. American 

No. Mtg. Rms. & Capacity of Largest: 4 (400) 

No. Banquet Rms. & Capacity of Largest: 4 (550) 

Rates for Meals: Breakfast: 2.00- Lunch: 3.00; 
Dinner: from 4.00 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: None 

Net Eehibit Space: 6,000 sq. ft. 

Audio-Visua| Aids: Projector for lémm film and 
screen, PA system, stage, spotlights 

Sports Facilities: Golf, swimming, tennis, shuffle- 
board riding 

Hotel Representatives: Robert F. Warner, Inc., 
Leonard Hicks, Jr. and Associates, Inc, (see pg. 


29) 


GRAND CANYON 


Railroads: A.T. & S.F. 
Airlines: BAL (seasonal), FAL to Flagstaff 


El Tovar and Bright Angel Lodge 
See Advertisement, Page 39 
South Rim (Phone: Grand Canyon 40) 
Manager: Fred W. Witteborg 
Convention Season: October | to Apri! 30 (except 
Easter week) 


THE 
Saw Warese HOTEL, BUNGALOWS & COUNTRY CLUB 


LET'S TAKE A LOOK AT THIS UNUSUAL ARIZONA PICTURE 


(in the Greater Phoenix Area) 
@ One of the most effective meeting sites @ New air-conditioned conference 


in the resort field. 

e@ Finger-tip control in timing your 
meetings—social events—off-hours 
recreation. 

Our own private 6800-yard 18-hole 


golf course. The only all-green course 


in Arizona. 


Our turquoise-blue heated swimming 


pool, with its coral-pink patio for 
dining al fresco. 


Season November to May 


rooms. 
@ All new stables and corral on 1400 acres 
of desert, with excellent horses for trail 
riding, cook-outs, Western entertainment. 
Exceptionally attractive programs for 
the ladies, including health and beauty 
salon—fashion shows—Suite 21. 
A skillfully trained, convention- 
minded staff assures a most successful > 
meeting to groups up to 300. 


John H. Quarty, President, Co-owner 


HOTELS 


for a different meeting! 


Le Foula 


IN OLD SANTA FE, NEW MEXICO 


Thee Clewrade 


IN ALBUQUERQUE, NEW MEXICO 


HOTELS 


EL TOVAR, BRIGHT ANGEL LODGE 
AND YAVAPAI LODGE, ARIZONA 


Death Calli vores 


FURNACE CREEK INN AND FUR- 
NACE CREEK RANCH, CALIFORNIA 


Write to Manager or: Monte S. Gordon, 
Fred Harvey, 530 West 6th Street, Los 
Angeles 14, California. MAdison 7-8048 


Arizona’s 
Country Club Resort 
for 


GROUPS 


Accommodations for 185 guestsin a 
secluded club-like atmosphere only 
15 miles to Phoenix. An oasis in 
the Valley of the Sun. Magnificent 
18 hole golf course and other sports. 
3740’ Paved Airstrip. Superb food 
and well-trained service. Variety 
of meeting and conference rooms. 


Season: ' 
November 1 to May 15 


THEWIGWAM 


INN, COUNTRY CLUB, BUNGALOWS 


LITCHFIELD PARK — ARIZONA 
Reade Whitwell, Mer 


Telephone WEstport 5-3811 


NATIONAL REPRESENTATIVES: 
GLEN W. FAWCETT, Inc. 
Los Angeles ........0+-. MAdison 6-7581 
San Francisco YUkon 2-6905 
(Toll free from East Bay ENterprise 1-0450) 
MU tual 2-1981 
Dallas . Riverside 1-6814 
ROBERT F. WARNER, Inc. 
New York.......... MUrray Hill 2-4300 
RAndolph 6-0625 
REpublic 7-2642 
LA fayette 3-4497 
EMpire 3-2693 


Chicago 
Washington 
Boston 
Toronto 
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PARADISE INN 
Phoenix, Arizona 


IDEAL FOR SALES MEETINGS & CONVENTIONS 


Nestled at the foot of picturesque Camelback 
Mountain, just nine miles from Phoenix, Para- 
dise Inn is the outstanding inn in the Valley of 
the Sun. 


NEW BEAUTIFUL EIGHTEEN HOLE all grass 
GOLF COURSE 


cottage on to the golf course. 


watered fairways walk out from your 


Nine holes designed for the “Coronary golfers”. The other 


nine sportier, even to sinking a putt and driving off the 


side of Camelback Mountain. 


SUPERB FOOD 


on the desert over an open fire. 


ALL SPORTS AVAILABLE 


ing, heated swimming pool, square dancing, sightseeing 


Breakfast trips and moonlight steak frys 


putting greens tennis, rid- 


trips. 


Ihe nearest inn to Scottsdale—the 
“WEST’S MOST WESTERN TOWN”, with the most inter- 


esting shops and stores for every occasion. 


PARADISE INN offers warm hospitality and every facility 
for a successful and memorable convention. 


MEETING ROOMS to accommodate various size groups up 
to 500. 


An Oasis of Luxury in the Sun Filled Desert 


OCTOBER 15 to MAY 1 


Write Pat Ryan — 808 N. Michigan, Chicago 
Superior 7-3933 


ARIZONA 
Grand Canyon continued 


Largest Group Accommodated: 300 (149 rooms 
available) 

Convention Rafes: Single: 5.00 to 7.50; Double: 
7.00 to 14.00; Suites: to 25.00; Deluxe Cabins: 
10.00 to 12.00 

No. Mtg. Sms. & Capacity of Largest: 3 (200) 

No. Banquet Rms, & Capacity of Largest: | (400) 

Rates for Meals: Break lh 1.50; Lunch: 1.50 to 
2.00; Dinner: 2.00 to 3.50 

Liquor: Served in hotel. Portable bar for cock- 
tail parties 

chars for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 7,942 sq. ft. 2,720 sq. ft. on 
one floor 

Audio-Visual Aids: Admatic slide viewer, 35mm 
motion picture projector, PA system, stage 

Sports Facilities: Fishing, hiking, mule trips into 
the Canyon 


LITCHFIELD PARK 


Railroads: So. Pac. 
Airlines: Served through Phoenix 


The Wigwam (HSMA)) 


See Advertisement, Page 39 
(Phone: WEstport 5-381!) 
Manager: Reade Whitwell 
Convention Season: October to May |5, except 
February & March 
Largest Group Accommodated: {85 (55 rooms, 
25 suites available) 
Air Conditioning: Banquet and meeting rooms 
Convention Rates: Single: 20.00-24.00; Double: 
34.00-36.00; Suites: Fae additional. American 
No. Mtg. Rms. & Ca acity of Largest: 10 (250) 
No. Banquet Rms. & pacity of Largest: 3 (275) 
Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, spotlights, |émm 
sound, slide, easles 

Stage: Yes (10 by 30 ft.) 

Sports Facilities: Golf, riding, pool, tennis, putt- 
ing greens, shuffleboard, croquet 


PHOENIX 


Railroads: So. Pac.; R.l.; A.T. & S.F. 
Airlines: AAL, BAL, FAL, TWA, WAL 


CONVENTION BUREAU 


Convention Bureau 
Chamber of Commerce 
Eimer Ferrall, Manager 


Arizona Biltmore 

(Phone: AM 5-4771) 

Manager: George Lindholm 

Convention Season: Nov. | to Jan. 15, Apr. 

Largest Group Accommodated: 400 (200 rooms 
and 25 suites available) 

Convention Rates: Single: 35.00; Double. 48.00; 
Suites: 70.00-83.00. American 

No. Mtg. Rms. & Capacity of Largest: 6 (350) 

No. Banquet Rms. & Capacity of Largest: | (500) 

Liquor: Served in hotel 

Audio-Visual Aids: Spotlights, stage, screen 

Sports Facilities: Swimming pool, tennis, !8-hole 
golf course, horseback riding 


Arizona Manor 
2390 E. Camelback Road (Phone: AM-62431, Tele: 
FAX) 


Directing Manager: Jack Kogen 

Manager: Norman Kogen 

Convention Season: Ali year 

Largest Group Accommodated: 1!25 (80 rooms 
20 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: $16.00 per person; Suites, $20.00 
American 

No. Mtg. Rms. & Capacity of cones est: 2 (200) 

No. Banquet Rms. & Capacity of Largest: 2 220) 

Croup Meal Rates: Breakfast: .75-1.75; Lunch: 

1.00-2.50; Dinner: 2.50-4.50 

Liquor: Served in hotel 

arms for Mtg, Rms.: None 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Audio-Visual Aids: PA system. spotlights, 8 & 
lémm_ projector 

Stage: Available 

Sports Facilities: Golf, swimming, racing, riding 
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NOVEMBER 20, 


r My 4 puts wings on convention planning 


PHOENIX * LAS VEGAS - TUCSON 


The Southwest is perfect for these business 
or holiday get-togethers. And TWA offers the 
ideal way to fly there. With superb Jets and 
Skyliners, TWA serves 70 U. S. cities. 
Highly trained TWA Convention Bureau 
specialists are at your disposal. Ready to help 


you choose facilities best suited to make your 


FLY THE FINEST... FLY 


1939 


meeting an outstanding success . . . ideal loca- 
tions . . . accommodations for large or small 
groups . . . suggestions for fun and recreation. 

For information about TWA’s Convention 
Planning and Transportation Service, call your 
nearest TWA office now. Or write: Herb Lynn, 
Convention Sales Manager, TWA, 380 Madison 
Avenue, New York 17, New York. 


USA+ EUROPE « AFRICA * ASIA 


ARIZONA 
Phoenix continued 


Camelback Inn 
See Advertisement, Page 42 


Lincoin Drive een Whitney 5-8441) 

Manager: Jack Stewart 

Convention Season: Oct.-Jan.-early Ma 

Largest Group Accommodated: 250 iso rooms, 
10 suites available) 

Air Conditioning: Banquet and meeting rooms 

No. Mtg. Rms. & Capacity of Largest: 4 (=) 

No. Banquet Rms. & Capacity of Largest: 3 (300) 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.00; 
Dinner. 4.50 


Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 3,000 sq. ft. all on one floor 

Audio-Visual Aids: PA system, spotlights, |émm 
slide projector 

Stage: 6 ft. x 24 ft. 

Sports Facilities: Golf, tennis, swimming, riding 

Hotel Representatives: Leonard Hicks, Jr. and 
Associates, Inc., John A, Tetley Co., Inc. (see 
pg. 29) 


Jokake Inn 


6000 E. Camelback Road (Phone: WHitney 5-630!) 

Manager: E. D. Bailey 

Convention Season: Nov. | to May | 

Largest Group Accommodated: 212 (100 rooms 
6 suites available) 

Convention Rates: Nov.-Jan.: Single: $20, Double: 
$32, Suites: $20. Jan.-May: Single: $28. Double: 
$40, Suites. $25. American 

No, Mtg. Rms, & Capacity of Largest: 3 (475) 

No. Banquet Rms. & Capacity of Largest: 4 (100) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: Rm. for 5 or 6, 8 x 10° spaces, 
on one floor 


The Southwest's 
most popular 


Meeting Place 


Your visit to Phoenix, for pleasure 
or for business, will be more enjoy- 
able with the Westward Ho as your 
headquarters. 

Entire hotel air conditioned by 
refrigeration. 

500 delightful rooms and patio suites. 
Dining room, coffee shop, cocktail 
lounge. 

Paim-shaded patio and pool. 

Meeting rooms for groups of 5 to 1500 
persons. 

Complete convention service 
department. 

Central location — ample parking. 

| Open the year around. 


The Westward Ho's new 
Thunderbird Room seats 
1500, dines 1200. The- 
atre stage. Street level 
doors for display de- 
liveries. 


HOTEL WESTWARD HO 


Phoenix, Arizona 
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Audio-Visual Aids: PA system, spotlights, lémm 
film projector 

Stage: Available 

Sports Facilities: Pool, tennis, golf putting, horse- 
back riding in desert, 18-hole golf course where 
play can be started on the Inn premises 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


See Advertisement, Page 40 

6150 E. Camelback Rd. (Phone Whitney 5-849!) 

Manager: Don Davis 

Convention Season: Oct. 15-Jan. 20, April 

Largest Group Accommodated: 500 (80 rooms at 
Paradise Inn with living quarters available at 
adjoining Jokake Inn) 

Air Conditioning: Banquet rooms 

Convention Rates: Single: 20.00; Double: 36.00. 
American. 

No. Mtg. Rms. & Capacity of Largest: 5 (500) 

No. Banquet Rms. & Capacity of Largest: 3 (400) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 2,334 sq. ft. 

Audio-Visual Aids: |6émm projectors, PA system, 
spotlights 

Stage: Yes 

Sports Facilities: Tennis, shuffleboard, putting, 
croquet, !8-hole golf course, ridin 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc., Oliver-Kermit Hotel Associates, 
Inc, (see pg. 29) 


Hotel Westward Ho (HSMA) 


See Advertisement, Page 42 
618 N. Central (Phone ALpine 3-2181; Telegraph: 
PX-287) 


Manager: Fred C. Lessing 

Sales Manager: John C. Stough 

Convention Season: All year except February & 
March 

a Group Accommodated: 750 (250 rooms. 
15 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 8.00-13.00;: Double: 
12,00-17.00; Suites: 25.00-50,00. European 

No. Mtg. Rms. & Capacity of Largest: 13 (1500) 

No. Banquet Rs, & Capacity of Largest: 13 (1500) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.00; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: 10.00 per booth or 
total room rental 

Net Exhibit Space: 12,38! sq. ft. all on one floor, 
separate area 

Audio-Visual Aids: PA system, spotlights, motion 
picture screens 

Stage: Available 

Sports Facilities: Swimming, pool, golf nearby, 
dog racing & horse racing in season (Fall 
Winter months) 


SCOTTSDALE 


Railroads: So. Pac., Santa Fe (to Phoenix) 
Airlines: AAL, BAL, FAL, TWA, WAL (to 
Phoenix) 


Casa Blanca Inn (HSMA) 


P.O. Box 188 (Phone: WHitney 5-639!) 

Manager: Royal W. Treadway 

Sales Manager: Royal W. Treadway 

Convention Season: Nov., Dec., Jan., Apr., and 
ay 


Largest rGoup Accommodated: 80 (42 rooms, 
3 suites available) : 

Air Conditioning: Banquet and meeting rooms 

Convention Rates: Single: 28.00; Double: 40.00; 


Dinner: 4.50 | 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for ibit Areas: None 

Audio-Visual Aids: PA system, spotlights, |émm 
projectors 

Stage: Available 

Sports Facilities: All sports 

Hotel Representative: Robert F. Warner Inc. (see 
pg. 


TUCSON 


Railroads: So. Pac. 
Airlines: AAL, FAL, TWA 


CONVENTION BUREAU 


Convention Bureau 
420 W. Congress St. 
Mrs. Elsie A. Keefe, Secretary 


El Conquistador 
East Broadway (Phone: EA 5-261!) 


Manager: Dick Schofield 

Sales Manager: Sadie i. Lark 

Convention Season: April through December 

Largest Group Accommodated: 130 (70 rooms, 5 
suites available) 

Air Conditioning: Banquet rooms, bedrooms 

Convention Rates: Single: 8.00-14.00; Double: 
12.00-20.00; Suites: 18.00-20.00. European 

No. Mtg. Rms. & Capacity of Largest: 4 (400) 

No. Banquet Rms.: 3 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 25.00 to 100.00 

Charges for Exhibit Areas: 25.00 to 100.00 

Net Exhibit Space: 3,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, 16 mm. 
projector, screen 

Stage: Yes (12 by !5 ft.) 

SportsSports Facilities: Heated pool, golf, horse- 
back riding nearby 


Pioneer Hotel 


80 N. Stone Ave. (Phone: 2-644!) 

Manager: J. M. Procter 

Convention Season: All year 

Largest Group Accommodated: 200 (100 rooms 
and 6 suites available) 

Convention Rates: Single: 8.00; Double: 10.00; 
Suites: 25.00 

No. Mtg. Rms. & Capacity of Largest: 6 (500) 

No. Banquet Rms. & Capacity of Largest: 6 (500) 

Rates for Meals: Breakfast: from .75; Lunch: from 
1.10; Dinner: from 2.10 

Liquor: Served in hotel : 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Audio-Visual Aids: PA system, spotlights, stage 

Sports Facilities: Golf privileges at clubs 


Santa Rita Hotel 
Scott at Broadway (Phone: MAin 3-055!) 


Chicago 
Detroit 
New York 


MOhawk 4-5100 Washington 
WOodward 2-2700 Los Angeles 


In all the world there is only one 


melback Inn 


for Sales Meetings and Conventions 


PHOENIX, ARIZONA 
Golf at adjoining Paradise Valley Country Club 


EXecutive 3-6481 
DUnkirk 8-1151 


Circle 7-6940 San Francisco EXbrook 7-2717 


Beautiful Modern Meeting rooms 
accommodating groups up to 250 


SALES MEETINGS/Part II 


SALES MANAGEMENT 


AN INTERNATIONAL ORGANIZATION DEVOTED WHOLLY TO BUSINESS PROMOTION 


1325 Boardwalk, Atlantic City, N. J. 


To Sales Executives and Association Officials 


who plan meetings wisely--toward an objective. . . 


whose judgment in choosing meeting sites is important 
to fellow officials and to all delegates. . . 


Here's a helpful suggestion: 


Look for hotels that are members of the Hotel Sales Management Association. 


The membership of HSMA is made up of the alert, progressive, sales-minded 
hotel executives whose hotels are especially geared to the needs of meet- 
ing planners. These hotels know how to handle your convention best; they 
can shre with you their many years of successful convention experience. 


The HSMA Directory describes the facilities of these hotels. You should 
have a copy. . . Would you like to receive the 1960 edition--without 
charge? Write to me. 


orally, oe 


Adrian Phillips 
Executive Vice President 


P.S. In the listings in Sales Meetings, member hotels of HSMA are 
distinguished by the initials "HSMA" following the name. 
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ARIZONA 


Tucson continued 


Sales Manager: Babs Moxley 

Convention Season: May Ist to January Ist 

Largest Group Accommodated: 250 (120 rooms, 
15 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.00; Double: 98.00; 
Suites: 12.00-25.00. European 

No. Mtg. Rms. & Capaclty of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: 5 (250) 

Group Meal Rates: Breakfast: 1.50: Lunch: 2.50 
Dinner: 3.50 ; 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 75.00 

Charges for Exhibit Areas: |0.00 

Net Exhibit Space: Space for 20 booths 

Audio-Visual Aids: PA system, spotlights, !6mrm 
Projector & screen 

Stage: Available 

Sports Facilities: Golf, racing, polo. swimming 


WICKENBURG 


Railroads: Santa Fe 
Airlines: AAL, BAL, FAL, TWA, WAL to Phoenix. 
Ranch cars will meet trains 


Rancho de Los Caballeros 

(Phone: Mutual 4-5484) 

Manager: Dallas Gant 

Convention Season: Oct. to May except Feb. & 

ar. 

Largest Group Accommodated: 100 (50 rooms) 

Air Conditioning: Banquet and meeting rooms 

Convention Rates: Single: 20.00: Double: 34.00 
American : 

No. Mtg. Rms. & Capacity of Largest: 2 (150) 

No. Banquet Rms. & Capacity of Largest: 2 (1/0) 


Group Meal Rates: Breakfast: |.50: : ° 
‘dng A reakfast: 1.50; Lunch: 2.50; 


Lutle Rach! 


IDEAL 


onvention 
CITY 


LOOK AT YOUR DEALERS OR 
MEMBERSHIP AND COMPARE 
LITTLE ROCK'S LOCATION 


CHECK THESE ADVANTAGES, 100! 


“4 modern hotels 

“ Ample air 
conditioned rooms 

“ Air conditioned 
banquet rooms 

” Air conditioned 
municipal 
auditorium 

“ Historical sights 


“ Central location— 
good transportation 


” Excellent eating 
facilities 


Reasonable prices 


“ Numerous golf 
courses 


“City of hospitality 
» 
FOR INFORMATION, WRITE OR PHONE 
H. J. BURFORD, General Manager 
SOUTHWEST HOTELS, Inc. 


P. O. BOX 389 


LITTLE ROCK, ARKANSAS | 
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Liquor: Bar-locker system, Guests furnish own 
liquor 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: |6mm & 30mm slide projector 

Stage: Available 

Sports Facilities: Golf, horseback riding, swim- 
ming, putting green, skeet field, pistol range, 
tennis, horseshoes, ping pong, pool table, 
shuffleboard 

Hotel Representative: Robert F. Warner Inc. (see 


pg. 29) 


ARKANSAS 


FORT SMITH 


Railroads: Frisco; K.C. So.; Mid, Val.; M.P. 


Airlines: BNF; CEN 


Goldman Hotel 


1215 Garrison Ave. (Phone: SUnset 2-206!) 

Gen. Manager: John R. England 

Res. Manager: Wm. P. England 

Convention Season: Al! year 

Largest Group Accommodated: 500 (200 rooms, 
10 suites available) 

Air Conditioning: 2 banquet & 3 meeting rooms, 
125 bedrooms 

Convention Rates: Single: 4.00-12.50; Double: 
6.00-12.50; Suites: to 12.50. American 

No, Mtg. Rms. & Capacity of Largest: 6 (350) 

No. Banquet Rms. & Capacity of Largest: 4 (300) 

Group Meal Rates. Breakfast: .80; Lunch: 1.00; 
Dinner: 

Liquor: Package stores only 

Charges for Mtg. Rms.: 25.00 to 50.00 

Net Exhibit Space: Room for i2 8' x 10° booths 
on lobby floor 

Audio-Visual Aids: PA system. spotlights 

Stage: Available 

Sports Facilities: Bowling 


Ward Hotel (HSMA) 


523 Garrison (Phone: 2203!) 

Manager: Frank Volker 

Convention Season: All year 

Largest Group Accommodated: 250 (200 rooms, 
4 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 4.00-8.00; Double: 6.00- 
12.00; Suites: 20.00 

No. Mtg. Rms. & Capacity of Largest: 2 (150) 

No. Banquet Rms. & Capacity of Largest: 2 (150) 

Group Meal Rates: Breakfast: .90; Lunch: from 
.90; Dinner: from 1.25 

Liquor: Package only 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 5,000 sq. ft, 

Audio-Visual Aids: PA system, spotlights 

Sports Facilities: Golf, tennis, fishing, swimming 


HOT SPRINGS 


Railroads: C.R.!. & P.; M.P. 
Airlines: CEN, DAL, TTA 


Arlington Hotel (HSMA) 


Central Ave. at Fountain (Phone: NAtional 3-777!) 

Gen. Manager: R. E, McEachin 

Res. Manager: Edgar A. May 

Convention Season: May through September 

Largest Group Accommodated: 650 (300 rooms, 
20 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 8.00; Double: 12.00; 
Suites: 25.00-30.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (800) 

No. Banquet Rms. & Capacity of Largest: 6 (600) 

Grovp Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 4. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 1|,500 sq ft. 
separate area 

Audio-Visual Aids: PA system, spotlights, lémm 
projector (rental agency) 

Stage: Available 

Sports Facilities: Golf, fishing, boating, swimming 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


Majestic Hotel 

201 Park Avenue (Phone: NAtional 3-551!) 
Manager: W. L, Wolfe 

Sales Manager: J. E. Lewis 


on 2 floors, 
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Convention Season: April 16 to January |4 

Largest Group Accommodated: |!00 (50 rooms, 
15 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.00-10.00; Double: 10.00- 
12.50; Suites: 15.00-20.00. European 


No. Mtg. Rms. & Capacity of Largest: 3 (90) 
No. Banquet Rms. & pacity of Largest: 2 (100) 
.75-1.50; Lunch: 


Group Meal Rates: Breakfast: 
1.00-2.50; Dinner: 2.00-6.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 600 sa. ft. ; 

Audio-Visual Aids: PA system, spotlights, lémm 
projector, blackboard 

Stage: Yes (s by 12 ft.) 

Sports Facilities: Fishing, golf, 
shuffleboard 


swimming and 


LITTLE ROCK 


Railroads: M.P.; C.R.1. & P. 
Airlines: AAL, BNF, CEN, DAL, TTA 


AUDITORIUM 


Robinson Memorial Auditorium 

Markham & Broadway (Franklin 2-4154) 

Manager: A. W. Harvilie 

Exhibit Areas: Exhibition Hall, 
Lecture Hall, 3,000 sq. ft. 

Rental Fees and Services: Exhibition Hall, $250 
per day; Lecture Hall, $75 per day; light, heat, 
janitor service included 

Floor Load: Unlimited ground floor 

Ventilation: Air conditioned 

Ceiling Height: 9 ft. at lowest point 

P. A. System: Available 

Dimensions, Opening to Exhibit Hall: 
door, !0 ft. I! in. by 8 ft. 7 in. 

Columns: !2 in Exhibition Hall 

Utilities: 119-220 current 

Loading Facilities: Freight doors 

Storage Areas: Limited 

Meeting Rooms and Capacities: Music hall, 3,000; 
Lecture Hall, 400 

Facilities for Food Functions and Banquet 
Capacity: Banquet for 1,000 can be catered by 
outside organization 

Parking Facilities: Limited 

Distance from Business District: Three blocks 


12,000 sq. ft. 


Freight 


Albert Pike Hotel 
See Advertisement, Page 44 
7th & Scott Sts. (Phone: FR 2-521!) 


Manager: Walter E. Davis 

Convention Season: All year 

Largest Group Accommodated: 140 (70 rooms) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00-13.91; Double: 7.00+ 
17.00; Suites: 22.15-32.45. European 

No. Mtg. Rms. & Capacity of Largest: 7 (140) 

No. Banquet Rms. & Capacity of Largest: 7 (| 

Group Meal Rates: Breakfast: .65; Lunch: 1.00; 
Dinner: 1.75 

Liquor: Package only 

Charges for Mtg. Rms. 3.00 up 

Charges for Exhibit Areas: 10.30 up 

Net Exhibit Space: 2,500 sq. ft. all on one floor 

Audio-Visual Aids: Spotlights 

Stage: Available 

Sports Facilities: Golf, fishing, swimming, horse- 
back riding 


s 


Hotel Grady Manning 
See Advertisement, Page 44 

Markham & Main Sts. (Phone: FR 2-514!) 

Manager: R, M, Eubanks, Jr. 

Sales Manager: P. F, Minnihan 

Convention Season: Al! year 

Largest Group Accommodated: 250 (125 rooms, 
5 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 4.50-6.50; Double: 6.50- 
9.00; Suites: 12.00-13.00 

No. Mtg. Rms. & Capacity of Largest: 3 oP). 

No. Banquet Rms. & Capacity of Largest: 3 (150) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
Dinner: 2.00 

Liquor: Package store—private bars 

Charges for Mtg, Rms.: None with meals 

Net Exhibit Space: |,000 sq. ft, ali on one floor 

Audio-Visual Aids: PA system, spotlights, screens 

Stage: Available 

Sports Facilities: Golf, swimming, tennis, horse- 
back riding can be arranged 


Hotel Lafayette 
See Advertisement, Page 44 


6th & Louisiana (Phone: FRanklin 2-6202) 
Manager: Joe Matthew 


SALES MANAGEMENT 


Sales Manager: A! Barnes 

Convention Season: Al! year 

Largest Group Accommodated: 500 (200 rooms, 24 
suites available 

Air Conditioning: Entire hotel 

Convention Rates: Single: 4.50-10.00: Double: 7.00- 
13.00; Suites: 15.00-35.00. European 

No. Mtg. Rms. & Capacity of Largest: 7 (700) 

No. Banquet Rms. & Capacity of Largest: 7 (500) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.30; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None with meals 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, movie, 
closed-circuit TV 

Stage: Yes 

Sports Facilities: Golf, fishing, swimming, horse- 
back riding 


Hotel Marion 


See Advertisement, Page 44 

200 West Markham (Phone: FR 5-824!) 

Manager: Ben R. Shelley 

Sales Manager. A! Barnes 

Convention Season: All year 

Largest Group Accommodated: 750 (500 rooms, 
17 suites available) 

Air Conditioning: Entire hotel! 

Convention Rates: Single: 4.00-12.00; Double: 8.00- 
15.00; Suites: 17.50-50.00. European 

No, Mgt. Rms. & Capacity of Largest: 25 (0) 

No. Banquet Rms. & Capacity of Largest: |5 (600 

Group Meal Rates: Breakfast: 1.50; Lunch. 2.00; 
Dinner: 3.00 

Liquor: Package only 

Charges for Mtg. Rms.: Varies with number of 
meals 

Net Exhibit Space: 20,000 sq. ft. on two floors 
separate area 

Audio-Visual Aids: PA system, spotlights, (16mm 
projector, tape recorder 

Stage: Available 

Sports Facilities: Swimming, horseback, baseball, 
football, fishing, duck & upland hunting 


CALIFORNIA 


ANAHEIM 


Airlines: Helicopter from Los Angeles 
Buses: Metropolitan Coach, Greyhound 


Disneyland Hotel 


1441 South West St. (Phone: Keystone 5-817!) 

Manager: Don J, Daley 

Conv. Manager: Martha Henderson 

Convention Season: Sept. |5 to May 30 

Largest Group Accommodated: 600 (150 rooms 
and 8 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: !2.00 per room. European 

No. Mtg. Rms. & Capacity of Largest: 12 (1,000) 

No. Banquet Rms. & Capacity of Largest: 7 (1,000) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Dinner: 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if meals are served 

Audio-Visual Aids: PA system, spotlights, |émm 
sound projector 

Stage: Available 

Sports Facilities: Golf, horseback riding, fishing, 
tennis. water sports 

Hotel Representative: John A. Tetley Co., Inc. 
(see pg. 29) 


APPLE VALLEY 


Railroads: So. Pac. 
Airlines: BAL 


Apple Valley Inn (HSMA) 


See Advertisement, Page 46 

(Phone: Victorville 77-27!) 

Manager: George L. Stillings 

Convention Season: Al! year 

Largest Group Accommodated: 200 (90 rooms 
and 5 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 1!0.00-15.00; Double: 
12.00-19.00; Suites: .18.00-35.00. European but 
will arrange American on request 

No. Mtg. Rms. & Capacity of Largest: 4 (180) 

No. Banquet Rms. & Capacity of Largest: 2 (200 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 3.20 

Liquor: Served in hotel 

Charqes for Mtg. Rms.: None 

Net Exhibit Space: |,000 sq. ft. on one floor 
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Audio-Visual Aids: PA system, spotlights, pro- 
jector & screen 

Stage: Available = ’ 

Sports Facilities: Golf, horseback riding, swim- 
ming, tennis, badminton, shuffleboard, putting 
green 


Hotel Representative: John A. Tetley Co., Inc. 
) 


(see pg. 29 


BAKERSFIELD 


Railroads: So. Pac.; S. Fe; Sunset Ry 
Airlines: Pacific, UAL 


Hotel El Tejon 

17th & K Streets (Phone: EAirview 4-644!) 
Manager: James T. Cassell 

Convention Season: Al! year 


Largest Group Accommodated: 250 (1!0 rooms, 
5 suites available) 


Air Conditioning: Yes 

Convention owed Single: 4.50 to 7.50; Double: 
7.00 to 10.00; Suites: 14.00 to 18.00 

No. Mtg. Rms. & Capacity of Largest: 9 (4 

No. Banquet Rms. & Capacity of pao 9 

Group Meal Rates: Breakfast: 1.50-2.50; L 
1.75-3.50; Dinner: 2.50-6.00 

Liquor: Yes 

Charges for Mtg, Rms.: No Charge for con- 
F Eanibit Ss 2,000 ft 

i ace: 2, sq. ft. 

et ie visual Aids: Screen, blackboards, PA sys- 
tem, spotlights 

Stage: Yes , : 

Sports Facilities: Riding, golf, swimming, horse- 
back riding 


50) 
(300) 


unch: 


BERKELEY 


Railroads: So. Pac.; Santa Fe 
Airlines: Served through Oakland 


WEST... 


conference rooms available! 


Rates on request 


LARGEST CONVENTION-EXHIBIT-BANQUET 
SPACE WEST OF THE MISSISSIPPI! 


MORE PUBLIC SPACE THAN ANY OTHER HOTEL IN THE 


MORE FREE PARKING—1200 CARS... 
BANQUET SERVICE FOR MORE THAN 3,000... 


RAPID PROGRESS ON EXPANSION PROGRAM .. . Grecian, 
Berkeley, Oakland, Alameda, Hayward, Empire and Straw 
Monkey rooms completed . . . now more than 30 meeting and 


THE FINEST FACILITIES IN THE WEST FOR CONVENTIONS — 
SALES MEETINGS — CONFERENCES! 


LET US HELP PLAN YOUR MEETING NOW ... CALL OR WRITE: 


HOTEL (Claremont 


Oakland-Berkeley, California 
Willard M. Rutzen, General Manager 
THornwall 3-3720 


Murray Lehr, Managing Director 


Teletype OA 520 


45 


Cc. 41 < 


CALIFORNIA 
Berkeley continued 


CONVENTION BUREAU 


Convention & Tourist Bureau 
2168 Shattuck Ave, (4 
Weldon E, Vance, General Manager 


Hotel Claremont (HSMA) 


See Advertisement, Page 45 
Ashby & Domingo Ave. (Phone: THornwall 3-3720) 


Manager: Murray Lehr 

Sales Manager: Jim Erhart 

Convention Season: Al! year 

Largest Group Accommodated: 575 (200 rooms, 
30 suites available) 

Air Conditioning: Banquet rooms 

Convention Rates: Single: 8.00-18.00; Double: 9.00- 
20.00; Suites: 20.00-50.00. European 

No, Mtg. Rms. & Capacity of Largest: 35 (1,500) 

No. Banquet Rms.: 35 


Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 3.50 

Liquor: Yes 

Charges for Mtg. Rms.: None when hotel is head- 
quarters 


Net Exhibit Space: 20,000 sq. ft. 
Audio-Visual Aids: Screens, blackboards, PA sys- 


term, spotlights 

Stage: Yes 

Sports Facilities: Tennis, riding, golf, swimming 
ice skating 

Hotel Representatives: Leonard Hicks, Jr. and 


Associates, Inc., John A, Tetley Co., Inc. (see 
pg. 29) 


Shattuck Hotel 


2086 Alliston Way (Phone: THornwall 5-7300) 
Manager: Jack Camp 


You'll Enjoy the 
THIRD MOST POPULAR SPORT 


MORE at the 


APPLE VALLEY INN 


Beautiful scenery—the world’s best 
food—luxurious accommodations— 
private conference rooms—every 
modern convenience — you'll enjoy 
them all at the world famous 


= 
APPLE VALLEY INN Be | 


all year 
Lar Group Accommodated: 250 (80 rooms and 
10 suites available) 
Convention Rates: Single: 6.00-8.00; Double: 8.00- 
12.00; Suites: 14.00-25.00 
No, Mtg. Rms. & Capacity of Largest: 6 (500) 


No. Banquet Rms. & Capacity of uae 6 (450) 
Group —— Rates: Breakfast: .75; Lunch: 1.20; 
Dinner: 


Liquor: Set ups available : 

Air Conditioning: Banquet and meeting rooms 

Charges for Mtg. and Banquet Rms.: None 

Net Exhibit Space: 3552 sq. ft. on one floor 

Visual Aids Available: screen, blackboards, easel 

Other Equi + Available: PA system, spotlights, 
stage 


“S'P 


BEVERLY HILLS 


Rallroads: Pac. Elec.; S.P. 
Airlines: Served through Los Angeles 


The Beverly Hilton Hotei 
(HSMA) 
See Advertisement, Page 33 


9876 Wilshire Blvd. (Phone: Crestview 4-777) 

Manager: Robert A, Groves 

Director of Sales: Lioyd Sando 

Convention Season: Ali year 

Largest Group Accommodated: 525 (225 rooms, 
25 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 13.00-23.00; Double: 
18.00-28.00; Suites: 38.00-58.00. European 

No. Mtg. Rms. & Capacity of Largest: |! (1,800) 

No. Banquet Rms. & Capacity of Largest: |! 


.700) 

Group Meal Rates: Breakfast: 3.50; Lunch: 4.00; 
Dinner: 7, 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if food served 

Charges for Exhibit Areas: Contingent upon sup- 
porting revenue 

Net Exhibit Space: 30,400 sq. ft. on one floor, 
separate area 

Audio-Visual Aids: PA system, spotlights, screens 

Stage: Available 

Sports Facilities: Swimming, shuffleboard, pool, 
golf courses nearby 


Beverly Wilshire Hotel (HSMA) 

9514 Wilshire Bivd. (Phone: Crestview 54282) 

Sales Manager: Sig S. Front, Jr. 

Convention Season: All year 

Largest Group Accommodated: (200 rooms avail- 
able during Apr. 15 to June 15, Oct. 15 to Dec. 
15) 

Convention Rates: Single: from 


14.00; Double: 
trom 16.00: Suites: 30.00 to 32: 
No. Mtg. Rms. & Capacity of Largest: 2 (550) 
No. Banquet Rms. & Capacity of Largest: 3 (350) 
Rates for Meals: Breakfast: 2.50; Lunch: 3.00 
Dinner: from 4.50 


Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: Depending on 
type of function 

Audio-Visual Aids: Screen, PA system, spotlights 

Stage: 54’ x 20° 

Sports Facilities: Tennis, swimming 

ie Representative: Utell International (see pg. 


BLAIRSDEN 


Railroads: W.P. 


Feather River Inn 
(Phone: VErnon 6-250!) 


Manager: Albert Fauetto 

Convention Season: Second half of June, first part 
July, end of Aug. first half Sept. 

Largest Group Accommodaied: 250 (125 rooms 
and 4 suites available) 

Convention Rates: Single: 22.00-24.00; Double: 
16.00-18.00; Parlour: 15.00-20.00 extra. American 

No. Mtg. Rms. & Capacity of Largest: 3 (250) 

No. Banquet Rms. & Capacity of Largest: | (225) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 4. 

Liquor: Served in hotel 

a for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Audio-Visual Aids: 4mm silent projector, PA sys- 
tem, spotlights 

Stage: Yes (20 ft. x 20 ft.) 

Sports Facilities: Golf, horseback riding, swim- 
ming, fishing, tennis, badminton 

Hotel Representative: John A. Tetley Co., Inc. 
(see pg. 29) 


CARMEL 


Airlines: PAL, UAL 


Carmel Valley Inn 

Carmel Valley Highway (Phone: OLive 9-226!) 

Manager: Craig P. Smith 

Convention Season: Year round 

Largest Group Accommodated: 125 (55 rooms, | 
suite available) 

Convention Rates: Single: 19.00; Double: 16.00 

No. Mtg. Rms. & Capacity of Largest: 2 (1/25) 

No. Banquet Rms. & Capacity of Largest: 2 (125) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.00; 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for nt Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 700 sq. ft. 

Audio-Visual Aids: PA system, spotlights 

Stage: 

Sports 
pool 


Yes 
Facilities: Golf, tennis, heated swimming 


COME TO AMERICA'S ONLY INTERNATIONAL PLAYGROUNDI 


sith 208 


FOR BEST-EVER Conventions 


All convention activities under one roof « Groups to 800 « American 
Plan ¢ Ample meeting rooms, at no charge ¢ Fabulous Beach and 
Tennis Club * Swim in heated, outdoor pool or ocean * Deep sea 
fishing « Dancing « Championship Golf Course, so closeby! ¢ Racing, 
Jai Alai, Bullfights in nearby Mexico ¢ Everything! 


in the Golden Land of 
APPLE VALLEY, CALIFORNIA 


Phone: Apple Valley 7-7271 
Teletype: Victorville Cal 8788 


, - FAMOUS ALL-YEAR RESORT 
a A FEW MINUTES ACROSS THE BAY 
a DA } FROM SAN DIEGO 
A th =A Ps 
* ~y 
\ y, | { Rin iy io oa J, GENE MORGAN 
- arta PLLA: Leo, CONVENTION MANAGER 
‘y ‘ 
> Hotel Del CORONADO 
c/ H. B. KLINGENSMITH, MANAGING DIRECTOR CORONADO, CALIFORNIA 
46 SALES MEETINGS/Part I SALES MANAGEMENT 


Holman's Guest Ranch 

Holman Road (OLive 9-2557) 

Manager: Vivian O. Holman 

Coavention Season: All year 

Largest Group Accommodated: 40 (17 rooms 
available) 

Convention Rates: Single: 17.00; Double: 25.00 to 

50. American 

No. Mtg. Rms. & Capacity of Largest: 2 (50) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
Dinner: 2.50 

No. Banquet Rms. & Capacity of Largest: | (50) 

Liquor: Not served 

Net Exhibit Space: 3,600 sq. ft. on one floor 

Audio-Visual Aids: Screen, projectors, PA system, 
spotlights 

Stage: Yes 

Sports Facilities: Ping pong, badminton, horse- 
om, volley ball, anbe |, swimming, fishing, 
riding 


La Playa Hotel 


P.O. Box 900 (Phone: Mayfair: 4-6476) 

Manager: Max A. Gloor 

Convention Season: All year except July and 
August 

Largest Group Accommodated: 140 (65 rooms, 3 
suites available) 

Convention Rates: Single: 1!2.00-14.00; Double: 
12.00-14.00; Suites: to 24.00. European. Add 
6.00 per person for Modified American 

No. Mtg. Rms. & Capacity of Largest: 3 {7% 

No. Banquet Rms. & Capacity of Largest: 3 (175) 

Group Mea! Rates: Breakfast: 2.00; Lunch: 2.00; 
Dinner: 4, 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Net ibit Space: 1,550 sq. ft, on one floor, 
separate area 

Audio-Visual Aids: PA system, spotlights, slide and 
lémm film projector 

Stage: !2' x 8' 

Sports Facilities: Swimming, tennis, golf 

Hotel Representative: John A. Tetley Co., Inc. 
(see pg. 29) 


CATALINA ISLAND 


Steamer: from Wilmington 
Airlines: Catalina, Air Taxi 


Toyon Boat Club 


(Phone: Avalon !0F3, BRadshaw 2-2416) 

Manager: Robert C. Raab 

Convention Season: All year 

Largest Group Accommodated: |10 (72 rooms 
available) 

Convention Rates: Single: 7.00-14.00; Double: 25.00. 
European 

No. Mtg. Rms. & Capacity of Largest: 4 (110) 

No. Banquet Rooms: 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.00; 
Dinner: 4.75 

Liquor: Served in hotel 

Net Exhibit Space: 3,000 sq. ft. all on one floor 

Charges for Mtg. Rms.: None 

Sports Facilities: Swimming, riding, fishing, golf, 
water skiing, boating. 


CORONADO 


Railroads: S.D. & A.E.: Str. from S.F. 
Airlines: Served through San Diego 


Hotel Del Coronado (HSMA) 
See Advertisement, Page 46 


Ocean Front (Phone: HEmstead 5-316!) 

Manager: H. B. Klingensmith 

Sales Manager: Gene Morgan 

Convention Season: All year, subject to confirma- 
tion 

Largest Group Accommodated: 750 (350 rooms, 
50 suites available) 

Convention Rates: Single: 20.00-24.00: Double: 
32.00-34.00; Suites: 40.00-44.00. American 

No. Mtg. Rms. & Sone of Largest: 6 (I 00) 

No. Banquet Rms. & Capacity of Largest: 6 (700 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None, but a service 
charge based on requirements 

Net Exhibit Space: 7,500 sq. ft. on one floor, 
separate area 

Audio-Visual Aids: PA system, spotlights, film 
projectors rental basis 

Stage: Available 

Sports Facilities: Pool, tennis, golf. private beach 

Hotel Representatives: Leonard Hicks, Jr. and 
Associates, Inc., John A, Tetley Co., Inc. (see 
pg. 29) 


NOVEMBER 20, 1959 


DEATH VALLEY 
JUNCTION 


Furnace Creek Inn 


See Advertisement, Page 47 

General Manager: F. W. Witteborg 

Convention Season: Large groups: Nov., Dec., and 
Jan.; Smali groups: Nov. | to May | 

Largest Group Accommodated: 100 (50 rooms, 3 
suites available) 50 rooms available at motel. 

Convention Rates: Single: 25.50-29.00; Double: 
32.00-48.00; Suites: 65.00-85.00 

No. Mtg. Rms. & Capacity of Largest: 2 (175) 

No. Banquet Rms. & Capacity of Largest: 2 (175) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 5.00 

Liquor: Served at hotel 

Charles for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Sports Facilities: Swimming, tennis, golf, horse- 
back riding, badminton, shuffleboard, horse- 


shoes 
Hotel Representative: John A, Tetley Co., Inc. 
(see pg. 29) 


FRESNO 


Railroads: S.P.; A.T. & S. Fe 
Airlines: TWA, UAL 


CONVENTION BUREAU 


Fresno Convention Bureau 
1230 M St. (1) 
Gordon Hewson, General Manager 


AUDITORIUM 


Fresno Memorial Auditorium 

1230 N. St. (Phone: AM 6-8031, AM 8-3069) 

Manager: Gordon Hewson 

Exhibit Areas: Main floor, 14,000 sq. ft.; lobby 
and stage, 3,000 sq. ft. 

Rental Fees and Services: $150 plus 10% of gross 
over $2,000 

Floor Load: 2,000 Ibs. 

Ventilation: Air-cooled 

Ceiling veanee 72 ft. 

PA System: Yes 

Dimensions, Opening to Exhibit Hall: |! doors, 
largest 16 ft. wide 

No. of Elevators and Capacities: One 1!2 ft. by 12 
ft. elevator, capacity 2,000 Ibs. 

Columns, Locations and Dimensions: None 

Current and Utilities Available: AC and DC, 220 


and 110 
Loading Facilities: Three locations, stage level, 
floor level and basement 
Size of Storage Areas: 2,500 sq. ft. 
Number of Meeting Rooms and Capacities: |0 


(25 to 150) 
Facilities to Handle Food Functions: Can handle 
banquet for 1,200 
Parking Facilities: 500 cars adjacent to auditorium 
Distance from Business District: 3 blocks 


Hotel Californian 

Kern & Van Ness (Phone: Amherst 4-96/!) 

Manager: John M. LI 

Convention Season: All year 

Largest Group Accommodated: 380 (175 rooms, 
3 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.50-8.00; Double: 8.00- 
12.00; Suite: 16.00-40.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (500) 

No. Banquet Rms. & Capacity of Largest: 10 (400) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 2. 

Liquor: Served in hotel 

Charges for Mtg. Rms. None if hotel head- 
quarters 

Charaes for Exhibit Areas: Varies 

Net Exhibit Space: 2,500 sq. ft. on one floor 

Audio-Visual Alds: PA system, spotlights, black- 


boards 

Stage: Available {oortable) 

Hotel Representative: John A. Tetley Co., Inc. 
(see pg. 29) 


Fresno Hacienda 

Highway 99 at Clinton (Phone: AM 8-406!) 

Manager: Otto Powell 

Sales Manager: Alice Rogers 

Convention Season: Al! year 

— ~ ee Accommodated: 450 (200 rooms, 
suites 


Air Conditioning: Entire hotel 

Convention Rates: Single: 8.00-9.00; Double: 9.00- 
11.00; Suites: 19.00-20.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 (600) 

No. Banquet Rms. & Capacity of Largest: 9 (600) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.00; 
Dinner: 3.00 — 

Liquor: Served in hotel : 

Charges for Mtg. Rms.: None if meals served 

Net Ehibit Space: 11,000 sq. ft.; 6,300 sq. ft. on 
one floor i 

Audio-Visual Aids: PA system, spotlights. screens 

Stage: Yes (4'x8' sections) | ; 

Sports Facilities: Three swimming pools, bowling, 
golf 


HOBERGS 


Tran ation supplied from San 
Oakland, Sacramento 

Buses: Greyhound daily from Oakland and San 
Francisco 


Francisco, 


Hoberg's Resort 

(Phone: Hobergs 4 

Manager: George G. Hoberg 

Sales Manager: Philip F. Ellis 

Convention Season: March, April, May, June, July, 
Sept., Oct. 

Largest Group Accommodated: 400 (200 rooms, 
14 suites available) 

Air Conditioning: Banquet and meeting rooms 

Convention Rates: Single: 14.50-16.50; Double: 
25.00-29.00; Suites: 16.50-26.00. American 

No. Mtg. Rms. & Capacity of Largest: 6 on. 

No. Banquet Rms. & Capacity of Largest: 2 (!,200) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg, Rms.: None 

Net Exnibit Space: 8,000 sq. ft. on two floors 

Audio-Visual Aids: PA system, spotlights, l4mm 
sound projector, slide projectors, wide angle 
screen 

Stage: Yes (16'x36' 

Sports Facilities: Golf, riding, softball, tennis. 
badminton, shuffleboard, swimming 


AND ITS FAMOUS 


MOTELS 


for a different meeting! 


Le Fonda 


IN OLD SANTA FE, NEW MEXICO 


he Uloaraite 


IN ALBUQUERQUE, NEW MEXICO 


HOTELS 


EL TOVAR, BRIGHT ANGEL LODGE 
AND YAVAPAI LODGE, ARIZONA 


Dealt Valli wora.e 


FURNACE CREEK INN AND FUR- 
NACE CREEK RANCH, CALIFORNIA 


Write to Manager or: Monte S. Gordon, 
Fred Harvey, 530 West 6th Street, Los 
Angeles 14, California. MAdison 7-8048 
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Anytime is the 
RIGHT TIME 
to hold your meeting in 


LONG BEACH 


in the heart of 
Southern California! 


Modern conference rooms and 
convention halls to accommo- 
date groups from 60 to 6000 
conveniently. Two outstanding 
exhibit halls offering space for 
over 250 booths. Plenty of ex- 
perienced personnel with the 
on-the-spot know-how to han- 
dle all details. 

Fine hotel facilities adjacent 
to the Municipal Auditorium 
in downtown Long Beach. 


..- all this, PLUS — 


After hours swimming, fishing, 
golfing—enjoy al! of the “sum- 
mer sports” the year ‘round. 
Visit nearby Hollywood, Ma- 
rineland, world famous Dis- 
neyland, Santa Anita, Holly- 
wood Park ..even Old Mexico. 
How ‘bout it... 

LET’S MEET IN 


LONG BEACH 


For information, write: 
Convention and Visitors Bureau 
Municipal Auditorium, Long Beach, Calif. 
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CALIFORNIA 
continued 


HOLLYWOOD 


Railroads: PAC, ELEC., S.P. 
Airlines: Served through Los Angeles 


Hollywood Knickerbocker Hotel 
(HSMA) 


1714 N. Ivar St. (Phone: HOllywood 5-3171; Tele- 
graph: VGP) 

Gen. Manager: C. Ray Poitras 

Sales Manager: Lila H. Brooks 

Convention Season: All year 

Laeget Group Accommodated: 256 (75 rooms, 
25 suites available) 

Air Conditioning: 2 banquet rooms and 16% of 


bedrooms - 

Convention Rates: Single: 8.00-1!.00; Double: 
10.00-14.00; Suites: 16.00-45.00. European 

No. Mtg. Rms. & Sy oe of Largest: 3 (300) 

No. Banquet Rms. & Capacity of Largest: 3 (300) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 15.00 to 125.00 

Charges for Exhibit Areas: 15.00 to 125.00 

Net ibit Space: 4,426 sq. ft. on two floors 

Audio-Visual Aids: PA system, spotlights, black- 
boards and screen 

Stage: Available 

Sports Facilities: Heated outdoor pool, golf, ten- 
nis, riding and ocean bathing nearby 


Hollywood Plaza Hotel 
1637 North Vine St. (Phone: HO 5-113!; TWX: 
1840 L A) 


Manager: Walter M. Schroeder 

Convention Season: Al! year 

Lergest Group Accommodated: 175 (60 rooms, 
12 suites available) 

Air Conditioning: Banquet and meeting rooms 
Convention Rates: Single: 7.00-9.00; Double: 9.00- 
14.00; Twins: 9.00-12.50; Suites: 12,00-20.00. Euro 

pean 
No. Mtg. Rms. & Capacity of Largest: 2 {'49) 
No. Banquet Rms. & Capacity of Largest: to) 
Group Meal Rates: Breakfast: !.75; Lunch: 2.00 
Dinner: 3.00 
Liquor: Served in hotel 
Charges for Mtg. Rms.: 7. & 50.00 
Net Exhibit Space: | 500 sq 
Audio-Visual Aids: PA = spotlights 
Stage: Available 
Sports Facilities: Pool, golf, tennis nearby 


Hollywood Roosevelt Hotel (HSMA) 


7000 Hollywood Bivd. (Phone: Hollywood 99-2442) 

Manager: L. B. Nelson 

Sales Manager: Robert M. Fannin 

Convention Season: All year 

Largest Group Accommodated: 
10 suites available 

Air Conditioning: Public rooms 

Convention Rates: ee. 8.00-17.00; Double: 10.00- 
17.00; Suites: 18.00-3 

No. Mtg. Rms. & oe of Largest: & (400 

No. Banquet Rms. & Capacity of Largest: 6 ( 

Group i Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 

Liquor: hF in hotel 

Charges for Mtg. Rms.: 

Net Exhibit Space: 8,900 sq 

Audio-Visual Aids: PA 4.8 

Stage: Available 

Sports Facilities: Swimming pool 


100 (75 rooms 


e “‘g to 100.00 
spotlights 


LA QUINTA 


LaQuinta Hotel 


(Phone: Diamond 7-411!) 


Manager: Warner E. Gilmor 

Convention Season: Nov. iS “until Easter 

Largest Group Accommodated: !10 (58 rooms 
including suites) 

Air Conditioning: room and cocktail 
lounge 

Convention Rates: Single 22.00-30.00; Double: 
36.00-51.00 per person; suite: 55.00-85.00 

No. Mtg. Rms. & Capacity of Largest: | (100) 

No. Banquet Rms. & Capacity of Largest: | (100) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 5.00 

Liquor: Yes 


Dining 


SALES MEETINGS/Part II 


Charges for Mtg. Rms.: None 
en Aids: PA system 
tage: 
toate Facilities: Tennis, riding, swimming, golf 


LAKE TAHOE 


Railroads: So. Pac, 


Brockway Hot Springs 
Brockway (Phone: Liberty 6-3353) 
Manager: M. Bennett 
Convention Season: June and September 
—— Group Accommodated: (125 rooms, 
suites available) 
Convention Rates: Single: 20.00; Double: 30.00. 
American 
No. Mtg. Rms. & Capacity of Lareests 4 Har 
No. Banquet Rms. & Capacity of Largest: | (325) 
eal Rates: Breakfast: 1.50; Lunch: 2.50; 
Liquor: Served in hotel 
Net Exhibit Space: 2,500 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights 
Stage: Available 
Sports Facilities: Golf, fishing, badminton, swim- 
ming, ping-pong 


Tahoe Tavern 


Tahoe City (Phone JUniper 3-377!) 
Manager: Fred Ichelson 
Convention Season: Before July Ist and after 


August 20th 

Largest Group Accommodated: 300 (92 rooms, 
33 suites available 

Convention ry bt. le: pan Double: 30.00; 
Suites: ew ~ had eric 

No. Mtg. fy, Largest 4 (30), 

No. Secvust't See x“ pacity of Largest: | ) 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: PA system, spotlights, !émm 
projector, cinemascope theater 

Stage: Available 

Sports Facilities: Tennis, golfing, fishing, boating, 
bowling, swimming pool, riding. water skiing, 

badminton 


LONG BEACH 


AT. & S.F.3 
. Pac. 
Airlines: UAL, WAL, LA Airways ‘copter 


Railroads: Pac. Elec.; So, Pac.; 


CONVENTION BUREAU 
Long Beach Convention & Visitors Bureau 
Municipal Auditorium 
Howard A, Jones, Manager 


AUDITORIUM 
Municipal Auditorium 


See Advertisement, Page 48 


270 E. Seaside Bivd (Phone: HE 7-277!) 

Manager: Win F. Hanssen 

Exhibit Areas: Exhibit Hall, 17,500 sq. ft.; Con- 
vention Hall, 15,000 sq. ft.; Mezzanine, 2,000 


sq. ft. 

Rental Fees: On application 

Ventilation: Air conditioned 

Ceiling Height: Exhibit Hall, 16 ft.; 
Hall, 55 ft. 

PA System: ‘Available : 

aya Opening to Exhibit Hall: 10 ft. wide 
14 hi 

Elevators po Capacities: Two, o 2 each 

Columns: 24 in. by 30 in., 20 ft. ap 

Utilities: AC 110- current 

Loading Facilities: Truck entrance with one-ton 
hoist 

Storage Areas: 900 sq ft. 

Meeting Rooms and gengcities: Two, 180; two 

two, 40; one, Convention Hall 4,400; 

Concert’ Hall a 

Facilities for Food Functions and Banquet 
Capacity: Can handle eae for 500 to 2,500 

Parking Facilities: |,000 ca 

Distance from Business District: Two blocks 


Convention 


Lafayette Hotel (HSMA) 
See Advertisement, Page 48 
Broadway & Linden © ee Hemlock 55681) 


Manager: David Talli 
Sales Manager: Richard Tully 


SALES MANAGEMENT 


Convention Season: All year 

Largest Group Accommodated: 500 (319 rooms, 
40 suites grotebiv) 

A itioning: Banquet and meeting rooms 

Convention Rates: Single: 7.00-10.00; ble: 
10.00-14.00; Suites: 23.00-35.00. Eurcpean 

No. Mtg. Rms. & Capacity of Largest: 15 (2,000) 

we Banquet Rms. & Capacity of Largest: |5 

Group eel Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if headquarters 

wy for Exhibit Areas: Charge for booth space 

Net Exhibit Space: 35,000 sq. ft, (15,000 sq. ft. 
on one floor, separate area) 

Audio-Visual Aids: PA system, spotlights, screens, 
film projectors (rental agency) 

Stage: Available 

Sports Facilities: Golf, bowling, 
fishing. swimming pool in hotel 

Hotel Representative: John A. Tetley Co., Inc. 
(see pq. 29) 


tennis, riding, 


Wilton Hotel 
See Advertisement, Page 48 


210 E. Ocean Bivd. (Phone: Hemlock 7-220!) 
Manager: A. C. Moeller 
Sales Manager: Ann M. Peterson 
Convention Season: All year 
Largest Group Accommodated: 600 (250 rooms 
and {5 suites available) 
7.00; Double: 10.00; 


Convention Rates: Single: 
Twins: 11.00; Suites: 25.00 
Rms. & Ca acity of Largest: 10 (1,000 
apacity of Largest: 10 (00) 


No. Mtg. 
No. Banquet Rms. & 
1.50; Lunch: 2.00; 


Rates for Meals: Breakfast: 
Dinner: 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: 
ventions 

Net Exhibit Space: 12,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Swimming 


None to con- 


LOS ANGELES 


Railroads: So. Pac.; U, Pac.; Pac. 


Elec.; Los. A. Jnct. 
Airlines: AAL, BAL, CAL, PAL, PAA, TWA, WAL 


Santa Fe; 


CONVENTION BUREAU 


Los Angeles Convention & Visitors Bureau 
404 S. Bixel St, (54) 
Allen K, Pollock, Manager 


AUDITORIUMS 


Pan Pacific Auditorium 
7600 Beverly Blvd. (Webster 8-3456) 


Manager: C. E. Cord, vy 

Exhibit Areas: 100,000 sq. ft. 

Rental Fees and Wervlocs: Rentals include over- 
head light, janitor service, maids, porters, ticket 
takers, night watchman, fireman and offices 

Floor Load: Urlimited 

Ceilina Height: 24 ft. PA system: Altec system 

Dimensions. Opening to Exhibit Hall: 17 ft. high, 
60 S. wide 

Columns: 20 feet apart 

Utilities: 110, 220, 440 AC current; gas, water 

Loading Facilities: level ground 

Facilities for Functions: None, three refresh- 
ment stands and cocktail lounge 

Parking Facilities: 32 acres 

Dista..ce from Business District: Eight miles 


Shrine Exposition Hall 
700 West 32nd St. (Richmond 9-109!) 


Manager: Fred J. Tabery 

Exhibit Area: Lower Rone 
balcony, 96,000 sq 

Rental Fees and A 
and type of show 

ns Load: Unlimited on lower level, other areas 

200 Ibs. Ventilation: Croatient 

Ceiling Height: 35 ft. P. System: Available 

Dimensions, Opening to Exhiit fall: 14 ft. wide, 
14 ft. high. 

Elev ators and Capacities: 
2,000-ib, capacity 

Utilities: ‘110,220, 440 AC; 60 cycles; gas water, 
rain 

Loading Facilities: Ramp to balcony, truck doors 
to lower level and main floor 

Storage Areas: Adjacent to building 

Meeting Rooms and Capacities: Flexible as re- 


quired 

Facilities for .Food i Can handle ban- 
quets from | 500 to 

Parking Facilities: | Pont lots 

Distance from Business District: Three miles, eight 
minutes by car 


ground floor and 


Depends on duration 


One freight elevator 


Alexandria Hotel (HSMA) 
210 W. Sth St. (Phone: Madison 6-7484; Telegraph: 
LA881) 


Manager: George'H. Karlin 

Sales —; Philip J. Karlin 

Convention Season: Ali year 

Largest Group Accommodated: 800 (500 rooms, 
10 suites available) 

Air Conditioning: No 


Heated pool in 5 acres of magnificent 
gardens. 
A variety of new meeting rooms ac- 


commodating 20 to 300 persons. 


Coming fo » Angeles ? 


When you are planning a sales meeting 
or other conference in Los Angeles, 
you'll find our newly decorated rooms 
and suites are bargains in luxury. Also 


bungalows with or without kitchenettes. 


HOTEL and BUNGALOWS 


NOVEMBER 20, 1959 


Convention Rates: ey 5.00-8.00; Double: 6.50- 
10.50; Suites: 12.00-25. 

No. Mtg. Rms. i Capacity of Largest: 10 (750) 

No. Banquet Rms. & Capacity of Largest: 10 (750) 

Group Meal Rates: 1.25; Lunch: 1.75; 
Dinner: 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 15.00 to 150.00 

Charges for Exhibit Areas: 15.00 to 150.00 

Net Exhibit Space: |! ,000 sq. ft. : 

Audio-Visual Aids: PA system, spotlights, 8mm, 
lémm, 6mm sound projectors, screens, black- 
board 

Stage: Available 

Sports Facilities: None 


Breakfast: 


Ambassador Hotel (HSMA) 
See Advertisement, Page 167 


3400 Wilshire Blvd. (Phone: DUnkirk 7-701!) 

Manager: Elliott Mizelle 

Sales Manager: J. Edward King 

Convention Season: Al! year 

Largest Group Accommodated: 
32 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 9.00-22.00; Double: |2.00- 
26.00; Suites: 28.00-44.00. European 

No. Mig. Rms. & Capacity of Largest: 15 (1,000) 

No. Banquet Rms.: 10 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.50; 
Dinner: 5.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas; 400.00 to 1,500.00 for 
20,000 sa. ft. 

Net Exhibit Space: 20,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, film pro- 
jectors all types for rental 

Stage: Available 

Sports Facilities: 


1,000 (450 rooms, 


Swimming, putting. badminton 


The Biltmore 


515 S. Olive (Phone: Madison 4-101!) 

Manager: James Sinclair 

Director of Sales: Ben P. Gould 

Convention Season: All year except Dec, 28 to 
Jan. 2 

Largest Group Accommodated: {500 (809 roor 
65 suites available) 


GOING TO 
LOS 
ANGELES? 
MAKE A DATE 
WITH THE “8” 


Newest, quietest, roomiest of all. 
United Air Lines DC-8 Jet Mainliner® 
is the best of the jets. Fly it soon. 


For convention and post-conven- 
tion tour planning, call or write: 
M. M. Mathews, Mgr., Convention 
Sales, 36 S. Wabash, Chicago 3, IIl. 


UNITED 
0 


VET MAINLINER, BY DOUGLAS 


CALIFORNIA 
Los Angeles continued 


Air Conditioning: Banquet and meeting rooms, 


Cine 
single 


7.00-14.00; Double: 10.00- 
b Suites: 24.00-45.00. European ; 
No. Mtg. Rms. & Capacity of Largest: !! (1,500) 
No. Banquet Rms. & Capacity of Largest: 10 
1,500 
Group Meal Rates: 2.25 
3.00 up; Dinner: 4.00 
Liquor: Served in hotel . 
Charges for Mtq. Rms.: None, if headquarters 
Charges for Exhibit Areas: .05 per sq. ft. 
Net Exhibit Space: 99,500 sq. ff. 4 
Audio-Visual Aids: PA system, spotlights, projectors 


bed ms 
Convention Rates: 
50 + 


Breakfast: 


up; Lunch: 


Stage: Yes (15' x 40°) 

Sports Facilities: Beach and golf 

Hotel Representative: Leonard 
Associates Inc. (see pg. 29) 


Chapman Park Hotel 
and Bungalows 
See Advertisement, Page 49 
3405 Wilshire Blvd. (Phone DUnkirk 4-118!) 


Manager: Tom D. Miles 

Convention Season: All year 

Largest Group Accommodated: 150 (50 rooms, 20 
one —) . . 

Air Conditioning: Banquet rooms 

Convention Rates: Single: 9.00-11.00; Double: 12.00- 
15.00: Suites: 18.00-40.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 yy 

No. Banquet Rms. & Capacity of Largest: 6 (300) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 3. 


LOS ANGELES: SHERATON-WEST 


(Formerly the Sheraton-Town House) 


Enjoy the luxury of an out-of-town resort right in the heart of the West Coast's biggest city. 


Eight new 


suites 


Lana 


free TV, air-conditioning 


EAST 
NEW YORK 
BOSTON 
WASHINGTON 
PITTSBURGH 
BALTIMORE 
PHILADELPHIA 
PROVIDENCE 
SPRIN GFIELL 


ALBANY 
ROCHESTER 
BUFFALO 

SYRACUSE 
BINGHAMTON, N.Y 
MIDWEST 
CHICAGO 

DETROIT 

CLEVELAND 


CINCINNATI 
ST. LOUIS 
OMAHA 
AKRON 


Mass 


private function rooms can hold a total of 1,195 people for meetings, 907 for dinner. 
»verlook outdoor swimming pool. Drive-in underground parking. All rooms have 


INDIANAPOUS 
FRENCH LICK, Ind. 
RAPID CITY, S. D. 
SIOUX CITY, lowa 
SIOUX FALLS, S. D. 


Peter Rochon, Sales Mgr. 


PASADENA 
PORTLAND, Oregon 
HAWAII 
HONOLULU 
CANADA 
MONTREAL 
TORONTO 
NIAGARA FALLS, Ont. 
HAMILTON, Ont, 


CEDAR RAPIDS, lowa 
SOUTH 


LOUISVILLE 
DALLAS 

NEW ORLEANS 
MOBILE, Alabama 


WEST COAST 
SAN FRANCISCO 
LOS ANGELES 
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SALES MEETINGS/Part II 


Liquor: Served in hotel 

Charges for Mtg. Rms.: Vary 

Charges for Exhibit Areas: Vary 

Audio-Visual Aids: PA system, spotlights 

Sports Facilities: Private outdoor poo 

Hotel Representative: John A. Tetley Co., Inc. 
(see pg. 29) 


Mayfair Hotel 
See Advertisement, Page 56 


1256 W. 7th St. (Phone: HUbbard 3-4100; Tele- 
graph HU 3-4510) 

Manager: Car! Hudgens 

Convention Season: Ai! year 

Largest Group Accommodated: 400 (200 rooms, 
10 suites available) 

Air Conditioning: Banquet and meeting rooms 

Convention Rates: Single: 7.00-10.00; Double: 9.00- 
12.00; Suites: 21.00-34.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 (325) 

No. Banquet Rms. & Capacity of Largest: 9 (300) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 7.50 and up 

Charges for Exhibit Areas: 7.50 and up 

Net Exhibit Space: 4,500 sq. ft. 

Audio-Visual Aids: PA system, spotlighis 

Stage: Yes (18'xé') 

Sports Faciilties: Heated swimming pool 


Sheraton-West Hotel (HSMA) 
See Advertisement, Page 50 


639 So. Commonwealth (Phone: DUnkirk 2-7171; 
Teletype: L.A. 52) 

Manager: Edward J. Crowley 

Sales Manager: Peter Rochon 

Convention Season: All year 

Largest Group Accommodated: 200 (100 rooms) 

Air Conditioning: Entire hote| 

Convention Rates: Single: 9.00-18.00; Double: 
14.00-23.00; Suites: 25.00-50.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (450) 

No. Banquet Rms. & Capacity of Largest: 6 (300) 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.00; 
Dinner, 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Variable 

Charges for Exhibit Areas: Variable 

Net Exhibit Space: 2,250 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, black- 
boards, projectors (rental basis) 

Stage: None available 

Sports Facilities: Swimming, golf, tennis 


. 
Hotel Statler Hilton (HSMA) 
See Advertisement, Page 33 
930 Wilshire Bivd. (Phone: Madison 9-432!) 
Manager: J. C. Meacham 
Sales Manager: H. C. Lewis 
Convention Season: All year 
Largest Group Accommodated: 1,500 (700 rooms, 
suites available) 
Air Conditioning: Entire hotel 
Convention Rates: Single: 98.00-14.00; Double: 
11.50-18,00: Suites: 24.00-38.00. European 
No. Mtg. Rms. & Capacity of Largest. 17 (1,500) 
| panel Rms. & Capacity of Largest: !7 
1,1 
Group Meal Rates: Breakfast: 2.00; Lunch: 2.75: 
Dinner: 4.50 
Liquor: Served in hotel 
Net Exhibit Space: 11,000 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights 
Stage: 42' x |8' 
Sports Facilities: Swimming pool 


MONTEREY 


Railroads: So. Pac. 
Airlines: UAL, Pacific 


CONVENTION BUREAU 


Monterey Convention Bureau 
Chamber of Commerce 
Robert Coleman, Manager 


The Casa Munras Hotel 
See Advertisement, Page 52 


700 Munras Avenue (Phone: Frontier 5-241!) 

Manager. Bruce Locken 

Convention Season: Al! year 

Largest Group Accommodated: 250 (125 rooms, 
12 suites available) ] 

Air Conditioning: Largest banquet and meeting 
rooms 

Convention Rates: Single: 7.00-15.00; Double: 10.00- 
20.00; Suites: 28.00-50.00. European 


SALES MANAGEMENT 


NOVEMBER 20, 


LOS ANGELES - SAN FRANCISCO 


The West Coast is ideal for business-holiday 


get-togethers. And TWA offers the ideal way 
to fly there. With superb TWA BOEING 707s, 
fastest Jetliners in the U. S., and magnificent 
TWA Skyliners, TWA serves 70 U.S. cities. 
And TWA offers you every assistance, from 
selecting a site to round-trip transportation. 
TWA’s highly trained Convention Bureau 


specialists aid you in finding the facilities 
best suited to make your meeting an outstand- 
ing success . . . accommodations for large or 
small groups . . . relaxing recreation. 

For information about TWA’s Convention 
Planning and Transportation Service, call your 
nearest T WA office now. Or write: Herb Lynn, 
Convention Sales Manager, TWA, 380 Madison 
Avenue, New York 17, New York. 


FLY THE FINEST... FLY TWA USA+ EUROPE - AFRICA * ASIA 


1959 


Monterey Caifornia's 


MOST FAMOUS CONVENTION 


s 


MODERN 
GARDEN COTTAGE HOTEL 

* Swimming Pool 

* Meeting Rooms 

* Banquet Facilities 
125 Cottage Rooms; Facilities for 250 Guests; 
Dancing; Cocktail Lounge; Suites. In the 
Center of World-famed Monterey Peninsula, 
the West Coast’s Favorite Year-round Recre- 
ation Area. 


4 Friendly Country Inn 
With Big City Service 
JACK DOUGHERTY, OWNER 
BRUCE LOCKEN, MANAGER 


For additional information, please write 
Casa Munras, Monterey, California. 


what 


PAR 


for 


52 


YOUR convention? 


HERE on the MONTEREY PENINSULA it’s 


. The world’s finest facilities 
. Old Spanish California hospitality 
Fisherman’s Wharf, Sea Food, Fine Restaurants 


An area of natural beauty made famous by 
the Bing Crosby Tournament at Pebble Beach 


Five of the world’s gieatest golf courses 


Offer YOUR people that “extra something” they've been seeking. 
Get away from the ordinary. Pick the best . . . 


WRITE NOW FOR MORE DETAILS: 


MONTEREY PENINSULA VISITOR & CONVENTION BUREAU 


Box 1571 Monterey, California 


CALIFORNIA 
Monterey continued 


No. Mtg. Rms, & Capacity of Largest: 6 ie) 

No. Banquet Rms. & pacity of Largest: 6 (250) 

Group Meal Rates: Breakfast: |.75; Lunch: 2.00; 
Dinner: 2.75 

Liquor: Served in hotel ; 

Charges fer Mtg. Rms.: None if rooms and meals 
at hotel 

Net Exhibit Space: 1,200 sq. ft. on one floor, 
separate area 

Audio-Visual Aids: PA system, spotlights, black- 
board, screen, leeturns 

Sports Facilities: Heated pool, beach, deep see 

Stage: None available 
fishing, tennis, golf, riding 


Mark Thomas Inn 
1300 Fremont St. (Phone: FRontier 2-816!) 


Manager: Howard E. Allen 

Convention Season: Al! year 

Largest Group Accommodated: /|6 (58 rooms 
available) 

Convention Rates: Single: 8.00-12.00; Double: 
12.00-16.60; Suites: 26.00- 150.00 

No. Mtg. Rms. & Capacity of Largest: 3 (300) 

No. Banquet Rms. & Capacity of Largest: 3 (200) 

Group Meal Rates: Breakfast: 1.75; Lunch: 1.35- 
2.00; Dinner: 2.75-5.00 

Liquor: Yes 

Charges for Mtg. Rms.: None, when food or 
room facilities are used. 

Charges for Exhibit Areas: None, when food or 
room facilities are used 

Net Exhibit Space: |,248 and 1,728 sq. ft., 2 
separate bidgs., both ground floor 

Audio-Visual Aids: PA system, spotlights 

Sports Facilities: Swimming pool, tennis, golf 
course adjoining, horseback riding nearby 


Hotel San Carlos 
Franklin & Calle Principal (Phone: FRontier 5-2662) 


Manager: Tom Knowlton 
Convention Season: Al! year 


Largest Group Accommodated: 250 (125 rooms, 
6 suites available) : 
Convention Rates: Single: 5.50-8.00; Double: 7.50- 

ae ei om ya a tbe t: § (500 
o. Mtg. Rms. acity o' rgest: 
No. Banquet Rms. & Copeniy of Largest: f toto) 
Com Meal Rates: Breakfast: 1.50; Lunch: 2.00 
inner: 3. 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None when headquarter 


hotei 
Charges for Exhibit Areas: None when head- 
quarter hotel 
Net Exhibit Space: 4,000 sq. ft. all on one floor 
Audio-Visual Aids: Screen, blackboard, PA sys- 


OAKLAND 


Railroads: So. Pac.; Santa Fe; W.P.; Sac. Nor 
Airlines: AAL, PAL, TWA, UAL, WCA, WAL 


CONVENTION BUREAU 


Convention & Tourist Bureau 
1320 Webster St. (12) 
Howard S. Sipe, Manager 


AUDITORIUM 


Oakland Municipal Auditorium-Arena 

12th & Fallon Sts. (TE 2-3600, Ext. 386) 

Manager: L. C. Lueddeke 

Exhibits Areas: Arena, 17,000 sq. ft. hallway 
6,000 sq. ft.; Exposition Building, 51,000 sq. ft. 

Rental Fees and Services: $400 to $' per day; 
full utilties, house electrician, janitor service 

Floor Load: Unlimited 

Ventilation: Forced air 

Ceiling Height: 60 ft. 

PA System: Swanson Sound 

“om, Opening to Exhibit Hall: 15 ft. by 

t 


Columns: None 
Utilities: AC and DC current, drains, steam, gas, 


water 

Loading Facilities: Outside loading dock, ramp 
to Arena 

Storage Areas: Full basement 

Meeting Rooms and Capacities: Theater, 2,000: 
Ballroom, 300; four hallways, 250 each 

Facilities for Functions and Banquet 
Capacity: Can handle banquet up to 2,000 

Parking Facilities: 1,500 cars 

Distance from Business District: Six blocks 


Hotel Claremont 
See Advertisement, Page 45 
(See listing under Berkeley) 


Hotel Leamington 
19th and Franklin St. (Phone: Higate 4-2525) 


General Manager: Ernest Hilsenberg 

Res. Manager: V. Palkowski 

Sales Manager: Kenneth Bone 

Convention Season: All year 

Largest Group Accommodated: 600 (280 rooms, 
10 suites available) 

Convention Rates: Single: 7.00-10.00; Double: 8.00- 
12.00; Suites: 15,00-35.00. European 

No. Mtg. Rms. & Capacity of Largest: 15 (!,000) 

No. Banquet Rms.: |5 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.50; 
Dinner:3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: from 7.50 to 150.00; no 
charge if headquarters 

Charges for Exhibit Areas: No charge if head 
quarters 

Net Exhibit Space: 8,000 sq. ft. on two floors 
separate area 

Audio-Visual Aids: PA system, blackboards, 
screens, easels 

Stage: Yes : 

Sports Facilities: Golf, tennis, riding nearby 


OJAI 


Railroads: S. Pac 


Ojai Valley Inn and Country Club 
(Phone: Ojai 484) 


Manager: Wm. G. Briggs 

Convention Season: All year 

Largest Group Accemmodated: 80 (467 room) 

Air Conditioning: Sume bedrooms, banquet and 
meeting rooms 5 

Convention Rates: Single: 20.00; Double: 30.00; 
Suites: 32.00. American 

No. Mtg. Rms. & Capacity of Largest: 2 (110) 


SALES MEETINGS/Part 11 SALES MANAGEMENT 


No. Banquet Rms. & Capacity of Largest: | (125 

Group Meal Rates: Breakfast: 2.00; pwd i) 
Dinner: 4.00 ‘ 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, lémm 
jector screen and spotlights 

Stage: Available 

Sports Facilities: Golf, tennis, 
min 

Hotel Representative: John A. Tetley Co., Inc. 
(see pg. 29) 


sound pro 


riding and swim- 


PACIFIC GROVE 


Railroads: So. Pac. 


Asilomar Hotel and 
Conference Grounds 


800 Asilomar Bivd. (Phone: FRontier 2-8016) 

Manager: Mrs. Roma Philbrook 

Convention Season: Al! year 

Largest Group Accommodated: 450 

No. Mtg. Rms. & Capacity of Largest: | (500) 

No. Banquet Rms. & Capacity of Largest: | (500) 

Group Meal Rates: Breakfast: 1.00; Lunch: 1.25: 
Dinner: 2.25 

Liquor: Not served in hoter 

Charges for Mtg. Rms.: None when hotel is head- 
quarters 

Charges for Exhibit Areas: None when hotel is 
headquarters 

Austo-Visuet Aids: Screens, PA system, spotlights 

Stage: Yes 

Sports Facilities: 2 tennis courts, volley ball, soft 
ball, heated swimming pool, ping pong, poo! 
tables, horseshoes 


PALM SPRINGS 


Railroads: So, Pac. 
Airlines: BAL, WAL 
CONVENTION BUREAU 
Palm Springs Convention Bureau 


Chamber of Commerce 
Miss Roberta Nye, Manager 


El Mirador Hotel (HSMA) 


1150 N. Indian Ave. (Phone: Fairview 4-114!) 

Res. Manager: Richard VanderVeer 

Sales Manager: Gethin D. William 

Convention Season: Oct. | to May [5 

Largest Group Accommodated: 400 (175 rooms, 
20 suites available) 

Air Conditioning: Banquet ry meeting rooms 

gy ye Rates: Single: 00-30.00; Double; 

6.00-50.00; Suites: 55.00-100. oes) 


No Mtg. Rms. SScoemny = Largest: 6 (500) 


No. Banquet Rms. apacity of Largest: 6 

Group Meal Rates: Breakfast: 
Dinner: 5, 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Net hibit Space: 2,500 sq. ft. on one floor, 
separate area 

Audio-Visual Aids: PA system, spotlights, 46mm 
sound movie projector, easels 

Stage: Available 

Sports Facilities: Swimming, tennis, 
minton 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


1.50; Lunch: 2.50; 


putting, bad- 


Marion Davies’ Desert Inn 


oe Palm Canyon Drive (Phone. 
- I 

Manager: Robert Taliaferro 

Convention Season: Oct., Nov., Dec. and Jan. 
Largest Group Accommodated: 200 (90 rooms 


9 suites available) 

Convention Rates: Single: 10.00-16.00; Double: 
14.00-20.00; Suites: 080 50 50.00. European 

No. Mtg. Rms. & Capacity of Largest: 3 (150) 

No. Banquet Rms. & Capacity of Largest: 2 (150) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exh bit Areas: None 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf, croquet, archery. tennis, 
swimming, riding, badminton, ping pong, 
shuffleboard 


NOVEMBER 20, 


FAirview 


1959 


Oasis Hotel 


See Advertisement, Page 56 

155 S. Belardo (Phone: FA 4-130!) 

Manager: Roland Richter 

Convention Season: Oct., Nov., April-June 

Largest Group Accommodated: 140 (70 rooms, 5 
suites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Single: 12.00; Double: 18.00; 
Suites: 35.00 

No. Mtg. Rms. & Copan of Largest: 3 (75) 

No. Banquet Rms.: 

Group Meal wal Breakfast: 2.00; Lunch: 2.50; 
Dinner: 4.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: PA system 

Sports Facilities: Swimming, shuffleboard, croquet, 
golf, horseback riding 


Palm Springs Biltmore Hotel 


1000 E. Palm Coqyes Drive (Phone: 2357) 

Manager: Robert B. Levin 

Convention Season: All year, except Feb, | te 
Easter 

Largest Group Accommodated: 150 (54 rooms, It 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 10.00-14.00; Doubirs 
12.00-16.00; Suites: 20.00-24.00; (June thru Sept.) 
Single: 16,00-19.50; Double: 18.00-22.50; Suites. 

.00-32.00; (Oct. to Xmas). Single 20.00-24.0; 

Double: 22.00-30.00; Suites: 36.00-40.00; (Xmas to 
Feb. Ist). European Plan 

No. Mtg. Rms. & a, of Largest: > 

No. Banquet Rms. apacity of Largest: a 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg, Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: {500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, 8nvm 
and l6émm projector 

Sports Facilities: Swimming, tennis. golf, horse 
back riding, ping pong, shuffleboard 


Palm Springs Riviera 
See Advertisement, Page 53 

1600 N. Indian Ave. 

Manager: Ted Ratcliff 

Convention Season: Al! yea 

Largest Group Accommodated: 250 (226 rooms 
24 suites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Single: 1!4.00-20.00; Double: 
16.00-22.00; Suites: 40.00-45.00 from Sept. to 
June. Single: 8.00-14.00; Double: 10.00-18.00 
Suites: 30.00-40.00 from June to Sept. European 
but will arrange American if desired. 

No. Mtg. Rms. & Capacity of Largest: 5 (1/300) 

No. Banquet Rms. & Capacity of Largest: 2 (900 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: 5.00 (10x!0 booth) 

Net Exhibit Space: 4,000 sq. ft. all on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes 

Sports Facilities: Golf, tennis, 


The Pueblo 
1983 N. Palm Canyon Drive (Phone: 
5-2273) 


swimming pool 


FAirview 


Manager: Henry E. Perrot 

Convention Season: Al! year 

Largest Group Accommodated: 200 (100 rooms 
IS suites available) 

Air Conditioning: Yes 

Convention Rates: Single: 4.00-7.00; Double: 8.00 
12.50; Suites: 15.00-25.00. European 

No. Mtg. Rms. & Capacity of Largest: | (1/00) 

No. Banquet Rms. & Capacity of Largest: | (/00) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00: 
Dinner: 4.00 

Liquor: Not served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: none 

Net Exhibit Space: 600 sq. 

Audio-Visual Aids: PA ~ A spotlights, screens 
projectors 

Stage: Yes 

Sports Facilities: Tennis, golf, badminton, swim 
ming, ping pong, horseback riding 


PASADENA 


Railroads: So. Pac.; 


ys 
Airlines: Served through Los Angeles 


Santa Fe; Pac. Elec.; U.P. 


CONVENTION BUREAU 
Convention & Visitors Information Bureau 
Pasadena Chamber of Commerce 
William Adams, II 


AUDITORIUM 


Pasadena Civic Auditorium 

300 E. Green St., (SY 2-6161, Ext. 348) 

Manager: Edward J. Allen 

Exhibit Areas: Exhibition. Hall, 16,895 sq. ft. 

Floor Load: Average Ventilation: Blower 

Rental Fees: Exhibition Hall, 8 AM-6 PM, $150— 
6 PM-I2 M, 175; Auditorium, $200 and $300. 

Ceiling Height: 35 it. P. A. System: Available 

Dimensions, Opening to Exhibit Hall: !0 ft. 

Columns: Nore 

Utilities: 110 and 220 current 

Loading Facilities: Truck ramp to entrance 

Meeting rooms and Capacities: Main Auditorium, 
3,000; 2 lecture halls, 150 and 500; 14 committee 


rooms 

Facilities for Food Functions: Can seat 2,000 for 
anquet ve 

Parking Facilities: 1,000 cars in adjoining lots 

Distance from Business District: In center of 
business district 


Hotel Green 
See Advertisement, Page 15 
50 E. Green St. (Phone: SYcamore 6-614!) 
Manager: Harry O. Wagner 
o_o Season: Al| year, except Dec. 25 to 


uscant Group Accommodated: 80 rooms summer 
months, 10 suites available; 25 rooms winter 
months 

Air Conditioning: reat veg rooms on 

Convention Rates: Pane 00-9.00; Double: 9.00 
12.00; Suites: 20.00 

No. Mig. Rms. & Sepocity of Largest: 5 (300) 

No. Banquet Rms. 

Group Meal Rates: “preaktost: 1.50; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Yes 

Charges for Mtg. Rms.: pong fe 50.00 per day 

Net Exhibit Space: 6,000 sq. ft. al! on one floor 

Audio-Visual Aids: PA phe dy * sotlights 

Stage: Yes (10'x!2') 

Sports Facilities: Swimming pool and shuffleboard 


NEWEST AND MOST COMPLETE 
CONVENTION HOTEL IN 
PALM SPRINGS, CALIF. 


Convention hall seats 1300—banquet 
facilities for 900—sample rooms— 
small conference rooms—250 exqui- 
sitely appointed rooms—complete 
air conditioning. 
PLUS...Recreational facilities, includ- 
ing an ‘Olympic- size swimming pool, 
tennis courts, 9 hole, 27-par golf 
course right on the grounds. 


LOCATED IN THE HEART 
OF PALM SPRINGS 
Write or phone for information 
or reservations 


Los Angeles: DUnkirk 8-1151 
San Francisco: EXbrook 7-2717 
TED RATCLIFF, General Manager 


Palm Springs RIVIERA 
1600 North Indian Avenue 
PALM SPRINGS, CALIFORIGA 


CALIFORNIA 
Pasadena continued 


Huntington-Sheraton (HSMA) 
See Advertisement, Page 11 


1401 South Oak Knoll (Phone: SY 2-0266) 

Manager: Stephen W. Royce 

Sales Manager: George A. Whitcomb 

Convention Season: Jan. 3-30, Mar, 15-Dec, 15 

Largest Group Accommodated: 450 (225 rooms, 
30 suites available) 

Air Conditioning: All banquet and meeting rooms, 
100 bedrooms 

Convention Rates: Single: 10.00; Double: 14.00 

26.00 —_ European (For American plan 

8.00 per day person additional) 

No. Mtg. Rms. & Capacity of Largest: |2 (!,000) 

No. Banquet Rms. & Capacity of Largest: 7 
(I ) 


Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 3. 

Liquor: Served in hotel 

Charges fur “Vtg. Rms.: No charge with 50% 
housing for meeting 

Charges for Exhibit Areas: 
exhibit unit 

Net Exhibit Space: 7,500 sq. ft. on one floor, 
7,500 sa. ft. additional area 

Audio-Visual Aids: PA syste screer standard 


10.00 per day for 


Stage: Available 
Sports Facilities: Swimming, tennis, badminton, 
golf, horseback riding 


PEBBLE BEACH 


Railroads: S.P. 
Airlines: Served through Monterey 

Del Monte Lodge 

(Phone: Mayfair 4-381!) 

Manager: Wm. H. aay 

Convention Season t. to 

ron Group Pirie Fae | 170 (90 rooms; 

available 

Air Conditioning: Banquet and meeting rooms 

Convention Rates: Single: 18.00-34.00; Double: 
37.00-47.00; Suites: 55.00. American 

No. Mtg. Rms. & Capacity of Largest: 3 (200 

No, Banquet Rms 

Group Meal Rates: Breakfast: 2.50; Lunch: 2.50; 
Dinner: 4.50 

Liquor: Served in hotel 

Charges for Mtg, Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 2,736 sq, ft. on one floor 

Audio-Visual Aids: PA system, I6mm and 35mm 
projectors and standard slide projector 

Stage: Available 
sound movie  Replecten, easels 

Stage Y 

Sperts Fac flities: ‘Golf, tennis, swimming pool, 
riding and skeet shooting 

Sports Facilities: Swimming, tennis 
minton 

Hotel Representative: Robert F. Warner Inc. (see 


putting, bad- 


29 


RICHARDSON 
SPRINGS 


Railroads: So. Pac. (4 miles from Richardson) 


Airlines: PAL (depot in Chico—6 miles away 


Richardson Mineral Springs Hotel 


(Phone: Richardson Springs 71!) 

Manager: Robert Richardson 

General Manager: Ned Richardson 

Sales Manager: John Parks 

Convention Season: April | to Nov. | 

Largest Group Accommodated: 400 (150 rooms 
20 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 14,00-17.00; Double: 
26.00-30.00; Suites: 28.00-32.00. American 

No. Mtg. Rms. & Capacity of Largest: 6 (400) 

No. Banquet Rms. & Capacity of Largest: 3 (350) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00: 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg, Rms.: None 

Howe at oy for Exhibit Areas: None 

hibit Space: 5,950 all on one floor 

Audio-Visual Aids: PA system, spotlights, 6mm 
movie projector 

Stage: Available 

ee Facilities: Swimming, tennis, bocci ball, 
go 


54 


RIVERSIDE 


Airlines: Bonanza 
Railroads: Santa Fe, U.P. 


CONVENTION BUREAU 


Riverside Convention Bureau 
Chamber of Commerce 
E. M. Barker, Convention Manager 


3649 7th. St. (Phone—Overland 6-1000, Tel. same) 

Manager: Frank Bret 

Convention Season: Spring and Fall 

Largest Group Accommodated: 350 (175 rooms, 
10 suites available) 

Air Conditioning: Some bedrooms, banquet and 
meeting rooms 

Convention Rates: Single: 10.00; Double: 13.00; 
Suites: 25.00, European 

No. Mtg. Rms. & Capacity of Largest: |! (400) 

No. Banquet Rms. & Capacity of Largest: 8 (600) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 3.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 50.00 

rome es for Exhibit Areas: 10.00 to 50.00 

xhibit Space: 8.100 sq. ft. on more than one 

ig 

Audio-Visual Aids: PA system, 
35mm _ projector 

Stage: Available 

Sports Facilities: Swimming, golf and tennis 

Hotel Representatives: Leonard Hicks, Jr. and 
Associates, Inc., John A, Tetley Co., Inc, (see 
pg. 29) 


spotlights and 


SACRAMENTO 


Railroads: S. Pac.; W.P.; Sac. No.; C, Cal. |! 
Airlines: PAL, UAL, WCA 


AUDITORIUM 
Sacramento Memorial Auditorium 
ISth and J St. (Gilbert 2-504!) 

Exhibit Areas: Basement, |,000 sq. ft.; 
9,000 sq. ft.; stage, |,800 sa. ft. 

Rental FeFes and Services: $300 per day, includes 
janitor service heat, light 

Ventilation: Circulating fans 

Ceiling Height: 

P. A. System: Avai lable 

Dimensions, Opening to Exhibit Hall: 6 ft. by 12 
ft.; 6 ft. by 6 ft. 

Elevators and Capacities: One, 3,000 Ibs. 

Columns: Main floor, none; basement, every !0 ft. 

Utilities: AC current 

Loading Facilities: Two platforms 

Storage Areas: |,000 sq. ft. 

Meeting Rooms and Capacities: Main Auditorium, 
5,000; Little Theatre, 300; five committee rooms 
seat 30-40 each 

Facilities for Food Functions: Main floor, 1,100; 
Basement, |,| 

Parking Facilities: Street parking and parking lot 

Distance from Business District: Five blocks 


main floor. 


El Rancho Sacramento 


West Capitol Ave. (Phone: Hudson 1-303!) 

Manager: Robert Seaman 

Sales Manager: Mrs. Dorothy Reese 

Convention Season: All year, except first two 
weeks in Sept. 

Largest Group Accommodated: 400 (200 rooms and 
10 suites available 

Convention Rates: Single: 6.00 to 10.00; Double: 
8.50-12.00; Suites: 25.00 

No. Mtg. Rms. & Capacity of Largest: 4 (300) 

No. Mtg. Rms. & Capacity of Largest: 4 (250) 

Rates for Meals: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 3.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charass for Banquet & Mtg. Rms.: None 

Net Exhibit Space: | 650 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, platform 

Sports Facilities: Swimming pool, golf 


Hotel Senator (HSMA) 


See Advertisement, Page 15 

12th & "L" Sts. (Phone: Gliibert 2-508!) 

Manager: Bob Walker 

Sales Manager: W. J. Rogers 

Convention Season: All year 

Largest Group Accommodated: 500 (200 rooms, 35 
suites available) 

Air Conditioning: Banquet and meeting rooms 
and 50% of bedrooms 

Convention Rates: Single: 6.00-8.50; Double: 9.00- 
11.00; Suites: 25.00 to 45.00 European 

No. Mtg. Rms. & Capacity of Largest: 6 (550) 

No. Banquet Rms. & Capacity of Largest: 6 (550) 

Coe — Rates: Breakfast: 1.75; Lunch; 2.25 

nner: 
Liquor: ine in hotel 


Charges for Mtg. Rms.: Non 
—— for Exhibit Areas: Accacding to conven- 


Net Exhibit Space: 500 sq. ft. on one tlouw: 
Audio-Visual Aids: PA system, spotlights 
Stage: Available 

Sports Facilities: None 


SAN BERNARDINO 


Railroads: So. Pac.; Santa Fe; U.P.; P.E. 
Airlines: Helicopter service from Los Angeles 


Arrowhead Springs Hotel 


P.O. Box 571 (Phone: Turner 21-22!) 

Manager: Richard L. Benton 

Convention Season: Al! year 

Largest Group Accommodated: 300 (125 roorns, |0 
suites available) 

Air Conditioning: Most bedrooms and all! banquet 
and meeting rooms 

Comentirs Rates: oes 13.00-23.00; Double: 

6.00-26.00; Parlors: 25.00. Sorepene 

No. Mtg. Rms. & Capacity of Large 800) 

No. Banquet Rms. & Capacity oF enka, Q (500) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 5,000 sq. ft. 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf, tennis, riding, swimming 
(2 pools) 


SAN DIEGO 


Railroads: A.T. & S.Fe; S.D. & A.E. 
Airlines: AAL, BAL, UAL, WAL 


CONVENTION BUREAU 
San Diego Convention & Tourist Bureau 
924 Second Ave. 
James B. Simmons, Convention Manager 


El Cortez Hotel 


7th & Ash (Panes a pore) 

Manager: Carl P. Frank 

Sales Manager: Howard Ebert 

Convention Season: Al! year 

Largest Group Accommodated: 700 (325 rooms, 
rs suites available) 

Air Conditioning: Banquet rooms, some bedrooms 

Convention Rates: Single: 8.00-13.00; Double: 
12.00-18.00; Suites: 20.00-35.00, European 

No. Mtg. Rms. & Capacity of Largest: 8 (|,100) 

No. Banquet Rms. & Capacity of Largest: 7 (950) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.25; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None : 

Charges for Exhibit Areas: None, if in meeting 


rooms 

Net Exhibit Space: 20,000 sq. ft. on one floor 

Audio-Visua! Aids: PA system, spotlights, screens 
and blackboards 

Stage: Available 

Sports Facilities: Swimming in hotel, tennis, golf. 
fishing, riding 


Hotel San Diego 


Broadway at State (Phone: BELraont 3-1221; Tele- 
type #6318 

Manager: Tom Coleman 

Convention Season: Al! year 

Largest Group Accommodated: 300 (150 rooms, 6 
suites available) ‘ 

Air Conditioning: Banquet and meeting rooms 
and some bedrooms 

Convention Rates: Single: 6.00-8.00; Double: 8.00- 
12.00: Suites: 12.00-25.00. European 

No. Mtg. Rms. & Capacity of Largest: 7 (700) 

No. Banquet Rms. & Capacity of Largest: 7 (500) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.85; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 7,800 sq. ft. on two floors 

Audio-Visual Aids: PA system, spotlights, screen 

Stage: Available 

Sports Facilities: Close to beaches and water 
sports 


U. S. Grant 


326 Broadway (Phone: Belmong 2-312!) 

Gen. Manager: Carleton Lichty 

Convention Season: All year 

Largest Group Accommodated: 500 (200 rooms, 
suites available) 


SALES MEETINGS/Part Il SALES MANAGEMENT 


Air Conditioning: Banquet and meeting rooms 

Convention Rates: Single: 7.00-10.00; Double: 9.00- 
16.00; Suites: 20.00-50.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (1,000) 

No. Banquet Rms. & Capacity of Largest: 6 (800) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Dinner: 2.75 

tiquor: Served in hotel 

Charges for Mtg. Rms.: None 

ee for Exhibit Areas: 10.00 & up 

Net Exhibit Space: 10,000 sq. ft on one floor 

Audio-Visual Aids: 
film projector 

Stage: Yes (16'x62') 

Sports Facilities: Golf, 
swimming nearby 


PA system, spotlignts, large 


tennis, horseback riding, 


SAN FRANCISCO 


Railroads: S.P.; Santa Fe; W.P.; N.W.P.; P. & S.R. 
Airlines: AAL, PAA, PAL, TWA, UAL, WCA, 


CONVENTION BUREAU 
San Francisco Convention & Tourist Bureau 
Exposition Auditorium (2) 
W. G. Swanson, Vice President-Gen, Manager 


AUDITORIUMS 


Civic Auditorium—Brooks Exhibit Hall 
57 Grove St. (HEmiock !-6352) 


Manager: James T. Graham 

Exhibit Areas: Brooks Hall 90,000 sq. ft.; Civic 
Auditorium 70,000 sq. ft. 

Floor Load: Unlimited 

Ceiling Height: Brooks Hall 14 ft.; Auditorium 
70 ft. PA System: Available in auditorium. 

Otmensions, Opening to Exhibit Hall: 50 ft. by 
14 ft, 


No. of Elevators: 2 passenger, 3 freight 

Columns, Locations and Dimensions: 
40 ft., auditorium, none. 

Utilities: AC, DC current. water, gas, sewage 

Loading Facilities: Loading docks, truck areas 

Storage Areas: Approx. 5,000 ft. 

Meeting Rooms and Capacities: 20 rooms seating 
from 30 to 9,000 

Banquet Capacity: 2,500 

Parking Facilities: 2,400 

Distance from Business District: In business district 


Hall every 


GOING TO 
SAN 
FRANCISCO? 
MAKE A DATE 


WITH THE “8” 


Newest, quietest, roomiest of all. 
United Air Lines DC-8 Jet Mainliner® 
is the best of the jets. Fly it soon. 


For convention and post-conven- 
tion tour planning, call or write: 
M. M. Mathews, Mgr., Convention 
Sales, 36 S. Wabash, Chicago 3, IIl. 


(Gs 


YET MAINLINER, BY DOUGLAS 


AIR LINES 


NOVEMBER 20, 1959 


Cow Palace 

(Phone: JUniper 4-2480) 

Manager: 

Exhibit Areas: 4 ft.; 
wings 180,000 sq. ft. on one level 

Rentai Fees: Variable, no services included 

Floor Load: Unlimited 

Ventilation: Automatic : 

Ceiling Height: 104 ft. in Arena, 18 ft. in wings 

PA System: Yes 

Dimensions, Opening to Exhibit Hall: 
13 ft., 8 inches; wings, 12 ft., 2 inches 

Columns: None in Arena; 10 in. by 10 in. steel 
in wings, 20 ft. by 40 ft. spaces 

Utilities: 1,750 KVA—three phase 

Loading Facilities: Forklifts and docks on 
grounds; railroad siding ¥% mile away 

Storage Areas: Unlimited under cover 

Number of Mtg Rms. & Capacity: 6, 80° x 250° or 
divided 

Facilities for Food Functions: Banquet for 4,000 
in Arena. 4 Restaurants 

Parking Facilities: 6,300 cars 


Arena and two 


Arena, 


Distance from Business District: 12 minutes trom 


center city via treeway 
De a ON 


Alexander Hamilton Hotel 


631 O'Farrell St. (Phone: GRaystone 4-5500) 

Manager: Bruce R. Warden 

Convention Season: All vea: 

Largest Group Accommodated: 175 (100 rooms; 
6 suites available) 

Convention Rates: Single: 9.00-14.00; Double: 
12.00-18.00; Suites: 20.00-60.00. European 

No, Mtg. Rms. & Capacity of Largest: 5 (150) 

No. Banquet Rms, & Capacity of Largest: 5 (1/50) 

Group Meal Rates: Breakfast: 1.45; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: |0.00-25.00 

Net Bihibit Space: 2,000 sq. ft. on one floor 

Stage: Yes 


SAN FRANCISCO: SHERATON-PALACE 


It's the outstanding convention hotel in America's favorite convention 


city. See listing for complete convention facilities. 


ALBANY 
ROCHESTER 
BUFFALO 

SYRACUSE 
BINGHAMTON, N. Y 
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WASHINGTON 
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AKRON 
INDIANAPOUS 
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SIOUX FALLS, S. D. 


Harley Watson, Gen. Mgr. 
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PORTLAND, Oregon 
HAWAII 
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SAN FRANCISCO 

LOS ANGELES 


CALIFORNIA 
San Francisco continued 


Fairmont Hotel 


Atop Nob Hill (Phone: DO 2-8800) 

Manager: Richard L. Swig 

Seles noes John Tetley Co. 

Convention Season: All year 

Largest Group Accommodated: 350 (165 rooms, |5 
suites available) 

Air Conditioning: 
rooms 


Some banquet and meeting 
Convention Rates: Single: |2.00-15.00; Double: 
16.00-24.00; Suites: 37.00-84.00. European 
No. Mtg, Rms. & Capacity of Largest: 20 (| ,500) 
No. Banquet Rms. & Capacity of Largest: 20 (900) 
Group Meai Rates: Breakfast: 3.00; Lunch. 3.00; 
Dinner: 4.00 
Liquor: Served in hotel 
Charges for Mtg. Rms.: Varies 
Charges for Exhibit Areas: vos 
Net Exhibit Space: 8,860 sq. 
Audio-Visual Aids: PA po Mad 
jectors on rental basis 
Stage: Available 
Hotel Representative 
(see pg. 29 


spotlights, pro- 


Hotel Mark Hopkins (HSMA) 


See Advertisement, Page 167 
Nob Hill (Phone: Exbrook 2-3434) 


Manager: George D. Smith 

Sales Manager: Harold F. Sands 

Convention Season: Al! year 

Largest Group Accommodated 
35 suites available) 

Air Conditioning: Banquet $ 

Convention Rates: Single: 15.00-19.00; Double 
7.00-23.00; Suites: 30.00-108.00 

No. Mtg. Rms. & Capacity of Largest: 7 (|,000) 

No. Banquet Rms. & Capacity of Largest: 9 (800) 

Group Meal Rates: Breakfast: 2.75; Lunch: 3.25 
Dinner: 4.50 


400 (165 rooms, 


executives! 
may we present 
our credentials: 


our portfolio for conventions, 
sales meetings, banquets, 
trade shows, get-togethers 
par encemence: 


w Located in the largest cities west of Denver 
mw Exclusive Hoteletype service allows con- 


firmed reservations, special requests, in a 
matter of minutes @ Confirmed room reser- 
vations are guaranteed m Specialists at your 
service to assist in meeting plans m Com- 
plete handling of all details of accommoda- 
tions, food, music, decorations, entertainment 
m Family plan allows children under 14 free 
accommodations m Send for more informa- 
tion on any Western Hotel now. 


‘Western 
td Hotels 


INCORPORATED 
Executive Office, Olympic Hotel, Seattle, Washington 


National Sales Office, 37 So. Wabash Ave., Chicago, III. 


56 


Liquor: Served in hotel 
Charges for Mtg. Rms.: None if hotel is conven- 
tion headquarters and food is served 
Sheree for Exhibit Areas: a | 
xhibit Space: 6,700 sq 
Audio-Visual Aids: PA system, Me otllghts 
Stage: Yes 


Maurice Hotel 
See Advertisement, Page 56 


761 Post St. (Phone: ORD 3-6040) 

Manager: Alex Hoffer 

Convention Season: Al! year 

Largest Group Accommodated: !00 (40 rooms, 4 
suites available) 

Convention Rates: Single: 7.00-8.50; Double: 9.00 
12.00; Suites: 17.50. European 

No. Mtg. Rms. & Capacity of Largest: | (50) 

No. Banquet Rms. & Capacity of ag ot | (30) 

Group Meal Rates: Breakfast: 2.00: Lunch: 3.00 
Dinner: 4.00 

Liquor: Beer & Wine 

Charges for Mtg. Rms.: |5.00 

Audio-Visual Aids: Can rent 


Sheraton Palace Hotel (HSMA) 


See Advertisement, Page 55 
New Montgomery & Markets Sts. (Phone: Exbrook 
2-8600) 


General Manager: Edmond A. Rieder 

Sales Manager: James Stahibaum 

Convention Season: Al! year 

Largest Group Accommodated: 500 (350 roor 
40 suites available) 

Convention Rates: Single from 10.00; Double: fro 
16.00; Suites: from 30.00. European 

No. Mtg. Rms. & Capacity of Largest: |8 (1,000 

No. aed Rms. & Capacity of Largest: 

I, 

Group Meal Rates: Breakfast: fr Lunct 
from 3.75; Dinner: from 4.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 14.00 to 350.00 

Net Exhibit Space: 9,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlight, closed- 
circuit TV, 16mm projector 

Stage: Available 


om 2.85; 


St. Francis Hotel (HSMA) 


See Advertisement, Page 56 


Union Square (Phone: EXbrook 7-7000) 

Managing Director: Dan E. London 

Asst. Gen. Mgr.: David Plant 

Convention Season: All 

Convention Rates: Single: 
25.00; Suites: 30.00-150.00 

No. Mtg. Rms. & Capacity of Largest: 25 (750 

No, Banquet Rms, & Capacity of Largest: 25 (750) 

Group Meal Rates: Breakfast: 2.75; Lunch: 3.00; 
Dinner: 4.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 15.00 to 250.00 

Net Exhibit Space: 5,338 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlight, movie 
screens ; 

Stage: Available 


or 
10.00-22.00; Twins: 16.00 


Sir Francis Drake (HSMA) 


See Advertisement, Page 56 


Powell at Sutter Streets (Phone: EXbrook 2-7755) 
Manager: Edward C. Sequeira 

Sales Manager: Jack Hempstead 

Convention Season: All year 


Ae el 


Claire Perkins, Sales Manager 


SALES MEETINGS/Part II 


Largest Group Accommodated: (200 rooms, 15 


suites available) 
Convention Rates: Single: 10.50-15.50; Double: 
15.50-20.50; Suites: 32.00-45.00. 


12.50-17.50; Twins: 
European. 
No. Mtg. Rms. & Capacity of Largest: 9 (500 
No. Banquet Rms. & Capacity of Largest ? aa 
Group Meal Rates: Breakfast: 2.75; Lunch: 3.25; 
Dinner: 4.50 (plus 4% sales tax & ‘gratuity 
Liquor: Served in hotel 
Charges for Mtg. Rms.: Vary 
Audio-Visual Aids: PA aaben, spotlights, podiums, 
blackboards, film projectors may be rented 
Stage: Available 


Hotel Whitcomb 


8th & Market Sts. (Phone: UNderhili !-9600) 

Manager: Kari C, Weber 

Convention Season: All year 

Largest Group Accommodated: 250 (230 rooms, 
F cation available) 

Convention Rates: ae 7.00-12.00; Double: 10.00- 
16.00; Suites: 18.00-60.00 European 

No, Mtg. Rms. & bye of Largest: 9 (1,200 

No. Banquet Rms. & Capacity of Largest: 9 (t. 700) 

Group Meal Rates: Breakfast: 2.25; Lunch: 3.00; 
Dinner: 4) 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 7.50 to 400.00 

bey es for Exhibit Areas: > 50 to 400.00 

hibit Space: 21,060 sq. ft, 

Nadi Visual Aids: PA pny “blackboards, 
tion picture screen 

Stage: Available 


mo- 


SAN JOSE 


Railroads: So. Pac.; W.P, 


Airlines: Pacific 


CONVENTION BUREAU 


Convention & Tourist Bureau 
Civic Auditorium Bldg. (13) 
Henry M. Plymire, Manager 


AUDITORIUM 


Civic Auditorium 

Market & San Carlos Sts, (Cy 2-3141, Ext. 207) 

Manager: Francis F. ney 

Exhibit Areas: 14,000 sq 

Rental Fees and Stee 
services 

Floor Load: |00 per sq. ft. 

—s Height: 45 ft. 

ystem: Available 

Dimensions, Opening to Exhibit Hall: 

Columns: None 

Utilities: 110-220 current 

Loading Facilities: Truck-height loading zone 

Storage Areas: 2,000 sq. ft. 

Facilities for Food Fonction: 
caterer 

Parking Facilities: 800 c 

Distance from alg District: 


10% of gross, no 


12-ft. door 


Concession and 


One block 


Montgomery Hotel 


211 S. First St. (Phone: CY 4-9404 

Manager: Ralph Caldwell 

Convention Season: All year 

Largest Group Accommodated: 
suites available) 


126 (60 rooms, 


SAN FRANCISCO 


A complete Resort in Downtown San Francisco with Garden 
Patio surrounding Pool for outdoor Dancing and Dining 
plus all the interesting things to do and see in the Golden 
City. 405 sparkling guest rooms plus 35 beautiful suites 
Grand Ballroom seating 1000 -theatre style, or with 
dividers, a smaller Ballroom with 4 adjoining Conference 
Rooms, capacity ranging from 550 to 

50. 9625 sq. ft. of Exhibit Space 


“Vice President and Managing Director 


. 


Sales Office, 1382 Sutter St. 


SALES MANAGEMENT 


BANFF 
LAKE LOUISE 


MINNEAPOLIS- 
ST. PAUL 


WESTERN 
AIRLINES 


SAN DIEGO ~ \. Mexico city // 


“tid ib CONVENTIONLAND, USA. 


..and Western’s the wonderful way to fly there! This map |s loaded with i 


convention possibilities. And all are within easy reach—thanks to Western Airlines 
Champagne Flights, Hunt Breakfast Flights, or Western Aircoaches. So why settle 
for “the same old place’ when planning your next convention or sales meeting! 

Western’s Convention Bureau will gladly supply you with the facts to help you 
decide which of these convention areas will fit your needs best. Just write Betty 
West, Convention Bureau Manager, 6060 Avion Dr., Los Angeles 45, California 
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SANTA 
MONICA 


Where the Mountains Meet the Sea 


MEET in: 


New Civic Auditorium, featuring: 


Largest tilting floor in the world 
Sloping seating for 3,000 
Levels for exhibits, meals 

30,000 square feet of exhibit space 

15 committee rooms for 25 to 600 

Air conditioning, high fidelity sound 

FREE FOR CONVENTIONS 


New Hotel Facilities, featuring: 
50 attractive meeting rooms 


STAY in: 


New Hotels, Motels, featuring: 


3,000 modern, attractive rooms 
Heated pools sensible rates 


PLAY in: 


Ideal, smog-free sea-air climate 
Miles of beaches — swimming — 
Pacific Ocean Park — golf — 
Nearby: Disneyland, Hollywood 


for FREE CONVENTION EXECUTIVE'S 

PICTORIAL GUIDE 
a Chamber of Commerce 
and Visitors Bureau 
109 Santa Monica Bivd 
Santa Monica, California 


Send now 


Santa Mon 


Convention 


Name 

Title 
Organization 
Address 


City 
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CALIFORNIA 
San Jose continued 


Air Conditioning: Banquet and meeting rooms 

Convention Rates: Single: 6.00-8.00; Double: 7.00- 
10.00; Suites: 15.00-25.00. European 

No. Mtg. Rms. & Capacity of Largest: 3 (300) 

No. Banquet Rms. & Capacity of Largest: 2 (200) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.50: 
Dinner 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: ag * 50.60 per day 

Net Exhibit Space: 2,000 sa. ft. 

Audio-Visual Aids: PA hy spotlights 

Stage: Yes (8'x20') 

Sports Facilities: Golf, swimming, riding adjacent 


SAN MATEO 


Railroads: SP 
The Villa Hotel (HSMA) 


Villa Sq. & El Camino Real (Phone: Fireside |-0966) 

General Manager: Maynard Strah! 

Dir. of Sales: Dale L. Butterfield 

Convention Season: All year 

Largest Group Accommodated: 300 (150 rooms, 5 
suites available) 

Air Conditioning: Banquet halls, meeting rooms 

Convention Rates: Single: 10.00; Double: 1|3.00; 
Suites: 25.00-57.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (600) 

No. Banquet Rms. & Capacity of Toonest: 8 (600) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.25: 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if sufficient guest 
rooms used 

Charges for Exhibit Areas: None if sufficient guest 
rooms used 

Net Exhibit Space: 8,300 sq. ft. on two floors 

Audio-Visual Aids: Screens, blackboards, PA 
system, spotlights, platforms 

Sports Facilities: Heated pool, 
ng and bowling 
otel Representative: 
(see pg. 29) 


nearby golf, fish- 
John A, Tetley Co., Inc. 


SANTA BARBARA 
CALIFORNIA 


ama, 
THE TRULY RESORT 
CONVENTION HOTEL 


Unequalled for conventions, sales and 
board of directors meetings, incentive 
award conferences, exhibits, etc. for 
groups large or small. Centrally lo- 
cated, only 90 miles from Los Angeles, 
served by air, rail and bus. Modern 
Convention Center accommodating 
700 for meetings, 575 for banquets. 
4 additional function rooms seating 
10-200 for meetings and 10-180 for 
banquets. 


Superb recreational facilities. Private 
sandy ocean beach, heated fresh 
water pool, tennis, ping-pong, shuffle- 
board and golfing at nearby country 
club. 


Special group rates either European 
or American Plan on request. 


WRITE: TED AHLSTEDT, SALES MGR. 


MIRAMAR 
HOTEL RESORT 


SANTA BARBARA, CALIFORNIA 
W. P. GAWZNER, MGR. 


SALES MEETINGS/Part Il 


SANTA BARBARA 


Airlines: Pacific, UAL 
Railroads: So. Pac. 


CONVENTION BUREAU 


Santa Barbara Conventien Bureau 
Ox 
Norine DeOrian, Manager 


Hotei Carrillo (HSMA) 
Carrilla & Chapala Sts. (Phone: WO 6-716!) 


Manager: Pat Connolly 

Convention Season: Al! year 

Largest Group Accommodated: 256 (125 rooms, 
6 suites available) 

Air Conditioning: |e sgh halls only 

Convention Rates: Single: 6.50-12.00; Double: 8.50- 
16.00; sae: 16.00-32.000 

No. Mtg. Rms. & Capacity of Largest: | 1 

No. Banquet Rms. & Capacity of fe 

Group Meal Rates: Breakfast: aM 1.65; 
Dinner: 2.10 

Liquor: Yes 

Charges pad Mtg. Rms.: None 

Charges for Exh bit Areas: None 


Doric Mar Monte Motor Hotel 


East Cabrillo Blvd. (Phone: 6-612!) 

Manager: Tom L. Hil! 

Sales Manager: Pete Sjostrom 

Convention Season: All year 

Largest Group Accommodated: 200 (70 rooms, 4 
suites available) 

Convention Rates: Sin 8.00-10.00; Double: 
10.00-12.00; Suites: 0805.00 European (Ameri- 
can if requested) 

No. Mtg. apacity of Largest: 6 oy 

No. Banquet Rms. & Capacity of Largest: 6 (350) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.00; 
Dinner: 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Varies 

Charges for Exhibit Areas: Varies 

Net Exhibit Space: 4,506 sq. ft, on one floor 

Audio-Visual Aids: PA system, spotlights, black- 
boards, screens 

Stage: Yes a) 

Sports Facilities: Swimming, golfing, riding, boat- 
ing Tennis,. Cricket, fishing & hunting Yn sea- 
son 


Miramar Hotel (HSMA) 
See Advertisement, Page 58 

South Coast Hwy. (Phone: 9-2203) 

Manager: W. P. Gawzner 

Sales Manager: Ted Ahistedt 

Convention Season: Al] year except July and Aug. 

Largest Group Accommodated: 300 (130 rooms) 

Air Conditioning: Meeting rooms, banquet halls 

Convention Rates: Single: 8.00; Double: 10.00; 
Suites: 14.00-25.00 

No. Mtg, Rms. & Capacity of Largest: 7 (800) 

No. Banquet Rms. & Capacity of Largest: 4 (600) 

Group Meal Rates: Breakfast: .60-2.15; Lunch: |.75- 
2.00; Dinner: 2.25-5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: Variable 

Net Exhibit Space: 5,150 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screen 

Sports Facilities: Heated pool, tennis, golf, pri- 
vate beach shuffleboard, ping pong, fishing, 
riding, charter fishing 

Hotel Representative: John A. Tetley Co., Inc. 
(see pg. 29 


Santa Barbara Biltmore and Cottages 
(Phone: WOodland 9-226!) 


Manager: Daniel J. O'Brien 
Convention Season: Sept. to July 15 
Largest Group Accommodated: 260 (120 rooms, 


12 suites available) 
Convention aRtes: Single: 12.00-22.00; Double: 
14.00-25.00; Suites: 26.00-50.00. European 
No. Mtg. Rms. & Capacity of Largest: 5 (500) 
No. Banquet Rms. & Capacity of Largest: 6 (500) 
Group Meal Rates: Breakfast: 2.25; Lunch: 3.00; 
Dinner: 5.00 
Liquor: Served in hotel 
— es for Mtg. Rms.: None 
et Exhibit Space: 12,180 sq. ft. on one floor 
Asdio. Visual Aids: Two 35mm motion picture 
sound projectors, PA system, spotlights 
Stage: Yes b 
Sports Facilities: Putting course, tennis, shuffle- 
board, croquet, table tennis, badminton, horse 
shoes, riding, deep sea fishing, swimming, 2 
golf courses nearby 


SANTA CRUZ 


Railroads: So. Pac. 


SALES MANAGEMENT 


CONVENTION BUREAU 
Santa Cruz Convention Bureau 
Civic Auditorium 
Mrs. Kay Dillon, Manager 


Santa Cruz Civic Auditorium 
Civic Center (Phone: GA 3-1214) 


Manager: H. R. Judah 

Exhibit Areas and Square Footage of Each: 
Main auditorium only 7,000 sq. ft. 

Rental Fees and Services Included in Rent: 
Afternoon and evening $90.00 

Floor Load: Unlimited 

Ceiling Height: 46 ft. PA System: Yes 

N>. of Elevators: None 

Current and Utilities Available: Electric AC and 


gas 

Loading Facilities: Ramp to stage door-two wide 
side entrances 

Railroad gy a 
Number of noting ame and Capacities: 6 
from 25 to 75 person 

Facilities for Food Puncitens: Kitchen for ban- 
quet of 720 

Parking Facilities: Curb and lots—500 cars 

bare from Business District: One block and 
aha 


SANTA MONICA 


Railroads: Pac. Elec.; So. Pac 
Airlines: Served through Los Angeles 


AUDITORIUM 


Civic Auditorium 


See Advertisement, Page 58 
1855 Main St. (Phone: EXbrook 3-996!) 
Manager: John T. “ag A 
Exhibit Area: 22,000 sq 
Ventilation: Air + Le 
Ceiling Height: 48' 
PA System: 3 channel Stereophonic 
Dimensions, Opening to Exhibit Hall: 10° by 16’ 
No. of Elevators and Capacities: One—50 tons 
Columns, Locations and Dimensions: None 
Current and Utilities Available: 110, 220 V 
Loading Facilities: Three docks 
Location, Size of Storage Areas: 4,000 sq. ft. on 
perimeter of Auditorium 
Number of Meeting Rooms and Capacities: Seven 
for 100 each 
Facilities for Food Functions: Banquet for 1,850 
Parking Facilities: For 800 cars 
Distance from Business District: 3 blocks 


Hotel Miramar 
See Advertisement, Page 58 
Second & Wilshire. (Phone: EXbrook 4-373!) 


Manager: William W. Donnelly 

Sales Manager: Ruth Anderson 

Convention Season: All year 

Largest Group Accommodated: 500 (200 rooms, 
3C suites available) 

Air Conditioning: Banquet and meeting rooms 

Convention Rates: Single: 8.00-/0.00; Double: 
13.00-15.00; Suites: 18.00-65.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 (1,200) 

No. Banquet Rms, & Capacity of Largest: 7 (1,000) 

Group Meal Rates: “gy 1.75; Lunch: 2.50; 
Dinner: 4.50 (plus tax & tip) 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 
hotel 

Charges for Exhibit Areas: Variable 

Net Exhibit Space: 6.800 sq. ft, on one floor 

Audio-Visual Aids: © system, spotlights, lémm 
film projector 

Stage: Portable 

Sports Facilities: 
grounds 


None if headquarters in 


Heated swimming pool on 


SANTA ROSA 


Railroads: So, Pac., Nor. W. P. 
Airlines: PAL 


CONVENTION BUREAU 


Convention & Tourist Bureau 
Chamber of Commerce 
Flamingo Hotel 

Scott rdon, Manager 


Veterans’ War Memorial Building 

1351 Bennett Ave. (Phone: Liberty 5-2013) 

Manager: Jack Whelan 

Exhibit Areas and Square Footage of Each: Main 
— 10,800 sq. ft., Foyer and halls 2,500 
sq. ft. 


NOVEMBER 20, 1959 


Rental Fees and Services Included in Rent: 175.00 
per day. Includes janitors, and all available 
equipment. 

Ventilation: Forced air 

Ceiling Height: 40° PA System: 

Dimensions, Opening to Exhibit Mell: 6’ doors 

Columns, Locations and Dimensions: sgh 

Current and Utilities Available: 120-220 

Loading Facilities: Truck ramp off rear of cege 

Location, Size of Storage Areas: 4,000 sq. 
stage on same level 

Number of Meeting Rooms and Capacities: Three 
rooms for 35,.two for 400, one for 150, plus 
auditorium for 1,500. 

Facilities for Food Functions: Banquet for 1|,000 

Parking: Space for 500 cars 

Distance from Business District: | mile 


Flamingo Hotel 


4th & Farmers Lane (Phone: LI 5-6310) 

Manager: Roland B. Bliss 

Convention Season: All year 

Largest Group Accommodated: 200 (100 rooms, 
16 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 8.00; Double: 10.00; 
Suites: 21.00. European. 

No. Mtg. Rms. & Capacity of yoy pon tal 4 (uy ae 

No. Banquet Rms. & Capacity of 

Group Meal Rates: Breakfast: 1.50; wr: 4 yy 
Dinner: 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: No charge if food served 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Swimming pool, golf nearby 

Hotel Representative: John A. Tetley Co., Inc. 
(see pg. 29) 


Santa Rosa Hotel 


508 4th St. (Phone: Liberty 2-1742) 

Manager: Jack Kronstedt 

Convention Season: All year 

Largest Group Accommodated: 
10 suites available) 

Air Conditioning: Banquet and meeting rooms 

Convention Rates: Single: 5.00-6.00; Double: 7.00- 
10.00; Suites: 14.00-20.00. European. 

No. Mtg. Rms. & Capacity of Largest: |0 (350) 

No. Banquet Rms. & Capacity of Largest: 2 (350) 

Group Meal Rates: Breakfast: |.50; Lunch: 2.00; 
Dinner: 2.50 

Liquor: Served in hofel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 3,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: 8 by |4' 

Sports Facilfties: Golf 2 miles away 


150 (75 rooms, 


SOLVANG 


Alisal Ranch and Resort 


P.O. Box 497 (Phone: Santa Ynez 233) 

Manager: Lynn S. Gilham 

Convention Season: September to April 

Largest Group Accommodated: !20 (36 rooms, 8 
suites available) 

Convention Rates: Single: 22.00; Double: 34.00; 
Suites: 34.00. American 

No. Mtg. Rms. & Capacity of Largest: 2 (125) 

No. —- Rms. & Capacity of Largest: | (100) 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net exhibit Space: 5,600 sq. ft. on one floor 

Audio-Visual Aids: 16mm projector 

Stage: |0' by 20' 

Sports Facilities: Golf, swimming, tennis, croquet, 
badminton, shuffleboard, archery, riding. 


YOSEMITE 
NATIONAL PARK 


Railroads: S. Pac.; Santa Fe; West Pac.; Yose- 
mite Transportation System. 
Airlines: United to Merced 


The Ahwahnee 


(Phone: FRontier 2-441!) 

Manager: Stuart Cross 

Sales Manager: George H. Oliver 

Convention Season: Sept. to June | 

Largest Group Accommodated: 209 (100 rooms, 
4 suites available) 

Convention Rates: Single: 23.00-24.00; Double: 
34.00-36.00. American 

No. Mtg.. Rms. & Capacity of Largest: 6 (225) 

No. Banquet Rms. & Capacity of Largest: 2 (500) 

Liquor: Served in hotel 

Charges for Mtg, Rms.: None 

Net Exhibit Space: 7,780 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, 35mm 
slide, 2x2 slide, |4mm projector 

Stage: Available’ 


Sports Facilities: aoe riding. golf, tennis, 
swimming, hiking, bicyclin 

Hotel Representative: John ne Tetley Co., Inc, 
(see pg. 29 


COLORADO 


ASPEN 


Railroads: D&RGW 


Aspen Meadows 


(Phone: WAlInut 5-3426; Telegraph: Aspen, Colo.) 

Manager: E. F. Armstrong 

Sales Manager: Gerald G. Hewey 

Convention Season: Sept. to Dec., April to July 

Largest Group Accommodated: 88 (43 rooms, | 
suite available) 

Convention Rates: Single: 10.00-12.00; Dcuble: 
14,00-16.00; Suites: 24.00-40.00. European, For 
American add 8.50 per person 

No. Mtg. Rms, & Capacity of Largest: 3 (250) 

No. Banquet Rms.: 2 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Dinner: 4.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 3,7/0 sq. ft. on one floor 

Audio-Visual Aids: PA system, slide projector and 
l6émm projector 

Sports Facilities: Tennis, swimming pool, health 
center, skiing, hunting, fishing, horseback riding, 
dogsled rides 


COLORADO SPRINGS 


Rairete: ©, § 8 oi 5 peat A.T. & S.F., Col. & So.; 
R.| 
Airlines: BNF, CEN, CAL 


Antiers Hotel 


Pikes Peak & Cascade Ave. 
2-2661: Telegraph: Antlers) 

Manager: Dale M. Seiders 

Cenvention Season: Sept. 15-June 15 

Largest Group Accommodated: 385 (175 rooms, 
10 suites available) 

Convention Rates: Single: 8.00-12.00; 
12.00-16.00; Suites: from 18.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (600) 

No. Banquet Rms, & Capacity of Largest: 5 (475) 

Group Meal Rates: Breakfast. 1.50; Lunch: 1.85; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

ae for Exhibit Areas: 

Net Exhibit Space: 6,500 sq. ft. 

Audio-Visual Aids: PA system, spotlights, screens 

Stage: 8 ft. by 40 ft. 

Sports Facilities: Swimming, volley ball 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


(Phone: Melrose 


Double: 


10.00 per booth 


Broadmoor Hotel 


{Phone: Melrose 4-771!) 

Manager: William B. Hall, Jr. 

Sales Manager: John M. Haymes 

Convention Season: September to July 

Largest Group Accommodated: 460 (200 rooms, 
30 suites available) 

Convention Rates: Single: 
17.00-33.00; Suites: 23.00-47.00 

No. Mtg. Rms. & Capacity of Largest: !2 (400) 

No. Banquet Rms, & Capacity of Largest: 5 (400) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 4.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 3,150 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlight, 35mm 
film projector 

Stage: Available 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc, (see pg. 29) 


10.00-19.00; Double: 


DENVER 


Railroads: Union Pac.; Santa Fe; Burlington 
Route; D. & 1; Rock Island; Col. & So.; D, & 


R.G.W.; U.P. . 
Airlines BNF, CEN, CAL, FAL, TWA, UAL, WAL 
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COLORADO 
Denver continued 


CONVENTION BUREAU 


Denver Convention & Visitors Bureau 
225 W. Colfax Ave. (2 
Clarence N, Hockom, Manager 


AUDITORIUMS 


City Auditorium Arena 


13th & Champa Sts. (MA 3-1133 Ext. 247 
Director: Joseph J. Salankey 
Exhibit Areas: Convention Arena floor, 20,000 sq. 
ft.; Promenade, 2? 10 sq. ft.; Remodeled theatre 
available December, 1956 
Rental Fees and Services: Rent is free; payment 
services. lf exhibit space is sold 
15 per sq. ft. of net space or cost 
services—whichever is greater. 
Exhibition Hall, unlimited; Arena 
Level, 100 Ibs. per sq. ft. 
P. A. System. Available in Auditorium, Arena 
Ceiling Height: Exhibition Hall, 12.5 ft.; Arena 
80 ft 


Dimensions, Openings to Exhibit Hall: 14.4 ft 
wide by I! ft. high 

Elevators and Capacities: One service elevator 
12 ft y by 6 ft. wide, 75 Ibs. per sq. ft 
load limit 

Columns: in Exhibition Hal! 

Utilities: AC any voltage, water, drains, gas 
Loading Facilities: Ramps 

Storage Areas: | ted 

Meeting Rooms and Capacities: Nine meeting 
rooms seat from 60 to 120; Arena, seats 5,588 

Facilities for Food Functions and Banquet Ca- 
pacity: Cetering kitchen an handle banquet 
for 2 000 

P’arking Faciilties: |2 ts wit 2¢t 


Denver Coliseum 
46th Ave. and 44th St. (MA 


Meeting in 
DENVER 2 
Fly the 


Extra Care Line 


UNITED 


Less time en route .. . smoother 
flying and greater on-time 
dependability... service from 
most major cities. 


For convention and post-convention 
tour planning, call or write 
M. M. Mathews, Mgr., 
Convention Sales, 36 S. Wabash, 
Chicago 3, Ill. 


Director: Joseph J. Salan 

Exhibit Areas: Arena, 29,464 sq. ft.; Promenade 
30,000 sq. ft.; Lower back stage area, 6,000 sq. ft. 

Rental Fees: On application 

Floor Load: Unlimited 

Ventilation: Roof exhaust blowers 

we Height: 87 ft. 

P. A. System: Available 

Columns: None 

Utilities: Electricity, gas, water 

Loading Facilities: Ample 

Storage Areas: Ample 

Meetin Rooms and Capacities: 10,933 seats 
(7,933 permanant) 

Facilities for Food Functions and 
Capacity: Can handle 2,000 

Parking Facilities: 2,500 cars 

Distance from Business District: Three miles 


Banquet 


Brown Palace Hotel (HSMA) 


17th & Tremont (Phone: TA-5-3/11) 

Manager: Charlies A. O'Toole 

Sales Manager: Kari W. Mehimann 

Convention Season: All year 

Largest Group Accommodated: 500 (300 rooms, 
20 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 8.50-17.00; Double: 
13.00-20.00; Suites: 22.00-65.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 (830) 

No. Banquet Rms. & Capacity of Largest: 9 (580) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.25; 
Dinner: 3.25 

Liquor: Served in hotel! 

Charges for Mtg. Rms.: 10.00 up 

Charges for Exhibit Areas: 10.00 up 

Audio-Visual Aids: PA system, spotlights 

Stage: !0' by 34’ 

Sports Facilities: Golf (municipal course nearby) 


The Cosmopolitan Western 
Hotel (HSMA) 


See Advertisement, Page 56 
a Broadway (Phone: Main 3-2181; Telegraph: 
) 


Manager: Tom Lee 

Convention Season: All year 

Largest Group Accommodaéed: 400 (200 rooms, 
15 suites available) 

Air Conditioning: Banquet and meeting rooms, 50 
bedrooms 

Convention Rates: Single: 7.50-13.00; Double: 12.00. 
19.00: Suites: 21.00-50.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (900) 

No. Banquet Rms. & Capacity of Largest: |0 (650) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.50: 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 15.00-200.00 

Charges for Exhibit Areas: '5.00-200.00 

Net Exhibit Space: 5,000 sq. ft. 

Audio-Visual Aids: PA system, spotlight, movie 


s (19'x13' 


Hilton Hotel 
See Advertisement, Page 33 
16th & Court Place (Phone: AMherst 6-391!) 


Manager: Truett Gore 

Sales Manager: Robert B. Kern 

Convention Season: Al! year 

Largest Group Accommodated: |,200 (550 rooms, 
: uites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Available after Jan. |. European 

No. Mtg. Rms. & Capacity of Largest: 33 (2,!00) 

No el Rms. & Capacity of Largest: 33 
1.4 


Group Meal Rates: Available after Jan. | 

Liquor: Served in hotel 

Net Exhibit Space: 33,936 sq. ft. 15,80! sq. ft. is 
n sided in meeting room space 

Audio-Visual Aids: PA system, spotlights. Screens 
and standard equipment available from or 
through hotel 

Stage: Yes (variable) 

Sports Facilities: Ice skating across the street 


Hotel Park-Lane 


450 S. Marion St. (Phone: Pear! 3-461!) 

Manager: M. J. “ramontor 

Sales Manager: Beth Von Rutcr 

Convention Season: Al! year 

Largest Group Accommodated: 250 (125 rooms, 
12 suites available) 

Air Conditioning: Banquet and meeting rooms, 
9% of bedrooms 

Convention Rates: Single: 9.00-!2.00; Double: 12.00 
14.00; Suites: 25.00-50.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (200) 

No. Banquet Rms, & Capacity of Largest: 6 (200) 

Group Meal Rates: Breakfast: |.75; Lunch: 2.50; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Varies 


SALES MEETINGS/Part II 


Charges for Exhibit Areas: Varies . 

Audio-Visual Aids: PA system, spotlights, film 
projectors on rental basis 

Stage: Available P 

Sports Facilities: Outdoor Swimming pool, golf 


ESTES PARK 


Railroads: Union Pac.; Sanra Fe; a? ~« 
Route; D. & I.; Rock Island; Col. & 3 
D & R.G.W.; U.P.—all to Denver 

Airlines: Served via Denver 


Harmony Guest Ranch 


(Phone: 530) 

Manager: S. W. Hayes 

Sales Manager: 

Convention Season: June-July 15, Sept. 1-20 

Largest Group Accommodated: 70 (36 rooms, 
7 suites available) 

Air Conditioning: 

Convention Rates: Single: 40.00; Double: 50.00; 
Suites: 100.00. American. 

No. Mtg. Rms. & Capacity of Largest: | 

No. Banquet Rms. & Capacity of Largest: | 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net hibit Space: 200 sq. ft. on one floor 

Audio-Visual Aids: 16mm projector, PA system 

Sports Facilities: Swimming, horses. aolf 

Hotei Representative: John A. Tetley Co., Inc. 
(see pg. 29) 


Stanley Hotel 


(Phone: 23) 

Manager: Bob Dean 

Convention Season: June !-Sept. 15 

Largest Group Accommodated: 400 (175 rooms, 
8 suites available) 

Convention Rates: Single: 22.00-42.00; Double: 
34.00: Suites: 44.00-60.00. American 

No. Mtg. Rms. & Capacity of Largest: 9 (500) 

No. Banquet Rms. & Capacity of Largest: 2 (400) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 10,000 sq, ft. s 

Audio-Visual Aids: PA system, spotlights, lémm 
and 35mm projectors, screens 

Stage: Available ee 

Sports Facilities: Swimming pool, golf, riding, 
shuffleboard ping pong . 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


CONNECTICUT 


GROTON 


Railroads: PRR; N.Y., N.H. & H, 


Griswold Hotel & Country Club 


See Advertisement, Pagg 61 

Eastern Point (Phone: Hilltop 5-9701; N.Y.C. Of- 
fice: Cl: 5-6374) 

Manager: Milton Schlossberg 

Convention Season: June, July, Avuq., Sept. 

Largest Group Accommodated: 700 (400 rooms, 
10 suites) 

Convention Rates: Single: 17.00-20.00; Double: 
34.00-36.00; Suites: 38.00-48.00. American 

No, Mtg, Rms, & Capacity ¢ Largest: 7 (800) 

No. Banquet Rms, & Capacity of Largest: 2 (700) 

Group Meal Rates: Breakfast: 1.50; Lunch: 3.50; 
Dinner: 5.00-6.50 

Liquor: Served in hotel 

Charges for Mtq. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 8,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlight, film pro- 
jectors 

Stage: Available 

Sports Facilities: Golf, swimming pool, Tennis, 
badminton, horseshoes, fishing, boating, ping 
pong, softball 


HARTFORD 


Railroads: N.Y., N.H, & H, 
Airlines: AAL, EAL, NEA, TWA, UAL 


SALES MANAGEMENT 


Hotel Bond 


338 Asylum St. (Phone CHapel 7-323!) 
anager: G. R. Davies 

Sales Manager: Arthur Hewson 

Convention Season: All year 

Largest Group Accommodated: 300 (200 rooms, 
5 suites available) 

Air Conditioning: 10 small banquet rooms, 100 
bedrooms 

Convention Rates: Single: 5.00-8.50; Double: 7.50- 
13.00; Suites: 17,50-31.50. European 

No. Mtg. Rms, & Capacity of Largest: 12 (350) 

No. Banquet Rms. & Capacity of Largest: 14 (350) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 3.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 7.50 to 150.00 

Key for Exhibit Areas: 7.50 to 150.00 

Net. xhibit Space: 12,285 sq. ft. 

Audio-Visual Aids: PA system, movie screen 

Stage: Available 


Hotel Statler Hilton (HSMA) 


See Advertisement, Page 33 

10 Ford St. (Phone: CHapel 9-561!) 

Manager: F. P_ Morse 

Sales Manager: Charles J. Justice 

Convention Season: Ali year 

Largest Group Accommodated: 600 (300 rooms, 
30 suites available) 

Air Conditioning: Entire hotel! 

Convention Rates: Single: 7.50-11.00; Double: 
12,00-14.50; Twins: 15.00-17.00; Suites: 25.00-41.00 

No. Mtg. Rms. & yee! of Largest: 1/4 (1 pet 

No. Banquet Rms. & Capacity of Largest: 14 (50 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 4.25 

Liquor: Served in hotel 

Net Exhibit Space: 6,000 sq. ft. one floor 

Audio-Visual Aids: PA system, spotlights 

Sports Facilities: Golf nearby 


MOODUS 


Railroads: N.Y., N.H. H 


Banner Lodge 


(Phone: TRiangle 3-8652) 

Manager: Jack Banner 

Sales Manager: Irving Levowitz 

Convention Season: May 28-Sept. 15 

Largest Group Accommodated: 400 (200 rooms 
available) 

Convention Rates: 15.00 per day plus 15% for tax 
and gratuities 

No. Mtg. Rms. & Capacity of Largest: 2 (600) 

No. Banquet Rms. & Capacity of Largest: | (600) 

Group Meal Rates: Lunch: 3.50; Dinner: 5.00 

Liquor: Available locally 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 3,000 sq. ft. on one floor 

Audio-Visual Aids: Slide and motion picture pro- 
jectors, PA system, spotlights 

Stage: Yes 

Sports Facilities: Swimming pool, 2 softball 
diamonds, 8 clay tennis courts, volleyball 
courts, handball courts, golf driving range, 
archery range, private lake, boating and water 
skeeters, basketball court, golf 


NEW HAVEN 


Railroads: N.Y., N.H. & H, 
Airlines: AAL, EAL 


AUDITORIUM 


New Haven Arena 


26 Grove St. (LOcust 2-3123) 
Manager: Nathan Podoloff 


Exhibit Arezs: Main floor, 14,000 sq. ft.; mez- 
zanine, 4,000 sq. ft. 
Rental Fees and Services: Depends on event 


Floor Load: 250 Ibs. per sq. ft., main floor; 100 


Ibs. per + ft. mezzanine 

Ventilation: Exhaust fans 

comeg Height: 35 ft. 

P. A. Systems: Altec 

Dimension Opening to Exhibit Hall: 12 ft. 9 in. 
by 12 ft. 5 in. 

Columns: None 

Utilities: 110-220 single and 3-phase current 

Loading Facilities: Loading platforms, forklift 
equipment 

Storage Areas: 10,000 sq. ft. adjacent 

Meeting Rooms and Capacities: Ten rooms, up to 
50 each 


NOVEMBER 20, 1959 


Facilities for Food Functions and Banquet 
pacity: Caterers can serve up to 1,500 
Parking Facilities: Garage in building, nearby lots 

Distance from Business District: Three blocks 


Taft Hotel 


8! College St. (Phone: STate 7-112! 

Manager: William P. Diamond 

Convention Season: All year 

Largest Group Accommodated: 500 (250 rooms, 6 
suites available) f 

Air Conditioning: Banquets and meeting rooms 

Convention Rates: Single: 5.00-8.50; Double: 10.00- 
13.00; Suites: 20.00-25.00. European 

No, Mtg. Rms. & Capacity of Largest: 7 (500) 

No, Banquet Rms, & Capacity of Largest: 7 (500) 

Group Meal Rates: Breakfast: from 1.75; Lunch: 
from 2.50; Dinner: from 3.00 

Liquor: Served in hotel 


Charges for Mtg. Rms.: 10.00 up 

Net Exhibit Space: 2,500 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights 
Stage: Available 

Sports facilities: Swimming, golf, boating 


NEW LONDON 


Railroads: N.U., N.H. & H.; Cent. Vt. 
Airlines: N 


Mohican Hotel 


281 State St. (Phone: Gibson 3-434) 

Manager: E. T. Lemonis 

Convention Season: All year 

Largest Group Accommodated: 350 (200 rooms, 
20 suite available) 


INSURE THE SUCCESS OF 
YOUR NEXT CONVENTION 


HOTEL AND COUNTRY CLUB 


on the breeze-kissed Sound, Eastern Point,Groton,Conn. 


HAVE MORE FUN— GET MORE DONE 


New England’s famous resort ... the ideal choice for your 
next sales meeting or convention, Outstanding accommodations, 
with special rates, between June 1 and September 15, 


for groups of 10 to 700. 


All yours... lovely surroundings, luxurious atmosphere : 
in our meeting rooms, banquet hall, new Coffee Shop, Cocktail 


Lounge and famed Cinderella Room. 


Unsurpassed sports and recreational facilities, including 
our famous 18 hole Shennecosset Golf Course and club house, 
Olympic pool, tennis courts and children’s playground. y 


You'll never forget the thoughtful service of our staff of 
convention experts . . . so all-important in guaranteeing 


asmooth running, successful convention! 


Call or write for 
Color Brochure 
and Rates. 
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CONNECTICUT 
New London continued 


Air Conditioning: Banquet room 

Convention Rates: Single: 3-50-6.00; Double: 6.50- 
12.00; Suites: 12.00- 12.00, European 

No. Mtg. Rms. & Capacity of Largest: 4 (275) 

No. Banquet Rms. & Capacity @, iv est: 4 (275) 

Group Meal Rates: Breakfast: unch: 1.25; 
Dinner: 1.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 100.00 

Charges for Exhibit Areas: 10.00 to 100.00 

Net Exhibit Space: 3,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Small platform 


NORWALK 
Treadwey Inn 


ertisement, Pages 30, 31 
Phone: TEmple 8-553!) 
Manager: Francis Power, Jr. 
Sales Manager: David Treadway 
Convention Season: Al! year 
Largest Group Accommodated: i150 (75 rooms 
nvailable) 

Air Conditioning: Sete OMS 
Convention Rates: Single 8.00; 
Special group rates on reques 

No. Mtg. Rms. & Capacity of Conmente 3 (225) 

No. Banquet Rms.: 3 

Group Meal Rates: Breakfast: |.75; Lunch: 2.00; 
Dinner 00 

Liquor: Served in hote 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 2,250 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, !émm 
f ector, 8r movie projector, 35mm slide 


banquet halls 
Double: 15.00. 


STAMFORD 


Railroads: N.Y.. N.H. & H. 
Airlines: N. Y. Airways ‘copter 


Roger Smith Hotel 
See Advertisement, Page 61 


55 River Street (Phone: DAvis 3-2! 12) 

Manager: Frank Foley 

Convention Season: Al! year 

Largest Group Accommodated: 200 (135 rooms 
available) 

Air Conditioning: Banquet halis an 
rooms 

Convention Rates: Single: 7 to 10.50; Double: 
10.00 to 13.50. European. 

No. Mtg. Rms, & Capacity of Largest: 4 (120) 

No. Banquet Rms. & Capacity of Largest: 4 (90) 

Liquor: Yes 

Charges for Mtg. Rms.: Available on request 

Charges for Exhibit Areas: Available on request 


some bed- 


WATERBURY 


Kailroads: N.Y.. N.H, & H. 
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Roger Smith Hotel 
See Advertisement, Page 62 


30 W. Main St, (Phone: PL 3-216!) 

Manager: Vincent Gerardi 

Convention Season: Al! year 

Largest Group Accommodated: 200 (160 rooms, 
no suites available) 

Air Conditioning: Smaller banquet and meeting 
rooms, one-third bedrooms 

Convention Rates: Single: 4.00-8.00; Double: 6.75- 
11.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 (400) 

No. Banquet Rms. & Capacity of Largest: 9 Oo. 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.00 
Dinner: 5 

Liquor: Served in hotei 

Charges for Mtq. Rms.: Vary 

Charges for Exhibit Areas: Vary 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf one mile 


DELAWARE 


WILMINGTON 


Railroads: Balt. & Pag << k Penna.; 
Airlines: AAA, AA 


Hotel DuPont (HSMA) 
llth & Market Sts. (Phone: 6-8/2!) 


Manager: J. D. LaMothe 

Sales Manager: F. H. Colbourn, Jr. 

Convention Season: All year 

Largest Group Accommodated: 400 (250 rooms 
and 8 suites available) 

Air Conditioning: Bedrooms, meeting rooms, ban- 
quet halls 

Convention Rates: Single: 9.00-11.00; Double: 
12.00-21.00; Suites: 30.08 + to 35.00. European 

No. Mtg. Rms. & Canecity of Largest |! (/,250) 

No. Banquet Rms. & Capacity of Largest: iv (ow 

Rates for Meals: Breakfast: 2.50; Lunch: 3.00; 
Dinner: 4.00 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 
suites and large twins 

Charges for Mtg. Rms.: 3.00 to 125.00 

Charges for Exhibit Areas: 3.00 to 125.00 

Net Exhibit Space: 7,800 sq. ft 

Audio-Visual Aids: Sound projector, screen, PA 
system, spotlights, 8mm & lémm projectors 

Stage: Yes 
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Information addres Lace 
Trotels Corp., 106 7th Ave 


SALES MEETINGS/Part II 


CONVENTION BUREAU 
Greater ateest fetes Committee 
1616 K, St. 


Clarence 7 y lh anager 


AUDITORIUM 


National Guard Armory 
See Advertisement, Page 13 


2001 East Capitol St. (Lincoln 7-9077) 

Manager: Arthur J. Bergman 

Exhibit Areas: ~% floor 76,000 sq. ft.; 
level 65,000 sq. ft. 

Rental Fees and Xe Commercial, $1,000 per 
og $5,000 per week; trade shows, $.15° per sq. 

for exhibit area; services extra. 

a Load: 400 Ibs. per sq. ft. 

Ventilation: 24 - 48 in. ew . = 

Ceiling Height: 95 ft. P. ystem: Available 

mses Opening to enibit” Hall: 16 ft. by 
16 ft 

Columns: None 

Utilities: 206 and 120 single and 3-phase AC 
steam, gas water, air and drain lines 

Legeee facilities: Drive in and outside loading 
doc 

Seevege Areas: Basement 7,000 sq 

a Rooms and Capacities: Pe 100 persons 
persons; 2, 300 persons; 3, 500 persons; 2 


Lower- 


its6 persons 
a for Food Functions and Banquet Ca- 
acity: Facilities for angus up to 5,000 
Parking Facilities: |,500 ca 
Distance from Business District: Three miles 


Uline Arena 


3rd & M Sts., N.W. (Phone LI 7-5800) 

Manager: Paul B. Rot get 

Exhi Areas: 20,000 s 

7 — and Services: $750 per show, plus 


few | tent: Unlimited 
Ceiling Height: 40 ft. 
PA System: Yes 


'" WASHINGTON, D.C. 


YOUR GROUP x 4 


WHEN YOU 
MEET AT THE 


Manger Annepais 


One of Washington’s most modern hotels, 
completely air-conditioned, with function 
rooms for 300 persons. Contact James C. 
Bowen, The Manger Annapolis, 11th to 
12th St. on H St., N. W. Phone: National 
8-9920, Teletype: WA-260. 


Monger {Yamitten. 


In one of the Capital’s best locations, 
with air-conditioned banquet facilities for 
300. Contact Patrick J. Duffy, The Manger 
Hamilton, 14th at K St., N. W. Phone: 
District 7-2580, Teletype: WA-260. 


anger {ay-Adams 


Facing the White House, one of the 
nation’s finest hotels, completely air-con- 
ditioned, with meeting room for 30. 
Contact Marshall Jones, Mgr., 16th at 
H St., N.W. Phone: MEtropolitan 8-2260, 
Teletype WA-260. 


SALES MANAGEMENT 


You get more out of your ticket on a 


Capital V.I.P. Flight 


¢eChampagne ¢Jet-powered Viscount ® Flowers for the ladies 
e Filet mignon ¢No wait for luggage © “Dictet’’ tape recorder 


ton, The Twin Cities, Atlanta, Birmingham, 
Philadelphia, Knoxville, Memphis. 


JET-POWERED BY ROLLS ROYCE 


Serving New York, Chicago, Detroit, Washing- I a3 


apital 


AIRLINES 


NOVEMBER 20, 1959 


GOING TO 
BALTIMORE- 


WASHINGTON? 


MAKE A DATE 
WITH THE “8” 


Newest, quietest, roomiest of all. 
United Air Lines DC-8 Jet Mainliner® 
is the best of the jets. Fly it soon. 


For convention and post-conven- 
tion tour planning, call or write: 
M. M. Mathews, Megr., Convention 
Sales, 36 S. Wabash, Chicago 3, Ill. 


® . 
JET MAINLINER, BY DOUGLAS 


Washington’s most convenient 


meeting place... 


with every modern facility for a confer- 


ence or a convention, 


DISTRICT OF COLUMBIA 
continued 


seam, Opening to Exhibit tall: 50 ft. by 


Columns: None 

Loading Facilities: Trucks can drive into building; 
railroad siding next door 

Storage Areas: Under Arena seating 

Meeting Rooms and Capacities: |4 rooms, up to 


50 people 
Facilities for Food Functions: Banquet for 1,500 
Distance from Business District: 4 mile 


Manger Annapolis Hotel 
(HSMA) 
See Advertisement, Page 62 
ith & H Sts. (Phone: NAtional 8-9220; Telegraph: 
WA260) 


Manager: James C. Bowen 

Sales Manager: H. Howard 

Convention Season: All year 

Largest Group’ Accommodated: 400 (200 rooms 
available) 

Air Conditioning: Entire Hotel 

Convention Rates: Single: 5.50-9.50; Double: 9.50- 
14.00; Suites: 18.50-22.50. European. 

No. Mtg. Rms. & Capacity of Largest: 3 (300 

No. Banquet Rms. & Capacity of Largest: 3 (300) 

Net Exhibit Space: 2,352 sq. ft. on one fleor 

Audio-Visual Aids: PA system 


Manger Hamilton Hotel (HSMA) 
See Advertisement, Page 62 


i4th St. & K Sts. (Phone: District 7-2580; Telegraph: 
WA 260-Hamilton) 

Manager: Patrick J. Duffy 

Sales Manager: Robert O'Brien 

Convention Season: Al! year 

Largest Group Accommodated: 400 (200 rooms 
available) 

Air Conditioning: Entire hotel 


| Convention Rates: Single 6.00-!1!.00; Double: !2.50- 


15.50; Suites: 30.00-35.00. European. 
No. Mtg. Rms. & Capacity of Largest: 3 (260) 
No. Banquet Rms. & Capacity of Largest: 3 (260) 
Group Meal Rates: Breakfast: |.50; Lunch: 2.50: 
Dinner: 3.75 
Liquor: Served in hotel 
Net Exhibit Space: |,900 sq. ft. on one floor 
Audio-Visual Aids: PA system 


Marriott Motor Hotel (HSMA) 


Twin Bridges on U.S. | (Phone: NAtional 8-4200; 
Telegraph: ARL 991) 

Manager: Jack Kloss 

Convention Season: Al! year 

Largest Group Accommodated: 1000 (350 rooms, 
10 suites available 

Air Conditioning: Entire hotel 


| No. Mtg. Rms. & Capacity of Largest: 9 (500 
| No. Banquet Rms. & Capacity of Largest: 5 (500) 


Group Meal Rates: Breakfast: 1.00; Lunch: 2.00; 
Dinner: 3.00. 


Liquor: Wine and beer served. 

Net Exhibit Space: 6,500 sq. ft. on three floors 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Swimming pool, ice rink, golf 
nearby 


The Mayflower Hotel (HSMA) 


Connecticut and DeSales St. N.W. (Phone: Dis- 
trict 7-3000, Tel.: WA 359) 

Manager: C. J. Mack 

Sales Manager: Herschel E. Bennett 

Convention Season: Al! year 

Largest Group Accommodated: |,000 (400 rooms, 
40 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 8.00-19.50; Double: 
13.00-21.00; Suites: 26.00-45.00. European 

No. Mtg. Rms. & Capacity of Largest: 16 (1,500) 

No. Banquet Rms. & Capacity of Largest: 16 


I, 

Group Leal Rates: Breakfast: 2.75; Lunch: 3.25; 
Dinner: 5.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Depends on size of con- 
vention 

Charges for Exhibit Areas: Depends on size of 
convention 

Net Exhibit Space: 80,000 sq. ft. ; 

Audio-Visual Aids: PA system, spotlight, black- 
boards, bulletin boards, movie screens 

Stage: Available 


The Raleigh Hotel 


12th & Penn Ave. (Phone: NAtional 8-3810) 

Manager: Harry P. Galloway 

Convention Season: Al! year 

Largest Group Accommodated: (300 rooms, 20 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single 6.50-12.00; Double: 13.00- 
16.00; Suites: 25.00-50.00. European 

No, Mtg. Rms. & Capacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Saige: 5 (325) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.75; 
Dinner: 4, 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, screens 

Stage: Available . 

Hotel Representative: Ruth Bedrossian (see pg. 29) 


Roosevelt Hotel 


2101 16th St. N.W. (Phone: DE 2-0800) 

Manager: Rudi E. Sidler 

Convention Season: All year 

Convention Season: All year 

= ar Group Accommodated: 752 (376 rooms, 
87 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single 8.00-12.00; Double: 
12.00-18.00; Suites: 20.00-36.00. European 

No. Mtg. Rms. & Capacity of Largest: 3 (500 

No. Banquet Rms. & Capacity of Largest: 3 (500) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.75; 
Dinner: 3.50 

Liquor: Served in hotel 

Net Exhibit Space: |,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes 


Roger Smith Hotel 
See Advertisement, Page 64 


Penn, Ave. at [8th St., N.W. (Phone: National 
8-2740) 


~ WASHINGTON, D.C: 


THE ® 


HOTEL 


les Meetings and 


Completely air-conditioned — spacious makes So 
Conventions § 


eous 


yecessful events —— 
ned gues! 
air-coney air-conditioned 
ing room fi 
m the ain teoul, well trained 
opera 
ycomplete © ranges : 
minute fight 
—- | up to 78 rooms, capacity PA sstem—stane “00 
- ic ¥ clair, Mar. 
rs 7 ° : to 150 6. sin 
the Willard, Washington, D.C. =. eate Caprice, Star John : Sesith 
The Residence of Presidents” Roof, Stea' wal address hotel of ” 
14th Street & Pennsylvania Avenue, N.W. > 106 pearenst 
Telephone: NAtional 8-4420 + Teletype WA732 . Pes 


ballrooms, 11 additional meeting rooms, 
: a re . , jous food, court 
attractive dining facilities. Capacity 20 — 


to 1200. Write for complete convention 


starlight 
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SHERATON HALL 


Largest baliroom in Washington's largest hotel 
Every detail of the Sheraton-Park Hotel contributes to the one big effect you ha: its bl 4% dis, Se clade 4 


want . . . a successful, stimulating, result-getting sales meeting or banquet! 


Sheraton Hall, the Sheraton-Park’s new ballroom, can accommodate 2,000 eee And coming soon... 


for dinner or 3,000 for a meeting. The acoustics are perfect, closed circuit TV 
facilities are available, and there are 16,000 sq. ft. of exhibit space directly New 
below the ballroom connected by an escalator. Seven additional function rooms 


accommodate from 50 to 400 people. 
Between meetings, your members can enjoy all the relaxing pleasures of a M ed ium-Ssiz ed 


resort hotel. The Sheraton-Park’s 16 landscaped acres include an outdoor 
swimming pool, four tennis courts and a oui train to take your guests Bal l room 
around the grounds. All 1,200 rooms are air conditioned and have radio and TV. * Opening early 1 960 
Three fine restaurants offer excellent dining at reasonable prices . . . there are j 
also two delightful cocktail lounges for meeting and entertaining your associ- * Seating 875 for banquets 
ates. And you and your members are only ten minutes from the heart of the * 1200 for meetings 
nation’s Capital, in downtown Washington. * Parking for 300 cars 

The Sheraton-Park has years of experience in producing successful conven- 


tions. You can count on efficient service and excellent facilities! Pfs 44 "tar B pee he Pres 


George D. Johnson, General Manager + Lewis M. Sherer, Jr., Sales Manager * Phone: Columbia 5-2000 + Teletype No. WA-75 


Queraron > Parx HOTEL 2650 Connecticut Avenue, N.W., Washington, D.C. 


NOVEMBER 20, 1959 


NEW FOR CONVENTION PLANNERS 


BEAUTIFUL FULL-COLOR BOOKLET * SEND FOR YOUR COPY TODAY 


You'll want this booklet to help you plan your next convention or sales meet- 
ing. Contains 12 pages of full-color photographs of the Shoreham’s meeting 


rooms, banquet rooms, restaurants and guest rooms. . . and a floor plan of r 
Washington's finest convention facilities. The Shoreham Hotel 
Connecticut Avenue at Calvert, Washington, D. C. 


For your copy, write Mr. John E. McMurtagh at the Shoreham, or phone our 
7 - . 4 John E. McMurtagh, Sales Manager 


representatives, Leonard Hicks, Jr. and Associates, Inc., in these cities: 
New York, MU 8.0123 — Chicago, MO 4-5100 — Detroit, WO 2-2700. 
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DISTRICT OF COLUMBIA 
continued 


Manager: John G. Sinclair 

Sales Manager: Schuyler S. Bentley 

Convention Season: All year 

Largest Group Accommodated: 400 (214 rooms 
available) 

Air Conditioning: Banquet halls and 150 bedrooms 

Convention Rates: Single: 6.00-1!.00; Double: 9.00 
to 15.00; Suites: 16.00-22.00 

No. Mtg. Rms. & Capacity of Largest: 3 (250) 

No. Banquet Rms. & Capacity of Largest: 3 (250) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 3.00 

Liquor: Yes 

Charges for Mtg. Rms.: 20.00-70.00 

Charges for Exhibit Areas: Available on request 

Audio-Visual Aids: PA system, spotlights 


Sheraton-Carlton (HSMA) 
See Advertisement, Page 11 


923 Iéth St. N.W. (Phone: Metropolitan 8-2626) 

Manager: Edmond A. Rieder 

Sales Manager: Mary Stuart Price 

Convention Season: All year 

Largest Group Accommodated: 1|00 

Air Conditioning: Entire hotel! 

Convention Rates: Single: 1!3.50-20.50; Double: 
18.50-24.50; Suites: 37.00-60.00. European. 

No. Mtg. Rms. & Capacity of Largest: 5 (250) 

No. Banquet Rms. & Capacity of Largest: 5 (200) 
Dinner: 6.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Vary 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, spotlights 


Sheraton-Park Hotel (HSMA) 
See Advertisement, Page 65 


2460 Woodley Rd. (Phone: Columbia 5-2000) 

tea 9 George D. Johnson 

Sales Manager: Lewis M. Sherer, Jr. 

Convention Season: Al! year 

Largest Group Accommodated: |,/00 (525 rooms, 
75 suites available) 

Air Conditioning: Entire Hotel 

Convention Rates: Single: 9.85-16.00; Double: 13.85- 
20.00; Suites: 19.00-65.00. European. Special! rates 
in July and August 

No. Mtg, Rms. & Capacity of Largest: 8 (3.000) 

No. Banquet Rms. & Capacity of Largest: 8 (2,000) 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.00; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charaes for Exhibit Areas: 500.00 daily 

Net Exhibit Space: 19,000 sq. ft. on one floor, 
separate area 

Audio-Visual Aids: PA system, spotlights 

Stage. Available 

Sports Facilities: Swimming, tennis, golf 


The Shoreham Hotel and Motor 
Inn (HSMA) 
See Advertisement, Page 66 


2500 Calvert St. (Phone: ADams 4-0700) 

Resident Manager: Philip A. Hollywood 

Sales Manager: John McMurtagh 

Convention Season: All year 

Largest Group Accommodated: |,200 (525 rooms, 
75 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 9.00-13.00; Double: 14.00- 
17.00: Suites: 25.00-75.00. European. 

No. Mtg. Rms. & Capacity of Largest: 12 (1,000) 

No. Banquet Rms. & Capacity of Largest: ? (700) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 5. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Space: |0,000 sq. ft. on one floor 

Charges Exhibit Areas: Percent of income 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes (25'x15') 

Sports Facilities: Golf, tennis, riding nearby and 
swimming pool 

Hotel Representative: Leonard Hicks, Jr. and 
Assoicates, Inc. (see pg. 29) 


Statler Hilton Hotel (HSMA) 
See Advertisement, Page 33 


16th & "'K" Sts. N.W. (Phone: EX 3-1000) 

Manager: Herbert C. Blunck 

Sales Manager: James W. Fauquier 

Convention Season: All year 

Largest Group Accommodated: 1,100 (650 rooms, 
25 suites available) 
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Air Conditioning: Entire hote! 

Convention Rates: Single 9.00-24.00; Double: |4.00- 
24.00; Suites: 39.00-50.00. European 

No. Mtg. Rms. & Capacity of Largest: |3 (!,000) 

No, Banquet Rms. Capacity of Largest: |3 


1.000) 
Group re Rates: Breakfast: 2.50; Lunch: 3.50 


Dinner: 5. 
Liquor: Served in hotel 
Charges for Mtg. Rms.: 10.00 to 600.00 
eereas for Exhibit Areas: 100.00 to 500.00 
Net Exhibit Space: 32,000 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights 
Stage: Available 


Washington Hotel (HSMA) 


15th St. & Pennsylvania Ave, N.W. (Phone: MEtro- 
politan 8-5900) 

Manager: Reyburn Miller 

Convention Season: All year 

Largest Group Accommodated: 250 (125 rooms, 5 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 8.25-11.75; Double: 13.00- 
16.50; Suites: 24.00-44.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (650) 

No. Banquet Rms. & Capacity of Largest: 6 (650) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 4.00 

Liquor: Served in hote! 

Charges for Mtg. Rms.: 15.00 to 450.00 

Charges for Exhibit Areas: |5.00 to 450.00 

Net Exhibit Space: 7,000 sq. ft. 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Hotel Representative: Ute!! International (see pg. 
29) 


The Willard (HSMA) 
See Advertisement, Page 64 
14th St. & Penna Ave. N.W. (Phone: NAtional 
8-4420 


Manager: Charles L. Ornstein 

Sales Manager: Howard M. Jacobs 

Convention Season: All year 

Largest Group Accommodated: 600 (400 rooms, 
12 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 10.00-12.50; Double: 
14.00-18.00; Suites: 25.00 and 40.00. European 


blew 


and American Inst. of C.P.A.’s. 


RCH, Manager 


BELLEAIR, CLEARWATER, FLORIDA 


More than the extensive convention facilities and ideal physical 
layout, it’s the friendly spirit and old-fashioned hospitality that 
attract so many groups and conventions to the Belleview-Biltmore. 
Cheerful, efficient service from the moment you step across the 
threshold. Accommodations for groups up to 600. 36 holes of 
championship golf on the grounds. Complete Resort Facilities. 

Groups from the following companies were recently entertained at The Belleview: 
Travelers Ins. Co., New York Life, John Hancock Life, Textile Bag Assen., 


Nat’l. Lumber Mfg. Assn., Waxed Paper Inst., Inc., Chemical Spec. Mfg. Assn., 
Northwestern Mutual Life, Aetna Life, Manufacturers Life, Mass. Mutual Life, 


No. Mtg. Rms. & Capacity of Largest: |4 (| ,400) 
No. Banquet Rms. & Capacity of Largest: |4 (900) 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.00; 
Dinner: 5.00 

Liquor: Served in hotel b 

Charges for Mtg. Rms.: Depends on size of con- 
vention : 

Charges for Exhibit Areas: Depends on size of 
convention 

Net Exhibit Space: 10.000 sq. ft. on one floor 

Audio-Visual! Aids: PA system, spotlights 

Stage: Portable : 

Hotel Representatives: Howard Dugan Associates, 
William P. Wolfe Organization (see pg. 27) 


FLORIDA 


BELLEAIR 


Railroads: A.C.L.; S.A.L. 
Airlines: Served through St, Petersburg 


Belleview Biltmore (HSMA) 
See Advertisement, Page 67 


Belleair (Phone: Clearwater 3-233!) 

Manager: Donald E. Church 

Sales Manager: John J, Schantz 

Convention Season: Jan. and from Mar. 20 to late 


April 

Largest Group Accommodated: 600 (375 rooms, |5 
suites available) 

Air Conditioning: Meeting rooms 

Convention Rates: Single: 21.00; Double: 34.00; 
Suites: 18.00 added to bedroom rate. American 

No. Mtg. Rms. & Capacity of Largest: 6 (600) 

No. Banquet Rms, & Capacity of Largest: 3 (750) 

Group Meal Rates: Breakfast: 2.00; Lunch: 4.00; 
Dinner: 6.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 


The new Starlight Room, comfort- 
ably seating 600, has been acclaimed 
the most completely planned and 
versatile meeting room in_ the 
Southeast. 


FLORIDA 
Belleaire continued 


Audio-Visual Aids: PA system, spotlight, 35mm 
and lémm projectors 

Stage: Available 

Sports Facilities: Golf, tennis, private beach, 
private pool, shuffleboard, putting green 

Charges for Exhibit Areas: Only for extra electri- 
cal outlets & other equipment 

Hotel Representative: Robert F. Warner Inc. (see 


Pg. é 


BOCA GRANDE 


Railroads: SAL 


Boca Raton Hotel and Club 
(HSMA) 


See Advertisement, Page 68 


(Phone: Boca 5411!) 

Manager: Robert B. Leggett 

Sales Manager: |. N. Parrish 

Convention son: October to May 

Largest Group Accommodated: 700 (372 rooms, 
28 suites available) 

Air Conditioning: All banquet and meeting rooms 
and 200 guest rooms 


Convention Rates: Single: 25.00; Double: 40.00; 
Parlors: 25.00 (Peak season slightly higher) 
American 

No. Mtg. Rms. & Capacity of Largest: 9 (700) 

No. Banquet Rms. & Capacity of Largest: & (650) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: 10% of Gross 

Net Exhibit Space: 10,793 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlight, 35mm, 


When Meetings Are Over 
They‘Il Never Want to Leave the 


The famous and luxurious Boca Raton Hotel and Club is the convention 
manager’s dream .. . for it combines excellent accommodations for groups 
up to 700 and is so complete in every detail that nobody wants to leave 


the premises. 


MEETING ROOMS of every size, exhibit facilities, theatre with huge stage 
and screen, public-address equipment, projectors, air conditioning, expert 


convention staff... 


all you need to assure top efficiency and comfort 


while conducting your staff or business meetings. 


CHAMPIONSHIP GOLF. Slammin’ Sam Snead is your winter Rost pro at our 
beautiful 18 hole golf course. A 9 hole pitch ’n putt course is a big favorite 
too, along with our four new tennis courts, two olympic swimming pools, 
Cabana Club and a mile-long private beach. Gulf Stream fishing is but 


minutes away. 


SUPREME CUISINE in our beautifully appointed dining rooms, with dancing 
and entertainment nightly pampers your members. . . makes off-premises 
attractions unattractive by comparison. Limousine pick-up service from 
Palm Beach, Ft. Lauderdale and Miami airports is easily arranged. 


For available dates: |. N. Parrish, Convention Manager, Dept. 22. 


BOCA RATON HOTEL and CLUB 


Boca Raton, Florida 


Arvida Hotels, Inc., Stuart L. Moore, Vice President and Managing Director 
National Representative: ROBERT F. WARNER, Inc. 
Offices in New York, Chicago, Washington, Boston, Toronto 


lémm and slide projector, blackboard, podiums 

Stage: Yes (36'x8') , ae 

Sports Facilities: Golf, tennis, swimming, shuffle- 
board, bowling-on-the-green, archery, croquet, 
water skiing, polo, deep sea fishing 

Hote! Representative: Robert F. Warner Inc. (see 
pg. 29) 


CLEARWATER 


Railroads: Atlantic Coast Line; Seaboard 
Airlines: DAL, EAL, Mackey, NAL, NEA, NWA, 
TCA 


CONVENTION BUREAU 


Clearwater Convention Bureau 
R, L. Hendershott, Director 


AUDITORIUM 


Municipal Auditorium 
Pierce & Cleveland Sts. (Phone: 3-124!) 


Manager: Edward Moore 
Exhibit Areas: 10,080 sq. ft., 800 sq. ft., 400 sq. 


ft. sq. ft., *. tt. 2 

Rental Fees and Services: $150 per day includes 
light, heat and power 

Floor Load: 50 tons 

Ventilation: Air-conditioned 

Ceiling Height: 50 ft. 

P. A. System: Available 

Dimensions, Opening to Exhibit Hall: 7 ft. by 
20 ft., 8 ft. by 8 ft. 

Columns: None 

Utilities: AC 110-220, gas water 

Loading Facilities: Platform in rear, ground 
entrance in front 

Storage Areas: 400 sq. ‘t 

Meeting Rooms and Capacities: One, |,200; two, 
100 and 150 

Facilities Food Functions and Banquet 
Capacities: Can handle banquet for 1,000 

Parking Facilitics: 600-car lot 

Distance from Business District: Two blocks 


bg ota pn ol 


Combine convention business with gay resort 
life . . . put enthusiasm into each delegate, 
each group meeting. 

From the delegate’s viewpoint—the Daytona 
Beach Resort Area offers recreation . . . sports 
-+. attractions... entertainment and a pleasing 
change of pace that naturally builds enthusiasm. 

From your ra of view—excellent audi- 
torium space (2700 seats) . . . impressive exhibit 
areas .. . over 20,000 rooms. . . friendly at- 
mosphere to work in. . . gentle prices and 
strong convention committee assistance. 

This 2-way point of view adds up to— 
PLEASNESS (combining PLEASure with 
busiNESS . . . your pre-convention guarantee 
of success. 

ORMOND BEACH « HOLLY HILL « S. DAYTONA « PORT ORANGE 


DAXTONA 
BEACH 


BESORT ABEA 


Write 
CONVENTION COMMITTEE 
CHAMBER OF COMMERCE 
DAYTONA BEACH, FLORIDA 
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Ft. Harrison Hotel (HSMA) 


S. Fort Harrison (Phone: 3-506!) 

Manager: Edward Hunt 

Sales Manager: Warren D. Sorat, Jr. 

Convention Season: All yea 

Largest Group Agsammedated: 500 (225 rooms, 
15 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.00-8.00; Double: 9.00- 
12.00; Suites: 19.00-34.00, European 

No. Mtg. Rms. & Capacity of Seapets 9 (1,000) 

No. Banquet Rms. & Capacity of Largest: 9 (750) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 2. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 6,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlight, |émm 
film projector, slide projector 

Stage: Available 

Sports Facilities: Golf, swimming, tennis, shuffle- 
board. fishing 

Hotel Representative: Leonard Hicks, Jr. 
Associates, inc. (see pg. 29) 


DAYTONA BEACH 


Railroads: F.E.C. 
Airlines: EAL NAL 
CONVENTION BUREAU 


Daytona Beach Convention Bureau 
533 Seabreeze Blvd. 


and 


AUDITORIUM 


Peabody Auditorium 

Box 3397 Peninsula Station (Phone 2-144!) 

Manager: William P. Schueler 

Exhibit Le x Social Hall, 2,580 sq. ft.; lobby, 

ft.; stage. 3,920 sq. ft. 

ental Fees and Services: “S300: 

heat or air conditioning 
— ee Unlimited 


Celing. Height: 13 ft. 

ystem: Specially built Stromberg & Altec 

Dimensions, Opening to Exhibit Hall: 8 ft. 

Columns: Two in lob v 

Utilities: AC current 

Location, Size of Storage Area: 
east side 

No. of Meeting Rms. 


janitor service, 


Ventilation: Air condi- 


30'x60' room .on 
& Capacities: Social! hall 
360; stage and lobby can be used for meetings 
Parking Facilities: Limited 


Daytona Plaza Hotel (HSMA) 
See Advertisement, Page 69 


600 N. Atlantic Ave. (Phone: Clinton 2-4711: 
graph: 

Manager: John’ E, Leonard 

Sales Manager: John L. Hitzel 

Convention Season: All year except Feb. and Mar. 
— Group Accommodated: 400 (200 rooms, 

suites available) 
Air Sane Banquet and meeting rooms, 75 


bedroo 
Guevestian Rates: Single: 12.00; Double: 22.00; 
34.00. American (European: $7.00 single 


Suites: 
to $10.00 double) 

fie. ire. Rms. & Capacity of Largest: 4 (500 

Mea Rms. & Capacity of Largest: 3 ( 

} a eal Rates: Breakfast: 1.25; Lunch: is, 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 50.000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, lémm 
projector 

Stage: Available 

Sports Facilities: Pitch & putt course, 2 pools, 
shuffleboard, fishing, tennis, golf 


Tele 


Ellinor Village 


626 S. Atlantic Ave. 

Manager: B, McFarlan 

Sales Manager: Bob Sloan 

— Season: All year except Feb., Mar., 
u 

Largest Group Accommodated: 600 (300 rooms) 

Air Conditioning: Banqyet’ and meeting rooms, 
50 bedrooms 

Convention Rates: Single: 6.00-14.00; Double: 5.00- 
7.00; Suites: 10.00-14.00. European 

No, Mtg. Rms, & Capacity of Largest: 2 a 

No. Banquet Rms. & Capacity of Largest: 2 (300) 

Group Meal Rates: Breakfast: 1.00; Lunch: 1.50; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 


Phone: OR 7-066!) 
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Sow for Exhibit Areas: None 

hibit Space: 2,500 sq. ft. 
separate area 

Audio-Visual Aids: PA system, spotlights, 
sound film projector 

Stage: Available 

Sports Facilities: Golf, swimming pool, 
shuffleboard, fishing, beach 


on one floor, 


l6émm 


tennis, 


Princess Issena Hotel 


. See Advertisement, Page 69 


41 Seabreeze Bivd. (Phone: 760!) 

General Manager: John E. Leonard 

Sales Manager: John L, a 

‘ention Season: Apr., to Dec 

Largest Group phn eR Be * 500 (200 rooms 
and six suites available) 

Convention Rates: Single: 4.00 to 6.00; Double: 
7.00 to 9.00; Suites: 12.00 to 15.00. European. 
(Add 6.00 per person for American.) 

No. Mtg. Rm. & Capacity of ye 6 (1,000) 

No. Banquet Rms. & Capacity Largest: 3 — 

Rates for Meals: Breakfast: from .50; Lunch: from 
1.00; Dinner: from 2.25 

Liquor: Served in hotel : 

me | W .--staseaae Banquet, meeting rooms, 75% 

edrooms 

Charges for Banquet & Mtg. Rms.: None 

hibit Space: 4,000 sq. ft. on one floor 

Audio-Visual Aids: |!émm projector with sound, 
PA system, spotlights 

Stage: 30° x 20’ 

Sports Facilities: Pitch 'n putt, tennis, swimming, 
badminton 


Riviera Hotel 

U.S. Route | (Phone: OR 7-017!) 

Manager: R. J. Lawrence 

Sales Manager: C. Angier 

Convention Season: All year 

Largest Group Accommodated: 250 (60 
and 5 suites available) 

Convention Rates: Single 4.00-6.00; Double: 
8.00; Suites: 10.00-12.00. European 

No. Mtg. Rms. & Capacity Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: | (300) 

Rates for Meals: Breakfast: .40 to 1.00; Lunch: 1.00 
to 1.50; Dinner: 1.75 to 3.00 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: 
hotel is convention headquarters 

Net Exhibit Space: 2,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Swimming, golf, tennis 


rooms 


6.00- 


No charge if 


FORT LAUDERDALE 


Railroads: F.E.C.; S.A 
Airlines: EAL, Mackey, NAL, NEA 


AUDITORIUM 


War Memorial Auditorium 
Holiday Park-N.E, 8th Et. (Phone: JAckson 3-222!) 


Manager: William J. Eastman 
Exhibit Areas and Square Footage of Each: 20,000 
sq. ft. Main floor 12,000; side terrace about 


000 
Fees and Services included in Rent: In 


ey—when show is open | 

to public $300.00 oa" de plus whatever ex- 

penses you create. charge is made for | 

removing and tS certain sections of | 
ramps and seat ranging from $50.00 to $450.00 
depending on space required. 

Floor Load: Unlimited veneer Fans. 
air conditioned by wr 

Ceiling Height: 39 System Alte 

Dimensions, Opening A. *exhi it Hall: ie x 16 

Columns, Location and Dimensions: None 

Current and Utilities Available: |,200 Amps 
110v/220v 3 phase 

Loading Facilities: Stage door truck height 

Location, Size of Storage Areas: Limited when 
seats and ramps are out 

Number of Meeting Rooms and Capacities: Pri- 
vate office facilities, two large chorus rooms | 
approximately 50/60 capacity 

Facilities for Food Functions: Caterer, 
for 2,000 

Distance from Business District: 2 miles 

Parking Facilities: |,000 cars, .25 charge 


banque 


Will be 


David Sear! 


Sales Mai.ager: es 
All year, 


a * ma Season: 

ar. 

Largest Group Accommodated: 500 (248 rooms, 
20 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 10.00-14.00; Double: 
12.00-18.00; Suites: 30.00-48.00. European. , Modi- 
fied American or American available on request 

No. Mtg. Rms. & Capacity of harps 6 ( Fat? 

No. Benquet Rms. & Capacity of Largest: 3 (850) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Audio-Visual Aids: PA qaen, spotlights, 16 mm 
projectors 

Stage: two available 

Sports Facilities: Ocean bathing, salt water pool 
golfing, boating, deep sea fishing, fresh water 
} +o 

Hotel Representative: Premier Hotel Representa- 
tives, Inc. (see pg. 29) 


except Feb. and 


GAINESVILLE 


Railroads: A.C.L.; S.A.L, 
Airlines: EAL 


Hotel Thomas 

615 N.E, 2nd St. (Phone: FR: 2-950!) 

Manager: Phillip E. Thomas 

Sales Manager: vey | Hesters 

Convention Season: Al vane 

Largest Group Acsummedeied: 250 (100 rooms, 4 
suites available) 

Air Conditioning: 3 banquet and meeting rooms, 
75 bedrooms 
Convention Rates: Single: 3.50-6.00; Double: 6.00- 

12.00; Suites: 15.00-20.00 
No, Mtg, Rms. & Capacity of pa 3 (250 
No. Banquet Rms. & Capacity of Largest: 3 
Group Meal Rates: Breakfast: .95; Lunch: 
served; Dinner: $3, 
Liquor; Not served in hotel 
Charges for Mtg. Rms.: Vary 
Net Exhibit Space: 2,400 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlight 


|2s0) 
not 


HUNTING A SITE? 


| Each of these 


| 
| 
| 


Galt Ocean Mile Hotel (HSMA) | 
See Advertisement, Page 70 


Galt Ocean Blvd. (Phone: LOgan 4-858!) 
Manager: Fred A. Muller 


Daytona 

Beach 

luxury hotels 

can handle 

up to.500 delegates 

comfortably. Combined 

convention facilities include 

air-conditioning, banquet 

rooms for 1000, three 

swimming pools, beach 

and cabana colony. 
Large or small, your 
meeting will be more 
successful here, 


Write for details. 


Mealy located... 
Nothing comes | Fe 
you and the Atlantic 


FORT LAUDERDALE’S: bra mint 


LARGEST OCEAN FRONT 
CONVENTION HOTEL 


2 A a 


Complete convention facilities . . . audio-visual aids , . . Meeting 
rooms for any size group from committee to full convention .. . 
250 rooms... For brochure and complete details, write Convention 
Dept., Galt Ocean Mile Hotel, Galt Ocean Drive, Fort Lauderdale, 
Fla. 


Fred A. Muller, General Manager 


NATIONAL 
airline of the stars MIAMI BEACH. 


offers complete convention service MIAME. = 


for these famous Gold Coast Cities . . pammaueo Ast 
| FORE LAUDERDALE. 


ft; you are convention bound to Florida this year, 
fly National, the Airline with the new ideas. National, BOCA RATON Sa 


first with jets in the U.S.A., offers luxurious Star THE 
flights, the ultimate in service aloft, as well as, 
deluxe Club Coach flights to all major Florida cities. 


NATIO NAL CHARTER FACILITIES! 


To make your convention or 
Now flies the only Pure Jet flights Sales Meeting complete in- 

4 ‘ quire about NATIONAL’s 
between New York and Miami! Charter Program featuring 


° ° 7 é Lockheed Electras; DC-7’s, 
4 flights daily each way. Choice of DC-7B’s, DC-6’s, DC-6B’s. 


First Class Service or Club Coach. 


for information contact: 
Convention Manager, NATIONAL AIRLINES, INC. « P.O. Box NAL, Airport Facility « Miami 59, Florida 


NATIONALLEADS IN IDEAS THAT BENEFIT YOU 


TUUJ)...A NEW CONVENTION AUDITORIUM 


Now completed—an unparalleled incentive for you to hold your meetings at the Diplomat 
—a magnificent new meeting hall, encompassing 18,000 square feet . . . providing for your 
conferences unobstructed visual and audio reception for over 2,000 at meeting, 1,500 at 
banquet. PLUS—a spacious new exhibit hall beneath the auditorium, encompassing 13,000 
square feet, easily accessible by ramp, and equipped with electrical, audio, and visual aid 
outlets. All this . . . plus even more parking space on premises . . . added to the already 


impressive facilities of the 400-acre Diplomat— 


You’ll accomplish more, enjoy more...at the 


FIG DIV] AA | 


at“ 


FMB. 


HOTEL AND COUNTRY CLUB / HOLLYWOOD-BY-THE SEA, FLORIDA 


SAMUEL FRIEDLAND, Ownership / GEORGE E. FOX, Managing Director / IRVING TILLIS. Director of Sales 
For complete information and color brochure, write or wire: LEONARD HICKS, JR. & ASSOCIATES: Chicag 50 
North Michigan Avenue #« MOhawk 4-5100 . . . Teletype CG 1264 / New York City: 65 West 54th Street ¢ FL 7-7632 

Teletype NY 1-425 e Washington, D.C.: 1145 19th Street, N.W. e@ EXecutive 3-648! . . Teletype WA 279 Detroit: 1701 
Cass Avenue ¢ WOodward 2-2700 . . . Teletype DE 1480 / Montreal, Canada: 1628 Sherbrooke St.. West « WE 3-8930 
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Sellers of service = Here's the best hotel 

sales team in these 50 states, due to their own exceptional 
abilities and the support of a service team of 400 people who 
are expert in catering to group meetings of every sort. 


True, the Hollywood Beach Hotel has its “brick and mortar” attributes, on 
a par with or better than resort hotels the country over. 


Equally important, though, is its claim to this human attribute: a matured 
operational team, imbued by a constant ownership over the years wiih 
the desire to give the best of service. 


This is the competitive edge the sales team will tell you about when 
they come calling. 


Brick and mortar facts — Choice of plans — American / Modified 
American / European « 500 air-conditioned lovely guest rooms + sumptuous 
suites « 40,000 feet of air-conditioned meeting space, all on one floor « 
twenty-five various-sized meeting and function rooms « free, plentiful 
exhibit space «+ free golf to every group on the Hollywood Beach’s own 
private 18 hole championship course « free tennis on four fine courts 
* magnificent pool, terrace and cabana club «+ 1000 feet of private ocean 
beach + entertainment and ladies’ programs planned by professional 
counselors « sensible rates. 


HOTEL/ GOLF CLUB ¢ HOLLYWOOD/FLORIDA 


* Clockwise, from asterisk: JOHN BRAUN, Vice-President & General Manager 
HOWARD GANEK, Southern Soles Manager 
RICHARD FREY, Vice-President-Sales/Hollywood, Florida, WA 2-4551 
A. STARR HULL, Assistant General Sales Manager, Washington, D.C., ME 8-5092 
PATRICIA MICELI, Midwestern Sales Manager, Chicago, SU 7-1563 
HAROLD BOVEE, Industrial Sales Manager, Philadelphia, LO 7-0475 
ROBERT HENDERSON, Eastern Sales Manager, New York City, MU 8-6667 


FLORIDA 
continued 


HOLLYWOOD 


Railroads: F.E.C.; S.A 
Airlines: Served Be 5 “Miami and Ft. Lauder 
dale 


Diplomat Hotel East and West 
and Country Club (HSMA) 
See Advertisement, Page 71 

Manager: George E. Fox 

Sales anager: Irvin Tillis 

Convention Season: Al! year 

Largest Group Accommodated: |,000 (500 rooms, 
5 suites available) 

Air Conditioning: Entire hotel 

No. Mtg. Rms. & Capacity of Largest: 8 (1,100) 

No. Banquet Rms. & Capacity of Largest: 4 (1,000) 

Liquor: Served in hotel 

Net Exhibit Space: 10,000 sq. ft. 

Sports Facilities: 18 hole golf course, tennis, 2 
swimming pools, deep sea fishing 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


Hollywood Beach Hotel and 
Golf Club (HSMA) 
See Advertisement, Page 72 

(Phone: 2-1545) 

V-P Genl. Manager: John W. Braun 

V-P Sales: Richard H. Frey 

Convention Season: October to June 

Largest Group Accommodated: 850 (4/16 rooms, 
32 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: American plan: Single: 1!7.00- 
25.00; Double: 28.00-44.00; Suites: 10.00-20.00; 
additional for parlors. European plan: Single: 
8.00-16.00; Double: 10.00-16.00 

No. Mtg. Rms. & Capacity of Largest: 25 (2,000) 

No. Banquet Rms. & Capacity of Largest: 8 (1,200) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.50; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg, Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: |4,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, 35mm, 
lémm and slide projectors, tape recorder 

Stage: Available 

Sports Facilities: Beach, pool, golf, tennis, racing, 
jai-alai, fishing 


The Sea Crest 


372% S$. Ocean Drive oom WaAbash 2-678!) 

Manager: John M. Duff, Jr. 

Convention Season: Nov., Dec., Jan. April & May 

Largest Group Accommodated: 166 (83 rooms 
available) 

Alr Conditioning: Entire hotel 

Convention Rates: Single: 14.00; Double: 20.00. 
European. 

No. Mtg. Rms. & Capacity of Largest: 4 (300) 

No. Banquet Rms. & Capacity of Largest: 4 (125) 

Group Meal Rates: Breakfast: |.50; Lunch: 2.50; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Swe es for Exhibit Areas: None 

hibit Space: |,500 sq. ft. on one floor 

Audiio- Visual Aids: PA system, spotlights, 16 mm. 
projector, blackboard 

Stage: 7' by |8 

Sports Facilities: Golf, tennis, fishing 

Hotel Representative: William P, Wolfe Organi 
zation (see pg. 29) 


JACKSONVILLE 


Railroads: A.C.L.; S.A.L.; S. Ry.; F.E.C.; Ga. So. 
& Fla, Steamers from New York 
Airlines: DAL, EAL, NAL, NEA, SOU 


CONVENTION BUREAU 


Tourist & Convention Bureau 
307 Hogan St. (2) 
Fred Winchel!l, Manager 


Hotel Robert Meyer (HSMA) 
See Advertisement, Page 73 
Manager: Robert B. Neighbors 


NOVEMBER 20, 1959 


Sales Manager: Gloria M. Frary 
Convention Season: All year 


Largest Group Accommodated: 600 (300 rooms, 


60 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.00-14.00; Double: 9.00- 
17.00; Suites: 17.50-50.00 

No. Mtg. Rms. & Capacity of Largest: 9 (1,400 

No. Banquet Rms. & Capacity of Largest: 3 (I, 600) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Served in hotel 

Net Exhibit Space: |4,500 sa. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Adjustable 


New Mayflower Hotel 


Julian and Bay [Passe Elgin 5-762!) 

Manager: Philip D. Harris 

Convention Season: All year 

Largest Group Accommodated: 400 (200 rooms, 
12 suites available) 

Air Conditioning: Entire hotel 


| 
| JACKSONVILLE 
| FLORIDA 
| The South's 
finest 
Commercial- 


Convention Hotel 


Convention Rates: Single: 5.25-8.50; Double: 8.00- 
13.00; Suites: 20.00-24.00. European 

No. Mig. Rms. & Capacity of Largest: 8 (750) 

No, Banquet Rms, & Capacity of Largest: 7 (400) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 2.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: no charge for conven- 
tions 

Charges for Exhibit Areas: no charge for conven. 
tions 

Net Exhibit Space: 6,500 sq, ft. on one floor 

Audio-Visual Aids: PA system, spotlights, |6émm 
and 35mm projectors 

Stage: Yes 

Sports Facilities: Golf, beach, bowling 


Rooseveit Hotel (HSMA) 


33 West Adams (Phone: Elgin 3-4892) 

ponmpers Engle M. Becraft 

Sales Manager: C. D. Crawford 

Convention Season: All year 

Largest Group Accommodated: 450 (325 rooms 
35 suites available) 


* COMPLETE CONVENTION FACILITIES 
* BALLROOM FOR 1100 «+ EXHIBIT AREA 
* TRAINED CONVENTION STAFF 


| In the Heart of Downtown Jacksonville 


Conceived and engineered as the ultimate in 
commercial-convention hotels, the Robert Meyer 
presents a unique “custom tailored facilities” 


concept... 


to make your 1959 executive or group 
meetings the very finest you have ever staged! 


: © One-floor “convention center” 
: © Meeting and banquet rooms for from 25 to 1100 


@ Theater lighting; closed-circuit TV 


@ 550 outside, air-conditioned rooms 
, © Radio, TV and Hi-Fi in every room 
© Drive-in registration—elevators to rooms 


@ Inside parking for 250 cars 


@ PLUS a willing, experienced convention staff! 


Write today for full information, rates and availabilities— 


or call Jacksonville Elgin 5-441] 


Robert B. Neighbors, Vice President - General Manager 
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Air Conditioning: Entire hotel 

Convention Rates: Single: 5.50-7.00; Double: 8.50- 
14.00; Suites: 15.00-25.00 

No. Mtg. Rms. & Capacity of Largest: 6 (500) 

No. Banquet Rms. & Capacity of Largest: 6 (400) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if food is served 

Charges for Exhibit Areas: None 

Net Exhibit Space: 8.976 sa. ft. on one floor, 
separate area 

Audio-Visual Alds: PA system. spotlights 


closed 


screens 


stage: Available 
sports Facilities: None, I5 minutes to beach 


Seminole Hotel (HSMA) 


21 Hogan St. (Phone: EL 6-6952) 

Manager: William B. Pfeiffer 

Sales Manager: J. Paul Delgado 

Convention Season: All year 

Largest Group Accommodated: 500 (175 rooms, 4 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00-7.00; Double: 8.00- 
12.00; Suites: 15,00-20.00. European 

No. Mtg. Rms. & gone of Largest: 10 (750) 

No. Banquet Rms, & Capacity of Largest: 10 (500) 

Group Meal Rates: Breakfast: 1.25 up; Lunch: 
1,50 up; Dinner: 2.25 up 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if convention head- 
quarters 

Charges for Exhibit Areas: None if convention 
headquarters 


Each of us, it seems, nurtures a special dream during our 
lifetime; the special dream of Bryan Newkirk, internationally- 
famous financier, was of an island resort community, 
West Indies in style and atmosphere, yet modern in every way... 
appealing to people of means as a way of life. 


In 1951 Newkirk purchased Duck Key, an uninhabited island 
ninety-five miles south of Miami and sixty-five miles north 
of Key West. Waterways were dug, land filled, foliage planted, 
utilities brought in, and buildings erected; nine years and nearly 
four million dollars later, Newkirk’s dream was realized. 


Here is a resplendent tropical island capturing the very 
aura of the Caribbean, and here is Indies House, a blend of West 
Indies charm and continental flair. Here, in this secluded setting, 
are a yacht harbor, golf course, tennis courts, swimming pools and 
cabana club, trap and skeet shooting, deep sea fishing and more. 


Here, at Indies House, are invited travelers the world over, and 
here, also, are invited a select few to use the elegant facilities for 
executive conferences, directors’ meetings, sales clinics and the like. 


by Premier Hotel Representatives, In 


rk « PLaza 5-9747 
* Miami « Los Angeles 
yeattle * Mexico City 


wned and operated by 
n Land Corporation 


MARATHON, FLORIDA 


Net Exhibit Space: 4,540 sq. ft. on one floor 

Audio-Visual Aids: PA ag spotlights, closed- 
circuit TV screens 

Stage: Available 

Sports Facilities: Golf courses, beaches |8 miles 


George Washington Hotel (HSMA) 


Julia and Adams (fone: Elgin 5-8811) 

Manager: Arthur Kloeppe| 

Sales Manager: Peter Niles 

Convention Season: All year 

Largest Group Accommodated: 600 (300 rooms, 
IS suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Sey 5.50-10.00; Double: 10.00- 
15.00; Suites: 25.00-38.00. European 

No. Mig. Rms, & Ca acity of Largest: 

No. Banquet Rms. & Capacity of tony 3 

Group Meal Rates: Breakfast: 1.00; Lunch: 
Dinner: 2. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: no charge for conventions 

Charges for Exhibit Areas: no charge for conven- 


tions 

Net Exhibit Space: 5,000 sq. ft. on one floor 
separate area 

Audio-Visual Aids: PA system, spotlights. film 
projectors all sizes & types 

Stage: Available 


MARATHON 


Indies House 
See Advertisement, Page 74 


Duck Key (Phone: Marathon 5220) 

President: Bryan Newkirk 

Convention Season: Al! year except February 

Largest Group Accommodated: 200 (99 rooms, 6 
penthouses available) 

Air Conditioning: Bedrooms, , angent halls 

Convention Rates: On reques 

No. Mtg. Rms. & Seay o Largest: 2 (200) 

No. Banquet Rms. 

Group Meal ie: Breakfast: 1.00; Lunch: 2.00; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: |,200 sq. ft. on one floor 

Audio-Visual Aids: All size projectors available, 
PA system, spotlights 

Stage: On request 

Sports Facilities: Golf, tennis, boating, deep sea 
fishing, bone fishing, skeet shoot, badminton, 
dog racing 

Hotel Representative: Premier Hotel Representa- 
tives, Inc. (see pg. 2% 


MIAMI 


Railroads: F.E.C.: 

Airlines: APA, AVENSA, AVN, GU, BOAC, 
BNF, BWIA, CAP, CDA, CINTA, CUBANA, 
DAL, EAL’ GUEST, KLM, LAC LAV, 
MACKEY, NAL, NEA, NWA, ‘PAA, REAL, TAN, 


CONVENTION BUREAU 


Department of Publicity 

Office of Convention Bureau 

320 N.E. 5th St. (32) 

Larry Mansfield, Convention Manager 


AUDITORIUMS 


Municipal Auditorium 


320 N. E. 5th St. (Phone FR 1-7411) 

Manager: Miss Elizabeth Bush 

Exhibit Areas: 20,000 sq. ft. 

Rental Fees: Based on square food used for ex- 
hibits, or minimum rental. 

a Load: Unlimited. Ventilation: Air condi- 
ion 

Colas Height: 15 to 35 ft. P. A. System: Avail- 
able 
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IN DOWNTOWN MIAMI... 


CONVENTION 
FACILITIES 


4 


VACATION 
FACILITIES 


“> 


Largest Auditorium in any 
Miami Hotel...Capacity 2000 


Pius 10 other meeting rooms, 
accommodating 26 to 6500 each. 


NE ' © 4 RESTAURANTS... 
from a snack to a feast! 
@ 4 COCKTAIL LOUNGES! 
8 @ ROOFTOP SWIMMING POOL SUN-AND- 
bY AS BO T ee PLAY-DECK AND GARDENS! 


@ SPACIOUS OUTSIDE GUEST ROOMS! 
@ PARKING FOR 500 CARS ON PREMISES! 


AIR-COND!TIONED Let Our Sal 
NOW — The Perfect Convention Hotel! . . . a-glisten with AND HEATED My Director 


° ° ene THR T= tell hat 
$3,500,000 worth of sparkling improvements and additions. iodieidaal Rae ay - 


Wonderful between-meetings play, superlative convention sip “ war 
facilities . . . all in the convenient, business-like atmosphere 


of downtown Miami, right on U.S. 1. 
THE "2. PAT 


BISCAYNE BAY 


BISCAYNE BOULEVARD ¢ 2nd to 3rd STREETS * MIAMI, FLORIDA 
NOVEMBER 20, 1959 75 
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Miami continued 


(Zz 
Pi 
he AD 
ay Opening to oy! A 12 ft. wide, 
' ft. high; 12 ft. wide, 10 ft. 
, en Areas: Limited 
eran Do Rooms and Capacities: Two seating |,000 


For Fun Or Business, Florida offers more “extras” 
to make your sojourn successful. Plan now to hold your Siesiy Wie’tnttee Chakeds at 
next business meeting or convention in the Sunshine Stamiaer Wales egy ale 
State. Eastern offers more flights to Florida than Exhibit Areas: 92,000 sq. ft. 
; nae obstine' Rental Fees: On Application 
any other airline: mA a Ps meg 
taile avails > ‘ mt . " entilation: Exhaust fans 

; Details available from ¢ onve ntion Manager, Ceiling Height: 12 ft. to 30 ft. 

Eastern Air Lines, 10 Rockefeller Plaza, a egg a a aonm tum ¢ 

J é 3 i i : Street 
New York 20, N.Y., or from your local olevel Oh. wide, 3 ft high . - = 
P omaha: : : . - columns, Locations and Dimensions: ne in 
Eastern Air Lines office. center of building, 20 ft. by 20 ft. 

Utilities: Electricity, water 
EASTERN Loading Facilities: Fork lift truck 
Le | Storage Areas: 34 ft. by 90 ft. by I5 ft. in rear of 


buildin 


Al ee Li AY ES | Meeting heoen and Capacities: 3 rooms for 100, 
| 200, and 1,200 perenne 


Capacities: Can hardie banquet up to 4,000 
Serving 95% of the Parking Facilities: 2,000 cars 
Nation's Convention Cities Distance from Business District: Four miles 


Dinner Key Exposition Building 


Dade County Auditorium 


| 2901 W. Flagler St. (Phone: Highland 8-5948) 
| Manager: Ralph Gilman 
10f ' jitioned Exhibit Areas: None 
\ | Rental Fees: $150 afternoon; $200, evening 
256 beautiful rooms & te Ventilation: Centrifugal air conditioning 
| P. A. System: Available 
deally | ted | Meeting Rooms and Capacities: One—50 people 
: Parking Facilities: 859 cars 
gee eat Sky Roon | Distance from Business District: Two miles 


in-town convenience / on-the-bay luxury — race — 
with facilities for 1,000 conventioneers! Oe ae | My tcaye Bia (Phe: Fark 9.3792) 


dining ms é fee [ a, Manager: E. Lionel Ambier 
THE Convention Season: All year, onet Feb. 
NEW Mian 2r yacht dockaae Largest Group Accommodated: 500 (200 rooms 
| including 20 suites available) 
f re Bar & Lounge | Convention Rates: April | to Dec. —Sin le: 


3 4.00-13.00; Double: 6.00-19.00; Suites: 16.00-35.00. 
where downtown Miami loud Cafe Jan. | to ‘Mar. 3!—Single: 5.00—17.00: Double. 
| 9.00—23.00; Suites: 26.00—55.00. European 
meets ez When Bar & | rT No. Mtg. Rms. & Copacity, of Largest: 19 (850 


No. Banquet Rms. & Capacity of Largest: |? ( 
Biscayne Bay - trained vention staff Rates for Meals: Breakfast: 1.50; Lunch; 1.75; Din 
r an ner: from 3.25 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None if hotel 
is headquarters 

Audio-Visual Aids: PA system, spotlights, projector 

Stage: Yes 

Hotel Representative: Premier Hotel Representa- 
tives, Inc. (see pg. 29) 


és The Columbus (HSMA) 
~ ; ' N. E. First St. and Biscayne Bivd. (Phone: 
Leon Waite, Jr. 2 : FR 9-886] ®.. 3.2671) LF 
ae. anager eenan 
Managing Director gts Solas Waannuney Robert H. Sm 
aa a ae Season: All veer, Tmeeail Feb. and 
fr. 
Largest Group Accommodated: 250 (135 rooms, 5 
suites available) 
Air Conditioning: Entire hotel 
Convention Rates: May 1|5-Dec. 15: Single: 7.00- 
15.00; Double: 11.00-20 
Dec. |5 to May 15; Sing! 


17.00-30.00; Suites: 50,00- 00. ropea . 
d lik . 2 No. Mtg. Rms. & Capacity of Largest: 3 (125) 
. : ©. Banquet Rms. apacity o' rges 
W.. Ke No. B Rms. & Capacity of Largest: 4 (350) 
Group Meal Rates: Breakfast: 2.00; Lunch: 2.75; 
i p ’ ok ae . 
7 < : ay P quor: Served in hotel 
to te you aie aoe Charges for Mtg. Rms.: None if headquarters 
’ cneraen, for Exhibit Areas: None if headquarters 
Net Exhibit Space: 7,820 sq. 
Ww y Audio-Visual Aids: PA system, film projectors on 
rental basis 
Stage: Available 


MIAMI is the Magic City po od aon William P, Wolfe Organi- 


The Dupont Plaza Hotel (HSMA) 


o 
for Conventions Write to CONVENTION BUREAU Soo ddettiaeanat, Page % 
320 N.E. 5th St. Dept. TI | 300 Biscayne Blvd. Way (Phone: FRanklin 9-886!) 
Miami, Florida Manager: Leon M. Waite, Jr. 
| Convention Season: Al| year 
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toeget Group Accommodated: 300 (150 rooms, 

suites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: April |-Dec. |4—Single: 8.00- 
12.00; Double: 10.00-14.00; Suites: 24.00-35.00. 
Dec. 14-April 14—Single: 12.00-!6.00; Double: 
16.00-20.00; Suites: 30.00-50.00. European 

No. Mtg. Rms. & Capacity of Largest 10 (1,000) 

No. Banquet Rms. & Capacity of Largest: 10 (750) 

Group Meal Rates: Breakfast: 2.25; Lunch: 2.50; 
Dinner: 3.00 

Liquor: Served in hotel 

wg for Mtg. Rms.: None on group meetings 

xhibit Space: 7,500 sq. ft. on one floor 

Audio-Visual Aids: Closed circuit TV, PA system, 
spotlights 

Stage: Yes (26'x!2' 

Sports Facilities: Golf, boating, fishing, swimming 


Everglades Hotel (HSMA) 
See Advertisement, Page 75 


Biscayne Bivd. (Phone: Franklin 9-546!) 

Manager: Hugh Clark 

Sales Manager: Joe! Baugh 

Convention Season: All year except Feb. & March 

Largest Group Accommodated: |,000 (500 rooms, 
84 suites available) 

Air Conditioned: Bedrooms, banquet halls 

Convention Rates: Single: 7.00-9.00; Double: 10.00- 
14.00. Rates dependent on time of year 

No. Mtg. Rms, & Capacity of Largest: |! (2,000) 

No. Banquet Rms. & Capacity of Largest: |! 


| ) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 3.50 

Liquor: Served in hotel! 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: Nomina! 

Net Exhibit Space: 25,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, 35mm & 
l4émm projectors, blackboards, easels 

Stage: Yes (portable & flexible) 

Sports Facilities: Rooftop swimming pool 


MIAMI BEACH 


Railroads: F.E.C.; 
Airlines: Served io Miami 


CONVENTION BUREAU 
Miami Beach Convention Bureau 
1700 Washington Ave. (39) 
Thomas F, Smith, Director 


AUDITORIUM 


Miami Beach Auditorium 
& Exhibition Hall 
See Advertisement, Page 77 


1700 Washington Ave. (Phone JE |-0436) 
Manager: Claude Ritter 
Exhibit Areas rnd Square a = Each: 
Main Exhibit 1 108,000 q yea ex- 
hibition hall 14.000 R., Arene 3,200 4 
e rooms exhibit  hali 10,000 - gw 
sq. ft., stage 5,500 
Fees and Services Included in Rent: 
r sq. ft. include air conditioning, 
house lights, janitor service in aisles, storage 
Floor Load: ' Unlimited Ventilation: Fully air 
conditioned 
Ceiling Height: 38'6''-35' PA System: Altec-Lansing 
Dimensions, Opening to Exhibit Hall: 6 openings, 
largest 24' height-35' width 
Columns, Locations and Dimensions: No columns 
in Auditorium, 20 columns in Exhibition Hall 
Current and Utilities Available: All types, A.C. 
water, #3; drainage 
Loading acilities: ceadion docks 
Railroad Sidings: None 
Location, Size of op Areas: 3 storage areas 
—total 22,000 sq 
Number of Meet sling Rooms and Capacities: |4 
rooms to seat 825, one -70; four at 75; 
one at |15; three at 185; one at 155; one at 
85; one at 200; one at 500; one at 825. 
Facilities for Food Functions: Banquet for 6,000 
Parking Facilities: 3,500 cars 
Distance from Business District: In center city 


MPRA oe aS 
Key Biscayne Hotel and Villas (HSMA) 


300 Ocean Drive (Phone: EMerson 1-543!) 

Manager: Bob Neale 

Sales Manager: Chuck Bremicker 

Convention Season: Apri! |5-Feb. 

Largest Group Accommodated: 7s (104 rooms, 
30 suites available) 

Air Conditioning: Entire hotel 


NOVEMBER 20, 1959 


Convention Rates: European plan: Single: 16.00; Sports Facilities: 2 swimming pools, 9 hole pitch 
Twin: 20.00 Jan. 5 to Jan, 31. Single: 25.00- and putt golf course, 4 tennis courts, shuffle- 
29.00; Twin: 25.00-29.00; April | to April 14. board, ocean beach 
Single: 16.00-20.00; Twin: 16.00-20.00 April 15 to | Hotel Representative: Robert F. Warner Inc., 
April 30. Single: 9.00; Twin 11.00 May | to Nov. Leonard Hicks, Jr, and Associates, Inc. (see pg. 
14, Single: 11.00; Twin: 14.00 Nov. 15 to Dec, 20. 29) 

American Plan: Single: 26.00; Twin: 40.00 Jan. 5 

to Jan. 31. Single: 35.00-39.00; Twin: 0 ge ha 

April | to April 14 Single: 26.00-30.00; Twin: 

36.00-40,00 April 15 to April 30. Single: 17.00; The McAllister Hotel (HSMA) 
Twin: 25.00 May | to Nov. 1/4, Single: 20.00; 10 Biscayne Bivd. (Phone: 2-615!) 
Twin: 30.00 Nov. 15 to Dec. 20 Gen. Manager: Ray Watson 

No. Mtg. Rms. & Capacity of Largest: 3 (225) Sales Manager: Jack Healey 
No. Banquet Rms. & Capacity of Largest: 3 (225) Convention Season: All year 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; Largest Group Accommodated: 800 (375 rooms, 
Dinner: 4.00 14 suites available) 

Liquor: Served in hotel Air Conditioning: Entire hotel 

Charges for Mtg. = None Conventior, Rates: Single: 6.00-8.00; Double: 8.00- 

Audio-Visual Aids: system, spotlights, film 14.00; Suites: 24.00-36.00 April 16 to Dec. 15. 
projectors on 4. ie Single: 7.00-9.00; Double: 9.00-16.00; Suites: 
Stage: Available 24.00-36.00. European 


PLAN YOUR NEXT CONVENTION AT 


EXHIBITION HALL 


and AUDITORIUM 
Covering nearly 5 acres Largest in the South * Completely air conditioned 


The new Miami Beach Exhibition Hall has an over-all floor area 
of 200,000 square feet and seats upto 15,000 people at one time 


¢ Centrally located ¢ Close to the world’s finest hotels, apart- 
ments, restaurants, shopping centers and recreation areas e 
Parking for 3,500 Cars ¢ Expositions ¢ Conventions « Trade 
Shows ¢ Sales Meetings « Ice Shows « Announcement Showings 
¢ Automobile Shows « Sports Events 
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For further information, 

write or wire 

CLAUDE D. RITTER 

Auditorium and 

Exhibition Hall Manager 

of 

THOMAS F. SMITH 

Director Convention Bureau 

1700 WASHINGTON AVENUE i 

” MIAMI BEACH 39, FLORIDA 

ee Ee en ee ee ee ee 


Americana Hotel (HSMA) 


FLORIDA See Advertisement, Page 79 
+i se sy ae Ave, Bal Harbour (Phone: UNion 
FSi 
Miami Beach continued Manager: Charlies T. Craddock 
Sales Manager: Robert Whalen 
Convention Season: All year 
Largest Group Accommodated: |,560 (780 rooms, 
96 suites available) 
No. Mtg. Rms & Capacity of Largest: 7 (750) Air Conditioning: Entire hotel 
No. Banquet Rms.: 7 Convention Rates: May |-Oct. 31; 18.00-28.00 per 
Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; fangs My ED ES AB 
ed nner: 4.00 March |5 to May |: 20.00-30.00 per person 
Liquor: Served in hotel No. Mtg. Rms. & Capacity of Largest: 25 (4,500) 
Charges for Mtg. Rms.: None for convention No. Banquet Rms. 5 Capacity of Largest: 25 
groups (4,500) 
Audio-Visual Aids: PA system, screens Group Meal Rates: Breakfast: 1.25; Lunch: 2.50; 
Stage: Yes (6'x8') Dinner: 4.50 
Sports Facilities: Racetrack, baseball, football, Liquor: Served in hotel 
stadiums—!5 minutes Charges for Mtg. Rms.: None 
Hotel Representativ Leonard Hicks, Jr. and Charges for Exhibit Areas: None 
Associates, In ee pg. 29 Net Exhibit Space: 129,000 sq. ft., separate area 


YOU, TOO, CAN BE ONE OF THe “AQQ”: 


Four hundred... that's the most guests, at any one time, to whom 
we can offer the painstaking, personalized attention that has be- 
come the BALMORAL standard. You—and your personnel—can be 
a member of the ‘‘select 400"’ for your next sales meeting, if it 
does not contain more than 400 members. And bear in mind, no 
hotel anywhere can serve the ‘‘400"’ better than the BALMORAL! 


At your service . . . complete facilities for meetings, banquets, 
between-meeting relaxation plus the imagination, experience and 
know-how to guarantee the complete success of your meeting. 


OTH © POOL 


CABANA CiVs 


SIX VAST ACRES ON THE OCEAN AT 98th ST. 
BAL HARBOUR, MIAMI BEACH 


[are 


that the best-conceived conventions are 
individually planned, specifically tailored for the demanding 
but discerning group...where a unique attention to detail and 


finesse will be most appreciated by each and every delegate... co NVEN T | oO N \ 


oe, 


> 
Guest accommodations for 300 to 350 persons. I d \ ( 
Flexible exhibition space ... 10 meeting rooms te W 
accommodating 100 to 1000... 3 separate dining 

areas each equipped with banquet kitchens...P.A. 

System... print shop... public relations director... 

and an experienced c tion staff... .¢ 
Air Conditioned 


Jack Parker 
Managing Director AHA LD, SES AD 


_——. hi, OD 055? cE, 
ON THE OCEAN 43rd TO 44th STREETS, MIAMI BEACH,FLORIDA 


Audio-Visual Aids: PA system, spotlights, lémm 
sound, 8mm, 35mm projectors 

Stage: Available ‘ 

Sports Facilities: Golf, swimming, fishing, shuffle- 
board, dog & horse racing, jai-alai, tennis 


Bal Moral Hotel (HSMA) 


See Advertisement, Page 78 


9801 Collins Ave. (Phone: UNion 6-7792) 

Manager: Sherman S. Winn 

Sales Manager: Harry N. Snow 

Convention Season: y Any to Nov. 

Air Conditioning: Bedrooms, banquet halls 

Largest Group Accommodated: 350 (200 rooms 
and 20 suites available) 

Convention Rates: Single: 8.00 to 16.00; Double: 
10.00 to 20.00; Suites: 26.00 to 36.00. European 

No. Mtg. Kms. & Capacity of Largest: 4 (600 

No. Banquet Rms. & Capacity of Largest: 3 50) 

Rates for Meals: Breakfast: 1.50; Lench: from 
2.50; Dinner: from 4.25 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Net Exhibit Space: 9,000 sq. ft. 

Charges for Banquet & Mtg. Rms.: 

Audio-Visual Aids: 16 and 35mm _ projectors, 
screens, blackboards 


Barcelona Hotel (HSMA) 
See Advertisement, Page 78 


4343 Colline Ave. 

Manager: Jack Parker 

Convention Season: All year, except February 

Largest Group Accommodated: 300 (200 rooms, 40 
suites available) 

Air Conditioning: Yes 

No. Mtg. Rms. & Capacity of Largest: 10 (1,000) 

No. Banquet Rms. & Capacity of Largest: 3 (1,000) 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 6,450 sq. ft. on one floor 

ae Aids: All equipment, PA system, 

its 


Sports Facilities: Golf, tennis, swimming 


Beau Rivage Hotel (HSMA) 


9929 Collins Ave. (Phone: UNion 5-861!) 

Manager: Martin Levine 

Sales Manager: Si Kriegel 

Convention Season: All year 

Largest Group Accommodated: 770 (250 rooms, 
suites available) 


No. Mtg. Rms. & 
No. Banquet Rms. & 


Dinner: 4.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net ibit Space: 9,000 sq. ft. m 

Audio-Visual Aids: PA system, spotlights, 16 mm. 
and 8 mm. projectors, blackboar 

Stage: Available 


Biltmore Terrace Hotel 


See Advertisement, Page 81 
8701 Collins Ave. (Phone: UN 6-573!; Telegraph: 
DLS) 


Manager: Eli Meltzer 

Convention Season: Al! year 

Largest Group Accommodated: 400 (227 rooms, 
100 suites available) 

Air Conditioning: Bedrooms, banquet halls & 
meeting rooms 

Convention Rates: May | to July |, Aug. 22 to 
Dec. 18—Single & Double: 6.00-8.00; Suites: 8.00- 
12.00; July | to Aug, 22—Single & Double: 8.00- 
10.00; Suites: 10.00-14.00. Dec. 19 to April 30— 
Single & Double: 16.00-26.00; Suites: 18.00-34.00 

No. Mtg. Rms. & Capacity of Largest: 3 (250) 

No. Banquet Rms. & Capacity of Largest: 2 (250) 

Group Meal Rates: Breakfast: |!.00; Lunch: 2.00; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 3,200 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, !émm 
projector 

Stage: Yes 

Sports Facilities: Golf, tennis, water skiing 


The Carillon (HSMA) 


See Advertisement, Page 80 


680! Collins Ave. (Phone: UNion 5-756!) 
Manager: Edward Jacks 


78 SALES MEETINGS/Part I| SALES MANAGEMENT 


A TISCH HOTEL + CHARLES CRADDOCK, Gen. Mgr. © OCEANFRONT. 96th TO 98th STREETS 


NOVEMBER 


20, 


a Tis 


1959 


cn HOTES © 


cranes 


wer: 
craogoct oer. VO 


erican@ 


f MERICAS 
i . oF THe * 
THE MOTE 


ay 


INTER-OFFICE MEMORANDUM 


route to {/ f/ Fe 


* BAL HARBOUR, MIAMI BEACH, FLORIDA 


79 


NOWHERE IN THE WIDE, WIDE WORLD 
WILL YOU & YOUR GROUP FIND MORE LUXURY 


MORE COMFORT "> MORE PURE PLEASURE 
ME THAN AT THE CARILLON IN MIAMI BEACH 


THIS IS THE KEY TO A CAREFREE CARILLON CONVENTION 


3 blocks of private beach 


2 pools « cabana club 


circulating ice water and 


FREE 21° TV & RADIO 
IN EVERY ROOM 


MIAMI BEACH’S LARGEST & MOST LUXURIOUS RESORT HOTEL 
WITH 620 BEAUTIFULLY DECORATED ROOMS & SUITES PLUS 
A COMPLETE VARIETY OF MEETING & BANQUET FACILITIES TO 
MEET EVERY MINUTE REQUIREMENT OF SMALL & LARGE GROUPS. 


HARRY B. ESKY, EXECUTIVE DIRECTOR OF SALES & A TEAM OF 
GROUP MEETING SPECIALISTS ARE ALWAYS AT YOUR SERVICE. 


IF YOU PLAN A MEETING SOON = OR AT ANY TIME IN THE FUTURE 
WRITE OR PHONE (MIAMI) UNion 5-7561 FOR A PROPOSAL FROM 


100% AIR 
CONDITIONED 


OCEANFRONT «- 68th TO 69th STREETS -«- MIAMI BEACH 


SALES MEETINGS/Part 11 SALES MANAGEMENT 


FLORIDA 
Miami Beach continued 


Sales Manager: Harry B. Esky 

Convention Season: Al! year 

Largest Group Accommodated: 700 (350 rooms, 
suites available) 

Air Conditioning: Banquet Halls and 620 bed- 


rooms. 

No. Mtg. Rms. & Copoctty of Largest: 15 (1,500) 

No. Banquet Rms.: | 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 5 

Liquor: Yes 

Chargos for Mtg. Rms.: None 

caren for Exhibit Areas: 5c per sq. ft. per day 

Net Exhibit Space: 15,000; | floor and mezzanine 

Audio-Visual Aids: 4mm, 35mm, slide projector, 
PA system, spotlights 

Stage: Yes 30xl6 

Sports Facilities: Swimming pool, cabana club, 
badminton, putting course 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


The Castaways 


16375 Collins Ave. (Phone: Wilson 7-456!) 
Manager: Leon Garfield 
Convention Season: Al year 


Largest Group Accommodated: 600 (200 rooms, 


100 suites available) 
Alr Conditioning: Yes 
Convention Rates: Single: $10.00 to $19.00; Double: 
$10.00 to $19.00; Suite $20.00 to $38.00 from Apr. 
10 to Apr. 30, from July | to Aug. 31. Single: 
00 to $16.00; Double: $8.00 to $16.00; Suite: 
.00, from May | to June 


from Jan. 20 to : 
Double $16.00 to $24.00; Suite $32.00 ¢ 
from March 20 to April >. 
No. Mtg. Rms. & Capacity of Largest: 
No. Barquet Rms. & Capacity of Lar 
Group :: pees Breakfast: 1.00; 


tg. Rms.: None 
for Exhibit Areas: None 
Net bit Space: |,000, all on one floor - 
Audio-Visual Aids: All size film projectors avail- 
able, PA system, spotlights 
Stage: Yes — . 
Sports Facilities: Fishing, boating, shwffleboard, 
volleyball, skiina. tennis, golf 
Hotel Representative: Premier Hotel Representa- 
tives, Inc. (see pg. 29) 


Crown Hotel 


4ist & Collins Ave. (Phone: Jefferson 1-577!) 

Manager: Jerry Olin 

Convention Season: Al! year 

Largest Group Accommodated: 350 (150 rooms 
iy suites available) 

Air Conditioning: Entire hotel 

Convention Rates: May-Sept.—Single: 8.00-12.00; 
Double: 10.00-16.00; Suites: 22.00-38.00. Oct.-Jan., 
lus April—Single: 16.00-20.00; Double: 18: 
4.00; Suites: 38.00-50.00. Feb. & Mar.—Single: 
22.00-26.00:; Double: 24.00-30.00; Suites: 
62.00. European. 

No. Mtg. Rms. & Capacity of Largest: 6 1,700) 

No. Banquet Rms. & Capacity of Largest: 6 (1,000) 

Liquor: Served in hotel 

Charges for Mig. Rms.: None F 

Charges for Exhibit Areas: None except for equip- 


ment 

Audio-Visual Aids: PA system, spotlights, lémm 
and slide projector, blackboards 

Stage: Available 

$s Facilities: Golf, fishing, shuffleboard, 
motorboating 


Deauville Hotel (HSMA) 


See Advertisement, Page 82 


6701 Collins Ave. (Phone: UNion 6-771!) 

Manager: Irving Fried 

Sales Manager: Richerd ‘‘Dick"’ Elterman 

Convention Season: All year 

Largest Group Accommodated: 1,000 (500 rooms, 
50 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Double: 1{2.00-20.00; Parlors: 
25.00, 30.00, 35.00 

No. Mtg. Rms. & Capacity of Largest: 20 {3 oo} 

No. Banquet Rms. & Capacity of Largest: 7 (3,000) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 


NOVEMBER 20, 1959 
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TERRACE 
Where there’s time for FUN! 


Your attendance figures will zoom, you'll get the work done, 
and still have all the fun nearby that makes 
Miami Beach the World’s Playground! 


We specialize in the smaller group or meeting, 
where our very personalized attention to every detail 
and requirement makes the BILTMORE TERRACE 
perfect for your particular needs! 


And, we've got EVERYTHING to fill the bill—LOOK: 


Exhibition space; Free Parking; 227 luxurious rooms; 
Meeting Rooms Complete Entertai t Program; 
: —accommodate 250; Free Shopping Limousine Service; 
Dining areas with banquet Private beach, pool, cabanas; 
kitchens; P.A. system; Night Club—all-star revue; 
Public Relations; Cocktail Lounge, 
Convention staff Dining Rooms 


Represented by UTELL INTERNATIONAL 
New York, Boston, Chicago. 
Toronto 


see how they RUN 
Ble \p 


WRITE, WIRE OR PHONE COLLECT 
_ =~ Miami Beach, UNion 6-573) 
Fy ee ELI MELTZER, M y Direct 


ON THE OCEAN AT 87th STREET, MIAMI BEACH, FLORIDA 


A hotel created 
especially for 


CONVENTIONS!! 


% LOCATION ......-+°°° 


Miami Beach's best convention location, Collins Avenue and Lincoln Road—ON THE OCEAN. 
The DILIDO Hotel offers the finest Convention and Resort Facilities available anywhere. Just 
one block from the New Miami Beach Auditorium and Convention Hall. 


SH FACILITIES . . . A Modern Air Conditioned 350 Room Hotel eee 


COTILLION ROOM epee ‘ 1200 SALES MANAGER 
CONTINENTAL ROOM ; 950 
MOULIN ROUGE en 400 
FLORENTINE ROOM 300 
OTHER ROOMS ACCOMMODATING 50 PEOPLE OR MORE 


NOW a Packaged CONVENTION! 


Room — Meals — Sightseeing Tour — Cocktail Party 


th — Banquet — Poolside Barbecue and Water Shows. 
a re 
I di as FROM AS $ 0 PER PERSON 
Li lao 3 DAYS 
ON THE OCEAN ? NIGHTS 


AT LINCOLN ROAD, 
COMPLETELY MIAMI BEACH 
Wire, write or calf JEfferson 8-0811 for complete detailed information. 


AIR CONDITIONED 


81 


SUCCESS 


THE DEAUVILLE CELEBRATES 
PREMIER YEAR WITH RECORD- 
BREAKING CONVENTION BUSINESS! 


Sf Ped 
pak 9 ih ot aes 


THE REASONS ARE CLEARI!I 


THE DEAUVILLE, conceived as a magnificent convention-hotel, engineered in advance 
design, architecture and decor, offers the perfect setting for smoothly functioning con- 
ventions, regardless of size. This ultra-modern 600 room convention luxury hotel, 
occupying two blocks on the Atlantic Ocean in the Heart of Miami Beach, is an 
IRRESISTIBLE invitation to business, pleasure and relaxation for delegates and 
their families. 


The DEAUVILLE CONVENTION HALL, over 21,000 square feet of unobstructed 
floor space, comfortably seating 3,500 people theatre-style... accommodating 2,500 


people banquet-style. Sound-proofed sliding walls can be partitioned into two or three 
more areas for smaller groups. 


35,000 SQUARE FEET OF EXHIBIT SPACE 


AIR CONDITIONED! SOUND CONDITIONED! LIGHT CONDITIONED! 


“Projectioneered” for conventions, SUPER-abundant for the most demanding 
4 mak 4 display purposes. Heavy exhibits are handled by powerful elevators that can 

Pa es'n Of Bonk Aud :.. Camnirc lift a truck HYDRAULICALLY from the loading ramp to the auditorium’s stage. 

‘best of all’ ” : x : 12 ULTRAMODERN COMMITTEE MEETING ROOMS FOR 5O OR MORE. 

Tailors & Designers A. ie | ‘ 20 SPECIAL ROOMS FOR SMALLER GROUPS. 

9 ere NUMEROUS Press Rooms and Work Shops, complete with telephones, typewriters 
for press releases. Projection Room with complete visual aid facilities. 
P : ‘ —s PLANNED FOR PLEASURE 
spe facilities—beautiful ho 1s ae . 2 swimming pools, and 550 feet of private ocean beach—the Cabana Colony, putting 
al Newspaper Promotion greens and sun decks... for fun in the sun! 


Pahl, ; | 2 magnificent night clubs, featuring great name bands and stars of Broadway and 
mmensely successful sales me rae Hollywood ! 


Miami Beach’s only indoor ICE SKATING RINK... one of the many DEAUVILLE 
pleasure exclusives! 


rful in every detail” = 
American Psychi 


FLORIDA 
Miami Beach continued 


Manager: J. S. Suits 

Sales Manager: Bil! Pollard 

Caeeeen Season: All year, except Feb. and 
or. 

Largest Group Accommodated: 300 (225 rooms, 
suites available) 

Air Conditioning: Banquet and meeting rooms, 

bedrooms 
Convention Rates: Double: 14.00, 16.00 and 18.80; 


No. Banquet Rms. & Capacity of Largest: |! 

1,000) 

eu Meal Rates: Breakfast: 1.25; Lunch: 2.75: 
Dinner: 5.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: PA system, spotlights 

Stage: Available : 

Sports Facilities: Golf, fishing tenni< 


Suites: 52.00 " a Hotel 7 pa John A. Tetley Co., Inc. 
No. Mtg. Rms. ity of Li t: 11 (1,600 . 
Charges for Exhibit Areas: None . a a oe ee (1,600) (see. 8. 2°) 


Net Exhibit Space: 35,000 sq. ft. on 

Audio-Visual Aids: Slide and 6mm _ projectors, 
blackboards, PA system, spotlights 

Stage: Yes 

Sports Facilities: Swimming pool, golf course, 
fishing, boating, ice skating rink 


> 
th, ) mpress adds the personal touch 


that means so much! 
Di Lido Hotel (HSMA) 


See Advertisement, Page 81 


Lincoln Rd, & the Ocean (Phone: Jefferson 8-081!) 

Manager: Horace Burnstein 

Sales Manager: Mrs. Frances P. Crane 

Convention Season: Al! year 

Largest Group Accommodated: 750 (2750 rooms 
30 suites available) 

Air Conditioning: Entire hotel 

Convention Rates:' Rates per person. Jan., from 
16.00; Feb., from 26.00; March, from 18.00; May, 
June, Aug. 15-30, Sept. to Dec., from 8.00; July, 
Aug. !-15, Dec., from 10.00 

No. mtg. Rms. & Capacity of Largest: 7 (1,000) 

No. Banquet Rms. & Capacity of Largest: 5 (1,000) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.75 
Dinner: 4.50 

Liquor: Served in hotel 

Charges for Mi Rms.: None 

Charges for Exhibit Areas: Vary 

Net Exhibit Space: 12,083 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, film 
projectors on rental basis 

Stage: Available 

Sports Facilities: 2 
tennis, deep sea 


CONVENTIONS and SALES MEETINGS 


Our superb facilities offer you an attractive choice of flexible rooms 
designed for groups of 10 to 1000... with special Display Areas, 
Penthouse Club, superior equipment and print shop. PLUS our 
own staff of convention experts 
whose thoughtful service assures 

you smoothly successful meetings. 


For leisure hours, our magnificent 
l-lounge area...fun programs and 
nightly entertainment and dancing add 
to your pleasure. And we’re only minutes 
from golf courses, horse racing, deep sea 
fishing, boating, shopping...and Miami 
Beach Auditorium and Exhibition Hall. 


Write for Convention Brochure 
Philip Snyder, Mgr. 
Kowal Ownership AFL/CIO Hote! 


completely air conditioned 


ools, ocean swimming, golf 
ishing 


Eden Roc Hotel (HSMA) 
See Advertisement, Page 83 
4525 Collins Ave. (Phone: JEfferson 2-256!) 


DIRECTLY ON THE* OCEAN AT 43rd ST. *» MIAMI BEACH, FLORIDA 


Miami Beach’s most celebrated 


Convention World... colen Jece . 


ALL THIS IS YOURS...FOR A PERFECT CONVENTION! 
© 14 meeting rooms or combinations . . . to seat any size meeting from 24 to 1600! 
e Monitored air-conditioning ¢ Modern lighting and sound equipment 
© Outstanding cuisine . . . served from an ultra-modern kitchen, 

strategically placed to serve every banquet with maximum expediency 
e Underground parking garage e Yacht anchorage on protected Indian Creek 
e 30,000 square feet of drive-in exhibit space at reasonable rates 


ALL THIS — PLUS: 
© Olympic pool and private ocean beach 
© Over a hundred luxury cabanas with individual bathrooms 
© Magnificent covered outdoor pavilion 
for dining and dancing, outdoor meetings 
e Three delightfully different 
dining rooms to suit your every mood 
e Informal gaiety and dancing in 
Harry’s American Bar—Garden Cafe 
e Fabulous entertainment nightly 
in the unparalleled Cafe Pompeii 


BILL POLLARD, Director of Sales 
JEAN S. SUITS, Managing Director 


A 
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SEND FOR COMPLETE CONVENTION BROCHURE 
. .. blueprinting complete plans and details 
New York: Plaza 1-3460 
Chicago: WHifehall 4-7568 
Les Angeles: DUnkirk 8-1151 
St, Louis: GArfield 1-4081 


OCEANFRONT 
46th to 47th STREETS 
MIAMI BEACH, FLORIDA 


NOVEMBER 20, 1959 


Net Exhibit Space: 10,000 sq. ft. on one floor 
Audio-Visual Aids: PA s stem, spotlights, easels, 


FLORIDA film projectors available 


Stage: Available : 1 
Miami Beach continued Sports Facilities: Swimming, fishing, tennis, golf 


Empress Hotel (HSMA) Ramtage Motel (isa? 
1500 Bay Rd. (Phone: JE 1-031!) 


See Advertisement, Page 83 Manager: Col, Henry R. Dutton 
Convention Season: Dec., Jan., after Mar. 20, Apr. 
4333 Collins Ave. (Phone: JEfferson 8-6892) Largest Group Accommodated: 375 (200 rooms 
Manager: Philip Snyder and 28 suites available) 
Convention Season: Al! year except Feb. Convention Rates: Single: from 10.00; Double: 
Largest Group Accommodated: 500 (250 rooms, 20 from 14.00; Suites: from 
suites available) No, Mtg. Rms. & Capacity of Largest: 2 (900 
Air Conditioning: Entire hotel No. Banquet Rms. & Capacity of Largest: 4 ) 
No, Mtg. Rms. & Capacity of Largest: 7 (1,000) Rates for Meals: Breaifast: from 1.50; Lunch: from 
No. cee Rms. & Capacity of Largest: 4 (750) 2.50; Dinner: from 3.50 
eal Rates: Breakfast: 1.50: Lunch: 2.50; Liquor: Served in hotel 
Dinner: 4.50 Audio-Visual Aids: PA system, spotlights 
Liquor: Served in hotel Sports Facilities: Golf, tennis, putting, swimming, 
Charges for Mtg. Rms.: None shuffleboard, boating, fishing 


Hotel Fontainebleau (HSMA) 


See Advertisement, Page 85 


64th to 48th & Oceanfront (Phone: JEfferson 8-881!) 

Manager: Duke Stewart 

Sales Manager: William Buckley 

Convention Season: All year 

Largest Group Accommodated: 900 (750 rooms, 
40 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 14.00-35.00; Double: 
14,00-30.50; Suites: 38.00-130.00. European 

No. Mtg. Rms. & omni of Largest: 8 (6,000) 

No. Banquet Rms.: 

Group Meal why Breakfast: 2.00; Lunch: 3.00; 
Dinner: 7, 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Pm 78,000 sq. ft. on two floors 

Audio-Visual Aids: PA system spotlights 

Stage: Yes (50’x30'; 25'xi5'; 35'x22") 

Sports Facilities: Swimming, tennis, pitch & putt 
golf, access to golf courses 


WE LOOK FORWARD TO SERVING YOU... 
WHEN YOU FLY EASTERN 10 FLORIDA 


No “businessman’s luncheon” for you when you travel on Eastern’s 
Florida-bound Prop-Jet Electras. You enjoy the finest in first-class service 
and you arrive relaxed and refreshed for your sales meeting or convention. 


Eastern offers more flights to Florida than any other airline. Eastern | 
will also be happy to plan for you and your associates a post-convention | 


sidetrip to the enchanting Caribbean. 
For complete details, write Convention Manager, Eastern Air Lines, 


10 Rockefeller Plaza, New York 20, N.Y., or call your local Eastern Air | 


Lines office. 


EASTERN Qe By ress 
Al be LI hy ES ; Peete OA 


TO BETTER CONVENTIONS 
pi STIMULATING MEETINGS. 


il 


GOLDIN (ATE 


HOTEL 


@ MEETING SPACE 


Our new Convention Hall is 
d to acc date groups 
of 10 to 1600. Nine meetings 
can be held simultaneously. 
Fully equipped with every 
modern convention facility. 


© PERSONALIZED SERVICE 
Our staff includes convention 
experts, public relations men, 
secretaries, photographers, 
with round-the-clock service. 


@ ACCOMMODATIONS 
Largest resort in the world! 
500 luxurious rooms, all air 
conditioned, including hotel, 
motel, apartments and villas. 
Huge private beach, 2 pools, 


tennis, dancing and entertainment 


For full details and convention brochure, write 
4, Maxwell Myers, Sales Manager 
William J, Hines, Genera! Manager 
20 acres on the Ocean at 194th St. 


MIAMI BEACH sad 
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ANNOUNCING 
The Completion of New and Expanded Facilities 


at the 7 
WORLD’S NEWEST, LARGEST, FINEST CONVENTION-RESORT HOTEL 


INCOMPARABLE MEETING FACILITIES FOR UP TO 10,000 PEOPLE! 
Private conference rooms for 10 to 100 « Convention hall accommodating 6,000 


SUPERB BANQUET FACILITIES 
for groups up to 4,000! Private dining rooms, formal dining 
rooms, casual coffee shop for fine food at popular prices. 
UNSURPASSED FACILITIES FOR FUN AND RELAXATION 
14 acres of oceanfront luxury—5 cocktail lounges—exclusive 
shops—La Ronde Supper Club— Yacht Basin. 

1,000 Rooms, 300 Cabanas 180,000 Sq. Ft. Exhibition 


FREE GOLF at exclusive 7 eee 
country club Spacious hospitality suites 


1,000 feet oceanfront beach Ampie undercover parking 


2 Swimming pools, putting green, tennis 


ontainebleau 


CABANA, YACHT AND COUNTRY CLUB 


For information write or wire 


NEW YORK OFFICE: CHICAGO OFFICE: 
Circle 5-7800 ANdover 3-4181 


Teletype: NY 1-528 Teletype: CG-829 
BEN NOVACK President 
DUKE STEWART Manager 


WILLIAM BUCKLEY 
Director of Sales 


Woe on 4 et * 


ON THE OCEAN AT 44th STREET °. MIAMI BEACH, FLORIDA 
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FLORIDA 
Miami Beach continued 


Golden Gate Hotel (HSMA) 


See Advertisement, Page 84 


19400 Collins Ave. (Phone Wilson 7-441!) 


Manager: W am J. Hines 

Seles Manager: J. Maxwell Myers 

Convention Season: All year 

Largest Group Accommodated: 1000 (500 rooms 
and 150 suites available) 

Convention Rates: April 20 to Dec. 20: 7.00-!0.00: 
Dec. 20 to Jan. 20: 10.00-20.00; Jan. 20 to April 
20: 12.00-24.00. European 

No. Mtg. Rms. & Capacity of Largest: |! (1600) 

No. Banquet Rms. & Capacity of Largest: 2 (1,200) 

Rates for Meals: Breakfast: 1.25; Lunch: iy, 
Dinner: 4.25 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Mtg Rms.: None if convention is 
headquartered at hote 

Charges for Exhibit Space: None if convention is 
headquartered at hote 

Net Exhibit Space: 10,000 sq. ft. on one floor 

Audio-Visual Aids: |4mm moving picture projec- 
tor, 32mm still picture projector, PA system, 
spotlights, 35mm _ projector 

Stage: Yes (40'x24 

Sports Facilities: Swimming pools, tennis, shuffle- 
board, putting 


Lucerne Hotel (HSMA) 
4101 Collins Ave. (Phone: JE 2-254!) 


Manager: Earl Gasser 

Sales Manager: Dan Glaubman 

Convention Season: All year 

Largest Group Accommodated: 
available) 

Air Conditioning: Yes 

No. Mtg. Rms. & Capacity of Largest: 6 (400) 

No. Banquet Rms. & Capacity of Largest: 3 (300) 

Group Meal Rates: Breakfast: 1.35; Lunch: 1.65; 
Dinner: 4.00 


100 (100 rooms 


Liquor: Served in hotel 

Cha for i. Rms.: None 

Charges for Exhibit Areas: None 

Audie Visual Aids: PA system, spotlights. Pro- 
moog) — be rented as needed 

Stage: , 

Sports Facilities, Swimming, golf, fishing, water 
skiing, tennis nearby 


Monte Carlo — 


6552 Collins Ave, prone UNion 6-872!) 
Manager: Harvey vane erg 
Sour Season: Jan. 2 to Feb.; Aug. to Dec. 


Largest Group Accommodated: 300 (150 rooms) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.00-8.00: Double: 8.00. 
12.00; Suites: 16.00-24.00. Rates higher from Dec. 
19 to May | 

No, Mtg. ae. & Capacity of Largest: 4 om . 

No. Banquet Rms, & Capacity of Largest: 2 (500) 

Group Meal Rates: ray 75 to 1.50; Lunch: 
1.00-2.00; Dinner: 2.25 to 6.00 

Liquor: Served in hotel 

<heraee for Mtg. Rms.: None 

Net Ibit Space: 3,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf, tennis, shuffleboard, swim- 
ming, ping pong 


The Montmartre 


4775 Collins Ave. Phone noe 2-173!) 

Manager: Sterling LeV 

Convention Season: April to Dec. 19 (not includ- 
ing Easter holiday period) 

Largest Group Accommodated: 375 (150 rooms, 
25 suites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Single: 10.00-12.00; Double: 
14.00-20.00; Suites: 28.00-55.00, Lower rates May 
| to July |, Aug. 24 to Nov. |. Higher rates 
April 20 to May |, July | to Aug. 24, Nov. | 
to Dec. 19. European 

No. Mtg. Rms. & oy emnaead of Largest: 4 (200) 

No. Banquet Rms.: 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes 


Roney Plaza (HSMA) 
See Advertisement, Page 86 


230! Collins Ave. (Phone: 5-601!) 

General Manager: Elliot S. Ryan 

Sales Manager: Amando W. Castroverde 

Convention Season: All year 

Largest Group Accommodated: 400 

Air Conditioning: Entire hotel 

Convention Rates: Summer: Single: 8.00, 10.00 & 
12.00; Double: 10.00, 12.00 & 14.00; Suites: 25.00. 
Winter: Single: 22.00, 24.00 & 26.00; Double: 
2600, 28.00 30.00; Suites 45.00, European 

No. Mtg. Rms. & qo of Largest: 4 ye 

No. Banquet Rms. & Capacity of Eiveech 3 — 

Group Meal Rates: Breakfast: from 1.50; Lunc 
from 2.25; Dinner: from 4.50 

Liquor: Served - hotel 


borg = Hey Rms.: None 
ibit } 9 16,000 sq, ft. 


Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Tennis, golf. fishing, swimming 
(pool and beach), shuffleboard 


Saxony Hotel (HSMA) 
See Advertisement, Page 88 


32nd & 33rd St. (Phone: JEfferson 8-681!) 

Manager: Chas. Eck 

Sales Manager: Henry G. Phillips 

Convention Season: All year 

Largest Group Accommodated: 800 (300 rooms, 
50 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 10.00-14.00; Double: 
12.00-16.00; Suites: 22.00-30.00. in-season rates 
gg os] higher. European 

tg. Rms. & Capacity of Largest: 8 (!,200 

Ne. Banquet Rms. & Capacity of Largest: 7 (|, 

Group Meal Rates: Breakfast: 2.50; Lunch: 2.50; 
Dinner: 5. 

Liquor: Served in hotel 

Nee 3 for Mtg. Rms.: None 

xhibit Space: 10,000 sq. ft. on one floor. 

Additional area 

Audio-Visual Aids: PA system, spotlights, screen 
projectors can be rented. Projectors can be 


rented 

Stage: Available 

Sports Facilities: Golf, swimming pool, tennis, 
water skiing, shuffleboard 


TO SELECT GROUPS FROM 16 TO 600.. 


For a truly different, more productive meeting or convention, plan yours 
within the privacy of the spacious 7-acre Roney Plaza—the most conveniently 


located Miami Beach convention hotel. 


The Roney’s unique facilities are conducive to tensionless meetings. . 
absence of neon and commercialism. Instead, subtle architecture 


from noises... 


. freedom 


and magnificence in the air conditioned suites and rooms, exhibit and meeting 
rooms, even outdoor meetings can be arranged. There are acres and acres of 


relaxing enjoyment. . 
racing size swimming pool... 
tennis courts and putting greens... 
Roney Plaza personalized hospitality. 


. the expansive (3 blocks long) ocean beach . 
vast tropical gardens... 
superb cuisine. . 


the rare-to-find 
. And famed 


For complete information and exclusive location benefits 
(within walking distance of Miami Beach Exhibition Hall and 


Auditorium... 


in the very center of every attraction) 


write Armando W. Castroverde, Director of Sales. 


> as 


THE WORLD 
FAMOUS 


ONEY 


a 


AZA 


Elliott S. Ryan, General Manager 
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Miami is the newest convention city served by 
the fastest Jetliner in the U. $.—the superb 
TWA BOEING 707! Now more than ever, 
Miami offers everything for your convention. 
And TWA offers every help, from the selection 
of the ideal site to round-trip transportation. 

Highly trained TWA Convention Bureau 


specialists assist you in finding the facilities 


FLY THE FINEST... FLY TWA USA + EUROPE - AFRICA + ASIA 


1959 


that are best suited to make your meeting an 
outstanding success . . . accommodations for 
groups of any size... relaxing recreation. 
For information about TWA’s Convention 
Planning and Transportation Service (includ- 
ing charters ), call your nearest TWA office. Or 
write; Herb Lynn, Convention Sales Manager, 


TWA, 380 Madison Avenue, N.Y. 17, N.Y. 


FLORIDA 
Miami Beach continued 


Seville Hotel 


290! Collins Ave. (Phone: JE 4-472!) 

VP & Gen. Mar.: Fred Collier 

Convention Season: Al! year 

Largest Group Accommodated: 450 (200 rooms, 20 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 10.00-14.00; Double 
12.00-16.00; Suites: 24.00-36.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (1,750) 

No. Banquet Rms. & Capacity of Largest: 8 (1,500) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.25; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if hotel is head- 
juarters or food is served 

Audio-Visual Aids: PA system, spotlights, 8 and 
lémm prorectors 

Stage: Available 

Sports Facilities: Swimming, fishing, golf, tennis 
boating 


Shelborne Hotel 
See Advertisement, Page 89 

180! Collins Ave. (Phone: JE |-1271) 

Manager: Charlies Yavers 

Sales Manager: Jack M. Slone 

Cenvention Season: Jan. 1-15, March 1-15, Apri 
to Dec. 20 

Largest Group Accommodated: 500 (200 rooms, 20 
suites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Single: 10.00; Double: 12.00- 
16.00; Suites: 25.00—May & June. Single: 12.00; 
Double: 14.00-18.00; Suites: 30.00—July, Aug. 
Sept. & Oct. 18.00, 20.00, 24.00, 26.00 Single or 
double—January 

No. Mtg. Rms. & Capacity of Largest: 5 (500) 

No. Banquet Rms.: 3 

Group Meal Rates: Breakfast: 2.50; Lunch: 2.50 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: PA system, spotlights, black 
board, easel, flip charts, podiums, Projectors 


available on rental basis 
Sports Facilities: Pool, beach, shuffleboard 


ORLANDO 


Railroads: S.A.L.; A.C.L. 
Airlines: DAL, EAL, NAL 


CONVENTION BUREAU 


Orlando Convention Bureau 
P. O. Box 14! 
Joel L. Moore, Executive Director 


The Angebilt (HSMA) 


37 N. Orange Ave. (Phone: GA 5-351!) 

Manager: James N. Conley 

Convention Season: All year 

Largest Group Accommodated: 150 (150 rooms, 3 
suites available) 

Air Conditioning: Banquet and meeting rooms, 
bedrooms b 

Convention Rates: Single: 5.50-8.50; Double: 8.50- 
12.50; Suites: 21.50-25.50 

No, Mtg. Rms. & Capacity of Largest: 8 {0} 

No, Banquet Rms. & Capacity of Largest: 2 ( } 

Group Meal Rates: Breakfast: from .75; Lunch: 
from 1.00; Dinner from |. 

Liquor: Served in hote| 

Charges for Mtg. Rms.: 10.00 up 

Net Exhibit Space: 5,000 sq. ft. (3,600 on one 


loor 

Audio-Visual Aids: PA system, spotlights, movie 
projector & screen 

Stage: Available 

Sports Facilities: Golf, tennis, horseback riding, 
bowling, boating 


San Juan Hotel (HSMA) 


32 North Orange Ave, (Phone: GArden 2-4266) 

Manager: John E. Weir 

Convention Season: All year 

Largest Group Accommodated: 200 (150 rooms, 
4 suites available) 

Air Conditioning: Banquet and meeting rooms, 
75% of bedrooms 

Convention Rates: Single: 5.00-9.00; Double: 8.00- 
11.00; Suites: 15.00-25.00. European 

No, Mtg. Rms. & Capacity of Largest: 6 (400 

No. Banquet Rms. & Capacity of Largest: 6 (300) 

Group Meal Rates: Breekfast: 1.50; Lunch: 2.00; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Vary 

Net Exhibit Space: 5,000 sq. ft. on one floor 


Audio-Visual Aids: PA system, spotlights, black- 
board, movie screen 
Stage: Available 


PALM BEACH 


Railroads: Fla, East Coast 
Airlines: DAL, EAL, Mackey, NAL 


Colonnades Hotel (HSMA) 


P.O. Box 676, Riviera Beach (Phone: Palm Beach 
Franager: F. Dan Haselmire 
Victor 4-5221) 
Convention Season: December through May 
Largest Group Accommodated: 250 rooms, 44 
suites available) 
Air Conditioning: Entire hotel 
Concent, Sete Fo 0 hy tame! Double: 10.00- 
; Suites: . n 
No. Mig. Rms. & of Largest: 6 (750) 
No, Banquet Rms. & Capacity of Largest: 6 (450) 
Group Meal Rates: Breakfast: 1.00-1.50; Luneh: 
4.75-3.50; Dinner: 3.00-5.00 
$ ed in hotel 


Charges for Mtg, Rms.: None for conventions 

Charges for Exhibit Areas: None for conventions 

Net Exhibit Space: |,976 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, biack- 
boards, film projectors 

Stage: Available 

Sports Facilities: sinniee pool, ocean beach, 
fishing, shuffleboard, gol 


Palm Beach Biltmore Hotel (HSMA) 


Bradley Place (Phone: TE 2-178!) 

Sales Manager: L. E. Ames 

Convention Season: Nov. to Ma’ 

=e Group Aacemmnedated: 936 (400 rooms, 
55 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Nov. thru Dec.—Single: 20.00; 
Double: 32.00; Jan. to June—Single: 22.00; 
Double: 34.00; Parlors: 15.00 extra. American or 
European 

No, Mtg. Rms. & Sanecte of Largest: 12 (750) 

No. Banquet Rms. & Capacity of Largest: $e) 

owe Meal Rates: Breakfast: 1.50; Lunch: 2.50; 

imner: 3. 
Liquor: Served in hotel 
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Charges for Mtg. Rms.: None 

Net Exhibit Space: 10,000 sq. ft, on one flocr, 

Audio-Visual Aids: PA system, spotlights. Projec- 
tors can be rented 

Stage: Yes 

Sports Facilities: Swimming pool, tennis, putting 
green, shuffleboard, badminton, fishing, boat- 
ing, private beach 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, inc. (see pg. 29) 


Ne. Mtg. Rms. & Capacity of Largest: 4 (150) 

No. Banquet Rms, & Capacity of Largest: 4 (120) 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit space: 3,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, |émm 
projector 

Stage: Portable 

Sports Facilities: Golf, swimming, tennis, shuffle- 


board, pitch and putt, fishing 

Hotel Representatives: Robert F. Warner Inc., 
Leonard Hicks, Jr. and Associates, Inc, (see 
pg. 29) | 


ST. AUGUSTINE 


Railroads: F.E.C. 


Palm Beach Towers 


Phone: TEmple 3-576! 
Manager: Donald W. Paton 
Sales Manager: David W. Atchinson 
Convention Season: May | to Dec. | 
Largest Group Accommodated: 300 (200 rooms 
available) 
Air Conditioning: Bedrooms, banquet halls 
Convention ‘Rates: Single: 17.00; Double: 20.00; Monson Hotel and Motor Court (HSMA) 
No. Mtg. Rms. & Capacity of Largest: 3 (300 . z 
No. Banquet Rms. & Capacity of Largest: 3 (300) Bay St. (Phone: VAlley 9-2277) 
Rates: Breakfast: .85; Lunch: 2.25; ——— —— - 


Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Stage: Yes 

Audio-Visual Aids: !émm projector, PA system, 
~~ : ? , 

Sports Facilities: Golf, tennis, swimming, fishing 


SUCCESSFUL MEETINGS 


call tor 


DAT, 
+ \ . 
ONAL, COMMS 


PONTE VEDRA BEACH 
FLORIDA 


Sea Breeze Hotel & Villas 


See Advertisement, Page 89 

South Ocean Blvd. (Phone: JUstice 2-747!) 

Manager: Frank Williams 

Convention Season: May |-Dec. !5 

Largest Group Accommodated: 268 (134 rooms 
availab.e) 

Air Conditioning: Banquet rooms, bedrooms 

Convention Rates: Single: 7.00-10.00; Double: 9.00- 
11.00; Suite: 20,00-34.00; Dec. 15 to Feb. | and 
April | to May !—Single: 10.00-14.00; Double: 
12.00-16.00. European 

No. Mtg. Rms. & Capacity of Largest: 4 (200) 

No. Banquet Rms, & Capacity of Largest: 4 (150) 

Liquor: Yes 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes 

Sports Facilities: Swimming pools, tennis courts, 
shuffleboard, fishing, boating, 500 ft. private 
beach, golf course nearby 


PONTE VEDRA BEACH 


Railroads: A.C.L.; S.A.L.; S. Ry.; F.£.C.; Ga, So. 
& Fla.—all to Jacksonville 
Airlines: Served through Jacksonville 


STEPS 


One to Miami Beach, Convention Cap- 
ital of the World. Then take Step No.2 
to The Shelborne, best-located con- 
vention hotel in Miami Beach. And at 
The Shelborne, you’re just two giant 
steps from the new Miami Beach Audi- 
torium, two giant steps from famed 
Lincoln Road. Yes, choosing The 
Shelborne is a giant step in the right 
direction—toward the most successful 
meeting you’ve ever had! 


Ponte Vedra Club — The Inn 
(HSMA) 
See Advertisement, Page 89 


(Phone: Atwater 5-2121) 

Manager: Luther N. Grimes 

Asst, Manager: Mayhugh Courson 

Convention Season: All year, except Mar., Apr. 
duly, August 

Largest Group Accommodated: 200 (75 rooms, 15 
suites available) 

Air Conditioning. Entire hotel F 

Convention Rates: Feb. and May—single: 30.00; 
Double: 38.00; parior: 12.00 extra. June, Oct. 
thru Jan.—single: 22.00; Double: 34.00; Parlors: 
12.00 extra. American 


@ Group accommodations and 
facilities for 350 

@ Smaller rooms for conferences, 
parties, ete. 

@ All convention equipment available 

@ Large exhibit area 

@ Oversized guest rooms 
and parlorettes 

@ Air-conditioned throughout 

@ Large private, sandy beach 


“Let Us Help You Make 
Things Happen!” 


No Convention Too Large Or Too Small 


The SEA BREEZE MOTEL 
HOTEL and VILLAS 


Air Conditioned 
meeting rooms 


Movie and 500 ft. 
sound equipment OCEAN BEACH 
with cabanas 


For information, write, wire or phone collect 
Jack M. Slone, Director of Sales 
JEfferson 1-1271 


HELBORNE 


Oceanfront, 18th St., Miami Beach 


Park in front 
of your room 


Car rental service 


0 
on Greene SWIMMING POOLS 


fresh and salt water 
railroad stations Two 
DINING ROOMS 


e Golf « Tennis 
Deep Sea Fishing “— 


100% AIR CONDITIONED 


Direct non-stop Two major 


major air lines 


Planned 
Entertainment 


ON THE OCEAN — PALM BEACH 
S GOLD COAST Ii A /RESORTS INTERNATIONAL HOTEL 


Atop Lookout Mt., Castle In The Clouds 
In Jamaica, The Marrakesh 
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THE 


SORENO 


HOTEL 
ST. PETERSBURG 
FLORIDA 


Especially for sales meetings, 
executive conferences or con- 
ventions seeking to establish 
that fellowship and relaxed 
congeniality offered by a site 
having a minimum of outside 
distractions. 


4 
| ® Meeting rooms for 10 to 500 
® Superb cuisine—2 dining rooms; 
superb Coffee Shop 
® Cocktail Lounge—nightly entertainment 
4 For dates, Fall, Winter, Spring 
Write, wire. phone Sales Manager 


SORENO HOTEL 
P. O. Box 3042 Phone 7-7801 


Business is Fun at the Vinoy 
You'll like the way the Vinoy 
Park Hotel helps you with your 
Convention or Business Meeting. 
Specially trained personnel antici- 
pate every need and the meetings 
run smooth as silk. Meeting 
“breaks” mean a swim in the pool, 
a round of Par Three Golf on the 
grounds; or golf at the Sunset 
Country Club or an evening at the 
exclusive Bath Club. Overlooks 
Tampa Bay—can accommodate 
up to 700. Season, December to 
mid-April. 
Sterling B. Bottome 
Managing Director 


ST. PETERSBURG, FLA. 


FLORIDA 
St. Augustine continued 


Manager: John A. Mcliihenny 
Convention Season: All year 
Largest Group Accommodated: 100 (90 rooms, 5 
suites available) 
Alr Conditioning: Public rooms and cottages, 
Single: 


some bedrooms 
5.00; Double: 8.00; 
Suites: 12.00. European 


Convention Rates: 
No. Mtg, Rms. & Capacity of Largest: 2 (100) 
No. Banquet Rms. & Capacity of Largest: | (100) 
Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
Dinner: 2.50 
Liquor: Not served in hotel 
Charges for Mtg, Rms.: None 
Audio-Visual Aids: PA system, spotlights 
Stage: Available 
Sports Facilities: Golf, swimming 


| Hotel Ponce de Leon 


| (Phone: Valley 9-563!) 
| Manager: J. Kilbourne Hyde 
| Convention Season: Jan. through April 
| Senpa Group Accommodated: 400 (240 rooms, 
suites available) 
| Convention Rates: Single: 18.00: Double: 34.00; 
Suites: 42.00-48.00. American, European can be 
arranged 
| No. Mtg. Rms. & Capacity of Largest: 8 (350) 
No. Banquet Rms, & Capacity of Largest: 2 (650) 
Group Meal Rates: Breakfast: 1.50; Lunch: 2.75; 
| Dinner: 3.75 
Liquor: Served in hotel! 
Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: Nominal 
| Net Exhibit Space: 5.000 sq. ft. on one floor 
| Audio-Visual Aids: PA system, spotlights, |6émm 
| _ and slide projecto: 
| Stage: Available 
| Facilities: Golf, tennis, swimming, shuffle- 
| 08 


| Ponce DeLeon Motor Lodge 


P.O. Box 1291 (Phone: BAlley 4-282!) 

Manager: William H. Summers 

Convention Season: All year 

Largest Group Accommodated: 220 (56 rooms, 4 
suites available) 

Air Conditioning: Entire hotei 

| Convention Rates: Single: 9.00-12.00; Double: |4.00- 

| 18,00; Suites: 25.00. European. 

| No. Mtg. Rms. & Capacity of Largest: 3 (175) 

| No. Banquet Rms. & Capacity of Largest: | (175) 

Group Meal Rates: Breakfast: |.75; Lunch: 2.75; 

| Dinner: 4.00 

| Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

| Audio-Visual Aids: PA system, spotlights, 16 mm. 
slide projector 

Stage: Portable 

Sports Facilities: Golf, swimming, bowling, bad- 
minton, shuffleboard 


ST. PETERSBURG 


Railroads: A.C.L.; S.A.L. 
| Airlines: DAL, EAL, Mackey, NAL, NEA, NWA, 
| TCA, TWA 


CONVENTION BUREAU 


Convention Bureau 
Chamber of Commerce 
Al J, Morgan, Director 


Colonial Inn and Desert Ranch 


6300 Golf Bivd. (Phone: 22-1011) 
Manager: John W. Astarita 
ention Season: Al! year 

Largest Group Accommodated: 600 (350 rooms 
available) 

Air Conditioning: Entire hotel 

Convention Rates: Apr. 5-Dec. 20~Glngies 6.00- 
10.00; Double: 8.00-12.00; Suites: 12.00-20.00. 
Jan. |-Apr. 15—Single: 14.00-20.00; Double: 16, 
22.00; Suites: 16.00-25.00. European. 

No. Mtg. Rms. & Capacity of Largest: 3 (650) 

No. Banquet Rms. & Capacity of Largest: 3 (500) 

Group Meal Rates: Breakfast: .75-1.50; Lunch: .85 
2.50; Dinner: 2.50-7.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Swimming, fishing, shuffleboard, 
boating, golf 


SALES MEETINGS/Part I! 


Soreno Hotel (HSMA) 
See Advertisement, Page 90 


Beach Dr, & First Ave. (Phone: 7-780!) 

Manager: Martin C. McNiel 

Sales Manager: Jack Nielson 

Convention Season: Oct. 28 to May 15, except 
Feb. | to Mar. 25 

Largest Group Accommodated: 550 (275 rooms, 
28 suites available) : 

Two banquet and meeting 

rooms, ballroom 


Convention Rates: American—Single: 20.00-22.00; 
Double: 32.00-34.00; Suites: 15.00-18.00 addi- 
tional. European—Single: 14.00-16.00; Double: 
20.00-22.00 

No. Mtg. Rms. & Capacity of Largest: 6 (1,200) 

No. Banquet Rms. & Capacity of Largest: 6 (700) 

Group Meal Rates: Breakfast: from 1.50; Lunch: 
from 2.50; Dinner: from 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None for large conven- 


tions 

Net Exhibit Space: 26,633 sq. ft. . 

Audio-Visual Aids: PA system, spotlights, easels, 
lémm projector & screen 

Stage: Available (4'x6' sections) = 

Sports Facilities: Golf, tennis, swimming, horse- 
back riding, fishing, sailing, ~~. 

Hotel Representatives: Robert F. arner Inc., 
Leonard Hicks, Jr. and Associates, Inc. (see pg. 
29) 


Air Conditioning: 


Suwannee Hotel 


First Ave. & Sth St. North (Phone: 7-787!) 

Managing Dir.: Paul Brown 

Convention Season: All year, except Dec. 7, Jan., 
Feb., Mar. 

Largest Group Accommodated: 200 (150 rooms, 
if suites available) : 

a Conditioning: Banquet and meeting rooms, 

Rates: 


bedrooms 
Single: 5.00; Double: 8.00; 
Suites: 12.00-20.00 


Convention 

No. Mtg. Rms. & a of Largest: 3 (550 

No, Banquet Rms. & Capacity of Largest: 4 (200) 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner: from 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 3,000 sq. ft. on one floor 

Audio-Visual Aids: Screens, PA system, spotlights 

Stage: Available 


Tides Hotel and Bath Club 


Gulf Bivd. at Redington Beach (Phone: 9-011i) 

Manager: Phil Dross 

Sales Manager: Jim Bearce 

Cores Season: Jan. | to 20, April 15th to 

ec | 

Largest Group Accommodated: 400 (200 rooms, 
21 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: May |5 to Dec. 15—Single: 
6.00-10.00; Double: 8.00-12.00: Suites: 12.00-20.00; 
Jan. | to 20—Sinale: !4.00-20.00; Double: 16.00- 
22.00; Suites: 16.00-25.00. European. Add 7.00 
per day per person for American 

No. Mtg. Rms. & Capacity of Largest: 7 (500 

No, Banquet Rms. & Capacity of rene 6 (500) 

Group Meal Rates: Breakfast: .85; Lunch: 1.25; 
Dinner: 2.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 4,204 sq. ft. on one floor 

Audio-Visua! Aids: PA system, spotlights, l4mm 
and 35mm projectors, blackboards, easels 

Stage: Available : 

Sports Facilities: Golf, swimming, ‘water skiing, 
boating, fishing ; 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 


. 
The Vinoy Park (HSMA) 
See Advertisement, Page 90 
Sth Ave. North & Beach Drive (Phone: 7-789!) 
Manager: Sterling B. Bottome 
Sales Manager: Jack Nielson 
Convention Season: Mid Dec, to Mid Jan.; Mid 
Mar. through Apr. 
Largest Group Accommodated: 650 (300 rooms, 25 
suites available) 
Air Conditioning: Two meeting rooms 
Convention Rates: Single: 22.00; Double: 32.00; 
Suites: 17.00 daily for parlor in addition to bed- 
room charge. American 
No, Mtg, Rms. & Capacity of Largest: 5 (750) 
No, Banquet Rms. & Capacity of Largest: 2 (850) 
Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 5.00 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None 


SALES MANAGEMENT 


Net Exhibit Space: 4,992 sq. ft, (booths only) 

Audio-Visual Aids: PA system, spotlights, |émm 
projector and screen 

Stage: Available 

Sports Facilities: Swimming, shuffleboard, putting 
green, golf, sailing, tennis, horseback riding 

Hotel Representatives: Leonard Hicks, Jr, and 
Associates, Inc.; William P. Wolfe Organization 
(see pg. 29) 


SANFORD 


Railroads: A.C.L.; Str, 


Giant's Mayfair Inn 


1000 E. Ist Street (Phone: FA 2-341!, FA 2-601!) 

Manager: Frank Mebane, Jr. 

Sales Manager: Ruby Williams 

Convention Season: Dec., Jan., Mar., April (small 
groups entire Summer) 

Largest Group Accommodated: 325 (175 rooms, 
20 suites available) 

Air Conditioning: 30 bedrooms 

Convention Rates: May-Dec.—Single: 4.00-6.00; 
Double: 5.00-8.00; Suites: 10.00-24.00. European 
plan. Dec.-May — Single: 12.00-14.00; Double: 
20.00-28.00; Suites: 24.00-40.00. American plan. 

No, Mtg. Rms, & eo of Largest: 7 (500) 

No, Banquet Rms. & Capacity of Largest: 6 (500) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.75; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exnibit Areas: Charges included in 
convention rate 

Net Exhibit Space: 3,200 sq. ft. on one floor, 
separate area 

Audio-Visual Aids: PA system, spotlights, lémm 
and slide projector 

Stage: Yes 

Sports Facilities: Golf, tennis, heated swimming 
geek. shuffleboard, solariums, boat and fishing 
oc 


SARASOTA 


Railroads: A.C.L.; S.A.L. 
Alrlines: NAL 


AUDITORIUM 


Municipal Auditorium 


80! Tamiami Trail 

Sarasota, Fla. (Phone: Ringling 7-1219) 

Manager: Mason Baldwin 

— Areas: Arena, 10,000 sq. ft. 
aisles 

Rental Fees and Services: $150 to $185 per day 
includes light, janitor, PA and air conditioning 

Ventilation: Air conditioned 

Ceiling Height: 15 ft. to 50 ft. (domed) 

Dimensions, Opening to Exhibit Hall: 6° 10" wide; 
6' 11" ft. clearance 

PA System: Available and permanently installed 
lumns: None 

Utilities: 110; and 220 on request. 

Loading Facilities: Loading platform 
eeting Rooms: Adjoining annex may be avail- 


able 

Facilities for Food Functions and Banquet 
Capacity: Can seat banquet up to 900 — on 
kitchen facilities 

Parking Facilities: Adequate 

Distance from Business District: Three-fourths mile 


including 


Mira-Mar Hotel 

Paim Ave. So. of Main (Phone: 2-5/8!) 

Manager: Herbert W. Norton 

Convention Season: Nov. |5 to June |! 

Largest Group Accommodated: 200 (90 rooms 
and 6 suites st 

Convention Rates: Single: 4.00 to 6.00; Double: 
6.00 to 9.00; Suites: from 12.00 

No. Mtg. Rms. & Capacity of Largest: 5 (250) 

No. Banquet Rms. & Capacity of Largest: 3 (200) 

Rates for Meals: Breakfast: .50 te 1.50; Lunch: 
.65 to 2.50; Dinner: 2.50 to 4.50 

Liquor: Served in hotel 

Air Conditioning: Some banquet halls and | meet- 
ing room 

Gheraes for Banquet & Mtg. Rms.: None 

Net ibit Space: 500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Sports Facilities: Shuffleboard 


TALLAHASSEE 


Railroads: S.A.L 
Airlines: EAL, NAL 


Floridon Hotel 
Monroe & Call (Phone: 2-3850) 


Manager: Carl L. Daniels 


NOVEMBER 20, 1959 


Sales Manager: Jim Bearce 
vention Season: All year 

Largest Group Accommodated: 175 (126 rooms, 2 
suites available) 

Air Conditioning: 80% of bedrooms, banquet and 
meeting rooms 

Convention Rates: ben 4.00-7.00; Double: 7.00- 
10.00; Suites: 16.00-20.00. European 

No, Mig. Rms. & Capacity of Largest: 3 (250) 

No. Banquet Rms, & Capacity of Largest: 3 (250) 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner: 2.' 

Liquor: Not served in hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 2,040 sq. ft. on one floor, 
separate area 

Audio-Visual Aids: PA system, spotlights 


TAMPA 


Railroads: A.C.L.; S.A.L. 
Airlines: CAP, DAL, EAL, Mackey, NAL, NEA, 
NWA, TCA; TWA 


CONVENTION BUREAU 


Convention Bureau 
P. O. Box 420 (1) 
Ralph Chapman, Manager 


AUDITORIUM 


Fort Homer Hesterly Armory 


Tampa, Fla. (Phone: 8-3079) 
. V. Chassee 


Ventilation: Exhaust fans 

Height: 43 ft. 

P. A. System: Available 

—— Opaning to Exhibit Hall: 10 ft. by 


Columns: None 

Utilities: 110-220 current 

Loading Facilities: Truck lift 

Locations, Size or Storage Areas: 2 rooms, down- 
stairs (30° x 70')—10' ceilings—garage doors 

Meeting Rooms and Capacities: Two, 100 each 

Facilities for unctions and Banquet 

pacity: Caterer can serve, 2,000 
Parking Facilities: Free Parking for 1,000 cars 
Distance from Business District: One mile 


Floridan Hotel 


905 Floridan Ave. (Phone: 25511) 

Manager: J. B. Pickar 

Convention Season: All year except Jan., Feb., 

arc 

Largest Group Accommodated: 250 (150 rooms 
available) 

Convention Rates: Single: 6.00-8.00; Double: 
from 9.00-12.00; Suites: from 15.00-25.00 


No. Mtg. Rms. & Capacity of Largest: 3 (7). 

No. Banquet Rms. & Capacity of Largest: 3 (250) 

Group Meal Rates: Breakfast: 1.25; Lunch; 2.00; 
Dinner: 2.50 

Liquor: Served in hotel 

Air Conditioning: Entire hotel ; 

Charges for Banquet & Mtg. Rms.: None if used 
for convention ; 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes 


Tampa Terrace (HSMA) 


Lafayette & Florida Ave. (Phone: 2-556!) 

Manager: Saree Gay . 

Sales Manager: Robert Everingham - 

Convention Season: All year except Jan. to April 

Largest Group Accommodated: (150 rooms, 
9 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.00-10.00; Double: 8.00- 
11.00; Suites: 18.00-20.00, European 

No. Mtg. Rms. & Capacity of Largest: 5 {000 

No. Banquet Rms. & Capacity of Largest: 5 ( U 

Group Meal Rates: Breakfast: 1.35; Lunch; 1.75; 
Dinner: 2.95 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: Vary 

Net Exhibit Space: 5,253 sq. ft. one floor | 

Audio-Visua| Aids: PA system, spotlights, alumi- 
num easels 

Stage: 50’ x |5’ 


VERO BEACH 


Royal Park Inn 
(A Treadway Inn) 
See Advertisement, Pages 30, 31 


(Phone: JO 2-2392) 

Manager: John D. Lee 

Convention Season: Apri! to Jan. 20 

Largest Group Accommodated: |00 (50 rooms, | 
suite available) 

Air Conditioning: Some bedrooms 

Convention Rates: May to Dec.—Single: 4.00-7.00; 
Double: 6.00-9.00; Suite: 12.00. European, Jan. 
to April—Single: 14.00; Double: 26.00. Modified 
American 

No. Mtg. Rms. & Capacity of Largest: | (75) 

No. Banquet Rms. & Capacity of Largest: | (100) 

Group Meal Rates: Breakfast: |.50; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: |,500 sq. ft. on one floor 

Audio-Visual Aids: Spotlights 

Sports Facilities: Golf, tennis, pool, beach, shuffle- 
board, fishing 


WEST PALM BEACH 


Railroads: F.E.C.; S.A.L. 
Airlines: EAL, NAL, QA 


In 


gma 


HILLSBOROUGH COUNTY, FLORIDA 
you'll get more done 
—and still have fun! 


Get more done and still have fun! 

That's the good balance you get 
for your sales meeting or convention 
in Tampa. Recreation and entertain- 
ment? Sure, worlds of it, but not 
overemphasized to the point it cuts 
into your important business meetings. 


Accommodations: Modern, air-condi- 
tioned hotels and motels; moderate 
year ‘round rates. 

Easy-to-get-to: By rail, air (9 airlines), 
bus, and arterial highways. 


Facilities: Auditorium; meeting, exhibit 
and banquet rooms—for 25 delegates 
or 2500. 


Service: Experienced, cooperative, Con- 
vention Department, staffed to relieve 
you of many details of registration, 
housing, programs, entertainment. 


If you mean business, come to... Bmprd | 
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FLORIDA 
West Palm Beach continued 


Hotel George Washington (HSMA) 


Ist St. & Flagler Drive (Phone: 819+) 

Manager: Hubert D. England 

Convention Season: All year 

Largest Group Accommodated: 400 (Jan. |5 to 
Mar. |5—can protect to 50 room occupanc 
and 4 suites.) Other time—to as many as 00 
rooms and 8 suites) 

Convention Rates: T us from 5.00; Double: from 
6.00; Suites: 12.00 

No. Mtg. Rms. & Capacity of Largest: 9 (1,200) 

No. Banquet Rms. & Capacity of Largest: 3 (1,000) 

Rates for Meals: Breakfast: from 1.25; Lunch: from 
1.50; Dinner: from 2.50 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Liquor: Served in hotel 

Audio-Visual Aids: PA system, spotlights, projec- 
tors on rental basis 

Stage: Available 

Sports Facilities: Deep-see fishing, 
cruise inland waters 


swimming, 


Pennsylvania Hotel 


Evernia at Flagler (Phone: TE 2-710!) 


Manager: H. E. Glass 

Convention Season: All year 

Largest Group Accommodated: 500 (300 rooms, 
10 suites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Single: 6.00-8.00; Double: 10.00- 
12.00; Suites: 13.00-34.00, European 

No. Mtg. Rms. & Capacity of Largest 5 (500) 

No. Banquet Rms. & Capacity “ Largest: 5 (500) 

Group Meal Rates: Breakfast: 1.00; Lunch: 1.50; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Space: /2,000 sq. ft. on one floor, 
separate area 

Audio-Visual Aids: PA system, spotlights, all types 
of projectors available 


. South's Supreme 
* Hotel with a 
Personal Touch 


Atlanta's largest Exhibit 
2500, located at gro 
tors required and comp 
equipped 

* Banquets—20 to 2000 
Twenty-seven (27) meeting room: 
adjacent 
Five (5) restaurants in latest vogue 
Nation's finest floor of meeting rooms 
Fabulous Empire Room with dining, dancing 
and star entertainment 
Arcade Shops of latest decoration 
Suites furnished in imported fabrics and 
collectors’ items 
Summer Garden dining and dancing. Rain 
bow mystic lighting surrounds you. Enter 
tainment is the fastest 50 minutes in show 
business 


A small City, within 
itself, with Southern 


hospitality flowering 


ee i 


atk 


atanta Biltmore 


Stage: Available 
Sports Facilities: Golf, swimming, tennis, sailing, 
fishing 


GEORGIA 


ALBANY 


Railroads: A. & N., A.C.L., S.A.L.: C. of Ga., 
.N. 
Airlines: EAL, SOU 


New Albany Hotel 


Pine & Jackson Sts, (Phone: HEmlock 2-623!) 

Manager: Sam Farkas 

Convention Season: Al! year 

Largest Group Accommodated: 200 (150 rooms, 2 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00-6.50; Double: 8.00- 
10.00; Suites: 15.00- European 

No. Mig, Rms. & Capacity of Largest: 4 (600) 

No. Sones Rms. & Capacity of Largest: 4 (450) 

Group Meal Rates: Breakfast: 1.00; Lunch: 1.50; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 15.00 to 100.00 

Charges for Exhibit Areas: 25.00 to 100.00 

Net Exhibit Space: 5,000 sq. ft. on one floor 

separate area 
Audio-Visual Aids: PA system, spotlights 
Stage: Available 


Radium Springs 

Radium Springs Road (Phone: HE 6-3345) 

Manager: Carl Caldwell 

Convention Season: All year, prefer May, Sept. 
Oct. and Nov. 

Largest Group Accommodated: 100 (50 rooms, 4 
suites available) 

Air ee All bedrooms, small banquet 


Convention Rates: Stowie: 5.00-8.00; Double: 7.50- 
13.00; Suites: 19.00-21 .00. European 

No. Mig, Rms, & Gagecity of Largest: 4 (7 

No, Banquet Rms. & Capacity of Largest: 4 (300 . 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for for ns: Rms.: Vary 

7 Exhibit Areas: Vary 

Net Exhibit Space: 4,000 sq. ft. on two floors 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Swimming, fishing, golfing, bad- 
minton, shuffleboard 


ATLANTA 


a wa ~ of Ga.; S.A.L.; L. & N.; 7. 
& W. Pt: Ga.; A.C.L inc. & St. 
Ainlines: CAP: ‘DAL, EAL, NWA. sou. iWA 


CONVENTION BUREAU 


Atlanta Convention Bureau 
912 Rhodes-Haverty Bldg. (3) 
Walter E. Crawford, olive Vice President 


AUDITORIUM 


Atlanta Municipal Auditorium 
fp Seated Pin $.E. (JA 2-637!) 


“ Room, 7,500 sq. ft. 

Rental Fees and Services: feces eer 

Taft Hall, $100; Ex. Hall res to0 ex Ex. “% #2. 
$75; &. ‘Hall 5 $125; a, Room 

Com. Room $40; $ Room, $100. 

heat, light, water, ieni or service, 2 forklift 

trucks and operators, and labor that can be 


plocies 


spered. 

Floor Load: Unlimited. Ventilation: Fully air con- 
ditioned 

oreeions, | Opening to Exhibit Hall: Truck door 
| ft. 

Columns: None to Main Arena; Ex. Hal] #2 and 
3, 18 in. on 20 ft. centers 

Utilities: 208 volt current, gas hot water 

Loading Facilities: Two fortlift trucks and oper- 


gens Areas: Basement, sufficient for all shows 


Nesting yous ne. —~ cities: Committee 
Rooms as and eee 
Facilities ee Outside caterers 
can serve onan up te 1,200 
Parking Facilities: Limited; commercial lots adje- 
cent have space for 600 ca 
Distance from Business District: Five blocks 


Atlanta Biltmore (HSMA) 


See Advertisement, Page 92 


vik ar Sth, 6th & Cypress Sts. (Phone: 
P.-Gen. Manager: D. O. Beusse 

pio Manager: Charlie L. Bird 

Convention Season: All year 

a Group Accommodated: 775 (400 rooms, 
suites available) 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Convention — Single: 8.00-12.00; Double: 11.00- 
18.00; Suites: 60.60.00 

No. Mig. Rms. rf ‘Sasee of Largest: 24 (2,500) 

we mn Rms. & Capacity of Largest: 24 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.50; 
Dinner: 4.00 

Liquor: Served in hotel 

ae for Mtg. Rms.: None 

Net Exhibit Space: 23,098 sq. ft. on one floor 

ech Aids: PA’ system, spotlights 

age: 

Sports Facilities: Golf, swimming, tennis, riding 
nearby 


Dinkler Plaza Hotel (HSMA) 
See Advertisement, Page 38 


98 Forsyth St. N.W, (Phone: JAckson 4-246!: Tele- 
graph AT298) 

Manager: George Fowler 

Sales ae er: Jon pe 

son: All y 
Largest Group Desuummnodated: 750 (300 rooms, 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: as Double: 10.00- 
16.50; Suites: 36.50-41.00. Euro 

No. Mtg. Rms. & Capacity of Tornect: 19 (2,000 

No. Banquet Rms, Capacity of Largest: | 


1,500) 

Group Meal Rates: Breakfast: 1.75; Lunch: 3.00; 
Dinner: 4.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Non 

Charges for Exhibit Areas: 75.00 to 450.00 

hibit Space: 10,634 sq. ft. on one floor 

Audio-Visual Aids: PA pl a spotlights, projec- 
tors of all sizes 

Stage: Available 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


Georgia Hotel 


Luckie and Cone Sts. (Phone: JA 5-350!) 

Manager: D. L. Flippin 

Sales Manager: T. M. Cavender 

Convention Season: All year 

Largest Group Accommodated: 400 (250 rooms, 
6 suites available) 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Convention Rates: Single: 5.50-8.00; Double: 7.50- 
9.50; Suites: 15.00-25, 

No. Mtg. Rms. & Capacity of “yr gr 7 (300) 

No. pt hee Rms. & Capacity Largest: 3 (200) 

Group Meal Rates: Breakfast: 1.00; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Bottles only 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 2,000 sq. ft. on one floor 

Stage: Yes 


Henry Grady Hotel (HSMA) 
oe Coostines St. (Phone: JA 43211 Teletype AT 
| 


Manager: L. O. Moseley 

Sales Manager: J. P. (Jim) Hovis 

Convention Season: All year 

a Group Accommodated: 750 (550 rooms, 

suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Sin pot yee Double: 10.00- 
16.00; Suites: 20.00-35.00. Europea 

No. Banquet Rms, & Capacity OL Corsestk 8 (350) 

No. Mtg. ame, & Capacity of Largest: 8 (350) 

Creep vr Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 3. 

Liquor: Served in hotel 

ery a for Mtg. Rms.: _ to 300.00 

Net Exhibit Space: 7,800 sq. ft. 

Audio-Visual Aids: PA ontem, spotlights 

Stage: Portable 


SALES MEETINGS/Part 11 SALES MANAGEMENT 


AUGUSTA 


Railroads: Aedes A: & S.; C. of Ga.; Ga.; C. & 
Ww. & j Southern 
Airlines: DAL, 


AUDITORIUM 


Bell Auditorium 
712 Telfair St. (Phone: PA 2-7788-9) 


Manager: J. F. Bedingfield 

Exhibit aoe 32,000. Main Arena: 10,800 sq. ft.; 
Exhibition Hall: 21,200 sq. ft. 

Rentaj Fees: On application 

Fioor Load: |,000 Ibs. per sq. ft. 

Fogle on: Air-conditioned 

=” eight: 42 ft. in Arena; Exhibition Hall 


eS Available 
a4 Opening to Exhibit Hall: 10 ft. 
Columns: 20 ft. apart Exhibition Hall 
Utilities: 600 Amp. current 
Loading Facilities: Drive-in ramp 
Location Size of Storage Areas: Basement, 25 ft. 
by 40 ft. 
Meeting Rooms: Four 
Facilities to Handle Food Functions and Banquet 
Capacities: Banquet for |, 
Parking Facilities: Fair 
from Busi: District: Three blocks 


Bon Air Hotel (HSMA) 


Walton Way & Hickman Rd. Phone: REgent 3-366!) 

Manager: Harold R. Norman 

Sales Manager: Bili Boswell 

Convention Season: Al! year 

Largest Group Accommodated: 750 (350 rooms, 
20 suites available) 

Air Conditioning: All banquet and meeting rooms, 

rooms 

Convention Rates: Single: 5.00-8.00; Double: 7.50- 
11.00; Suites: 16.00-40.00. European. American 
on request 

No. Mtg. Rms. & Capacity of Largest: 12 (1,000) 

No. Banquet Rms. & Capacity of Largest: [2 


(1,000, 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.50; 
Dinner: 

Liquor: Served in hotel 

_—— for M Rms.: None 
earese for Exhibit Areas: Vary 

Net Exhibit Space: 14,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, pro- 
jectors on roe basis 

Stage: Availab! 

Sports Facilities: “Golf, fishing, hunting, ping pong, 
putting, badminton, swimming 


Richmond Hotel 


744 Broad St. (Phone: 2-554!) 

Manager: Ray Campbell 

Sales Manager: Miss Joyce Bryant 

Convention Season: All year 

Largest Group Accommodated: 300 (200 rooms, 
7 suites available 

Air Conditioning: Entire hotel 

Convention Rates: Sin a 5.00-7.25: Double: 7.00- 

11.00; Suites: 14.00-16.00 

No, Mtq. Rms, & Coeeaie of Largest: 7 73), 

No. Banquet Rms. & Capacity of Largest: v (275) 

Group Meal Rates: Breakfast: 50 to 1.25; Lunch: 
55 to 1.40; Dinner: 1.50 to 4.25 

Liquor: Served in hotel 

Charges for Mtq. Rms.: 


served 
Net Exhibit Space: 4,550 sq. ft. on two floors 
Audio-Visual Aids: PA system, spotlights, podium, 
blackboard 
Stage: Available 
Sports Facilities: 3 golf courses 


No charge if meal is 


COLUMBUS 


Railroads: C. of Ga.; S.A.L.; So. Ry. 


Airlines: DAL, EAL, Sou 


AUDITORIUM 


Columbus Municipal Auditorium 


(Phone: FA 3-3636) 

Manager: Hubert Stubbs 

Exhibit Areas ane Square Footage of Each: 
One—!6,000 s 

Rental Fees a ad st Services Included in Rent: For 
afternoon Par Posten $125.00 or 10% whichever 
is the greater, Evening performance $150.00 or 
| whichever is greater. 

Ventilation: |4—36" Exhaust fans 

Ceiling Height: 55 ft. PA System: Yes 
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Dimensions, Opening to Exhibit Hall: 171 ft. 
long. i ft. wide 
Colum l tic and None 
Current ‘and sary available: = outlets, 
6 microp 12—220 outlets 
ena 


fn 
Loading Facitities: Two 12 ft. ramps at rear 


Locetiens, Size of Tesege Areas: Ample 
Parking Facilities: 1,500 cars 
Distance from Business District: 8 blocks 


Ralston Hotel 


12th St. & 2nd Ave, Sine: FAirfax 2-733!) 

Manager: O. L. Betts, 

Resident Manager: Robert E. Goss 

Convention Season: All year 

Largest Group Accommodated: 350 (200 rooms, 3 
suites avauabie, 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.00-8.50; Double: 8.00- 
11.00; Suites: 15.00-30.00. European 

No. Mig. Rms. & Capacity of Corqeeh: 4 (400) 

No. Banquet Rms. & Capacity of Largest: 2 (300) 

Group Meai Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner: 2.50 

Liquor: Wine, beer, champagne 

Charges tor Mtg. Rms.: 10.00 to 100.00 

Charges for Exhibit Areas: 10.00 to 100.00 

Net ibit Space: 2,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screens, 
easels, blackboards, 

Stage: Yes (12 sections, 4'x8') 

Sports Facilities: Goit, swimming, tennis, boating, 
fishing, bowling nearby 


MACON 


Railroads: C. of Ga.; M.D, & Sav.; Ga. So. & 
F.; Southern 
Airlines: DAL, EAL 
Hotel Dempsey 


Cherry at Third (Phone: 2-251!) 

Manager: W. P. Jackson 

Convention Season: All year 

Largest Group Accommodated: 400 (200 rooms, 
3 suites available 

Air Conditioning: es hote' 

Convention Rates: Single: S001. Double: 7.00- 

13.00; Suites: 25.75-33.39 

No. Mtq Rms. & Capacity of Largest: 6 (500) 

No. Banquet &ms. & Capacity of Largest: 6 (500) 

Group Meal Rates: Breakfast: 1.50 up; Lunch: 
2.00 up; Dinner: 2.75 up 

Liquor: Served in hotel 

Charges for Mtq. Rms.: None where meal is served 

Audio-Visual Aids: PA system 

Stage: Available 


ST. SIMONS ISLAND 


Railroads: So. to Brunswick; S.A.L. to Thalmann; 
A.C.L. to Nahunta 
Airlines: DAL, EAL 


King & Prince Hotel 


(Phone: 3411) 

Manager: Gadi Timbes 

Convention Season: All year, except Mar & Apr. 
Largest Group Accommodated: 150 (75 rooms, 
4 suites available) 

Air Conditioning: Banquet and meeting rooms, 


40 bedrooms 

Convention Rates: Single: 14.50-18.50; Double: 
22.50-28.50; Suites: 34.00-46.00. American 

No. Mtq. Rms, & Capacity of Largest: 5 (350) 

No. conga Rms, & Capacity of Largest: 2 (350) 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net — Space: 5,533 sq. ft., 
one floo 

Audio-Visual Aids: PA system, spotlights, screens 

Stage: Available 

Sports Facilities: Shuffleboard, table tennis 
cycling, horseback riding, golf, tennis, fishing, 
private beach & freshwater swimming pool 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


3,466 sq. ft. on 


SAVANNAH 


Railroads: A.C.L.; C. of Ga.; S.A.L.; Southern; 


Sav, & A 
Airlines: DAL, EAL, NAL 


The De Soto (HSMA) 
Liberty & Bull Sts. (Phone: ADams 2-017!) 


Manager: Don B. Grady 

Sales Manager: Miss Angie Barker 

Convention Season: 

Lage Group Aauumeosated: 400 (200 rooms, 
10 suites available 

Air Conditioning: 5 oe hotel 

Convention Rates: siagie: 68 oo Double: 8.00- 
15.00; Suites: 15,00- 

No. Mat. Rms. & may rs Longest: 7 (1,000 

No. Banquet Rms, & Capacity of Largest: 7 (650) 

Group Meal Rates: Breakfast: 1.00; Lunch: !.50; 
Dinner: 2.50 

Liquor: Served in_ hotel 

Charges for Mtg. Rms.: None ° 

Audio-Visual Aids: PA system, spotlights, screen, 
projectors available in city 


- Stage: Available 


Sports Facilities: Swimming pool 


Manger Hotel (HSMA) 
See Advertisement, Page 93 

Bull & Congress Sts. (Phone: Adams 2-6/2!; Tele- 
type: SV- ) 

Manager: Harry Weissinger 

Sales Ley ove Bernard Gleason 

Convention son: All year 

Largest Group Accommodated: 300 (300 rooms, 12 
suites available) 

Air Conditioning: Entire hote| 

Convention Rates: Single: 6.50-8.50; Double: 8.50- 
12.00; Suites: from 18.50 

No. Mtq. Rms. & Capacity of Largest: 4 (778) 

No. Banquet Rms. & pacity of Largest: 4 (250) 

Group Meal Rates: Breakfast: from 1.00; Lunch: 
from 1.50; Dinner: from |. 

Liquor: Served in hotel 

Charges for Mtq, Rms.: from 10.00 

Net hibit Space: 6,700 sq, ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 


SEA ISLAND 


Railroads: So, to Brunswick; S.A.L. to Thalmann; 
A.C.L. to ty 
Airlines: DAL, EA 
The Cloister Hotel (HSMA) 
(Phone: 3611) 


in SAVANNAH 


WHEN YOU 
MEET AT THE 


Monaou-H 


Service plus superb meeting-room 
facilities insure the success of 
your meeting at The Manger Hotel. 
Every detail is handled with care, 
precision and foresight by an expe- 
rienced, helpful staff. Completely 
air-conditioned, with function 
rooms for 300 persons, with entire 
floor of sample rooms . . . and 
Manger service at every step! 
For complete details, contact Harry Weissinger, Man- 


ager, The Manger Hotel, 36 Bull $t., Savannah, Ga. 
Telephone: Adams 2-6121, Teletype: $V-4055 
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jes for Mtg, Rms.: None CONVENTION BUREAU 
Ney xhibit Space: None available 
GEORGIA Audio-Visual Aids: PA system, spotliahts: tape Hawaii Visitors Bureau 
recorder, 16mm sound projector, blackboards, 
35mm slide projector See Advertisement, Page 94 
Sea Island continued Sports Facilities: Golf, tennis, cycling, fishing, 205 Kalakaua Ave. 
putting course, croquet, shuffleboard. lawn James Townsend, Managing Director 
bowling, horseback riding, skeet shooting ocool 2 
212 Stockton St. 
Hotel Terecesaiont” Leonard Hicks, Jr. and San Francisco, Cal. 
y oh Inc. (see pg. 29) = ; Robert Coyner, Convention Manager 


enous |. A. Harned 

onvention Season: Jan., Feb., May !5 to June 15, 

Sept., Nov., De + Skt Edgewater Hotel 

Largest Group Accommodated: |75 (90 rooms, |0 2168 Kalia Rd. (Phone: 99-6464) 


suites available) 
Air Conditioning: Entire hotel Manager: Jim Kanefler 


Convention Rates: June | to Sept, |—Single: 22.00; HAWAII je ng sgt pen 
Double: 33.00; Suite: 45.00; Sept. | to Feb. I— 
single: 24,00; Double: 37.00; Suite: 47.00; Feb. — ee Serene OF Ue, ome. 


a ; os. suites available 
iL to May i—Single: 25.00; Double: 41.00; Suite: Convention Rates: Single: 6.00; Double: 8.50 to 
5.00. American © 25.00 


14.00; Suites: 16.00 t 
No, Mtq. Rms, & Capacity of Largest: 3 fe, No. Mig. Rms. & At of Largest: | (250 


No, Banquet Rms. & Capacity of Largest: 2 ( 

Croup Meal Rates: Breakfast: 1.75; Lunch: 3.00 HONOLULU pg ates ae st + a whl () 
e SO 

ubeeee Served in hotel Airlines: Aloha, CPA, NWA, PAA, UAL yea Gees te tn hotel 

Charges for a & : Variable 

Audio-Visual Alds: PA ‘system, spotlights 

Stage: Available 


Halekulani Hotel 


2199 Kalia Rd. (Phone: 9-0934) 

Manager: Richard K. Kimball 

Sales Manager: Henry Rittmeister 

Convention Season: May, June, Sept. to Nov. 

Largest Group Accommodated: 100 (50 rooms 
available) 

Convention Rates: Single: 12.00-14.00; Double: 
14.00-16.00; Suites: 20.00-24.00. European 

No. Mtg. Rms. & Capacity of Lesqes est: | (125 

No, Banquet Rms. & Capacity of Largest: | t 100) 

Group Meal Rates: Breakfast: |.80; Lunch: 2.25; 
Dinner: 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exh bit Areas: None 

Audio-Visua| Aids: |émm sound projector, PA 
system, spotlights 

Stage: Yes (‘x15") 

Sports Facilities: Watersports, tennis, golf 

Hotel Representative: Robert F. Warner, Inc, (see 
pg. 29) 


MEETING 
PLANNERS 
HANDBOOK 


Handy, pocket-size booklet contains reprints 
of some of the most popular articles on 
meeting planning that have appeared in 
Sales Meetings Magaizne. 


32 pages—more than 14 articles 


CONTENTS 
What I've Learned from My |! ,000 
Speaking Engagements 
Put Smal! Groups to Work for 
Idea Developments 


Guided Conference: Good Substitute for 
Skilled Leadership 

Why Doesn't Brainstorming 
Always Seem to Work? 

Buzz-Write Workshop Insures Participation 


A Conference Is a Contest— 
Do You Win Or Lose? 


If It's Worth Saying It's Worth Reporting 
How Bankers Become Good Speakers 


43 Ways to Excite Interest in 
Your Meeting Objectives 


For the Modern Meeting Planner: 
Guide to Styles, Groups, Methods 
Good Audiences—Made Not Born 
It's Real Work to Plan Women's Activities 
Your Planning On-the-Spot Program 
Change Is Valuable 
How to Get the Most Out of Hotel Service 
Send 50 cents in coin to: 


Readers’ Service Dept. 
SALES MEETINGS Magazine 
1212 Chestnut St., Phila, 7, Pa. 


MOST EXCITING CONVENTION 
AREA IN THE WORLD...! 


Plan your convention for the one area in the world that has every- 
thing. Make Hawaii the prize of your sales incentive program. 
For here are flawless climate, scenic beauty, and every conceivable 
facility for fun and down-to-earth business. 

There are convention halls and rooms of rare beauty and effi- 
ciency. Exotic food to sample, and no other resort area in America 
offers such reasonable rates. 

For a rousingly successful meeting plan it in Hawaii. Or, if it is in 
one of the western states, schedule a post-convention tour to these 
enchanting islands. 

For more information about the world’s most exciting convention 
area, write or wire: 


HAWAII VISITORS BUREAU 


2051 Kalakaua Ave., Honolulu, Hawaii 
618 Wrigley Bldg., Chicago, Illinois 
212 Stockton St., San Francisco, California 


SALES MEETINGS/Part I| SALES MANAGEMENT 


Hawaiian Village Hotel 
See Advertisement, Page 56 


2005 Kalia Road (Phone: 994321; Telegraph: 
Hawaii Kai) 

Manager: James E. Durham 

Convention Season: Ail year 

Largest Group Accommodated: |,000 (500 rooms, 
18 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 14.00-23.00; Double: 
16.00-25.00; Suites 35.00-135.00. European 

No. Mtg. Rms. & Capacity of Largest: 14 (2,000) 

No. Banquet Rms. & Capacity of Largest: |! 


,000) 

Group Meal Rates: Breakfast: |.75; Lunch: 2.25; 
Dinner: 3.25 

Charges for Mtg. Rms.: None if meals included or 
hotel is designated convention headquarters 

Charges for Exhibif Areas: Same as for mtg. rms. 

Liquor: Served in hote) 

Net Exhibit Space: 17,000 sq. ft. on one floor, 
included in ave space 

Audio-Visual Aids: PA system, spotlights, |4émm 
Projector 

Stage: Yes 

Sports Facilities: Five swimming pools, water 
skiing, surfboarding, outriggers, canoes, cata- 
maran sailing, skin diving, volley ball, paddle 
tennis, shuffleboard 


Moana Surfrider Hotel 
See Advertisement, Page 95 


Went Beach (Phone: 939-811; Telegraph: Moana 

otel) 

Manager: H. C. Donnelly 

Sales Manager: George N. Lemmon 

Convention Season: Al! year 

Largest Group Accommodated: 806 (400 rooms 
available) 

Convention Rates: Single: 10.00-22.00; Double: 
14.00-26.00. European 


Liquor: Served in hotel 

Charges for Mtg. Rms.: Varies 

Charges for Exhibit Areas: Varies 

Net Exhibit Space: |,152 sq. ft. on one floor, in 
cluded in meeting areas 

Audio-Visual Aids: PA system, spotlights, black- 
boards, screens, [6mm projector 

Stage: Available 


Meeting in 
HONOLULU ? 


Fly the 


Extra Care Line 


AIR LINES 


Less time en route .. . smoother 
flying and greater on-time 
dependability ... service from 
most major cities. 


For convention and post-convention 
tour planning, call or write 
M. M. Mathews, Mgr., 
Convention Sales, 36 S. Wabash, 
Chicago 3, Ill. 
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Sports Facilities: Swimming, surfing, canoeing, 
catamaran rides, golf, horseback riding, water 
skiing, tennis 


Princess Kaiulani Hotel 


See Advertisement, Foqe 95 

Waikiki Beach (Phone: 938-411; Telegraph: Shera- 
ton Hotels 

Manager: J. Filoni 

Sales 


Accommodated: 547 (300 rooms) 
tes: Single: 10.00-17.00; Double: 
14,00-21.00 


No. Mtg. Rms. & Capacity of Largest: 4 (1,000) 

No. Caneeet Rms. & Capacity of Largest: 4 (650) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 5.00 

Convention Rates: Single: 8.00 to 12.00: Double: 
10.00 to 18.00; Suites: 24.00 to 35.00. European 

Liquor: Served in hotel 

Net Exhibit Space: 9,480 sq. ft. on one floor, in- 
cluded in meeting space 

Audio-Visual Aids: PA system, spotlights, black- 
boards, screens 


Stage: Available A 

Sports Facilities: Swimming pool, tennis, horse- 
back riding, diving, surfing, canoeing, cata- 
maran riding, golf 


Reef Hotel 


2169 Kalia Road (Phone: 99-6464; Telegraph Reef- 
honolulu) 

Manager: Roy C. Kelley 

Sales Manager: Jack Gillett 

Convention Season: Ali months except Feb., 
March, July, August 

aa? Group Accommodated: 423 (150 rooms, 
12 suites available) 

Air Conditioning: Banquet rooms 

No. Mtg. Rms. & Py ee of Largest: 9 (450 

No. Banquet Rms. & pacity of a eo 8 (800) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.25; 
Dinner: 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: 35.00 per booth 

Audio-Visual Aids. PA system, spotlights, screen 

Stage: Available 

Sports Facilities: All water sports, golf, tennis 


SHERATON 


OFFERS YOU THE LURE OF 
HAWAII FOR YOUR NEXT 


CONVENTION 


=" a 


THE ROYAL HAWAIIAN 


= S Mes 


THE PRINCESS KAIULANI 


im 


THE SURFRIDER 


Now Sheraton, the convention expert, is ready to serve 
you in Hawaii. This means you gain the advantage of a location 
that’s tops in visitor appeal plus Sheraton’s 20 years of experience 
in handling conventions of every size and description. Most im- 
portant, you can choose from four of the world’s most luxurious 


hotels 


all on the beach at Waikiki: 


The Royal Hawaiian — 7 function rooms seating from 25 to 


1200. 350 guest rooms. 


The Princess Kaiulani 
to 450. 300 guest rooms. 


The Moana 


- 4 rooms and terrace seating from 25 


Convention room and open-air Banyan Court 


seating from 200 to 1000. 250 guest rooms. 


The Surfrider —2 rooms seating 30 to 100. 150 guest rooms. 
Note: Groups meeting at any of these 4 hotels can make use of the ad- 
jacent, air-conditioned Meeting House that seats 1,000 or 5 smaller 


groups. 


Mr. LLoyp B. CARSWELL, General Manager 


For full information, contact Robert Chandler, Sales Manager, 
2978 Wilshire Boulevard, Los Angeles, California. 


eeeeeeeeeeeeeeeeeeeeeeeeee 


MEETING ROOMS 
Max. Capacity 
OPERA HOUSE 50 
DUCHIN ROOM 
SLALOM ROOM 
Numerous smaller rooms 
BANQUET ROOMS 
Max. Capacity 
LODGE DINING ROOM 350 
CONTINENTAL 600 
RATES 
AMERICAN PLAN 
LODGE INN 


18%” 
*21 


419 per person, single room 
(European Plan rates on request) 
CAPACITY 


Sleeping accommodations for 500 persons 


96 


Barbecue at Trail Creek Cabin 


Here's the place where business 
is a pleasure, thanks to the tonic 
effect of the mountainside setting 
... excellent hotel accommodations 
... superb food and service... and 
the many pleasurable ways you can 
spend your free time. Golf, fishing, 
swimming, tennis, riding, bowling, 
trapshooting and ski-lift riding tell 
part of the story. 

> * a a 
For the complete picture let us send 
you our convention folder. Address 
Mr. Winston McCrea, Mgr., Sun Valley, 
Idaho (or phone Sun Valley 3311) or 
Union Pacific Railroad, Room 2639, 
Omaha 2, Nebraska. 


Owned and operated by 
UNION PACIFIC RAILROAD 


SALES MEETINGS/Part II 


HAWAIll 
Honolulu continued 


Royal Hawaiian Hotel 
See Advertisement, Page 95 


Waikiki Beach (Phone: 90511; Telegraph: Sheraton 
Hotels 

Manager: Frank L. Swadley 

Sales Manager: George N. Lemmon 

Convention Season: Al| year 

Largest Group Accommodated: 697 (350 rooms, 
36 suites available) 

Convention Rates: Single: 17.00-32.00; Double: 
22.00-37.00; Suite: 20.00-98.00. European 

No. Mtg. Rms. & Capacity of Largest 3 (/,200) 

No. Banquet Rms. & Capacity of Largest: 3 (800) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if food is served 

Smeraes for Exhibit Areas: ag | 

Net ibit Space: 2.448 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, !4mm 
projector 

Stage: Yes 

Sports Facilities: Tennis, swimming, _ surfing, 
canoeing, catamaran riding, golt, volleyball 


Waikiki Biltmore Hotel 


2424 Kalakaua Ave. (Phone: 9357I!; 
Biltmore) 

Manager: John D. Mace 

Convention Season: All year 

Largest Group Accommodated: 500 (246 rooms, 3 
suites available) 

Convention Rates: Single: 10.00; Double: 13.00; 
Suites: 50.00. European 

No. Mtg. Rms. & Capacity of Largest: 2 (200 

No. Banquet Rms. & Capacity of Largest: 4 (500) 

Group Meal Rates: Breakfast: .90; Lunch: from 
1.25; Dinner: from 1.85 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if meal served 

Charges for Exhibit Areas: 15.00 to 25.00 

Net Exhibit Space: |,600 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Swimming, bowling, surf board 
riding, outrigger canoe riding, catamaran rides 


Telegraph: 


IDAHO 


BOISE 


Railroads: U.P. Sys. 
Airlines: UAL, WCA 


Hotel Boise 
See Advertisement, Page 56 


8th & Bannock (Phone: 2-551!) 

Manager: John Mangini 

Convention Season: All year 

Largest Group Accommodated: 250 (100 rooms, 4 
suites 

Air Conditioning: 6 banquet and meeting rooms, 
100 bedrooms 

Convention Rates: Single: 6.50-10.00; Double: 9.00 
15.00; Suites: 17.00-25.00. European 

No, Mtq. Rms. & Capacity of Largest: 6 (600 

No. Banquet Rms. & pacity of Largest: 6 (600) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 100.00 

Net Exhibit Space: 3,200 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, black- 
boards, screen, projectors on rental basis 

Stage: Yes 

Sports Facilities: Golf, skiing, swimming, fishing 


Owyhee Hotel & Motor Inn 


See Advertisement, Page 56 


1109 Main St. (Phone: 3-46!1) 

Manager: Basi! Miaullis 

Sales Manager: Jack Hyder 

Convention Season: Al! year 

Largest Group Accommodated: 160 (75 rooms, 4 
suites available) 


SALES MANAGEMENT 


Air Conditioning: 103 bedrooms, banquet and 
meeting rooms 

Convention — Single: 5.50-12.00; Double: 7.50- 
15.00; Suites: ropean 

No. Mtg. Rms. My Capacity of Largest: 4 (300) 

No. Banquet Rms. & Capacity of Largest: 5 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.65; 
Dinner: 2.75 

Liquor: Served in hotel 

Charges for M Rms.: vary, 

Charges for Exhibit Areas: ary 

Net Ibit Space: 3,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, black- 
boards, easel, screens 

Stage: Available 

Sports Facilities: Sinking, fishing, hunting, golf, 
trap shooting, swimming 


POCATELLO 


Bannock 


105 S. Arthur (Phone: CEdar 3-1260) 

Manager: Raymond A. Dodge, Jr. 

Sales Manager: Jack Hyder 

Convention sl All year 

Largest Group Accommodated: 300 (125 rooms, 6 
suites available) 

Air Conditioning: 25% bedrooms, benenet halls 

Convention Rates: Single: 5.50 to 7.50; Double: 
7.25 to 10.00; Suites: up to 20.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (300) 

No. Banquet Rms.: 6 

Group Meal Rates: Breakfast: |.50; Lunch: 1.75; 
Dinner: 2.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 

Charges for Exhibit Areas: |0.00 average 

Net Exhibit Space: 3,500 sq. ft. all on one floor 
included in meeting room space 

Audio-Visual Aids: PA system, spotlights, screens. 
Rentals available 

Stage: Yes (6 ft. by 30 ft.) 


SUN VALLEY 


Railroads: of; 
Airlines: UAL WCA (served through Twin Falls) 


Sun Valley Lodge & 
The Challenger Inn (HSMA) 


See Advertisement, Page 96 

(Phone: 3311) 

Manager: Winston McCrea 

Sales Manager: Adolph Roubicek 

Convention Season: Apr. |5-June 30, after Labor 
Day to Oct. 15 

Largest Group Accommodated: 500 (292 rooms, 4 
suites available) 

Convention Rates: Single: 21.00; Double: 18.00 per 
person; inn: 19.00 single, 16.00 per person 
double, American 

No, Mtg. Rms. & by ne of Largest: 8 (479) 

No. Banquet Rms. & Capacity of Largest: 2 (500) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Comes with American 
plan rate 

Net Exhibit Space: 1,700 sq. ft. 

Audio-Visual Aids: PA system, spotlighf, |émm, 
35mm and 3'/ x 4 projectors 

Stage: Available 

Sports Facilities: Golf, ice skating, horseback 
riding, bowling, tennis, trap and skeet shooting 

Hotel a Robert F. Warner, Inc. (see 
pg. 47) 


ILLINOIS 


CHICAGO 


Railroads: G.M. & O.; Santa Fe; Balt, & Ohio; 
; Chi, & . Hh: C, & N.W.; Chi. 
W.: Chi., Ind. & Louisv.; 
; Erie; ne a i. Cent.: 


: Ind Harbor Belt; Soo Line 

Airlines: “RAL. "BNF, CAP, CAL, Chicago ‘copter, 

DAL, EAL, LCA, NOR, NWA, OZA, TCA, 
TWA, UAL 
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CONVENTION BUREAU Columns, Location and Dimensions: 2/0 ft. clear 
Chicago Convention Bureau span ; 
134 N. LaSalle St. (2 Current and Utilities Available: 110, 220, 440 AC 
Chester A. Wilkins, Executive Director or DC, gas, water, drainage, steam, compressed 
air 
Loading Facilities: Railroad siding, 13 truck doors 
90 ft. of docks 
AUDITORIUMS Location, Size of Storage Areas: 200,000 sq. ft., 
lower level 
Chicago Exposition Center Number of Meeting Rooms and Capacities: '4 


(5,000) 

208 South LaSalle St. (Phone: CEntral 6-6037) Facilities to Handle Food Functions: Can handle 
Manager: Ed Lee banquet for 5,000 
Exhibit Areas: 300,000 sq. ft. Parking Facilities: 7,500 cars 
Rental Fees: 50 cents per net sq. ft. Includes crate Distance from Business District: 2.5 miles 
storage, general cleaning, perimeter guard 
Pg general lighting, heat, air-conditioning 

loor Load: 400 Ibs. per sq. ft. 
Ventilation: Air-conditioned International Amphitheatre 
Ceiling Height: 30 ft. See Advertisement, Page 97 
PA System: Yes 
— Opening to Exhibit Hal!: 18 ft. by 4\st and S$, Halsted Sts. (YArds 7-5580) 
No. of Elevators and Capacities: Al! facilities on Manager: Merton E. Thayer 

ground level Exhibit Areas: 585,000 sq. ft. 


Your Very Next Convention 
or Sales Meeting Should Not Be 
in The Internationally Famous 


: Int ti l 
Things Aitesichile nternationa 
ae! Amphitheat 
6 lg mpni eatre 

Vacation Show 

International chap Exposition Chicago . . . the convention city . . . is the 
and orse Show 
Interngtional Kennel natural spot for your next meeting. The Inter- 
Club Dog Show 
International Dairy 


phair Sat tte accommodate meetings, conventions and exhi- 


national Amphitheatre has the facilities to 


National Metal €xposition : bitions of any size. 
Inte-national Heating and = 
Air-Conditioning Exposition 585,000 Sq. Ft. Exhibit Space 
Republican end Democrat Air Conditioned Arena Seats 13,500 
National Congentions New Public Address System 
National Packaging Exposition Parking for 7,500 Cars 
Materials Handling Exposition Individual Halls 4,000 to 180,000 Sq. Fr. 
National Machine Tool 15 Minutes from the Loop 
Builders’ Show . ne 
ask Wi titers’ Chis Direct Your Inquiries To 


and other leading M. E. Thayer, General Manager 
expositions 
Many Smaller Rooms 
Available . 
Adjoining Nationally 
Famous Restaurants 


Adjoining the Amphitheatre . 


home of the 
internationally famous toc ar nn 
SIRLOIN RO om charming atmosphere housing some of the world's 
where the sfeak is born’’ oo famous restaurants. Complete facilities for sales 
meetings, banquets and special dinners for groups of 
Private dining rooms and 25 to 800. It will pay you to write for literature, 
meeting rooms plots and banquet menus 
Four Seasons and Harvest Direct Inquiries to 
banquet rooms Mr. Robert Foss, General Manager 
Postillion Room for 
Private meetings 
Saddle and Sirloin 
Club facilities 


nternational Amphitheatre 
42nd and Halsted @ Chicago 9, Illinois 


GOING TO 
CHICAGO? 


MAKE A DATE 


WITH THES" 


Newest, roomiest of all. 
United Air Lines DC-8 Jet Mainliner® 


is the best of the jets. 


quietest, 


Fly it soon. 


For convention and post-conven- 
tion tour planning, call or write: 
M. M. Mathews, Megr., 
Sales, 36 S. Wabash, 


Convention 
Chicago 3, Ill. 


UNITED 
D)(C50S 


JET MAINLINER, BY poue.as 


hold 
your next 
MEETING 


Teletype CG28 


Complete facilities adaptable to any 
type of function 


Personalized attention to every detail 
Convenient to railroad terminals 
Located in the center of 
downtown Chicago 

% Gracious, modern atmosphere, 
plus traditional LaSalle hospitality 


write for new brochure showing room 
charts, floor plans and full details 


Allan Stubbins 


M 


ILLINOIS 
Chicago continued 


Rental Fees and Services: 

Floor Load: First floor, 
ibs. per sq. ft. 

Ventilation: Natural and forced air; Arena and 
side halls air conditioned 

Ceiling Height: 4 ft. 23 ft., 87 ft., 20 ft. 27 ft. 

= System: In main Arena and adjoining six 
alls 

Dimensions, 


On application 
unlimited; second, 180 


Opening to Exhibit Hall: 
by 16 ft. wide 

Elevators and Capacities: Two, 8, 

Columis: 2 ft, diameter: 25.5 ft. 
26 ft. by 52 ft., 40 ft. by 60 ft. 

Utilities: Gas, water, drainage, 
any capaci 


14 ft. high 


Ibs. 
by 26 ft. and 


steam, AC— 


< ons a Railroad siding in building 


le truck doors 
Meet nq Rooms and Capacities: Ten 
Arena, 13,500 
Eenquet Capacity: 8,000 
Parking Facilities: 7,500 cars 
a from Business District: Three and a half 
miles 


1S te 500; 


Navy Pier 


Lake yew and Grand Ave. 
Ext. 2274) 

Manat John J. Manley, Port Manager 

Exhibit Areas: 350,000 sq. Ht. 

Rental Fees and Services: On application 

Floor Load: 100 Ibs. per sq. ft 

Ventilation: Natural 

Leiling Height: 24 ft. 

P. A. System: Available 

— Opening to Exhibit Hall: 
19 ft. 

Columns: None 

Utilities: Electricity, gas, 

Loading Facilities: 

Storage Areas: 50, 

Meeting Rooms and eecitien 300 to 2,500 

Parking Facilities: Several thousand cars 

Distance from Business District: 1.5 miles 


(RAndolph 6-8000, 


14.5 ft. by 


woter 
16 ee doors 


Chicago Coliseum 

1513 S. Wabash Ave. (WAbash 2-5862) 

President-Mgr.: Fred M. Morelli 

| Areas: 92,000 sq. ft., tain floor; 

ft., balcony 

Rental Fees and Services: On application 

Floor Load: 150 Ibs. to unlimited 

Ventilation; Natural and artificial 

Ceiling Height: 16 ft. - 90 ft. 

P. A. System: Available 

Dimensions, NT 1 to Exhibit Halli: 12 ft. by 
12 ft.; 16 “ft. by 18 ft. 

Utilities: AC current, 
drainage 

Loading Facilities: Direct 

Storage Areas: Ample 

Meeting Rooms and Capacities: 
North Hall 

Facilities for 
Capacity 


21,700 


any capacity; gas, water; 


Coliseum, 9,000; 
4,000; Ballroom, 1,000 


Food Functions and Banquet 


| Parking Facilities: Good 


Distance from BD any District: One mile 


8th Street Theatre 
Operated by Conrad Hilton Hotels 
741 S. Wabash Ave. (Phone: WEbster 9-3434) 


Manager: Louis Liss 

Exhibit Areas: |,380 sq. ft. in foyer 

Floor Load: 140 ibs. er sq. ft. 

Ventilation: Air-conditioned 

Ceiling Height: 30 ft. 

Utilities: Unlimited AC and DC, water, 
drainage. PA System: Yes 

Loading Facilities: Receiving door on stage 

Storage Areas: gg 

Searing Capacity: 

Parking Facilities: Aveitable 

Distance from Business District: Three blocks 


steam, 


Prudential Building Auditorium 
130 East Randolph Drive (1) (Phone: WHitehall 
3-2800, Ext. 243) 
torium Proper, 7,099 sq. ft.; 1,773 sq. ft. 
Manager: M. J. Sylvester 
Exhibit Areas and Square Footage of Each: Audi- 
plus stage 
Floor Load: 100 Ibs per sq. ft. 
Ventilation: Air conditioned 
Ceiling Height: Auditorium, 21" 9"; 
PA System: Yes 
Dimensions, Opening to Exhibit Hall: 8' x 10’ 
Columns, Location and oy =y— Six, 3 on each 


side of auditorium, 6 ft. from wall 
Cat and Utilities Auttiobhe 110, 220V, limited 


Foyer, 


Foyer, 9 


relies Facilities: Street level entrance 

Facilities for Food Functions: Banquet for 500 
persons 

Distance from Business District: 
area 


Inside business 


Ambassador Hotels (HSMA) 


See Advertisement, Page 99 
N. State & Goethe Sts, (Phone: Superior 7-7200) 
Manager: Max Blouet 
Sales oem: Phyllis Royce 
Convention Season: All year 
Largest Group Accommodated: 300 (150 rooms, 

50 suites available 
Air Conditioning: Entire hote| 
Comers Rates: i. 15.00-25.00; Double: 
-30.00; Suites: 00.00. European 
No” “Mtg. Rms. & Capacity of Largest: !0 (900 
No. Banquet Rms. & Capacity of Largest: IC (600) 
Group Meal Rates: Breakfast: from 3.00; Lunch: 
3.50; Dinner: 6.00 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None 
Audio-Visual Aids: PA system, spotlights 
Stage: Portable 
Sports Facilities: Swimming at Lake 
Leonard Hicks, Jr. and 


2 blocks 
(see pg. 29) 


Michigan 


Hotel Representative: 
Associates, Inc, 


Bismarck Hotel 
See Advertisement, Page 98 


171 W. Repsol St. (Phone: CEntral 6-0123; Tele- 
graph: CG 1487) 

Manager: William B. Horstman 

Sales Manager: Pauline J. Brown 

Convention Season: Al! year 

Largest Group Accommodated: 750 (350 rooms, 
26 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 9.50-30.00; Double: 
15.50-30.00; Suites: 32.00-125.00. European 

No. Mtg. Rms. & Capacity of Largest: 14 (400) 

No. Banquet Rms. & Capacity of Largest: 4 (400) 

Group “Meal Rates: Breakfast: 2.75; Lunch: 3.25; 
Dinner: 4:75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Vary 

Charges for Exhibit Areas: Vary 


PrICAA 
r'Aco WANTED!.. 


IN CHICAGO 
SMALL GROUP MEETINGS 


SMALL CONFERENCES are 
our BIG MEETINGS 


BISMARCK, HOTEL 


550 Air-Conditioned Rooms 
TV and Radio in every room 


SALES MEETINGS/Part II 


WM. B. HORSTMAN, Gen. Mgr 


* ROBERT R. CARRA, Mar. 
PAULINE BROWN, Sales Mar 


SALES MANAGEMENT 


Chicago’s Most Exclusive Hotel... 


4 


Hotels Ambassador 


j 


Now offers complete facilities 
for business meetings 


New Guildhall Ballroom + All the very latest lighting and special-effects equipment 


Wide Range of Function Rooms * exhibition facilities + closed circuit television + visual 
aids and projection facilities + completely air-conditioned 


Latest Equipment * comfortable seating throughout + parking by doorman 
service * Dictograph service available without charge + 


The Hotels Ambassador now offer red-carpet treat- Choose Your Function Room at the Hotels Ambassador 

ment plus the most extensive facilities available, Dinner Reception Mecting 
«pacity pacity Capacity 

for your next business meeting. With a complete = GuILDHALI 600 =: 1800-900 


array of rooms, starring the magnificent new Guild- |©§ FOUR GEORGES___________300 700 = 400 
hall Ballroom, accommodations are available for GEORGE I_— 150 300-200 
GEORGE Il & GEORGE Ill 150 300 150 
THE CIRCUS 25 é 35 
GAINSBOROUGH ROOM- 29 ‘ 30 
CHIPPENDALE ROOM_________90 ‘ 120 
THE BATH 50 b 65 
give your meeting an entirely new look, a new feel- — sa RAH SIDDONS WALK 200 5 250 
ing of success at Chicago’s very best address! JOSHUA REYNOLDS_______125 : 100 


luncheon and dinner functions seating 6 to 600. 


Why not combine the finest in location, service, 
prestige and facilities (see listing) when you hold 


your next function. Let the Hotels Ambassador 


For full information contact Catering or Sales Departments 


HOTELS 
Home of the Fabulous Pump Room 


NORTH STATE AT GOETHE « CHICAGO «+ ILLINOIS + SUperior 7-7200 


NOVEMBER 20, 1959 


SURPRISE IN CHICAGO 


You should know these surprising facts 
about Chicago’s incomparable 


Drake Hotel before you schedule your next 


meeting—large or small... 


at 
So 
tt 
ait 
a 
= 
aa 


\\ 
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1. While The Drake is one of America’s most distinguished 
hostelries, it doesn’t cost one cent more than other 
leading hotels to headquarter your meeting here. 


. The Drake is “‘alive.”? Meetings go like clockwork and 
everyone enjoys the warm, hospitable service in a set- 
ting of luxuriant comfort. 


Swe The SO am & Now $8,000,000 new! No hotel in the 


midwest can match The Drake for unsurpassed con- 
venience, location, facilities. 4 major meeting rooms 
accommodating up to 800, plus 16 committee rooms 


LAKE SHORE DRIVE AND UPPER MICHIGAN AVENUE . P 
SUPERIOR 7-2200 TELETYPE NO. CGIse6 for functions of 12 to 300. 700 guest rooms. 100% 


G. E. R. FLYNN, Vice President—Sales air conditioned. May we tell you more? Phone or 
H. B. RICHARDSON, Convention Manager write for brochure. 


HOTEL 


SALES MEETINGS/Part I1| SALES MANAGEMENT 


NOVEMBER 20, 


r WA puts wings on convention planning 


CHICAGO 
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Centrally located, Chicago is ideal for conven- 
tions! And TWA offers you the ideal way to fly 
there. With the superb TWA BOEING 707, 
fastest Jetliner in the U.S., and magnificent 
Skyliners, TWA serves 70 U.S. cities. 

TWA offers every assistance, from selecting 
the site to round-trip transportation. TWA’s 
Convention Bureau specialists help you to find 


the facilities best suited to make your meeting 
an outstanding success ...accommodations for 
groups of any size . . . relaxing recreation. 

For information about TWA’s Convention 
Planning and Transportation Service, call your 
nearest TWA office now. Or write: Herb Lynn, 
Convention Sales Manager, TWA, 380 Madison 
Avenue, New York 17, New York. 


FLY THE FINEST... FLY TWA USA > EUROPE - AFRICA * ASIA 
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ILLINOIS 
Chicago continued 


Net Exhibit Space: 2,268 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights. Projec- 
tors available on a rental basis 

Stage: Yes 


The Conrad Hilton Hotel 
(HSMA) 
See Advertisement, Page 33 


Balbo & Michigan Ave. (Phone: Wabash: 2-4400) 
Manager: Robert F. Quain 


Sales Manager: MacLellan E. King 

Convention Season: All year 

Largest Group Accommodated: 3,000 (| ,800 rooms, 
is suites available) 

Air Conditioning: Entire hotel! 

Convention ~~ - singeee from 7.00; Double: from 
12.50; Suites: from 

No. Mig. Rms. & Capacity of Largest: 27 (3,008) 

No. Banquet Rms. & Capacity of Largest: 8 (lt, 606) 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.00; 
Dinner: 4.50 

Liquor: Served in hotel 

bey < for Mtg. Rms.: 10.00 to 1,000 

Net Exhibit Space: 42,000 sq. ft. on one floor 

Audio-Visual Aids: All types including closed- 
circuit TV, PA system, spotlights 

Stage: Available 


The Drake (HSMA) 
See Advertisement, Page 100 
140 E. Walton (Phone: Superior 7-2200) 


SHERATON 


© proudest name in HOTELS 


IN CHICAGO 


Cf oe 


‘% 


rnenmar 


—- TWO FAMED 


SHERATON HOTELS 


THE SHERATON TOWERS: Magnificent Grand Ballroom accommo- 
dates 1600 for meetings, 1200 for banquets. Direct hoist to ballroom 
can handle large displays and exhibits. Other function rooms for 
from 50-500 people. There are 450 bedrooms — all high above the 
city noise. 600 room addition to be completed in early 1961. Beautiful 


13th floor swimming pool. 
Thomas J. McDonald, Sales Manager 


Michael T. McGarry, General Manager 


THE SHERATON-BLACKSTONE: One of the world's most celebrated 
hotels — famed for political and business conventions. Old World 
elegance — combined with complete convention facilities. 400 bed- 


rooms and suites. 


Douglas M. Boone, General Manager 


: PROVIDENCE DETROIT 
. SPRINGFIELD, Mass. CLEVELAND 
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West 
SIOUX CITY, lowa SAN FRANCISCO 
SIOUX FAUS, S, D. LOS ANGELES HAMILTON, Ont. 


Richard W. Davis, Sales Manager 


EAST ALBANY CINCINNATI CEDAR RAPIDS, lowa PASADENA 
NEW YORK ROCHESTER ST. LOUIS souTH PORTLAND, Oregon 
BOSTON BUFFALO OMAHA LOUISVILLE HAWAII 

: WASHINGTON SYRACUSE AKRON DALLAS HONOLULU 
PITTSBURGH BINGHAMTON, N.Y. INDIANAPOUS ~NEW ORLEANS a 
BALTIMORE MIDWEST FRENCH LICK, ind. MOBILE, Alabame MONTREAL 
PHILADELPHIA CHICAGO RAPID CITY, S. D. T 


‘ORONTO 
NIAGARA FALLS, Ont. 


samc ie va | 


Manager: L, E. Schoenbrunn 
Sales Manager: G. E. R. Flynn 


Largest Group Accommodated: 800 
suites available) 
Air Conditioning: Entice hotel 
Convention Rates: Sing! ae yet Double: 13.50- 
ne Mig ten. a ; woh Large: 19 ( 
io. : ge 
No. Banquet Le & Capacity of L 4 (058) 
Group Meal Rates: Greatiat "ah yew’ 3.50; 
Dinner: 6.00 (plus tax & 13% fee) 

Liquor: serves in hotel 
Charges wee Rms.: None for conventions 
Charges for Exhibit Areas: 50.00-60.00 per day 
Net ibit Space: 5,650 sq. ft. on one floor, 


(300 rooms, 50 


adaperate area 

Visual Aids: PA system, spotlights 

Stage: Available 

Hotel Representative: Howard F. Dugan Associ- 
ates (see pg. 29) 


Edgewater Beach Hotel (HSMA) 


5349 Sheridan Road (Phone: LOngbeach !-6000) 

Manager: Edward L. Buckley 

V.P.-Sales: Harold J. LaFrenere 

Convention Season: Al! year 

Largest Group Accommodated: |,000 (550 rooms, 
125 suites available) 

Air geen Banquet and meeting rooms. 


50% b 

Contetion "Rates: Single: 7.00-19.00; Double: |0.00- 
24.00; Suites: 20.00-45.00. Slightly higher rates 
from June to Au 

No. Mtg. Rms. & Eapoctty of Largest: 23 (1,000) 

No, Banquet Rms. & Capacity of Largest: 6 (| 000) 

Group Meal Rates: Breakfast: 2.25; Lunch: 3.00; 
Dinner: 4.50 

Liquor: Served in ae 

Charges for Mtg. Rms.: 

Charges for Exhibit ph "105.00 for 24 hours 

Net Exhibit Space: 32,000 sq. ft, on one floor, 
some separate area 

Audio-Visual Aids: PA system, spotlights, ail types 
and sizes of projectors 

Stage: Available 

Sports Facilities: Swimming, golf. tennis, shuffle 
board boatina horseback riding 

Hotel Representative: Howard F. Dugan Associ- 
ates (see pg. 29) 


Executive House 

7| &. Wacker Drive (Phone: Financia! 6-7/00; 
Telegraph: CG 1171) 

Manager: A. M. Quarles 

Sales Manager: William C. Murray 

Convention Season: Al! year 

Largest Group Accommodated: 600 (250 rooms, 40 
suites available) 

Air Conditioning: Bedrooms, banquet halls, meet- 
ing rooms 

Convention Rates: Single: 14.00-21.00; Double: 
18.00-25.00; Suites: 30.00-47.50. European 

No. Mtg. Rms. & Capacity of Largest: 8 (200) 

No. Banquet Rms. & Capacity of Largest: 8 (200) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 4.50 

Liquor: Served in hotel 

Audio-Visual Aids: PA system, spotlights, 8mm & 
6mm projectors 


LaSalle Hotel (HSMA) 


See Advertisement, Page 98 


10 N. LaSalle St. (Phone: FRanklin 2-0700) 
Wenaaen Allan Stubbins 
P.-Sales: M. P. Matern 
Gomme Season: All yea 
Largest Group dacemmeteed: 1,100 (700 rooms, 
35 suites available) 
Air Conditioning: Entire hotel by early 1960 
Convention Rates: Single: 7.50-15.50; Double: 11.00- 
19.00; Twins: 15.00-20.00; Suites: 17.50-85.00 
No. Mtg. Rms. & Capacity of Largest: 17 (1,000) 
No. Banquet Rms & Capacity of Largest: |7 (650) 
Group Meal Rates: Breakfast: 2.50; Lunch: 3.75; 
Dinner: 4.50 
Liquor: Served in hotel 
Charges for Mtg. Rms.: According to food func- 


tions 

Net Exhibit Space: 15,000 sq. ft., including 10,000 
sq. ft. on one floor 

Audio-Visual Aids: Many types, PA system, spot- 
lights 

Stage: Available 


Morrison Hotel (HSMA) 


79 W. Madison St. (Phone: FR-29600) 
Manager: John B. Grande 


SALES MEETINGS/Part Il SALES MANAGEMENT 


<2 PUT ALL YOUR 
Bs PEOPLE UNDER 


NOVEMBER 20, 1959 


vo 


FLOO 


EXHIBITS ON 


ALL ROOMS AND SUITES 
AIR-CONDITIONED TOO! 


The Sherman has added 10,000 square feet to its 
already large convention exhibit space. The total is 


now 50,000 square feet . . . all on one floor and all 
air-conditioned. No time lost racing around town .. . 
no stair climbing . . . no crowding into elevators. But 


single-floor convenience isn’t all. The Sherman also 
offers 27 air-conditioned meeting rooms accommodat- 
ing 10 to 2,000, plus exceptional banquet facilities 
for functions of any size. 


@ 1,501 redecorated rooms, all air-conditioned. 

@ Radio in every room—TV in many. 

@ World-famous restaurants: The Porterhouse, offering 
wonderful steaks— Well of the Sea, seafood flown fresh 
daily from the principal rivers, lakes, and oceans of the 
world. And for exceptional food at considerate prices, 
the smart Celtic Grill and Cocktail Corner are long- 
time favorites of Chicagoans and visitors. The Coffee 
Shop and the Snack Bar provide excellent meals quickly. 
e@ The Sherman is in the heart of Chicago’s shopping, 
theater, and financial district. 

@ Drive-right-in convenience—the only hotel in Chi- 
cago with on-premise garage facilities. No waiting for 
busy doormen when you arrive .. . no waiting for de- 
livery when you leave. 


Danny Amico, Vice President and Director of Sales, backed Bits 
by highly qualified staff, is on hand day and night to attend ans 


to all your convention requirements. For help in planning 
your next convention, phone, wire or write Danny. 


SHERMAN — 


Chicago’s Most Convenient Hotel lie 
COMPLETELY AIR-CONDITIONED | Wie eae 
Randolph, Clark and LaSalle Streets - Telephone: FRanklin 2-2100 - Teletype: CG 1387 
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Chicago continued 


Sales Manager: Gerald G. Sanderson 

Convention Season: All year 

Largest Group Accommodated: 5,000 (1,600 rooms, 
200 suites available) 

Air Conditioning: Banquet and meeting rooms, 
1,200 bedrooms 

Convention Rates: Single: 7.50-13.00: Double: 
10.50-17.00; Twins: 14.50-24.00; Suites: 30.00-65.00 

No. Mtg. Rms. & Capacity of Largest: 35 (2,000) 

bai > eal Rates: Breakfast: 25 Lunch: 3.00; 
L ) 

Group Meal Rates: Breakfast: 2.50: Lunch: 3.50; 
Dinner: 4.50 ' 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 100,000 sq. ft.; 
on one floor 

Audio-Visual Aids: PA system spotlights screen 

Stage: 30 ft. x 60 ft. ss Gig ae 


21,000 sq. ft. 


Hotel North Park (HSMA) 


1931 Lincoln Park West (Phone: MOhawk 4-3200) 

Manager: Herbert Kruger 

Sales Manager: Clyde Olson 

Convention Season: Al| year 

Largest Group Accommodated: 250 (75 rooms, 10 
Suites available) 

Air Conditioning: Banquet and meeting rooms 
some bedrooms j 

Convention Rates: Single: 8.00-10.00; Double: 10.50- 
14.00; Suites: 15.50-45.00. European 

No. Mtg. Rms, & Capacity of Largest: 5 (400) 

No. Banquet Rms. & Capacity of Largest: 5 (350) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 3.50 ‘ 

Liquor: Served in hotel 

Net Exhibit Space: 3,240 sq. ft. on one floor 

Audio-Visua| Aids: PA system, screens 

Sports Facilities: Swimming & horseback riding 


Palmer House (HSMA) 
See Advertisement, Page 33 


State & Monroe (Phone: Randolph 6-7500) 

Manager: Vernon Herndon 

Sales Manager: A. W. Le Faivre 

Convention Season: All year 

Largest Group Accommodated: 3,200 (1,500 rooms 
80 suites available) ; 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.00-22.50; Double: 14.50. 
27.50; Suites: from 29.50, European 

No. Mtg, Rms, & Capacity of Largest: 25 (1,500) 

7 ee Rms, & Capacity of Largest: 25 

Group Meal Rates: Breakfast: 2.50: Lunch: 3.00: 
Dinner: 4.50 i 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Nominal 

Charaes for Exhibit Areas: Nominal 

Net Exhibit Space: 21,600 sq. ft. on one floor 

Audio-Visual Aids: All types available, FA system 
spotlights 

Stage: Available 


Pick-Congress Hotel (HSMA) 

$20 S. Michigan Ave. (Phone: HArrison 7-3800) 

Manager: William J. Burns 

Sales Manager: Robert Lesman 

Convention Season: Al! year 

Loge Group Accommodated: |,100 (500 rooms, 
70 suites available 

Air Conditioning: Banquet halls. 85% bedrooms 

Convention Rates: Single: 8.00-12.00; Double: 12.00- 
18.00; Suites: from 22 European 

No. Mtg. Rms. & Capacity of Largest: 30 (1,000) 

No. Banquet Rms.: 4 ; 

Group Meal Rates: Breakfast: 2.50: Lunch: 3.00: 
Dinner: 4.50 ‘ 

Liquor: Served in hotel 

Net Exhibit Space: 10,000 sq. ft. on one floor. 
Separate area 


Audio-Visual Aids: Movie screen projectors, PA 
system, spotlights ° 
Stage: Yes 


St. Clair Hotel 

162 E, Ohio St. (Phone: Superior 7-4660) 
Manager: Malcolm James 

Sales Manager: David J. Gardner 
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Convention Season: All year 

Largest Group Accommodated: 400 (250 rooms, 
100 suites available) 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Convention Rates: Single: 6.50-12.00; Double: 10.00- 
17.50; Suites: 17.50 up 

No; Mtg. Rms. & yee of Largest: 8 (400 

No. Banquet Rms, & Capacity of Largest: 8 ( 

Group Meal Rates: Breakfast: 2.25; Lunch: 2.75; 
Dinner: 3.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if banquets are held 

Net Exhibit Space. 6,000 sq, ft. on one floor 

Audio-Visual Aids: Many types available, PA sys- 
tem, spotlight 

Stage: Available 


Sheraton Towers Hotel (HSMA) 
See Advertisement, Page 102 


505 N. Michigan (Phone: Whitehall! 4-41!00) 

Manager: Michael T. McGary 

Sales Manager: Tor McDonald 

Convention Season: Al! year 

— Group Accommodated: 2,000 (1,000 rooms, 

suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.25-16.00; Double: 14.25- 
20.00; Suites: 17.75-85.00. European 

No. Mtg. Rms. & Capacity of Largest: 25 (1,450) 

No. Banquet Rms. & Capacity of Largest: 25 


(1,200) 

Group Meal Rates: Breakfast: 2.75; Lunch: 3.25; 

inner: 4.50 

Liquor: Served in hote| 

Charges for Mtg. Rms.: Variable 

Charge for Exhibit Areas: 25.00 per booth 

Net Exhibit Space: 24,000 sq. ft. on two floors 

Audio-Visual Aids: Ali types available, PA system, 
spotlights 

Stage: Available (10'x30') 


Sheraton-Blackstone Hotel 
(HSMA) 


See Advertisement, Page 102 


636 So. Michigan Ave, (Phone: HA 7-4300) 

Gen. Mgr. Douglas M. Boone 

Sales Manager: Richard W. Davis 

Convention Season: Al! year 

Largest Group Accommodated: 250 (1!5 rooms, 10 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 9.50-16.00; Double: 16.00- 
23.00: Suites: 26.00-90.00. European 

No. Mtg. Rms. & Sy oe of Largest: 12 (600) 

No. Banquet Rms. & Capacity of Largest: !2 (500) 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.00; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Vary 

Charges for Exhibit Aseas: Vary 

Net Ethibit Space: 2,420 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screens, 
projectors on renta| basis 

Stage: Available 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


Hotel Sherman (HSMA) 
See Advertisement, Page 103 


Clark & Randolph Sts. (Phone: FRanklin 2-2100; 
Telegraph: CG1387) 

Manager: Eugene E. Barrett 

Sales Manager: Daniel Amico 

Convention Season: Al! year 

Largest Group Accommodated: 3,000 (1,50! rooms, 
80 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.45-15.95; 
11.45-19.95; Suites: 28.50-73.00. European 

No. Mtg. Rms. & Capacity of Largest: 27 (2,000) 

No, Pa Rms. & Capacity of Largest: 27 
(2,000) 


Double: 


Liquor: Served in hotel 

Charges for Mtg. Rms.: Variable 

Charges for Exhibiting Areas: Variable 

Net Exhibit Space: 40.000 sa. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, pro- 
jectors 

Stage: Available 

Hotel Representatives: Leonard Hicks, Jr, and 
Associates, Inc., John A. Tetley Co., Inc. (see 
pg. 29) 


Stockyard Inn 
See Advertisement, Page 97 
4178 South Halsted St. (Phone: YArds 7-5580) 


SALES MEETINGS/Part I] 


Manager: Robert M. Foss 

Convention Season: Ali year 

Largest Group Accommodated: 300 (175 rooms, 
8 suites available Fe 

Air Conditioning: 10 banquet and meeting rooms, 
20 bedrooms 

Convention Rates: Single: 3.00; Double: 5.00; 
Suites: 15.00-35.00. European 

No. Mtg. Rms. & Capacity of Largest: 16 (800 

No. Banquet Rms. & Capacity of Largest: 16 (800) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if food and bev- 
erages served 

Cheneee for Exhibit Areas: Vary 

Net Exhibit Space: 18,040 sq. ft. on one floor. 
Separate area . 

Audio-Visual Aids: PA system, spotlights 

Stage: Will build 


DECATUR 


Railroads: B. & O.; I.T. El.; Penna.; Wab.; Ill. 
Cent. 
Airlines: OZA 


Boss Orlando Hotel (HSMA) 


Water & Wood Sts. (Phone: 433!) 

Manager: Peter E. Van Kleek 

Sales Manager: Eric Winkler 

Convention Season: All year 

Largest Group Accommodated: 300 (150 rooms, 6 
suites available) 

Air Conditioning: Banquet and meeting rooms, 50 
bedrooms 

Convention Rates: Single: 5.50-7.09: Double: 7.50- 
9.50; Twins: 11.00 & 12.00; Suites: 22.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (400) 

No. Banquet Rms. & Capacity of Largest: 6 (400) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for pe? Rms.: None if food is served 

Charges for Exhibit Areas: None if food is served 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available : 

Sports Facilities: Golf, swimming, tennis, boating 


EVANSTON 


Ralicont C.M. St. P. & P.; C. & N.W.; C.N.S 
Airlines: Served through Chicago 


North Shore Hotel (HSMA) 


1611 Chicago Ave. (Phone: UN 4-6400) 

Manager: John Poulos. Jr. 

Convention Season: Al! year 

Largest Group Accommodated: 150 (50 rooms, 8 
suites available) 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Convention Rates: Single: 7.00-9.00; Double: 10.00- 
12.00; Suites: 20.00 

No. Mtg. Rms. & Capacity of Largest: 4 (500) 

No. Banquet Rms. & Capacity of Largest: 4 (300) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Not served in hotel 

Charges for Mtaq. Rms.: 10.00 to 175.00 

Charges for Exhibit Rms.: 10.00-250.00 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screen 

Stage: Available 


Orrington Hotel (HSMA) 


Orington Ave. & Church St. (Phone: University 
4-8700: Telegraph: 1830) 

V-P & Gen. Manager: Palmer Jones 

Manager: W. H. Kurts 

Convention Season: All year 

Largest Group Accommodated: 100 (100 rooms, !2 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.00-12.00; Double: 10.00- 
15.00; Suites: 22.00-42.00. European 

No. Mtg. Rms. & Capacity of Largest: 7 (125) 

No. Banquet Rms, & Capacity of Largest: 7 (1 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.50: 
Dinner: 3.50 

Liquor; Not served In hotel 

Charges for Mtg. Rms.: 10.00 up 

Charges for Exhibit Areas: 10.00 up 

Net Exhibit Space: 3,240 sa. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, black- 
board, movie screens 

Sports Facilities: Golf, riding, swimming 


HIGHLAND PARK 


Railroads: C. & N.W.; C. No. Sh, & M. 
Airlines: Served through Chicago 


Hotel Moraine-on-the-Lake (HSMA) 
2501 North Sheridan Road (Phone: |Dlewood 
2-4444) 


~~ 


SALES MANAGEMENT 


Manager: Larry Boyle 

Sales Manager: Betty Green 

Convention Season: All year 

Largest Group Accommodated: 350 (180 rooms, 35 
suites available) 

Air Conditioning: Banquet and meeting rooms 

Convention Rates: April to Nov.—Single: 10.00; 
Double: 15,00; Suites: 15.00-25.00. Dec. to March 
—Single: 7.50: Double: 11.50; Suites: 15.00-25.00. 
European 

No. Mtg. Rms. & Capacity of Largest: 14 (400) 

No. —— Rms. & Capacity of Largest: 5 (300) 

Group ne: Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 3.75 

Liquor: ones in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 3,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, projec- 
tion screens 

Stage: Available 

Sports Facilities: Private pool, golf, fishing, horse- 
back riding 

Hotel Representative: Leonard Hicks, Jr. 
Associates, Inc, (see pg. 29 


and 


Villa Moderne Motor Hotel 
See Advertisement, Page 105 


(Opening May, 1959) 

Manager: Pat Miller 

Convention Season: Al! year 

Largest Group Accommodated: 250 (100 rooms, 22 

suites available) 

Air Conditioning: Entire hotel 

ber ee Rates: Single: 10.50-22.00; Double: 
4.50-24.50; Suites: 35.00-5!.00. the oe 

No. Mtg. Rms. & Capacity of Lar - 4 ( 

No. ae Rms, & Capacity ee +h. ci 1400) 


Group Meal Rates: Breakfast: unch: 2.00; 
Dinner: 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None , 

Net Exhibit Space: 6,000 sq. ft. including 3,300 
sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, 16 mm 
sound slide projector, screens, slide equipment 
available 

Stage: Yes : ’ 

Sports Facilities: Indoor and outdoor swimming 
pool, ice skating rink, bowling 


LA SALLE 


Railroads: C.R.1.&P.; C.B.&Q., Ill Cent., 
B. Co, 


La.S.& 


Kaskaskia Hotel 


217 Marquette St. (Phone: CA 3-!200 

Manager: Wm. F. Hahne 

Convention Season: All year 

Largest Group Accommodated: 
suites available) 

Air Conditioning: Banquet and meeting rooms, 40 
bedrooms 

Convention ae Slagle: 5.00-8.00; Double: 8.00- 
10.00; Suites: 15.00-18.00 

No. Mtq. Rms. & — of Largest: 6 (400) 

No. Banquet Rms. apacity of Largest: 6 (320) 


150 (60 rooms, 5 


Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 

Liquor: Served in hotel 

—- for Mtq. Rms.: None if food served in 
ote 


Charges for Exhibit Areas: 20.00 to 40.00 

Net Exhibit Space: 1,200 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights, screen 
Stage: Available 


Sports Facilities: 2 golf courses 5 miles away 


MOLINE 


R.R., Burl., C.M.St.P.&P., 
av. ole, ° ° 
Airlines: OZA, UAL 
Le Claire Hotel 


421 19th St. (Phone: 4-437!) 

Manager: James T. Devaney 

Convention Season: All year 

Largest Group Accommodated: 
18 suites available) 

Air Conditioning: Banquet and meeting rooms, 
125 bedrooms 

Convention Rates: Single: 6.00-10.00; Double: 8.00- 
14.00; Suites: 15.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (400) 

No. Banquet Rms. & Capacity of Largest: 8 (550) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 25.00-|50.00 

Charges for Exhibit Areas: 25.00-|50.00 

Net hibit Space: 4,000 sq. ft. on one floor, 
separate area 


Railroads: C.R.L.&P., 


300 (175 rooms, 


NOVEMBER 20, 1959 


Audio-Visual Aids: PA system, spotlights, ereony, 
projectors on rental basis 


Stage: Yes (15'x20') 
Sports Facilities: bowling 


sy we G.M. & 
M, & St. Li: C, & N.W.: 
©, & He CRA. & 
Penna.; P.T.; ill. Term. 


alleys, swimming pool 


O.; N.Y.C.; 
P. & P.U.; 
P.; N.Y.C. 


Airlines: "AAL,. OZA, TWA 
AUDITORIUM 


Shrine Mosque 


207 N.E. Monroe St. (Phone: 
Manager: Leonard B. Potter 
Exhibit Areas: Auditorium 

Basement floor, 


SKOKIE ROOM 


dining room, 


3-1497) 


lobby: 1,555 . Be 
lobby: 1,3 


One jump ahead... 


FITS 


ANY TYPE EXHIBIT 


Free parking for 500 


Park, Illinois. 


heliport for busy executives. 
Send for details and brochure 
to: Pat Miller, General Man- 
ager, P. O. Box 567, Highland 


cars... 


SUMMIT ROOM FOR TOP-LEVEL 


THE VILLA MODERNE MOTOR HOTEL 


Edens Expressway at Lake-Cook Road « Highland Park, Illinois 


THE EXCITING NEW 


(la Modo 


in tailoring the finest meeting rooms in the 
Midwest for sales meetings, conventions, exhibits . . 
Villa Moderne is planned with your business sessions in 
mind. Closed circuit TV, portable stages, finest in sound and 
lighting equipment. Easily accessible to Chicago .. 
portation. Recreational facilities include heated indoor pool, 


Rental Fees and Services: Auditorium, $250 with 
| electrician; Dining room, $200. Extra charges 
for PA system, spotlights, projectors, and other 


equipment 
Ventilation: Fan blowers 
PA System: Yes . 
Eleva and Capacities: | freight, 2,000 Ibs. 
Loading Facilities: Front and rear of buildin 


Storage Areas: Adjacent to stage and dining 
room and in annex 

Meeting Rooms and Capacities: 3 rooms, up to 
300. Auditorium has 1,828 permanent seats 

Facilities for Food apn = Banquet for 1,050 

Parking Facilities: Lots near’ by 

Distance from Business District: One block 


Hotel Jefferson 


239 S. Jefferson ma 


penenes 4-1151) 
Manager: H. J. Smit 


Convention Season: All year 
Largest Group Accommodated: 500 (250 rooms, 
10 suites available) 


eee HOTEL 
HIGHLAND PARK, ILL. 


. the 


. all trans- 


solarium, outdoor ice skating 
and bowling. Continental cuisine 
in the Fountain Room restaurant 
and Highland Fling cocktail 
lounge. Every type of accommo- 
dation from single rooms to 
executive suites. 
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ILLINOIS 
Peoria continued 


Air Conditioning: Banquet and meeting rooms, 
50 bedrooms 

Convention Rates: Single: 5.00; Double: 7.00; 
Suites: 12.00-18.00 

No. Mtq. Rms, & Capacity of Largest: 7 (000) 

No, Banquet Rms. & pacity of Largest: 7 (350) 

Group Meal Rates: Breakfast: from 1.25; Lunch: 
from 1.50; Dinner: from 2.50 

Liquor: Served in hotel 

Audio-Visual Aids: PA system, spotlights, movie 
screens, easels 


Hotel Pere Marquette 


50! Main St. (Phone: 4-212!; 

Manager: Ferdinand P. Speri 

Sales Manager: Joseph Lannas 

ention Season: All year 

Largest Group Accommodated: 800 (350 rooms, 
38 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.75-10.00; Double: 8.00- 
16.00; Suites: 23.00-34.50. European 

No. Mtq. Rms. & Capacity of Largest: 9 (750) 

No. Banquet Rms. & Capacity of Largest: 9 (600) 

Group Meal Retes: Breakfast: 2.00; Lunch: 2.25; 
Dinner: 3.25 

Liquor: Served in hotel 

Charges for Mtq. Rms.: None 

Net Exhibit Space: 5,786 sq. ft. on one floor, 
separate area 

Audio-Visual Aids: PA system, spotlights, screen, 
rostrum, closed-circuit TV. Projectors can be 
rented 

Stage: Yes 

Sports Facilities: Swimming pool adjacent 


Teletype: PE-8567) 


QUINCY 


Railroads: Burl 
Airlines: OZA 


Hotel Lincoin-Douglas 


10! N. Fourth (Phone: Baldwin 2-5600) 

Manager: Irwin S. Chesen 

Convention Season: Al! year 

Largest Group Accommodated: 400 (156 rooms, 4 
suites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Single: 5.00-'2.00; Double: 
7.00-14.50; Suites: 19.25-27.50 

No, Mtg. Rms. & Capacity of Largest: 6 

No. Banquet Rms. & Capacity of Largest: 6 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.50; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rooms: 7.50-50.00 

Net Exhibit Space: 600 sq. ft. plus 3,750 sq. ft. 
ballroom 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes (3xéx! in three sections, all carpeted) 


ROCKFORD 


Railroads: C.B. & O.; C.M. St. PL & PL; IM. 
Cent.; C. & N.W 


Airlines: NCA, OZA 


Hotel Faust 


630 E. States St. (Phone: 2-373!) 

Manager: A. Dufeuhorst 

Convention Season: All year 

Largest Group Accommodated: 500 (300 rooms, 
10 suites available) 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Convention Rates: Single: 7.50-9.00: Double: 11.50- 
16.00; Suites: 18.00-45.00, American 

No. Mtg. Rms. & Capacity of Largest: 10 (1,000) 

No. Banquet Rms. & Capacity of Largest: 10 (550, 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 3.00 

Liquor: Served in hotel 

Key os for Mtg, Rms.: 9.00-200.00 

Net Exhibit Space: 10,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: 40 ft. x 20 ft. 

Sports Facilities: Bowling in hotel 


Hotel Lafayette 
411 Mulberry (Phone: 45651; Telegraph: TWX RK- 
8625 
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Manage: Donald Elisha 

Convent on son: All year 

Largest Group Accommodated: 160 (100 rooms, 2 
suites available) 

Air or Alet 9g 
some bedrooms 

Convention Rates: Single: 4.50-7.50; Double: 7.25- 
10.75; Suites: 18.00-25.00. European 

No. Mtq. Rms, & sapeety of Largest: 6 (300 

No. Banquet Rms. & Capacity of Largest: 6 (250) 


Ib 


+t and meeting rooms, 


Group Meal Rates: Breakfast: 1.50; Lunch: 1.65; 
Dinner: 2.50 

Liquor: Served in hotel 

Audio-Visual Aids: PA system, spotlights, |émm 
projector, blackboards, screens 

Stage: Available 


SPRINGFIELD 


Railroads: B. & O.; G.M. & O.; Ill. Cent.; Wab.; 
. & I.M.; Ul, Term.; S.T, 
Airlines: AAL, OZA 


Hotel Abraham Lincoln 

416 E. Capitol (Phone: 7511) 

Manager: Rudolf W. Frank 

Sales Manager: Miss F. Patterson 

ion : All year 

Largest Group Accommodated: 550 (250 rooms, 
12 suites available) 

Air Conditioning: Banquet and meeting rooms, 

h of bedrooms 

Convention Rates: Single: 7.50-10.00; Double: 9.50- 
15.00; Suites: 22.50-37.50. European 

No. Mtq. Rms. & Ly Largest: |! (600) 

No. Banquet Rms. & Capacity of Largest: |! (600) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtq. Rms.: None 

Charges for Exhibit Areas: |.50 per foot booth 


space 

Net Exhibit Space: 3,290 sq. ft. on one floor, 

separate area 

Audio-Visual Aids: PA system, spotlights, pro- 
jectors on rental basis, screens 

Stage: Available 

Sports Facilities: Golf, swimming (few blocks) 


Hotel Leland (HSMA) 


(Phone: 4-543!; Telegraph: TWX-Si 70775) 

Manager: James Bolinger 

Sales Manager: Tresse Smith 

Convention Season: All year 

Largest Group Accommodated: 300 (200 rooms, 
14 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.50-10.00; Double: |! .00- 
15.00; Suites: 20.00-36.00. European 

No. Mtq. Rms. & Capacity of Largest: 9 (500) 

No. Banquet Rms. & Capacity of Largest: 4 (300) 

Group Meal Rates: Breakfast: 1.50; Lunch; 1.75; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtq. Rms.: None if food is served 

Net Exhibit Space: 2,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, closed- 
circuit 

Stage: Available 

Sports Facilities: Golf nearby 


Hotel St. Nicholas 
4th & Jefferson Sts. (Phone: 781!) 


Manager: O. P. Greathouse 

Sales Manager: Paul R. Warren 

Convention Season: All year 

Largest Group Accommodated: 350 (125 rooms, 
13 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.50-10.00; Double: 9.50- 
13.00; Suites: 20.00-36.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 Ne 

No. Banquet Rms. & Capacity of Largest: 8 (550) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 3.00 

Liquor: Served in hotel 

Peg oy for Mtg. Rms.: None when food served 

Net Exhibit Space: 8,184 sq. ft. on two levels 

Audio-Visual Aids: Movie screens, easels, black- 
boards, PA system, spotlights 

Stage: 12' by 24' 

Sports Facilities: Golf, bowling, swimming 


INDIANA 


EVANSVILLE 


Railroads: C. & E.!.; N.Y.C.; Ev. S. & N.; IIL 
ent.; L. & N.; So. 
Airlines: DAL, EAL 


Hotel McCurdy 
Ist & Locust Sts. (Phone: HA 5-612!) 
Manager: R. W. Bushaw 
Convention Season: All year 
Group Accommodated: 600 (285 rooms, 
Air Conditioning: 86% bed banquet halls 
2 rooms, banqu 
Geavagtion ‘eee Single: 6.00-10.00; Double: 7.50- 
No Mig Rims. & Capacity of Lergest: 7 (700 
. ‘ s. s 
No. Banc uet Rms. & Capacity of Largest: (540) 
eal Rates: Breakfast: 1.25; Lunch: 1.50; 


Liquor: Served in hotel 
Charges for Mfg. Rms.: Depends on size of con- 


vention 
Net Exhibit Space: 13,000 sq. ft. (8,000 sq. ft. 
on one floor f 
Audio-Visual Aids: PA system, spotlights, black- 
board, movie screen projector 
Stage: Yes ; oe 4 
Sports Facilities: Golf, tennis, swimming, fishing, 
riding, boating 


Hotel Vendome 
24 N. W. 3rd St. (Phone: 5-725!) 


President: Norman F. Scholz 

Vice President: Frederick J. Scholz 

Convention Season: Al| year 

Largest Group Accommodated: 900 (300 rooms 
and 25 suites available) 

Convention Rates: Single: from 4.75; Double. from 
6.50; Twins: from 10.00; Suites: from 16.75 

No. Mtg. Rms. & Capacity of Largest: 7 (380) 

No. Banquet Rms. & Capacity of Largest: 7 (380) 

Rates for Meals: Breakfast: from .40; Lunch: from 
.75; Dinner: from 1.35 

Liquor: Served in hotel ; 

Air Conditioning: Banquet and meeting rooms, 
300 bedrooms 

Charges for Banquet & Mtg. Rms.: 10.00 to 75.00 

Net Exhibit Space: 7,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spolttights 

Stage: 60 ft. long 


FORT WAYNE 


Railroads: N.Y.C.; N.Y.C. & St. L.; Penn.; Wab. 
Airlines: DAL, UAL, TWA 


Convention Bureau 
Convention Bureau 
220 E. Jefferson St. ; 
Wallace J. Oberlender, Exec. Dir. 


AUDITORIUM 


Allen County Memorial Coliseum 

4000 Parnell Ave. (Phone: T 1102) 

Manager: Don Myers 

Exhibit Areas: Exhibition Hall, 50,000 sq. ft.: 
Arena, 25,000 sq. ft. 

Rental Fees and Services: Rental depends on 


event 
Floor Load: Unlimited 
Ventilation: Good 
Ceiling Height: [4 ft. 
PA System: Available ‘ 
Dimensions, Opening to Exhibit oie 2 ft, high 
' s. 


“Elevators and Capacities: One, 


Columns: 24-in. columns on 27-ft. centers 
Utilities: Electricity, gas, water 

Loading Facilities: Good Mya 

Storage Areas: 400 sq. ft. in exhibition area 
Meeting Rooms and Capacities: Three rooms, 


200 each 

Facilities for Foed Functions and Banquet 
Capacity: Caterers can serve 2, 

Parking Facilities: 3,200 cars ; 

Distance from Business District: Two and a half 
mites 


Hotel Van Orman (HSMA) 

128 West Berry St. (Phone: Anthony 6/2!) 

Manager: Robert L. Thames 

Convention Season: All year 

Largest Group Accommodated: 600 (175 rooms, 
8 suites available) 3 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Convention Rates: Sinale: 5.50-8.50; Double: 7.00- 
10.50; Suites: 14.00-22.00. European 

No. Mtq. Rms. & Capacity of Largest: 6 (700 

No. Banquet Rms, & Capacity of Largest: 6 (550) 

Group Meal Rates: Breaktast: 1.50; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Served in_hotel : 

Charges for Mtg. Rms.: None when food is served 

Charges for Exhibit Areas: Various rates, de- 
pending on size 


SALES MEETINGS/Part 11 SALES MANAGEMENT 


Audio-Visual Aids: PA system, spotlights, screens Locations, Size of Storage Areas: Unlimited space Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Stage: Available in adjacent building Dinner: 3.50 (Plus 10% gratuity) 
Sports Facilities: Golf at country club No. Mtg. Rms. & Capacity of Largest: 2 (50 each) Liquor: Served in hotel . 
Parking Facilities: Unlimited distance from busi- Charges for Mtg. Rms.: None wiien dinners & 
ness district: 38 blocks luncheons are schedul 
Gheruee Ter Exhibit Areas: 15.00 up (per day) 
it 


FRENCH LICK gy 2,000 sq. ft, on one floor, 


Claypool Hotel Audio-Visual Aids: PA system, spotlights 
Railroads: Monon; B. & O. Stage: Available 

Airlines: Served through Louisville 14 N. Illinois (Phone: Melrose 5-847!) 
pam ag At ryan at en Parking Fechitess Velioniveg - sb Wee 
‘erin anager: . ers s icks 
French Lick-Sheraton (HSMA) Convention Season: Ali year * 
Largest Group Accommodated: 700 (350 rooms, _— 

See Advertisement, Page 107 6 suites available) 


Air Conditioning: Entire hotel 
Convention Rates: Single: 7.00-9.00; Double: 10.50.  '&@ Marott Hotel (HSMA) 


(Phone: WE 5-9381, Tel. French Lick 471) 20.00; Suites: 13.50-75.00. European N. Meridian St. & Fall Creek Blvd. (Phone: WA 
Gen. Mgr.: Orvis R. Connolly No. Mtg. Rms. & Capacity of Largest: 12 (1,200) 6-457!) 
= — er: opt pone - | ae Rms. & Capacity of Largest: 12 sonnene: Palmer Suddaby 
invention Season: yea ( onvention Season: All year 
Largest Group Accommodated: 950 (500 rooms, ¥ 
34 suites available) 
Air Conditioning: 500 bedrooms, banquet and 
meeting rooms 
Convention Rates: Single: 22.00-30.00; Double: 
34.00-45.00; Suites: 25.00-30.00. American 
No. Mtg. Rms. & Capacity of Largest: 10 (1,000) 
No. Banquet Rms. & Capacity of Largest: AL 100) 
Group Meal Rates: Breakfast: 1.50; Lunch 50. 
Dinner: 5.25 
Liquor: Served in hotel 
Charges for Mtq. Rms.: None 
Charges for Exhibit Areas: Varies 
Net Exhibit Space: 3,200 sq. ft. on one floor, 
separate area 
Audio-Visual Aids: PA system, spotlights, 35mm, 
ann ~y Re projectors 
age: Yes (18'x24' 
Sports Facilities: Golf, skeet and trap, swimming the proudest name in HOTELS 
horseback riding, tennis, croquet badminton, 
shuffleboard 
Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


GARY 


Railroads: B. & O.; N.Y.C.; a, POM: M.C.; 
Wabash; Ch. So. Sh. & S.B. 
Airline: Chicago ' copter 


Hotel Gary (HSMA) 


578 Broadway (Phone: Turner 5-752!) 

Manager: Clark H. Jones 

Convention Season: All year 

Largest Group Accommodated: 500 (150 rooms, 
4 suites available) 

Air Conditioning: 60 bedrooms, banquet and 
meeting rooms 

Convention Rates: Single: 7.00-10.50; Double: 
9.50 to 13.50; Suites: 15.00 to 18.50. European 

No. Mtg. Rms. & Capacity of Largest: ) 

No. Banquet Rms. & Capacity of Largest: 

Group Meal Rates: Breakfast: 1.35 up; Lunch: 
2.00 up; Dinner: 3.50 up 

Liquor: Served in hotel 

Googe for Mtg. Rms.: 10.00 up, depending on 

pe of function 

Charges for Exhibit Areas: 10.00 up, depending 
on type of function 

Net Exhibit Space: 3,600 sq. ft. all on one floor 

Audio-Visual Aids: PA system, spotlights, screens 

Stage: Available 


INDIANAPOLIS 


Railroads: N.Y.C.; Penna.; Erie; Ill. C5 1.U.; 
N.Y.C. & St. L.; B. & O.; Chi, Ind. & L ~ ~~ cs 4 
Airlines: AAL, DAL, EAL, LCA, OZA, “TWA hat 
Pa EF. 


CONVENTION BUREAU IN INDIA NA: = 
a naome been iat & Visitors Bureau, Inc. FR E NCH LI CK a Ss H E RATON 


Joseph J. Cripe, Secretary-Manager 


HAPPY CAPTIVE AUDIENCES GUARANTEED. Here you'll find no ‘‘city” distractions 
to interfere with meetings . . . plenty of resort facilities for off hours. Special features: con 
vention hall and dining rooms each seating 1,000; meeting rooms for from 25 to 400 persons 
Indiana Coliseum 2 swimming pools; tennis court; two 18-hole golf courses; skeet and trap plus various indoor 
and outdoor games; air-conditioning throughout; ladies’ and men's mineral baths. 
State Fairgrounds (Phone: WA\Inut 3-/545) 
Sennel tleaan telvia T. Gees 600 rooms John Nolan, Sales Manager 
Exhibit Area: Main Arena 24,300 sq. ft. 
Rental Fees and Services Included in Rent: $!,500 
includes heat, light, doormen and maintenance EAST ALBANY CINCINNATI CEDAR RAPIDS, lowa PASADENA 
Floor Load: Unlimited ROCHESTER ST. LOUIS SOUTH PORTLAND, Oregon 
Ventilation: Fan system BOSTON pie ye a aaa HONOW 
Ceiling Height: 125 ft. PA System: Yes ALLA UW 
: He ° PITTSBURGH BINGHAMTON, N. ¥. INDIANAPOLIS NEW ORLEANS CANADA 
a Sven to Exhibit Hall: Four ramps, MIDWEST FRENCH LICK, Ind, MONTREAL 
Pr stn A scree f RAPID CTY, S. D. AST TORONTO 
umns, Locations and Dimensions: None SIOUX CITY, f 
ions ) : Y, lowo NIAGARA FALLS, One, 
by ane — Available: 110, 220V, water, SPRINGFIELD, . CLEVELAND SIOUX FALLS, S.D. LOS ANGELES HAMILTON, On 
eat and light 4 
Loading facilities: Two electric truck doors 


AUDITORIUM 


NOVEMBER 20, 1959 


INDIANA 
Indianapolis continued 


Largest Group Accommodated: |,000 (500 rooms 
available) 

Air Conditioning: Entire hotel 

No. Mtg. Rms. & yy ed of Largest: 12 {500) , 

No. Banquet Rms. & pacity of Largest: |2 (450) 

Liquor: Served in hotel 

Audio-Visual Aids: PA system, spotlights, closed- 
circuit 


Severin Hotel 


20! S. IMinois (Phone: ME 5-647/) 

Manager: L. O. Doty 

Sales Manager: Frank Tracey 

Convention Season: All year 

Largest Group Accommodated: 500 (300 rooms, 
8 suites available) 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Convention Rates: Single: 5.50-12.00: Double: 7.50- 
17,00; Suites: 17,00-27.00. European 

No. Mtg. Rms. & Capacity of Largest: 20 (800) 

No. Banquet Rms. & Capacity of Largest: 20 (300) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 2.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 7,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes (18'x§2') 


Sheraton-Lincoln Hotei (HSMA) 
See Advertisement, Page 11 


Washington and Illinois Sts. (Phone Melrose 
4-136!) 

Manager: P. E. Rupprecht 

Sales Manager: Ken Borton 

Convention Season: All year 

Largest Group Accommodated: 500 (250 rooms, 
12 suites available) 

Air Conditioning: 280 bedrooms, all banquet 
and meeting rooms 

Convention Rates: Single: 6.50-1!.50; Double: 9.85- 
16.00: Suites: 20.85-35.20. European 

No, Mtg. Rms. & Capacity of Largest: |5 (500) 

No. Banquet Rms. & Capacity of Largest: |! (350) 

Group Meal Rates: Breakfast: 1.50 up; Lunch: 
2.00 up; Dinner: 3.00 up 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Varies 

Charges for Exhibit Areas: Varies 

Net exhibit Space: 2,286 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, closed 
circuit TV. blackboards, screens 

Stage: Yes (4 sections, 8'x!1'4'') 


Hotel Washington (HSMA) 


32 E. Washington St, (Phone: Melrose 2-254!) 

Manager: Fred Jay 

Sales Manager: Fred Jay 

Convention Season: All year 

Largest Group Accommodated: 350 (150 rooms, 
6 suites available) 

Air Conditioning: Majority of bedrooms, all 
banquet and meeting rooms 

Convention Rates: Single: 5.50-10.00; Double: 7.50- 
15.00; Suites: 16.00-40.00. European 

No. Mtg. Rms. & Capacity of Largest: 4 (250) 

No. Banquet Rms. & Capacity of Largest: 5 (150) 


Group Meal Rates: Breakfast: 1.50; Lunch: 1.50; 
Dinner: 2. 

Liquor: Served in hotel 

Charges for ate Rms.: None, if headquarters 

Charges for Exhibit Areas: None, if headquarters 

Net Exhibit Space: 2,973 sq. ft. on one floor 

Avdio-Visual Aids: PA system, spotlights 

Stage: Available 


MUNCIE 


Railroads: N.Y.C.; C, & O.; M. & W.; N.LY.C. & 
St. L.; Penna. 
Airlines: LCA 


Hotel Roberts 


(Phone: 886!) 

Manager: E. L. Carpenter 

Convention Season: All year 

Largest Group Accommodated: 300 (175 rooms, 
5 suites available) 

Air Conditioning: 60 bedrooms, banquet and 
meeting rooms 

Convention Rates: Single: 4.50-9.00; Double: 6.50- 
12.00. European 


No. Mtg. Rms. & Capacity of Corgeme 5 . 

No. ee Rms. & Capacity of Largest: 3 (300) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Dinner: 2.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: |0.00-25.00 

Charges for Exhibit Areas: 10.00-25.00 

Net Exhibit Space: 6,400 sq. ft. 

Audio-Visual Aids: PA system 

Stage: Available 


SOUTH BEND 


Railroads: N.Y.C.; Ch. So.; Sh. & S.B. El; N.J.I. 
& |.; Penna.; Gr. Tk. 
Airlines: LCA, NOR, TWA, UAL 


La Salle Hotel 

237 N. Michigan (Phone: 3-118!) 

Manager: Leonard Mennucci 

Convention Season: All year 

Largest Group Accommodated: 250 (200 rooms 
available 

Air Conditioning: 2 banquet and meeting rooms 

Convention Rates: Single: 5.50 up; Double: 8.00 


up 

No. Mtg. Rms. & Capacity of Largest: 4 (250) 

No. Banquet Rms. & Capacity of largest: 4 (175) 

Group Meal Rates: Breakfast: 1.50; Lunch: !.75; 
Dinner: 2.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: 15.00-75.00 

Audio-Visual Aids: PA system 

Stage: Available 


Hotel Pick-Oliver 
105 N. Main St. (Phone: Central 3-717!) 


Manager: Wm. C. Devereaux 

Convention Season: All year 

Largest Group Accommodated: 350 (175 rooms, 
5 suites ee 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00-9.25; Double: 7.00- 
11.75; Suites: 25.00, European 

No. Mtg. Rms. & Capacity of Largest: 6 (500) 

No. Banquet Rms. & Capacity of Largest: 6 (300) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 2. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Vary 

Charges for Exhibit Areas: Vary 


- MONTROSE HOTEL 
IN CEDAR RAPIDS, IOWA 
Outstanding convention 

facilities. Bedrooms and all 
public rooms 100% air- 
conditioned. Ten soundproof 
function rooms plus ballroom 
seating 500 for meetings. 

Free parking. 350 rooms. 
CHARLES J. GUSTIN 

General Manager 


BINGHAMTON, N. Y. 


MIDWEST 
INDIANAPOUS 
FRENCH LICK, Ind. 


SIOUX CITY, lowe 
SIOUX FALLS, S. D. 
CEDAR RAPIDS, lowe 
SOUTH 
LOUISVILLE NEW ORLEANS 
n MOBILE 
WEST COAST 
SAN FRANCISCO PASADENA 
LOS ANGELES — PORTLAND, Oregon 
HAWAH 
HONOLULWW 


SHERATON HOTELS 


MONTREAL 


DA 
NIAGARA FALLS, Ont. 
TORONTO HAMILTON, Ont. 


SALES MEETINGS/Part II 


Net Exhibit Space: 7,806 sq. ft., pari separate 


area 
Audio-Visual Aids: PA systems, spotlights 
Stage: Available 


TERRE HAUTE 


Railroads: C. & E, Ill.; N.Y¥.C.; C.M. St. P. & P.; 
Penna. 
Airlines: LCA, TWA 


Hotel Deming 


600 Cherry St. (Phone: Crawford 502!) 

Manager: Demas Waterman 

Convention Season: All year 

Largest Group Accommodated: 300 (200 rooms, 5 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.25-6.25: Double: 6.25- 
7.25; Twins: 8.00-10.00; Suites: 10.00-12.00 

No. Mtg. Rms. & Capacity of Largest: 7 (350) 

No. Banquet Rms. & Capacity of Largest: 3 (350) 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None for conventions 

Charges for Exhibit Areas: None for conventions 

Net Exhibit Space: 2,000 sq. ft. 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf, bowling 


Terre Haute House 

700 Wabash Ave. (Phone: Crawford 334!) 

Manager: C. M. Ellis 

Convention Season: All year 

Largest Group Accommodated: 250 (150 rooms, 3 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00-7.00; Double: 8.00- 
12.00; Suites: 20.00-42.00 

No. Mtg. Rms. & Capacity of Largest: 8 (1,000 

No, Banquet Rms, & Capacity of Largest: 3 (750 

Group Meal Rates: Breakfast: .55-1.50; Lunch: .90- 
1.50; Dinner: 1.90-2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None for conventions 

Charges for Exhibit Areas: None for conventions 

Net Exhibit Space: 5,400 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlight 

Stage: Available 

Sports Facilities: Golf 


CEDAR RAPIDS 


Railroads: C.M. St. P. & P.; C.R.I. & P.; UL 
Cent.;.C, & N.W.; W.C.F. & Ni; CR. LC. 
Airlines: OZA, ULA 


AUDITORIUM 


Memorial Coliseum 

May's Island (Phone: 2-651!) 

Manager: Barney McPartiand 

Exhibit Areas: Auditorium, 11,000 sq. ft.; Armory 
7000 sq. ft.; Dining Rooms, 2,500 sq. ft. 

Rental Fees and Servicas: Rental varies; includes 
janitor service, heat, light and available equip- 
ment 

Floor load: Unlimited 

Ventilation: Blower 

Ceiling Height: Auditorium, 50 ft.; Armory, |5 ft. 

PA System: Available 

Din-ensions, Opening to Exhibit Hall: 10 ft. by 9 ft. 

Columns: 10 under balcony 

Utilities: 110-220V current é 

Loading Facilities: Ramp and loading platform 

Storage Areas: Limited y a 

Meeting Rooms: Three, partitioned by folding 


doors 
Facilities for Food Functions and Banquet 
Capacity: Dining room, 408; Armory, 800 
Parking Facilities: Street ook : 
Distance from Business District: In center city 


Roosevelt Hotel (HSMA) 
tn Ave. NE (Phone: Empire 4-41!!, Teletype 


Manager: J. C. Kennedy 

Sales Manager: Curt M. Walker 

Convention Season: All year 

Largest Group Accommodated: 400 (200 rooms, 
20 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.50-10.50; Double: 9.50- 
14.00; Suites: 17.50-35.00. European 


SALES MANAGEMENT 


No. Mtg. Rms. & Capacity of Largest: 14 (1,200) 
No. Banquet Rms. : Capacity % Largest: 16 


Group Meal Rates: Breakfast: 1.35; Lunch: 1.75; 
Dinner: 2.00 

Liquor: Can be served but not sold 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 10,500 sq. ft. 

Audio-Visual Aids: PA fon Ray spotlights, 8mm, 
lémm and 35mm projectors, screen 

Stage: Available 

Sports Facilities: Golf, boating 


Sheraton-Montrose Hotel 
(HSMA) 


See Advertisement, Page 108 
3rd St. at 3rd Ave. (Phone: EM 4-91i!) 
Manager: Chas. J. Gustin 
Sales Manager: Marvin L. ba 
Convention Season: All y 
ie + Group Resenctated: 400 (200 rooms, 
suites available) 
Ait Conditioning: Entire hotel 
‘ention Rates: Single: 6.50-10.00; Double: 10.00- 
14.00; Suites: 20.00-40.00. European 
No, Mtg. Rms. & Capacity of Largest: !2 {500 
No. Banquet Rms, & Capacity of Lsepests I 
Group Meal Rates: Breakfast: 1.25; Lunch: OD, 
Dinner: 
Liquor: Your own 
Charges for Mtg. Rms.: No charge 
Charges for Exhibit Areas: Vary 
Net Exhibit Space: 3,800 sq. ft. on one floor, 
seperate area 
Audio-Visual Aids: PA system, spotlights 
Stage: Available 


CLINTON 
Railroads: os. he er: & P.; C.R.I. & Pi; 
N.W.: RN 
Airlines: Ozark 


) 


Hotel Lafayette 
See Advertisement, Page 14 
6th Ave., So. & 2nd St. (Phone: CH 2-616!) 


Manager: W. H. Osburn 
Convention Season: All year 


Largest Group Accommodated: 250 (125 rooms 
available 


75 ‘to 5.75; Double: 


‘© 9.50 

No. Mtg. Rms. & ‘Sac of Largest: 5 (350) 
No. Banquet Rms. & Capacity of Largest: 5 (330) 
Group Meaj Rates: Breakfast: 1.25; Lunch: 1.50; 

Dinner: 1.75 
Liquor: Beer only 
Charges for Mig. Rms.: 5.00 to 50.00 
hey =o for Exhibit Areas: 5.00 to 50.00 

hibit Space: 2,400 sq. ft. all on one floor 

mc ma Aids: PA oyglem, spotlights 

age: 


COUNCIL BLUFFS 


Railroads: Burl.; Cc. St. we S&S M. St.P. & P.; Ne RI. 
& ill Cent.: C. P.; Wab 
Airlines: Served throagh Oral 


Hotel Chieftain 


See Advertisement, Page 14 
First & Pearl Sts. (Phone: 7701) 
Manager: Clifford H. Powell 
vention Season: All year 
Largest Group Accommodated: 200 (175 rooms, 
6 suites available) 
Air Conditioning: 50 bedrooms, 4 banquet halls 
Convetion Rates: Single: 4.00-7.00; Double: 6.50- 
10.00; Suite: 12.00. European 
No. Mtg. Rms.: 10 (475) 
No. Banquet Rms.: 10 (300) 
Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
Dinner: 2.50 
Liquor: Served in hotel 
Charges for Mtg. Rms.: Non 
Charges for Exhibit Areas: 10.00- 50.00 
Audio-Visual Aids: PA system, spotlights, screen 
Stage: Yes (16 sections, 2'x8') 


DAVENPORT 


we ty yy c.B. Os C.M. St. P. & P.; C.R.I. & 
Airlines: Ok. VAL 


VETERANS MEMORIAL 
AUDITORIUM 


DES MOINES 


Seating: 15,000 (Perm., 7,222; Portable, 7,778). 
Floor: 300 x 156. Arena Floor, 46,300 sq. ft. 
Exhibit Floor: 50,000 sq. ft. Stage: 40 x 60, Portable. 


METROPOLITAN AREA 


POPULATION . . . 250,000 


For reservations, information write 


H. S. STRONG, MGR. 
Veteran’s Memorial Auditorium 
833 Fifth Avenue 
Des Moines, lowa 


NOVEMBER: 20. 1959 


CONVENTIONS 


ICE SHOWS ° 


CONVENTION BUREAU 


Convention Bureau 
P. O. Box 868 
Curtis M. Walker, Mar. 


Hotel Blackhawk (HSMA) 

3rd & Perry Sts. (Phone: 3-271!) 

Manager: Earl R. Ackerman 

Sales Manager: C. A. gover 

Convention Season: Al! yea 

a ag! Group Aacommedated: 600 (285 rooms, 

suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.50-12.00; Double: 7.50- 
15.00; Suites: 18.50-30.00. European 

No. Mig. Rms, & Capacity of Lorgest: 15 (1,000) 

Ne. Banquet Rms. & Capacity of Largest: 15 


,000) 

Group Mea! Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 2.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: from 10.00 

Charges for Exh bit Areas: from 10.00 

Audio-Visual Aids: PA system, spotlights, screens, 
blackboards, easels 

Stage: Available 

Sports Facilities: Boating, swimming pools, golf, 
bowling 


DES MOINES 


hea C.M. St. P. & P.; 
'D.M. & Cul; D.M.U.; D.M.W.; 
F.D.D & S.; M. & St. L.: C. & NW; Wab. 
Airlines: MINE, OZA, UAL 


CONVENTION BUREAU 


Des Moines Convention Bureau 
500 Equitable Bldg. 
John Besanceney, Executive Secretary 


Railroads: Burl.; 
ys A He 


AUDITORIUM 


Veterans Memorial Auditorium 
See Advertisement, Page 109 

833 Fifth Ave. (Phone: CHerry 4-2135) 

Manager: Horace S. Strong 


+ SALES MEETINGS 
+ EXPOSITIONS 


AUTO SHOWS 


BASKETBALL - SPORTS SHOWS 
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IOWA 
Des Moines continued 


Exhibit Areas: 96,300 sq. ft.; Exhibit Hall, 50,000 
sq. ft. Arena, 46,300 sa. ft. 

Rental Fees and Services: Arena, $400 per day; 
Exhibit Hall, $425 per day; heat and light in- 
cluded. 

Fleor Load: 400 Ibs. - sq. ft. 

Ventilation: Cooled a 

Ceiling Height: foate, 86 ft., Exhibit Hall, 13.5 ft. 

PA System: Altec 

Dinensions, rig Aas to Exhibit Hall: Arena: 12° 
wide x 10’ 6" high; Exhibit Hall 12° x 12’ 

Elevators and Capacities: One, 10 tons with 7 ft. 
high door openin 

Columns: Exhibit Hall, 27 ft. centers, east and 
west; 21 ft. centers, north and south 

Utilities: Electricity, water, gas, sewer and air 

Loading Facilities: Drive-in facilities 

Storage Areas: 50 ft. by 150 ft. by 20 ft. high on 
ground floor 

Meeting Rooms and Capacities: Nine; (two—80; 
one—i25; two—75; one—750; one—250 and two 
dressing rooms—150) 

Facilities for Food Functions: Banquet for 3,000 

Parking Facilities: Lot on grounds for 1,050 cars 

Distance from Business District: 4 blocks 


Fort Des Moines (HSMA) 
See Advertisement, Page 110 


10th & Walnut (Phone: CH 3-! 16!) 

Gen. Manager: Joseph E. Whalen 

Sales Manager: Robert W. Stanley 

Convention Season: All year 

Largest Group Accommodated: 650 (300 rooms, 
16 suites available) 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Convention Rates: Single: 6.50-12.00; Double: 10.00- 
16.00; Suites: 25.00-40.00. European 

No, Mtg. Rms, & Capacity of Largest: [5 (!,000) 


Now Iowa's largest 
and finest . . . and close 


to the auditorium! 


HOTEL 
SAVERY 


IN DES MOINES 


Middle America’s favorite 
convention city 


® 3 large balirooms: 
7 other meeting rooms. 
@ 425 guest 
rooms; free 
radio and TV 
Air conditioned 
rooms 
available 
Fine food, 
experienced 
catering 
service. 


® Closed- 
circuit TV. 


Plenty of 
adjacent 
parking. 


2 blocks to 
Veterans 
Auditorium. 
You'll feel at 
heme at the 
SAVERY ..° 
a friendly 
BOSS hotel 


PAUL E. LEFTON 


General Manager 
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~, P  aaad Rms. & Capacity of Largest: (5 
Group shoat Botess Breakfast: 1.75; Lunch: 2.25; 


Dinner: 3. 
Liquor: Not sold, but will serve Gots liquor 
Charges for Mtg. Rms.: 15.00 to 200.00 
Net Exhibit Space: 3,000 sq. ft. on two floors 
Audio-Visual Aids: PA system, spotlights 
Stage: Available 


Hotel Kirkwood 


4th & Walnut Sts, (Phone: CH-4919!1) 

Manager: Jack J. Calhoun 

Sales Manager: Wm, “'Bill’’ Thompson 

Convention Season: All year 

Largest Group Accommodated: 450 (200 rooms, 
6 suites available) 

Air Conditioning: Entire hotel! 

Convention Rates: Single: 5.75-9.00; Double 8.50- 
12.00; Suites: 16.00-25.00 

No. Mtg. Rms. & Capacity of Largest: 8 (350) 

No. Banquet Rms. & Capacity of Largest: 8 (275) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 2.75 

Liquor: Available at State liquor stores 

Charges for Mig, Rms.: 30 per chair 

Charges for Exhibit Areas: .10 per sq. ft. 

Net Exhibit Space: 2,400 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screens, 
projectors of all sizes 

Stage: Available 

Sports Facilities: Golf, tennis, swimming, boating 


Hotel Savery 


See Advertisement, Page 110 


4th & Locust (Phone: Cherry 4-2151; Teletype: 
DM49) 

Manager: Paul E. Lefton 

Sales Manager: Russell Rogers 

Convention Season: All year 

Largest Group Accommodated: |,000 (300 roms, 
20 suites availabie) 

Air Conditioning: All banquet and meeting rooms, 
200 bedrooms 

Convention Rates: Seales 6.00-16.00; Double: 8.50- 
16.00; Suites: 17.50-30.00. European 

No. Mtg, Rms. & Capacity of Largest: 10 (700) 

No, Banquet Rms. & Capacity of Largest: 10 (620) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Dinner: 3.50 

Liquor: Available at State liquor store; hotel will 
set up bar 

Charges for Mtg. Rms.: 7.50 to 175.00 

Net Exhibit Space: 7,915 sq. ft. on one floor. One 
meeting room (included in total) connects with 
exhibit hall 

Audio-Visual Aids: PA system, spotlights, screen, 
projectors on rental basis, wired for closed- 
circuit TV 

Stage: Available 

Sports Facilities: Golf and swimming nearby 


MARSHALLTOWN 


Railroads: C. & N.W.; C. Gt. W.: M. & St. L. 


Hotel Talicorn 

See Advertisement, Page 14 
2nd Avenue & Main St. (Phone: 661!) 
Manager: J. M. Griffin 
Convention Season: All year 
Largest Group Accommodated: 

3 suites available) 

Air Conditioning: Yes 


180 (90 rooms 


Convention Rates: Single: 5.00-6.50; Double: 8.00- 


ag? ~ on 10.00 
No. Rms. & Capacity of Largest: 5 (300) 
No. Banaue Rms. & Capacity of Largest: 3 
Group Meal Rates: Breakfast: 1.00; Lunch: 1.50; 
Dinner: 2.00 
Liquor: No 
wy 7 es for Mtg. Rms.: 5.00-10.00 
ibit Space: 3,648 sq. ft. 
Audio-Visual Aids: Spotlights 
Stage: Yes 


SIOUX CITY 


Rafrente $ M. St. P. & P.; Ill, Cent.; Gt, Nor.; 
Cc, & ; Buri.; S.C. Ter. 
Airlines: NINE NOR, OZA 


AUDITORIUM 


Sioux City Municipal Auditorium 


Gordon Drive (Phone 5-8044) 

Manager: Robert D. Hinchman 

Exhibit Areas: Exposition Hall, 15,840 sq. ft. 
rvices: Fees include no service 
Floor Load: Unlimited Ventilation: Air conditioned 
Ceiling Height: 12 ft. PA System: Available 
sy a Opening to Exhibit Hall: 8 ft. by 


Elevators and Capacities: One freight 

be my 10, 4 ft. by 14 in. (to house folding 
oors to divide hall) 

vis: 110, 220, 440 current; water, gas, drain- 


Loadin Facilities: Two fork trucks; railroad sid- 
180 ft. from building 
Mee ing ve and Capacities: Six rooms seat 
from 25 to 1,000 
Facilities Yor Food Functions 
Capacity: |,000 persons 
Parking Facilities: Free lot, 1,000 cars 
Distance from Business District: Two blocks 


and Banquet 


Sheraton-Martin Hotel (HSMA) 
See Advertisement, Page 111 


4th & Pierce (Phone: 8-756!) 

Gen. Manager: John B. York 

Sales Manager: Ivan yond 

Convention Season: All| yea 

Largest Group Aevemeadated: 600 (200 rooms, 
5 suites available) 

Air Conditioning: Banquet and meeting rooms, 
167 bedrooms 

Convention Rates: yt 5.50-10.85; Double: 7.50- 
12.35; Suites: 15.00-25.00, European 

No. Mtg. Rms. & Capacity of Largest: 9 (450) 

No. Banquet Rms. pacity of Largest: 9 (450) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Not served in hotel 

Charges for Mtg. Rms.: None to conventions 

Charges for Exhibit Areas: None to conventions 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 


KANSAS 


facilities . . 


Des Moines’ central locati 


with our outstanding men . . assure you 
business —" or sales meeting. lowa's leading and prestige 


hotel offers you . 
@ 423 prea modern guest rooms 


@ Air-conditioned rooms and suites available 
Accommodations for groups from 10 to 1,000 


i Free TY and radio—closed circuit TV 


Unlimited parking space in conjunction 


Telephone CHerry 3-1161 . Teletype: DM 87 
ROBERT A Sy Sales and Convention Manager 
HW E. WHALEN, General Manager 


. combined 
of a successful 


SALES MEETINGS/Part || SALES MANAGEMENT 


KANSAS CITY 
Ramrendes Union Pac.; 


Me, Pac.; bas Cc. 
K.C.K fs KM 
Alvtinesy “BNE. CEN, CAL DAL, TEAL. Ou 
TWA, UAL 


The Town House 


7th and State (Phanes Fi-2-7500 Teletype KCK 1010) 
Manager: A, Lew 
Sales Ecos Si 


e Marstall 
eae > Season: 


Il year 
— roup Accommodated: 400 (175 rooms, 
1S suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.00-12.00; Double: 10.00- 
= Twins: 11.00-1%.00; Suites: 23.00 up. Euro- 


No. ‘Mtg. Rms. & Sopeey of Looper: 7 §0%0) 

No. Banquet Rms. & Capacity of Largest: 5 (750) 

be 2 Meal Rates: Breakfast: 2.00; Lunch: 2.25; 
inner: 3. 

Liquor: Served in betel 

Charges for Mtg. 

Charges for Exh bit'n ~~ S 

Net Exhibit Space: 

Audio-Visual Aids: PA 

Stage: !2 ft. x 18 ft. 


TOPEKA 


Railroads: Santa Fe; C.R.!. & P.; U.P.; Mo. P. 
Airlines: CAL, CEN 


AUDITORIUM 


Municipal Auditorium 


8th & Quincy (Phone: Flanders 7-4873) 

Manager: Dean E. Yingling 

Exhibit Areas: 19,000 sq. tt. 

Rental Fees: $150-275 per day 

Ventilation: Air conditioned 

Ceiling Height: 45 ft. 

PA System: Available 

se Opening to Exhibit Hall: 9 ft. by 

Elevators: One 

Columns: 30 in Exhibition Hall 

Utilities: Handle 400 Amps. current 

Loading pane Ramp and stage door 

Meeting Rooms and Capacities: Main Arena, 
4,200; Assembly Room, 400; three rooms, 150 
each: six rooms, 50 eac 

Facilities for food Functions and Banquet 
Capacities: Excellent kitchen can serve |, 

Parking Facilities: Street parking 

Distance from Business District: One block 


Hotel Jayhawk 


7th and Jackson Sts, (Phone: 3-4/1!) 

Manager: Harry F. Lose 

Convention Season: Al| yea 

Largest Group Accommodated: 400 (300 rooms, 
I} suites available) 

Air Conditioning: Entire hote! 

Convention Rates: Single: 4.5C-6.50; Double: 6.50- 
10.00; wassons 15.00-25.00 

No, Mig. Rms. & yy om of Largest: 10 (400) 

No. Banquet Rms. & Capacity of Largest: 10 (400) 

Creep Meal Rates: — 1.25 to 2.00; Lunch: 
1.50 up; Dinner: 2.00 u 

ae ow Not sold in hotel, but will serve private 
parties 

Charges for Mtg. Rms.: 5.00 to 75.00 per.day (not 
including night) 


SHERATO 


- MARTIN HOTEL 
IN SIOUX CITY, IOWA 
Sioux City’s Largest Hotel. Lobby, 
Sioux City Dining Room, New Minute Chef ® 

Restaurant. All sleeping rooms 
and one entire fi function floor air- 
for air- 
lines and civic clubs. Free TV and 
radio, Free parking. eae Plan. 
250 rooms from $5.00 

JOHN B. YORK 

General Manager 


Setae for bayaonag ppd 5.00 to 75.00 per day 
Net Exhibit Space: 5 t, 
ern ry Aids: PA aoen. spotlights, !émm 


Stage: eAveilable 
Sports Facilities: Public golf course 


Pick Kansan Hote! 


9th and Kansas we, (Phone: CE-4-6611) 
Manager: Ail E. Lohoff 
Convention Season: All year 
Largest Group Accommodated: 400 (150 rooms, 
8 suites pers 
Air Conditioning: bedrooms, 6 banquet rooms 
Convention Rates: "Singles 4.75-9.50; Double: 7.25- 
12,00; Suites: 9.50-35.00 
No. Mtg, Rms. & Capacity of Largest: 8 (400 
No. Banquet Rms. & Capacity of Largest: 8 (4 
Group Meai kates: Breakfast: 1.25; Lunch: in 
Dinner: 2.25 
Liquor: Not served 
aperens for Mtg. Rms.: 7.50-75.00 
hwy o> for Exhibit a 50.75.00 per exhibit 
Net ibit Space: 3,000 sq. ft. on one floor 
Audio-Visual Aids: PA aoc, spotlights 
Stage: Available 


WICHITA 


Relivondes Santa Fe; C.R.I, & P.; M.V.; Frisco; 

. Pac. 

Airlines: BNF, CEN, CAL, OZA, TWA 
AUDITORIUM 


Municipal Forum Building 


221 S. Water (Phone: Amherst 2-1127) 
Manager: C. A. Johnson 
Exhibit Areas: 104,888 ‘anh ft.; Gorons 
ft.; Lower Annex, 4 4 
tito se ft.; Sictsen. oid eet 
Rental son and Services: Depends on event 
Ventilation: Fans 
Ceiling ake Garage, lower annex and Rose 
art Upper annex 14 ft.; Forum arena 


33,000 sq. 
Prer Annex, 
; Arena, 


Pa’ Sumtes In Arcadia and Are 

Dimensions, Opening to Exhibit Hall: 
door, 15 ft. high by 12 ft. 
lumns: None. in Upper Annee Serage and 
Lower Annex, spaced 18.5 ft. by 20 ft.; 16 in 
Rose Room 

Utilities: 110 and 220 current 

Loose Facilities: Street 

Meeting Rooms and epuiten Forum Arena, 
3,940; Arcadia Theatre, |,931 

Facilities for Food incites and Banquet 

pacity: "W? eee caterers can handle 

banquet ». AA 1,000 

Parking Facilities: Private porting lots 

Distance from Business District: In Business Dis- 
trict 


Largest 


Hotel Lassen 

Ist and Market (Phone: Ho-4-53!!) 

Manager: Walter Lay pone 

Convention Season: Al| yea 

a a Group Assemmmedaled: 350 (200 rooms, 
12 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.50-12.50; Double: 8.00- 
17.50; Suites: 17.50-42.50 

No. Mtg. Rms, & Capacity of Largest: 12 (700) 

No. Banquet Rms. & Capacity of Largest: 12 (500) 


U. re Woe an and Canada 
pd ba 
WASKINGTON rocnesret 
PITTSBURGH ‘ALO 
BALTIMORE SYRACUSE 


PHILADELPHIA BINGHAMTON, N. Y 
PROVIDENCE 


“Sucre, Mass. 


CHICAGO INDIANAPOUS 

DETROIT FRENCH LICK, “ind. 

po nave Ohio RAPID CITY, S. D. 
INNATI 


souTH 
LOUISVILLE NEW ORLEANS 
DALLAS MOBILE 


SAN FRANCISCO PASADENA 
(OS ANGELES = PORTLAND, Oregon 


SHERATON HOTELS 


NOVEMBER 20, 1959 


Group Meal x, Breakfast: 1.50 up; Lunch: 1.50 
. up 


+ 
: Very 


hibit pnb 10,975, sq. ft. 
Audio-Visual Aids: PA system, spotlights, projec- 
tor and screen 
Stage: Available 


KENTUCKY 


LEXINGTON 


Railroads: C. & O.; L. & N.; C.N.O, & T.P.; So. 
Airlines: DAL, EAL, Fal 


Phoenix Hotel 


120 E. Main (Phone: 5-3210) 

Manager: Chandler D. Davis 

Convention Season: All year, except during racing 
season 

Largest Group Accommodated: 550 (342 rooms, 
8 suites availabi 2 

Air ic atag Ho ntire hotel 

Convention Rates: Single: 5.50- om Double: 8.00- 
14.00; Suites: 18.00-55.00. Europea 

No. Mtg. Rms. & Capacity of ‘Larges 2,000) 

No. Banquet Rms. & Capacity of Largest: +) 1,500) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
Dinner: 2.75 

Liquor: Served in hotel 

Charges for Mtg, Rms.: None if headquarters 

Charges for Exhibit Areas: Vary 

Net Exhibit Space: 9,600 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf 


LOUISVILLE 


anaes B. ee ;C.&0O.; #4 il, Cent.; 
~ 8 N.: “a Ls KD & LT. 


: Penna.; Cul. 
PO iad AAL, ‘DAL, EAL, OZA, PAI, am 


CONVENTION BUREAU 
Convention & Tourist Bureau 
Chamber of Commerce 
3rd & Liberty 
Lewis C, Tingley 


AUDITORIUM 


Kentucky Fair & Exposition 
Center 


See Advertisement, Page 112 
P.O. Box 67, Shelby Station (Phone: EMerson 
6-9592) 
Manager: H. Clyde Reeves 
Exhibit Areas and Square Footage of Each: 
458, sa. ft. all * one floor. East Exposition 
we 223,500 s West Exposition Wing: 
24,60 sq. ftt.; Sotittume — Bn Ay Room 
3,600 sq. ft. Room C: 
Reniai Fees and Services frclnded i Rent: Varies 
with facilities used 
Floor Load: Unlimited in Exposition Wings; Colli- 
= Ibs. per sq. ft. Rooms A, 8, C—125 


Ventilation: Forced air and air gait od 

Ceiling Height: Exposition Wings—I4 to 24 ft.; 
Coliseum ft.; Rooms A, B, 

P. A. System: Available all areas 

Dimensions, Opening to Exhibit Hall: 20' x 14° 
high; Coliseum 18° x II" high; Room A: 6° x 7" 
high; Rooms B & C: 9 x 7" hig 

No. of Elevators: None, all exhibit space primarily 
on first floor 

Columns, Locations and Dimensions: Exposition 
Wings lengthwise 30° central columns and 
across 60" a columns; Coliseum and 
rooms A, B, C: : 

Current and ‘Utilities Available: Gas, electricity, 
water, sewers 

Loading Facilities: Two 50’ truck ramps; fork 
lift and floor trucks available at all times 

Railroad Sidings: Tracks within one mile of 
center 

Location, Size of Storage Areas: Approximately 
2,500 sq. ft. in ends of each exposition wing 
Unlimited under roof outside storage 

Number of Meeting Rooms and Capacities: 3; 
A—400, B—650, C—!00 (B&C can be combined 
to accommodate about 700-750—located 2nd 
floor Coliseum, under same roof as Exposition 
Wing) 
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KENTUCKY 
Louisville continued 


Facilities for 


Food Functions: ory | room for 
, cafeteria tor or 


1,000, banquet 6,000 or 


more 

Parking Facilities: 10.000 on paved lots adjacent 
to Coliseum and Exposition wings 

Distance from Business District: 4/2 miles 


Brown Hotel (HSMA) 


4th and Broadway om. (Phone: Juniper 4-131!) 
Manager: D. J. Qu 

Sales Manager: Corl D, Anderson 

Convention Season: Al! year 


BRING YOUR MEETING 
to the 
CENTER OF AMERICA! 


KENTUCKY EXPOSITION 
CENTER 


Facilities to fit your meeting needs. 
357 acres. 22 acres under roof. Coli- 
seum will seat up to 20,220. East 
Exposition Wing — 223,500 sq. ft. of 
exhibiting space. West Exposition 
Wing — 184,600 sq. ft. of exhibiting 
space. Stadium has seating capacity 
of 25,000. Banquet rooms, private 
meeting rooms, restaurant, cocktail 
lounge also available. 


CONVENTIONS * TRADE ASSO- 
CIATION SHOWS « COMMER. 
CIALS EXHIBITS * LECTURES « 
SPECTACLES ¢ CONCERTS ° 
OPERAS « CIRCUSES *« SHOWS 
& MEETINGS OF ALL KINDS. 
CONTACT US *« WE WANT TO 
DEAL! 


WRITE FOR THE FULL STORY ON 
“THE CENTER OF AMERICA,” 


FAIR "AND 
EXPOSITION 


KENTUCKY £3 * CENTER 


P, O. Box 67, Shelby Station 
Louisville 17, Kentucky 
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Largest Group Accommodated: 
25 suites) 

Air Conditioning: Entire hotel 

Convention Rates: Singie: 6.00-11.00; Double: 9.50- 
16.00; Suites: 19.00-25.00. European 

No. Mtg. Rms. & cogecy of Largest: |? (1,200) 

No. Banquet Rms. & pacity of Largest: |9 (800) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

N hibit Space: 4,500 sq. ft. on two floors 

Audio-Visual Aids: PA system, spotlights 

Sports Facilities: | to 2 block radius—bowling al- 
leys, swimming 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


1,000 (500 rooms, 


The Kentucky Hotel (HSMA) 


Sth and Walnut od (Phone: Juniper 7-118!) 
Manager: D. J 


Sales anager: canal! L. Anderson 
Sonvention Season: All year, except Kentucky 
Derby period 


Largest Group jc 
jo suites available 
 ' — oning: bso 


Convention Rates: Single: 6.00-12.00; Double: 9.00- 
16.00; Suites: 22.00-38.00. European 


1,000 (600 rooms, 


of bedrooms, Banquet 


No, Mig. Rms. & Capacity of Largest: 15 (1,500) 

No. Banquet Rms. & Capacity of Largest: 15 
(1,000) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 2.50 


Liquor: Served in hotel 


Charges for Mtg. Rms.: None if food is served 


Net Exhibit Space: 20,000 sq. ft. on one floor — 
Audio-Visual Aids: PA system, spotlights, movie 
screens, lecturns, black boards 


Stage: Available 


Sheraton Hotel (HSMA) 
See Advertisement, Page 112 
500 South Fourth St, (Phone: Juniper 4-4/41, Tel. 
LS-566) 


Gen. Manager: F. D. Wallace 

Seles Manager: Bill Howard 

Convention Season: Al! year 

Lesgeet Group Accommodated: 600 (325 rooms, 

suites available) 
Alr Conditioning: Entire hotel 
ety Rates: Single: 7.50-16.50; 
|,00-20.00; Suites: 20.00-75.00 

No. Mtg. Rms. & Capacity of Largest: 18 (950) 

No. a Rms. & Capacity of Largest: 18 (850) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.50; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charge; for Exhibit Areas: None 

Net Exhibit Space: 4,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, all 
kinds of projectors available 

Stage: Available 

Sports Facilities: Golf, swimming nearby 


Double: 


LOUISIANA 


SHERATO 


THE SHERATON HOTEL 


IN LOUISVILLE. KY. 
Enjoy Louisville hospitality 
plus Sheraton service at this 
500-room, all 
air-conditioned hotel. 
Grand Ballroom seats 800. 
In all, 11 meeting rooms 
can hold 2,400 plus. 
WILLIAM C. HOWARD 
Sales and Convention Mgr. 


ALEXANDRIA 


Railroads: So. Pac.; T. & P.; L. & A.; CRA. Pi; 


o. Pac. 
Airlines: DAL, TTA 


Hotel Bentley 


200 De Sota Street [Phones 2-3371) 

Manager: Larry Blackburn 

Convention Season: Ali year 

Largest Group Accommodated: 500 (200 rooms, 
12 suites available) 

Air Conditioning: Entire hotel 

a Rates: Single: 5.00-7.00; Double: 6.50- 

saw , Fates 7.00-10.00; Suites: 15.00-25.00. Eu- 

aaa 

No. Mtg. Rms. & Capacity of Largest: 12 (1,000 

No Banquet Rms. & Ganealy of Largest: 12 (600 

Group Meal Rates: 1.25; Lunch: 2 
Dinner: 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 7.50 to 10.00 

Charges for Exhibit Areas: 15.00 to 75.00 

Net Exhibit Space: 300 sq. ft. on one tloor 

Audio-Visual Aids: PA system, spotlights, 
boards, screens 

Stage: Yes 

Sports Facilities: 


Breakfast: 


black- 


Golf, fishing, boating nearby 


BATON ROUGE 


Railroads: |.C.; 
Airlines: DAL, ‘EAL * Si 


Bellemont Motor Hotel 


7370 Airline Highway (Phone: Elgin 53311) 

Manager: Vance Thomas 

Sales Manager: Douglas Peak 

Convention Season: All year 

Largest Group Accommodated: 500 (250 rooms, 
10 suites available) 

Air Conditioning: Yes 

Convention Rates: = le: 6.00-18.00; Double: 8.00- 
18.00; Suites: 15.00-! European 

No. Mtg. Rms. & Capacity of Longest: 8 (550) 

No. yo Rms. & Capacity of Largest: 6 (600) 

Group Meal Rates: Breakfast: from 1.25; Lunch: 
from 1.50; Dinner: from 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 


Mo. P. 


10.00 and up 


Charges for Exhibit Areas: 10.00 and up 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Audio-Visual Aids: Screen, blackboard, easels, 
PA system, spotlights 

Stage: Will assemble in 4' x 4° sections 

7 Facilities: Golf course '/2 mile, swimming 
poo 


Capitol House Hotel 


Lafayette at Convention (Phone: Dickens 2-772!) 

Manager: J. C. Eberhart 

Sales Manager: Delmar Walker 

Convention Season: Ali year, except May 10 to 
a 10 in even years, May !0 to June 10 in odd 


ears 

Largest Group Accommodated: |,/00 (450 rooms, 
8 suites available) 

Air Conditioning: Entire hotel 

Convention nee Single: 6.00-12.00; Double; 9.50- 
15.00: Suites: 24.50- European 

No. Mig. Rms. & Capacity of Carpet: 9 for 

No. Banquet Rms. & Capacity of Largest: 

Group Meal Rates: Breakfast: |.25; weet eon. 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 400.00 

Charges for Exhibit Areas: |0.00-400.00 

Net Exhibit Space: |! ,652 sq. ft. 

Audio-Visual Aids: PA system, 
and blackboards 

Sports Facilities: Swimming Pool 


spotlights, screen 


NEW YORK en Mass. 


WASHINGTON ROCHESTER 
PITTSBURGH BUFFALO 

BALTIMORE SYRACUSE 
PHILADELPHIA BINGHAMTON, N. Y. 


PROVIDENCE 


CHICAGO INDIANAPOUS 
DETROIT FRENCH LICK, Ind. 
OSES. Sue RAPID CITY, S. D 
CINCINNA SIOUX CITY, towa 
ST. LOUIS SIOUX FALLS, S. D. 
CEDAR RAPIDS, iowa 
AKRON 


sOUTH 
LOUISVILLE NEW ORLEANS 
DALLAS MOBILE 


WEST COAST 

SAN FRANCISCO PASADENA 

LOS ANGELES = PORTLAND, Oregon 
HAWAH 

HONOWLU 


MONTREAL 


A 
NIAGARA FALLS, Ont. 
TORONTO HAMILTON, Ont. 


SHERATON HOTELS 


SALES MEETINGS/Part II 


SALES MANAGEMENT 


NOVEMBER 20, 


1959 


YOU HAVENT HAD 

A CONVENTION It 

YOU HAVENT HAD 
ONE IN NEW ORLEANS 


Conventions elsewhere 
just aren’t conventions 
by New Orleans’ stand- 
ards. The Crescent 
City not only boasts the 
best of everything, but 
everything’s different 
— the night life, the 
food and even the cof- 
fee. The Jung, the 
South’s largest conven- 
tion hotel, is one of 
the great things about 
a New Orleans con- 
vention. You'll see. 
Schedule your next 
get-together in New 


Orleans. See you at 


1100 oe rooms l HR { 

10 meeting rooms 

Charcoal Room " JUNG 
ocktail Lounge 


TMsOoOstk OZCG. 


LOUISIANA 
continued 


NEW ORLEANS 


Railroads: |\i. Cent.; G.M. & O.; L. & A.; Gulf 
Coast Lines; So. Pac.; L. & N.; La. So.; M.P.; 
N.O. & N.E.; N.O, & L.C.; T. & P. 

Airlines: BNF, CAP, DAL, 


EAL, 
SOU, TACA, TTA 


NAL, PAA, 


CONVENTION BUREAU 


Convention & Visitors Bureau 
315 Camp St. (5) 
Charles Genella, Director 


AUDITORIUM 


Municipal Auditorium 


1201 St. Peter St. (JAckson 5-844!) 

Manager: W. Ray Scheuvering 

Exhibit Areas: Arena, 32,250 sq. ft.; Annex, 26,408 
sq. ft.; Upper Annex, 10, . 

Rental Fees: Arena, $660 per day; Auditorium, 
$495 per day: Concert Hail, $430 per day; 
Annex, $385 per day; half of Annex, $211.75 per 
day; Upper Annex $175.00 per day 

Floor Load: 200 Ibs. per sq. ft. Ventilation: Arena, 
air conditioned 

Ceiling Height: Arena, 66 ft.; Annex, 14 ft. 

PA System: Available 

Dimensions, Opening to Exhibit Hall: Arena, 10 
ft. by 10 ft. 9 in.; Annex, 12 ft. 8 in. by 13 
ft. 4 in, 

Elevators and Capacities: 
freight, 10,000 ibs. 

Columns: None in Arena; |4 in. columns on 17 ft. 
and 2! ft. centers in Annex 

Utilities: AC current, 3 phase, 4-wire distribution, 
220 volts; gas, water 

Loading Facilities: Hand truck; railroad siding 

Railroad Sidings: Yes 

Storage Areas: Annex 


Two passenger; one 


AS mn * 
SOS Ca eee 


In New Orleans — 


America’s Most Interesting 


your convention business 
is a pleasure at the 


Meeting Rooms and Capacities: First, second and 
third floors—50 to 500 

Facilities for Food Functions: Dining Room, 
kitchen, banquet, 3,000 

Parking Facilities: esti across from building 

Dist from Busi District: 7 blocks 


Jung Hotel (HSMA) 
See Advertisement, Page 113 
1500 Canal St. (Phone: Magnolia: 4471; Teletype 
No, 238) 


Manager: Ray Cantrell 

Sales Manager: Emmert J. Bieger 

Convention Season: All except Dec. 30, Jan. Ist 
and Mardi Gras Period 

Largest Group Accommodated: |,400 (700 rooms, 
40 suites availabie) 

Air Conditioning: Entire hote} 

Convention Rates: Single: 8.00-10.00; Double: 
12.00-16.00; Suites: 45.00-60.00. European 

No. Mtg. Rms. & Capacity of Largest: 12 (1,400) 

No. Banquet Rms, Capacity of Largest: {2 


(1,000) 

Group Meal Rates: Breakfast: 1.75 up; Lunch: 
2.00 up; Dinner: 3.50 up 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None when used for 
business sessions by conventions 

Charges for Exhibit Areas: Depends on amount 
of space used 

Net Exhibit Space: 10,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, film 
projectors on rental basis 

Stage: Available 

Sports Facilities: Swimming, boating, fishing, golf, 
horse racing at fairarounds from Thanksgiving 
Day through Mardi Gras 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


New Hotel Monteleone (HSMA) 


214 Royal Si. (Phone: Magnolia 334!) 

Manager: A. F. Spatafora 

Convention Season: Apr. to Oct. 

Largest Group Accommodated: 200 (!00 rooms, 
5 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.00-10.00; Double: 9.00- 
16.00: Suites: 25.00-45.00 

No. Mtg. Rms. & Capacity of Largest: 5 (500) 


HOOSEVELT 


100% AIR-CONDITIONED THE YEAR ‘ROUND 


%* 14 comfortable meeting rooms, seating 25 to 2,250 


persons 


* The center of business, civic and social activities 
in New Orleans 
% Home of the famous Blue Room for dining and 


oo 


Room. 


OS) 


AS wa, 
POY 


4, 
WG 


+, 
Oy 


dancing and floor shows 
% Also for your dining convenience The Coffee Shop, 
Fountain Lounge, Coffee House and Plantation 


SEYMOUR WEISS 
President and Managing Director 


A. C. BELLANDE 
Manager 


SALES MEETINGS/Part II 


No. Banquet Rms. & Capacity of Largest: 5 (350 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.75; 
Dinner: 3.25 

Liquor: Served in hotel 

Charges for . Rms.: None 

Charges For bit Rms.: 35.00-150.00 per day 

Audio-Visual Aids: PA system, screen 

Stage: Available 

- Representative: Utell International (see pg. 


The Pontchartrain Hotel (HSMA) 


203! St. Charles Ave. (Phone: Tu 0581) 

Manager: E, Lysle Aschaffenburg 

Sales ag at J. Albert Lyle 

Convention son: May to Dec, 

Largest Group Accommodated: 32 (12 rooms, 4 
suites available) 


Liquor: Served in hotel 
Charges for Mtg, Rms.: None 
Audio-Visual Aids: Screen 


The Roosevelt (HSMA) 


See Advertisement, Page 114 

123 Baronne (Phone: MA-2371!) 

Manager: A. C. Bellande 

Sales Manager: Al Bourgeois 

Convention Season: All year 

Largest Group Accommodated: 1,000 (500 rooms, 

suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 9.00-12.00: Double: 
11,00-15.00; Twins: 15.00-18.00; Suites: from 32.00. 
European 

No. Mtg, Rms, & Capacity of Largest: 15 (2,250 

No. Banquet Rms, & Capacity of Largest: 4 (1,500 

Group Meaj Rates: Breakfast: 1.75; Lunch: 2.00; 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

aor for Exhibit Areas: 350.00 to 500.00 per day 

Net Exhibit Space: 22,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, film 
projectors on rental basis 

Stage: Available 


The Sheraton-Charles (HSMA) 
See Advertisement, Page 115 

211 St. Charlies Ave. 

Manager: Edwin J. Gaudet, Jr. 

Sales Manager: Charlies V. Grigsby 

Convention Season: All year except Sugar Bow! 
and Mardi Gras periods 

Largest Group Accommodated: 700 (350 rooms, 
20 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.00-9.00; Double: 9.00- 
11.00; Twins: 13.00-16.00; Suites: 25.00-55.00. 
European 

No. Mtg, Rms. & Capacity of Largest: 10 ed 

No, Banquet Rms. & Capacity of Largest: !0 (700 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Dinner: 3 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 up 

Charges for Exhibit Areas: 10.00 up 

Net Exhibit Space: 5,955 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, film pro- 
jectors on rental basis 

Stage: Portable 


Tamanaca Motel 


1725 Tulane Ave. 

Manager: O. L. Dauterive 

Sales Manager: William Vogel 

Largest Group Accommodated: 100 (50 rooms, 3 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 8.00-10.00; Double: 
12.00-15.00. European 

No. Mtg. Rms. & Capacity of Largest: | (70) 

No. Banquet Rooms: | 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 2.50 

Liquor: Served im hotel 

Charges for Mtg. Rms.: 25.00 

Net Exhibit Space: 624 sq. ft, on one floor 

Audio-Visual Aids: PA system 

Sports Facilities: Swimming 


SHREVEPORT 


as TE {.: K.C.S.. L. & A: St. LS.W.: 
Airlines: BNF, DAL, TTA 


SALES MANAGEMENT 


Captain Shreve 

408 Market (Phone: 2-935!; Telegraph: FGQ) 
anager: Johnny Brown 

Sales Manager: James Melton 

Convention Season: All year 

rg Group Accommodated: 400 (150 rcoms, 

suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00-10.00; Double: 7.00- 
eg y= 13.00-45.00. European 

No. Rms. & —— of Largudt: 6 (33 

No. a Rms, & Capacity of Largest: 4 ( 

Group Meal Rates: 1.25; Lunch: 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 25.00 to 125.00 

Charges for Exhibit Areas: 25.00 to 125.00 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 


Breakfast: 2 : 


Washington Youree Hotel 


Edwards & Travis Sts. nena 2-2121) 

Manager: Alb L. Die 

Convention Season: ri year 

Largest Group Accommodated: 350 (200 rooms, 
8 suites no Nag 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00-7.00; Double: 7.00- 

ites: 15.00-25.00. European 

No. Mtg. Rms, & Capacity of Largest: 5 (600) 

No. Banquet Rms. & Capacity of Largest: 5 (500) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
Dinner: 2.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 8.00 to 12.00 

Charges for Exhibit Areas: 10.00 to 12.00 

Net Exhibit Space: 380 sq. ft. on one floor, 
separate area 

Audio-Visual Aids: 


PA system, 
Stage: Available 


spotlights 


BANGOR 


AUDITORIUM 


Railroads: B. & A. 
Airlines: NEA 


Bangor Municipal Auditorium 


100 Dutton St. (Phone: 2-9000, 2-9133, 2-4462) 

Manager: John B. Quig! ¥, 

Exhibit Areas: 15,000 sq. ft. 

Rental Fees and Service Included in Rent: Min. 
225.00 per night or 10% of Admissions 

Ventilation: Blowers 

Ceiling Height: 45 ft. 

PA System: Yes 

Dimensions, Opening to Exhibit Hall: 
22 ft. high 

Columns: None 

Current and Utilities Available: 

Parking Facilities: 3,000 cars 

Distance from Business District: 


18 ft. by 


110 & 220 AC 
1/3 mile 


Bangor House 

174 Main St. (Phone: Bangor 732!) 

Manager: John G. Chapman 

Convention Season: All year 

Largest Group Accommodated: 
suites available) 

Air Conditioning: Banquet halls. meeting rooms 

Convention Rates: Single: 4.00-7.50; Double: 6.00 
to 11.50; Suites: 20.00. European 

No. Mtg. Rms. & Capacity of Largest: 5 (250) 

No. Banquet Rms. & Capacity of Largest: 5 (250) 

Boles for Meals: Breakfast: .50; Lunch: .75; Dinner: 
1.95 

Liquor: Served in hote! 

Charges for Banquet & Mtg. Rms.: 

Charges for Exhibit Areas: 7.50-10.00 

Audio-Visual Aids: PA system, spotlights, 

Stage: Yes (portable) 

Sports Facilities: Golf, tennis, bowling 


150 (75 rooms, 2 


To 50.00 


screen 


GREENVILLE 
JUNCTION 


Railroads: B. & M.; C.P.R. 


Squaw Mountain Inn (HSMA) 


Moosehead Lake (Phone: Greenville |0) 
Manager: Philip Sheridan 

Convention Season: June |5 to July 15, Aug. 20 
to Sep. 15 

Largest Group Accommodated: 200 (10! rooms, 
6 suites available) 


NOVEMBER 20, 1959 


Ce Rates: 


No. "Mtg. Rms, & Capacity of Largest: 
Banquet Rms. & Capacity of Largest: 
Se Meal Rates: 


Dinner: 


3.00 
Liquor: Served in hotel 
Charges for Mtg, Rms. 
hibit Space: 2,340 sq. ft. on one floor 
Audio-Visual Aids: 
Sports Facilities: 


Net 


12.00-14.00 per person, Ameri- 


Largest Group Accommodated: 


available) 


5 (m 
| (200) 


Breakfast: 1.50; Lunch: 2.00; 


: None 


PA system, spotlights 


Boating, fishing, tennis, golf, 


mountain climbing 


KENNEBUNKPORT 


Railroads: 


Convention Rates: 
American 

No. Mtg. Rms, & Gopecty of Largest: 6 

No. Banquet Rms. & 

Group Meal Rates: 
Dinner: 4.00 


Single: 17.00; Double: 


pacity of Largest: | 
Breakfast: 2.00; Lunch: 


: Served in hotel 


Bay None 


fishing 
Hotel Representative: Robert F, Warner Inc. (see 


pg. 29) 


B. & M, 


The Colony Hotel 


(Phone: 


Manager: ton 
Convention Season: ~~, 15 to July |, 
to Sept I5 


K'port 7-333!) 
Geo. M. Boug 
Labor Day 


POLAND SPRING 


Railroads: To Danville Jct. Maine Cent. 


NEW ORLEANS 


SHERATON-CHARLES 


New Orleans’ fabled charm plus the famous Sheraton welcome await you here, just 
steps from the French Quarter. The hotel's 10 meeting rooms can hold a total of more than 
2,400 — 900 in the Grand Ballroom alone. 500 air-conditioned rooms. 


ALBANY CINCINNATI 
ROCHESTER 
BUFFALO 
SYRACUSE 
BINGHAMTON, N. Y. 
MIDWEST 
CHICAGO 
DETROIT 
SPRINGFIELD, Mass. CLEVELAND 


INDIANAPOUS 

FRENCH LICK, Ind, 
RAPID CITY, S. D. 
SIOUX CITY, lows 


SIOUX FALLS, S. D. 


Charles Grigsby, Sales Manager 


CEDAR RAPIDS, lowa PASADENA 

SOUTH PORTLAND, Oregon 

LOUISVILLE HAWAII 

DAUAS HONOLULU 

NEW ORLEANS A 
MONTREAL 


MOBILE, Alabama 

WEST COAST TORONTO 

SAN FRANCISCO NIAGARA FAILS, Ont. 
LOS ANGELES HAMILTON, Ort. 


100 (125 rooms 


MAINE 
Poland Spring continued 


Poland Springs Hotels 
(The Poland Spring House & 
The Mansion House) 


oe Advertisement, Page 116 

(Phone: Poland, Wyman 8-435 

Manager: Charles Connor 

Sales Manager: Rod John 

Convention Season: Mid les to Mid Oct 

Largest Group Accommodated: 500 (350 rooms, 
14 suites available) 

Convention Rates: Single: 1/8 00; D ~ e 
Suites: 20.00 above cost be nericar 

No. Mtg. Rms. & Capacity QP Sanneets ‘3 (450) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 300 sq. ft. on one floor, separ- 
ate area 

Audio-Visual Aids: 
sound projector 

Stage: Available 

Sports Facilities: Golf, tennis, swimming, tra 
shooting, shuffleboard, putting, ping pong, bad- 


minton 


PA system, spotlights, lémm 


PORTLAND 


Rellroads: B. & M., M. C., GT. 
Airlines: NEA, Air Taxi 


The Eastiand Hotel 

157 High St. (Phone: 25411) 

Manager: Leo G. Gain 

Convention Season: All year 

Largest Group Accommodated: 650 (300 rooms, 
20 suites available) 

Convention Rates: Single: 6.00-9.00; Double: 9.00- 
2.50; Suites: 14.25-27.50. European 

No. Mtg. Rms. & Capacity of Largest: 5 (650) 

No. Banquet Rms. & Capacity of Largest: 4 (550) 

Group Meal Rates: Breakfast: .95; Lunch: 1.50; 
Dinner: 1.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Vary 

Charges for Exhibit Areas: Vary 

Net Exhibit Space: 7,000 sq. ft 

Audio-Visual Aids: PA system, 


‘spotlights, screen 


The Lafayette (HSMA) 

638 Congress (Phone: Spruce 3-644!) 

Manager: R. H. Pew 

Convention Season: All year 

Largest Group Accommodated: 
2 suites available) 

Alr Conditioning: Two Fog gow rooms 

Convention Rates: ‘ _5.75-8.00; Double: 8.00 


0: Suite 


300 (150 rooms, 


15.00 


16.00) 


No. Mtg. Rms, & Conocty of Largest: 
No, Banquet Rms. & 
Group Meal Rates: 
Dinner: 2.35 
Liquor: Served in hotel 
Charges for Mtg. Rms. 
headquarters 
Charges for Exhibit Areas: If exhibitors are 
charged for showing, 5.00 per exhibit 
Net Exhibit Space: 2,745 sq. ft. on two floors 
Aucio-Visual Aids: PA system, spotlights, screen 
Stage: Available 
Sports Facilities: Golf, 
ming nearby 


ROCKLAND 


Railroads: Maine Cent. 
Airlines: NEA 


3 (300) 
apacity of Largest: 3 (300) 
Breakfast: 1.25; Lunch: 2.10; 


None if meals served or 


deep sea fishing, swim- 


Samoset Hotel 

(Phone: Rockland Lyric 4-841!) 

Manager: Larry Borsten 

Convention Season: June 
June and Sept.) 

Largest Group Accommodated: 300 (150 rooms, 
few suites available) 

Convention Rates: Single: 19.00; Double: 32.00- 
34.00; Parlors: 14.00-20.00. American 

No. Mtg, Rms, & Capacity of Largest: 10 Pr. 

No. Banquet Rms, & Capacity of Largest: ) 

Group Meal Rates: Breakfast: from 1.50; Lunch: 
from 3.00; Dinner: from 4.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 

Net Eohibit Space: 

Audio-Visual Aids: PA system, 
boards, |6mm_ projector 

Stage: Available 

Sports Facilities: Golf, tennis, 
& pool), sailing, fishing 


YORK 


Railroads: B. & M. 


to Sept. (mostly during 


None 
17,944 sq. ft. on one floor 


spotlights, black- 


swimming (ocean 


The Marshall House 


(Phone: York 300—in winter, York 27) 

Manager: Danie! O. Delany 

Convention Season: June and Sept. 

Largest Group Accommodated: 300 (172 rooms, 
3 suites available) 

Convention Rates: Single: 13.00-18.00; Double: 
26.00-30.00; Parlors: 16.00. American 

No, Mtg. Rms. & Capacity of Largest: 

No. Banquet Rms, & Capacity of Largest: 

Group Meal Rates: Breakfast: 2.00; ok 3.00: 
Dinner: 4, 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 5,400 sq. ft. 
separate area 

Audio-Visual Aids: 
sound projector, 

Stage: Available 

Sports reat 
putting, golf 
bal! 


on one floor, 


PA system, 16mm 


screen 


spotlights, 


Beach, 
, boating, 


salt water pool, tennis 
fishing, shuffleboard, soft 


MARYLAND 


POLAND 


SPRING RESORT 


Serving CONVENTIONS Half a Century 


MAINE’S FAMOUS SPA 


Easy to reach by TURNPIKE, Train or Plane 
POLAND SPRING HOUSE and MANSION HOUSE 


Accommodations for up to 500 


Known for good food and fine beverages. 
Complete business and recreational facilities. 
Write for DATES and colorful literature. 


Groups Invited May Through October. 


You'll get a “KICK” out of 
our gay-ninety decor and 
nostalgic Handle-BAR Room 


Poland Spring Hotels, Poland Spring, Maine . . . Home of Poland Water 
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BALTIMORE 


Railroads: Penna,; Balt. & O.; West Md.; Bal, & 
An El.; M. & P, 

Airlines: AAA. AAL, CAP, DAL, EAL, NAL, 
PAA, TWA, UAL 


CONVENTION BUREAU 
Baltimore Convention Bureau, Inc. 
202 Title Bldg. (2) 
L. H, Denton, Director 


Emerson Hotel (HSMA) 


Baltimore & Give Sts, (Phone: MUlberry 5-4400; 
Telegraph: BA-277) 

VP & Gen. Arroteond William E. Stubbs, Jr. 

Sales Manager: Kemp C. Gatling 

Convention Season: Al! year 

hoe. Group Accommodated: |,200 (325 rooms, 

suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.50-10.00; Double: 9.50- 
11.50; Suites: yy ee European 

No. Mtg. Rms. & Capacity of Largest: 9 (1,200 

No, Banquet Rms. & Capacity of Largest: 9 (1,000 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner: 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 

Audio-Visual Aids: 


35.00-450.00 
PA system, spotlights 


Lord Baltimore Hotel (HSMA) 
Baltimore & Hanover Sts. (Phone: Lexington 9- 
8400) 


Manager: Harold Kraus 

Dir. of Sales: G. Sanford Core 

Convention Season: Al! year 

Largest Group Accommodated: 900 (500 rooms, 
30 suites available) 

Air Conditioning: Entire hotel! 

Convention Rates: Single: 8.00-14.00; Double: 9.50- 
18.00; Twins: 11.00-18.00; Suites: 23.00-37.00. Eu- 
ropean 

No. Mtg. Rms. & Capacity of Largest: 

No Banquet Rms. & 
(1,120) 

Group Meal Rates: 
Dinner: 

Liquor: Served in hote} 

Charges for Mtg. Rms.: 
rooms occupied 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights. All types 
>f projectors available on rental basis 

Stage: Yes (11.5'x40") 


14 (1,430) 
Capacity of Largest: 10 


Breakfast: 2.00; Lunch: 2.50; 


Depends on sleeping 


Sheraton-Belevedere Hote! 

(HSMA) 
See Advertisement, Page 11 

Charlies at Chase - a Mulberry 5-1000) 

Manager: Albert S. 

Sales Manager: A. Rusvell Phillips 

Convention Season: Al! year 

aa est Group Accommodated: 200 (!00 rooms, 

suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 9.50-13.50; Double: 
13.50-19.50; Suites: 18.00-40.00. European 

No. Mtg. Rms. & Capacity of PB pe 9 (575) 

No. Banquet Rms. & Capacity of Largest: 9 lars) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.75; 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 15.00 up 

Charaes for Exhibit Areas: 15.00 up 

Net Exhibit Space: 5,000 sq. ft. on one floor. 
Separate area 

Audio-Visual Aids: 
TV projector 

Stage: Available 


PA system, spotlights, large 


Southern Hotel 

Light & Redwood Streets (Phone: Saratoga 7-1600) 

Manager: Harold |, Fink 

Sales Manager: Albert W. pateies 

Convention Season: Al! yea 

Largest Group Accommodated: 1,000 (400 rooms, 
I! suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.00-12.50; Double: 12.50; 
Suites: 26.00. European 

No, Mtg. Rms. & Capacity of Largest: 22 (1,000 

No. Banquet Rms. & Capacity of Largest: 22 (S00) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 

Charges for Exhibit Areas: |7.00 & 20.00 

Net Exhibit Space: |,000 sq. ft, on one floor 

Audio-Visual Aids: PA system, spotlights, screens 


CHESTERTOWN 


Railroads: Penna. 


SALES MANAGEMENT 


Great Oak Lodge 


Route 2, Box 218 (Phone: 1100) 
Business Manager: Calvin C. Smith 
ention Season: All year, except weekends in 
summer 

Largest Group Accommodated: 80 (40 rooms, 2 
suites available) 

Air Conditioning: Banquet rooms. bedrooms 

Convention Rates: Single: 12.00-16.00; Double: 
15.00-22.00; Suites: 27.00-38.00 

No. Mtg. Rms. & Capacity of Largest: 3 (350) 

No. Banquet Rms, & Capacity of Largest: 3 (100) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 5.00 

Liquor: Served in hotel! 

Net Exhibit Space: 2,200 sq. ft. on one floor, in- 
cluded in meeting area 

Audio-fisual Aids: PA system, spotlights, 16mm 
projector 

Stage: Yes (12° x 16’ 

Sports Facilities: Nine-hole golf course, sailing, 
swimming, hunting, badminton, ping pong, 
horseback riding, water skiing, fishing, trap 
shooting, power boats 


CUMBERLAND 


Railroads: B, & O.; C. & P.; Penna.; W. Md. 


Algonquin Hotel 


See Advertisement, Page 15 


Washington St. (Phone: PA 2-3330) 

Manager: Pat Stakem 

Convention Season: All year 

Largest Group Accommodated: 250 (120 rooms, 
3 suites available) 

Air Conditioning: Banquet halls 

Convention Rates: Single: 3.00 to 6.50; Double: 
5.50 to 10.00; Suites: 8.00 to 15.00. European 

No. Mtg. Rms. & Capacity of Largest: 3 (75) 

No. Banquet Rms. & Capacity of Largest: 2 (75) 

Group Meal Rates: Breakfast: 1.75; Lunch: 1.50: 
Dinner: 2.50 

Liquor: Yes 

Charges for Mtg. Rms.: .20 a chair 

Charges for Exhibit Areas: |0.00 

Net Exhibit Space: 250 sq. ft. 

Audio-Visual Aids: Spotlights 

Stage: None 

Sports Facilities: Golf, swimming, horseback rid- 
ing 


MASSACHUSETTS 


ANDOVER 


Railroad: B&M 


Andover Inn 
See Advertisement, Pages 30, 31 


Chapel Ave. (Phone: Greenleaf 5-5903) 

Manager: Robert N. Frazer 

Convention Season: Al! year 

Largest Group Accommodated: 55 (30 rooms, | 
suite available) 

Convention Rates: Single: 15.00: Double: 12.00; 
Suite: 22.00. American. European on request 

No. Mtg. Rms. & Capacity of Largest: 3 (55) 

No. Banquet Rms. & Capacity of Largest: 3 (55) 

Group Meal Rates: Breakfast: 1.00; Lunch: 2.50; 
Dinner: 2.50 

Liquor: Not served in hotel. Groups should bring 
own 

Charges for Mtg. Rms.: 5.00-10.00 

Charges for Exhibit Areas: |0.00-20.00 

Net Exhibit Space: |,158 sq. ft. on one floor 

Audio-Visual Aids: Available 

Sports Facilities: Golf |'/2 miles 


AMHERST 


Railroads: C. V.; B. & Me. 


The Lord Jeffery 


See Advertisement, Pages 30, 31 


30 Boltwoed Ave, (Phone: Alpine 3-2576) 

Manager: Norman M. Enman 

Convention Season: All year, except May [5 to 
June 15 and Sept. 15 to Nov. | 

Largest Group Accommodated: 85 (60 rooms 
available) 

Air Conditioning: Banquet rooms, some bedrooms 


NOVEMBER 20, 1959 


Convention Rates: Single: 6.00-8.00; Double: 10.00- 
16.00. European. American plan available for 
groups 

No. Mtg. Rms. & Capacity of yp roe 4 (29) 

No, Banquet Rms. & Capacity of Largest: 4 (200) 

Group Meal Rates: Breakfast: 1.00; Lunch: 2.00; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, spotlights 

Sports Facilities: Golf, fishing, swimming 


BOSTON 


Railroads: B. & M.; N.Y.C.; N.Y., N.H. & H. 
Airlines: AAL, EAL, MOH, NAL, NEA, PAA, 
TCA, TWA, UAL 


CONVENTION BUREAU 


Convention & Visitors Bureau 
80 Federal St. (10) 
E. C. Sherry, Manager 


AUDITORIUMS 


Boston Garden 


North Station (Cap 7-3200) 
M er: Walter A. Brown 
Areas: Arena, 26,730 sq. ft.; 

Hall, 42,350 sq. ft. 

Rental Fees and Services: Depends on season & 
attraction 

Floor Load: 200 Ibs. per sq. ft. 

Ventilation: Rotary fans and blowers 

— Height: Exhibition Hall, 16 ft.; Arena, 


PA System: Excellent 

Dimensions, Opening to Exhibit Hall: 17 ft. 6 in. 
high by [5 ft. 6 in. wide 

Elevators and Capacities: One, 3,000 Ibs. 

Columns: None on Arena floor 

Utilities: AC and DC current, gas, steam, water 

Loading Facilities: Ramp from railroad into ex- 
hibition hall 

Storage Areas: Ample 

Meeting Rooms: In hotel adjoining : 

Facilities for Food Functions and Banquet 
Capacity: Complete tacilities for 1,500 banquet 

Parking Facilities: Ample 

Distance from Business District: In heart of 
commercia, district 


Exhibition 


Bradford Hotel (HSMA) 


275 Tremont St. (Phone: Han, 6-400) 

Manager: R. N. Appleton 

Convention Season: All year 

Largest Group Accommodated: 650 (275 rooms, 
10 suites available) 

Air Conditioning: Some bedrooms, all banquet 
rooms 

Convention Rates: Single: 7.50-10.50; Double: 11.00- 
16.00; Suites: 20.00-28.00. European 

No. Mtg. Rms. & Spee of Largest: 13 (2,400) 

No. Banquet Rms. Capacity of Largest: | 


l, 
Group Meal Rates: Breakfast: 2.00; Lunch: 2.75; 
Dinner: 3.75 


Hotel Kenmore (HSMA) 


490 Commonwealth v. (Phone: KEnmore 6-2770) 

Manager: Arthur D. Dooley 

Sales Manager: Justin P. Quinn 

Convention Season: All year 

Largest Group Accommodated: 480 (250 rooms, 
15 suites available) 

Alr Conditioning: Banquet and meeting rooms, 
some bedrooms _ 

Convention Rates: Single: 8.00-13.50; Twin: 14.00- 
19.50; Suites: 23.00-28.00. European 

No. Mtg. Rms. & bye of Largest: 12 {*9) 

No. Banquet Rms. & Capacity of Largest: 12 (380) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 4.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: 25.00-200.00 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes (26'x!2") 

Sports Facilities: Swimming pool 


Hotel Madison 


North Station. (Phone: CA 7-2600) 

Manager: Reed Seely 

Sales Manager: Robert B. Sargent 

Convention Season: All year 

Largest Group Accommodated: |,000 (500 rooms, 
6 suites available) 

Air Conditioning: All banquet and meeting rooms 


Convention Rates: Single: 6.00-9.00; Double: 8.00- 
18.00; Suite: 16.00-40.00. American 

No, Mtg. Rms. & Capacity of Largest: 10 {300 

No. Banquet Rms. & Capacity of Largest: 11 (250 

Group Meal Rates: Breakfast: from .65; Lunch: 
from .99; Dinner: from 1.35 

Liquor: Served in hotel : 

Charges for Mtg. Rms.: None if convention 

Audio-Visua| Aids: PA system, spotlights 

Stage: Available ; 

Sports Facilities: Boston Garden next door with 
hockey, basketball, tennis, ice shows 


Parker House (HSMA) 


60 School Street (Phone: CA 7-8600) 

Manager: Cari J. Peterson 

Sales Manager: John E. Pacheco 

Convention Season: All year 

Largest Group Accommodated: 300 (200 rooms, 
6 suites qronente) ’ 

Air Conditioning: Banavet and meeting rooms, 
some bedrooms 

Convention Rates: Single: 9.00-!1.50; Double: !4.00- 
15.50; Twins: 14,50-22.00. European 

No, Mtg, Rms. & yy vend of Largest: 16 {e). 

No. Banquet Rms. & Capacity of Largest: 16 (400) 

Group Meal Rates: Breakfast: 2.25; Lunch: 3.00; 
Dinner: 4.25 

Liquor: Served in hotel : 

Charges for Mtg. Rms.: Depends upon size of 


room 
Charges for Exhibit Areas: Depends upon size of 


room 

Net Exhibit Space: 6,000 sq. ft. 

Audio-Visual Aids: PA system, spotlights, screens, 
projectors on renta| basis 

Stage: Available 

Sports Facilities: Boston Garden nearby 


Sheraton-Plaza Hotel (HSMA) 
See Advertisement, Page 11 


Copley Square (Phone: CO 7-5300) 

Manager: H. de Fine Nyboe 

Sales Manager: William N. Field 

Convention Season: All year 

Largest Group Accommodated:.|,000 (250 rooms 
and 15 suites available) 

Air Conditioned: Entire 

Convention Rates: Single: 9.85-16.00; Double: 16,00. 
21.00; Suites: 34.00-65.00, European 

No. Mtg. Rms. & Cepecty of Largest: 12 (1.600) 

No. Banquet Rms. Capacity of Largest: | 


(1,200) 
Rates for Meals: Breakfast: 2.50; Lunch: 3.50; 
Dinner: 5.00 
Liquor: Served in hotel 
Charges for Banquet & Mtg. Rms.: 10.00 to 650.00 
Net Exhibit Space: 17,845 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights 
Stage: 28° x 16’ 


Somerset Hotel (HSMA) 
See Advertisement, Page 24 


400 Commonwealth Ave. (Phone: CO 7-9000) 

Manager: Paul Sonnabend 

Sales Manager: Frank Hignett 

Convention Season: All year 

Largest Group Accommodated: 600 (300 rooms, 
30 suites available) 

Air Conditioning: Banquet halls, many bedrooms 

Convention Rates: Single: 9.00 to 15.00; Double: 
15.00 #o 21.00; Suites: 24.00 to 50.00 

No, Mtg. Rms. & Capacity of Largest: 15 (1,250) 

No. Banquet Rms. & Capacity of Largest: |5 

Group Meal Rates: Breakfast: 2.25; Lunch: 3.50; 
Dinner: 5.00 

Liquor: Yes 

Charges for Mtg. Rms.: None : : 

Charges for Exhibit Areas: According to size 


required 
Net Exhibit Space: 22,065 ‘ 
Audio-Visual Aids: PA system, spotlights 
Stage: Available 
Sports Facilities: Swimming pool 


Hotel Statier Hilton (HSMA) 
See Advertisement, Page 33 

Park Square (Phone: HAncock 6-2000) 

Manager: D. B. Stanbro _ 

Sales Manager: Val W. Ringer 

Convention Season: All year 

Largest Group Accommodated: |,500 (700 rooms 
30 suites available) ‘ 

Air Conditioning: Banquet and meeting ‘ooms 
bedrooms 

Convention Rates: Single: {0.00-'5.50; Double: 
16.00-21.00: Suites: 39.00-44.00. European 

No. Mtg. Rms. & Capacity of Largest: 1! (2.000) 

No. eet Rms. Capacity of Largest: |! 
(1,410) 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.50; 
Dinner: 5, 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Vary 

Charges for Exhibit Areas: Vary 

Net Exhibit Space: 19,124 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 
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Group Meal Rates: Breakfast: 1.50; Lunch: 2.50: Audio-Visual Aids: !4mm movie projector, PA 
Dinner: 3.00 system, spotlights 


Liquor: Served in hotel Stage: Yes 
MASSACHUSETTS Charges for Mtg. Rms.: 25.00-200.00 leak Facilities: Golf, tennis, swimmin fishing. 
Charges for Exhibit Areas: 25.00-200.00 horseback riding, badminton, shu#leboa 
Boston continued Net Exhibit Space: 3,700 sq. ft. on one floor croquet 


Audio-Visual Aids: PA system, spotlights 


Hotel Touraine (HSMA) BROOKLINE GREENFIELD 


62 on St. (Phone: Hancock 6-3500; Telegraph: : Railroads: B. & M. 


Railroads: N.Y.C. 


Manager: Thomas J. Walsh Hotel Weldon 


Sales Manager: Jane Walsh Beaconsfield Hotel (Phone: Prescott 3-543!) 
Convention Season: All year 


Largest Group =~» eeaaes 300 (200 rooms, See Advertisement, Page 15 Monnens: Lag res J. PY ganndl 
16 suites available) 17 t. Y vention Season: 
Alr Conditioning: Banquet and meeting rooms, {it Gonos Si. anes Mpa 7-600) Largest Group Accommodated: 250 (165 rooms 
75 bedrooms Sales Manager: Paul Snierson available) 
Convention Rates: oo 7.50-12.00; Double: Convention Season: All year Convention Rates: Single: 6.50-8.00; Double: 1/.00- 
10.00-14.00; Suites: 00. European Largest Group Accommodated: 100 (50 rooms, hago or 18.00-24.00. Rerogesn 
No. Mtg. Rms. & Capacity of Largest: 3 (500 3 suites available) 
No. Banquet Rms. & Capacity of Largest: 3 (4 Air Conditioned: 5 banquet rooms, 25 bedrooms 
Convention Rates: Single: 5.00 to 12.00; Double: Rates for Meals: unch: 1.75; 
—_ 12.00 to 17.00; Suites: 20.00-24.00. European Dinner: 2.50 
No. Mtg. Rms, & Capacity of Largest: 10 (300) Liquor: Served in hotel 
No. Banquet Rms. & Capacity of Largest: 10 (200° Charges for Banquet & Mtg. Rms.: From 10.00 
Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; Net | — Space: ie sq. ft. 
gocccccconsoocsqscoscesoscesescesceense Dinner: 3.00 Audio-Visual Aids: PA system 


Liquor: Yes Sports Facilities: Golt 
There Never Was 
Any Like This 


Charges for Mtg. Rms.: 10.00 up 
wry A for Exhibit Areas: 10.00 up 


Net Exhibit Space: 5,000 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights HOLYOKE 
Stage: Yes 


Railroads: B. & M.; N.Y., N.H. & H. 
Airlines: Served through Hartford 


CAMBRIDGE Roger Smith Hotel 


See Advertisement, Page 118 
Commander Hotel 69 Suffolk St. (Phone: s 2-1414) 


See Advertisement, Page 15 Manager: Robert N. Wis 


, Convention Season: All -# 
16 Garden St. (Phone: Kirkland 7-4800) 
Manager: Shaffie K. Hamsy Largest Group Accommodated: 200 (34 rooms, 


Convention Season: All year Air a ¥ ogy banquet and meetin 

Larges R aa Accommodated: 150 (75 rooms rooms 9 q 9 
available) 

Air Conditioning: Banquet hall Te ea Ze io, SDE Double: 9.50. 

Convention Rates: Single: 8.80-9.90; Double: 12.00; No, Mtg. Rms. Goose of Largest: 7 (600) 

ene BAO ae No. Banquet Rms. & Capacity of Largest: 7 (450) 
quor: Tes Tip Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 

Audio-Visual Aids: None Dinner: 2.50 

Stage: Yes Liquor: Served in hotel 

Charges for Mtg. Rms.: 15.00 up 

Charges for Exhibit Areas: 15.00 up 


Net Exhibit Space: 4,700 sq. ft. on one floor 
GREAT BARRINGTON Audio-Visual Aids: PA system, spotlights, easels, 
blackboards, screen 
Stage: Available 
The Berkshire Inn Sports Facilities: Bowling, billiards, golf, skiing 
swimming 


Conventions 


Business Conventions at the Bar 

. different, complete and pro- 
ductive. Barn’s Convention Office 
will tailor plan facilities to meet 
your requirements plus offers to 
you the advantage of 1600 private 
acres in the beautiful Berkshires 

. finest accommodations (private 
banquet facilities available), 
scrumptious foods, an experienced 
staff to cater to your every need, 
full recreational facilities includ- 
ing golf (private course on prem- 
ises), riding, swimming (heated 
pool), fishing (privately stocked 
pond), hiking, tennis, softball, trap 
shooting, handball, horseshoe 
pitching, badminton and hosts of 
other sport activities. 
Write Box $5 for Free Color Folder 


JUG END 


a. Street (Phone: Great Barrington 880) 

Landlord: James J. Joyce 

Convention Season: May to LENOX 

Largest Group phn BR i50 (85 rooms, 5 
suites available) 

Convene Rates: 15.00-17.00 per day per person. 
merican 

No, Mtg. Rms. & Capacity of Largest: 7 (350) Curtis Hotel (HSMA) 

No. Banquet Rms. & Capacity of Largest: 2 (Phone: Lenox 510) 
(350) Manager: George A. Turain 

Group Meal Rates: A !a carte Convention Season: May-early June, late August, 

Liquor: Yes Sept.-Oct. 

Charges for Mtg. Rms.: None Largest Group Accommodated: 200 (!00 rooms 

Charqes for Exhibit Areas: None available 

Net Exhibit Space: 30,000 sq. ft. on one floor Air Conditioning: Some bedrooms 


Railroads: N.Y. N.H. & H. 


HOLYOKE, MASS: 


THE ® 


HO iJ tings 
v¢ choice for Sales Mee 
is a hapP nd Conventions 
ms uP 
7 banquet roo 
rteous, trained staff * 450 a we et 
ration on eting 4 ed 
° complete co°thanges o moms alt "eonattione’ 
= ted for air- inditioned gue 
ally loca ° fooms av — 
s, up to e fine cuisin 


to 


e cow 


ntr 
ni convenience 
» 7 meeting room 
600 capacity 


address 
mation 10, 7th Ave 


N, Wish, Mgr. 


For Infor ee 
Great Barrington, Mass seeei 


eeeeeeeeene ngton, Mass. ses 
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Convention Rates: 14.00-18.00 per person. Ameri- 


can 

No. Mtg. Rms. & Capacity of Largest: 4 (400) 

No. Banquet Rms, & Capacity of Largest: 4 (400) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25: 
Dinner: 3.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

sarees for Exhibit Areas: None 

Net Exhibit Space: 4,000 sq. ft. on one floor, 

Audio-Visual Aids: PA system, spotlights, |6mm 
sound eee. blackboards 

Stage: Available 

Sports Facilities: Swimming, golf, tennis, shuffle- 
board, ping pong, badminton, fishing, boating 


MARTHA'S VINEYARD 


The Harbor View 
(A Treadway Inn) 


See Advertisement, Pages 30, 31 


Edgartown (Phone: 444) 

Manager: John S. Packard 

Convention Season: June 20 to July I, Sept. 5 to 
Sept. 10 

Largest Group Accommodated: 125 (75 rooms, 5 
suites available) 

Convention Rates: Single: 15.00-28.00; Double: 
28.00; Suites: 35.00 for two. American 

No. Mtg. Rms. & Capacity of Largest: | (100) 

No. Banquet Rms. & Capacity of Largest: | (/50) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net echibit Space: |,500 sq. ft. on one floor 

Audio-Visual Aids: Spotlights 

Sports Facilities: Golf, tennis, beach, shuffleboard, 
fishing 


* 


a 


NORTHAMPTON 


Railroads: B, & M.; N.Y., N.H. & H. 


Hotel Northampton and 

Wiggins Tavern 

36 King Street (Phone: JUstice 4-3100) 

Manager: Olaf Lambert , 

Sales Manager: Joseph A. Sylvia : 

vention Season: All year except first two 

week ends in June 

Largest Group Accommodated: 235 (115 rooms, 
7 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.00-12.50; Double: 
11.00-22.00; Suites: 22.00-35.00. European, Can 
arrange American plan packages. 

No. Mtg. Rms. & Capacity of Largest: 6 (350) 

No, Banquet Rms, & Capacity of Largest: 6 (300 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 1,500 sq. ft. on one floor, 
separate area 

Audio-Visual Aids: PA system, spotlights, pro- 
jectors on rental basis 

Stage: Available 

Sports Facilities: Golf 4 miles 


NORTH FALMOUTH 


Railroads: N.Y., N.H. & H. 


Clauson's Inn at 
Coonamesset (HSMA) 
(Phone: LO 3-5926) 


Manager: James E. Clark 

Sales Manager: Donald H. Clauson 

Convention Season: May 25 to Oct. !5, Sept. |- 
July | 

Largest Group Accommodated: 100 (25 rooms 
and 20 suites available) 

Convention Rates: Single: 18.00; Double: 15.00; 
Suites: 18.00 per F pete" American 

No. Mtg. Rms. & Capacity of Largest: 2 ss) 

No. Banquet Rms, & Capacity of Largest: 5 (/00) 


Group Meaj Rates: Breakfast: |.50; Lunch: 2.00 to 
3.00; Dinner: 3.00 to 5.00 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 2,900 sq. ft. on one floor 

Audio-Visual Aids: Motion picture projector, PA 
system, spotlights 

Stage: Available : is 

Sports Facilities: Golf, tennis, horseback riding, 
swimming, boating, fishing, water sports 


PITTSFIELD 


Railroads: N.Y.C.; N.Y., N.H. & H. 
Airlines: NEA 


The Wendell-Sherwood Hotel (HSMA) 


8 South St. (Phone Hilicrest 5-451!) 

Manager: Robert D. Michael 

Sales Manager: J. Joshua Goldberg 

Convention Season: Al! year 

Largest Group Accommodated: 500 (300 rooms, 
9 suites te ages | . 

Air Conditioning: Banquet and meeting rooms, 

edrooms 

Convention Rates: Single: 7.50; Double: 11.50; 
Suites: 25.00-35.00. European 

No. Mtg. Rms. & Capacity of Largest: 4 (500) 

No, Banquet Rms. & Capacity of Largest: 4 (450) 

Group Meal Rates: Breakfast: 1.10; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg, Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 3,600 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screen 

Stage: Available 

Sports Facilities: Swimming, fishing, horseback 
riding, tennis, boating 


SOUTH EGREMONT 
Jug End Barn (HSMA) 


See Advertisement, Page 118 
(Phone: Great Barrington 434) 


Manager: Angus R. MacDonald 


For sales meetings, conventions... 


OF MASSACHUSETTS 
any season of the year 


The Berkshires, located just 135 miles from New York 
City and Boston, provide the perfect setting for 
business meetings. A superior selection of hotel 

and convention accommodations is available 


good business . . . good living 


@ convenient location—easy to reach by all main transportation lines; 
@ short drive from New York and from Boston via Massachusetts 


Turnpike 

thriving industrial labor 

stable supply of skilled labor 
accessible to key markets and materials 
excellent source of power and utilities 


desirable plant sites—open to qualified companies 
superb cultural advantages—a world-famous center 
of music, art, and drama; home of the Tanglewood 


festival 


top recreational facilities—excellent golf, 


and skiing 


write: BERKSHIRE COUNTY 


fishing 


INDUSTRIAL DEVELOPMENT COMMISSION 
c 


OUNTY COURT HOUSE 


PITTSFIELD, MASSACHUSETTS 


NOVEMBER 20, 1959 


to groups of all sizes. For after-hours fun, 


enjoy theaters, concerts, and the famous 
recreation facilities of this year- 
round convention land. 


MASSACHUSETTS 
South Egremont continued 


Convention Season: 
dune 15 
Lorgoest Croup, Accommodated: 


te 


Monday to Friday, Sept. 15- 
104 (52 rooms, 3 
Coaties Rates Single: 15.00-22.50; Double: 


15.00. American 

No. Mtg. Rms. & Capacity of Largest: 8 2 (a0 

No. Banquet Rms. & Capacity of Lar ~~ 2 g 00. 

Group Meal Rates: Breakfast: .95; Tones 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 6,000 sq. ft. on one floor 

Audio-Visual Aids: Movie, slide projectors, PA 
system, spotlights, tape recorder, easels, black- 
boards 

Stage: |2 ft. by 20 ft. 

Sports Facilities: Horseback 
swimming pool, tennis courts, 
fishing, skiing, trap shooting 


riding, outdoor 
badminton, golf, 


SOUTH LEE 


Rallroads: N.Y., N.H. & H. 


Oak N’ Spruce (HSMA) 


(Phone: 795 ) 

Managér: Frank J. Prinz 

Convention Season: Jan, to Jun. 

Largest Group Accommodated: 
available) 


Sept. to Jan. 


12 (@ rooms 
Convention Rates: Single: 10.00-16.00; Double: 
20.00-32.00. American 
No. Mtg, Rms. & Capacity of Largest: 2 (150) 
No. Banquet Rms. & Capacity of Largest: 2 (120) 
Group Meal Rates: Breakfast: |.00; Lunch: 2.00; 
Dinner: 2.50 
Liquor: Served in hotel 
Charges for Mtg Rms: None 
Charges for Exhibit Areas: None 


At the Heart of 
Southeastern 

New England's 
Billion-Dollar Market . . 


Taunton, Massachusetts 


30 minutes or less from all major 
centers at the Junction of Routes 
24, 44, 138, and 140. 
100 Modern Rooms. 
Complete facilities for 
tions, Sales Meetings, 
quets, 

Home of the 


Restaurant. 
Surrounded by Free Parking. 


Conven- 
and Ban- 


famed Herring Run 


For qsine, information, phone 
Van Dyke 4-7574, or write J 
Edward Do ywnes, Host 

rw 


MOTEL CONVENIENCES WITH FULL HOTEL SERVICES 


Net Exhibit Space: 1,000 sq. ff. on one floor 

Audio-Visual Aids: PA system, spotlights, 35mm 
slide, !6émm sound projectors 

Stage: Available 

Sports Facilities: Swimming, golf, tennis, 
ing, skiing, fishing, snow making machine 


hunt- 


SPRINGFIELD 


Railroads: N.Y.. N.H. & & M.: N.Y.C. 
Airlines: AAL, EAL, MOH, Nia TWA, UAL 


AUDITORIUMS 


Industrial Arts Building, 
Eastern States Exposition 


Memorial Avenue (Phone: REpublic 3-5/0!) 

Manager: Adrian L. Potter 

Exhibit Areas: 123,000 sq. ft. on one level 

Rental Fees and Services: $600 per day of actual 
use; ro services included 

Floor Load: Unlimited 

Ventilation: Ventilating monitors 

Ceiling Height: 22 ft., 18 ft. clearance 

PA System: No permanent installation 

Dimensions, ery to Exhibit Hall: 8 doors at 
provad level, t. by I! ft., one door, 14 ft. 
' 

Column 10" by 10" located 24 ft, apart in 
one direction and < ft. in other direction 
Utilities: 110 v, 220 v AC, gas, water, drainage 
Loading Facilities: Railroad siding near building 
Storage Areas: 30 ft. by 30 ft. in vonang, limit- 

less capacity in nearby building 
Meeting Rooms and Capacities: Little Theatre 
seating 300, two seating 60 each 
Facilities for Food Functions: Caterers available 
Parking Facilities: 150 acres 
Distance from Business District: Two miles 


Springfield Auditorium 


54 Court Street (Phone: 6-271!, Ext. 215) 

Manager: City Property committee 

Exhibit Areas: Main floor, 8,100 sq. ft.; basement, 
6,000 sq. ft. 

Fees and Services: From 50.00 to 400.00 

plus janitorial fees from 40.00 to 70.00 

Floor Load: Average. Ventilation: Exhaust system 

Ceiling Height: 50 “y PA System: Rented; 3- 
hour minimum, $8.3 

Opening to Exhibit Hall: Five double doors 

Elevators and Capacities: One freight elevator 

Columns: 16 columns, 3 ft. columns te side 

Utilities: AC and DC current, gas, steam, water, 
compressed air 

Loading Facilities: Ramp to elevator 

Storage Areas: In basement 

Meeting Rooms and Capacities: Main floor seats 
1,424; balcony, 920; gallery, 874; 4 rooms, seat 
40 each: Ma ogany Room, 200; basement, 800 

Facilities for Food Functions: Facilities for ban- 
quest of 1,000; Basement, 875 

Parking Facilities: Garage at rear of auditorium 

Distance from Business District: In heart of busi- 
ness district 


Highland Hotel 


28 Hillman St. (Phone: RE 4-214!) 

Manager: Vincent J. Guarino 

Sales Manager: Thomas L. Sophinos 

Convention Season: Al! year 

Largest Group Accommodated: 200 (100 rooms 
available) 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Conventtes Rates: Single: 4.25-9.75; Double: 8.25- 

75. American 

No. ‘Mtg. Rms. & Capacity of Largest: 6 (600) 

No. Soaenes Rms. & Capacity of Largest: |0 (600) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms. From 10.00 

snergas for Exhibit Arfeas: From 25.00 

Net Exhibit Space: 10,000 sq. ft. on one floor 

Audio-Visual Aids: screen, 
blackboards, 

Stage: Yes 


PA system, spotlights, 
lémm projector, rostrum 


The Shelton Hotel 


70 Chestnut Street (Phone: 
Manager: Raymond J. Shea 
Convention Season: Ali year 

| Largest Group Accommodated: 400 (200 rooms, 

10 suites available) 
Air Conditioning: Entire hotel 
Convention Rates: Single: 6.85-8. ~] Double: 
May ag | Suites: 22.00-25.00. Europea 
No. Mtg. Rms. & Capacity of hornet | 10 (275) 
No. Banquet Rms. & Capacity of Largest: |0 (275) 
Group Meal Rates: Breakfast: 1.25; Lunch:!.00; 
Dinner: 

| Liquor: Served in hotel 

| Charges for Mtg. Rms.: 10.00-75.00 

Charges for Exhibit Areas: 25.00-75.00 
Net Exhibit Space: 4,000 sq. ft. on one floor 


RE 4-314!) 


SALES MEETINGS/Part II 


Audio-Visual Aids: PA system, spotlights, 
35mm suai screens 

Stage: Yes 

Sports Facilities: 


lémm, 


Country club 20 minutes 


Sheraton-Kimball Hotel (HSMA) 
See Advertisement, Page 11 

140 ye St. (Phone: 2-1121} 

Gen. Manager: Maurice T. Lawler 

Sales a a + John J. or 

Convention Season: All yea 

Largest Group Accommoseted: 600 (275 rooms, 
7 suites available 

Air Conditioning: Banquet and meeting rooms, 
75% bedrooms 

Convention Rates: Single: 6.85-12.00; Double: 
10.85-16.00; Suites: 14.50-25.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (600 

No, Banquet Rms. & Capacity of Largest: 8 1450) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.75; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 

Charges for Exhibit oe Variable 

Net ibit Space: 3,200 sq. ft. on one floor 

Audio-Visual Aids: PA aplem, spotlights, screens, 
blackboards 

Stage: Available 

Sports Facilities: Golf, bowling, tennis 


STURBRIDGE 


Railroads: Putnam ct. 


Publick House (HSMA) 
See Advertisement, Pages 30, 31 

Main St. (Phone: Dickens 7-3313) 

Manager: Mrs. Louise geshall 

Sales Manager: David F. Treadway 

Convention Season: Nov. to May 

Largest Group Accommodated: 36 (32 rooms, 2 
suites available) 

Convention aRtes: Some 5.00-9.00; Double: 6.00- 
16.00: Suites: 22.00- . European 

No. Mtg. Rms. & Sak of Largest: 4 (100) 

No. Banquet Rms. & Capacity of Largest: 7 (100) 

Group Meal Rates: Breakfast: 1.00; Lunch: 2.00; 
Dinner: 2.75 

Liquor: Served in hotel 

Changes for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Sports Facilities: Golf 4 miles away 


SWAMPSCOTT 


Railroads: B, & M. 


Variable 


New Ocean House 


216 Puritan Road (Phone: Lynn 2-6500) 

Manager: Clement Kennedy 

Convention Season: Apr., May Joes. i Oct. 

Largest Group Accommodated: rooms, 
30 suites available) 
Air Conditioning: Two meeting and banquet 
rooms, some bedrooms 
Convention Rates: Single: 13.00-16.00; Double: 
23.00-29.50; Suites: 30.00-36.00. American 

No. Mtg. Rms. & Capacity of Largest: 13 (2,000 

No. Banquet Rms, & Capacity of Largest: 7 (1,000) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.75; 
Dinner: 

Liquor: Served in hotel 

Net Exhibit Space: 10,000 sq. ft. 
Separate area 

Audio-Visual Aids: PA system, spotlights. All types 
of projectors available on rental! basis 

Stage: Yes (16'x24') 

Sports Facilities: Swimming, tennis, golf, quoits, 
private beach, ping pong 


TAUNTON 


Railroads: N.Y., N.H. & H. 


Taunton Inn (HSMA) 
See Advertisement, Page 120 


Spring & Summer Sts. (Phone: 4-7574) 
Manager: J. Edward Downes 
— Season: All year except July and Aug- 


on one floor. 


Lorgest Group Accommodated: 300 (100 rooms, 10 
suites available) 

Air Conditioning: 2 banquet and meeting rooms 

Convention Rates: Single: 6.50; Double: 8.50; 
a 4 (380 
° tg, Rms. acapity of Larges 

No. Banquet Rms. & Capacity of Largest: 4 0) 

Group Meal Rates: Breakfast: from .99; Lunch: 
from 1.50; Dinner: from 2.00 

Liquor» Served in hotel 

cmeree s for Mtg. Rms.: 

Net Exhibit Space: 3,000 s 

Audio-Visual Aids: 
end projector 


_ 


ft, 
spotlights, 


PA wae, screen 


SALES MANAGEMENT 


Stage: Available 
Sports Facilities: Golf 


WILLIAMSTOWN 


Railroad: B. & M. 


Williams Inn 


See Advertisement, Pages 30, 31 
(Phone: Glenview 8-4!!!) 


Manager: John F. Treadway 

Convention Season: All year 

Largest Group Accommodated: 50 (35 rooms 
available) 

Convention Ratess Single: 6.50; Double: 12.00 
No. Mtg. Rms. ye of Largest: 4 (75) 
No. Banquet 43. & Capacity of Largest: is 

Group Meal Rates: Breakfast: 1.50; Lunch: 
Dinner: 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Stee Wer Aids: PA system, spotlights 

age: 

Seerts Facilities: Tennis 


WINCHENDON 


Railroads: N.Y.C.; B. & M, 


Toy Town Tavern (HSMA) 
See Advertisement, Pages 30, 31 
(Phone: Winchendon 220) 
Manager: John D. Lee 
Sales Manager: David F, Treadway 
Convention Season: May |5 to July |; Oct. 12 to 


Oct, 25 
Largest Group Accommodated: 100 (55 rooms, 
16.00; Double: 30.00; 


| suite available) 
Convention Rates: Single: 
Suites: 36.00 for two. American 
No. Banquet Rms. & Capacity of Largest: | (250) 
Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 3.50 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None 
harges for Exhibit Areas: None 
Net Exhibit Space: 3,000 sq. ft. on one floor 
Audio-Visual Aids: PA system 
Stage: Yes (18'x!0') 
Sports Facilities: Golf, tennis, swimming, putting 
green, shuffleboard 


WORCESTER 


Railroads: N.Y.C.; B. & M.; N.Y., 
Airlines: Mohawk, NEA 


AUDITORIUM 


Worcester Memorial Auditorium 


Lincoln Square (Phone: Pleasant 2-6703) 

Manager: Frank G. Krono 

Exhibit ¢ Main Hall, 18,000 sq. ft.; Basement: 
10,000 sq. ft. 

Rental pon and Services: Trade shows or exposi- 
tions, $3, aah and seven operating days, including 
one set- up day and one pull-down day. Elec- 
trician, sewers. PA system operator, janitor 

Ts ‘Height: 70 ft. in Main Hall; Basement, 


tan Opening to Exhibit Hall: 9 ft. by 9 ft. 
a ay and Capacities: Platform elevator, 57 ft. 


N.H. & H. 


14 
Colamns: —— overhangs Main Hall 30 ft. on 
three sides 


Utilities: Lighting, water, heet 

Storage Areas: 2,000 sq. ft, in Basement 

Meeting Rooms and Capacities: One—1!20; seven 
—4?; Little Theatre—704; two—100 

Facilities for Food Functions: Banquet for 1,600 

Parking Facilities: Metered lots for 200 cars 

Distance from Business District: '/2 mile 


Bancroft Hotel 
See Advertisement, Page 15 
50 Franklin St. (Phone: Swift 9-4141) 


Manager: Charles F. Dolan 

Convention Season: All sear 

Largest Group Accommudated: 1,000 (450 rooms, 
20 suites available) 

Air Conditioning: Banquet rooms, some bedrooms 

Convention Rates: pee: a to 8.35; Double: 
10.85 to 16.00; Suites: up: European, 

No. Mtg. Rms. & Capecly of Largest: Pi? (800 

No. Banquet Rms. & Capacity of Largest: !2 ( 

Group Meal Rates: Lunch: 2.35; Dinner: 2.95 

Liquor: Served in hotel 

Charges for Mtg. Rms.: from 7.00 

Charges for Exhibit Areas: from 10.00 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes 


MICHIGAN 


CHARLEVOIX 


Railroads: Pere Marquette; PRR. 
Airlines: CAP to Pellston-Treverse City 


Charlevoix Beach Hotel 


105 W. Dixon Ave, (Phone: Liberty 7-655!) 

Manager: E. L. Kramer 

Convention Season: June to Sept. [5 

Largest Group Accommodated: 300 (200 rooms, 
some suites available) 

Convention Rates: Single: 16.00; Double: 14.00; 
Suites: 10.00-15.00. American 

No. Mtg. Rms. & Capacity of Largest: |! (300) 

No. ge Rms. & Capacity of Largest: | (300) 

Group —_ Rates: Breakfast: 1.75; Lunch: 2.25; 
Dinner: 3. 

Liquor: Rw in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 2,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf, riding, tennis, shuffleboard, 
fishing, heated swimming pool 


DEARBORN 


Railroads: D.T, & L; N.Y.C.; Penna.; 
Airlines: serves through Detroit 


Dearborn Inn (HSMA) 

See Advertisement, Page 121 
—_ Oakwood Blvd. (Phone: Lo 5-3000, Tel. De 
Manager: Richard D. McLain 


Sales Manager: Donald E. Jankura 
Convention Season: All year 


Western 


for Your DETROIT-AREA Conference or Executive Meeting 


come to The Dearborn Inn. Here, 
in a pleasant suburban setting, 20 
minutes from downtown Detroit, 
15 minutes from Metropolitan 
Airport, are the fine services of 
a gracious Inn with every .con- 


Neighbor of HENRY FORD ) MUSEUM and GREENFIELD VILLAGE 


venience for group meetings and 
banquets for up to 350;-com- 
pletely air conditioned. Write or 
phone for full information. 

RicuHarp McLain, General Manager 
DONALD JANKURA, Sales Manager 


Guest Accommodations 
135 beautifully ap- 
pointed rooms in the 
nn and the Colonial 
Homes with TV, two 
restaurants, cocktail 
lounge, all air condi- 
tioned. Free parking. 
Phone LOgan: 5-3000 
Teletype DE 380 


THE DEARBORN INN 
Oakwood Boulevard, 
Dearborn, Michigan 


NOVEMBER °2:0, 1959 


Largest Group Accommodated: 
2 suites available) 

Air Conditioning: Entire hote! 
Convention Rates: Single: 9.00-14.00; 
14,00-18.00; Suites: 35.00. European 
No. Mtg. Rms. & Capacity of Largest: 3 (400) 
No. Banquet Rms, & Capacity of Largest: 3 (350) 
Group Meal Rates: Breakfast: 2.25; Lunch: 3.00; 

Dinner: 4.50 
Liquor: Served in hotel 
Charges for Mtg. Rms.: Vary 
Kg =o for Exhibit Areas: Vary 
Net Exhibit Space: 3,400 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights 
Stage: Available 
Hotel Representative: Dugan Asso- 
ciates (see pg. 29) 


120 (55 rooms, 


Double: 


Howard F, 


DETROIT 


Railroads: B. & O.; C.P.; O. & T. Sh. L; Dut; 
aes G, Tk; C. & O.; Penna.; Wez.; 


Airlines: AAA, AAL, CAP, DAL, EAL, MOH, 
NCA, NWA, PAA, TWA,’ UAL, NOR 


CONVENTION BUREAU 


Detroit Convention & Tourist Bureau 
626 Book Bidg. 
Herbert E. Boning, Jr., Exec. Vice President 


AUDITORIUMS 


Cobo Hall—Convention Arena 


151 W. Jeffersen St. (Phone: WO 3-5500) 
(under construction; available April 30, 1960) 

Monoger: Stephen T. Kish 

Exhibit Areas: Halls A, B & C; One hall, 300,000 
sq. ft., divided by rising partition into three 
halls, 100,00 sq. ft. each. Hall D, 100,000 sq. ft. 

Floor Load: Halls, A, B, C, 400 Ibs. per sq. ft. 

Ibs. per sq. ft. 

Venttlation: Air qpeaitignes 

Ceiling Height: Halls > | Ry C, 30 ft.; 
19 ft, PA System: Availa 

Dimensions, Opening to Exhibit Hall: {4 ft., 3 in. 
high by 20 ft. wide 

Columns, Locations and Dimensions: Halls A, B & 

, 10 columns, 5 ft. by 5 ft., 120 ft, apart and 

90 ft. from side walls. Hall’ D, 3 ft. by 3 ft. 
columns with 60 ft. bays 


Hall D, 


in 
pwutown Detroit 


@ 800 luxurious rooms and suites. 
@ 14 meeting rooms for 25 to 500 
© Adequate display space. 

@ Three great banqvet halls. 

@ impeccable service. 


@ Convenient to Detroit's new civic 
development. 


@ Gateway to the city’s expressway 
system. 


Let us place these superb con- 

vention facilities at your disposal, 

Phone Detroit, WOodward 2-2300. 
Teletype Number DE-1062 


LANSON M. BOYER 


Teal 


ID" ROIT JLu.avp 


CASS AT BAGLEY OETROIT 26, MICH 


MICHIGAN 
Detroit continued 


Current and Utilities Available: 110, 220, 440 AC, 
gas, water, drain 

Loading Facilities: Ramps and escalators, truck 
drive-in, docks 

Location, Size of Storage Areas: 60,000 sq. ft. on 
lower level 

Number of Meeting Rooms ond Capacities: 33— 
Two 80; Six 100; One 125; Two 150; Four 200; 
Five 250: One 300; One 400; Six 500: One 800; 
One 820: One 1,050; One 1,250; One ‘3,250; plus 
20 multi-purpose rooms, seating 50 people or 
less 


Facilities to Handle Food Functions: Can handle 
banquet for 5,000 

Parking Facilities: 3,000 cars at the building 
proper, 8,000 in the general neighborhood 

Distance from Business District: In business district 


Masonic Temple 


500 Temple (Femate. 2-7100) 

Manager: C. W. Van ons 

Exhibit Areas: ¥50,000 sq. 

Rental Fees: On Application 

Floor Load: 150 Ibs. a sq. ft. 

Ventilation: Forced a 

Ceiling Height: 14 ft. to 20 ft. 

PA System: Available 

Elevator and Capacity: One freight, 500 Ib., auto- 
mobile elevator 

Columns: |5-ft. centers 

Utilities: AC and DC current, water 

Loading Facilities: Portable ‘dock 

Storage Areas: Limited 

Meeting Rooms and Capacities: Seat 50 to 5,000 


HEART OF THE MOTOR CITY, the Sheraton-Cadillac is famed for friendly 
service, superlative rooms and suites, sparkling atmosphere. Grand Ballroom accom- 


modates 800 for banquets, 1000 for meetings. Nine other function rooms accommo- 
date from 10 to 500 people. 1200 rooms and suites. Completely air-conditioned. 


1200 rooms 


William Goldsberry, Soles Manager 


Facilities to Handle Food Functions: Banquet for 
4, 


Parking Facilities: Ample 
Distance from Sesteene’ District: Three blocks 


Detroit Leland Hotel (HSMA) 


See Advertisement, Page 121 

1707 Cass (Phone: WOodward 2-2300, Teletype 
DE 1062, Telegraph GGP) 

Manager: Lanson M. Boyer 

Sales Manager: Jack Becker 

Convention Season: All yea 

Largest Group Accommodahed: 500 (450 rooms, 
30 suites available) 

Air Conditioning: Some bedrooms, all banquet 
rooms 

Convention Rates: Single: 7.00-16.00; Double: 
10.00-18.00; Suites: to 35.00. European 

No. Mtg. Rms. & Capacity of Largest: 14 (500) 

No. Banquet Rms. & Capacity of Largest: 14 (450) 
Group Meal Rates: Breakfast: 2.00; Lunch: 2.75; 

Dinner: 3.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 15.00 to !60.00 per day 

Charges for Exhinbit Areas: By sc. ft. required 

Net Exhibit Space: 4,300 sq. ft. on one floor serv- 
iced by 6 ton elevator for heavy equipment 
Audio-Visua| Aids: PA system, spotlights 
Stage: Available 

Hotel Representatives: Utell International, Leon- 
ard Hicks, Jr. and Associates, Inc. Premier 
Hotel Representatives, Inc. (see pg. 29) 


Pick-Fort Shelby Hotel 
a Lafayette (Phone: Woodward 3-7100, Tel. 


Managing Director: Jerry Moore 

Sales Manager: Gwynfor T. Golding 

Convention Season: Alj year 

Largest Group Accommodated: 500 (500 rooms, 
20 suites available 

Air See 
room 

Convention Rates: Single: 6.00-12.75; Double: 11.50- 
16.25; Suites: 22.50-52.00. European 

No. Mtg. Rms. & Capacity of Largest: 14 (600) 

No, Banquet Rms. & Capacity of Largest: 14 (600) 

Group Meal Rates: Breakfast: 2.25; Lunch: 2.75; 
Dinner: 3.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 8,472 sq. ft. on two floors 

Audio-Visual Aids: PA system, spotlights, |6émm 
projectors, blackboards, screens 

Stage: Available 


bedrooms, all banquet 


The Sheraton-Cadillac Hotel 
(HSMA) 


See Advertisement, Page 122 


1114 Washington Bivd. (Phone: Wo 1-8000) 

Manager: Mark A. Schmidt 

Sales a Wm. ney 

Convention Season: All yea: 

Largest Group Acoommedeted: 1,200 (600 rooms, 
40 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.00-18.00; Double: 
12.00-23.00; Suites: 29.00-75.00. European 

No. Mtg. Rms. & Ca acity of Pye 15 (1000) 

No. Banquet Rms. & Capacity of Largest: |5 (800) 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.00; 
Dinner: 4.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if headquarters 

Charges for Exhibit Areas: 5.00 per booth per day 

Net Exhibit Space: 8,414 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, pro- 
jectors on rental basis, closed-circuit TV 

Stage: Available 

Sports Facilities: Bowling 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


Hotel Statler Hilton (HSMA) 
See Advertisement, Page 33 
Wetingine Blvd. and Grand Circus Park (Phone: 


° 3- 
mA ..2.. er: Ernest G. Stec 
Sales Manager: Lloyd K ‘stelcup 
hae Season: All year 
Group Accommodated: |,000 (600 roome, 
suites available) 
Air Coneitontons Entire hotel 
Convention Rates: Single: 7.50-13.50: Double: 
Bg ny Seton Ley, 25 yeoenn, - 
o. Mtg. Rms. of Larg 
No. Banquet xy & Tes5 pacity of Largest: if ) 
Group ag Rates: Breakfast: 2.50; Lunch: 3.25; 
Dinner: 
Liquor: boned in hotel 


SALES MEETINGS/Part Il SALES MANAGEMENT 


Charge for Mtg. Rms.: Vary 

Charges for ‘ibit Asons:” Vary 

Net Exhibit Space: 16,721 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, lémm 
projector 

Stage: Available 


Whittier Hotel 


415 Burns Drive (Phone: 

Manager: Fred M. Hauser 

Sales Manager: Jimmie Hawkins 

Convention Season: Al! year 

Largest Group Accommodated: 300 (150 rooms, 
20 suites available) 

Air Conditioning: Transient bedrooms and all 


banquet rooms 

Convention Rates: Single: 8.00-12.50; Double: 
12.00-16.00; Suites: 20.50-50.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (250 

No, Banquet Rms. & Capacity of Largest: 9 ( 

Group Meal Rates: Breakfast: 2.65; Lunch: S00, 
Dinner: 3.95 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 15.00 u 

Charges for Exhibit Areas: 

Net Exhibit Space: 4,800 sq. 

Audio-Visual Aids: PA system, 
lémm_ projectors, slide projector 

Stage: 5 in various sizes 

Sports Facilities: Swimming, golf, horseback rid- 
ing 


Valley 2-9000) 


‘ml 15.00 
ft. on two floors 
spotlights, 8 & 


New Wolverine Hotel 


55 E. Elizabeth St, (Phone: 
Telegraph be S R) 
Manager: E, J. Toole 
Convention Season: All year 
er Group Accormmodated: 600 (400 rooms, 
suites available) 
Air Conditioning: 50 


rooms 


Woodward 3-9000, 


bedrooms, all banquet 

Convention Rates: Single: 5.00-10.00; Double: 
8.50-15.00; Suites: 25.00-65.00. European 

No. Mtg. Rms. & Capacity of Largest: 30 (600 

No. Banquet Rms. & Sapeeny of Lsreesh: 5 (150) 
Liquor: Served in hot: 

Group Meal Rates: 1.00; Lunch: 1.25; 
Dinner: 2.00 

Charges for Mtg. Rms.: 5.00 up 

Charges for Exhibit Areas: 15.00 up 

Net Exhibit Space: 7,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, closed 
circuit TV 

Stage: Yes 


| 
Breakfast: 


FLINT 


Railroads: C. & O.; Gr. Tr. 
Airlines: CAP 


Pick-Durant Hotel 


Saginaw and Detroit Sts. 

Manager: Scott Shattuck 

Convention Season: All year 

Largest Group Accommodated: 400 (175 rooms, 
4 suites available) 

Air Conditioning: 46 bedrooms, banquet halls 

Convention Rates: Single: 5.00-9.00; Double: 7.50- 
14.00; Suites: 24.50-34.50. European 

No. Mig. Rms. & Capacity of Largest: 8 (55) 

No. Banquet Rms, & Capacity of Largest: 8 (425 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.25; 
Dinner: 3 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 100.00 

Caress for Exhibit Areas: 10.00 to 100.00 

Net Exhibit Space: 200 sq. ft. on one floor 

Audio-Visual Aids: spotlights 

Stage: 12 ft. by 30 ft. 


(Phone: Cedar 2-513!) 


PA system, 


GRAND RAPIDS 


Railroads: C. & O.; Gd. Tk.; N.Y.C.; Penna. 


Airlines: CAP, LCA, NCA 


CONVENTION BUREAU 


Grand Rapids Convention Bureau 
Edward J. Brunette, Manager 


AUDITORIUM 


Civic Auditorium 


227 Lyon, N.W. (GL 47- a) 

Manager: Fred J. Barr, 

Exhibit Areas: eccmont, 44,000 sq. ft.; main 
floor, 16,500 sq. ft.; Black & Silver Rooms, 

Rental Fees at Services: Basement, $25 per booth 
(2 ft. A 12 ft.) 


4,500 sq. ft. 
Floor Load: Unlimited 
Ventilation: Air conditioned 
Ceiling Height: ft. 
PA System: Available 


NOVEMBER 20, 1959 


Binacostems, Opening to Exhibit Hall: 13 ft. by 
Bepetares Lift 50 ft. by 8 ft. 

Columns: 2 ft. sq., every 24 ft. 

Utilities: “AC ‘and’ DC current 

Loading Facilities: La 

Storage Areas: 

Meeting Rooms on "Gicinciion 700; 


75 each 
Facilities for Food Functions and Banquet 
Capacity: Can handle banquet up to 1,500 
Parking Facilities: Ample 
aw from Seclnens. District: 
rict 


12 rooms, 


In business dis- 


Manger Hotel (HSMA) 


See Advertisement, Page 123 


Michigan and Monroe (Phone: Glendale 9-010!) 
Telegraph- GR 230 

Manager: William H. Davies 

Sales Manager: Doris eee 

Convention Season: Ail yea 

Largest Group Accemmmadated: 450 (200 rooms, 
8 suites available) 

Air Conditioning: 100 bedrooms and all banquet 
rooms 

Convention Rates: Single: 6.00-10.00; Double: 9.00- 
10.50; Suites: 15,00-25.00. European 

No. Mtg. Rms. & Capacity of Largest: 7 (600) 

No. Banquet Rms, & Capacity of Largest: 7 (400) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mta. Rms.: 

Charges for Exhibit yvohie 
display 

Net Exhibit Space: 8,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screens, 
~ Projectors are available on rental 


y en on type of 


shame Available 


Morton House 


Monroe & lonia (Phone: GL 9-7/2!) 

Manager: Noel K. Black 

Sales Manager: Tom Bennett 

Convention Season: All year 

Largest Group Accommodated: 600 (300 rooms 
and 7 suites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Single: 6.00; Double: 8.50-14.50; 
Suites: 17.00-33.00. European. 

No. Mtg. Rms. & Capacity of Maer est: 7 (250) 

No. Banquet Rms. & Capacity of Largest: 5 (200) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: from 3.50 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Ravges | a Banquet & Mtg. Rms.: None for con 
ventio 

Net Exhibit Space: 3,630 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screens 
blackboards, Projectors can be rented 

Stage: 99" x 3°11" 

iors Facilities: Golf 


Pantlind Hotel 
(Phone: 97201) 


Manager: T. R. Corson 

Convention Season: All year 

Largest Group Accommodated: |,!00 (550 rooms 
and 35 suites available) 

Convention Rates: Single: 5.50 to 9.00; Double: 
7.50 to 16.00; Suites: from 16, 

No, Mtg. Rms. & Capacity of Largest: 14 (750) 

No. Banquet Rms. & Capacity of Largest: |4 (535) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Dinner: 3. 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting 
some bedrooms 

Charges for Banquet & Mtg. Rms.: 
ventions 

Net Exhibit Space: 8,440 sq. ft. on one floor 

Audio-Visual Aids: Screens 


JACKSON 


Railroads: N.Y.C.; G.T. 
Airlines: NCA 


Hotel Hayes 
228 W. Michigan Ave. (Phone: State 2-055!) 
Manager: John J. Sakmar 
ention Season: Al| year 
Largest Group Accommodated: 400 (160 rooms, 
8 suites available) 
Air Conditioning: Banquet room 
Convention Rates: Single: 6.00-7.00: Double: 9.00- 
11.00; Suites: 12.00-16.00. European 
No. Mig. Rms. & Capacity of Largest: 7 (450) 
No. Dengue Rms, & Capacity of Largest: 7 (3/2) 
Group Meal Rates: Breakfast: 1.65; Lunch: 2.00- 
Dinner: 3.00 
Liquor: Served in hotel 
Charges for Mtg. Rms.: 


rooms, 


None for con- 


5.00- 10.00 


| 
| 


Com for Exhibit Areas: Same 
Net ibit Space: 7,056 sq. ft. on two floors 
Audio-Visual Aids: PA system, spotlights 
Sports Facilities: Golf, swimming 


LANSING 


Airlines: Copitel; ie oe 
;C&O0 


Railroads: Tk.; 
AUDITORIUM 


Civic Center 

505 W. Allegan St. (ones IV 5-71 18) 

peneger, arles A. Ziogas 

Exhibit Areas: Exhibition Hall, 31,265 sq. ft.; 

Main Auditorium, 26,808 sq. ft.; Smal! Audi- 
torium, 5,936 sq. ft. 

Rental and Services: Exhibition Hali: $350; 
Main Auditorium: $600; Small Auditorium: $100. 
Rates for 8 a.m. to midnight 

Floor Load: Unlimited 

Ventilation: Partially air-conditioned 

Ceiling Height: Main Aud.—50’; Exh. Hall—i!' 4"; 
Small Aud.—!5' 6" 

PA System: Yes 

Dimensions, Opening to Exhibit Hall: 
trance, 12 ft. wide, |1'/ ft. high 

Elevators ae Capacities 2,500 ibs. and 


Columns: Exhibition hall ouly 23'/ 

ap nny 110 volts—single — 
phase, 4 wire; water, sewa 

Loading - Facilities: Stage iceding dock, ramp to 


exhibition hall 
1,000 sq. ft. 


Storage Areas: 
tion hall 

Meeting Rooms and Capacities: 6 committee 
rooms, 75 persons eock Main Aasiorters 6,100; 
Smal] Au neem. 850: — Room, 

Facilities for ey nctions: Three titchens for 
banquets for 2 a0 

Parking Facilities: Lot for 250 cars. 
one block 

Distance from 


Ramp en- 


Two, 


apa 
16 a — oe 


adjacent to exhibi- 


1800 within 


Business District: Two blocks 


"GRAND RAPIDS, MICH. 


YOUR GROUP 
GETS 


WHEN YOU 
MEET AT THE 


Service plus superb meeting-room 
facilities insure the success of 
your meeting at The Manger. 
Every detail is handled with care, 
precision and foresight by an ex- 
perienced, helpful staff. Air- 
conditioned function rooms 
accommodate up to 600—with efhi- 
cient Manger service at every step! 
For details, “Hore, William H, Devices, Mer. 


T Manger, Mich St. & ‘oe 
4 ‘apids, = . Phone: Glendale 


$0101, Wuhex rGR-330 
123 


MICHIGAN 
Lansing continued 


Olds Hotel 


123 W. Michigan (Phone: Iv 5-9155) 

Manager: Olds Anderson 

Convention Season: All year 

Largest Group Accommodated: 500 (300 rooms, 
14 sutes available 

Air -onditioning: Most bedrooms, ail banquet 

$, meeting rooms 

Convention Rates: Single: 6.50-10.00; Double: 8.00- 
12.00; Suites: 16.00-26.00. Euripean 

No. Mtg. Rms. & Capacity of Largest: 9? (500) 

No. Banquet Rms. & Capacity of Largest: 9 (500) 

Group Meal Rates: Breakfast: 2.50; Lunch: 2.75; 
Dinner: 4.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 7.50 up 

Charges for Exhibit Areas: 7.50 up 

Net echibit Space: Vary 

Audio-Visual Aids: PA system, spotlights, projec 
tors on rental! basis 

Stage: Available 


MACKINAC ISLAND 


Railroads: Penna.; N.Y.C.; Steamers: Geo. Bay 
Line: C. & B. Line; D. & C. Eee; Ferries from 
Mackinaw City & St. Igqnac 

Airlines: Served through SAP te Peliston 


Grand Hotel (HSMA) 


See Advertisement, Page 124 
(Phone: Viking 7-333!) 
Manager: N_ C. Bicking 
Sales Manager: R. D. Musser 
Convention Season: June to Sept. 
Largest Group Accommodated: 550 (300 rooms, 
20 suites available) 
Air Conditoning: 2 banquet rooms 


CONVENE AT 


BEAUTIFUL... 


Grand 
Hotel 


MACKINAC ISLAND 
MICHIGAN 


Cc tion Rates: Single: 


18.00; Double 15.50. 
19.00; Pesiosss 15.00- 


erican 


No, Mig. Rms. & Capacity of Largest: 7 (850 
No. Senneet Rms. & Capa.:ity of Esonn 20) eo) 
Liquor: A in hotel 


Charges for Mtg. Rms.: None 

Charges for Ex ibit Areas: Nominal charge for 
commercial exhibit 

Audio-Visua| Aids: spotlights, two 
lémm, one 35mm slide projectors 

Sports Facilities: Everything except fishina 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


PA system, 


MUSKEGON 


Railroads: C. & O.; G.T.; M.R. & N.; Penna. 
Airlines: CAP 


Occidental Hotel 

3rd & Western (Phone: 2-261!) 

Manager: E, R. Sweat, Jr. 

Convention Season: Al! year 

Largest Group Accommodated: 500 (330 rooms 
and 7 suites available) 

Air Conditioning: Banquet and meeting room 

Convention Rates: Single: 4.75-7.25; Double: 4.25- 
8.50; Suites: 15.00-75.00. European 

No, Mtg. Rms. & Capacity of Magee est: 7 (400) 

No. Banquet Rms. & Capacity * fa 6 (500) 

Group Meal Rates: Breakfast: unch: 2.00; 
Dinner: 2.50 

Liquor: Served in hotel 

ores es for Banquet & Mtg. Rms.: 7.00 to 50.00 

hibit Space: 3,800 sq. ft. on one floor 

Audio-Visual Aids: PA 

Stage: Yes exe) 

Sports Facilities: Swimming, golf 


SAGINAW 


Railroads: Gd. Tk.; C. & O.; N.Y.C. 
Airlines: P 


Bancroft Hotei 

Genesee & Washington Aves. (Phone: PL 5-775!) 

Manager: J. James Ruttman 

Convention Season: All year 

Largest Group Accommodated: 500 (300 rooms 
available) 

Convention Rates: Single: 5.50-8.50; Double: from 
8.50; Suites: from 25.00 

No. Mtg. Rms. &Capacity of Largest: 10 (900) 

No. Banquet Rms. & Capacity of Largest: 8 (650) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.40; 
Dinner: 2. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Variable 

Charges for Exhibit Areas: Variable 

Audio-Visual Aids: PA system, spotlights, closed 
circuit TV 

Stage: Yes 


A system, spotlights 


SOUTH HAVEN 


| Sleepy Hollow Beach 


See Advertisement, Page 124 
(Phone: 1440) 
Manager: 8. G. Gatrell 


| Sales Manager: Oscar Katov 


Convention Season: May, June, Sept. 

Largest Group Accommodated: 300 (35 rooms, 55 
suites available) 

Air Conditioning: Banquet halls 


Convention Rates: Single: 10.00-14.00; Double: 
15.00-18.00; Suites: 20.00-35.00. American 

No. Mtg. Rms. & Capacity of iy of Carga 

No. ve Rms. & Capacity Ph ee tt 200) 

Group Meal Rates: Breakfast: unch: 1.50; 
Dinner: 2.50-5.00 

Liquor: Setups provided 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 3,000 sq. ft. on one floor 

Audio-Visual Aids: |!4mm sound projector, PA 
system 

Stage: Yes (12'x!2') 

Sports Facilities: Swimming-pool, beach, tennis, 
shuffleboard, archery, golf, badminton, volley- 
bali, horseshoes 


MINNESOTA 


BEMIDJI 


Railroads: Gt. N.; Nor, Pac.; 
Airlines: NOR 


Ruttger's Birchmont Lodge 


(Phone: PL 1-1630) 

Manager: Don Ruttger 

Convention Season: June and September 

Largest Group Accommodated: 160 (29 rooms, 28 
cottages available) — 

Convention Rates: Single: 12.00-14.00; Double: 
25.00; Suites: 30.00. American 

No. Mig. Rms. & Capacity of Largest: 3 (265) 

No. jag? oe Rms. & Capacity of Largest: 2 (200) 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.25: 
Dinner: 3.50 

Liquor: Not served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 1.600 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, 35mm 
slide and lémm sound projectors 

Stage: Available 

Sports Facilities: Golf, tennis, shuffleboard, sail- 
ing, water skiing, surf boarding, riding, trap 
shooting, fishing 


M.St.P.&S.S.M. 


BRAINERD 


Railroads: Nor, Pac. 
Airlines: NOR 


Island View Lodge 

Gull Lake, Box 141 (Phone: — 2897) 

Manager: Mr. & Mrs. E, B. Cur 

Convention Season: yo and fisst two weeks 
September 

Largest Group Accommodated: 80 (40 rooms, 26 
cottages available 

Convention Rates: Single: 14.00; Double 24.00. 
American 

No, Mtg. Rms. & Capacity of Largest: | (100) 

No, ee Rms. & Capacity of Largest: | (115) 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Not served in hotel; setups aveilable 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 950 sq. ft. on one floor, sepa- 
rate area 

Audio-Visual Aids: PA system, 8mm, !émm sound, 
35mm _ slide projectors 

Sports Facilities: Fishing, ee sailing, swim- 
ming, volleyball, tennis, golf, shuffleboa-d, 
motor boating 


WRITE 


YOUR MEETING’S EASY 


"We welcome meetings in May and June, and September through October 15 
SLEEPY HOLLOW BEACH, SOUTH HAVEN, MICHIGAN (PHONE: 1440) 
OR CALL CHICAGO OFFICE: 75 EAST WACKER DRIVE (PHONE: CEntral 6-8083) 
Md t . 


at this beautiful, 35-acre Lake Michi- 
gan estate, far from city distractions 


on the 18-hole golf course, in our 
heated Olympic-size pool . . . tennis, 
badminton, volley ball. Private beach! 


. Only 2% hours drive from Chicago 
. 4 from Detroit! 


SALES MEETINGS/Part I1I 


SALES MANAGEMENT 


Madden Lodge 


Route 6 (Phone: 2874) 

Manager: W. J. Madden 

a Season: May 27 to July I, Aug. 24 
e 

Largest Group Accommodated: 600 (300 rooms, 
4 suites available) 

Convention Rates: Single: 16.00-24.00; Double: 
24.00-28.00; Suites: 40.00. American 

No. Mtg. Rms. & Capacity of Largest: 8 (600 

No. Banquet Rms. & Capacity of Largest: 8 (500) 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner 3.75 

Liquor; Not served in hotel but served at golf 
course 

Charges for Mtg. Rms.: 

Charges for Exhibit Areas: 15.00 for 8 ft. area 

Net Exhibit Space: 2,100 sq. ft.; 5,000 sq. ft. on 
one floor 

Audio-Visual Aids: PA system, spotlights, black- 

board, easels, 16mm sound projector 

Stage: Available 

Sports Facilities: 
shuffleboard, 


None 


Golf, swimming, fishing, tennis, 
trap shooting, surf board riding 


Roberts Pine Beach Resort 


Route #6 (Phone: 2811) 

Manager: G. L. Goatting 

Convention Season: June, July ne 

Largest Group Accommodated: | 
suites available) 

Convention Season: June, July, Au & Sep 

Convention Rates: Single: 11.00- 4:00; ibe. 
22.00-28.00. American 

No. Mtg. Rms, & Capatity of Largest: 3 (150) 

No. Banquet Rms. & Capacity of Largest: | (150) 

Group Meal Rates: Breakfast: 1.00; Lunch: 1.75; 
Dinner: 3.00 

Liquor: Not served in hotel; 
setups available 

Charges for Mtg. Rms.: None 

SSerpes for Exhibit Areas: None 

Net Exhibit Space: 3,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, 
sound, 35mm slide projectors, chalkboards 

Stage: Available 

Sports Facilities: Waterskiing, golf, tennis, boat- 
ing, trap shootng, fishing, horseback riding 


& Sept. 
40 (68 rooms, 3 


cocktail parties and 


6mm 


DEERWOOD 


Railroads: Nor Pac, 


Ruttger's Bay Lake Lodge 


(Phone: Deerwood Teck 

Manager: Alec and Jack Ruttger 

Sales Manager: Sam 

ow Season: May 25-July |; Aug. 25- Sept. 
I 

Largest Group Accommodated: 150 (70 rooms 

available) 

Convention Rates: 11.00 a day per person. Ameri- 
can plan in convention season 

No. Mtg, Rms, & Capacity of Largest: 4 (150) 

No. Banquet Rms. & Capacity of Largest: | (150) 

Liquor: Not served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 3,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, !émm 
sound and 8mm projectors 

Stage: Available 

Sports Facilities: Golf, tennis, swimming, horse 
back, fishing, sailing, canoeing 


DULUTH 


Nor. Pac.; Gt. Nor.; D.S.S. & At.; 
.M, 1.R.; C. & N.W.: CM. St. P. & P.: 
DW. & P.M. St. PL. & $5 

Airlines: NOR 


Railroads: 
D.M. & 


Hotel Duluth 


23! East Rapeer. o 

Manager: C, R. Schiek 

Convention Season: Al! year 

Largest Group Accommodated: 800 (400 roms, 30 
suites available) 

Convention Rates: Single: 5.00-8.00; Double: 8.00- 
a Suites: 16.50-40.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 { ,000) 

No. Banquet Rms. & Capacity of Largest: 8 (500! 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.85; 
Dinner: 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 8,722 sq. ft. on one floor — 

ae Aids: PA system, spotlights, movie 


scre 
tege:, "Available 


{ Phone: RAndolph 7-4577) 


NOVEMBER 20, 1959 


| 
| 


ncreengeiy Suen 


ay gt on Cc, Gt. OM. St. P. & P.; 
Cc. Gt. Nae & St. L.; Soo line: 
t “CR. ay M.A, & G.R.; MLE; 

M.N, & S.; 


Airlines: BNF, Moab, MEAL, NOR, NWA, OZA, 
WAL 


CONVENTION BUREAU 


Minneapolis Convention & Visitors Bureau 
7\1 2nd Ave., South (2) . 


Julivs L, Perit, Manager 


AUDITORIUM 


Minneapolis Municipal Auditorium 


Grant St, and 3rd Ave., S. (Phone: FE. 3-1217 

Co-Managers: Atwood A. Olson and Melvin Dahl 

Exhibit Areas: Main Arena, 25,000 sq. ft.; lower 
oanren hall, 30,500 sq. ft.; West Hall, 11,000 
sq. ft. 

Rental Fees and Services: 


$500 to $650; 

heat, light, cleanin 

Floor Load: Main Aud., 200 Ibs. per sq. ft. 
balance unlimited: Ventilation: Air Cooled 

ay ye aoe Main Aud., 82 ft.; Exhib. Hall, 

PA System: Western Electric 
Ormenn mete Opening to Exhibit Hall: 9 ft. 10 in. 
10 ft. 

Sleveters ond "Capacities: Four freight, 3,000 Ibs. 

Columns: Lower exhibition hal| only, 32 columns 
23'/p by 32 ins. 

Utilities: 110 and 220 AC current, water, gas 

Loading Facilities: Drive ramp to basement, load 
ing dock for Ist floor 

Storage Areas: Corridors and ramps 

Meeting Rooms and Capacities: Four rooms, 40 
to 200 

Facilities for Food Functions and Banquet 
Capacity: Own concessionaire can serve 4 
outside caterers can feed 3,000 

Parking Facilities: 6 Lots within | block area 

Distance from Business District: Six blocks 


includes 


Curtis Hotel 


10th St. 3rd Ave, (Phone: FE 3-5144) 

Gen, Manager: C. Chas. Melony 

Convention Season: All year 

Largest Group Accommodated: 300 (200 rooms, 
10 suites available) 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Convention Rates: Single: 5.50-8.50; Double: 8.00- 
13.50; Suites: 13.00-28.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (600) 

No. Banquet Rms. & Capacity of Largest: 8 (450) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Served in hotel 


Charges for Mtg, Rms.: None if meals served 


Ghorges for Exhibit Areas: wy if meals served 

Net ibit Space: 4,000 sq 

Audio-Visual Alds: PA ion film 
projectors on rental basis 

Stage: Available 


spotlights, 


Hotel Dyckman (HSMA) 


éth St. bet, Henn. & Nicollet (Phone FE 2-7244) 

Manager: Morris G. Levy, Jr. 

Sales Manager: William * Nuerge, Jr. 

Convention Season: Ali year 

Largest Group Accommodated: 700 (350 rooms, 
12 suites available) 

Air Conditioning: 175 bedrooms, 
meeting rooms 

Convention Rates: Single: 7.00-10.00; Double: 9.50- 
16.00; Suites: 25.00-45.00, European 

No. Mtg. Rms. & Capacity of Largest: 13 (800) 

No. Banquet Rms. & Capacity of Largest: |3 (600) 

Group Meal Rates: Breakfast: !.75; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 

Gore s for Exhibit Rms.: 50.00 per day 

Net Exhibit Space: |7,000 sq. ft, 

Audio-Visual Aids: PA system, spotlights, screens, 
easels, blackboards. Projectors can be rented 

Stage: Yes 


all banquet and 


Leamington Hotel (HSMA) 


3rd Ave. - # Ai. Sts. (Phone: Federal 3-616!; 
Teletype: 12) 

Manager: E. MWilltern Benson 

Sales Manager: Grant Baere 

Convention Season: All year 

Largest Group Accommodated: 900 (450 rooms, 
60 suites available) 

Air Conditioning: Banquet and meeting rooms, 
300 bedrooms 

Convention Rates: me 8.00-12.00; Double: 12.00- 
18,00; Suites: 18.00-75.00. European 

No. Mtg. Rms. & Sapast of Largest: 30 (3,000) 

No. Banquet Rms. Capecity of Largest: 30 
(2,000) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.50; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Vary 

Charges for Exhibit Areas: Vary 

Net Exhibit Space: 32,000 sq. ft. on two floors 

Audio-Visual Aids: All types of projectors avail- 
able, PA system, spotlights 

Stage: Yes (flexible) 


Hotel Pick-Nicollet (HSMA) 


See Advertisement, Page 125 
Nicollet and Washington Sts. (Phone: FE 3-3177, 
Teletype-MP 33) 
General Manager: Thomas P. Ryan 
Sales Manager: M. A. Donohue 
Convention Season: Al! year 
Largest Group Accommodated: 
25 suites available) 
Air Conditioning: |20 bedrooms, 


meeting rooms 


1,000 (400 rooms, 


all banquet and 


The ‘Pick’ of MINNEAPOLIS 


Nicollet 


NICOLLET AND WASHINGTON STREETS 


* 600 Guest Rooms and Executive Suites 
* All Public Rooms Air-Conditioned 


Thomas P. Ryan, General Manager 
M.°A. Donohue, Sales Manager 


AN ALBERT PICK HOTEL 


New and Larger 
Facilities for 
CONVENTIONS 
MEETINGS 
PARTIES 
BANQUETS 


18 function rooms, 

including the newly created 
Walnut Room, offer the 
city’s finest accommodations 
for as many as 1500, 

Write for full details or 
Phone FEderal 3-3177 
Teletype MP-33 


MINNESOTA 
Minneapolis cotinued 


Convention Rates: Single: 8.50-!2.50; Double: 10.50- 
16.00; Suites: 25.00-68.00. European 

No. Mtg. Rms. & Capacity of Largest: 18 (Lae 

No. Banquet Rms. & Capacity of Largest: |8 (| ,000) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Dinner: 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Vary 

Charges for Exhibit Areas: Vary 

Net Exhibit Space: 26,559 sq. ft. 15,838 sq. ff. on 
second floor 

Audio-Visual Aids: PA system, spotlights. Projec- 
tors are rented 

Stage: Yes (portable) 

Sports Facilities: Golf, swimming, skating, tennis 


Radisson Hotel (HSMA) 
See Advertisement, Page 126 


45 South Seventh St. (Phone: Federal 3-218!) 
(Telegraph: MP 423) 

Manager: Louis Torok 

Sales Manager: Thomas J. FitzGerald 

Convention Season: All year 

Lasgen Group Accommodated: 600 (250 rooms, 
14 suites available) 

Air Conditioning: Banquet and meeting rooms, 
75 bedrooms 

Convention Rates: Single: 6.50-12.50; Double: 9.50- 
16.00; Twins: 13.50-20.50; Suites: 27,50-60.00. 
European 

No. Mtg. Rms. & Capacity of Largest: {2 (1,600) 

No Banquet Rms. & Capacity of Largest: 2 


(1,200) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.25; 
Dinner: 3.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: |0.00-250.00 

Charges for Exhibit Areas: 10.00 to 250.00 

Net Exhibit Space: 18,000 sq. ft. on one floor. 4,650 
separate area 

Audio-Visual Aids: PA system, spotlights, screens, 
blackboards, rostrums 


+7 
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The RADISSON os 
it will appear 
THOMAS J. MOORE, President 
LOUIS L. TOROK, Manager 
TOM FITZGERALD, Sales Manager 


Stage: 30 ft. oy I4 ft. 
Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


MOOREHEAD 


Railroads: Nor, Pac.; Gt, Nor. 


Frederick Martin Hotel (HSMA) 


403 Center Ave. (Phone: 3-2466) 

General Manager: LaMarr Bittlinger 

Convention Season: All year 

Largest Group Accommodated: 250 (125 rooms, 
9 suites available) 

Air Conditioning: Banquet and meeting rooms, 
entire second floor 

Convention Rates: Single: 5.00; Double: 8.00; 
Suites: 15.00 

No, Mtg. Rms. & Capacity of Largest: 3 (400) 

No, Banquet Rms. & Capacity of Largest: 3 (350) 

Group Meal Rates: Breakfast: from .80; Lunch: 
from 1.10; Dinner: from 2.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 4,280 sq, ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screen 

Stage: Available 

Sports Facilities: Swimming, golf 


ROCHESTER 


Railroads: C, & N.W.: C, Gt. W. 
Airlines: BNF, NWA, OZA 


AUDITORIUM 


Mayo Civic Auditorium 


30 2nd Ave. S.E. (Phone: ATlas 9-3963) 

Manager: Cal Smith : 

Exhibit Areas: Arena, 15,655 sq. ft. 

Rental and Services: Depends on event 

Floor Load: Unlimited 

Ventilation: Forced air 

Ceiling Height: 32 ft. 

PA System: Altec-Lansin 

Sipenom, Opening to Exhibit Hall; 8°10" by 10 
t. 


Columns: None . 

Utilities: Water, gas, light, drainage, steam, AC 

110, 220V 

Storage Areas: None 

at > BO apne end Cupasites: pnw Hall, 350; 
ju all, 125; ter, 1,480, Arena: 5, 

Facilities for Food Functions and Banquet 

i ogg Can handle banquet up to 1,400 
Perking Facilities: Large lot oye 
Distance from Business District: Two blocks 


The Kahler Hotel (HSMA) 


20 Second Ave., $.W. (Phone: AT 2-258!) 

Pres, & Gen. 4 = Roy Watson, Jr. 

Sales Manager: Earl L. Jorgensen 

vention Season: All year 

Largest Group Accommodated: 600 (400 rooms, 25 
suites available) ; 

Air Conditioning: Banquet and meeting rooms, 
363 bedrooms 

Convention Rates: fiopies 7.50-17.50; Double: 11-00- 
23.00; Suites: 28.75-50.00. European 

No, Mtg. Rms. & Capacity of Largest: 10 (250) 

No. Banquet Rms. & Capacity of Largest: 5 (250) 

Group Meal Rates: Breakfast: 1.65 plus tip; 
Lunch: 1.75 plus tip; Dinner: 2.75 pius tip 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Vary, depending on room 
business 

Charges for Exhibit Areas: 15.00 (8 x 10) booth 

Net ibit Space: 3,000 sq. ft. on one floor, 
separate area t 

Audio-Visual Aids: PA system, spotlights, flip 
charts, slide projector, blackboard, |6mm pro- 


jector e 

Stage: Available i 

Sports Facilities: Golf, tennis, swimming, base- 
ball, hockey, basketball nearby 


ST. PAUL 


Railroads: Burl.; C. Gt. W.; C, & N.W.; C.M. 
St. P. & P.; C.R.I. & P.; Gt. Nor.: Nor, Pac.; 
M, & St. L:; M. Ct. P. & S.S.M.; MT. 

Airlines: BNF, CAP, NOR, NWA, OZA, WAL 


ve 
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® Free color TV in every suite 
® Free radio and TV in every room 


® 10 other conference rooms for 1,085 
® Escalator service to mezzanine 
® ALL convention facilities on one floor 


@ FREE visual aids supplied 
®@ 110 and 220 volt circuits 


MINNEAPOLIS 


® 700 luxurious guest rooms and unusual suites 
® All guest rooms and suites air conditioned 


® 750 car connecting garage (completed) 
® Banquet service for 1,780 guests in the Ballroom 
® Ballroom conference facilities for 3,255 


® 24,138 square feet exhibition space on mezzanine 


® Modern public address system and closed circuit TV 


FEderal 3-218] 
Teletype MP 423 


or for information in 
your area, call... 


IN NEW YORK 
HUGH S. STEVENS 
L/ 532 Madison Ave. 

Phone: MUrray Hil! 8-0123 
IN WASHINGTON, D. C. 
WARREN H. ERICKSEN 
1145 19th Street N. W. 

Phone: EXecutive 3-6481 
IN MIAMI 
LEONARD HICKS, JR. 

7630 Biscayne Bivd., Suite III 

Phone: Plaza 4-1667 
IN DETROIT 
ALLEN LONSTRON 
1701 Cass Ave. 

Phone: WOodward 2-2700 
IN CHICAGO 
JOE DANIELS 
505 North Michigan Ave. 

Phone: MOhawk 4-5100 


It’s service as usual during the Greater Radisson remodeling and 
new construction program which will provide the most outstanding 
hotel and convention facilities in the Upper Midwest. 
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SALES MEETINGS/Part II 


SALES MANAGEMENT 


CONVENTION BUREAU Group Meal Rates: Breakfast: 1.75; Lunch: 2.00; 


Dinner: 3 o ys 

St. Paul Convention Burea | i 
SETS uaoger SER irene | Sr ee 

. , Manager poe | ‘or eas: Avg. per booth . 

<= to % of the U.S.A. 
Net P'esibit Sp Space: 10,000 sq. ff, on one floor, - 
ra 
AUDITORIUM Audio-Visual Aids: PA system, spettights, 

Saint Paul Auditorium Sage: eaneite 


143 West 4th St. (Garfield 736!) 
Manager: Edward A. Furni 
Exhibit Areas: Arena, 47,000 sq. ft.; Exhibition St. Paul Hotel 


Hall, 54,000 sq. ft. 
Rental Fees. ond Services: $650 per day or ses- "3 7 Peter St. (Phone: Capital 2-4114, TWX-STP 

sion, or $275 plus cost of opening and operat- 

ing; includes all services qneupt’ aibendanhe Mane : William C. Wolf 
Floor Load: Arena, 800 Ibs. per sq. ft.; Exhibition — hana er: Vincent Long 

Hall, unlimited Convention Season: All year 
Ventilation: Good Largest Group Accommodated: 860 (250 rooms 
Ceiline Height: Arena, 60 ft.; Ex. Hall, 17 ft. and 20 suites available) 
PA System: Altec-Lansing Air Condit +t and meeting rooms, 
Dimensions, Opening to Exhibit — rane, 11.5 some bedrooms and suites 

ft. high by 40 ft.; Ex. Hall, 17 ft. by ‘13 #. Convention Rates: Single: 7.00-12.00; Double: 10.00- 
Elevators ond Capacities: One, oo Tos. ag Suites: 24.00-50.00 
Columns: 25 ft. centers No. Mig. Rms. & Capacity of kanye: 7 (950) 
Utilities: AC and DC 110. 220 No. Banquet Rms. & Capacity of Largest: 7 (600) 
Storage Areas: Adeq Group Meal Rates: Breakfast: 1.75; Lunch: 2.00; 
Mee A Rcoms oa , ow Theater, 2,801; Dinner: 3.25 

Stem Hall, 1,250; Ramsey Hall, 550; two small tiquor: Served in hotel 

halls, 150 ‘each; 14 committee rooms ae for Banquet & Mtg. Rms.: None for con- 
Facilities for Food Functions and Banquet Ca- 

pacity: Refreshment service; caterers can stage Net cant Space: 4,000 sq 

anquet for 4,000 Audio-Visual Aids: TV one a equipment, PA 
Parking Facilities: Adequate adjacent lots system, spotlights, closed circuit TV 
Distance from Business District: Three blocks Stage: Available 

EA Oe ed ean 

Hotel Lowry (HSMA) | Everything you need for a 


Convention Season: Al! year 

Largest Group Accommodated: 500 (225 rooms, 
10 suites available) 

Air Conditioning: Banquet and meeting rooms, 


_—nietia:7£ MISSISSIPPI | bang-up convention 


Sales Manager: Vincent J. Long 
on MISSISSIPPI'S 


some bedrooms 
Convention Rates: Single: 5.50-12.00; Double: 9.00- BIL 

14.00; Suites: 25.00- 00. European , Ox! | 
No. Mtg. Rms. & Capacity of Largest: 5 (1,000) Railroads: Lv, & N.; Ill. Cent. | 
No. Banquet Rms. & Capacity of largest: 3 (600) Airlines: NAL, SOU 


OVERLOOKING Coas 
THE GULF “ oF 
The Dixieland Riviera 
Your next convention will go over with 


oo ao EAC Ky a bang here on the Mississippi Gulf 

H OT E L Coast—the Dixieland Riviera, Ample, 
modern dations g the old- 
world charm of forts, homes, gardens, 
and customs . . . 5000 rooms in modern 
beach-front hotels and motels . . . meet- 
ing rooms for 20 to 1800. Banquet rooms 
for 1000... 5 of America's top golf 
courses .. . swim, fish, sail in fresh or 
salt water... Free parking... 60 
minutes drive from New Orleans or 
Mobile . . . Air service, too. 


MAIL THE COUPON, NOW! 


preter eee ee eee eee eee See 4 


MEETING SPACE FOR 1500 — HOUSING FOR 800 
145 CONVENTIONS A YEAR CAN'T BE WRONG 


Fill in and mail to the Chamber of Com- : 
merce of any of these cities for our full , 
convention story... 1 

' 


250 hotel rooms and suites and 84 new, modern motel units right on the Gulf SE Ro ORE ' 

. Nine conference rooms, seating 50 to 1500 . . . Banquet rooms for 0 EE ae : 
25 to 1000 . . . Huge beach swimming pool . . . Varied recreational program : 
and entertainment . . . Experienced convention staff. For details, esate teres sesagnescoes es? 
JIMMIE LOVE, General Manager Write Convention Manager. ame > So, aaa Baa! of 


4, 
PASS CHRISTIAN HC 50-8m-9 


2 
2 


BILOXx?T 
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MISSISSIPPI 
Biloxi continued 


Buena Vista Beach Hotel and 
Motel (HSMA) 


See Advertisement, Page 127 


Central Beach Blvd. (Phone: Idiewood 6-551!, Tel. 
TWX (163) 

Manager: Jimmie Love 

Sales Manager: Juanita Baltar 

Convention Season: All year 

Largest Group Accommodated: 600 (285 rooms, 
2/ suites available) and 8&4 motel units 

Air Conditioning: Entire hotel 

Convention ners Single: 7.00-9.50; Double: 10.50- 
20.00; Suit 00.56.00, European Plan 

No, Mtg. Rms, 1 Capacity of Largest: 9 (I, 7) 

No. Banquet Rms. & pacity of Largest: ? (i, 

Group Meal Rates: Breakfast: 1.00; Lunch: 200, 
Dinner: 2.50 

Liquor: Served in hotel and motel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: Vary 

Net Exhibit Space: 7,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screens 

Stage: Available ‘3 

Sports Facilities: Swimming, golf, fishing, sailing, 
Gulf cruises, ping pong, and shuffleboard 

Hotel Representative: Leonard Hicks, Jr. and 
Ass ates, Inc. (see pg. 29) 


Sun-n-Sand Hotel Court 
See Advertisement, Page 128 


West Beach Blvd. (Phone: |Diewood 2-155!; Tele- 
type: Biloxi 389) 

Manager: Ben Bass 

Convention Season: Al! year 

——, eye amen 250 (125 rooms, 


3 
Air Conditioning: Enti re hotel 


When Haske! heard of this Restaurant Operators 
Convention he took every precaution with his recipes” 


Complete Convention 
Facilities 


yn nnd, 


E 


OVERLOOKING THE GULF OF MEXICO 
Write, Wire or Phone Collect if You Prefer 
Ben Bass, General Manager 
West Beach, Biloxi, Miss. * Phone ID 2-1551 * TWX 389 


halfway between Chicago and Miami on The fabulous 


Mississippi Gulf Coast 


Another Dumas Milner Adventure in Hospitality 


128 


Convention Rates: March-Sept.—Single: 8.00-18.00; 
Double: 10.00-18.00; Suites: 20.00-28.00. Oct.-Feb. 
—Single: 7.00-15.00; Double: 9.00-18.00; Suites: 
12.00-22.00. European. American plan rates are 
quoted to groups of 20 or more on request 

No. Mtg. Rms. & Capacity of Largest: 4 (225) 

No, Banquet Rms.: 4 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: |00.00 

Net Exhibit Space: 2,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, projec- 
tors 

Stage: Available 

Sports Facilities: Golf, boating, water skiing, deep 
sea fishing, sailing, swimming, tennis, shuffle- 
board 


The White House, Hotel and Motel 
West Beach Blvd. (Phone: Idiewood 6-4343, Tel. 
TWX 163) 


Manager: C. J. Nichols 

Sales Manager: Juanita ee 

Convention Season: All yea 

Largest Group Accommodated: 300 (115 rooms, 
3 suites available) plus 8 motel units and 20 
cottages 

Air Conditioning: Entire hotel 

Convention Rates: Single: 4.50-7.50; Double: 8.50- 
12.50; Suites: 17.50- . European 

No. Mtg. Rms, & Capacity of Corgesh 3 ‘te) 

No. Banquet Rms. & Capacity of Largest: 2 ( 

Group Meal Rates: Breakfast: 1.00; Lunch: 
Dinner: 2.50 

Liquor: Served in hotel 


Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: Vary 

Net Exhibit Space: 2,200 a. ft. on one floor; 
1,000 sq. ft. separate are 

Audio-Visual aids: PA syehem, spotlights, screens 

Stage: Available 

Sports Facilities: Gulf beach, golf, shuffleboard, 
all water sports 


EDGEWATER PARK 


Airlines: Served through Gulfport 


Edgeweter Gulf Hotel 
See Advertisement, Page 128 

(Phone: UN-41312) 

Manager: Frank Fagan ’ 

Sales Manager: Nan stolenee 

Convention Season: All yea 

Largest Group Aanamnedeted: 450 (225 rooms, 
18 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 14.00-18.00; Double: 
26.00-30.00; Parlors: 12.00 extra. American 

No. Mtg. Rms. & Capacity of Largest: 1 (750) 

No. Banquet Rms. & Capacity of Largest: || (700) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50: 
Dinner: 4.00 

Liquor: Not served 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 9,869 sq. ft.; 2,869 sq. ft. 
separate area 

Audio-Visual Aids: PA system, spotlights, !4mm, 
View-Graph and Vu-Lyte projectors 

Stage: Available 

Sports Facilities: Golf, swimming, tennis, shuffle- 
board, badminton, horseshoe pitching and 
softball 

Hotel Representatives: Robert F. Warner Inc., 
Leonard Hicks, Jr. and Associates, Inc, (see 
pg. 29) 


GULFPORT 


Railroads: L. & N.; 1.C, 
Airlines: NAL, sou 


Markham Hotel 


Beach Blvd. (Phone: UN 4-2121) 

Manager: A! Evans 

Sales Manager: Charlie Miller 

Convention Season: All year 

Largest Group Accommodated: 400 (200 rooms, 16 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00-9.00; Double: 8.90- 
14.00; Suites: 21.00-40.00. European 

No. Mtg. Rms. & Capacity of an est: 9 (450 

No. Banquet Rms. & Capacity of Largest: 3 (400) 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner: 2.50 

Liquor: Available for private groups 

Net Exhibit Space: 3,500 sq. t: on one floor, 
separate area 

Audio-Visual Aids: PA system, spotlights, projec- 
tors availabie 

Stage: Available 

Sports Facilities: 
skiing, riding 


JACKSON 


Railroads: |||. Cent.;: G.M. & O, 
Airlines: DAL, SOU, TTA 


AUDITORIUM 


Jackson Municipal Auditorium 

125 S. Congress St. (Phone: 2-3818) 

Manager: George T. ae 

Exhibit Areas: 8, _— sq 

Rental Fees: $150 to doo" per day 

Floor Load: Unlimited 

Ventilation: Blower system 

Ceiling Height: 30 ft. 

PA Systen: Available 

Dimensions, Opening to Exhibit Hall: 
doors, standard width 

Utilities: All required 

Loading Facilities: Ramp to doors 

Storage Areas: Limited 

Meeting Rooms: None 

Facilities for Food Functions: Can feed catered 
lunch to 800 

Parking Facilities: Limited 

Distance from Business District: In center city 


Swimming, golf, fishing, water 


Triple 


King Edward Hotel (HSMA) 


235 W. Capital (Phone: 2-7741, Tel. TWX-JN 182) 

Manager: E. Bill Green 

Sales Manager: George meee 

Convention Season: Al| ye 

Largest Group Ascomeidateds 850 (400 rooms, 
24 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00-10.00; Double: 8.00- 
12.00; Suites: 15.00-35.00. European 

No. Mtg. Rms. & Capacity of Largest: |7 (850) 

No. onan Rms. & Capacity of Largest |7 (650) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 2.50 

Liquor: Dry state—customers roe one their own 

Charges for Mtg.“Rms.: 15.00 to 100.00 

Charges for Exhibit Areas: 150.00 

Net Exhibit Space:* 10,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, black- 
boards, screens, closed circuit TV 

Stage: Yes (flexible f 

Sports Facilities: Golf, tennis, swimming pool, 
riding, badminton, hunti ing, fishing 


The South's Finest Resort 


Overlooking the Gulf of Mexico 
Midway Between Gulfport & Biloxi 


4 j HOTEL ( 4 | EDGEWATER PARK, MISS. | PARK, | EDGEWATER PARK, MISS. | 
¥ 


FEATURING EXCELLENT NEW CONVENTION 


HALL TO ACCOMMODATE 700 DELEGATES 


Everything under one roof — meetin 


rooms for small, 


Regional or large National groups, 


facilities. 
Championship golf course 
We specialize in personalized attention! 


ment. 


Beach —swimming pool — private 


— dancing — planned entertain- 


Johnny Revolta, winter golf pro 


Write: FRANK FAGAN, Manager 


SALES MEETINGS/Part II 


N. MEISNER, Sales and Convention Mgr. 


SALES MANAGEMENT 


Heidelberg Hotel 


131 E. Capitol St. (Phone: Fleetwood 2-657!) 
Manager: Alvin L. Grubbs 
Sales Manager: Ed Van Zandt 
‘ention Season: Al! year 
Largest Group Accommodated: 485 (200 rooms, 
26 suites available) 
Air Conditioning: Entire hotel 
Convention Rates: Single: 6.50-9.00; Double: 9.00- 
Non Nie” Rens yon ye 
q . Rms. apacity of Largest: 10 (1,500 
No, Banquet Rms. & Capacity of Largest: 8 (1,100) 
Group Mea! Rates: Breakfast: 1.50; Lunch: 2.00 
up; Dinner: 3.00 
Liquor: Not sold in hotel 
Charges for Exhibit Areas: .05-.10 per sq. ft. 
for Mtg. Rms.: None 
Net ibit Space: 13,000 sq, ft. 
Audio-Visual Aids: PA system, spotlights, screens 
Stage: Available 
Hotel Representative: Leonard Hicks, Jr. 
Associates, Inc. (see pg. 29) 


MERIDIAN 


Railroads: |!|, Cent.; G.M. & O.; M. & BLR.; 
So. Ry. 
Airlines: DAL 


and 


Lamer Hotel 


Sth St. and 2st. Ave. (Phone: 816!) 

Manager: Robert H. Worth 

Convention Season: All year 

Largest Group Accommodated: 300 (125 rooms, 7 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.50-7.50; Double: 7.50- 
11.50; Suites: 13.50-20.00. European 

No. Mtg. Rms, & Capacity of Largest: 3 (400) 

No, Banquet Rms. & Capacity of Largest: 2 (450) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 3.08 

for Mtg. Rms.: 10.00 to 25.00 

Net ibit Space: |,!00 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 


OCEAN SPRINGS 


3 Meeting 
Accommodations 
for 200! 


DUDE RANCH & COUNTRY CLUB 
OCEAN SPRINGS, MISS. 


Secluded Yet Convenient 

So secluded folks can't stray from meetings, yet 
complete facilities offer wonderful fun between 
meetings and after hours. 

1B-hole golf course, Sains. heated pool, horse- 
back riding, tennis, shuffleboard and other sports 
..-plus wonderful meals...all included in one 
low rate, $12 to $16 per person. 


Write er (one for commento 
BUSINESS MEETING FACILITIES 
Dick and Gladys Waters, Proprietors 
Ralph G. Deue!, General Manager 


Phose—Ocean Springs, TRinity 5-4211 
Chicago, NAtional 5-8200 


information on 


NOVEMBER 20, 1959 


Raliroags: L. & N. 
Airlines: Southern, National to Gulfport. 


Gulf Hills Dude Ranch & 
Country Club (HSMA) 


Advertisement, Page 129 
(Phone: TRinity 5-2211) 


Manager: Dick Waters 

Sales Manager: Ralph Devel 

“oaneatien Season: All year except Mar. 
pri 

Largest Group Accommodated: 200 (90 rooms and 
10 suites available) 

Air Conditioning: Bedrooms, banquet halls; 

Convention Rates: Single: 16.00-20.00; Double: 
26.00-34.00; Suites: 30.00 to 46.00. American 

No. Mtg. Rms. & Capacity of Largest: 5 (225) 

No. Banquet Rms. & Capacity of Largest: 4 (225) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 4.00 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None if con- 
vention headauarters 

Charges for Exhibit Areas: None 

Net Exhibit Space: 2,400 sq. ft. on one floor 

Audio-Visual Aids: Screen, PA system, spotlights, 
lémm sound projector, 35mm slide projector 

Stage: Yes (25'x20') 

Sports Facilities: 18-hole golf course, pool, riding, 
boating, fishing, water skiing, tennis, shuffle- 
board, badminton, archery 


and 


PASAGOULA 


Railroads: L&N, M&E 


Longfellow House 
et front (Phone: So 2-1122; Telegraph: TWX 


Manager: T. O. Green 

Convention Season: Al! year 

Largest Group Accommodated: !00 (40 rooms, 10 
suites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Single and double; 17.00; Suites: 
17.00-60.00. European 

No. Mtg. Rms. & Capacity of Largest: 2 (75) 

No. Banquet Rms. & Capacity of Largest: 2 (55) 

Group Meal Rates: Breakfast: 1.65; Lunch: 1.90; 
Dinner: 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: | 320 sq. ft. (included in meet- 
ing rooms) 

Audio-Visual Aids: PA system, spotlights 


Stage: None 
Sports Facilities: Golf course. swimming pool 
(heated in winter), tennis, fishing pier, bad- 


minton, croquet, shuffleboard 


EXCELSIOR SPRINGS 


Railroads: C.R.|. & P.; Wab.; C.M. St. P. & P. 
Elms Hotel 


See Advertisement, Page 15 


Eims Boulevard (Phone: ME 7-218!) 

Manager: James M. Griffin 

Sales Manager: John D. Hayziett 

Convention Season: All year, 
August 

Largest Group Accommodated: 300 (150 rooms, 4 
suites available) 

Air Conditioning: Banquet halls, some bedrooms 

Convention Rates: Single: 15.00; Double: 26.00; 
Suites: 25.00 to 40.00. American 

No. Mtg. Rms. & Capacity of Largest: 8 (300 

No. Banquet Rms. & Capacity of Largest: 2 (250) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 3.00 


except July and 


Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 2,813 sq. ft. 

Audio-Visual Aids: PA system, spotlights, !émm 
projector 

Stage: Yes 

Sport Facilities: Tennis, archery, croquet, horse- 
back riding, swimming, golf, badminton 


The Oaks Hotel 
See Advertisement, Page 15 


109 S$. Street (Phone: Medford 7-215!) 

Manager: Roy A. Takeda 

Convention Season: All year 

Largest Group Accommodated: 
available) 

Air Conditioning: Banquet rooms 

Convention Rates: Single: 3.50 to 6.00; Double: 
5.00 to 8.00; Suites: 10.00 

No, Mtg, Rms. & Capacity of Largest: 3 

No. Banquet Rms, & Capacity of Largest: 3 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.25; 
Dinner: 1.50 

Liquor: Yes / ; 

Charges for Mtg. Rms.: None if convention head- 
quarters e £ 

Charges for Exhibit Areas: None if convention 
headquarters 

Net Exhibit Space: |,754 sq. ft. on one floor 


100 (70 rooms 


JOPLIN 


Railroads: A.T. & S. Fe.; Frisco Sys.; Mo. Pac.; 
M.K K.C. So.; M. & A, 


cK, & T.; Ky 
Airlines: AAL, CEN, OZA 


Connor Hotel 


4th & Main (Phone; MAyfair 3-5/00) 

Manager: Steve Howard 

Convention Season: All year 

Largest Group Accommodated: 450 (275 rooms, 
15 suites available) : 

Air Conditioning: 3 banquet and meeting rooms, 
125 bedrooms 

Convention Rates: Single: 4.00-5.00; Double: 5.50- 
7.00; Suites: 12.00-14.00 

No. Mtg. Rms, & Capacity of Largest: 5 (300) 

No, Banquet Rms. & Capacity of Largest: 5 (275) 

Group Meal Rates: Breakfast: .75 to 1.50; Lunch: 
.85-2.00; Dinner: 1.50-4.50 

Liquor: Served in hotel . 

Charges for Mtg. Rms.: Variable 

Charges for Exhibit Areas: Variable 

Net Ehivit Space: 5,000 sq. ft. - 

Audio-Visual Aids: PA system, spotlight, screens 


KANSAS CITY 


Railroads: Santa Fe; Burl 
W.; C.M 


3 G.M. & O.; C. Gt. 
P. & P.; Frise 


o; K.C, So.; M.K. 


& t.; Mo. Pac.; Wab.; U.P.; R.l. & P.; K.C. 
K.V.; Str. 

Airlines: BNF, CEN, CAL, DAL, FAL, O2A, 
TWA, UAL 


CONVENTION BUREAU 


Convention & Visitors Bureau 
1030 Baltimore Ave. (5) 
E. L. Pavel, Manager 


AUDITORIUMS 


Municipal Auditorium 
1310 Wyandotte (HA 1|-8000) 
Manager: Clarence B. Hoff, Director 
Exhibit Areas: Exhibition Hall, 90,000 
Rental Fees: Very according to usage . 
Floor Load: Unlimited Ventilation: Air Condi- 


tioned 
Ceiling Height: 1! ft. and 25 ft. PA System: 
Available 
Dimensions, Opening to Exhibit Hall: Truck door 
Columns: 4 ft. sq. and 5 f 
Utilities: 110-215 volt, 


steam 
Loading Facilities: Direct to booth 
Storage Areas: 25,000 ft. odjaieing 
Meeting Rooms and Capacities: to seat from 


25 to 425 ; 

Facilities for Food Functions: No kitchen but can 
seat 3,000 at banquet is.’ 

Parking Facilities: 2,000 cars can park in imme- 
diate vicinity 

Distance from Business District: Three blocks 


Kansas City Municipal Stadium 


2128 Brooklyn Avenue 

Manager: 8. E. Musgrave 

Exhibit Areas: |20,000 sq. ft. 

Rental Fees and Services: Percentage of gate 
with minimum; include all utilities, personnel 

Floor Load: Unlimited 

Ventiletion: Open 

PA System: 700 Watt, Cube speakers - 

Dimensions, Opening to Exhibit Hall: 12 ft. in 


sq. ft. 


+. sq. 
3 phase AC; water, gas, 


widt 
Columns, Location and Dimensions: None in ex- 
hibit area 
Current and Utilitiss Available: 200 V, gas, water 
ingens Facilities: Ground loading 
for people ? 
Number of Meeting Rooms and Capacities: One 
Railroad Sidings: 2 blocks away 
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GRAND BALLROOM 
1000 
lift from 


meeting capacity 
air conditioned 
street for automobiles or 


heavy equipment 


COLONIAL BALLROOM 


meeting capacity 500 


IN ADDITION 
Dining and Meeting Rooms 
2O to 


22 private 
accommodating 
200 guests 


DISTINCTIVE 
DINING ROOMS 


FIVE 
PUBLIC 


to Airport 


10 Minutes 
to Rail Depot 


DIRECT 
ie To 
H 
UNDERGROUN; 
1500-CAR » 
GARAGE ang 


MUNICIP 
AUDITORIUM 


uehlebach 


Protel M 
and MUEHLEBACH TOWERS 


12th STREET AT BALTIMORE AND WYANDOTTE 
KANSAS CITY 5, MISSOURI 


Barney L. Allis, President 
M. F. Landon, Sales Manager 


TELETYPE KC 530 


130 


MISSOURI 
St. Louis continued 


Facilities to Handle Food Functions: Concession- 
aire, kitchen 
Parking Facilities: Off street facilities for 6,000 


cars 
Distance from Business District: 15 blocks 


The Aladdin Hotel 
1213 Wyandotte St. (Phone: Victor 0371) 


Manager: Ralph Pellow 

Sales Manager: W. R,. Warren 

Convention Season: All year 

Largest Group Accommodated: 400 (150 rooms 
and 10 suites available) 


| Convention Rates: Single: 4.00 to 8.00; Double: 


6.00 to 10.00; Suites: 18.00 to 20.00 
No. Mtg. Rms. & Capacity of iam 2 (400 
No. Lag | Rms. & Capacity of Largest: | (300) 
Group Meal Rates: Breakfast: .75 to 1.00; Lunch: 
from 1.50; Dinner: from 2.75 
Liquor: Served in hotel 
Air Conditioning: Entire hotel 
Charges for Banquet & Mtg. Rms.: Variable 
Net Exhibit Space: 3,000 sq. ft. on one floor 
Audio-Visual Aids: PA system 
Stage: Available 


Hotel Continental (HSMA) 
lith & Baltimore (Phone: HA 1|-6040) 


Manager: Noe! Daniel! 

Sales Manager: Clint Wallington 

Convention Season: All year 

Largest Group Accommodated: 500 (350 rooms 
and |2 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: from 6.50; Double: from 
9.00; Suites: 22.00 to 30.00 


| No, Mtg. Rms. & Capacity of Largest: 9 (600) 


@ 400 “comfortized” air-conditioned 
rooms — 18 suites — free radio and running 
ice water in every room. 


@ 2nd Floor expressly designed for your 
needs— especially equipped conference and 
dining rooms. 


@ Main ballroom capacity—Meeting 800—Din- 
ing 600—Junior ballroom & Aztec room 250. 
Closed circuit telecast facilities available. 
Drum Room & bar featuring famous cuisine and 
entertainment. 

@ Ideal location in the heart of Kansas City. 
6 min. from Union Stction & Municipal Airport. 
1 block from Municipal Auditorium. 

Garage & parking facilities adjacent. 


® for illustrated brochure write: 
Convention & Catering Dept. 


HOTEL » 


President 


14th & Baltimore @ Kansas City, Mo. 


SALES MEETINGS/Part II 


No. Banquet Rms.: 7 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.25; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: 12.50 to 125.00 

Charges for Exhibit Areas: 12.50 to 125.00 

Net Exhibit Space: 10,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screen 

Stage: Available 

Sports Facilities: Swimming pool in hotel 

Hotel Representative: Leonard Hicks, 
Associates, Inc. (see pg. 29) 


Jr. and 


Hotel Muehlebach and Towers 
(HSMA) 
See Advertisement, Page 130 


12th St, Baltimore to Wyandotte (Phone: 
1-1400; Teletype: KC530) 

Manager: Barney L. Allis 

Sales Manager: M, F. Buddy Landon 

Convention Season: All year 

Largest Group Accommodated: 1,200 (450 rooms, 
150 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 8.50; Double: 12.00; 
Suites: 25.00-75.00. European 

No. Mtg, Rms. & Capacity of Largest: 24 (1,000) 

No. Banquet Rms. & Capacity of Largest: 24 (850) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.75; 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Variable 

Charges for Exhibit Areas: Variable 

Net Exhibit Space: !0,175 sq. ft. on one floor 

Audio-Visua| Aids: PA system, spotlights, 
jection booth, screens 

Stage: Available 


GR 


pro- 


Phillips Hotel (HSMA) 


12th & Baltimore (Phone: GR !-5020) 

Managing Director: Robert L. Phillips 

Sales Manager: Ray Maher 

Convention Season: All year 

Largest Group Accommodated: 300 (175 rooms, 6 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.75-11.00; Double: 10.75- 
14,00; Suites: 21.50-36.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (260) 

No. Banquet Rms, & Capacity of Largest: 6 (250) 

Group Meal Rates: Breakfast: 2.50; Lunch: 2.50: 
Uinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Nominal 

Charges for ae Areas: Vary 

Net Exhibit Space: 2,070 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 


New Pickwick Hotel 


727 McGee St. (Phone: GR |-5100) 

Manager: M. rson 

Sales Manager: C. J. Cattanach 

Convention Season: All year 

Largest Group Accommodated: 900 (400 rooms, 
50 suites available) 

Alr Conditioning: Banquet and meeting rooms, 
bedrooms 

Convention Rates: Single: 5.50-7.50; Double: 6.35- 
9.35;Suites: 14.00-20.00. European 

No. Mtg. Rms. & Capacity of Largest: 12 (|,000) 

No. Banquet Rms. & Capacity of Largest: |2 (500) 

Group Meal Rates: Breakfast: 1.00; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: from 7.50 

a for Exhibit Areas: 

Net Exhibit Space: 9,876 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screen, 
8mm, |émm_ projectors 

Stage: Available 


Hotel President 
See Advertisement, Page 130 


14th & Baltimore (Phone: GR 1-5440) 

Sales Manager: Harold Bosworth 

Manager: Frank J. Dean 

Convention Season: All year 

Largest Group Accommodated: 500 (200 rooms, 
18 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.25-9.75; Double: 10.25- 
15.00: Suites: 26.00-50.00. American 

No, Mtg. Rms, & Capacity of Largest: 14 (700) 

No. Banquet Rms. & Capacity of Largest: |14 (600) 

Group Meal Rates: Breakfast: 2.00 up; Lunch: 2.25 
up; Dinner: 3.25 up 

Liquor: Served in hote| 

Charges for Mtg. Rms.: 10.00 up 

Charges for Exhibit Areas: |0.00 up 

Net Exhibit Space: 7,470 sq. ft. on 2 floors , 

Audio-Visual Aids: PA system, spotlights. Projec- 
tors can be obtained 


SALES MANAGEMENT 


Stage: Available 
Sports Facilities: Golf, horseback riding 


ST. JOSEPH 


Railroads: A.T. & S.F.; C.B. & Q.; C.G.W.; 
C.R.I. & P.; Mo. Pac.; U.P. 
Airlines: FAL, OZA 


AUDITORIUM 


Municipal Auditorium 


4th and Farnon Sts. (Phone: 4:5663) 

Manager: E, F. Waldron 

Exhibit Areas: Main Arena, 9,600 sq. ft.; base- 
ment, 8,000 sq. ft.; small exhibit room, 4,375 


sq. ft. 

Rental Fees and Se,vices: $150 per day, includes 
heat, light, cleaning 

Floor Load: Unlimited 

Ventilation: 4 large exhaust fans in ceiling of 
arena; heating-forced circulating hot air 

Ceiling Height: 60 ft. 

PA System: Availabie 

oes, oe to Exhibit: 20 ft. wide Ly 
16 ft. hig 

Utilities: AC current, 220 volts 

Loading Facilities: Railroad siding 

Storage Areas: Basement 

Meeting Rooms and Capacities: One, 500 

Facilities for Food Functions: None 

Parking Facilities: Good 

Distance from Business District: Three blocks 


Hotel Robidoux (HSMA) 


Sth & Francis St. (Phone: 4-088!) 

Manager: Robert Barrie 

Sales Manager: E. Abry 

Convention Season: Al! year 

er Group Accommodated: 450 (250 rooms, 

15 suites available) 

Air Conditioning: Banquet and meeting rooms, 

Single: 


150 bedrooms 
4.75; Double: 6.25; 
Suites: 15.00, European 


Convention Rates: 

No, Mtg. Rms. & Capacity of Largest: |! (1,400 

No, Banquet Rms. & Capacity of Largest: || (900) 

Group Meal Rates: Breakfast: 1.25; Lunch: 4.50; 
Dinner: 2.25 

Liquor: Served in hote} 

Charges for Mtg. Rms.: None when food is served 

Charges for Exhibit Areas: Depends upon room 
patronage 

Net Exhibit Space: 10,000 sq. ft.; 8,000 sq. ft. on 
one floor, separate area 

Audio-Visual Aids: PA system, spotlights, 8mm 
silent, !6mm silent & sound projectors, screens, 
closed-circuit TV 

Stage: Available 

Sports Facilities: Pool tables 


ST. LOUIS 


Railroads: G.M. & O.; B. & O.; Burl.; L. & M.; 
N.Y.C.; Frisco Sys.; Ill, Cent.; L. & N.; M.K. 
& T.; Mo. Pac.; C, & E.l.; C.R.I. & P.; T.R.R. 
of St. L.; N.Y.C. & St. Li; M'frs; Penna: Ill. 
Term: St. L.S.W.; St. L. & O'F.; So. Ry.; Wab. 

Airlines: AAL, BNF, CEN, CAL, DAL, EAL, 

OZA, TWA 


CONVENTION BUREAU 


St. Louis Convention, Publicity & Tourist Bureau 
911 Locust St. (1) 
F. H. Rein, Secretary and General Manager 


AUDITORIUM 


Henry W. Kiel Auditorium 


ae St., between I4th & [5th St. (CHestnut 

1-1010) 

Manager: Louis J. Gualdoni 

Exhibit Areas: Convention Hall, 20,000 sq. ft.; 
Promenade, 20,000 sq. ft.; Exposition Hall, 100,- 
000 sq. ft. 

Rental Fees: Depends on Event 

Floor Load: Convention Hall and Promenade, 500 
Ibs. per sq. ft.; Exposition Hall, unlimited 

Ventilation: forced air and air conditioning 

Ceiling Heights: Exposition Hall, 14 to 20 ft.; 

nvention Hall, 90 ft. 

PA System: Available 

Dimensions, Opening to Exhibit Hall: 20 by 19 ft. 

No. Elevators: Two freight 

Columns: None in Convention Hal! or Promenade; 
vary in Exposition Hall 

Utilities: AC and DC current, hot and cold water, 
steam, compressed air, gas and drainage 

Loading Facilities: Truck unloading on Exposition 
Hall floor 

Storage Areas: Ample 

Meeting Rooms and Capacities: One seats 10,500; 
one seats 3,500; four seat 650 each; 13 seat 
various capacities from 75 to 300 


NOVEMBER 20, 1959 


Facilities for Food Functions: Banquet facilities 
‘or 3, in one room 

Parking Facilities: Ample 

Distance from Business District: In business dis- 
trict 


Chase Park Plaza Hotels 
(HSMA) 
See Advertisement, Page 167 


212-220 N. Kingshighway (Phone: FOrest !-2500) 

Manager: Chase—Kenneth A. White; Park Plaza— 
Jack Flynn 

Sales Manager: Bob Ross 

Convention Season: All year 

Largest Group Accommodated: |,000 (500 units 
Lg me suites available) 

Air Conditioning: Entire hotel 

No. Mtg. Rms. & Capacity of Largest: 25 (2,500) 

No. Banquet Rms. Capacity of Largest: 25 


Group Meal Rates: Breakfast: 1.25; Lunch: 3.25; 
Dinner: 4.50 


Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 20,000 sq. ft., 250 booths on 
one floor. Separate area 

Audio-Visual Aids: PA system, spotlights 

Stage: Hydraulic Stage (20° x 50°) 

Sports Facilities: Swimming pool, 
riding, boating 

Hotel Representative: Howard F. 
ciates (see pg. 29) 


golf, tennis, 


Dugan Asso- 


Coronado Hotel (HSMA) 
See Advertisement, Page 15 

3701 Lindell Boulevard (Phone: JEfferson 3-7700) 

Manager: Leas Campbell 

Sales Manager: Helen Manion 

Convention Season: All year 

Largest Group Accommodated: |,000 (450 rooms, 
36 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.50 to 12.50; Double: 
10.50 to 16.00; Suites: 18.00 to 40.00. European 

No. Mtg. Rms. & Capacity of Largest: 12 (500) 

No. Banquet Rms.: |2 

Group Meal Rates: Breaklast: 2.75; Lunch: 3.00; 
Dinner: 4.00 


KANSAS CITY 


SALES MEETINGS, CONVENTIONS 
and TRADE SHOWS 


ane 
. 
> 


~ Mfrioors 


exclusively for group functions 


For meetings of any size up to 900 or for breakfasts, 
luncheons or banquets—for small groups or as many as 
550 — the Continental offers the finest facilities and 


service. 


Unique among Kansas City hotels is the new 


EXHIBITION HALL 


AN ENTIRE FLOOR—10,500 SQ. FT. 
designed for trade shows and conventions 


Specially wired and lighted for exhibition purposes . .. AC current, 


110-220 voltage ... 


show manager... 


radio and TV outlets .. . 

Muzak .. . spot lights . . 
. platform and stage .. 

built-in registration desk . . 


PA system... 
. natural gas and water connections 

. private office with telephones for 
. check room, 


Dining Room and Cocktail Lounge featur- 
in HAR-BROILED K. C. STEAKS and 
Prime Rib! Evenings, Entertainment Extra- 
ordinary! 


i: ® Cocktail Lounge—French-sidewalk setting! 
ia cL Popular-price Coffee House — breakfast, 
( luncheon, dinner! Olympic-size indoor 


Swimming Pool — free to hotel guests! 


For complete infor- 
mation write, 


B 


tele- 
hone or wire: NOEL 
ANIELL, Manager. 


HOTEL 


AIR- 
CONDITIONED 


e 


In the Heart of Downtown 


BALTIMORE AT ELEVENTH « KANSAS CITY, MISSOURI 


Less than 10 minutes 
to Airport or 
Union Station 


TELEPHONE HArrison 1-6040 ¢@ 
CHICAGO OFFICE: MOHAWK 4-5100 


TELETYPE KC-457 


Convention Rates: Single: from 7.00; Double: from 
8.50; Suites: from 23.50 

MISSOURI No. Mtg. Rms. & Capacity of Largest: 4 (150) 

Folding doors open up between rooms to hold 

300 

St. Louis continued No. Banquet Rms. & Capacity of Largest: 4 (150) 

Croup Meal Rates: Breakfast: from 1.75; Lunch: 
from 2.50; Dinner: from 

Liquor: Served in hotel 


Liquor: Yes Air Conditioning: Entire hotel 

Audio- Visual Aids: PA system, spotlights Charges for Banquet & Mtg. Rms.: None if food 

Stage: Yes or beverage is served. Otherwise, 25.00 to 100.00 

Sports Facilities: Golf Net Exhibit Space: 3,089 sq. ft. on mezzanine 

Hotel Representative: Leonard Hicks, Jr. and Audio-Visual Aids: Projector and screens, PA sys- 
Associates, Inc ee pg. 29 tem, spotlights 

Lennox Hotel 

9th & Washington (Phone: Central 1-7200) Mayfair Hotel 


Manager: W. J. Weber Sth & St. Charles (Phone: CE 1-7500) 
Convention Season: All year 


Largest Group Accommodated: 300 (180 rooms Manager: C. Gordon Heiss 
and 10 suites available) Convention Season: All year 


ST. LOUIS: SHERATON-JEFFERSON 


LARGEST HOTEL IN ST. LOUIS. One of America's outstanding convention 
hotels. Gold Room seats 1100 for banquets, 1600 for meetings. 12000 sq. ft. of 
exhibit space. Other function rooms for from 15 to 650 persons. Parking, 


completely air-conditioned. TV in every room. 


800 rooms Joseph J. New, General Manager 
EAST ALBANY CINCINNATI CEDAR RAPIDS, lowa PASADENA 
NEW YORK: ROCHESTER ST. LOUIS SOUTH PORTLAND, Oregon 
OSTON BUFFALO OMAHA LOUISVILLE HAWAII 
WASHINGTON = SYRACUSE AKRON DALLAS HONOLULU | 
PITTSBURGH BINGHAMTON, N.Y. INDIANAPOUS NEW ORLEANS CANADA 
BALTIMORE MIDWEST FRENCH UCK, Ind. MOBILE, Alabama MONTREAL 
PHILADELPHIA CHICAGO RAPID CITY, SD. WEST COAST TORONTO 
PROVIDENCE DETROIT SIOUX CITY, lowa SAN FRANCISCO NIAGARA FALLS, Ont. 
SPRINGFIELD, Mass. CLEVELAND SIOUX FAS, S$. DB. LOS ANGELES HAMILTON, Ont, 


a 


Largest Group Accommodated: 200 (350 rooms 
and 30 suites available) 

Convention Rates: Single: 6.50 to 10.00; Double: 
10.00 to 14.00; Suites: 17.50 

No. Mtg. Rms. & Pye of Largest: 5 7) 

pacity of Largest: 5) 

Group eal Rates: Breakfast: 1.75; Lunch: 2.50; 
Dinner: 

Liquor: Served in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: from 20.00 

Audio-Visual Aids: PA system, spotlights 


Pick-Melbourne Hotel (HSMA) 


3601 Lindell Bivd. (thone: Olive 2-2500) 

Manager: Charles L. Murphy 

Sales Manager: George tisk 

Convention Season: All y 

Largest Group Aacomenedated: 550 (375 rooms, 4 
suites available) 

Air Conditioning: Banquet and meeting rooms, 
276 bedrooms 

Convention Rates: Single: 6.25-9.25; Double: 8.75- 
cottons Twins: 11.25-13.75; Suites: _17.50-25.00. 
uro} 

No. Mig. * & Capacity of Largest: 7 (225) 

No. Banquet Rms. & Capacity of Largest: 7 (200) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.50; 
Dinner: 3. 

Liquor: Served in hotel 

Charges for M Rms.: None if headquarters 

Charges for Exhibit Areas: Same 

Net Exhibit Space: 3,375 sq. ft. on 2 floors 

Audio-Visual Aids: PA system, spotlights, screens, 
lecturns, blackboards 

Stage: Available 

Sports Facilities: Golf, swimming 


Sheraton-Jefferson Hotel 
(HSMA) 
See Advertisement, Page 132 


12th & Locust Sts. (Phone: MA 1-4600) 

Manager: Joseph J. New 

Director of Sales: Gregory ~ Lucy 
ention Season: Ail yea 

gee Group Accommodated: 1,100 (500 rooms, 
uites amg 

Alr Conditioning: Entire hotel 

Convention Rates: — 7.85-11.00; Twin: 13.85- 

18.00; Suites: 28.00-49.00. European 
No. Mtg. Rms. & Capacity of Largest: 15 (1,800) 
No. Banquet Rms. & Capacity of Largest: 15 


Group Mica! Rates: Breakfast: 2.00; Lunch: 3.00; 


00 

Liquor: Served in hotel 
Charges for Mtg. Rms.: None if headquarters 
Chary es for Exhibit Areas: Va inimum charge 
Net ibit Space: |3,960 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights, Projec- 

tors can be rented 
Stage: Yes (14'x28') 


Statler Hilton Hotel (HSMA) 
See Advertisement, Page 33 
~ . Washington (Phone: CE !-1400; Teletype: SL 
78) 


... Arthur Griffith 

Sales Manager: Jack ae 

Convention Season: Al! 

Largest Group Recemedsted: 750 (450 rooms, 
19 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: oy le: 6.50- ne Double: 9.50- 
14.00; Suites: 32.00-45.00. Europea 

No, Mig. Rms. & Capacity of Longest: 14 (800 

No. Banquet Rms. & Capacity of Largest: |4 ( 

Group Meal Rates: Breakfast: 2.25; Lunch: 3 On 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if ae 1 

Charges for Exhibit Areas: 4.00 per 8 x 10 booth 

Net Exhibit Space: 2,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 


MONTANA 


BILLINGS 


Railroads: N.P.; C.B. & O.; G.N. 
Airlines: WAL, NWA, FAL 
AUDITORIUM 


Shrine Auditorium 


1125 Broadwater St. (Phone: 9-2316) 
Manager: Harold Weston 
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Exhibit Areas: Two, (14,000 sq. ft.; one ,2,100 ft. 
Floor Load: Ground floor, enlinting ae 
Ventilation: Blowers 

Ceiling Height: Main Auditorium, 30 ft.; 


lower 
floor, 11 ft 


on center; upper 


PA System: All room 

Dimensions, Opening i" Exhibit Hall: 10 ft. 6 in. 
wide by 10 ft. 

Columns: Lower floor, 20 ft. 
floor, none 

Utilities: 11C volt, 220 volt, electric harness 
available 

Loading Facilities: pomp to main auditorium and 
lower exhibit hall 

Storage Areas: Storage building 40'x80'—adjacent 
to auditorium 

es Rooms and Capacities: 


One—1,500; one 


Facilities for Food Functions: Banquet for 1,500 
Parking Facilities: Six acres—500 car 
Distance from Business District: 8 b! ocks 


Northern Hotel 


28th at Ist (Phone: 5-5/2!) 

Manager: Joe B. Callihan 

Convention Season: All year 

Largest Group Accommodated: 300 (150 
and 5 suites available) 

Air Conditioning: 40 bedrooms, al! 
meeting rooms 

Convention Rates: Single: 6.00-7.50; Double: 8.50- 
12.00; Suites: to 25.00. European 

No, Mtg. Rms. & Capacity of Largest: 10 (400) 
No. Banquet Rms. & Capacity of Largest: 10 (250) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.75 
Dinner: 2.75 

Liquor: Served in hotel 

ee for Mtg. Rooms: 
he 

Net Exhibit Space: 3,804 Sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights. Projec- 
tors can be rented 


Stage: Yes (1!0'x20 


rooms 


banquet and 


None if functions are 


BUTTE 


Railroads: Nor. tog $- Nor.; U.P.; B. An. & 
Pac.; C.M. St. 


NWA, WAL 
AUDITORIUM 


Butte Civic Center 


1340 Harrison Ave. (Phone: 2-2353) 

Manager: Rene Rouleau 

Exhibit Area: Main Arena, 22,800 sq. ft. 

Rental Fees and Services: $250 per day includes 
house crew 

Floor Load: Unlimited 

Ventilation: Forced air 

Ceiling Height: 35 ft. 

P. A. System: Altec with dual amps 

Dimensions, Opening to Exhibit. Hall: 
14 ft. high 

Columns: None 

Utilities: 220 Volt AC current 

Storage Areas: Rear of building 

Meeting Rooms and Capacities: 20 small rooms 

Facilities for Food ops None 

Parking Facilities: 3,000 c 

Distance from Business District: 


Airlines: 


12 ft. by 


Half mile 


Finlen Western Hotel 


102 E. Broadway (Phone: 546!) 

Manager: Joseph J. Mogush 

Convention Season: Al! year 

Largest Group Accommodated: 400 
3 suites available) 

Air Conditioning: Banquet and meeting rooms 

Convention Rates: Single: 6.00-9.00; Double: 8.50- 
15.00; Suites: 25.00. European 

No. Mtg. Rms. & Capacity of Largest: !0 (550) 

No. Banquet Rms. & Capacity of Largest: 10 (450) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 2.50 

Liquor Served in paves 

Charges for Mtg Rms.: None 

Charges for Exhibit eau 10.00- 100.00 

Net Exhibit Space: 4,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screens, 
blackboards, easels 

Stage: Yes (portable) 

Sports Facilities: Golt, swimming, hunting, fishing, 
horseback riding, boating, skiing 


(200 rooms, 


GREAT FALLS 


Railroads: G. Nor.: C.M. St.P. & P. 
Airlines: NWA, WAL 


Rainbow Hotel 


20 3rd St. (Phone: GL 2-8682) 
Manager: Warren Anderson 
Sales Manager: Everett Jordan 


1959 


NOVEMBER 20, 


Convention Season: All| year 

Largest Group Accommodated: 2 (150 rooms, 8 
suites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Single: 4.50-7.50; Double: 10.00- 
14.50; Suites: 21.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (1,000) 

No. Banquet Rms. & Capacity of Largest: |0 (750) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 2.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if food is served 

Net Exhibit Space: 5,268 sq. ft. included in meet- 
ing room space 

Audio-Visual Aids: PA system, 
blackboards, podiums 

Stage: Yes 


spotlights, screens, 


GLACIER NATIONAL 
PARK 


Glacier Park Lodge 
See Advertisement, Page 133 

East Glacier Park (Phone: Ce 6-4411; Telegraph: 
East Glacier Park) 

General Manager: J. 8. Temple 

Sales Manager: R. K. Rasmussen 

Convention Season: June |5 to Sept. |! 

Largest Group Accommodated: 356 (178 roor 
2 suites available) 

Convention Rates: Single: |9.00-22.50; Double 17.00- 
20.50; Suites: 25.00-50.00. American 

No. Mtg. Rms. & Capacity of Largest: 3 (550) 

No. Banquet Rms.: 4 

Group Meal Rates: 
Dinner: 3.85 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: 25.00 per day 

Net Eehibit Space: 6,529 sq. ft. ali on one floor 

Audio-Visual Aids: PA system, spotlights, lém 
projector, 35mm projector 

Stage: Yes 

Sports Facilities: Golf, 


Breakfast: 1.75; Lunch: 2.40; 


‘n putt, ridir 


pitch 


Lake McDonald Hotel 


West Glacier 

Manager: lan Tippett 

Sales Manager: R. K. Rasmussen 

Convention Season: June |5 to Sept. |! 

Largest Group Accommodated: |65 (79 rooms 

Convention Rates: Single: !9.00-22.50; Double |7.00 
20.50. American 

No. Mtg. Rms. & Capacity of Largest: | (300) 

No. Banquet Rms.: | 

Group Meal Rates: 
Dinner: 3.85 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: 25.00 per day 

Audio-Visual Aids: PA system, 
projector, 35mm slide projector 

Stage: Yes 

Sports Facilities: Hiking, swimming 


Breakfast: 1.75; 


Many Glacier 


East Glacier Park (Phone: 
East Glacier Park) 

Manager: J. B. Temple 

Sales Manager: R. K. Rasmussen 

Convention Season: June |5 to Sept. |! 

510 (236 rooms, 


CE 6-4411; Telegraph: 


Largest Group Accommodated: 
2 suites available 


Lunch: 2.40; 


spotlights, lémm 


Convention Rates: Single: 19.00-22.50; Double !7.00- 
20.50; Suites: 25.00-50.00. American 

No. Mtg. Rms. & 7 ane of Largest: 3 (500) 

No. Banquet Rms.: 

Group Meal etees Breakfast: 1.75; Lunch: 2.40; 
Dinner: 3.85 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: 25.00 per day 

Net Exhibit Space: 7,995 sa. ft. 

Audio-Visual Aids: PA system, 
pres. 35mm _ projector 

Stage: Yes 

Sports Facilities: Riding, hiking, fishing, boating 


spotlights, lémm 


MISSOULA 


Railroads: C.M. St. P. & P.; Nor, Pac. 
Airlines: NWA 


The Florence (HSMA) 


It North ie ae Ave. (Phone: Lincoln 3-663!) 

Manager: H. C. Jensen 

Convention Season: All year 

Largest Group Accommodated: 300 (/50 
7 suites available) 

Air Conditioning: Bedrooms, 
ing rooms 2 

Convention aRtes: Single: 5.50-8.00; Double: 7.50 
10.00; Suites: 10.50-16.00. European 

No. Mtg, Rms. & Capacity of Largest: 9 (700) 

No. Banquet Rms. & Capacity of Largest: ° (50° 

Group Meal Rate: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Served in hoiel 

Charges for Mtg. Rms.: 

Charges for Exhibit Areas: 
average-sized booth 

Net Exhibit Space: 5,500 sq. 
Audio-Visual Aids: PA system, 

Stage: Yes 

Sports Facilities: 


rooms, 


banquet and meet- 


None if food is served 
20.00 flat rate for 


ft. on one floor 
spotlights, screens 


Bowling 


NEBRASKA 


COLUMBUS 


Hotel Evans 
See Advertisement, Page 15 

1354-27th Ave. (Phone: LO 4-3177) 

Manager: E. J. Pohle 

Convention Season: Al! Year 

Largest Group Accommodated: 125 (60 
2 suites available) 

Air Conditioning: Two banquet halls, 33 bedrooms 

Convention Rates: Single: 5.00-7.25; Double: 7.25 
9.00. European 

No. Mtg. Rms. & Gogeetiy of Largest: 3 -* 

No. Banquet Rms. & Capacity of Largest: 3 (125 

Group Meal Rates: 1.25; Lunch: 1.50 
Dinner: 1.75 

Liquor: Yes 

Charges for Mtg. Rms.: 5.00 up. 

Charges for Exhibit Areas: 5.00 u 

Net Exhibit Space: 2,270 sq. ft, on one floor 


rooms, 


Breakfast: 


Ideal Vacation Convention Site 


GLACIER PARK LODGE ' IN NORTHWEST MONTANA 


Write C ti 


Mgr., i 


Park Co., 218 Great Northern Bidg., St. Paul 1, 


NEBRASKA 
continued 


LINCOLN 


Railroads: ri & O.; C.R.1. & P.; Mo, Pac.; C. 
& N.W.: U.P 
Airlines: FAL, UAL 


AUDITORIUM 
Pershing Municipal Auditorium 


See Advertisement, Page 134 


15th & N St. (Phone: GR 7-376!) 

Manager: Dick Wagner 

Exhibit Areas: 30, Exhibition Hall; 18,000, Main 
Arene: 7,000 Concourse. Total sq. ft., 55,000 

Rental Fees and Services Included in Rent: Com- 
mercial shows, $500. Exhibition Hall, $250. Fee 
includes all services except special labor 

Fivor Load: 250 Ibs. per sq. ft. 

Ventilation: Air conditioned 

Ceiling Heights: 50 ft. arena 

P. A. System: Yes 

Dimensions, Opening to Exhibit Halli: 10 x 10 

Elevators and Capacities: One 

Columns: Exhibition hall only, some 25' 6" on 
center; others 45'6" 

= and Utilities Available: 110, 220, 440 v; 

as, air, steam, sewer 
Loading Facilities: 10x10 door into Arena plus 
oors from Concourse; 20x!2 door into 

Exhibition Hall; also dock at stage 

Storage Facilities: 10,000 sq. feet around Exhibi- 
tion Hall 

Meeting Rooms and Capacities: Two for 100 per- 
sons; one for 200; one for 750; six for com- 
mittees up to 15 persons 

Facilities for Food Functions: Banquets up to 
2,500 

Parking nn Three large parking garages 

ne block awa 
Distance from Business District: Downtown 


Capitol Hotel 
See Advertisement, Page 15 


lith & P Streets (Phone: 2-126!) 

Manager: George Bishoff 

Convention Season: Al! year 

Largest Group Accommodated: 400 (200 rooms 
available) 

Air Conditioning: Banquet halls and some bed- 
rooms 

Convention Rates: Single: 4.50-6.00; Double: 6.25- 
10.25. European 

No. Mtg. Rms. & Capacity of Largest: 3 (200) 

No. Banquet Rms. & Capacity of Largest: 3 (200) 

Group Meal Rates: Breakfast: ioe Lunch: 1.10; 
Dinner: 1.50 

Liquor: Beer only 

Charges for Mtq. Rms.: 25.00 

Charges for Exhibit Areas: 50.00 

Audie Visual Aids: PA system, spotlights 

Stage: Available 


Hotel Cornhusker (HSMA) 
301 S. 13th (Phone: 2-697!) 


Managing Director: A. O. Schimmel 

Resident Manager: Jim Rodney 

Sales Manager: Cecelia Lawrie 

Convention Season: Al! year 

Largest Group Accommodated: 700 (300 rooms 
and 16 suites available) 

Convention Rates: sepa: 6.25-12.50; Double: 8.75- 
13.75; Suites: 24.50 to 50.00 

No, Mtg. Rms & Sapaety of Largest: 8 (700) 

No. Banquet Rms.: 

Group Meal ~ 4, Breakfast: 1.50; Lunch: 1.50; 
Dinner: 2. 

Liquor: Package any 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Charges for Exhibit Areas: 25.00-|50.00 

Net Exhibit Space: 2,444 sq. ft. on one floor 

— Aids: Movie screens, PA systern, spot- 

ts 
Stage: Yes (25'x6') 


Hotel Lincoln 
See Advertisement, Page 15 
147 North Ninth St Aarannas 2-660! ) 


In Lincoln... PERSHING AUDITORIUM 
Convention Magnet of the Midwest 


attracting groups of all sizes annually to 
the ‘‘Convention City” of the great plains 


@ Complete convention facilities 
@ Seats 7, 000 
@ 45,000 sq. 

@ Downtown yp A near hotels 


@ Banquet facilities 
of space on two floors 


Sales Manager: Mrs. Sarah Craven 

Gen. Manager: Wallace A. Plummer 

Convention Season: All year 

Largest Group Accommodated: 500 (250 rooms, 
10 suites fa nanan 

Air Conditioning: 

Convention Rates: Single: + » 6.00; Double: 

Ne. ine. bec Suites: AL Ag rs 2 12 (400 
°. city of Larges 

No. Banquet XY & ee of Largest: 12 (500) 

Group Meai Rates: Breakfast: 1.00; Lunch: 1.35; 
Dinner: 2. 

Liquor: . 4 ag —~ 

Charges for Rms.: Variable 

Charges for batt bit Areas: Variable 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes 


NORFOLK 


Railroads: C. & A. wt U.P. 
Airlines: FAL, 


Hotel Madison 


See Advertisement, Page 15 
110 N. 4th St. (Phone: FR 1-5920) 


Manager: Martin Strelow 
nee Season: All yea 
ae Group Accommodated: 
suites available) 
Air Conditioning: Banquet and some bedrooms 
Come Rates: Single: 4.75-5.75; Double: 7.25- 
9.00; Suites: 10.50-12.25. European 
No. Mtg Rms & Capacity of Largest: 4 (450) 
No. Banquet Rms. & Capacity of Largest: 4 
Group Meal Rates: Breakfast: 1.35; Lunch: 1.50; 
Dinner: 2.00 
Liquor: yy 4 in hotel 
Charges for Mtg. Rms.: 5.00-25.00 
coarse for Exhibit Roaes: 15.00 
Net bit Space: 4,024 sq. ft. all on one floor 
Audio-Visua| Aids: PA system, spotlights, black- 


Stage: Yes (12'x 
Sports Facilities: ran swimming 


150 (60 rooms, 


OMAHA 


Railroads: C.B. 8%, Gt. W.; C.M. St. P. 
; C.R.I. & Ko Mo. Pac.: C, & 


NW: U.P. 
Airlines: BNF, FAL NOR, OZA, UAL 


CONVENTION BUREAU 


Convention Bureau 
Norman M. Haried, Manager 


AUDITORIUMS 


Omaha Civic Auditorium 
1804 Capitol Avenue (Phone: WE 1323) 
Manager: Charles Mancuso 
Exhibit Areas: Main Arena Floor: 25,000 s 
Outer Concourse: 25,000 sq. ft.; Exhibit" iat 
65,000 sq. ft 


Rental Fees: On application 
Floor Load: 100-150 Ibs. per sq. ft. 
“—s Height: Arena: 58 ft., Exhibit Hall, II'” 


and stores @ Large stage 
@ Completely air conditioned 
LINCOLN~—at the crossroads of America, 
hub of culture, sports, shopping, recreation- 
served by every type of transportation 


<3 System: in all rooms 
OA oo Opening to Exhibit Hall: !2 ft. by 


il ft. 
For complete details, write: Convention Manager . of Elevators and Capacities: | Freight, 6,000 


Lincoln Chamber of Commerce LINCOLN, NEBRASKA 


SHERATO 


-FONTENELLE HOTEL 
c it ae ae 4 CHICAGO INDIANAPOUS 
entra y located in Dusiness an y DETaOKT é FRENCH UCK, Ind. Exhibit Areas: 28,000 sq ft, 

shopping center. Near new municipal ; SHCMNAT ” SOUx CITY x Rental Fees and Cerviose: $500 per day, includes 
auditorium. 3 air-conditioned function fig ST. LOU! heat, light, water 

floors including new floor with seating Dimensions, Opening to Exhibit Hall: 20' by 20° 
facilities for 1500. Banquet facilities souT Columns, Location: Outer perimeter of floor 
for 1250. Closed circuit TV facilities. NEW ORLEANS Current ‘Available: 220 volt 

Guest eooms air-conditioned, free MOBILE Parking Facilities: Lot for 6,000 cars ‘ 

radio and TV, private bath. 350 rooms. West COAST Distance from Business District: Three miles 


SAN FRANCISCO PASADENA 
ARCH J. OLIVER, General Manager 


s. 

Columns: Arena, none; Exhibit Hall, vary from 1é 
to 30 ft. centers 

Utilities: Electricity, water, drainage 

Loading Facilities: Two large doors at floor level 

No. Meeting Rms. & Capacities: Six—|50 each 

penanee Facilities For 3,500 

Parking: |,000 c 


2e Distance From Business District: Two blocks 


U.S.A., Hawaii and Canada 


EAST 
NEW YORK SPRINGFIELD, Mass. 
BOSTON ALBANY 
WASHINGTON ROCHESTER 
PITTSBURGH BUFFALO 
BALTIMORE SYRACUSE 

BINGHAMTON, N. Y. Ak Sar Ben Coliseum 


63rd & Shirley (Jackson 8333) 
Manager: J. J. Isaacson 


PHILADELPHIA 
PROVIDENCE 
MIDWEST 


LOS ANGELES — PORTLAND, Oregon 
PAUL JOHNSON, Sales er ; Hawall 
OHNSON, S Manag By ntl 
CANADA 
WIAGARA FALLS, Ont. 
HAMILTON, Ont. 


MONTREAL 
TORONTO 


Blackstone Hotel 


SHERATON HOTELS 36th and Farnam Sts. (Phone: Harney 0945) 


SALES MEETINGS/Part || SALES MANAGEMENT 


Manager: Edward T. Schimmel 

Sales Manager: R. E. _— 

Convention Season: All y 

Largest Group Aemenedabad: 50 (25 rooms, 
10 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: od up; Double: 10.00 
up; Suites: SAP =P urop 

No. Mtg. Rms. & epacity, ry Largest: 8 (350 } 

No. Banquet Rms. & Capacity of os 5 ( = 

Group Meal Rates: Breakfast: .85; Lunch: 1.00 up 
Dinner: 2.25 up 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Vary 

Charges for Exhibit Areas: Vary 

Net Exhibit Space: 2,380 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 


Hotel Paxton 
14th & Farnam (Phone: AT 8326) 


Manager: Julius Drolick 

Sales Manager: Edward Rush 

Convention Season: Al! year 

Largest Group Accommodated: 300 (300 rooms 
and 7 suites available) 

No. Mtg. Rms, & Capacity of Largest: 10 a 

No. gt Rms. & Capacity of Largest: 8 ( 0) 

Group Meal Rates: Breakfast: from !.25; Lunch 
from 1.50; Dinner: from 2.00 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: 5.00 to 20.00 

Audio-Visual Aids: Screen, PA system, spotlights 

Stage: Available 


Rome Hotel 
See Advertisement, Page 15 
16th and Jackson Sts. (Phone: Atlantic 9354) 


Manager: Loren H. Hays 

Convention Season: Al! year 

Largest Group Accommodated: 575 (250 rooms, 
2 suites available) 

Air Conditioning: 5! bedrooms, 6 banquet halls 
Convention Rates: Single: 3.50-5.00; Double: 4.50- 
9.00; Suites: 15.00. European 

No. Mtg. Rms, & Capacity of Largest: |2 om). 
No. Banquet Rms. & Capacity of Largest: 7 (400) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
Dinner: 2.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Minimum 

Charges for Exhibit Areas: Minimum 

Net Exhibit Space: 10,!20 sq. ft., 8,920 sq. ft. on 
one floor 

Audio-Visual Aids: PA system, spotlights, movie 
screen 

Stage: Available 


Sheraton-Fontenelle Hotel 
(HSMA) 

See Advertisement, Page 134 
18th and Douglas Sts. (Phone: At 6226) 


Manager: Arch J. Oliver, Jr. 

Sales Manager: Paul Johnson 

Convention Season: Ali year 

Largest Group Accommodated: 600 (400 rooms, 
16 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: batt Double: 9.00- 
16.00; Suites: 75.00-32. 

No. Mtg. Rms. & Ca acity of + ) 

No. Banquet Rms. & Capacity of tereast: 4 (750) 

Group Meal Rates: Breakfast: 2.00; nds 2.50; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None “¥ headquarters 

Charges for Exhibit Areas: Same 

Net Exhibit Space: 6,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screens, 
closed-circuit TV 

Stage: Available 


Town House Motor Hotel 
7000 Dodge St. (Phone: REgent 5161; Telegraph: 
OM 62) 


Manager: Joseph A. Villella 

Convention Season: Al! year 

Largest Group Accommodated: 300 (1/50 rooms, 5 
suites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Single: 6.00-10.50: Double: 9.00- 
14.00; Suites: 18.50-22.50, European 

No. Mtg. Rms. & Capacity of Largest: 10 (750) 

No. Banquet Rms.: |0 

Group Meal Rates: Breakfast: 1.75; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if food is served 

Net Exhibit Space: |,800 sq. ft. all on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes (12x24) 

Sports Facilities: Swimming, golf 


NOVEMBER 20, 1959 


NEVADA 


LAS VEGAS 
Railroads: 


Airlines: BAL: ‘becific, TWA, UAL, WAL 


CONVENTION BUREAU 


Las Vegas Convention Bureau 
1030 S. 3rd St. 
Desmond Kelly, Manager 


AUDITORIUM 


Las Vegas Convention Center 
See Advertisement, Page 137 

Paradise & Desert Inn Roads (Phone: DUdley 
4-4100) 

Manager: George H. Albright 

Exhibit Areas and Square Footage of Each: |— 
90,000 sq. ft.; 2—17,000 sq. ft.; 34,000 sq. ft, 

Flood Load: Unlimited in main exhibit hall 

Ventilation: Air conditioning : 

Ceiling Height: 25 ft. min., 50 ft. max. in exhibit 
hall 

PA System: R.C.A. 

Dimensions, Opening to Exhibit Hall: 18’ wide 20° 
high—2 openings. 1!2' high 75' wide—I opening 

Columns, Location and Dimensions: 2 rows of 7— 
45' apart—130' apart 

Current and Utilities Available: |/5-480, 4 wire, 
both single and 3 phase 

Location, Size of Shorage Areas: 84' x 120° and 
acres of outside area 

Wamaer of Meeting Rooms and Capacities: 17 


(50-8,500) 
Facilities to Handle Food Functions: Banquet up 
to 7,500 

Parking Facilities: Unlimited 

Distance from Business District: 2 miles 


Dunes Hotel & Casino 


On the Strip (Phone: DUdley 2-7700) 

Manager: Joseph Schramm 

Sales Manager: Lee Fisher 

Convention Season: All year 

Largest Group Accommodated: 350 (200 rooms 
and 4 suites available) 

Convention Rates: Single: 10.00-14.00; Double: 
12.00-16.00; Suites: 26.00 up. European 

No. Mtg. Rms. & Capacity of Largest: 6 (1,000) 

No. Banquet Rms.: 3 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 5.00 

Liquor: Served in hotel 

Air Conditioning: Entice A ag 

Charges for Banquet & Rms.: None 

Charges for Exhibit AS a 00.00 maximum 

Net Exhibit Space: 6,000 sq. ft. on one floor 

Audio-Visual Aids: Projectors, closed-circuit TV, 
screen, PA system, spotlights 

Stage: Available 

Sports Facilities: Swimming pool 

Wilbur Clark's Desert Inn 

Highway 91 (Phone: Dudley 2-6000) 

Manager: Carl J. bgt greed 

Convention Season: All y 

a Group Kencemmabdeted: 806 (382 rooms, 

suites available) 

Air Conditioning: Entire hote| 

Convention Rates: Single: 6.00-18.00; Double: 8.00- 
20.00; Suites: 15.00-60.00. European 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.50 
up; Dinner: 5. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf, swimming 


El Rancho Vegas 


Highway 91 (Phone: Dudley 2-1300) 

Manager: Virgil C. Murphy 

Sales Manager: Elinore Wiley 

Convention Season: All year, except holiday 
periods 

Largest Group Accommodated: 450 (200 rooms, 
25 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 12.00-15.00; Double: 
24.00-30.00; Suites: 25.00-75.00 

No. Mtg. Rms. & Capacity of Largest: 2 (200) 

No. Banquet Rms. & Capacity of Largest: 2 (200) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 4.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exh bit Areas: None 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Swimming, golf, horseback 
riding, fishing, tennis 


ask the people 
who have.... 


RALPH WHITENER 
AIR FORCE ASSOCIATION 
BOB SMITH 
GENERAL ELECTRIC COMPANY 
PAUL E. JORGENSEN 
NATIONAL LICENSED BEVERAGE 
ASSOCIATION 
JULIAN CONOVER 
AMERICAN MINING CONGRESS 
ABE J. GREENE 
NATIONAL BOXING ASSOCIATION 
R. E, OWNS, D.S.C. 
AMERICAN COLLEGE OF 
FOOT SURGEONS, INC. 


our best sales people 
are those who have proven 
there is nothing like.... 


the magnificent 


IVIERA 


hotel 


COMPLETE FACILITIES FOR 
SHOWS, SALES MEETINGS, CONVENTIONS 
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Nhoe with Sucoed at te Staralidt! 


LAS VEGAS" COMPLETE CONVENTION HOTEL 


UNSURPASSED MEETING & BANQUET FACILITIES! 
For Groups of 10 to 1,200! 


PAN AMERICAN ROOM - Theater-style meetings, din- > EXECUTIVE ASSEMBLY ROOM- For special executive 
ners, cocktails. 1750 sq. ft. Can divide into two rooms. meetings. 768 sq. ft. For 85 people. 


; ) to 5 le. } 
vanee Soe ear ee * BOARD OF GOVERNORS ROOM-For senior executive 
INTERNATIONAL ROOM-Theater-style meetings, din- meetings. 1056 sq ft. For 150 people. 


ners, cocktails. 2100 sa. ft. Can divide into two rooms. 4 T1CKER TAPE LOUNGE-Meetings, luncheons, cocktails, 
ee 476 sq. ft. From 25 to 100 people. 


CROWN ROOM - Theater-style meetings, banquets, * NEPTUNE BAR AND LOUNGE - Dinners and banquets. 
dinners, cocktails. With full size theater stage. 5000 1500 sq. ft. From 120 to 280 people. 

sq. ft. From 450 to 865 people. 

BAR TAHITIAN - For cocktails. 500 sq. ft. For 70 people. 

PLUS 
CAFE CONTINENTAL — Theater-style meetings, break- 
NEPTUNE DINING ROOM- Dinners and banquets. 2500 fasts, brunches, lunches—in the world’s most spectac- 
sq. ft. Can be divided in half. From 108 to 350 people. ular theater. 6,500 sq. ft. From 800 to 1200 people. 
AND NOW! THE EXCITING NEW AKU AKU RESTAURANT! BRINGING YOU THE ULTIMATE IN POLYNESIAN CUISINE! 


cece senate ee ee eae ag 


3 


EXHIBITORS GALLERY — Meetings, cocktails, walk- 
around displays. 5200 sq. ft. For 900 people. 


1295 MODERN AND MORE FUN! 
You'll get more done... then 


AIR-CONDITIONED : anaes ae 
! ainment in e Stardus 
getty es amy ’ LE LI DO DE PARIS "a from aah a peor 
: Two Olympic-sized swimming 

“Rave of 1960 


ON STAGE! 


World’s Greatest Floorshow! 


At-your-door parking! pools! All the fun for which 


4 convenient dining areas! Las Vegas is famous! 


Nationally represented by: 


Washington D.C. EX 3-6481 


The John A. Tetley Co. and Miami PL 4-1667 
Leonard Hicks, Jr. & Assoc. ad { New York Cl 7-6940 
Los Angeles DU 8-115] | Or contact 
San Francisco DO 2-2022 | Director of Sales 


Chicago MO 4-5100 DU 4-6350 
Detroit WO 2-2700 LAS VEGAS, NEVADA Las Vegas 


SALES MEETINGS/Part 11 SALES MANAGEMENT 


a note from Las Vegas 


a= * 23a = 
3 7” ~~ 
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‘ON CENTE 


Desmond Kelly, Manager, Convention Bureau © Convention Center © Paradise Road © Las Vegas, Nev. 
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NEVADA 
Las Vegas continued 


Hotel Fiamingo Inc, (HSMA) 

Highway 9! (Phone: Dudley 2-4000) 

Manager: Tony DeCarlo 

Convention Season: All year 

Largest Group Accommodated: 800 (400 rooms, 
20 suites available 

Air Conditioning: Entire hotel 

Convention Rates: Sing! .00-20.00 
12.00-20.00; Suite ropean 

No. Mtg. Rms. & Capacity of Largest: 4 (700) 

No. Banquet Rms.: 2 

Group Meal Rates: Breakfast: 1.65; Lunch: 2.25 
Dinner: 6.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, spotlight lém 
project 

Stage: Yes (36'x34'x3 

Sports Facilities: Swimming 
tennis, golf 


Double 


horseback riding 


Fremont Hotel 

200 Fremont St. (Phone: DUdley 4-3333) 

Manager: Morris L. Glass 

Convention Season: All year 

Largest Group Accommodated: 100 (100 rooms, 
4 suites available) 

Air Conditioning: Yes 

Convention Rates: Single: 9.00; Double: 12.00; 
Suites: 24.00 

No. Mtg. Rms. & Capacity of Largest: | (250) 

No. oe Rms. & Capacity of Largest: | (250) 

Group Meal Rates: Breakfast: |.50; Lunch: 2.00; 
Dinner: |.50-5.00 

Liquar: Served in hotel 

Charges for Mtg. Rms.: No charge if food is 


served 
Charges for Exhibit Areas: No charge if food is 


serve 
Net Exhibit Space: | 800 sq. ft. on one floor 
 ~ “poe Aids: Blackboard, PA system, spot- 
lights 
Stage: Portable 
Sports Facilities: Golf, fishing 


Las Vegas Hacienda 


Me 91 (Phone: Dudley 2-7800; Telegraph- 

LV8439) 

Manager: Richard B. Taylor 

Resident Manager: Norman Yoshpa 

Convention Season: Al! year 

me Group Accommodated: 500 (343 rooms, 
15 suites available) 

Ale Conditioning: Entire hotel 

Convention Rates: 10.00 per room, double, twin 
or single. European 

No. Mtg. Rms. & Capacity of Largest: 3 (850) 

Group Meal Rates: Breakfast: 1.25: Lunch: 2.00; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for wie. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: |,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, pro- 
jectors on rental basis 

Stage: Available 

Sports Facilities: Golf, boating, swimming, fishing, 
water skiing, hiking, skiing, half midget race 
track 


Hotel Riviera (HSMA) 


See Advertisement, Page 135 

"The Strip'’ Highway 9! 

President: Ben Goffstein 

Sales Manager: Elmo Ellsworth 

Convention Season: All year 

Largest Group Accommodated: 600 (420 rooms, 
4\ suites available) 

Ale Conditioning: Entire hotel 

Convention Rates: Single: 12.00-14.00; Double: 
14.00; Suites: 25.00-45.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (1,200) 

No. Banquet Rms. & Capacity of Largest: 2 (850) 

Group Meal Rates: Breakfast: 50 to 1.65; Lunch: 
1.25 to 3.00; Dinner: 3.00 to 7.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 10,000 sq. ft. 

Audio-Visual Alds: PA system, spotlights, pro- 
jectors, screens, closed-circuit TV 

Stage: 50° x 30’ 

Sports Facilities: Swimming, golf, 
riding, boating, fishing 


horseback 


138 


Sahara Hotel (HSMA) 


Highway 9! (Phone: Dudley 2-6800) 

Manager: Robert J. Glenn 

Sales Manager: Herb McDonald 

Convention Season: Al! year 

Lage Group Accommodated: 550 (250 rooms, 
10 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 1!1.00-15.00; Double: 
12.00-16.00: Suites: 25.00-60.00. European 

No. Mtg. Rms. & Capacity of Largest: 3 Ng ™ 

No. Banquet Rms. & Capacity of Largest: 3 (650) 

Group Meal Rates: Breakfast: |.25; Lunch: 2.00: 
Dinner: 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

cmerase for Exhibit Areas: None 

Net Exhibit Space: | 000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, pro- 
jectors on rental! basis 

Stage: Available 

Sports Facilities: Golf boating, swimming, fish- 
ing, water skiing, hiking, skiing 


Sands Hotel 
Highway 91 (Phone: Dudley 2-7100) Teletype LV 
5688 


Manager: Archie E. Loveland 

Resident Manager: Lioyd C. Cope 

Convention Season: Al! year 

a Group Accommodated: 700 (300 rooms, 

suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 10.00-18.00; Double: 
12.00-20.00; Suites: 35.00-40.00. European 

No. Mtg. Rms. & Capacity of Largest: 2 (500) 

No. Banquet Rms. & Capacity of Largest: | (100) 

Group Meal Rates: Breakfast: 1.25: Lunch: 2.00; 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, spotlights 

Sports Facilities: Swimming, golf, riding, fishing, 
boating 


Stardust Hotel (HSMA) 


See Advertisement, Page 136 
ar 91 (Phone: DUdley 4-6350; Telegraph: 
X 5644) 


Manager: William Eisenbrey 

Sales Manager: Mark Swain 
invention Season: All year 

Largest Group Accommodated: 2,500 (1,300 rooms, 
10 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 8.00-!2.00; Double: 8.00- 
18.00; Suites: 22.00-36.00. Eurcpean 

No. Mtg. Rms. & Capacity of Largest: |! (1,500) 

No. Banquet Rms.: 3 

Liquor: Served in hotel 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner: 5.00 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 16,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, 16 mm. 
projector, 35mm slide projector, 2''x2" slide 
proyector 

Stage: 2 (90'x!02'; 50'x80" 

Sports Facilities: Swimming pool, golf 

Hotel Representatives: Leonard Hicks, Jr. and 
Associates, Inc., John A, Tetley Co., Inc. (see 
pg. 29) 


Thunderbird Hotel 


Highway 9! (Phone: Dudley 2-5100) 

Gen. Manager: Jack Walsh 

Sales Manager: Max Pittelco 

Convention Season: Al! year 

Largest Group Accommodated: 400 (200 rooms, 
12 suites available) 

Aie Conditioning: Entire hotel 

Convention Rates: Single: 7.00-15.00; Double: 9.00- 
20.00; Suites: 20.00-50.00. European 

No. Mtg. Rms. & Capacity of Largest: 3 (500) 

No. Banquet Rms.: 3 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.50; 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for pa Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 10,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, pro- 
jectors of a'l types and sizes 

Stage: Available 

Sports Facilities: Casino, golf, swimming, horse- 
back riding 


Tropicana Hotel (HSMA) 


South 5th. St. (Phone: Dudley 2-6850) 

V-P & Gen. Mgr.: R. O. Cannon 

Sales Manager: Rick Williams 

Convention Season: Al! year 

Largest Group Accommodated: 650 (300 rooms, 
25 suites) 

Air Conditioning: Entire hotel 


Convention Rates: Single: 10.00-16.00; Double: 
12.00-18.00; Suites: 25.00-40.00. European 

No. Mtg. Rms. & Capacity of Largest: 5 (550) 

No Banquet Rms.: 5 ' 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.25; 
Dinner: 5.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Ky for Exhibit Areas: None 

Net Exhibit Space: 3,900 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available (6'x32')| 

Sports Facilities: Golf, swimming pool | 
otel Representative: Utel! international (see 
pg. 29) 


RENO 


Railroads: So. Pac.; V. & T.; W.P. 
Airlines: BAL, UAL, WAL 


CONVENTION BUREAU 
Convention Department 
P.O. Box 2109 


Robert J. Sullivan, Director 


Hotel El Cortez 


235-241 W. 2nd. St. (Phone: FA 2-916!) 

Manager: Edward F. Kinney 

Convention Season: All year 

Largest Group Accommodated: 250 (!00 rooms 
available) e 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.00-7.00; Double: 9.00- 

Nol Mig. Rms. & Capactty of Largest: 3 (250 
°. . Rms. acity of Largest: 

No. Banquet Rms. & Capacity of Largest: 3 tao) 

Group Meal Rates: Breakfast: .65; Lunch: 1.05; 
Dinner: |.7 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Vary 

Charges for Exhibit Areas: Vary 

Audio-Visual Aids: PA system, spotlights 

Stage: Available ? : 

Sports Facilities: Golf, swimming, tennis, horse- 
back riding, skiing 


Holiday Hotel 


Mills and Center Sts. (Phone: FA 9-04/1) 

Manager: Lee Frankovich 

Convention Season: Al! year 

Largest Group Accommodated: 400 (200 rooms, 
10_suites available) 

Air Conditioning: Entire hotel} 

Convention Rates: Single: 8.00-14.00; Double: | !.00- 
16.00: Suites: 20.00-30.00. European 

No, Mtg. Rms. & Capacity of Largest: 4 (350) 

No. Banquet Rms. & Capacity of Largest: 3 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None, when meals served 

Charges for Exhibit Areas: 10.00-20.00 per room 

Audio-Visual Aids: PA system, spotlights, pro- 
jectors of all types and sizes 

Stage: Available oy ae : 

Sports Facilities: Golf, swimming, fishing, bowl- 
ing, hunting : 

Hotel Representative: John A. Tetley Co., Inc. 
(see pg. 29) 


Mapes Hotel 


(Phone: Reno 3-161!) 

Manager: W. H. Ramage 

Convention Season: Al! year 

Largest Group Accommodated: 300 (150 rooms, 
5 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 8.00; Double: 10.00; 
Twins: 12.00; Suites: 30.00 

No. Mtg. Rms. & Capacity of Largest: 3 (350) 

No. Banquet Rms. & Capacity of Largest: 3 (300) 

Group Meal Rates: Breakfast: |.75; Lunch: 1.75; 
Dinner: 2. 

Liquor: Served in hotel 

Charges for pe" Rms.: None, if headquarters 

Charges for Exhibit Areas: None, if headquarters 

Net Exhibit Space: 4,000 sq ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports _ Facilities: 
swimming 


Fishing, hunting, skiing, 


The Riverside 


17 So. Virginia St. (Phone: FAirview 3-201!) 

Manager: Lee Frankovich 

Sales Manager: Buster McClure 

Convention Season: All year 

Largest Group. Accommodated: 400 (210 bed- 
rooms, 30 suites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Single: 8.00 to 13.00; Double: 
12.00 to 25.00; Suites 16.00 to 30.00 

No. Mtg. Rms. & Capacity of Largest: 4 (400) 

No. Banquet Rms. & Capacity of Largest: 2 (400) 


SALES MEETINGS/Part I] SALES MANAGEMENT 


Group Meal Rates: Breakfast: 1.00; Lunch: 1.50; 
Dinner: 4. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, spotlights, projec- 
tors 

Stage: Available 

Sports Facilities: Swimming pool, golf 


NEW HAMPSHIRE 


BRETTON WOODS 


Railroads: B. & Me.; Me. Cent. 


The Mount Washington Hotel 
(HSMA) 
See Advertisement, Page 139 


(Phone: Bretton Woods |000) 

senegine Director: Ben Harrison 

Sales Manager: Win Chesley 

Convention Season: June through Oct. 

Largest Group Accommodated: 550 (278 rooms 
6 suites available) 

Convention Rates: Single: 
pancy. American 

No. Mtg. Rms, & pip vee of Largest: |/ (909) 

No. Banquet Rms. & Capacity of Largest: 8 ( 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 20,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, 35mm. 
lémm, projectors 

Stage: Available 

Sports Facilities: Swimming, golf, tennis, bowl- 
ing, fishing, putting green, driving range, 
horseback riding 


18.00—double occu- 


CRAWFORD NOTCH 


Railroads: Me. Cent. 


Crawford House 


U.S. Route #302 (Phone: Twin Mountain, 30, Tele- 
graph Crawford House) 

Manager: Robert K. Haliday 

Convention Season: June, Sept., Oct 

Largest Group Accommodated: 300 (in! Rooms, 6 
suites available) 

Convention Rates: Single: 13.00-16.00; Double: 
24.00-30.00; Suites: 38.00. American 

No. Mtg. Rms. & Capacity of Largest: 6 (275) 

No. Banquet Rms. & Capacity of Largest: | 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 10,000 sq. ft. separate area 
from meeting room 

Audio-Visual Aids: PA system, spotlights, 35mm, 
lémm projectors 

Stage: Available 

Sports Facilities: Golf, tennis, swimming, lawn 
bowling, horseback riding, putting green 


DIXVILLE NOTCH 


pod Balsams Hotel (HSMA) 


: 9010) 
felons Manager: Philip C. Young 
Sales Manager: Harold A. Taylor 
Convention Season: June to Oct. |5 
tes est Group Accommodated: 425 (275 rooms, 
suites available) 
alr Conditioning: No 
Convention Rates: Single: 19.00; Double: 17.00; 
Suites: 49.00-85.00. American 
No. Mtg. Rms. & ye of Largest: 10 (600) 
No. Banquet Rms. & Capacity of Largest: 3 (550) 
Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 5.00 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: None 
Net Exhibit Space: 8,000 sq. ft. on one floor 
Audio-Visua| Aids: Spotlights, lémm, 35mm pro- 
jectors, PA system 
Stage: Available 


NOVEMBER 20, 1959 


Sports Facilities: Golf, tennis, bowling, swimming | 
pool, fishing, badminton, putting green, shuffle- 
Geerd 


FRANCONIA 


Railroads: Served through Littleton 


Forest Hills Hotel 


Manager: H. C. Petteys 

Convention Season: June and September 

Largest Group Accommodated: 200 (120 rooms, 
6 suites available) 

Alr Conditioning: 6 bedroo 

Convention Rates: Single: “70.00: Double: 17.00 per 
person. American 

No, Mtg. Rms, & Capacity of Largest: 4 (a8 

No. Banquet Rms, & Capaci | a est: ) 

Group Meal Rates: Breakfast: A .00; 
Dinner: 4.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charves for Exhibit Areas: None 

Audio-Visual Aids: RCA iémm, Eastman 30mm, 
PA system, spotlights 

Stage: No 

Sports Facilities: Golf, tennis, swimming, riding 

Hotel Representatives: Robert F. Warner Inc., Jim 

Mills & Associates (see pg. 29) 


Mittersill Alpine Inn & Chalets 

(Treatway Operated) 
See Advertisement, Pages 30, 31 

(Phone: VAlley 3-551!; Telegraph: Franconia) 

Manager: Sidney W. McC Cartney 

Convention Season: All| year | 

Largest Group Accommodated: 60 (30 rooms, 4 
chalets available) 

Convention Rates: Single: 15.00; Double: 30.00. 
American 

No. Mtg. Rms. & Capacity of Largest: | (100) 

No. Banquet Rms. & Capacity of Largest: | (1/25) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 4. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 350-400 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, lémm 
sound projector, 35mm slide projector 

Stage: Yes (portable) 

Sports Facilities: Golf, swimming, skiing (in 
season) 


MANCHESTER 


Railroads: B. & Me. 
Airlines: NEA 


Hotel Carpenter 

323 Franklin St. (Phone: National 5-5422) 

Manager: John J. O'Neil 

Sales Manager: Harold Brown 

Convention Season: All year 

Largest Group Accommodated: 300 (1/50 rooms, 
4 suites nee. 

Convention Rates: Single: 4.00-9.00; Double: 6.00- 
12.50; Suites: 10.00-15.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (450) 

No. Banquet Rms.: 10 

Group Meal Rates: Breakfast: .85; Lunch: 1.50; 
Dinner: 1.75 

Liquor: Served in yy 

Charges for Mtg. Rms.: 5.00 

Charges for Exhibit peal 15.00 

Net Exhibit Space: 3,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 


PIKE 


Railroads: B, & M. 


Lake Tarleton Club (HSMA) 


Manager: Walter Jacobs 

Sales Manager: Joe L. McKible 

Convention Season: June 8-30, Sept. !-20 

Largest Group Accommodated: 500 (206 rooms 
and 22 suites everrenre? 

Convention Rates: Single: 20.00-25.00; Double: 
36.00; Suites: 40.00 to 55.00. American 

No. Mtg. Rms. & Capacit; of Largest: 8 (609) 

No. Banquet Rms. & Capacity of Largest: 3 (600) 

Liquor: Served in hote| 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Audio-Visual Aids: Theater for movies, PA system, 
Spotlights, closed circuit TV 

= vailable with complete theatrical equip- 


Soule Facilities: Golf pote course, 9-hole 
clock, tennis, baseball, ndball, riding range, 
horses and buggys, badminton, bathing beach, 
boating, water skiino 


For The Life of Your 
Convention 


and The Convention 
of Your Life 


The largest and finest convention meet- 
Ing resort in New England, 10,000 acre 
estate, 10 separate meeting rooms, ex- 
hibition hall, dining room seating 800, 
completely trained staff to make your 
work a pleasure, |8-hole golf course, all 
sports, entertainment, and the greatest? 
chefs In the U.S.A. Convention season, 
June thru October, Write today for 
brochures, programs and menus, 


All Inclusive Rate. . . No Extrasi 
FREDERIC C. HOOPIS 


Resident Manager and Director of Sales 
1 East 57th St., New York City, Plaza 5-7640 


«* 
ye aa mim at aiev yl, 


One of the world’s 
great seashore resorts 


at NEWCASTLE 
PORTSMOUTH, N. H. 


One hour north of Boston 


Convention facilities for up to 
400 persons. Golf. Tennis. 
Shuffleboard. Swimming Pool. 
Boating. Fishing. Clambakes. 
Shore Dinners. Easily reached 
by super highways. 
SEASON: May thru October. 
Now booking for 1960 


For color brochure and details 


write James Barker Smith, 
President 


“w-* 
that rivals the best in the world. 


NOW — ONLY ONE HOUR 
FROM NEW YORK CITY 


and most anywhere in New 
Jersey (not much more from 
Philadelphia!). One of Amer- 
ica’s most magnificent re- 
sort hotels offers perfect 
setting for 


HES ETINGS - CO 
ALAND SOGH 


— an ex- 
ecutive session 
of 6, or full-scale 
convention of 600, 
you'll find the type of set- 
up and service you require, 
and a staff with years of know- 
how. Pool, Restaurants, Dancing, 
Entertainment. All sports facili- 
ties. Fireproof. 400 outside rooms. 
OPEN ALL YEAR. 


v.y.WOrth 2-4018 
elsewhere, call Asbury Park: 
PROSPECT 5-5000 


SEE HERE! 


Optometrists who have at- 
tended conventions here tell 
us our boardwalk is quite a 


spectacle. 


CHALFONTE ~~ HADDON HALL 


on the Boardwalk, Atlantic City, N.J. 
Owned & operated by Leeds & Lippincott Co. for 69 years 


Write for illustrated folder 


EXECUTIVES 


R.W. LEEDS « JOSEPH |. McDONELL 
J. H. LIPPINCOTT, JR. ¢ E. D, PARRISH 
ELLSWORTH SOOY « DORIS SEARS e |. L. HAVERLY 
LAWRENCE B. RAUGH « JAMES E. KNAUFF 
J. EDWARD LIPPINCOTT ¢ REUEL W. ELTON 


NEW HAMPSHIRE 
continued 


PORTSMOUTH 


Railroads: B. & Me. 


Wentworth-By-The-Sea Hotel 


See Advertisement, Page 139 
(Phone: Ge 3100) 
Manager: James B. Smith 
Convention Season: May, June, Sept., Oct. 
Largest Group Accommodated: 400 (230 rooms, 


25 suites available) 
Convention Rates: Sinale: 16.00-20.00: Double: 
10.00-15.00 for parlor. Ameri- 


28.00-32.00; Suites: 
can 
No. Mtg. Rms. & Capacity of Largest: !2 (500) 
No. Banquet Rms. & Capacity of Largest: 8 (700) 
Group Meal Rates: Breakfast: |.50; Lunch: 2.50; 
Dinner: 4.00 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: 25.00-50.00 
xhibit Space: 5,000 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights 
Stage: Available (16'x20') 
Sports Facilities: Golf, putting, 
swimming, tennis, boating, 
water skiing 
Hotel Representative: Robert F. Warner Inc. (see 
bg 


driving range, 
horseback riding, 


RANDOLPH 


Railroads: B. & M. 


The Ravine House 
(Phone: Ho 6-331!) 


Manager: Mrs, Phyllis M. Shea 
Convention Season: June-early July, mid Sept.— 
early Oct. 


Largest Group Accommodated: 80 (35 rooms 
Single: 


available) 

Convention Rates: 10.00-14.00; 
20.00-24.00. American 

No. Mtg. Rms. & Capacity of Largest: 3 (100) 

No. Banquet Rms. & Capacity of Largest: 2 (100) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for ae Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 500 sq. ft. on one floor, Sepa- 
rate area 

Audio-Visual Aids: PA system, spotlight, !6émm 
35mm, slide projectors 

Stage: Available 

Sports Facilities: Golf, swimming, tennis, ping 
pong, shuffleboard, croquet 


Double: 


SUGAR HILL 


Railroads: B. & Me. 


Sunset Hill House (HSMA) 


(Phone: VAlley 3-5522) 

Manager: Warren Swift 

Convention Season: June-Sept.-Oct 

Largest Group Accommodated: 300 (175 rooms, 
10 suites ava lable) 

Convention Rates: Single: 14.00-18.00; Double: 
26.00-32.00. American 

No. Mtg. Rms. & Capacity of Largest: 6 (350) 

No. Banquet Rms. & Capacity of Largest: 2 (500) 

Group Meal Rates: Breakfast: 1.50; Lunch: 3.00: 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 9,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, lémm 
projector 

Stage: 30° by |5' 

Sports Facilities: Golf tennis, croquet, shuffle- 
board, billiards, putting greens, swimming pool 


NEW JERSEY 


SALES MEETINGS/Part II 


ASBURY PARK 


Railroads: PRR.; J.C.; N.Y. & Long Br. 


Berkeley-Carteret Hotel 
(HSMA 


See Advertisement, Page 140 

Ocean Ave. (Phone: Prospect 5-5000) 

Manager: Moses Mager 

Sales Manager: A. i Gutteridge 
invention Season: Sept. through June — some 
small Summer meetings 

Largest Group aaupaiadeted: 650 (400 rooms, 
20 suites available) 

Air Conditioning: Banquet and meeting rooms, 

Single: 


bedrooms 
“on Double: 
12.00-16.00; Suites: 20.00-30: 


Convention Rates: 

No. Mtg. Rms. & Capacity r Largest: |4 (600) 
No. Banquet Rms. & Capacity of ou 7 (600) 

ons Meal Rates: Breakfast: .65-1.25; Lunch: 

5-2.50: Dinner: 3.95-7.50 

Pn . Served in hotel 

Charges for Mtg. Rms.: Variable 

Net Exhibit Space: 8,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screens, 
easels, projection equipment 

Stage: Available 

Sports Facilities: Golf, swimming, riding, tennis 


ATLANTIC CITY 


Railroads: PRR; P.-R. S. S. 
Airlines: AAA, EAL 


CONVENTION BUREAU 


Atlantic City Convention Bureau 
16 Central Pier 
Wayne Stetson, Manager 


AUDITORIUM 


Atlantic City Convention Hall 


2309 Boardwalk (Phove 4-308!) 

Manager: Philip E. M. Thompson 

Exhibit Areas: Main Hall, 156,802 sq. ft.; Ball- 
room, 23,000 sq. ft.; lower level, 97,488 sq. ft. 

Rental Fees and Services: Basic rental for meet- 
ings—$2,500 a day for Arena; Ballroom: $500 for 
day or evening; $750 for day and evening: 25 
per sq. ft. for exhibitions. Services include light, 
heat, use of booths and original chair set up 

Floor Load: 250 Ibs. per sq. ft. Ventilation: Ball- 
room, air conditioned; Main hall, fans 

Ceiling Height: Ballroom, 60 ft.; Main Hall, 135 

heer evel, 10 ft. 2 ins. to 14 ft. 

P. A. System: Available 

Dimensions, Opening to Exhibit Hall: Freight 
entrances, 25 ft. wide by 20 ft. high; main en- 
trance, 54 ft. wide 

Elevators and Capacities: Two 5-ton; two 25-ton 

Calumns: None except in lower level, 2 ft sq. at 
20 ft. intervals 

Utilities: All currents and all utilities 

Loading Facilities: Loading platforms on each 
side of building; railroad siding on two sides 

Storage Areas: Depends on occupancy 

Meeting Rooms and Capacities: 21 with ca- 
pacity 100 to !,000; Ballroom, 4,400; arena, 32,000 

Facilities for Food Functions and Banquets: Port- 
able restaurant; banquets up to 10,000 

ry Facilities: 500 cars in lower level; numer- 
ous lots nearby 

Distance from Business District: In center of busi- 
ness district 


The Ambassador (HSMA) 

Boardwalk at Stenton Ave. (Phone: 5-4/4!) 

Manager: Fred Fisher 

Sales Manager: Betty Torpey 

Convention Season: All year 

Largest Group Accommodated: |,500 (600 rooms, 
50 suites available) 

Air Conditioning: Banquet halls 

Convention Rates: Sinale: 8.00-!8.00: 
10.00-22.00; Suites: 20.00-45.00. European 

No. Mtg. Rms. & Capacity of Largest: 2! (|,400) 

No. Banquet Rms.: 3 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.75; 
Dinner 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None. when headquarters 

Net Exhibit Space: 60,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, pro- 
jectors 

Stage: Available 

Sports Facilities: Golf, fishing, swimming, boating, 
indoor pool, ice skating 


Double: 


SALES MANAGEMENT 


Chalfonte-Haddon Hall (HSMA) 
See Advertisement, Page 140 


No. Carolina Ave. & Boardwalk (Phone: 4-014!) 

peo Joseph |. McDonell 

Sales Manager: E. D. Parrish 

Convention Season: Al| year 

Largest Group Accommodated: |,500 (800 rooms, 
75 suites available) 

Air Conditioning: Banquet and meeting rooms 

Convention Rates: Single: 7.00-11.00; Double: 
gma Suites: 30.00-50.00. European 

No. Mtg, Rms. & Capacity of Largest: 33 (1,800) 

~ ee Rms. & Capacity of Largest: 12 

) 

Group Meal Rates: Breakfast: 2.25; Lunch: 3.00; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: On request 

Net Exhibit Space: 66,047 sq. ft.; 20,000 sq. ft. on 
one floor 


ATLANTIC CITY. N. J. 


Outstanding Facilities 
at Sensible Prices 


lf you plan to hold a convention or sales 
meeting in Atiantic City, it will pay to 
Investigate the facilities at the Jefferson 
. . Atlantic City's leading moderately 
priced hetel, Famous for its excellent 
culsine and outstanding facilities, the 

erson's completely trained convention 
staff Is your assurance of a most success- 
ful meeting. 


@ UNEXCELLED LOCATION 
—in the heart of the resort, 
convenient to railroad and 
bus terminal. 

BANQUET ROOM — seat- 
ing 880 persons. 
SEPARATE MEETING 
ROOMS accommodating 35 
to 350 persons. 

EXHIBIT SPACE of over 
13,000 square feet. 
SOUNDPROOF, AIR-CON- 
DITIONED auditorium. 

250 COMFORTABLE 
ROOMS in the Jefferson 
EXPERIENCED STAFF to 
handle all details. 


Telephone: 5-0141 


Jefferson Auditorium 
Atlantic City’s Newest & Finest 


Completely Air Conditioned 


NOVEMBER 20, 1959 


Audio-Visual Aids: PA system. spotlights, view 
graph, cinemascope, |6mm, 35mm, 2x2 & 31/4 x 4 
projectors 

Stage: Available 

Sports Facilities: Golf, tennis, fish’ng, hunting 
squash courts, game rooms, putting green & 
shuffleboard, year ‘round swimming pool 

Hotel nes Robert F. Warner Inc. (see 
pg. 29) 


The Claridge Hotel (HSMA) 


See Advertisement, Page 141 
Boardwalk at Indiana (Phone: 5-/27!) 


Manager: George B. Bruni 

Dir. of Sales: Ada Taylor 

Convention Season: All year 

Largest Group Accommodated: 700 (350 rooms. 
32 suites available) 

Air Conditioning: Banquet and meeting rooms 

Convention Rates: Nov. | to March 3!—Single: 
7:00-15.00; Double: 11.00-19.00; Suites: 36.00- 
92.00. April | to Oct, 31—Single: 5 ‘ 
Double: 13.00-25.00; Suites: 47.00-110.00 
ropean, American on request 

No. Mtg. Rms. & Capacity of Largest: !2 (950) 

No. Banquet Rms. & Capacity of Largest: 5 (700) 

Group Meal Rates: Breakfast: 2.25; Lunch: 3.00; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 5,000 to 10,000 sq. ft. on one 


floor 

Audio-Visual Aids: PA system, spotlights, lémm 
sound, 2x2 slide projectors, two screens 

Stage: Available 

Sports Facilities: Golf, tennis, fishing, swimmina 

Hotel Representative: William P. Wolfe Organi- 
zation (see pg. 29) 


Hotel Dennis (HSMA) 


See Advertisement, Page 141 
Boardwalk & Michigan Ave. (Phone: 4-8!!!) 
Gen. Manager: Joseph M. Hitzel, Jr. 

Dir. of sales. John E. Leishman 

Convention Season: All year, except July and 
August 

Largest Group Accommodated: 500 (300 rooms, 
8 suites available) 


Air Conditioning: Some banquet and meeting 


rooms 

Convention Rates: Single: 8.00-17.00; Double: 
11.00-24.00; Suites: 42.00-77.00 

No. Mtg. Rms. & Capacity of Largest: |2 (600) 

No. Banquet Rms. & Capacity of Largest: 6 (500) 

Group Meal Rates: Breakfast: from 2.50; Lunch: 
from 3.00: Dinner: from 5.00 

Liquor: Served in hotel 

Cheraes for Mtg. Rms.: None 

Net Exhibit Smace: 5.000 sa. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, projec 
tion booth, 35mm installation, l6mm carbon arc 
projector, carbon arc slide projector, screen 

Sports Facilities: Bathina. fishing. golf nearby 

Hotel Representative: Howard F, Dugan Asso 
ciates (see pg. 29) 


Jefferson (HSMA) 


See Advertisement, Page 141 


136 So. Kentucky Ave. (Phone: 5-0/4!) 

Manager: John J. Rouse 

Sales Manager: Michael McCleane 

Convention Season: All vear 

Largest Group Accommodated: 450 (235 rooms, 
40 suites available) 

Air Conditioning: Banquet and meeting rooms, 
62 bedrooms 

Convention Rates: Single: 6.00-!0.00: Double: !0.00 
14.00: Suites: 24.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (!,000) 

No. Banquet Rms. & Capacity of Largest: 3 (800) 

Group Meal Rates: Breakfast: |.25; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if headquarters 

Charges for Exhibit Areas: wene if headquarters 

Net Exhibit Space: 8,875 sq. 

Audio-Visual Aids: PA system, Ty sellahte 

Stage: Available 

Sports Facilities: Tennis, golf, horseback riding, 
bicycling, fishing, swimming 


The Madison (HSMA) 
See Advertisement, Page 142 

Iinois Ave. near Beach (Phone: 4-8/9!) 

Manager: Dale J. Kishbaugh 

Convention Season: Al! year 

Largest Group Accommodated: 375 (185 rooms, 
8 suites available) 

Air } arene. Banquet and meeting rooms, 
bedrooms on request 

Convention, Rates: poe: 6.00-12.00; Double: 8.00- 

4.00; Suites: 24.00-32.00. European. 


THE 


CLARIDGE 


HOTEL 
ATLANTIC CITY 


MODERN AS TOMORROW 
TO SERVE YOU TODAY 


Seventeen meeting rooms — cli- 
maxed by Trimble Hall—provide 
facilities for groups of from 25 to 
950 persons, Exhibit space of ap- 
proximately 12,000 square feet is 
available, serviced by heavy-duty 
elevator. 

400 spacious rooms, each with tub 
and shower, fresh and sea water 
and free 2! in. console TV— 
splendid meals — health baths — 
music for dancing twice daily. 


GEORGE 8. BRUNI 
Vice President & General Manager 


ADA TAYLOR 
Director of Sales 


Telephone Atlantic City 5-127! 


rit ECR 


(aR THE -SEA < 


A WHOLE CONVENTION TOWN 
for 50 to 800 under one roof 


EASY TO PLAN 
Resident Convention Manager 
Seried Assembly Rooms 
Public Address Systems 
Committee Rooms 
Banquet Hali— Ballroom 
Exhibit Areas 
Roof Garden Suite 
Private Reception Suites 
Spacious Bedrooms 
24-hour Room Service 
Barber Shop * Health Baths 


FUN FOR WIVES 

Special Programs 

Luncheon Parties 

Card Parties 

Fashion Shows 

Couturier Shops 

Sundecks ¢ Buffets 

Lobby Concerts 

Beauty Salon 

Luxury Service 

Nightly Dancing 
Write for free Convention Organizing 
Folios—Coordinating folio for General 
Chairman—separate folio to guide 
each special chairman 


HOTEL DENNIS 


Boardwalk at Michigan Avenue 
Atlantic City 
ATlantic City 4-8111 
John Leishman, 
Convention Mgr. 


RE ea | 
NOWHERE IN THE WORLD 
CAN SO MUCH BE 
ACCOMPLISHED WITH 
SO MUCH PLEASURE 


SEPT PHN Se 


Re 


SWIM! ...in our 
colorful outdoor pool 
or luxurious tropical 
indoor pool... or (in 
season) ocean bath- 
ing right at our door! 


SKATE!...o0n our 
spacious, colorful, ar- 
tificial outdoor rink 
night and day during 
the winter months. 


RELAX! ...in our 
modern Health Club 
under a soothing mas- 
sage. Ease away un- 
wanted pounds in the 
steam room. 


DANCE!...in the 
gay, sophisticated 
Submarine Room to 
the music of top flight 
orchestras. 


DINE!...in a choice 

of distinguished res- 

taurants featuring 

truly fine food. — 
= \\ «a 


ois * ERRhreetarmamenomme see” 
SALES MEETINGS, EXHIBIT SPACE AND 


BANQUETS? THE TRAYMORE’S FACILITIES 
ARE UNEXCELLED IN ATLANTIC CITY. 


For our entire CONVENTION STORY 
please write or phone 


ie al 


WY 


. Center of the Boardwalk 
ATLANTIC CITY 


New Jersey 
Atlantic City 4-3021 


SW ahs pa mot? “gf anu 


NEW JERSEY 
Atlantic City continued 


No. Mtg. Rms. & Capacity of Largest: 7 (700) 

No. Banquet Rms.: 6 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner: 3.50 

Liquor: Served in hotel 


OVERLOOKING OCEAN at ILLINOIS AVE. 


210 MODERN 
METICULOUS ROOMS 


126 ROOMS WITH OCEAN VIEW 


An Imaginative, Intelligent 
Cooperative Convention Staff 


Fully Complete and Versatile 
Convention Facilities 


JOHN R. HOLLINGER 
Associate 


CHARLES W. STITZER 

President 
Your Inquiries Will Receive Prompt 
and Personal Attention. 


Telephone 4-819 


N 
Ne. ae Rms. & Capacity of 
| Group 


Charges for Mtg. Rms.: None if convention in 
ote 
Charges for Exhibit Areas: None if convenfion in 


ote 

Net Exhibit Space: 10,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, black- 
boards, easels 

Stage: |0' by 1/6’ 

Sports Facilities: Surf bathing, golf, boating, fish- 
ing, riding, bicycling, tennis 


President Hotel and Motel (HSMA) 


Boardwalk at Albany (Phone: 4-515!) 

Manager: Alexander Berman 

Sales Manager: Lois H. Steckel 

Convention Season: Ali year, except July or Aug. 

Largest Group Accommodated: 700 (325 units, 
including 50 suites available 

Air Conditioning: Ballroom and dining room, 
225 bedrooms 

Convention Rates: Single: 7.00-12.00; Double: 9.00- 
16.00; Suites: from 10,00, European 

No. Mtg. Rms. & Capacity of Largest: 5 5 

No. Banquet Rms. & Capacity of Largest: 3 ) 

Group Meal Rates: Breakfast: 2,00; nch: from 
2.50; Dinner: 4.00 

Liquor: Served ‘n hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 3,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Swimming pool, beach, ice skat- 
ing rink 


The Shelburne (HSMA) 


See Advertisement, Page 142 
Michigan & Boardwalk (Phone: 4-8131; Telegraph: 
ELAC) 


Manager: Roland beyer 
Sales Manager: Marcus Ford 
Convention Season: Al! year 


| Largest Group Accommodated: |,000 (450 rooms, 


suites available) 


| Air Conditioning: Entire hotel 
| Convention Rates: Sept. to July—Single: 7.00- 


23.00; Double: 10.00-25.00; Suites: 38.00 up. 
European. July-Sept. upon request. 
tg. Rms. & Capacity of Largest: 9 (1,000 

argest: 9 (600) 

eal Rates: Breakfast: 2.50; Lunch: 3.50; 
Dinner: 6.00 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None 


arg for Exhibit Areas: None 
| Net 


hibit Space: 10,000 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights, all types 
sizes of projectors. 

Stage: Available 

Sports Facilities: Ocean & beach, boating, golf, 
horseback riding, tennis, surf & boat fishing, 
indoor swimming, skating ‘ 

Hotel Representatives: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


Ritz-Carlton Hotel (HSMA) 
lowa Ave. & Boardwalk (Phone: 4-305!) 


In a fabulous plastic-domed pool 


—comfortably heated 


SKATE IN THE SUN 


Ice rink right next to the pool 


150 Casually Luxurious 
MOTEL TYPE UNITS 


Delightful New Coffee Shop 
New Children's Playroom 


elie 


Atlantic City, N. J. 


“Solu 


Telephone 
' ATLANTIC CITY 4-8131 


SALES MEETINGS/Part II 


SALES MANAGEMENT 


Executive Director: George Gorman 

Convention Season: All year 

a pal Group Accommodated: 800 (465 rooms, 
30 suites available) 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Convention Rates: Single: 8.00-14.00; Double: 10.00- 

22.00; Suites: 30.00-50.00. European 

No. Mtg. Rms. & Capacity of Larentt: 20 (1,500 

-, sae Rms. & Capacity of Largest: 


, 100) 

Group Meal Rates: Breakfast: 2.50; Lunch: 2.75; 
Dinner: 4.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Gheroee for Exhibit Areas: None 

Net Exhibit Space: 34,306 sq. ft., separate areas 

Audio-Visual Aids: PA system, spotlights 

Stage: 64 ft. by 40 ft. 

Sports Facilities: Swimming pool, shuffleboard, 
horseback riding, billiards, bicyciing 


Traymore Hotel (HSMA) 


See Advertisement, Page 142 

Boardwalk & Iilinois (Phone: 4-302!) 

Manager: Harold E. Beggs 

Convention Season: Al! year 

Largest Group Accommodated: |,000 (570 rooms, 
50 suites available) 

Air Conditioning: Banquet and meeting rooms 

Convention Rates: Single: 8.00-22.00; Double: 
10.00-24.00; Suites: 25.00-100.00. European 

No. Mtg. Rms, & Capacity of Largest: 6 (1,100) 

No. Banquet Rms. & Capacity of Largest: 6 (900) 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.50: 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 40,000 sq. ft. on one floor, 
s rate area 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Swimming, ice skating 


CAMDEN 


Railroads: PRR; P. R. S. S. 
Airlines: Served through Philadelphia 


Walt Whitman Hotel 


Broadway & Cooper St. (Phone: Woodlawn 4-5700) 

Manager: |. Mokrin 

Sales Manager: |. Epstein 

Convention Season: All year 

Largest Group Accommodated: 200 (175 rooms, 
6 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.50-9.50; Double: 9.00- 
14.00; Suites: 19.00-25.00. European 

No. Mtg. Rms. & Capacity of Largest: 12 (1,000) 

No. Banquet Rms.: 6 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.25; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 15,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screen 

Stage: Available 

Sports Facilities: Golf, tennis, swimming, bowling 


ELIZABETH 


Railroads: PRR; B. & O.; J.C 


Elizabeth Carteret Hotel 


1155 East Jersey St. (Phone: EL 3-4000) 

Convention Season: Al! year 

Largest Group Accommodated: 100 (50 rooms, 10 
suites available) 

Alr Conditioning: 3 banquet and meeting rooms, 
some bedrooms 

Convention Rates: Single: 5.50-7.45; Double: 7.00- 
11.45; Suites: 12.50-15.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (600 

No. Banquet Rms. & Capacity of Largest: 6 (500) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.50; 
Dinner: 3 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Vary 

Charges for Exhibit Areas: Vary 

Net Exhibit Space: 2,928 sq. ft. on one floor 

Audio-Visual Aids: PA system, spoti\ghts 

Stage: Available 


HADDONFIELD 


Railroads: Penna., P.R.S.S. 
Cherry Hill Inn (HSMA) 


Route 38 at Haddonfield Rd. (Phone: NOrmandy 
2-7200) 


NOVEMBER 20, 1959 


Manager: F. R. Clausen 
Sales Managers: Francis J. Vondra and James C. 
reer 

Convention Season: All year 

Largest Group Accommodated: 200 (100 rooms, 8 
suites available) 

Air Conditioning: Entire hote| 

Convention Rates: Single: 10.00-14.00; Double: 
15.00-20.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 (500) 

No, Banquet Rms. & Capacity of Largest: 9 (500) 

Group Meal Rates: Breakfast: 2.25; Lunch: 3.00; 
Dinner: 5, 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if meals served 

Charges for Exhibit Areas: None if meals are 
served 

Net Exhibit Space: 6,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes 

Sports Facilities: Golf, shuffleboard, horseback 
riding, swimming 


JERSEY CITY 


Railroads: 8B. & O.; J 
H. & M.; L.V.; NJ. & 
W.; PRR 


Hotel Plaza 


91 Sip Ave. (Phone: Oldfield 3-0100) 

Manager: Samue! Forrest 

Sales Manager: Betty Larkin 

Convention Season: All year 

Largest Group Accommodated: 100 (65 rooms, 5 
suites available) 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Convention Rates: Single: 4.50-6.00; Double: 8.00- 
10.00: Sues: 12.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (400) 

No. a Rms. & Capacity of Largest: 8 (500) 

Group Meal Rates: Breakfast: 1.90; Lunch: 2.00; 
Dinner: 3.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 6.00 to 100.00 

Charges for Exhibit Areas: 6.00 to 100.00 

Net Exhibit Space: 4,000 sq. ft. 

Audio-Visual Aids: PA system, spotlights 


cC.; DL. & W.; Erie: 
N.Y.; N.Y.C.; NLY.S. & 


LAKEWOOD 


Railroads: J.C. 


Laurel In The Pines 


Lake Drive (Phone: Lakewood 6-8000) 

Manager: Charles Seiden 

Seles Manager: Frances Zwickel 

Convention Season: Nov. to Ma 

Largest Group Accommodates: 600 (350 rooms 
available) 

No. Mtg. Rms. & Capacity of Largest: 2 (900) 

No. Banquet Rms. & Capacity of Largest: 2 (900) 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None F 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, spotlights; 8mm, 
6mm _ projectors 

Stage: Available 

Sports Facilities: Swimming, ice skating, golf, 
horseback riding, tenn’s 


NEWARK 


Retende: D.L. & W.; Erie; PRR; J.C.; L.V.; 


Airlines: AAA, AAL. BNF, CAP, DAL, EAL, 
MOH, NAL, N, Y, ‘copter, TWA, UAL 


Military Park Hotel 


16-20 Park Place (Phone: MArket 3-4080) 

Manager: James N. Kenny 

Convention Season: Al! year 

Largest Group Accommodated: 150 (100 rooms, 6 
suites available) 

Air Conditioning: 50% bedrooms, all banquet halls 

Convention Rates: Single: 6.50-8.00; Double: |!.00 
13.00; Suites: 15,00-30.00. European. 

No. Mtg. Rms. & Capacity of Largest: |4 (!200) 

No. Banquet Rms.: |4 

Group Meal Rates: Breakfast: 2.25; Lunch: 2.50; 
Dinner: 3.00. Lunch and dinner prices higher 
on Saturdays and Sundays. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if food is served; 
otherwise nominal 

Charges for Exhibit Areas: Same as for meeting 


rooms 

Net Exhibit Space: 17,000 sq. ft. not all on one 
floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Platforms in various sizes 

Sports Facilities: None 


Robert Treat Hotel (HSMA) 


50 Park Place (Phone: Market 2-1000) 

Manager: Stanley J. Akus 

Sales Manager: Jack B. D. Still 

Convention Season: Al! year 

Largest Group Accommodated: 650 (250 rooms 
and 8 suites available) 

Convention Rates: Single: 6.00 to 10.00; Double: 
9.00 to 15.00; Suites: 15.00 to 30.00 

No. Mtg. Rms. & Capacity of Largest: 5 (600) 

No. Banquet Rms. & Capacity of Largest: 5 (600) 

Group Meaj Rates: Breakfast: from .55; Lunch: 
from 1.10; Dinner: from 2.00 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: from 10.00 

Net Exhibit Space: 8,000 sq. ft. on two floors 

Audio-Visual Aids: Blackboards, PA system, spot- 


lights 
Stage: Available 


NEW BRUNSWICK 


Railroads: PRR; RarMan 


Roger Smith Hotel 
See Advertisement, Page 143 


18 Livingston Ave. (Phone: CHarter 7-6000) 

Manager: Edward R. Roberts 

Sales Manager: Donald C. Charpentrer 

Convention Season: Al! year 

Largest Group Accommodated: 200 (102 rooms 
2 suites available) 

Air Conditioning: Al! banquet halis. 7! bedrooms 

Convention Rates: Single: 4.75 to |0.00; Double: 
6.75 to 12.50; Suites: 16.50-24.00. European 

No, Mtg. Rms. & Capacity of Largest: 4 (450) 

No. Banquet Rms. & Capacity of Largest: 4 (425) 

Liquor: Yes 

Group Rates for Meals: Breakfast: 1.75; Lunch: 
2.50: Dinner: 3.00 

Charges for Mtg. Rms..: 7.50-200.00 

Charges for Exhibit Rooms: 7.50-160.00 

Net Exhibit Space: 3,450 sq. ft. 3 

Audio-Visual Aids: PA system, spotlights 


NEW 


cS th 
(Rqor 
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Icomes you f° 
Sales Meetings a” 


HOTEL 
well core ten 


yrcourteous, well-trained 


hotel 
tion address 1 ow 
Ft core: 106 7th Ave.» al 


gore 


be 


An ideal 
setting for 


conferences of 
25 to 100 


persons 


Completely Air-Conditioned 
all guest rooms, restaurants 
and meeting rooms 


Conveniently Located 
between New York and 
Philadelphia 


Perfectly Situated 
adjoining Princeton University 
campus 

Excellent Facilities 
spacious private function rooms 


Experienced Staff 
to make meetings pleasant and 
productive 


Fine Accommodations 


125 rooms, Cocktail Lounge, 
two Restaurants 


Ample Recreation 
overlooking Princeton golf 
course. Tennis 


Gracious Atmosphere 
Authentic Early American 
appointments 


For information, write or call Sam Stewart, 
General Manager. Telephone W Alnut 4-5200 


NEW JERSEY 
Ocean City continued 


OCEAN CITY 


Airlines: wend 
Railroads: PR 


Flanders Hotel (HSMA) 


lith & Boardwalk (Phone: EXport 9-!000) 

Manager: Mark D. Turner 

Sales Manager: Albert E. Wright 

Convention Season: September thru June 

Largest Group Accommodated: 500 (250 rooms, 
15 suites available) 

Air Conditioning: One banquet and meeting room 

Convention Rates: May & Sept.—Single: 16.00- 
19.00: Double: 12.00-17.00; Suites: 39.00. Oct. to 
April—Single: 11.50-14.50; Double: 11!.00-14.50; 
Suites: 35.00. American. 

No. Mtg. Rms. & Capacity of Largest: 7 (400) 

No. Banquet Rms. & Capacity of Largest: 5 (500) 

Group Meal Rates: Breakfast: |.50; Lunch: 2.00; 
Dinner: 5.00 

Liquor: Served if brought by guests 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 6,000 sq. ft. 
one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Portable ; 

Sports Facilities: Swimming pools, tennis, shuffle- 
board, nearby golf, fishing, boating. 

Hote! Representative: William P. Wolfe Organiza- 
tion (see pg. 29) 


PATERSON 


Railroads: Erte; D.L. & W.; N.Y.S. & W. 


on more than 


The Alexander Hamilton 

55 Church St. (Phone: Sherwood 2-8000) 

Manager: Leo A. Curley 

Convention Season: Al! year 

Largest Group Accommodated: 70 (50 rooms, | 
suite available) 

Air Conditioning: 3 banquet and meeting rooms, 
20 bedrooms 

Convention Rates: Single: 5.00-6.25; Double: 10.75- 
12.50: Suites: 17.50. European 

No. Mtg. Rms. & Capacity of Largest: 8 (600) 

No. Banquet Rms, & Capacity of Largest: 8 (400) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00—1!50.00 per day 

Charges for Exhibit Areas: 10.00-150.00 per day 

Net Exhibit Space: 6.000 sa. ft. 

Audio-Visuaj Aids: PA system, spotlights, black- 
oards easels 


b 
Stage: !2 ft. by 24 ft. 


PLAINFIELD 


Railroads: J.C.; B. & O. 


Park Hotel (HSMA) 
123 E. 7th St. (Phone: Plainfield 6-3400) 
President: A. W. Stender 
Manager: Carl Breier 
Sales Manager: Chester Getts 
Convention Season: All year 
Largest Group Accommodated: 1/50 
| suite available) 
Air Conditioning; Entire hotel 


Convention Rates: Single: 6.25-9.00; Double: |!.00- 


14.00; Suites: 20.00. European 
No. Mtg. Rms. & Capacity of Largest: 4 (300) 
No. Banquet Rms, & Capacity of Largest: 4 (300) 
Group Meal Rates: Breakfast: 1.75; Lunch: 2.00; 
Dinner: from 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None if food served 
Charges for Exhibit Areas: from 15.00 
Net Exhibit Space: 2,600 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights 
Stage: Available 


PLEASANTDALE 


Railroads: See Newark (30 minutes from Newark) 
Airlines: See Newark 


The Goldman 

(Phone: Redwood |!-4400) 
Manager: Arthur Goldman 
Convention Season: Al! year 


SALES MEETINGS/Part II 


Largest Group Accommodated: 420 (230 rooms 
available) 

Air Conditioning: Entire hotel 

vention Rates: Sinale: 16.00-20.00: Double: 

30.00-50.00. Sept. to June—Double: 30.00-40.00. 
American 

No. Mtg. Rms & Capacity of Largest: 6 (800) 

No Banquet Rms. & Capacity of Largest: 5 (800) 


Group Meal Rates: Breakfast: 2.00; Lunch: 3.25; 


Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mta. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 2.000 sq. ft. 

Audio-Visual Aids: PA system, spotlights, black- 
boards 

Stage: Yes Ss ft.) 

Sports Facilities: Golf, handball, shuffleboard, 
basebal!, volleyball, archery, tennis, swimming, 
indoor pool, ice skating rink 


cy 


PRINCETON 


Railroads: PRR 


Nassau Inn (HSMA) 


Palmer Square (Phone: WAlnut 1-7500) 

ey George P. Washko 

Sales Manager: Janet Oliver 

Convention Season: Al! year 

Largest Group Accommodated: !/0 (50 rooms, 6 
suites available) 

Air Conditioning: Banquet rooms, bedrooms 

Convention Rates: Sept. throuah June—Sinale: 
8.00-12.00; Double: 14.00-16.00; Suites 25.00. July 
and August—Single: 7.00-11.00; Double: 12.00- 
16.00; Suites: 25.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (200) 

No. Banquet Rms. & Capacity of Largest: 8 (200) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50: 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if rooms and meals 
served 

Net Exhibit Space: |.500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights. film 
projectors available, blackboards, flip easels 

Stage: Available 

Sports Facilities: Golf, tennis 


The Princeton Inn (HSMA) 


See Advertisement, Page 144 

(Phone: WA 4-5200) 

Manager: Sam Stewart 

Convention Season: Al! year 

Largest Group Accommodated: !00 (75 
and 3 suites available) 

Convention Rates: Single: 12.00 to 18.00; Double: 
14,00-20.00; Suites: to 35.00. European 

No. Mtg. Rms. & Capacity of Largest: 3 (100) 

No. Banavet Rms. & Capacity of Laraest: 3 (200) 

Group Meal Rates: Breakfast: 1.40; Lunch: 2.25; 
Dinner: 3.50 

Liquor: Served in hotel 

Air Conditioning: Meeting, banquet rooms, bed- 
rooms 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: Yes 

Net Exhibit Space: 3900 sq. ft. on one floor 

Audio-Visual Aids: Spotlights, PA system, 
slide projector 

Spvorts Facilities: '8 hole golf course adjacent 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


rooms 


16mm 


SPRING LAKE BEACH 


Railroads: PRR; V.C.; N.Y. & L. Br. 


Essex and Sussex Hotel (HSMA) 


See Advertisement, Page 145 

Ocean Avenue (Phone: Gibson 9-7000) 

Manager: F. L. Abel 

Sales Manager: F. F. Schock 

Convention Season: Mid-June to mid-September; 
groups under 25 Monday thru Friday July & Aug. 

Largest Group Accommodated: 425 (275 rooms, 
10 suites available) 

Convention Rates: Single: 18.00; Double: 32.00; 
Parlors: 16.00. American. 

No. Mtg. Rms. & Capacity of Largest: 7 (400) 

No. Banquet Rms. & Capacity of Largest: 2 (400) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Sey for Exhibit Areas: None 

Net Exhibit Space: 5,000 sq. ft. : d 

Audio-Visual Aids: PA system, spotlights, slide 
projectors, movie equipment 

Stage: Portable , 

Sports Facilities: Surf bathing, tennis, 


putting, 
shuffleboard, golf one mile 


SALES MANAGEMENT 


The Monmouth Hotel 
See Advertisement, Page 145 

(Phone: Gibson 9-5000) 

Managing Director: James J. Farre| 

Sales Manager: Joseph P. Redden 

Convention Season: June |-July 2, September— 
after Labor Day 

Largest Group Accommodated: 400 (250 rooms, 

suites available) 

Air Conditioning: Banquet and meeting rooms 

Convention Rates: Single: 18.00-24.00; Double: 
28.00-34.00; Suites: 50.00. American 

No. Mtg. Rms. & Capacity of Largest: 7 (600) 

No. Banquet Rms. & Capacity of Largest: 5 (800) 

Group Meal Rates: Breakfast: 2.00: Lunch: 3.00; 
Dinner: 5.00 

Liquor: Served in hotei 

Charges for Mtg. Rins.: None 

Charges for Exhibit Areas: None 

Net Exhibit Seats 1,000 sq. ft, 
Separat 

Audio-Visual Aids: 


on one floor. 


PA system, spotlights 


JB ISFINGUISHED 
€ ONVENIENT 
ATTENTIVE 


A tradition of distinguished 
service. Convenient to New 
York and Philadelphia. 


Attentive to your every wish. 


Complete facilities for groups to 
400 during June and September. 


Essex & Sussex 
Spring Lake Beach, N. J. 
For full imformation write or phone: 
F. B. Schock, Sales Mgr. GlIbson 9-7000 


Stage: |2 ft. by 20 ft. 
Sports Facilities: Private beach, tennis, 
ting green, shuffleboard 


TRENTON 


Railroads: PRR; Read; T.-P. Traction 
Airlines: AAA 


golf, put- 


Hildebrecht & Stacy-Trent Hotels 

27 & 49 W. State St. (Phone: Export 2-211!) 

Manager: Robert K. McPherson 

Sales Manager: 
John Nugent, Stacy-Trent 

Convention Season: Al! year 

Largest Group Accommodated: 700 (350 rooms, 
15 suites available) 

Air Conditioning: Banquet 
bedrooms 

Convention Rates: sae 6.00-9.00; Double: 9.75- 
14.00; Suites: 18.00-35.00. European 

No. Mtg. Rms. & Ca ~ 4 of Largest: |3 (700) 

No Banquet Rms. & Capacity of Largest: |3 (500) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.50; 
Dinner: 3.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 
juarters 

Charges for Exhibit Areas: Vary 

Net Exhibit Space: 13,000 sq. ft. on two floors 

Audio-Visual Aids: PA system, spotlights, black- 
boards, easels, screens. Projectors available on 
rental basis 

Stage: Yes (15'x!1.33') 

Sports Facilities: Golf 


and meeting rooms, 


None if convention head- 


WEST END 


Railroads: J.C.; N.Y. & L.B.; Penna 


Hollywood Hotel 


Cedar Ave. (Phone: Capita! 9-1420) 
Manager: Irving Cohen 
Convention Season: June and Sept. 
Largest Group Accommodated: 325 (140 roo... 
10 suites available) 
Air Conditioning: Banquet and meeting rooms, 
Single: 


bedrooms 
12.00-14.00; Double: 
13,00-15.00. American 


Convention Rates: 

No. Mtg. Rms. & Capacity of Largest: 4 (400) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.50; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf, tennis, pool 


NEW MEXICO 


ALBUQUERQUE 


Railroads: A.T, & S. 
Airlines: CAL, Pat TWA 


The MONMOUTH 
HOTEL 


SPRING LAKE BEACH, N. J. 


@ Two golf courses 
@ Air conditioned dining room 
@ Ocean cooled meeting rooms 
@ Tennis courts, shuffle board 
@ Private bathing beach 
@ Cocktail Lounge, Night Club 


Overlooking the Atlantic Ocean 


MEETINGS UP TO 400 
JUNE AND SEPTEMBER 


! Hour Drive to NEW YORK 
or PHILADELPHIA 
Write James J. Farrell Mgr 


Same management as 
Paim Beach Biltmore 


NOVEMBER 20, 1959 


Seigfried-Demikoff, Hildebrecht; 


AUDITORIUM 


Civic Auditorium 


Box 1923 (Phone CH 2-3575) 

Manager: Jack Baker 

Exhibit Areas: 23,500 sq. ft. 

Rental Fees and Torvioest 
matinee 

Number of Meeting Roame and Capacities: Main 
auditorium, 6,500; Main lobby room, 500; East 
lobby room, 300; West lobby room, 125 

Ventilation: Air conditioning 

Ceiling Height: 40 ft. PA System: Altec-Lansing 

ax ae lk to Exhibit Hall: 22 ft. wide, 
12 ft. hi 

Columns, Cections and Dimensions: No columns 

Locations, Size of Storage Areas: 6,000 sq. ft. in 
rear of arena 

Facilities 7 Handle Food Functions: Catered ban 
quet for 

Parking Facilities: For 1,000 

Distance from Business District: 8 blocks 


325.00; plus 150.00 for 


Hotel Alvarado 


110 First Street, S.W. (Telegraph: Desk FAX FDZ2) 

Manager: Raymond W. Williams 

Asst. Manager: R. O. Buck 

Convention Season: Al! year 

Largest Group Accommodated: 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.00-9.50; Double: 8.00- 
12.50; Suites: 20.00-30.00. European 

No. Mtg. Rms. & Capacity of Largest: 4 (300) 

No. Banquet Rms. & Capacity of Largest: 4 (300 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.25 
Dinner: 2.75 

Liquor: Served in hotel 

Charges for Exhibit Areas: |0.00-75.00 

Charges for Mtg. Rms.: 10.00-75.00 

Net Exhibit Space: 3,910 sq. ft. on one floor 

Audio-Visual Aids: spotlights 

Stage: Available 

Sports Facilities: Golf nearby 


160 (80 rooms, 9 


PA system, 


Hilton Hotel (HSMA) 


See Advertisement, Page 33 


125 —" é ad (Phone: CHapel 3-4423; Tele 
type Ai 

Manager ~~ Gordon 

Sales Tencese: Richard Peirce 

Convention Season: All year 

Largest Group Accommodated: 200 (90 rooms, 
8 suites —— 

Air Conditioning: Entire hote| 

Convention Rates: ey 8.00-9.50; Double: 9.00- 
11.50; Suites: 23.00-26.00 

No. Mig. Rms, & Capacity of Largest: 8 (500) 

No. Banquet Rms. & Capacity of Largest: 8 (400) 

Group Meai Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 2.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Variable 

Charges for Exhibit Areas: Variable 

Net Exhibit Space: 2,500 sq. ft. 
separate area 

Audio-Visual Aids: 

Stage: Available 

Sports Facilities: 
riding 


on one floor, 
PA system, screens 


Golf, 


spotlights, 


skiing, tennis, swimming, 


GALLUP 


Railroads: A.1.&5S.Fe. 
Airlines: FAL 


Hotel El Rancho 


Highway E. 66 (Phone: 650) 

Manager: Martin L. Hanks 

Convention Season: All year 

Largest Group Accommodated: 450 (200 rooms, 
20 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00-9.00; Double: 8.00 
15.00; Suites: 12.00-35.00. European 

No, Mtg, Rms. & Capacity of Largest: 5 (200) 

No. Banquet Rms. & Capacity of Largest: 5 (185) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.50 
Dinner: 2.00 

Liquor: Served in hotel 

Charges for Mtg. kms.: None 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 


Sports Facilities: Golf, swimming 


SANTA FE 


Railroads: Santa Fe 
Airlines; CAL, TWA 


NEW MEXICO 
Santa Fe continued 


The Bishop's Lodge 


See Advertisement, Page 146 


Bishop's Lodge Road (Phone: 3-6378) 

Manager: James R. Thorpe, Jr. 

Convention Season: Sept. i5-June 15 

Largest Group Accommodated: |25 (55 rooms, !2 
suites available) 

Convention Rates: Single: 16.00-22.00; Double: 
28.00-34.00: Suites: from 36.00. American 

No. Mtg. Rms. & Capacity of Largest: 5 (250) 


THE 


BISHOP'S 
LODGE 


SANTA FE, NEW MEXICO 


Schedule your next 
meeting at one of 
America's finest 
resort Hotels — 


Modern, well equipped con- 
ference facilities 
Spacious, comfortable ac- 
commodations 
Outstanding food 
Convenient air, train and car 
rental facilities 
5 minutes from historic old 
Santa Fe 
@ Internationally famous 
Free from distractions, yet five short minutes 
- = pay Sg F- ae re eee 


in the Southwest plus complete resort facilities 
for after work relaxations and social activities. 


Write for our complimentary 


booklet, “A PLAN FOR GROUP 
MEETINGS” —no obligation, 


JAMES R. THORPE, JR., MGR. 

P, O, BOX 1655 TEL. YUCCA 3-6378 
SANTA FE, NEW MEXICO 
CONFERENCE SEASON 
SEPTEMBER 1—JULY 1 


No, Banquet Rms. & Capacity of Largest: 4 oo) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: No 

Charges x 4 Exhibit p Sorseeg 


2, 

Net Exhibit Space: 2,500 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights, om. 
blackboard, l|émm, Waxdl/y, 5. opaque 
jectors 

Stage: Available 

Sports Facilities: Golf, tennis, Shuffleboard, rid- 
ing, swimming, hunting, fishing, skiing 


Net exhibit space 


La Fonda Hotel 
See Advertisement, Page 146 


100 San Francisco St. (Phone: Santa Fe 3-551!) 

Manager: William W. Wallace 

Convention Season: From after Labor Day to 
June 30 (small mtgs. all year) 

Largest Group Accommodated: 300 (205 rooms, 
It suites available) 

Convention Rates: Single: 6.50-10.00; Double: 9.00 
14,00; Suites: 17.50-50.00. European 

No. Mig. Rms. & Capacity of of Lar est: 2 (150) 

No. Gangest Rms. & Capacity | - Go 5 (300) 

Group Mea! Rates: Breakfast: unch: 2.50; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

pawy for Exhibit Areas: None 

hibit Space: 984 sq. ft. on one floor 

Audio-Visual Aids: PA system, |6mm movie pro- 
jector, spotlights 

ae 5 platforms each 4'x8' 

Sports Facilities: Golf, fishing, hunting, riding, 
skiing, swimming 


NEW YORK 


ALBANY 


AND ITS FAMOUS 


HOTELS 


for a different meeting! 


Le Fonla 


IN OLD SANTA FE, NEW MEXICO 


Thee Ulowraile 


IN ALBUQUERQUE, NEW MEXICO 


Goand Canyon vores 
EL TOVAR, BRIGHT ANGEL LODGE 


AND YAVAPAI LODGE, ARIZONA 


Death alloy worn. 


FURNACE CREEK INN AND FUR- 
NACE CREEK RANCH, CALIFORNIA 


Write to Manager or: Monte S. Gordon, 
Fred Harvey, 530 West 6th Street, Los 
Angeles 14, California. MAdison 7-8048 


Railroaas: N.Y.C.; D. & H 
Airlines: AAL, EAL, MOH, “TWA 


CONVENTION BUREAU 


Albany Convention & Visitors Bureau 
74 Chapel St. 
John D. Fulton, Executive Director 


Manger Dewitt Clinton Hotel 
(HSMA) 


See Advertisement, Page 146 


State and Eagle Sts. (Phone: 4-611!) 

Manager: Charles J. Mack 

Sales Manager: Clark Murphy 

Convention Season: Al! year 

Largest Group Accomodated: 500 (400 rooms, 16 
suites available) 

Air Conditioning: Banquet and meeting rooms, 
many bedrooms 

Convention oem 5 Single: 7.00 up; Double: 8.50 


. Rms. & Capacity of Largest: 7 (450) 
No. Ban quet Rms. & Capacity of sored 2 . is 
Group Meal Rates: Breakfast: 2.00; Lunch 
Dinner: 4.00 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None 
Charges for Exh bit Areas: None 
Audio-Visual Aids: PA system, spotlights 
Stage: Available 
Sports Facilities: Golf, swimming, fishing 


Sheraton—Ten Eyck Hotel 
(HSMA) 


See Advertisement, Page 11 


83 State St. (Phone: 2 Hitt) 

Manager: Morgan J. Smit 

Sales Manager: William J. Smith 

Convention Season: All year 

Largest Group Accommodated: 600 (300 rooms, 
? suites available) 

Air Conditioning: 250 Saoreame, all banquet 
rooms and meeting roo 

Convention Rates: Single: "7. 20-12.45; Double: 7.45- 
12.45: Suites: 15.52-42.00. European 

No. Mig. Rms. & Capacity of Largest: 15 (600) 

No. Banquet Rms. & Capacity of Largest: |2 (500) 


YOUR GROUP 
GETS 


WHEN YOU 
MEET AT THE 


Mango. DeWitt 


Service plus superb meeting- 
room facilities insure the success 
of your meeting at The Manger 
DeWitt Clinton. Every detail is 
handled with care, precision and 
foresight by anexperienced, help- 
ful staff. Banquet facilities for 
up to 450 persons—with efficient 
Manger service at every step! 
For complete details, contact Charles J. Mack, Mgr., 


The Manger DeWitt Clinton, State & Eagle Sts., Al- 
bany, N. Y. Phone: Albany 4-6111, Teletype: AL-287. 


SALES MEETINGS/Part || SALES MANAGEMENT 


Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 3.75 

Liquor: Served in hotel 

Charges ofrMtg. Rms.: None 

Charges for Exhibit Areas: ne 

Net Exhibit Space: 6,200 sq. 

Audio-Visual Aids: PA po add spotlights, closed- 
circuit TV 

Stage: Available 


ALEXANDRIA BAY 


Railroad: N.Y.C. 


Thousands Islands Club 

Wellesley Mined iPhone Alexandria Bay 420, New 
York JU 679 

Manager: Maly %. Beers 

Sales Manager and Vice President: Miss Anne H. 
Booth 

as Season: June | to Oct. 15 except July 

u 


g. 

Largest Group Accommodated: !75 (85 a! 

——— Rates: Single: 20.00-23.00; Double 

00-33.00. American 

No “Mtg. Rms. & Capacity of Largest: |0 (175) 

No. Banquet Rms. & Capacity of Largest: | (175) 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: “~“ 

Net Exhibit Space: 4,000 sq. 

Audio-Visual Aids: PA oe spotlights, 35mm 
motion picture projector 

Stage: Yes 

Sports Facilities: 18 hole golf course, tennis, swim- 
ming pool 


BINGHAMTON 


Airlines: EAL, Mohawk, TWA 
Railroads: Erie, D. L. & W.; D. & H. 


Sheraton-Binghamton Hotel 
(Opening April 1959) 
See Advertisement, Page 11 

50 Front St. (Phone: 3-834!) 

Manager: A. J. Pennecca 

Sales Manager: James Mitchell 

Convention Season: All year 

Largest Group Accommodated: 225 (100 rooms, 12 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: eg 7.00-10.00; Double: 10.00- 
14.00; Suites: 20.00-25.00. European 

No. Mig. Rms. & Capacity of Largest: 7 (675) 

No. Banquet Rms. & Capacity of Largest: 8 (450) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.65; 
Dinner: 2. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: |5.00-150.00 

Charges for Exhibit Areas: 15.00-150.00 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Audio-Visual Aids: Projectors, screens, PA system, 
spotlights 

Stage: 16’ by 22' 

Sports Facilities: Golf, bowling, boating, swim- 
ing 


BROOKLYN 


Railroads: See New York City 
Airlines: See New York City 


St. George Hotel 

51 Clark St., (Phone: Main 4-5000) 

Manager: Norman H. Free 

Sales Manager: James Klarnet 

Convention Season: All year 

Largest Group Accommodated: |,000 (500 rooms, 
30 suites available) 

Air Conditioning: 100 bedrooms, all banquet and 
meeting rooms 

Convention Rates: Single: 6.00-8.00; Double: 7.00- 
12.00; Suites: 10:00-18.00. European 

No. Mig. Rms. & Capacity of Largest: 10 (200) 

Ne, | Rms. & Capacity of Largest: 16 


) 

Group Meal Rates: Breakfast: 2.25; Lunch: 3.00; 
Dinner 4.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Vary 

hwy oc for Exhibit Area: Va 

Net Exhibit Space: 15,000 sq. 

Audio-Visual Aids: PA ae ag spotlights, 16 mm 
projector 

Stage: Available 

Sports Facilities: Salt water swimming pool 


BUFFALO 


NOVEMBER 20, 1959 


Railroads: B. & O.; B.C.; . & W.: fs; Gd. 

Tk.: Int Lt: LV.; Nic "NAY.C'& St Li; 
PRR: C. & O.; S.B.; Wab. 

Airlines: ‘AAA, "AAL, CAP, LCA, MOH 


CONVENTION BUREAU 
Buffalo Convention & Tourist Bureau 
155 Franklin St. (2) 
H, Ward Stewart, Jr., Manager 


AUDITORIUM 


Memorial Auditorium 


Main & Terrace (Mohawk 4200) 

Manager: Thomas A. Timlin 

Exhibit Areas: Arena, 32,629 sq. ft.; Exhibition 
Floor, 49,980 s > > 

Rental Fees and Services: $500 per day, all normal 
services 


Fluor Load: Exhibition Hall, unlimited; Arena, 


os Height: Eahibition Hall: 14 ft.; Arena: 60 


P. A. System: Complet 
Dimensions Opening 10 Exhibit Hall: 13 ft. wide, 
1) ft. 3 in. 

Coleen Arena, none; Exhibition Hall, 24-in. 

ufilitics. “All sunenti, gas, steam, compressed air, 

water, drain 

Leading Facilities: Platform, IOI ft. by 16 ft.; 
railroad 4% 

Storage Areas: 22,000 sq. ft. 

Meeting Rooms and Ca; poe One, 1,800; one, 
700; one, 1,200; one, two, 600; one 15,000; 
two, from 25 to 75 

Facilities for Food Functions and Banquet Ca- 

pacity: Complete facilities for banquet of 3,000 

Parking Facilities: 500 cars 

Distance from Business District: In business district 


Lafayette Hotel (HSMA) 

Washington and Clinton Sts. (Phone: CL 5470) 

Manager: E, J. Gavin 

Sales Manager: William Ratzel 

Convention Season: All year 

Largest Group Accommodated: 400 (300 rooms, 
8 suites available) 

Air Conditioning: | banquet room 

Convention Rates: Single: 7.00-10.75; Double: 
10.00-14.00; Suites: 24.00-36, 

No. Mtg. Rms. & Saget, of Largest: 12 (700 

No. Banquet Rms. & Capacity of Largest: |2 ( 

Group Meal Rates: Breakfast: 1.50; Lunch: a2. 
Dinner: 3.50 

Liquor: Served in hotel 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 


Lenox Hotel (HSMA) 


140 North Ave. (Phone: GR 1700) 

Manager: Geo. J. Moone 

Sales Manager: Madeline Pritchard 

Convention Season: All year 

Largest Group Accommodated: |80 (75 rooms, 5 
suites available) 

Air Conditionine: Banquet room, some bedrooms 

Convention Rates: Single: 6.00 to 10.00; Double. 
8.50 to 15.00; Suites: 15.00 to 23.00 

No. Mtg. Rms. & Capacity of Largest: 6 (150) 

No. ge Rms. & Capacity of Largest: 6 (1/50) 

Group Mea! Rates: Breakfast: |.50; Lunch: 1.90; 
Dinner: 3.10 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 75.00 

Charges for Exhibit Areas: _ to 75.00 

Net Exhibit Space: 3,000 sq. 

Audio-Visual Aids: iémm . > projector, 35mm 
slide projector, screen, PA system, spotlights 

Stage: Yes 


The Sheraton Hotel (HSMA) 
See Advertisement, Page 11 

715 Delaware (Phone: Grant 212!) 

Manager: Don Cork 

Sales Manager: John R. Trippe 

Convention Season: All year 

Largest Group Accommodated: 200 (125 rooms, 20 
suites available) 

Air Conditioning: Banquet and meeting rooms, 
90 bedrooms 

Convention Rates: Single: 7.50-14.00; Double: |! .50- 
18.00; Suites: 12.50-30.00. European 

No. Mtg. Rms. & Capacity of Largest 7 (225) 

No. Banquet Rms. & Capacity of alrgest: 7 “ 200) 

Group Meal Rates: Breakfast: 1.75; Lunch: 1.90; 
Dinner: 3.10 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Ker go for Exhibit Areas: None 

Net Exhibit Space: 2,800 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, projec- 
tors on rental basis 

Stage: Available 


Buffalo Statler Hilton (HSMA) 
See Advertisement, Page 33 
107 Delaware Ave. (Phone: MOhawk 1000) 


Manager: Car! Thurston 
Sales Manager: Edward E. Murphy, Jr. 
Convention Season: All year 
a Group Accommodated: |,600 (900 rooms 
suites available) 
Air Conditioning: Banquet and meeting rooms 
Convention Rates: Single: 7.00-12.50; Double: 
9.00-15.50; Suites: 24.00-65.00. European 
No. Mtg. Rms. & ew of Loveeet: 17 (1, am 
No. Banquet Rms Capacity of Largest: | 


oagg & 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.00; 
Dinner: 4.50 

Liquor: Served in hotel 

pay for Mtg. Rms.: None 

es for ibit Areas: 600.00 per day 

ery ibit Space: 16,000 sq. ft. on one floor; 
10,400 sq. ft. in separate area 

Audio-Visual Aids: PA system , one pro- 
jectors, blackboard, pegboard, flipcharts 

Stage: 16 ft. by 42 ft. 


Hotel Stuyvesant (HSMA) 


245 Elmwood Ave. (Phone: Grant 8020) 
Manager: Thomas P. McMann 
Convention Season: Al! year 
Largest Group Accommodated: 400 (175 rooms, 
14 suites available) 
Air Conditioning: Yes 
Convention Rates: Single: 6.00-9.00; Double: 9.00- 
15.00; Suites: 14.00-24.00. European 
No. Mig. Rms. & Capacity of Largest: 9 (350) 
No. Commer Rms. & Capacity of Largest: 9 
Group Meal Rates: Breakfast: 1.50; Lunch: 1.90; 
Dinner: 3.10 
Liquor: Yes 
tg. Rms.: None if food served 
ibit Areas: 10.00 to 150.00 
xhibit Space: 5,000 
Audio-Visual Aids: 8, 16, 35mm projectors and 
screens, ay getom, spotlights, screens 
Stage: 12' x 
Sports Facilities: Golf and boating 


Hotel Westbrook 


675 Delaware Ave. (Phone: Grant 9/00) 

Manager: Harold A. Levin 

Convention Season: Al! year 

Largest Group Accommodated: 
I! suites available) 

Air Conditioning: Banquet rooms 

Convention Rates: Single: 6.00 to 9.00; Double: 
9.00 to 13.00; Suites: 15.00 to 27.50 

No. Mtg. Rms. & Capacity of Lergest: 5 (250) 

No. Banquet Rms. & Capacity of Eargest: 5 5 Oe) 

Group Meal Rates: Breakfast: unch 
Dinner: 3.10 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 75.00 

Charges for Exhibit Areas: 10.00 to 75.00 

Net Exhibit Space: 3,000 sq. ft. 

Audio-Visual Aids: |6émm and 35mm _ projectors 
screen, PA system, spotlights 

Stage: Yes 


160 (70 rooms, 


CANANDAIGUA 


Railroad: N.Y.C. 


Treadway Inn 
See Advertisement, Pages 30, 31 
(Phone: Canandaigua 970) 
Manager: Robert P. Battle 
Convention Season: Al! year 
Largest Group Accommodated: 115 (65 roc 
Air Conditioning: Some bedroom 
Convention Rates: Single: 13 .50- 20.06; Double 
11,50-18.00. American 
No. Mtg. Rms. & Capacity of Largest: 5 (275) 
No. Banquet Rms. & Capacity of Largest: 4 ( 7 
Group Meal Rates: Breakfast: 1.25; Lun 
Dinner: 3.25 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: None 
Net Exhibit Space: 4,000 sa. ft. 
Audio-Visual Aids: PA system, 
sound movie projector, 35mm 
easels 
Stage: Yes (portable p latforms) 
Sports Facilities: Golf, swimming © 


COOPERSTOWN 


Railroads: D. & H. 


NEW YORK 
Cooperstown continued 


Cooper Inn 
See Advertisement, Pages 30, 31 


Phone: Coopertown 600 or 888) 

Manager: James 8. Dodge 

Convention Season: Al! year 

Largest Group Accommodated: 28 (!4 rooms) 

Convention Rates: Single: 20.00; Double: 17.00. 
Amer ar 

No, Mtg. Rms. & Capacity of Largest: | (100) 

No. Banquet Rms. & Capacity of Largest: | (1/25 

Group Meal Rates: Breakfast: |.50; Lunch: 2.50; 

4.50 


Liquor: Served hote 

Charges for Mtg. Rms No 

Charges for Exhibit Areas None 

Net Exhibit Space: 350-400 sq. ft 

Audio-Visual Aids: PA per By spotlights, l4mm 
pr tor, 35n slide projector 

Stage: Y portable 

Sports Facilities olf wimming, skiing (in 


Treadway-Otesaga Hotel 
(HSMA) 


See Advertisement, Pages 30, 31 


(Phone: 888) 
Manager: James B. Dodge 
Convention Season: May-June, Sept., Oct. 
Largest Group Accommodated: 250 (200 rooms 
available) 
Convention Rates: 
American 
No. Mtg. Rms. & Capacity of Largest: 6 (300) 
No. Banquet Rms. & Capacity of Largest: 2 (300) 
Liquor: Served in hotel 


Single: 20.00; Double: 34.00. 


meet 
with 
SUCCESS 
. 


* * + 
Soom 
: 7. 


SULLIVAN COUNTY is America’s 
largest luxury resort area. More than 
500 hotels to serve any size conven- 
tion. Tremendous choice of year 
‘round facilities and accommoda- 
tions to satisfy every particular need. 
Only 1% hour drive from New York 
City via 4-lane divided super high- 
way. Package plans and special 


rates available. 


Group Meal Rates: Breakfast: 150; Lunch: 2.00; 
Dinner: 4, 

Charges for Exhibit Areas: None 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 6,500 sq. ft. on one floo 

Audio-Visual Aids: PA system, spotlights, black 
boards, easels, Sy lémm sound projector 

Stage, 30 ft. by d 

Sports Facilltvess out, shuffleboard, swimming, 
tennis 

Hotel Representative: Robert F. Warner, Inc. (see 
pg. 29) 


ELMIRA 


Railroads: D.L.& W.; Erie; L.V.; PRR 
Airlines: CAP, MOH 


Mark Twain Hotel 

West Gray Street (Phone: 6221; Teletype TWX-95 

Manager: William C. Emerson 

aes Season: All| year 
a Group Accommodated: 700 (300 rooms, 

suites available) 

Air Conditioning: Banquet and meeting rooms, 
150 bedrooms 

Convention Rates: Single: 6.50-9.00; Double: 10.00- 
14.00; Suites: 21.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (600) 

No. Banquet Rms. & Capacity of Largest: 9 (600) 

Group Meal Rates: Breakfast: |.50; Lunch: 2.00; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 6,312 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Sports Facilities: Golf, horseback riding, bowling, 
tennis 


GLENS FALLS 


Railroads: Del. & Hud, 
Airlines: EAL, MOH 


The Queensbury Hotel (HSMA) 
50 Maple St. (Phone: 2-1/2!) 


FR Rahal ie a ge 
S- re ot rg Bre whe ie eo 


iV 


cou NTY NEW YORK 


The business gets done . 

@ meeting and banquet rooms 
accommodating up to 3000 people 

@ dramatic exhibit space 

@ Caucus rooms and lounges 

@ TV and radio broadcast facilities 

@ all convention equipment and services 


everyone will have fun.. 
@ luxurious air cond. accommodations 
@ top-notch entertainment — 
exciting nite life 
@ championship golf courses, fishing 
streams and lakes 
@ fabulous indoor and outdoor pools 
@ all sports facilities. 


Write for Details and Dates: CONVENTION BUREAU 
SULLIVAN COUNTY HOTEL ASSOCIATION 


Pine BROADWAY, MONTICELLO, N.Y. @ Phone: MOnticello 724 


ee, Si ae 
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SALES MEETINGS/Part II 


Manager: Le ome F. Gilda 
Sales Mana : Charles 8. ag 
ention feanuns All y 

Largest Group Renumanadcteds 350 (200 rooms, 
12 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: race 6.50-11 = | Dae 10.50- 
18.00; Suites: 25.00- Euro) 

No. Mig. Rms. & os of Loam 9 (500 

No. Banquet Rms. & Capacity of Largest: 7 070) 

Group Meal Rates: Breakfast: 1.00; Lunch: 1.75; 
Dinner: 3.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: |,200 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, black- 
boards, easels, all types of projectors 

Stage: Available 

Sports Facilities: Swimming, golf, tennis, horse- 
back riding, skiing, boating, dancing, hunting, 
fishing, horse racing 


GROSSINGER 


Bus Service: Intercity Transportation Co.—from 
New York City 


Grossinger Hotel and Country 
Club (HSMA) 


See Advertisement, Page 149 

(Phone: Liberty, N.Y. 960) 

Manager: Paul Grossinger 

Sales Manager: Richard B. Braine 

Convention Season: September through June 

Largest Group Accommodated. |,000 (525 rooms 
25 suites available) 

Air Conditioning: Entire hotel 

No. Mtg. Rms. & Capacity of Largest: + 1,600) 

No. Banquet Rms. & Capacity of Largest: 1,400) 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 25,000 sq. ft. 

Audio-Visual Aids: PA system, spotlights, 16 mm 
projector 

Stage: 40 ft. by 20 ft. 

Sports Facilities: Golf, tennis, riding, indoor and 
outdoor swimming pools, fishing, boating, hand- 
ball, ice skating, skiing, tobogganing 


JAMESTOWN 


Airlines: Allegheny 
Railroads: Erie; N.Y.C. 


Hotel Jamestown 


106 West Third St. (Phone: 31-13!) 

Gen!. Manager: Merton A. Johnson 

Convention Season: Al! year 

Largest Group Accommodated: 350 (200 rooms, 
7 suites available) 

Air Conditioning: Banquet and meeting rooms, |! 
bedrooms 

Convention ~~" Hogi: 5.75-8.00; Double: 7.25- 
11.50; Suites: 15.00-17.00 

No. Mtg. Rms. F Capacity of Largest: 6 Mer 

No. Banquet Rms. & Capacity of Largest: 6 (630) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.75; 
Dinner: 

Liquor? Served in hotel 

Charges for Mtg. Rms.: None to conventions 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf 


JOHNSTOWN 


Treedway Inn 

vertisement, Pages 30, 31 

(Phone: 6-3121) 

Manager: Andrew B. Murray 

Convention Season: Al! year 

Largest Group Accommodated: 100 (74 rooms, 4 
suites available) 

Air Conditioning: Some bedrooms 

Convention Rates: Single: 6.25-9.00; Double: 10.00- 
12.00; Twin: 13.00-14.50 for two seasons; Suites: 
19.50 for three persons. European 

No. Mtg. Rms. & Capacity of Largest: 6 (1/50) 

No. Banquet Rms. & Capacity of Largest: 5 (140) 

Group Meal Rates: Breakfast: 1.35; Lunch: 2.00; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 3,182 sq. ft. on two floors 

Audio-Visual Aids: PA system, spotlights, lémm 
sound projector, 35mm slide projector 

Sports Facilities: Heated pool in summer, 1960 


SALES MANAGEMENT 


GROSSINGER’S 


Only 2 hours from New York, in the SLA} 
beautiful Catskill Mountains, you'll find ~~ 
a blending of natural beauty and 

man-made ingenuity . . . 1000 acres of 
fabulous resort estate, providing 

America’s most versatile setting for 

every type of Convention, Sales Meeting, 
Training Seminar and Incentive-Plan 
Holiday. In this pleasant country 

atmosphere you’ll enjoy every modern 

facility for the smooth functioning 

of your convention; all the advantages 

of a captive audience, plus an 

unequalled array of Sports, Social and 
Entertainment features. 


The magnificent Indoor Pool 
and Health Club is the largest 
in the resort world! 


There’s the Championship 18-Hole 
Golf Course; Tennis on all-weather 
courts; Private Riding Academy and 


: i - - 

Bridle Trails; Grossinger Lake for Ks (Rid ra , Bas i me 
Swimming, Boating, Fishing; Hunting i“ Si ae vARt by. 3 SAE om 
in season; Outdoor Artificial Skating i 4 x 

Rink open 7 months of the year; ' Y om 

Skiing and Tobogganing in Winter; 

always Top-drawer Entertainment and 

Dancing nightly to 2 fine Orchestras. 


The gracious Dining Room 
seats 1400 guests, to enjoy 
Grossinger’s famed cuisine 


There are 25 Meeting Rooms, to seat 
from 10 to 1600 people . . . complete 
with latest ALTEC P. A. equipment, 
Movie and Slide Projectors and Large 
Screens, Tape Recording Facilities, etc. 
Convention Hall seating 1600 has 

40’ x 20’ x 4’ Permanent Stage. 


Conveniently reached from all directions 
over 6-lane super highways... and 
by private plane to 

JENNIE GROSSINGER AIRPORT. 


A total of 25,000 square feet 
of Exhibit Space ... 12,500 on 
this one floor! 


FOR COMPLETE DETAILS AND COLOR BROCHURE, 
WRITE OR CALL 


RICHARD B. BRAINE 
DIRECTOR OF SALES 


GROSSINGER’S OFFICE, 221 WEST 57TH ST. 
NEW YORK 19, N. Y. Phone Circle 7-4965 


ALL THE YEAR ‘ROUND! 


> 
SPCODIAMNG LED ALL SPORTS at ALL SEASONS 


ON GROSSINGER LAKE M@Jed@lotos Oh Le) 2), eum ima 


NOVEMBER 20, 1959 


NEW YORK 
continued 


KIAMESHA LAKE 


Bus Service: Shortline System; 
portation Co.—from New York 


Concord Hotel (HSMA) 
See Advertisement, Page 151 
(Phone: Monticello 1140) 


Geerety Trans- 


Manager: Raymond Parker 
Sales Manager: Jay Cohan 
Convention Season: Al! year 
Largest Group Accommodated: 2,000 (1,000 rooms 
and 75 suites available) 
Convention Rates: Single: 14.00 to 30.00; t, Downs 
12,00 to 25.00; Suites: 50.00 to 100.00. American 
No. Mtg. Rms. & Capacity of Largest: 15 (3,000 
No. Banquet Rms. B' qpeuty of Largest: 5 1,500 
Liquor: Served in 
Air ATs bedrooms , and meeting rooms, 
bedrooms 
“y es for Banquet & Mtg, Rms.: None 
xhibit Space: 35,000 sq. ft. on one floor 
Re vine! Aids: [6mm sound projector, PA sys- 
tem, spotlights 
Stage: 28° x 40° : ; 
Sports Facilities: Indoor and outdoor swimming 
pools, 2 golf courses 
Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc, (see pg. 29) 


LAKE GEORGE 


Raliroad: Del. & Hud. 


Sagamore Hotel 
See Advertisement, Page 150 
(Phone: Bolton Landing 3121!) 


FABULOUS SAGAMORE 
WHERE THE GOVERNOR'S CONFERENCE 
WAS HELD 


GREATEST IN 1960 


NEW FOR 1960 
WONDERFUL! EXCITING! 
HEALTH CLUB 


D OLYMPIC-SIZE SWIMMING POOL 
S AND HOT ROOMS 
ING EQUIPMEN 


HEATE 
STEAM ROOM 
MIAMI SUNLAMPS ¢ REDUC 


T'S AN . 
TIRELY 
et BUILDING 


MEETING ROOMS 50 TO 500 
* LARGEST CONVENTION THEATRE IN 
UPSTATE NEW YORK * ALL GUEST 
ROOMS AIR-CONDITIONED * “ONE 
OF THE TEN BEST GOLF COURSES," 
says N.Y. Times * GREAT CUISINE 


MAY - JUNE - JULY - AUG. - SEPT. 
IDEALLY LOCATED IN THE 
MIDDLE OF NEW YORK STATE 


ON BEAUTIFUL LAKE GEORGE 


AGAMORE 


BOLTON LANDING, N.Y. 


N.Y. Office -1481 Broadway 


Manager: James Feyko 

Convention Season: rg ! wy, pe | except July 
| to 5 and July |7 to ne De 

Largest Group Accommodated: 500 (250 rooms 
and 10 suites available) 

Convention Rates: 16.00 to 23.00 per person, ac- 
cording to size of group. —— 

No. Mtg. — & Capacity of Largest: 5 (900 

t Rms. & Capacity of ‘oo 2 (400) 

Liquor: at in hotel 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: none 

Net Exhibit Space: 4,000 sq. ft. on one floor 

Audio-Visual Aids: iémm, 35mm Cinemascope 
projectors, PA system, spotlights 

Stage: Available 


LAKE PLACID 


Railroads: N.Y.C. 
Airlines: EAL 


AUDITORIUM 


Olympic Arena 


Main Street (Phone: 800) 
Meseger: MOM wy 


Rental | Fees and | Servicws: Free, conventions served 


ry ce at no charge 

Floor Load: ones 

Ceiling Height: 55 f 

Other Equipment Avsilable: PA system 

Ceeasem, Opening to Exhibit Mall: 
16 

Columns: Non 

Utilities: 110. 220 V, AC, DC, water 

Loading Facilities: Door at street level, truck 
unloading on Arena floor 

Storage Areas: |0,000 sq. ft. 

wy Rooms and Capacities: Arena seats 
5,000; three supplementary rooms 

Facilities for Food Functions: Catering service 
can serve banquet for 2,000 

Parking Facilities: Free facilities 

ener from Business District: Center of business 
istrict 


18 ft. by 


The Homestead 


16 Main St. (Phone: 73) 

Manager: M. A. Roland 

Convention Season: All year, except July and Aug. 

Largest Group Accommodated: 80 (45 rooms 
available) 

Convention Rates: Single: 14.00; Double: 26.00- 
No Mig. Rms. & Capack of le 1 (79 
0. Mtg. Rms a mr, _— 

No. Banquet Rms. & Sepee 

Group Meal Rates: Brekiot: 1 50: foes 
Dinner: 2.75-3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: Projectors 

Sports Facilities: Tennis, boatin 
mer ice skating, fishing, golf, 
winter sports 


(190) 


q swimming sum- 
riding, plus all 


Marcy Hotel 


(Phone: 1500) 

Manager: William Adler 

Convention Season: All year, except Xmas, New 
Year's & Washington's birthday 

Largest Group Accommodated: a0 (135 rooms, 3 
Suites available) 


| Air Conditioning: Banquet and neg BE co" 


No. Mtg. Rms Capacity of Lar 


| No. Banquet Rms. & Capacity ef Cocut: 3 C 2 v00) 


Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exh bit Areas: None 

Audio-Visual Aids: PA system, spotlights, l4mm 
projector and screen 


| Stage: Available 
| Sports Facilities: 


Skating, skiing, bobsledding, 
tobogganing, fishing, hunting, swimming, boat- 
ing, water skiing, tennis, gelf, horseback rid- 
ing, bicycling 

Hotel Representative: William P. Wolfe Organi- 
zation, Inc, (see pg. 29) 


Mirror Lake Inn 


| 35 Lake Shore Drive 


Manager: Mrs. C. M. Wikoff 

Sales Manager: Dean Wikoff 

Convention Season: Ali year, except holidays 

Largest Group Accommodated: 100 (60 rooms 
available) 

Convention Rates: Single: 


15.00; Double 30.00. 
Rates for American Plan 


eal oy Breakfast: $1.50; Lunch: $1.75 
to $2.25; Dinner: $2.50 to $4 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms 

| Charges for Banquet & Mtg. Rms.: None 


SALES MEETINGS/Part II 


Net Exhibit Space: 500 sq. ft. on one floor 

Audio-Visual Aids: 16 mm., 35 mm, sound pro- 
jectors, blackboard, PA system 

Sports Facilities: Tennis, seatous i Swimming, Sum- 
mer Ice Skating, Fishing, Golf, Riding, plus all 
winter sports 


St. Moritz Hotel 


31 Saranac Ave. (Phone: 600, 601, 399) 
Manager: William E. Rascoe 

ention Season: May to June, Sort, Oct. 
Largest Group Accommodated: 50 (75 rooms, & 


suites available) 
Convent ion —— gg a Double; 


i. a Eapeciy 2 of figs ak 


eal Rates: Breakfast: Sor Conch: | Be 


3.50 
une Served in hotel 
Charges for Mtg. Rms.: None 
Key es for Exhibit Areas: None 
ibit Space: |,800 sq. ft, on one floor 
Asdio Visual Aids: PA eam, ‘spotlights, 8mm & 


lémm sound projec 
Sports Facilities: vend Golf, shuffleboard 


Sates 


Whiteface Inn (HSMA) 
(Phone: Lake Placid 130) 


Manager: F. Burton Fisher 
Sales Manager: Sid Kirk 
ea Season: May |5 to July 10, Sept. | to 


Largest — Accommodated: 500 (300 rooms 
d 20 suites available) 

Comnaian Rates: Single: 20.00; Double: 34.00; 
Suites: 44.00. American 

No. Mtg. Rms. & Capacity of Largest: oF yo 

No. Log ed Rms. & Capacity of Largest: | (500) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 4.00 

Liquor: Served in hotel 

Net Exhibit Space: 3,400 sq. ft. on one floor 

Audio-Visual Aids: o's projectors, PA system, 
spotlights 

Stage: Available 

Sports Facilities: Golf, tennis, boating, bathing, 
fishing, water skiing, bowling 

Hotel - ccrcanmaaate Robert F, Warner, Inc. (see 
pg. 29) 


LIBERTY 


Railroads: N.Y.O, & W. 


Young's Gap Hotel 

(Phone: Liberty 700) 

Manager: Wolf Olkin 

Sales Manager: Moe Senate 

Convention Season: All year 

Largest Group Accommodated: 400 (200 rooms, 
6 suites available) 

Air Conditioning: Banquet and meeting rooms, 48 
bedrooms 

Convention Rates: Single: 12.00-27.00; Double: 
15.00-30.00; Suites: 45.00-47.50. Modified Ameri- 


can 

No. Mtg. Rms. & EF espat of Largest: 4 (500) 

No. Banquet Rms. & Capacity of Largest: 3 (500) 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 4,000 sq. ft. on one floor, sep- 
arate area 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Swimming, tennis, quoits, base- 
ball, golf, shuffleboard, indoor ice skating, 
skiing, tobaggoning 


LIVINGSTON MANOR 


Railroads: N.Y.O. & W. 


White Roe Lake Hotel 


Phone: 770) 

ales Manager: John Weiner 

Convention Season: May-Oct 

Largest Group Accommodated: 350 (150 rooms 
available) 

a Rates: 12.00-20.00 per person. 


No. “Mtg. Rms. & Capacity of Largest: 5 (750) 
No. Geanest Rms. & Capacity of Largest: 3 (550) 
Liquor: Served in hotel 
ccoarges for S000. Bn Res.: None 
hibit Space: 4,000 sq. ft. 
Audio-Visual Aids: PA ante, spotlights, lémm 
and slide P jectors 
Stage: Avai able 
Sports Facilities: Golf, swimming, wy back rid- 
ing, tenis, boating, fishing, baseball 


Amer- 


SALES MANAGEMENT 


INTRODUCING AMERICA’S LARGEST 


HOTEL EXHIBITION FACILITIES 


Here are over 27,000 square 
feet of unobstructed air condi- 
tioned floor space...an oversize 
elevated stage, 60’ by 60’, for 
display of vehicles, heavy equip- 
ment and product shows... at 
the famous Concord Hotel, 
where you get more work done 
while you have more fun! 


Here, too, your convention or 
meeting can also benefit from 
the Concord’s ‘‘drive-in”’ exhibi- 
tion space—exceeding 40,000 
square feet on one level, with 
unlimited floor load. 


All exhibit areas, exhibition 
halls and staging facilities are 
yours at no extra charge when 
your meeting is at the Concord 
Hotel. There are over 25 air- 
conditioned private meeting and 
exhibit rooms accommodating 
10 to 3,000 persons... dining 
room facilities for 2800 persons 

. over 1000 twin bedrooms. 


NOVEMBER 20, 1959 


Additional advantages of this 
American Plan hotel include: 


e Golf on two courses 

¢ Health clubs for men and 
women 

Three orchestras 

All star entertainment 

Four private dining rooms... 
conventioneers dine together, 
to discuss and fraternize 

90 minutes from New York City 
Nearby airport 

Indoor and outdoor pools 
Year-round ice skating 
All-weather sun bathing 

1000 bedrooms 

75 executive suites 

Modern shops 

Open all year round 

Every facility to keep your 
men (and their wives) on the 
spot, available for meetings 


Yes, the Concord has the facili- 
ties and the manpower to help 
make your convention the 
greatest ever. We’ve had hun- 
dreds of the biggest and best— 
and they come back year after 


THE ULTIMATE IN COMFORT. Deluxe air- 
conditioned master suites, each with TV and 
two bathrooms, add pleasure and relaxation 
to your convention. 


year. Here are just a few of our 
recent clients: 


Air National Guard « Gulf Oil « 
Allstate Insurance « Motorola TV 
¢« American Road Builders Assn. « 
DeJur-Amsco Corp. « Philco TV 
¢ Metropolitan Life Insurance Co. 
¢ National Lead Co. « Ford « 
Mutual of Omaha « Westinghouse 
Electric Corp. « National Theatre 
Owners Assn. « N.Y.S. Kiwanis 
« N.Y.S. Wholesale Liquor Assn. 


For more information and new, 
illustrated Convention Booklet, 
call, wire or write, Dept. § 


CONCORD 


HOTEL KIAMESHA LAKE, N. Y. 


RAY PARKER, General Manager 


Jay Cohan, Convention Sales Manager 


New York City Convention Office, 
41 East 42nd St. * YUkon 6-5910 
or Call Monticello 1140 
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hold your convention 

at one of the seven 
great ocean-front hotels 
in the world... 


tulad Mane 


Montauk, Long Island, New York 


A new management, dedicated to unstinting service, has brought 
more than a congenia! vibrant spirit to this famous 10,000 acre 
pollen-free resort... 


THIS YEAR... Montauk Downs our own 18-hole championship 
GOLF COURSE (ED FURGOL—’59 head pro!) is once 
again of true tournament calibre...and this is true of all 
facilities: Tennis... Riding...the Beach and Cabana club...and 
the magnificent pool. Fishing is unequalled...and attracts 
sportsmen the world over to the famed Montauk Yacht Club, 
(for the exclusive use of members and guests) ... deep sea, surf 
casting as well as fresh water fishing. 


THIS YEAR... the cuisine sets a new standard of excellence... 
cocktail, buffet and banquet facilities too, are unsurpassed. 


THIS YEAR...a new top-name entertainment policy ... dancing 
in the Patio room... all in all you get magnificently more at 
Montauk Manor. 


Only at Montauk Manor... 
Our own theatre provides an impressive 
CONVENTION AUDITORIUM 
for up to 1,000 people... plus an adjacent 
DISPLAY AREA OF EQUAL SIZE. 
Private executive meeting and sales rooms 
are also in the building. 


The entire Manor and all its facilities can be devoted to your group exclusively... 


For complete details and special American Plan Rates... 
contact R.D. Waterman, Convention Manager * New York Office: MUrray Hill 2-5198 
152 SALES MEETINGS/Part I1 SALES MANAGEMENT 


NEW YORK 
continued 


LONG BEACH 


Railroads: Long Island 
The Lido (HSMA) 


See Advertisement, 
Pages 157, 158, 159, 160, 161 

(Phone: hoon Beach, N. Y., GEnera! 2-4500; New 
York City REgent 4-9000) 

Sales Manager: Maurice Pfursich 
invention Season: May, June, Sept., 

—. Group Accommodated: 600 

suites pi 

Air Conditioning: 

Convention Rates: Single: 22.00-25.00; Double: 
34.00-38.00; Parlors: 12.00 additional. American 

No. Mtg. Rims. . £ acity of Largest: |! (1,000 

No. Banquet Rm: pacity of Largest: 6 (1,000 

Group Meal ms Breakfast: 1.50; Lunch: '3.00; 
Dinner: 6.00 

Liquor: Syreed in + ote 

Charges for 

Net Exhibit ‘$ ft. on one floor 

Audio-Visual Aids: PA. non 4 spotlights, 16 mm, 
& 35 mm, projectors, blackboards, slide pro- 
jectors, lecturns, easels, screens 

Stage: Two 

Spavis Facilities: Golf, tennis, indoor and out- 
door pools, fishing, archery, ‘shuffleboard, water 
skiing, private beach and boardwalk 


MONTAUK 


Railroads: Long Island 


October 
(267 rooms, 


Gurney's Inn 

Old Montauk Highway (Phone: Montauk Point 
8-2345) 

Manager: Nick Monte 

Convention Season: May, June, Sout. 

Largest Group Accommodated: {25 ‘so _ 
10 suites available) 

Air Conditioning: Banquet and meeting rooms 

Convention Rates: Single: 20.00-25.00: Double: 
30.00-40.00. American 

No. Mtg. Rms. & Capacity of cage 3. est: 2 (I 25) 

No. p Meal Rms. & Capacity of 2 

Group Meal Rates: Breakfast: 2.50; pak. 
Dinner: 

Liquor: he in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

. on one floor 


, viding, 


Montauk Manor (HSMA) 
See Advertisement, Page 152 


(Phone: Mostest Point 8-231!) 

Manager: Neil Har ago 

Sales . Waterman 
Sales Manager: f. 0 June to October 
Largest Group Accommodate 50 (200 rooms. 
6 Gone 3 ome 

Convention une and Sent. i Be ya 
Double: 38.00; Suites: 53.00; July and ie 
Single: 25.00: Double: 40.00; Suites: 00. 

No Mtg Ri & Capacity of Largest: 6 (575 

°. ms. pacity of Largest: 

No. Banquet Rms, & Capacity of Largest: 3 too) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.50; 
Dinner: 6.50 

Liquor: Served in hotel 

SoS oe . Rms.: None 

Charges bit Areas: None 

Aegte Vince! Aids: PA system, projectors 

Stage: Available 

Sports Facilities: Golf, sailing, swimming, pool, 
riding, tennis, fishing, softball 


NEW CITY 


Railroads: NJ & NY 


Deliwood Country Club 
See Advertisement, Page 153 

Phone: NE 4-4626 

Manager: Lee Wills 

Convention Season: All year 

Largest Group Accommodated: |!0 (60 rooms, 6 
suites available) 

Air Conditioning: Entire hotel 

Coie Rates: Single; 24.00; Double: 18.00- 

20.00; Suites: 25,00. American 

No. Mig. Rms. & Capacity of Largest: 5 (250) 

No. Banquet Rms. & Capacity of Largest: 3 (400) 

Group Meal Rates: Breakfast: 1.50; Lunch: 3.50; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg, Rms.: None 

Audio-Visual Aids: Ié6mm. sound projector, PA 
system, spotlights 

Stage: 20° by 8' 

Sports Facilities: Tennis, golf, swimming, volley 


ball, baseball, fishing 
Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc, (see pg. 29) 


NEW WINDSOR 


Plum Point Country Club 


See Advertisement, Page 153 
(Phone: Newburgh, N. Y. JO 1-4270) 


AN IDEAL CONFERENCE CENTER 


CONFERENCES OF 20-100 PERSONS 


CONVENIENTLY 
LOCATED 


Only 45 minutes 
from New York City 


EXCELLENT 
FACILITIES 


Private function rooms to suit 
your needs, 


GOLF & TENNIS 


18 hole championship course, 
3 fast clay tennis courts, olym- 
pic size pool. 


Your Snspect ton 
Is Cordially 


Sutied 


dellwood country club 


new city, new york a 


new city 4-4626 


For complete information call or write 


Mr. LEE WILLS, MANAGING DIRECTOR 
DELLWOOD CONFERENCE CENTER — NEW CITY, N.Y. 


NOVEMBER 20, 1959 


Manager: Nelson Bernstein 
Convention Season: All year except June |5-Sept. 
15 


Convention, fi Rates: {2.00-15.00 per day American 

No. Mtg. Rms. & Capacity of oy ones 3 3 tho 

No. Banquet Rms. & Capacity of Largest: ) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 4, 

Liquor: Set «cs served 

Audio-Visual Aids: PA system, 
jector, slide projector 

Stage: Yes (20'x!0 

Sports Facilities: Tennis, handball, swimming, golf 
range 


lémm sound pro- 


NEW YORK CITY 


Railroads: B. a O,; J.C.; D.L. & W.; Erie: H. 
LV tl. : NJ, "& NY.; NLY.C.: N.Y, Ne 
a He NY: & W.; NYS, & W.; Penna.; 
ake ws 
Meee "AAA, AL, BNF, CAP, Cubana, DAL, 
MOH, NAL, NY ‘copter, NEA, NWA 

FAK TCA, Trans Caribbean, TWA, UAL 


CONVENTION BUREAU 
New York Pa ian & Visitors Bureau, Inc, 
90 E. 42nd St. ") 
Royal W. PA ecutive Vice President 


AUDITORIUMS 


New York Coliseum 
See Advertisement, Page 5 
Columbus Circle (Phone: Plaza 7-5000) 
Manager: Charlies W. Strong 
Exhi Areas: ty floors First, 64,401 sq. ft. 
dl 13,686 sq. ft. on First Mezzanine: —— Yr 
82,517 sq. ft.; third floor, 70,553 sq. 
oe 70,003 sq. it. 


. 
ft.; 


- 
| 


the 
P. erfect Setting 


For Effective, Enjoyable 


ae 


the magnifi icent 


PrumnPotnt 


COUNTRY CLUB 
The Year Round Resort 
Only 55 miles from New York City 
® Outstanding Cuisine 
® Plenty of parking space 
© Excellent service . . . spe- 
cializing in groups of 25 
or less and up to 125 
® Luxurious Accommodations 
® Complete cooperation 
® Attractive rates 


TTT CC eee eee eee eee eee eee eee eee ee eee eee 


[Rm RRR RAE Eee 


(e@ueRRPRaRE REBAR EF BR 
pRARRKRARRK EERE 


Brochure on Request 


NEW WINDSOR 4, N. Y. 


Newburgh JO 1-4270 


NEW YORK 
New York City continued 


Current and Utilities Available: AC, air, water, 
gas, steam television, vacuum, high and low 
tension 

Loading Facilities: 80 ft. loading dock, 3 truck 
passages, ramp, 5 freight elevators 

Locations, Size of Storage Areas: 8 - 12,000 
ft. on each floor 


Rental Fees and Services: First floor, $18,000; 
second floor, $23,000; third floor, $13,000; fourth 
floor, $10,000. Two-week period. Includes light, 
heat, storage 

Floor Load: First and second floors, 300 Ibs. per 
sq. ft.; third floor, 200 ibs. per sq. ft.; fourth 
floor, 150 Ibs. per sq. ft. 

Ventilation: Zone controlled air conditioning 

Ceiling Height: Up to 55 ft. PA System: Yes 

Dimensions, Opening to Exhibit Hall: Ramp to Ist 
floor, inner door 15'6" W x 17'b" H; Ramp to 
2nd floor, inner door 20' W x 20’ H 

No. of Elevators and Capacities: 10 passenger 
elevators capacity 33 persons each. 5 freight 
— capacity 75,000 Ibs, largest (48° x 15° 
x 


There are certain periods in the 
Special considerations are now 


“The Vow Beit iw Exhibit Fneilctios 


By actual proof and evidence, the fuct that the New York Trade Show Building offers 
the finest trade show facilities is no idle boast. In our three years of operation, over 
200 progranve and forward looking trade shows, conventions have used our wonderful 
facilities. For those show managers and associations who have not enjoyed the many 
wonderful advantages here in our Trade Show Building, we are inviti 
visit with us and see for themselves just 
to have them with us. Special Attention to All 

as Eat wo End Gey Se ate & oe mee. 
ered in the way of price, assistance and guidance 


what they are missing. We would 


from our Trade Show office, We invite those interested to phone, write or wire us 
for additional information. There is no obligation! 


DUANE W. CARLTON, President 


“Vlew York 


Number of Meeting Rooms and Capacities: 
25 to 300 Exhibit rs 6,250 to 8,149 each 
Facilities to Handle Food Functions: Banquet 


I, 
Parking Facilities: Two levels under Coliseum hall 
Distance from Business District: Center of district 


Kingsbridge Armory 


29 West Kingsbridge Rd., Bronx (LU 4-5700) 

Manager: Ed Cullen, Superintendent 

Exhibit Areas: 180,000 sq. ft. 

Rental Fees and Services: $1,000-$/,500 per day; 
half rate for erection and dismantling time; 
ho services included 

Floor Load: Unlimited 

Ventilation: Natural draft; 2 exhaust fans 


them to 
pleased 
Show Managers and Associations: 


TRADE SHOW 
BUILDING 


EIGHTH AVENUE AT 35th STREET 
500 Eighth Avenue, N. Y. 1, N. Y. 


LOngacre 4-4100 


® 4 floors— 200 rooms with display 
windows — complete circulation— 


Diagonally Across from Hotel New Yorker 


COMPLETELY AIR-CONDITIONED 


no dead ends! 

© 1 open floor of 18,000 square feet 

® Acoustical ceilings 

© 6 hi-speed elevators plus heavy duty 
freight lift 

® Modern lighting equipment— ample 
A.C. 110 and 220—3 phase 

® Crew of experienced personnel 

® 8th Avenue, 35th to 36th Streets 

® Tunnel to Penn Station 

® Adequate facilities for storage 

® Restaurant & Beverage Facilities — 
room service 

® Free tables, shelving, racks and chairs 

® Spotlights—special peg-board 
display walls 

® Nearly 5,000 hotel rooms adjacent 

@ Center of Show Area 

@ Telephone in each room— 

switchboard service 


ag Height: 105 ft. 

P. A. System: Availsble on rental a 

Dimensions, Opening to Exhibit Hall: 13 ft. high 
by 12 ft.; 25 ft. high by 20 ft. 
lumns: None 

Utilities: Water, gas, sewer, AC current—3-phase, 
208 V, single-phase, 118 V, 60 cycle 

Loading Facilities: Unioad directly on floor 

Storage Areas: 40,000 ‘a. ft, 

Meeting Rooms and pacities: 12 rooms seat 
up to 100; other rooms seat 1,000, 750, 
and two seat 150 each 

Facilities for Food Functions and Banquet 
Caperings Dining room seats 510 for banquet 

Parking Facilities: 3,000 cars, adjoining streets 

Distance from Business District: 
subway; 30 minutes by cab 


8 minutes by 


Madison Square Garden 


307 W. 49th St. (COlumbus 5-6800) 

Manager: John A, Goldner 

Exhibit Areas: Exhibition Hall, 50,000 sq. ft. 

Rental Fees and Services: $1,000 per day; 
per day for moving in and out; no services 
included in rental 

Floor Load: 125 Ibs. ad sq. ft. 

Ceiling Height: |4 it. 

P. A, —_ Has to be installed : 

Dimensions, Opening to Exhibit Hall: 10 ft. wide 
by 12 ft. high 

Columns: 30 ft. centers 

Utilities: AC and DC current, water, gas 

Loading Facilities: Drive onto floor 

Storage Areas: |, sq. ft. 

Meeting Rooms: None 

Parking Facilities: Adjacent to buildin 

Distance from Business District: In midtown 


New York Trade Show Corp. 
See Advertisement, Page 154 


500 Eighth Ave. (1) (Phone: LOngacre 4-4100 
President and Executive Director: Duane ° 


Carlton 

Exhibit Areas: 18,000 sq. ft., open booths plus 
additional 4 floors of 200 sample rooms 

Rental Fees and Services: Meetings, $500 to $!,000; 
Exhibits, $600 to $1,000 

Floor Load: 150 Ibs. per sq. ft. 

Ventilation: Air-conditioned 


Ceiling Height: || ft. 2nd Floor, other Floors 
8' 6° 


PA System: Yes 
a a Opening to Exhibit Hall: 180 ft. by 
| +, 


| No. of Elevators and Capacities: 6 passenger 


elevators, 20 persons each 
Columns, Locations and Dimensions: 18 columns, |! 
ft., 11 inches square 2nd floor 


| Current and Utilities Available: AC ample, 110 


and 220, 3 phase 

Loading Facilities: Freight elevator, 9° x 9 x 171A" 
capacity 5,000 Ibs. ; 

Locations, Size of Storage Area: 5,000 sq. ft. in 
basement 

Number of Meeting Rooms and Capacities: 200 
(10 to pag A 

Facilities to Handle Food Functions: Can handle 
banquet for 1,200 

Parking Facilities: Garage moor , 

Distance from Business District: Center of business 
district 


69th Regiment Armory 


26th St. & ge Ave. (MU 4-6170) 

Manager: Lt. Col. H. M. Lutz 

Exhibit Areas: 32,000 sq. ft. : 

Rental Fees and Services: $743 per day; no service 
included 

Floor Load: 180 Ibs. per sa. ft. 

Ventilation: Natural 

Ceiling Height: 100 ft. 

PA System: Available on rental 

Dimensions, Opening to Exhibit Hall: 10 ft. by 8 


ft. 
Elevators ard Capacities: One freight, 4,000 Ibs. 
Columns: None 
Utilities» AC 3-phase-208 V_ single-phase-118 V, 


60 cycle 
Loading Facilities: Street level door 
Meeting Rooms: None 
Facilities for Food Function 
Capacity: Restaurant can handle 
Parking Facilities: None 
Distance from Business District: in heart of city 


and Banquet 
250 


71st Infantry Regiment Armory 


| 34th St. and Park Ave. (MU 5-177!) 


Manager: Col. Donald Sherman 

Exhibit Areas: 40,000 sq. ft. 

Rental Fees and Services: $1,000 per day; no 
services included 

Floor Load: Unlimited 

Ventilation: Windows 

Ceiling Height: 100 ft.; 9 ft. under balcony 

PA System: Available on rental 

Dimensions, Opening to Exhibit Hall: 10 ft. high, 

10 ft. wide 


Cc None 
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r Wi 4 puts wings on convention planning 


EAST COAST 


BOSTON - NEW YORK - ATLANTIC CITY + PHILADELPHIA - WASHINGTON 


The Atlantic seaboard offers everything for 


your convention. And TWA offers the finest 
way to fly there. With TWA BOEING 707s, 
fastest Jetliners in the U.S., and magnificent 
Skyliners, TWA serves 70 U.S. cities. 

TWA offers every assistance, from selecting 
the site to round-trip transportation. TWA’s 
Convention Bureau specialists help you to find 


the facilities best suited to make your meeting 
an outstanding success. ..accommodations for 
groups of any size. . . relaxing recreation. 

For information about TWA’s Convention 
Planning and Transportation Service, call your 
nearest T WA office now. Or write: Herb Lynn, 
Convention Sales Manager, TWA, 380 Madison 
Avenue, New York 17, New York. 


FLY THE FINEST... FLY WA USA* EUROPE - AFRICA + ASIA 


1959 


GOING TO 
NEW YORK? 


MAKE A DATE 
WITH THE*S" 


Newest, quietest, roomiest of all. 
United Air Lines DC-8 Jet Mainliner® 


is the best of the he jets. Fly it soon. 


For convention and post-conven- 
tion tour planning, call or write: 
M. M. Mathews, Mgr., Convention 
36 S. Wabash, Chicago 3, III. 


ma 0 (C03? 


J8T MAINLINER, BY DOUGLAS 


Sales, 


NEW YORK 
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Barbizon-Plaza Hotel 
See Advertisement, Page 161 


106 Central Park South (Phone: Ci 7-7000) 


Gen. Manager: David S. Racusin 
Sales Manager: Charles D. Erickson 


Utilities: 
cycle 

Loading Facilities: Door from street level 

Storage Areas: None 

Facilities for Food Function and Banquet 
Capacity: Restaurant seating up to 300 

Parking Facilities: 2 garages within one block 
and 3 parking lots within two blocks 

Distance from Business District: In business dis- 
trict 


AC current single and three-phase, 60 


Astor Hotel (HSMA) 
See Advertisement, Page 156 
Times igome (Phene: Judson 6-3000; Teletype 
Y 1,2715) 


Manager: Frank Kridel 

Convention Seasen: All year 

Largest Group Accommodated: 750 (350 rooms 
80 suites available) 

Air Conditioning: Entire hetel 

Convention Rates: Single: 8.00-17.00; 
13.00-21.00; Suites: 20.00-55.00. European 


No. Mtg. Rms. & Capacity of Largest: 20 (2,500) 
No. Banquet Rms. & Capacity of Largest: 9? 
(2,500) 


Double: 


Group Meal Rates: Breakfast: 3.00; Lunch: 4.50; 
Dinner 6.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Variable 

anarene for Exhibit Areas: 10.00 per running sq, ft. 

Net Exhibit Space: |8,000 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes (25'x40') 


c | Group 
12 suites Le meg 
Air ae : Entire hotel 
: Single: 
14.9019.50; ary. 30.00-35.00 


9.50-14.00; Double: 


ere eH bo) 
Nee buffet style) 


Meal Rates: Breakfast: .85-1.65; Lunch: 1.85- 
2.50; Dinner: 2.85-3.95 
Liquor: Served in hotel 
——- for Mtg. Rms.: Meetings only—25.00 to 


100 
Net Exhibit Space: 15,000 sq. ft. on one floor 
Audio-Visual Aids: PA ab A spotlights, profes- 
sionally equipped theatre 
Stage: Available 
Hotel Representative: William P. Wolfe Organi- 
zation (see pg. 29) 


The Biltmore (HSMA) 
See Advertisement, Page 162 


Madison Ave. at 43rd St. (Phone: Murray Hill 
7-7000) 


Gen. Manager: Thomas J. Kane 

Sales Manager: Xavier Lividini 

Convention Season: All year 

Largest Group Accommodated: 
72 suites available 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Convention Rates: Single: 8.00-19.95; Double: 
12.00-20.95; Suites: 25.00 to 

No. Mtg. Rms. & Capacity of Largest: 

No. Banquet Rms. & Capacity of Largest: 18 (850 

Group Meal Rates: 3.00 up; Lunch: 
4.50; Dinner: 6.50 

Liquor: Soread in hotel 

Charges for M ‘9. Rms.: Variable 

Charges for Exhibit Areas: Variable 

Net ibit Space: 9,000 sq 

—- Aids: PA system, 

Stag 

foam Fecinities: Men's health club, bowling 


1,000 (600 rooms, 


Breakfast: 


spotlights 


For Successful Meetings 


TWO GREAT HOTELS ON TIMES SQUARE 


they offer facilities unmatched anywhere. Air conditioning, su- 
perb staffs, comfortable guest rooms, modern equipment, fine 
restaurants, and ideal location, combine to make the Astor and 
the Manhattan wonderful choices for your next meeting. 


Now under one management, the famous Hotel Astor and New 
York’s newest, Hotel Manhattan, offer the most flexible meeting 
facilities in this capital city of conventionland. Each is fully 
equipped—and teamed up as a combined convention headquarters, 


HOTEL MANHATTAN 
44th to 45th Sts. at Eighth Ave. 
JUdson 2-0300 
New York's newest hotel. 10 
luxurious meeting rooms for 
10 to 500 people. 1400 air 
conditioned rooms, each 
with radio and TV. Excellent 

garage facilities. 


NEW YORK 


ZECKENDORF HOTELS 
156 


FRANK W. KRIDEL * 
SALES MEETINGS/Part II 


EXECUTIVE VICE PRESIDENT AND GENERAL 


HOTEL ASTOR 
44th to 45th Sts. on Broadway 
JUdson 6-3000 

21 meeting rooms, for 15 to 
3000 people. Includes the 
largest ballroom in New 
York. 750 air conditioned 
rooms, each with radio and 
television. 


MANAGER 
SALES MANAGEMENT 


These pages are reprinted from a portion of the famous Lido 
complete Convention Planning Kit... you may obtain your copy 
by writing or telephoning: 
MAURICE PFURSICH * Sales Manager 
THE LIDO, Lido Beach, Long Island, N. Y. 
New York Telephone: REgent 4-9000 


CON VEN TION 


offers enviable proximity to mid-Manhattan plus 


‘4 
ANNOUNCING 
A NEW POLICY... Where else bur at Lido can you hold a convention that 


For the first time — in response to the multi-fold facilities of a renowned resort hotel with 
the demand—the months of May, one mile of private beach and boardwalk on the 

June, September and October will Atlantic Ocean. Convention delegates at this magnificent 
be reserved exclusively for con- private resort estate are a willing ‘captive audience” 


ventions. an inspection-visit will make the reasons obvious 


* 
| 


' 
‘wu Sir i 


Tile 


the famed 
Sido Cuisine 


The Lido Dining Rooms’ elegance and matchless service are 
only surpassed by the quality and selection of the food 
offered. Continental specialties that appeal to the eye as 
well as the palate are all part of the fare. The ever-changing 


Lido menu is an exciting tribute to the culinary arts 


~~ 
> “Sok ~e ~“> and to Life at Lido 
SSS NATATATA 


PATIO (Dome Partially Open) 

4 al a | WT LL | saan An important part of al fresco Life at Lido is the Patio, 
bes primarily designed for outdoor meetings, exhibits, luncheon 
: in swim suits and evening entertainment under the stars. For 


those rare occasons when weather would indicate ‘going 
<ul 


- : . 
; a it into a weatherproof room gay and colorful! This is 


indoors’ the Patio sliding plastic dome automatically converts 


~~ 


but one of eleven dramatic Lido meeting rooms 


— 


ee 
— * — 


THE 16th...LIDO'S FAMOUS CHANNEL HOLE 
The Channel Hole, the 16th, with its double water carry, is rated one 
of the most interesting par 5's in the world Indicative indeed of 


the general excellence of design of this great Tournament Golf Course 


J 


Cport-facilities 


4 lnsurpassed 


Superb swimming in the Atlantic is only the beginning 
there’s an Olympic Outdoor Pool, a glass enclosed tiled 
Indoor Pool, Water Skiing, seven well-kept Tennis 
Courts, Handball Courts, Softball Diamond, Ping-Pong 
rooms plus all the usual recreational facilities 


In addition there’s deep sea, and surf fishing and 


boating, 200 cabanas, steam rooms, Solaria, Massage 


departments, Barbershop and Beauty Salon 


are all close at hand 


“Just 60 minutes 
from Broadway...” 


In addition to being so close to the heart of the 
Great White Way, Lido is easily accessible 
from distant parts of the country... 
transportation facilities are uniquely convenient 
.. 40 trains daily from Penn Station... 
Idlewild Airport less than 30 minutes away. 
La Guardia almost as near... the Belt 
Parkway super-highway system provides 
direct access to Lido. Only 40 minutes from 
Flushing Meadow—the proposed site of 
the 1964-1965 Worlds Fair. 


COMPLETE CONVENTION SUCCESS is assured 
since an alert- ownership-management is always in 
residence and is dedicated to providing your 
organization with its personal cooperation 

at all times 


‘on thoge who Say: 


...golt makes 


THE COMPLETE CONVENTION 
y PLANNING KIT... 


a convention... ie aaa 


MAURICE PFURSICH, Sales Manager 
The Lido, Lido Beach, Long Island, New York, 
New York Telephone: REgent 4-9000 


Robert Trent Jones has designed for Lido an outstanding 

Golf Course. It has been applauded by amateurs, professionals 
ind sportswriters. The seaside layout is an improvement on the 
former Lido golf course which gained world fame during the 

20's and 30’s. The Golf Course with its billowy, undulating fairways 


; reminiscent of several famous links in England and Scotland. 


HOTEL/BEACH CLUB/GOLF CLUB, Lido Beach, L. I. 
On the Atlantic Ocean... one hour from mid-Manhattan 


Accommodating groups up to 600 per- 
sons...with space for an additional 
500 in nearby hotels. 


Here are just a few of the organizations who have chosen the Lido 
INTERNATIONAL BUSINESS MACHINES CORP., U. S. TRADEMARK ASSOCIATION, INDUSTRIAL TRUCK ASSOCIATION, EMERSON RADIO & 
PHONOGRAPH CORP., PRUDENTIAL INSURANCE CO. OF AMERICA, N. Y. LIFE INSURANCE COMPANY, MATERIAL HANDLING INSTITUTE 


NEW YORK 
New York City continued 


Commodore Hotel (HSMA) 


See Advertisement, Page 162 
42nd St. & Lexington Ave. (Phone: MUrray Hill 
6-6000) 


Manager: Geo, H. Howard 

Salse Manager: John C. Egan 

Convention Season: Al! year 

Largest Group Accommodated: 2,500 (1,200 rooms, 
100 suites available) : 

Air Conditioning: Banquet and meeting rooms, 

edrooms 

Convention Rates: Single: 7.00-16.50; Double: 13.00- 
22.00; Suites: 2!.00-52.50. European 

No. Mtg. Rms. & Capacity of Largest: 22 (2,200) 

No. Banquet Rms. & Capacity of Largest: 22 
(I 


,800) 

Group Meal Rates: Breakfast: 3.00; Lunch: 4.00; 
Dinner: 6.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Variable 

Charges tor Exhibit Areas: Variable 

Net hibit Space: 20,000 sq. ft. on one floor 

Audio-Visual Aids: FA system, spotlights 

Stage: Available 

Hotel ne John A, Tetley Co., Inc., 
Leonard Hi Jr. and Associates, Inc., Ruth 
Bedrossian (see pg. 29 


Hotel Edison (HSMA) 


See Advertisement, Page 162 
228 W. 47th St. hitegon Circle 6-5000) 
Manager: Jc 
Sales caeient 
Convention Season: Al | 
Air Conditioning: Bedrooms, banquet halls 
Convention Rates: 8.50- 13.00; Double 
12.50-16.50; Twin: 14.50-1 18.50: Suites: 20.00-30.00 
No. Mtg. Rms. & Capacity of Largest: 8 (800) 
No. Banquet Rms. & + ear 0. of Largest: 4 (600 
Group Meal Rates: Breakfast: 2.50; Lunch: 3.50; 
Dinner: 5.50 
Liquor: Served in hot 
Charges for Mtg. Rms :¢ 
Charges for Exhibit Areas: e 
Net Exhibit Space: 4,000 sq. { 
floor 
Audio-Visual Aids: PA syster 
Stage: Yes (325 sq. ft 


e than one 


Essex House (HSMA) 

160 Central Park South (Phone: Circle 7-0300) 

Manager: Vincent J. Coyle 

Convention Season: All year 

Largest Group Accommodate: 200 (150 rooms, 50 
suites available) 

Air Conditioning: Most bedrooms, all banquet 
and meeting rooms 
Convention Rates: Single: 13.00-23.00; Double: 

17.00-25.00; Suites: 35.00- 70.00 
No. Mtg. Rms. & Capacity of Largest: 5 §500) 
No. Banquet Rms. & Capacity of Largest: 5 (500) 
Liquor: Served in hotel 
Charges for Mtg. Rms.: 25.00 to 600.00 
Charges for Exhibit Areas: 25.00 to 600.00 
Net Exhibit Space: 11,000 sq. ft. on 2 floors 
Audio-Visual Aids: PA system, spotlights, pro- 
jectors from rental! service 
Stage: Available 
Hotel Representative: Utell International (see 


Oo 
7) 


an on the move 


Qur own 550 seat theater right in the hotel 


“Ideal!” says Walter Brunauer, Sales Mgr. of Service Products, Lily-Tulip 
Cup Corp. and Chairman, New York Sales Executive Club Education Committee 


‘Yes, the Barbizon-Plaza’s 550-seat 
theater is just perfect for every type of 
sales meeting and convention."’ There 
are 7,000 square feet of adjacent exhibit 
space and 20 air-conditioned, smaller 
meeting rooms, plus closed circuit tele- 
vision. And you really live at the Barbizon- 


Plaza! Delicious French and American 
cuisine, air-conditioning dial-controlled 
in every room. All rooms have private 
bath, radio, and TV. Central Park is at 
your door...and Broadway, Fifth Avenue, 
Radio City, the new Coliseum, are just a 
step away. ‘‘See what | mean? Ideal!"’ 


Write to Director of Sales for illustrated brochure. 


BARBIZON-PLAZA 


106 Central Park South at 6th Avenue overlooking Central Park 


What the Rimouvts totheM editevramoom, 


ido is te the Atlantic 


NOVEMBER 20, 


NEW YORK 
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Hotel Governor Clinton (HSMA) 


Teletype: N.Y. |,3202) 

| Manager: Victor J. Giles 
Convention Manager: J. H. Syrett 
Convention Season: Al! year 


Plan your next 


CONFERENCE 


10 suites available) 
at this Distinguished Hotel 


rooms 


European 


fe | 
BILTMORE & | ——— 


“ The Executive Hotel of New York” 


43rd Street at Madison Avenue 
Private elevator from Grand Central 


@ Choice of 26 air-conditioned 

4 meeting rooms, for 10 to 1000. 

@ Staff of specialists in | 
meeting arrangements. 


INFORMATION & RESERVATIONS 


Write or phone The Biltmore 

(MU 7-7000) or Service Representative 
Robert F. Warner, inc. in New York, 
Boston, Washington, Chicago, Toronto; 
Gien W. Fawcett, Inc. in Dallas, 

San Diego, Los Angeles, Santa Barbara, BPs | 
San Francisco, Portland, Seattle. i 


Every Facility for a 
Perfect Trade Show 
13,000 sq. feet of 
Public Space Available 
A Personalized Hotel 
} in the Heart of the 


Theatre District 
and Radio City 


1000 AIR-COND. 
ROOMS * TV 


a ») Private elevator from Grand Central 


3ist St. & 7th Avenue (Phone: Pennsylvania 6-3400; 


Largest Group Accommodated: |,500 (900 rooms, 
Air Conditioning: All meeting rooms, 450 bed- 


Convention Rates: Single: 7.50-12.00; Twins, 12.00- 
| 19.00; Double: 12.00-19.00; Suites: 21.50-47.50. 


ig Executives: ideal tacilities re 


New York's Newest HOTEL 


ee ee 


Slisases to 47th Sts. + Just west of B’ way 


mY Milton J. Kramer, pres 
Ownership Managemer? 


No. Mtg. Rms. & Capacity of Largest: 12 (400) 

No. Banquet Rms.: |2 

Group Meal Rates: Breakfast: 3.00; Lunch: 4.00; 
Dinner: 5.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if meals served 

Net Exhibit Space: 8,37! sq. ft. a. 

Audio-Visual Aids: PA system, spotlights 

Stage: Portable 


Henry Hudson Hotel (HSMA) 
See Advertisement, Page 163 

353 West 57th Street (Phone: CO 5-6/00) 

Manager: Albert F. Koenig 

Sales Manager: Frank W. Berkman 

Convention Season: Al! year 

Largest Group Accommodated: 800 (500 rooms, 
56 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.00- —_ Double: 11.00- 
17.00; Suites 20.00-50.00. Europ 

No. Mig. Rms. & Capacity of \araet 15 (1,000) 


SALES MEETINGS 
CONVENTIONS « INCENTIVES 
Consider the advantages of 
the Edison's newly decorated 
and magnificent Banquet 
Halls. No finer facilities any- 
where, sensible prices...con- 
veniently located in midtown 
Manhattan 
Accommodations for 20 to 1000 

For Reservations 

call Robert D. Howard 


Circle 6-5000 


>the uommodore! 


NEW YORK'S MOST COMPLETE CONVENTION HOTEL! 


OUTSTANDING FACILITIES. 


IDEAL MIDTOWN LOCATION. 


guest rooms and suites with bath. 


CHOICE ACCOMMODATIONS. . 


. for groups up to 3500, Air-conditioned 
meeting and banquet rooms, including four of Manhattan’s largest ball- 
rooms. Attractive restaurants and the famous Commodore Bar. 


. right at Grand Central. Minutes from 


Penn Station, Airline Terminals, the Coliseum, Madison Square Garden, 
shops, theatres and night spots. All transportation at the door. 


. at reasonable rates. 2000 outside 


For full information: Phone JOHN C. EGAN, Director of Sales, MU 6-6000 


HOTEL COMMODORE <4 


42ND ST. AT LEXINGTON AVE., N.Y. 17, N.Y. * MURRAY HILL 6-6000 * A ZECKENDORF HOTEL 
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m, Banquet Rms. & Capacity ef Largest: 15 


) 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.75; 
Dinner: 4.75 

Liquor: Served in hotel 

Net Exhibit Space: 3,000 sq. ft. on one floor, sep- 
arated area from meeting rooms 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

S Facilities: Swimming pool 
7 Representative: Utell International (see pg. 


Lexington Hotel 


48th & Lexington Ave. (Phone: Plaza 5-4400) 

Genl. Manager: Fred F. Holsten 

Sales Manager: Peter Mellon 

Convention Season: All year 

Largest Group Accommodated: |,000 (740 rooms, 
25 suites available) 

Air sr Banquet rooms, |2 floors 

No. Mtg. Rms. & Capacity of Largest: 3 (80) 

Group Meal Rates: Breakfast: 2.75; Lunch: 3.75; 
Dinner: 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 25.00 up, depends upon 


usage 

Charges for Exhibit Areas: 25.00 up, depends up- 
on usage 

Net Exhibit Space: 2,750 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screen, 
blackboards 

Stage: Available 

— Representative: Utell International (see pg. 

) 


Manger Vanderbilt Hotel 
(HSMA) 


See Advertisement, Page 164 

Park Ave. at 34th St. (Phone: Murray Hill 3-400C) 

Manager: Walter Henkel 

Sales Manager: Virginia Bush 

Convention Season: All yeer 

Largest Group Accommodated: 450 (200 rooms, 
28 suites available) 

Air Conditioning: 80% bedrooms, banquet halls 

Convention Rates: Single: 8.00: Double: 12.50- 
20.50; Suites: 26.50-49.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (400) 

No. Banquet Rms. & Capacity of Largest: 5 (350) 

Group Meal Rates: Breakfast: 3.50; Lunch: 4.00; 
Dinner: 5. . 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 15.00 up 

Charges for Exhibit Areas: !5.00 up 

Net Exhibit Space: |0,693 sq. ft. 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 


Manhattan Hotel (HSMA) 
See Advertisement, Page 156 
“th & 45th St. & 8th Ave. (Phone: Judson 2-0300) 
Manager: Frank W. Kridel 
Sales Manager: William H. Hutchinson 
Convention Season: Al! year 
—— Group Accommodated: |,000 (600 rooms, 
18 suites available) 
Air Conditioning: Entire hotel 
Convention Rates: Single: 7.00-14.00; Double: 10.00- 
18.00; Suites: from 25.00. European 
No. Mtg. Rms. & Capacity of Largest: 10 (5 
No. Banquet Rms. & Capacity of Largest: !0 (400 
Group Meal Rates: Breakfast: 2.50; Lunch: 4.00; 
Dinner: 6.00 
Liquor: Served in hotel 
harles for Mtg. Rms.: Variable 
Charges for Exhibit Areas: Variable 
Net Exhibit Space: 6,136 sq. ft. : 
Audio-Visual Aids: PA system, spotlights 
Stage: Available 


New Weston Hotel 

34 E. 50th St. (Phone: Plaza 3-4800) 

Manager: J. T. McTighe 

Sales Manager: J. A. Zaccaria 

Convention Season: All year 

Largest Group Accommodated: !00 (25 rooms, 25 
suites available) 

Air Conditioning: Banquet and meeting rooms, 
most bedrooms 

Convention Rates: Single: 10.00-17.00: Double: 
1§.00-22.00; Suites: 23.00-65.00. European 

No. Mtg. Rms. & Capacity of — 5 (50) 

Group Meal Rates: Breakfast: 3.00; Lunch: 5.50; 
Dinner: 6.50 (plus 5% tax & 15% gratuities) 

Liquor: Served in hotel 

Charges for Mtg. Rms.; None when meals are 


serve 
Charges for Exhibit Areas: 25.00 to 50.00 


50 
at xhibit Space: 3,000 sq. ft.; 755 sq. ft. on one 
oor 


Hotel New Yorker (HSMA) 

4th & 8th Ave. (Phone: LO 3-1000) (Teletype: 
N.Y. |, 1384) 

Sales Manager: John A, Potter 


NOVEMBER 20, 1959 


Seeeteiahe sani \ieaiees ante aoe 


NEW YORK CITY | 


Mek eet. cake eat cane 7 


IBM| EASTERN ,;:*. 
NBC | Sea 


we, Inco Nickel 


Honored by great organizations of America... 


For Service 
Beyond the Call 
of Duty 


‘+ @ Personalized attention: Your first contact at Henry Hudson 
becomes your group’s very own aide de camp, to guide you through 
your stay at the Henry Hudson, to take care of everything. 


e Choice location—steps from the Coliseum, a short walk 
to Times Square, Radio City. 


e Complete Facilities for groups of 10—1,000, with largest 
banquet-meeting space of any hotel in the Coliseum zone. 


@ 1200 choice guest rooms: your group can stay together when 
you hold your function at the Henry Hudson. 


HENRY HUDSON 
OTEL “sven 


Available to our guests: The 
newest, most modern Vic Tanny’'s 
Private Gym and Health Club. 
Swimming pool, men's and 
women’s gymnasiums, steam 
rooms, massage facilities all lo- 
cated on premises. For details 
and special group rates, direct in- 
quiries to: Mr, Frank W. Berkman. 


in NEW YORK CITY 


YOUR GROUP, / 
GETS 


— — ramh 
ao Bellin 


WHEN YOU 
MEET AT THE 


Nlonqor Vanderbilt 


Service plus superb meeting-room 
facilities insure the success of 
your meeting. Every detail is per- 
fectly handled by an experienced 
helpful staff. Air-conditioned ban- 
quet facilities for up to 350 people 

-with efficient Manger service at 


every step! 
For complete details, contact Walter A. Henkel, Gen. 


Mar., The Manger Vanderbilt, Park Ave. at 34th St., 
N.Y.C. Phone: MU 3-4000, Teletype: N.Y. 1-3265. 


Monge Windsor 


300 rooms, 100% air-conditioned. E. James Holman, 
6th Ave. at 58th Street. Phone: CO 5-2100, 
sake N. Y. 1-3265. 


to business... 


It’s a pleasure to concentrate 
on the business at hand in 

the handsome setting of the 

St. Moritz. Function rooms are 
completely isolated assuring 
privacy and quiet for your group. 
| And the famed St. Moritz 


service and cuisine add immeas- 
urably to your affair. Newly 
decorated private function rooms 
accommodate from 10 to 300 
for directors’ meetings, sales 
meetings, luncheons, banquets, 
receptions or testimonial dinners. 
For an especially beautiful 
setting, choose the Sky Gardens 
or Terrace Club, overlooking 
Central Park from high 

atop the St. Moritz. 


$T. MORITZ 


ON- THE - PARK 
50 Central Park South, New York 


Plaza 5-5800 
Nancy B. Zabel, Sales Manager 
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NEW YORK 
New York City continued 


Convention Season: All year 
Largest Group Accommodated: 2,600 (1500 rooms, 
suites available) 
Air Conditioning: Banquet and meeting 
bedrooms 
Convention Rates: Single: 8.00-11.00; Double: 12.00- 


rooms, 


14.00; Suites: 25.00 up 
No. Mig. Rms. & Capacity of Largest: 18 (1,000) 
No. Banquet Rms. & Capacity of Largest: |8 (950) 


Group Meal Rates: 
Dinner: 5.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: |5.00 up 

Charges for Exhibit Areas: (5.00 up 


Breakfast: 2.75; Lunch: 3.75; 


Net Exhibit Space: 10,000 sq. ft. 

Audio-Visual Aids: PA system, spotlights, closed 
circuit TV, screens 

Stage: Available 

Hotel Representative: Ruth Bedrossian (see pa. 
29 


Park Sheraton Hotel (HSMA) 
See Advertisement, Page 166 


7th Ave. at 5éth St. (Phone: Circle 7-8000) 

Manager: T. C. Deveau 

Sales Manager: James J. Flanagan 

Convention Season: All year 

Largest Group Accommodated: 
200 suites available) 

Air Conditioning: Entire hotel 


1,200 (500 rooms, 


Convention Rates: Single: 9.00-15.00: Double: 
3.00-19.00; Suites: | 7.00-38.00. European 
No. Mtg. Rms. & Capacity of Largest: |! (1,200) 


No. Banquet Rms. & Capacity of Largest: |! (|,000) 

Group Meal Rates: Breakfast: 3.00; Lunch: 4.00; 
Dinner: 5.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Variable 

Charges for Exhibit Areas: Variable 

Net Exhibit Space: 10,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Hotel Representative: 
A af Ir 


Leonard Hick Jr. 
ee pg. 29 


Pick Belmont Plaza Hotel 


- & 50th St. & ae =) Ave. 
5-1200 Teletype—NY 1|,3877) 

Manager: Charles Vil! rde 

Sales Manager: Trudy Cohen 

Convention Season: Al! year 

Largest Group Accommodated: 
30 suites available) 

Air Conditioning: Banquet and meeting 
many bedrooms 

Convention Rates: Single: 7.00-9.85; Double: 9.50 
13.85; Suites: 18.00-30.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (500) 

No. Banquet Rms. & Capacity of Largest: 8 (450) 

Group Mea! Rates: Breakfast: 3.00; Lunch: 4.00; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Open 

Charges for Exhibit Areas: Open 


(Phone: Plaza 


1,000 (500 rooms, 


rooms, 


Net Exhibit Space: 12,000 sq. ft. on 2 floors 

Audio-Visual Aids: PA system, spotlights, 4’ x 6’ 
screen 

Stage: Available 


The Plaza (HSMA) 


59th St. & Sth Ave. (Phone: PL 9-3000) 

Manager: John G. Horsman 

Convention Season: Al! year 

Largest Group Accommodated: |,000 (250 rooms 
and 50 suites available 

Convention Rates: Single: 11.00-26.00; Double 
16.00 to 31.00; Suites: fr 28.00 


No. Mtg. _ & Capacity of Largest: 5 (| 000 

No. Banquet Rms. & Capacity of Largest: 6 (800 

Group Meal Rates: Breakfast: from 3.00: Luncr 
trom 4.00; Dinner: from 7.00 

Liquor: Served in hotel 

Air Conditioning: Banquet and 
and bedrooms 

Net Exhibit Space: 4000 sq. ft. 

Audio-Visual Aids: Many types, 
lights 


Stage: 


meeting rooms 


on one floor 


PA system, spot 


Available 


Hotel Roosevelt (HSMA) 
See Advertisement, Page 167 
Madison Ave. at 45th St. (Phone: Mu 6-9200) 


SALES MEETINGS/Part II 


The Warwick 


AT ROCKEFELLER CENTER 


WHERE BUSINESS MEETINGS 
FUNCTION SMOOTHLY 


On their toes, with the best facilities and 
appointments at hand, the Warwick staff is 
‘, repeating satisfaction to those in charge 


WHERE CONVENTIONS 
REPEAT FOR GOOD REASONS 


What a convention manager wants, he gets. 
Through the experience of years, our staff 
fits in as a smooth operating part of con- 
vention planning and execution. 


ERWIN H. 
SCHLICHT 
General Manager 


Write or Phone 


SALES 
DEPARTMENT 


65 West 54th St. 
New York, N. Y. 
Cl! 7-2700 


COMPLETELY 
AIR 
CONDITIONED 


How Conventions & Sales 

Meetings Solve Their 

Group Entertainment 

Activities and “Wives Programs” 
Gray Line New York will set up 
custom entertainment packages 


1. “NITE LIFE PARTY” 


Dinner at the Copacabana or Latin Quar- 
ter, followed by visits to 2 other clubs 


“LADIES DAY IN NEW YORK” 


Lunches, 


~ 


fashion shows, specialized sight- 


seeing 


“SEE NEW YORK” Tours 


Glass Top Visionaire Cruisers Air-Condi- 


w 


tioned 


For NEW IDEAS on NEW YORK 
ACTIVITIES 


CONTACT 
Leonore Enken 
Mgr. Convention Sales 
Gray Line New York 
Tours Corp. 
245 W. 50th St. 
New York 19, N. Y. 
JUdson 6-0033 


a 
Op LA 
WT by 


SALES MANAGEMENT 


BOSTON 
CHICAGO 
DALLAS 
DETROIT 

LOS ANGELES 
NEW YORK 
PHILADELPHIA 


ST.LOUIS 
SAN FRANCISCO % 
WASHINGTON 


American serves these popular cities—and many resort areas! 


Planning a meeting? Whether you’re thinking of a large meeting in AMERICAN 
one of these major cities or a smaller meeting in a resort area, you’ll find 
American’s specialists ready and happy to help you in your planning. For 


details and your free booklet, ‘“Twelve Commandments for an Effective AIRLINES 


Meeting,” write to: Mr. Frank Svoboda, Manager of Convention Sales, 
American Airlines, Inc., 100 Park Avenue, New York 17, N. Y. The Jet Airline 
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NEW YORK 
New York City continued 


Manager: Neal Lang 

Director of Sales: Robert G. Golbach 

Convention Season: All year 

Lergest Group Accommodated: |,800 (900 rooms, 
50 suites available) 

Air Conditioning: Banquet rooms, 700 bedrooms 

Convention Rates: Single: 7.00-20.00: Double: 12.00- 
25.00; Suites: 38.00-50.00. European 

No. Mtg. Rms. & Capacity of Largest: 20 (1,200 

No. Banquet Rms. H Capacity of Largest: % 


(I, ) 
Group Meal Rates: Breakfast: 2.50; Lunch: 4.50; 
Din 50 


ner: 6.50 
Liquor: Served in hotel 


Charges for Mtg. Rms.: Vary 

Net Exhibit Space: 10,000 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights 
Stage: Available 


St. Moritz-On-The-Park 
See Advertisement, Page 164 
50 Central Park South (Phone: Plaza 5-5800) 
Manager: John Mados 
Sales Manager: Nancy 8. Zabel 
Cenvention son: All year 
— Group Accommodated: 800 (300 rooms, 
100 suites available) 


Air Conditioning: Banquet and meeting rooms,’ 


75% of bedrooms 
Convention Rates: Single: 11.00-16.00; Double: 
14,00-19.00; Suites: 20.00-75.00. European 
No. Mtg. Rms. & Capacity of Largest: 8 (400) 
No. Banquet Rms. & Capacity of Largest: 8 (400) 
“—~ ~. Rates: Breakfast: 3.00; Lunch: 5.00; 
nner: ° 


SHERATON 


the proudest name in HOTELS 


IN NEW YORK CITY 


THE PARK-SHERATON: Midtown Manhattan, overlooking Central 
Park. Beautiful Grand Ballroom accommodates 900 for meetings 
and banquets. Many other function rooms accommodating from 25 


to 250 persons. Air-conditioned. 


1600 rooms from $8.00 


Thomas C. Deveau, General Manager 


THE SHERATON-ATLANTIC: (Formerly the Sheraton-McAlpin) 
34th Street & Broadway. Completely modernized. 20 Air-condi- 
tioned Banquet and Meeting Rooms accommodating 20 to 500 
persons. Radio and TV in every room. 1000 air-conditioned rooms. 


Write for convention brochure. 


L. G. Seible 


EAST 

NEW YORK 
BOSTON 
WASHINGTON 
PITTSBURGH 
BALTIMORE 
PHILADELPHIA CHICAGO 
PROVIDENCE DETROIT 
SPRINGFIELD, Mass. CLEVELAND 


ALBANY 
ROCHESTER 
SYRACUSE 


CINCINNATI 
ST. LOUIS 
BUFFALO OMAHA 


AK! 
BINGHAMTON, N.Y. INDIANAPOUS 
FRENCH LICK, Ind, MOBILE, Alabama 
RAPID CITY, S.D. WEST COAST TORONTO 
SIOUX CITY, lowa SAN FRANCISCO 
SIOUX FALLS, $B. LOS ANGELES 


General Manager 


CEDAR RAPIDS, lowa PASADENA 
LOUISVILLE 
DAUAS 

NEW ORLEANS CANADA 
MONTREAL 
NIAGARA FALLS, Ont. 
HAMIL , Ont. 


a_i 


Liquer: Served in hotel 
Mtg. Rms.: None if food is served 


Audie Visual Aids: PA system, spotlights, 3 screens 
Stage: Available 


The Savoy-Hilton Hotel (HSMA) 
See Advertisement, Page 33 


5th Ave. & 58th St. (Phone: Eldorade 5-2600) 

Manager: Eugene Voit 

Sales Manager: John H. Sienold 

Convention Season: All year 

a Greup Accemmedated: 300 (250 rooms, 

suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 12.00-18.00; Double; 
18,00-26.00; Suites: 28.00-55.00. European 

Ne. Mtg. Rms. & Capacity of Largest: 10 (300 

No. Banquet Rms. & pacity of Largest: 10 (300) 

Group Meal Rates: Breakfast: 3.50; Lunch: 5.00; 
Dinner: 7. 

Liquor: Served in hotel 

Charges for pa" Res.: Variable 

Charges for Exhibit Areas: Variable 

Net Exhibit Space: 9,700 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlight 

Stage: Available 


Shelton Towers Hotel 


525 Lexingtom Ave. (Phone: Plaza 5-4000) 
Manager: Leslie L. Paul 
Sales Manager: John Finell 
vention Season: All year 
Largest Greup Accommedated: 400 (200 rooms, 
suites available) 
Air Conditioning: All bedrooms 
Saenen Rates: Single: 6.50-13.00; Double 9.00- 
Ne. Mtg. Rms. & Capacity of Largest: 5 (300) 
No. Congest Rms. & Capacity of Largest: 5 (300) 
Greup Meal Rates: Breakfast: 2.50; Lunch: 3.00; 
Dinner: 3.75 
Liquor: Served in hotel 
Charges for Mtg. Rms.: Variable 
Charges for Exhibit Areas: Variable 
Net ibit Space: 5,358 sq. ft. 
Audio-Visual Aids: PA system, spotlights 
Stage: Available 
Sports Facilities: Swimming pool, health club 


EXHIBITS 
SCHEDULE 


Complete index to all trade and 
industrial shows in United States 
and throughout the world. This 
is the master reference list used 
by exhibiting companies, gov- 
ernmental departments and all 
others interested in where 
and when what exhibits are 
scheduled. 


Available by subscription only 
—$25 a year. 


Order your copy now— 
just off press. 


EXHIBITS SCHEDULE 


1212 Chestnut Street 
Philadelphia 7, Pa. 
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Sheraton-Atlantic (HSMA) 
See Advertisement, Page 166 


34th & Broadway St. (Phone: PE 6-5700) 
Manager: Lawrence Seible 
Sales Manager: Stephen Sandstrom 
vention Season: Al! year 
Largest Group Accommodated: 1,500 (800 rooms, 
suites available) 
Air Conditioning: Entire hotel 


Convention Rates: Single: 8.50-14.00; Twin or | 


Double: 12.00-17.00; Suites: 22.00-38.00. European 
No. Mtg. Rms. & Capacity of Largest: 15 (500 
No. Banquet Rms. & Capacity of Largest: 15 (500) 


Group Meal Rates: Breakfast: 2.25; Lunch: 3.50; | 


Dinner: 5.50 
Liquor: Served in hotel 
Net Exhibit Space: 30,000 sq. ft. 
Audio-Visual Aids: PA system, spotlights 
Stage: Yes (20'x/2') 


Statier-Hilton Hotel (HSMA) 
See Advertisement, Page 33 


7th Ave. & 33rd St. (Phone: Pe 6-5000) 

poneoe: Thomas F. Troy 

Dir. of Sales: Albert G. Cox 

Convention Manager: Xavier S. Lividini 

Convention Season: Al! year 

Largest Group Accommodated: 2,200 (1,500 rooms 
and 75 suites available) 

Air Conditioning: Entire hotel 

Cenvention Rates: Single: from 8.00: Double: from 
11.00; Twins; 15.00-25.00; Suites: 37.00-100.00. 
European 

No. Mtg. Rms. & Capacity of Largest: 24 (2,000) 

“" } naaaed Rms. & Capacity of Largest: 24 
| 


,800) 

Group Meal Rates: Breakfast: 3.00; Lunch: 4.00; 
Dinner: 6.00 

Liquor: Served in hetel 

Air Conditioning: Banquet and meeting rooms, 
and bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 50,000 sq. ft. 

Audio-Visual Aids: 8mm and lémm sound projec- 
tor, motion picture screens, PA system, spot- 
lights 

Stage: Available 

Sports Facilities: Swimming pool 


The Waldorf-Astoria (HSMA) 
See Advertisement, Page 33 


50th Street & Park Ave. (Phone: Eldorado 5-3000) 
Manager: Wallace W. Lee, Jr. 
Sales and Convention Manager: R. W. Keilt 


The Warwick Hotel 
See Advertisement, Page 164 


6 W. 54th St. (Phone: Circle 7-2700) 

Manager: Erwin H. Schlicht 

Director of Sales: Joseph T. Case 

Sales Manager: William M. Keenan 

Convention Season: All year 

Largest Group Accommodated: 500 (250 rooms 
aveilable) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 12.00-20.00; Double: 
16.00-25.00; Suites: 28.00-50.00. European 

Ne. Mtg. Rms. & Capacity of alrgest: 5 (250) 

No. Banquet Rms. & Capacity of rity 5 (250) 

Group Meal Rates: Breakfast: |.80- 50; Lunch: 
5.00-7.00; Dinner: 5.00-10.00 

Liquer: Served in hotel 

Charges for Mtg. Rms.: No charge when food 


served 
Net Exhibit Space: 4,300 sq. ft. on one floor 
Audie-Visual Aids: PA system, spotlights 
Stage: Yes 


NIAGARA FALLS 


Railroads: N.Y.C.; L.V.; Erie: N. St. C. & T. 
N.J. 
Airlines: AAA, AAL, CAP, MOH 


CONVENTION BUREAU 


Convention & Visitors' Service 
Chamber of Commerce Bldg. 
Wililam H. Doody, Director 


Hotel Niagara (HSMA) 
See Advertisement, Page 168 
201 First St. (Phone: BUtler 5-932!) 


Manager: Harold A. Levin 
Sales Manager: William Ratze! 
Convention Season: All year 
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A Declaration of 


INN-DEPENDENCE 


An alliance of independently - managed hotels 
where innkeeping is still in keeping 


The real difference in hotels is in the way 


i - d 

le are treated. An independently manage 
hotel caters to individual requirements. All Dis- 
tinguished Hotels are dedicated to the convic- 
tion that hospitality cannot be mass-produced. 


ONE CALL DOES IT ALL! 


For complete information about the unique 
meeting and convention facilities poss 
Distinguished Hotel, inquire at any of the 
hotels or service offices listed. 


DISTINGUISHED HOTELS 
NATIONAL 
CONVENTION NETWORK 


ORK + Ifonte- 
iltmore, Barclay; ATLANTIC CITY Cha ‘ 
— Nait PHILADELPHIA Bellevue Stratford; 


4 Cariton House; 

BALTIMORE Lord Baltimore; : 
4 GO Drake; ST. 

DETROIT Park Shelton; CHICA ‘ 


* DALLAS Adolphus; OK ; 
SALT TAKE Ory Utah: SAN FRANCISCO Mark Hopkins; 
LOS ANGELES Ambassador. va 
Cooperating with Hotel Corporation of fama - 
In NEW YORK Roosevelt; BOSTON Somerset —— : 
WASHINGTON Mayflower; CHICAGO Edgewater \ 
: York, 
Service Offices: Robert F. Warner, Inc. in New 
Boston; Chicago, _ oun te ae — b.. 
weett, i jas, ° geles, 
cooae. = Prenaiaeo, Portland, Seattle, Vancouver. 
Executive Offices: 
17 E. 45th St., New York 17, MUrray Hill 2-4300. 


_ ; ri 
Compl py] p 


5 
( OMY enti On 


* Trained Convention Staff 

Write today 

for complete 

intermetion, 

rs a 
© 


5 meeting rooms, air conditioned 
250 Guest Rooms 
Banquet Service for 500 in Baliroom 


Exhibit Areas + Free Parking 


Ryo on ¢ ATZEL, DIRECTO A 
HOTEL NI AGA 


JEFFERSON AVENUE AT FIRST STREET 
a. @ NIAGBRA FALLS, Baye: 8 5-9321 4 
in ROCHESTER 


YOUR GROUP 


WHEN YOU 
MEET AT THE 


amQou Hoth 


(formerly The Seneca) 


Service plus superb meeting-room 
facilities insure the success of 
your meeting at The Manger 
Hotel. Every handled 
with care, precision and foresight 
by an experienced, helpful staff. 
Air-conditioned 


detail is 


function rooms 
(Rochester’s largest ballroom) to 
accommodate up to 1000—with 
efficient service at every step! 


For complete details, contact Paul F. Morris, 
Mgr., The Manger Hotel, 26 Clinton Ave., 
South, Rochester, N. Y. Phone: Hamilton 6-7800, 

Teletype: RO-293 


168 


NEW YORK 
Niagara Falls, N. Y. 


Largest Group Accommodated: 450 (220 rooms, 
5 suites available 

Air Conditioning: 
except one 


= and meeting rooms, 


Convention Rates: Single: 7.00-10.00; Double: 
10.00-15.00; Suites: 20.00-23.00. European. 

No. Mtg. Rms. & Capacity of Largest: 7 (550) 

No. Banquet Rms. & Capacity of Largest: 7 (450) 

Group Meal Rates: Breakfast: .75; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 3,600 sq. ft. on one floor, 
seperate area 

Audio-Visual Aids: PA system, all types projec- 
tors available on notice, blackboards, fo 

Stage: Available 
Railroads: N.Y. Cent.; N.Y., N.H. & H. 
Airlines: EAL, MOH 


Treadway Inn 


See Advertisement, Pages 30, 31 
(Phone: BUtler 5-254!) 
Manager: James G. Healy 
Sales Manager: Howard Rie 
Convention Season: Al! year 
Largest Group Accommodated: 300 (1/50 rooms 

aévaiiabie 

Air Conditioning: Be s, banqu 
Convention Rates: On | request 
No. Mfg. Rms. & Capacity of Largest: 4 (200 
No. Banquet Rms. & Capacity of Largest: | (150) 
“> Meal Rates: Breakfast: 1.50; Lunch: 2.00 
3 ~ 


1 
ef nails 


sates Serve n hote 

Charges for Mtg. Rms.: None 
Charges for Exhibit Areas 

Net Exhibit Space: 3,000 sq A 
Audio-Visual Aids: PA systerr 
Stage: Yes (27'x8 


POUGHKEEPSIE 


Airlines: MOH 


Nelson House (HSMA) 


Mark St. (Phone: Globe: 2-1 100) 

Geni. Manager: H. J. Kowal 

Convention Season: All year 

President: Walter Averill 

Largest Group Accommodated: 350 ('50 rooms, 
6 suites available) 

Air Conditioning: Banquet and meeting rooms, 
many bedrooms 

Convention Rates: Single: 6.00-8.00; Double: |1.00- 
13.00; Suites: 16.00-24.00. European 

Ne. Mtg. Rms. & Capacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: 6 (325) 

Group Meal Rates: Breakfast: 1.35; Lunch: 1.75; 
Dinner: 2.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Nene for convention 

ae for Exhibit Areas: None for conventions 

Net Exhibit Space: | 500 sq. ft. on one floer 

Audio-Visual Aids: PA system, spotlights, pro- 
jectors on rental basis, screens, blackboards, 
BM lectern 


SHERATO 


Poughkeepsie Inn (HSMA) 
See Advertisement, Page 169 


Cannon Street (Phone: Globe 2-2200) 

Manager: Stephen H. Anderson 

Sales Manager: Ruth Jeanne Uhl 

Convention Season: All year 

Largest Group Accommodated: 250 (120 room, 5 
suites available) 

Air Conditioning: ‘entire hotel 

Convention Rates: Single: 6.50-10.00 Double: 8.50- 
16.00; Suites: 18.00-28.00. European 

No. Mig. Rms. & Capacity of Largest: 7 (600) 

No. Banquet Rms. & Capacity of Largest: 5 (165) 

Group Meal Rates: Breakfast: |.25; Lunch: 1.90; 
Dinner: 3.10 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None for overnight groups 

Net Exhibit Space: 3,600 sq. ft.; 3,000 sq. ft. in- 
cluded in meeting room area 

Audio-Visual Aids: PA system, 
sound projector 

Stage: Available 


spotlights, !6émm 


ROCHESTER 


Railroads: N.Y.C.; oe B & O.; 


Airlines: AAL, CAP, MO 
phd BUREAU 


Rochester Convention & Publicity Bureau, Inc. 
Little White House—Washington Square (7) 
William H. Gannett, Executive Secretary 


Penna. 


Rochester War Memorial 


100 Exchange St. (Phone: BAker 5-7/00) 

Director: Harold S. Rand 

Exhibit Areas: Asditorium, 27,000 sq. ft.; Ex- 
hibit Hall, 55,00@ sq. ft. 

Rental Fees and Services included in Rent: |5c 
per sq. ft. for exhibit; includes move-in and 
move-out time and life of show; fork lift and 
operator furnished. Conventions, $250. per day. 
Includes 20 meeting rooms 

Floor Load: Unlimited 

Ceiling Heights: 16’ in Exh. Hall, 46° in Audi- 
torium 

PA System: In entire ow 

Dimensions, Openin 
ramp 22" wide; 16 high, rail sidin 

Columns, Locations ae Dimensions: Exhibit hall 
columns, 27' x 22' bay 

Current and Utilities Available: 108, 220, 440 v. 
lines; gas; water 

Loading Facilities: 3 loading docks plus storage 
areas 

Railroad Sidings: 
all five railroads 

Number of Meeting Rooms and Capacities: 20 
meeting rooms, seats 30-150 persons. 

Ky for Food Functions: Catering, banquet 


Exhibit Hall: Truck 


On exhibit floor. Connects to 


1,200 
Parking Facilities: 1,400-car underground garage 
connecting building under construction 
Distance from Business District: One block 


Manger Hotel (HSMA) 


See Advertisement, Page 168 


26 Clinten Ave., South (Phone: HAmilton 6-7800) 
Manager: Paul F. Morris 

Sales Manager: John M. Mahler 

Convention Season: Al| year 

Largest Group Accommodated: 600 (325 


A 


0 suites available 


Sheraton Hotels in the 
ES «U.S.A, Hawail and Canada 
EAST 


THE SHERATON HOTEL 


IN ROCHESTER, N.Y. 


Your best address in Rochester. 
Television and Radio. Family Plan, 
attractive ballroom, convenient 
location — many new, 

spacious suites, off-street parking 
Air-conditioned rooms. 

350 outside rooms from $7.85 


WILLIAM P. GORMAN 
General Manager 


iderf 


SIO FALLS, 5. D. 
CEDAR RAPIOS, lowa 


SOUTH 
QUISVILLE NEW ORLEANS 
DAUAS MOBILE 
WEST COAST 
SAN FRANCISCO PASADENA 
LOS ANGELES PORTLAND, Oregon 
HAWAII 
HONOLULU 
CANADA 
NIAGARA FALLS, Ont, 
HAMILTON, Ont, 


MONTREAL 
TORONTO 


SHERATON HOTELS 


SALES MEETINGS/Part I] 


SALES MANAGEMENT 


Air Conditioning: Banquet rooms, 40 bedrooms 

Convention Rates: Single: 7.25 to 11.25; Double: 
10.75-15.25; Suites: 22.00. European 

Ne. Mtg. Rms. & Ly meee of Largest: 10 (1,000) 

No. Banquet Rms. & apacity of Largest: 10 (800) 

Group Meal Rates: Breakfast: 2.25: Lunch: 2.75: 
Dinner: 5 

Liquor: Yes 

Charges for Mtg. Rms.: Depends on meal func- 
tions involved 

Net Exhibit Space: 16,379 se. ft. on two floors 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes 


Powers Hotel (HSMA) 


36 Main St. West (Phone: LOcust 2-6400; Tele- 
fax FFN Powers Hotel) 

Manager: Isaac Gordon, Prop. 

Sales Manager: Eugene L. Kleehamer 

ention Season: Al! year 

Largest Group Accommodated: 400 (200 rooms, 
10 suites available’ 

Alr Conditioning: 
2) rooms 

Convention Rates: Single: 6.00-9.25; Double: 8.75- 
15.00; Suites: 18.00-39.00. American 

No. Mtg. Rms. & Capacity of Largest: 10 (1,000 

No. Banquet Rms. & Capacity of Largest: 10 (700 

Group Meel Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 

Liquor: Served in hotel 

ane for Mtg. Rms.: None if headquarters 

Net Exhibit Space: 8,000 sq. ft. on one floor, sep- 
arate area 

Audie-Visual Aids: PA system, spotlights, screens 

Stage: Available 


anquet and meeting rooms, 


The Sheraton Hotel (HSMA) 


See Advertisement, Page 168 
Ill East Ave. (Phone: Baker 5-8400) 
Manager: William P. German 
Sales Manager: William L. Sullivan 
vention Season: Al! year 
Largest Group Accommodated: 500 (300 rooms, 
suites available) 
Air Conditioning: Banquet and meeting rooms, 
225 bedrooms 
Convention Rates: Single: 7.85-!2.50; Double: 10.85- 
16.85; Suites: 25.00-50.00. European 
Ne. Mtg. Rms. & Capacity of Largest: 10 (800) 


No. Banquet Rms. & Capacity of Largest: 10 (500) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.75; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges fer Mtg. Rms.: None if convention 

Charges for Exhibit Areas: Depends on size of 
exhibits 

Net Exhibit Space: 9,110 sq. ft. 

Audie-Visual Aids: PA system, spotlights, projec- 
tors on rental basis 

Stage: Available 

Sports Facilities: Golf, tennis, 
ming, boating 


bowling, swim- 


Treadway Inn 
See Advertisement, Pages 30, 31 


384 East Ave. (Phone: BAker 5-2060) 

Manager: J. Frank Birdsall! 

Sales Manager: Harold Niles 

Convention Season: Al! year 

Largest Group Accommodated: 352 (136 rooms, 5 
suites available) 

Air Conditioning: Bedrooms, banquet halls 

Conveniton Rates: Single: 9.20-10.00; Double: 13.20- 
14.65; Suites: 21.85. European 

No. Mtg. Rms. & Capacity of Largest: 4 (| 

No. Banquet Rms. & Capacity of Largest: 2 (/40) 

Group Meal Rates: Breakfast: !.50; Lunch: 2.00; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 2,100 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, lémm 
sound movie projector, 35mm slide projector, 
easels 

Stage: Yes (portable platfor -s) 

Sports Facilities: Golf nearby 


RYE 


Railreads: N.Y.; N.H. & H.; Rye Main Line 


Westchester Country Club (HSMA) 


Manager: Martin Barry 

Sales Manager: John H. McGuire 

Convention Season: Ali year except July & Aug. 

Largest Group Accommodated: 250 (130 rooms, 
15 suites available) 


A Central 
Meeting Place 


Between New York 
And Albany 


oughkeepsie Jun 


CANNON STREET 
POUGHKEEPSIE, NEW YORK 


120 Modern Rooms—All 
with Television, bath & 
Shower 

Complete Sales Meeting, 
Convention & Banquet 
Facilities 

Home of the Dutchess Room 
Cocktail Bar & Restaurant 
Just off N.Y. State Thru-way 
Rt 9 Albany Post Road, 
Taconic Pkway, Rts 44 & 55 
Near Historic Hyde Park 
West Point & Vassar College 


For Complete Information 
Phone GLobe 2-2200 or Write 


STEPHEN H. ANDERSON 
MANAGER 


Convenient and Desirable Location 


Foothills of the Adirondacks 
Saratoga SPA 


GIDEON PUTNAM HOTEL 


SARATOGA SPRINGS, NEW YORK 


Accessible via New York Thruway to 
Albany exit #24, Route #9 to Sara- 
toga Springs; or Scotia Exit #26 to 
Route #50 to Saratoga Springs. 


New York Central Lines to Albany, 
and motor to Saratoga Springs, or 
D. & H. Railroad direct from New 
York Grand Central Terminal to Sara- 
toga Springs. 


Private Meeting Rooms, accommodating 
from 30 to 100 


Space available from November 15th 
until April Ist. 


American Planned Restaurant, and 


Cocktail Lounge. 


Arrangements can be made for private 
cocktail parties. 


Parking space and garage 


information 
iltera- 


For further 
and descriptive 
ture, contact: 


Myron H. Woolley, 
Manager 


Telephone Saratoga 
Springs 4200 


Gideon Putnam Hotel 
Saratoga Springs, N.Y. 


NOVEMBER 20, 1959 


Convention Rates: Single+ 14.00; Double: 1!8.00; 
Suites: 29.00-35.00. European. 

No. Mtg. Rms. & Capacity of Largest: 7 (400) 

No. Banquet Rms. & Capacity of Largest: 7 (300) 

Group Meal Rates: Breakfast: 2.50; Lunch: 4.00; 
Dinner: 6.00 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Audio-Visual Aids: Blackboards, screens, easels, 
lémm and 32mm projectors, PA system, spot 
lights 

Stage: Available k 

Sports Facilities: Golf, tennis, baseball, swimming 


SARANAC INN 


Railroads: N.Y.C. 
Airlines: EAL 


Saranac Inn (HSMA) 
ry Inn Post Office (Phone: Saranac Lake 
1800) 


Manager: John F. Clifford 

Sales Manager: Joseph F. Harron 

Convention Season: June | to July 15, Aug. 20 
to Oct | 

Largest Group Accommodated: 700 (430 rooms, 

suites available 

Convention Rates: Single: 17.00-20.00; Double: 
34.00-40.00; Suites: Add 20.00 to room rate. 
American 

No. Mtg. Rms. & Capacity of Largest: 7 (500) 

No. Banquet Rms. & Capacity of Largest: 2 (700 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, 8mm, 
35mm & l6mm projectors, screen 

Sports Facilities: Golf, fishing, boating, tennis, 
swimming, water skiing, ridin 

Hotel Representative: Utell International (see pg. 
29) 


SARATOGA SPRINGS 


Railroads: Del. & Hud.; S. & S. 


The Ideal Site 
For A Successful 
e» Sales Meeting 


- 91 Miles from New York City 


+225 acres in Rockland County 
-Golf + Tennis * Swimming 

+ Cocktail lounges * Recreation rooms 
- Billiard and Ping Pong rooms 

s conference rooms 


ly Air Conditioned 


+ Spaciou 
- Complete 
Ideal accommodations for groups 

from 10 to 1,000 including special 
e rooms, main 
vets, and 65 
bedrooms. 


committee conferenc 
ball-room for bang 
handsomely appointed 


COUNTRY CLUB 


Spring Valley, N. Y. 
Elmwood 6-3200 


[a= 


— 


NEW YORK 
Saratoga Springs continued 


Gideon Putnam Hotei 
See Advertisement, Page 169 
Geyser Park (Phone: 4200) 
Manager: Myron H. Woolley 
Convention Season: Mid-November to April ! 
Largest Group Accommodated: 200 (100 rooms, 
12 suites available) 
Air Conditioning: Some bedrooms 
ag sng | Rates: Single: 20.50; Double: 35.00; 
t 5.00 


No. Mtg. “Rms. & Capacity of Largest: 2 ( 

No. Banquet Rms. & Capacity of Largest: ) 

Group Meal Rates: Breakfast: 2.00; ht 3.50; 
50 


Lever: ‘doread in hotel 
Sports Facilities: Swimming, golf, tennis 


SCHROON LAKE 


Railroads: D. & H. 


Scaroon Manor Hotel 
(Phone: Schroon Lake 75) 


Manager: Joseph Frieber 

Convention Season: May 25 unti! Sept. 27 

Largest Group Accommodated: 600 (250 rooms 
available 

Air Conditioning: Banquet halls and dining room 

Convention Rates: 15.00-17.00 per person. Ameri- 


No. Mtg. Rms. & Capacity of Largest: 5 io 
No. Banquet Rms. & Capacity of serge 2 (700\ 
Group Meal Rates: Breakfast Lunch: 
D ner 5.00 
Liquor: Served in hote| 
ee for Banquet & Mtg. Rms.: None 
Net Exhibit Space: 700 sq. ft. 
Audio-Visual Aids: PA system, spotlights, 35mm 


yiector 

Stage: 2 Available 

Sports Facilities: Golf, tennis, boating, swimming, 
ng, shuffleboard 


SPRING VALLEY 
Spring Rock Country Club 


See Advertisement, Page 169 
Spring Valley (Phone: Elmwood 6-3200 
Manager: Albert T. Brown 
Convention Season: Al! year 
Largest Group Accommodated: |20 (62 rooms, 6 
tes availabie) 
Air Conditioning: Bedrooms, banquet halls 
Convention Rates: Single: 12.00-15.00; Double: 
00-20.00; Suites: 25. : 
No. Mtg. Rms. & Capacity of Largest: 6 (400 
No. Banquet Rms. & Capacity of Largest: 3 (600) 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: None 
Net Binibit Space: 20,000 sq. ft. all on one floor 
Audio-Visual Aids: PA system, spotlights 
Stage: Yes 
Sports Facilities: Golf, swimming, tennis 


SUFFERN 


Transportation: 30 miles from New York City 


Motel on the Mountain (HSMA) 


(Phone: 5-2500) 

Manager: Robert L. Schwartz 

Convention Season: All year 

Largest Group Accommodated: 200 (97 rooms, 
2 suites available) 

Air Conditioning: oes hotel 

Convention Rates: le: 11.00-12.00; Double: 
15.00-20.00; Suites: 0s European. 

No. Mtg. Rms. & Capacity of lo jest: a4 ( hoo 

No. Banquet Rms. & Capacity of tore (209) 

Group Meal Rates: Breakfast: 1.50; res 3 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exh bit Areas: None 

Audio-Visual Aids: PA system, spotlights 

Sports Facilities: Swimming pool, golf, tennis, 
riding nearby 


SYRACUSE 


Railroads: N.Y.C.; D.L. & W. 
Airlines: AAL, EAL, MOH 


CONVENTION BUREAU 


Syracuse Convention Bureau 
Chamber of Commerce (2) 
Fred S, Daiger, Manager 


AUDITORIUM 


Onondaga County War Memorial 


515 Montgomery St. (Phone: GR 4-1213) 
Executive Director: W. 8B. Stark z 
Exhibit Areas: — level, 48,000 sq. ft.; Audi- 


Fees: $400 | ey "event or 15% of ticket sale, 

whichever. is greater 

Ventilation: Air conditioned auditorium 

Ceiling Height: Auditorium, 65 ft.; Exhibit Area, 
14 ft. PA System: Available 

Dimensions, Opening to Exhibit Hall: Doors will 
take truck 

Elevators and Capacities: Two passenger and one 
freight 

Columns: py in Auditorium; 33 ft. apart in 


Exhibit Area 
= it types of current, steam, water and 


Loading Facilities: Forklift trucks, stage door and 
drive in 

Storage Areas: Adjacent to both floors 

Mone Rooms and Capacities: 20, from 10 to 
1,000 (one room, 1,000; one, 500; two rooms 


) 
Facilities for Food Functions: Two cocktail 
lounges; facilities for banquets up to 2,500 
Distance from Business District: In center of 
town 


DeWitt Motel 


Erie Bivd., East (Phone: G! 6-3300) 

Manager: Mark Flaherty 

Convention Season: All year 

Largest Group Accommodated: 250 (100 rooms 
available) 

Air Conditioning: Banquet rooms, bedrooms 

Convention Rates: Single: 7.00-9.50; Double: 1|1.00- 
14.50. European 


SHERA 


-SVYRACUSE INN 

InN 8. SVRACUSE, N.Y. 

At Exit 35, New York State Thruway. 

A new motel that features luxuries usually 
found only in the finest in-town hotels. 
Air-conditioning, TV, dining and bar 
facilities, magnificent indoor 

heated swimming pool. 200 rooms 

from $9.00. Meeting rooms for 10 to 400, 


MARK FLAHERTY 
General Manager 
Howard 3-6601 


Sheraton Hotels in the 
U.S.A. Hawaii and Canada 
EAST 

SNOMED, Mas. 


WASHINGTON ROCHESTER 
bu) + 


NEW YORK 
BOSTON 


SYRACU 
BINGHAMTON, NY. 
PROVIDENCE 
MIDWEST 
CHICAGO n DIANAPOUS 
DETROIT FRENCH LUCK, Ind. 
EVELAND, Ohio RAPID CITY, S. D. 
ATI SIOUX CITY, lowa 
SIOUX FALLS, S. D. 
CEDAR RAPIOS, lowa 
SOUTH 
LOUISVILLE NEW ORLEANS 
DAUAS MOBILE 
WEST COAST 
SAN FRANCISCO PASADENA 
LOS ANGELES = PORTLAND, Oregon 
HAWAIL 
HONOLULU 


MONTREAL 
TORONTO 


A 
NIAGARA FAILS, Ont, 
HAMILTON, Ont, 


SHERATON HOTELS 


No. Mtg. Rms. & Capacity of Largest: ) 

No. Banquet Rms. & Capacity of ee 3 200) 

Group Meal Rates: Breakfast: 1.25; h: 1.50; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: From 15.00 

Charges for Exhibit Areas: From 25.00 

Net ibit Space: 1,200 sq. ft. on one floor, in- 
cluded in meeting space 

Audio-Visual Aids: PA system, blackboard 

Sports Facilities: Golf course within two miles 


Hotel Onondaga (HSMA) 


Jefferson at Warren Sts. (Phone: Ha 2-122!) 

Manager: Fred Shambarger 

Sales Manager: William Barry, Jr. 

vention Season: Al! year 
Lape Group Accommodated: 700 (350 rooms, 
suites available) 

Air Conditioning: No 

Convention Rates: Single: 6.00-9.00; Double: 9.50- 
13.00; Suites: 20.00-25.00. European 

No. Mtg. Rms. & ren of Largest: 8 ire 

No. Banquet Rms. pacity of Largest: 8 ) 

Group Meal Rates: Breakfast: 2.00; Lunch: (ons 
Dinner: 3.65 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 8,160 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, closed- 
circuit 

Stage: Available 

Sports Facilities: Golf, tennis, swimming at YMCA, 
riding 


Sheraton-Syracuse Inn 
See Advertisement, Page 170 


Thompson Rd. & Court St. (Phone: HO 3-660!) 

Manager: Frank E. McGinnis 

Convention Season: All year 

Largest Group Accommodated: 300 (153 rooms, 
10 suites available) 

Air Se x Banquet rooms, bedroom 

Convention R. Single: 8.85-10.90; Double: 
12.00-15.00; Suites: 28. Si.0° European 

No. Mtg. Rms. & Capacity of Largest: 3 (125) 

No. ae Rms. & eeey of Largest: 3 (125) 

Group Meal Rates: Breakfa 1.50; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 35.00 

Charges for Exhibit Areas: 10.00 to 35.00 

Net Exhibit Space: yar 34. ft. on one floor, in- 
cluded in meeting spa 

Sports Facilities: kaleming, shuffleboard, golf 
course within one mile 


Hotel Syracuse (HSMA) 


500 S. Warren (Phone: Harrison 2-512!) 
General Manager: Jack Wilder 
Sales Manager: Ray Ashbaugh 
Convention Season: All year 
Largest Group Accommodated: 900 (500 rooms, 
40 suites available) 
Air Conditioning: Entire hotel 
Convention Rates: ome yn Double: |1.00- 
ays hy 21.50-43.00 re 
No. Mtg. Rms. & Ca acity r. rgest: 12 (I no} 
No. in A. Rms. & Capacity of Largest: 12 (800 
Group Meal Rates: Breakfast: 2.00; Lunch: 2.50: 
Dinner: 4. 
Liquor: Served in hotel 
Soren for Mtg. Rms.: None 
sien a es for Exhibit Areas: Vary 
hibit Space: 9,800 sq. ft. 
Asdto Visual Aids: PA system potter. movie 
screens, blackboards, closed-circuit 
Stage: Available 


TROY 


Railroads: N.Y.C.; D. & H. B. & H.; T.U. 
Airlines: Served tnrough Albany 


The Hendrick Hudson Hotel 


200 Broadway (Phone: Ashley 2-7000) 
Manager: |. Harrison Levy 
‘ention Season: All year 
—— Group Accommodated: 325 (150 rooms, 
suites available) 
Convention Rates: Single: 6.00-9.50; Double: 8.00- 
13.00; Suites: 20.00-30.00. European 
No. Mtg. Rms. & Capacity of Large est: 8 (°) 
No. =I Rms. & Capacity of Largest: 8 (500) 
— eal Rates: Breakfast: 1.50; Lunch: 2.00; 
innes: 3.00 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: Vary 


SALES MEETINGS/Part || SALES MANAGEMENT 


Net Exhibit Space: 4,000 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights 
Stage: 50 ft. by 30 ft. 


UTICA 


Railroads: N.Y.C.; D.L.&W.; N.Y., O. & W. 
Airlines: MOH 


Hotel Utica (HSMA) 


102 Lafayette St. (Phone: RA 4-41/1) 

Manager: Steen Weinold 

Sales Manager: Richard Boehning 

Convention Season: Al! year 

Largest Group Accommodated: 600 (350 rooms, 
6 suites available) 

Air Conditioning: Few bedrooms, 2 banquet and 
meeting rooms 

Convention Rates: Single: $6.00-8,00; Double: $8.50- 
11.50; Suites: 14.00-18.25. European 

No. Mtg. Rms. & Capacity of Largest: 12 (750) 

No. Banquet Rms. & Capacity of Largest: 12 (500) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.65; 
Dinner: 2.65 

Liquor: Served in hotel : 

Charges for Mtg. Rms.: 5.00 to 90.00, depending on 


size 

Charges for Exhibit Areas: 5.00 to 90.00 

Net Exhibit Space: About 4,000 sq. ft., some of 
which is meeting room space 

Audio-Visual Aids: PA system ,spotlights, movie 
screen projectors on rental! basis 

Stage: Available 


WATERTOWN 


Railroads: N.Y.C. 
Airlines: EAL, MOH 


Hotel Woodruff (HSMA) 


49-51 Public Sq. (Phone: SUnset 8-3000) 

Manager: J. N. Russell! 

Convention Season: All year 

Largest Group Accommodated: 350 (200 rooms, 10 
suites available) 

Air Conditioning: Same bedrooms; 4 banquet 
halls 

Convention Rates: Single: 6.50-12.50; Double: 
8.50-12.50; Suites: 15.00-20.00 European 

No. Mtg. Rms. & Capacity of Largest: 7 (300) 

No. Banquet Rms. & Capacity of Largest: 7 (300) 

Group Meal Rates: Breakfast: .465; Lunch: 1.25; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None for conventions of 
75 or more 

Charges for Exhibit Areas: !0.00 up 

Net Exhibit Space: 2,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, black- 
boards, can rent any size projector desired 

Stage: Available 

ba Facilities: Golf, swimming, fishing, boating, 
skiing 


WEST POINT 


Railroads: N. Y, Cent.; Sty. 


U.S. Hotel Thayer 
See Advertisement, Page 171 

(Phone: Highland Falls 6-473!) 

Manager: John J. Schafer 

Convention Season: Any time, except the first 
week in June and from Dec. 20 to Jan. 2— 
groups of 10-20 only on week ends 

Largest Group Accommodated: 400 (240 rooms, 
7 suites available) 

Convention Rates: Single: 13.50 up; Double: 23.50; 
Suites: 20.00-28.00. American 

No. Mtg. Rms. & Capacity of Largest: 2 (300 

No. _— Rms. & Capacity of Largest: 2 (325) 

—_— Breakfast: 1.00; Lunch: 2.00; 

Liquor: Served in hotel 

Charges for pu Rms.: None 

Charges for Exhibit Areas: Depends on extent of 

Cy s and labor involved 

Net hibit Space: 11,000 sq. ft. on 3 floors 

Audio-Visual Aids: PA system, spotlights, 16 mm 
and 35 mm projectors 

Stage: Available 

Sports Facilities: Tennis, horseback riding, swim- 
ming 


WHITE PLAINS 


Railroads: N. Y. Cent. 
Airlines: MOH, NY Airways ‘copter 


NOVEMBER 20, 1959 


Looking for a different 
convention site? 


Plan your next meeting at picturesque West Point on the grounds of 
the U. S. Military Academy, 45 miles from New York City. Some of 
the nation’s most prominent firms who are Thayer “regulars” say West 
Point meetings accomplish more in the dignified historic atmosphere. 
Groups of 10 to 400 find perfect facilities among the Thayer's 
wide choice of meeting rooms. All standard training aids available. 
Beautiful guest rooms overlooking the Hudson, new cocktail lounge 
and outstanding meals will make your next meeting the best ever. 
Summer and winter sports nearby. No parking problems. Contact 
John J. Schafer, Manager, phone Highland Falls, N. Y., 6-4731. 


HOTEL 
THAYER 


WEST POINT, NEW YORK 


Seat 
gv "1 


attra 
ae Soles Meetings an 
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NEW YORK 
White Plains continued 


Roger Smith Hotel 
See Advertisement, Page 171 
| Chester Ave. (Phone: White Plains 9-1000) 
Manager: S. Livingstone 
Convention Season: All year 
Largest Group Accommodated: 200 (100 rooms, 
5 suites available) 
Air Conditioning: Bedrooms, meeting and ban- 
quet rooms 
Convention Rates: Single 7.00-10.00; Double: 
10.00-14.00; Suites: 28.00. European 
No. Mtg. Rms, & Capacity of Largest: || (200) 
No. Banquet Rms, & Capacity of Largest: |! (175) 
Liquor: Yes 
Charges for Mtg. Rms.: Varies 
Charges for Exhibit Areas: Varies 
Audio Visual Aids: PA system, spotlights 
Stage: Yes (\6'x!8') 
Sport Facilities: Golf, ice skating 


NORTH CAROLINA 


ASHEVILLE 


Railroads: So. 
Airlines: CAP, BAL, PAI 


CONVENTION BUREAU 


Asheville Convention Bureau 
P.O. Box 7497 
Charles E. Newcomb, Manager 


AUDITORIUM 


Municipal Auditorium 


Haywood Street (Phone 3-36/!) 

Manager: Ralph James 

Exhibit Areas: Main floor, 9,000 sq. ft.; 
floor, 13,761 sq. ft. 

Services included in Rent: PA System main floor, 
clean-up, maid, porter, lights, stage labor 
extra 

Floor Load: Unlimited 

Ventilation: Air-conditioned 

Ceiling Height: Main floor, 35 ft 

PA System: Available 

Dimensions, Opening to Exhibit Hall: 7 ft. x 7 ft. 

Columns: Main floor, 6 under balcony 

Loading Facilities: Ramp with uppley set-up 

Storage Areas: 800 sa. ft, in basement 

Meeting Rooms: 2 (700) 

Facilities for Food Functions: Hotel next door 

Parking Facilities: 2,000 cars within one block 

Distance from Business District: | block 


basement 


.; basement, 9 ft. 


Battery Park Hotel (HSMA) 


Battle Square (Phone: Alpine 2-821!) 

Manager: George L. Chumbley. Jr. 

Sales Manager: Mrs. Betty Lou Yarborough 

Convention Season: Ali year 

Largest Group Accommodated: 300 (150 rooms, 
5 suites available 

Air Conditioning: 60% of bedrooms, 3 banquet 
and meeting rooms 

Convention Rates: Saale: 5.00-10.00; Double: 7.00- 
14.00; Suites: 20.00-35.00. European plan 

No. Mtg. Rms, & Capacity of Largest: 5 (500) 

No, Banquet Rms, & Capacity of Largest: 5 (350) 

Group Meal Rates: Breakfast: |.25; Lunch: 2.00; 
Dinner: 3.00 

Liquor: No 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: |,400 sq. ft. on one floor 

Audio-Visual Aids. PA system, spotlights, black- 
boards, easels, movie screens 

Stage: Available 

Sports Facilities: Golf, riding, tennis, swimming 


George Vanderbilt Hotel (HSMA) 


75 Haywood St. (Phone: Alpine 2-767!) 

Manager: W. D. Turner 

Convention Season: All vear 

Largest Group Accommodated: 300 (125 rooms, !2 
suites available) 

Air Conditioning: Entire hotel 
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Convention Rates: Single: 5.00 to 8.00; Double: 
8.00 to 14.00; Suites: 20.00 to 34.00. European 
No. Mtg. Rms. & Capacity of Largest: 5 (400) 
No. Banquet Rms, & Capacity of Lacgest: (400) 
Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner: 3.00 
Liquor: Served in hotel 
Charges tor Mtg. Rms.: None 
Charges for Exhibit Areas: None 
xhibit Space: 5,000 sq. ft. on one floor, part 
separate area 
Audio-Visual Aids: 
jectors available 
Stage: Available 


PA system, spotlights, pro- 


Grove Park inn—Fairway Motor Lodge 
(HSMA) 


Macon Ave, (Phone: AL 2-2711; TWX: AZ52) 

Managing Director: George Stobie 

Sales Manager: Ronald T. Larsen 

Conventio.u Season: Mid April through Oct. 

Largest Group Accommodated: 400 (190 rooms, 8 
suites available) 

Air Conditioning: Some bedrooms, banquet halls 

Convention Rates: Single: 18.00-19.00; Double: 
30.00-32.00; Suites: 45.00-75.00. American 

No. Mtg. Rms. & Capacity of pet 9 (500) 

No. Banquet Rms. & Capacity of Largest: 4 (550) 

Group Meal “ates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 4, 

Liquor: Not served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Area: None 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, !4émm 
sound projector, screens, All size projectors 
available 

Stage: Yes 

Sports Facilities: Croquet, horseshoes, golf, tennis, 
swimming, shuffleboard, archery, riding, bil- 
iards, pingpong 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc, (see pg. 29) 


Mayview Manor 


Manager: Pau! Faber 

Sales Manager: Rush Strayer 

Convention Season: June-mid Sept. 

Largest Group Accommodated: 250 (120 rooms, 
10 suites available) 

Convention Rates: Single: 16.00-18.00; Double: 
28.00-3 Suites: 25.00. American 

No. Mtg. Rms. & Capacity of Largest: 3 (400) 

No. Banquet Rms. & Capacity of Coroeats 1 (300) 

Liquor: Not served 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes (18x24) 

Sports Facilities: Golf, swimming, tennis, putting 
green, horseback riding, badminton, ping pong, 
horseshoes 


CHARLOTTE 


Railroads: So. Ry.: S.A.L.; & N.; Nor. Sou. 
Airlines: CAP, DAL, EAL, ‘PA, SOU 


AUDITORIUMS 


Charlotte Coliseum 


2700 N. Independence Blvd. (Phone: EDison 3-983!) 

Manager: Pau! Buck 

Exhibit Areas and Square Footage of Each: 60,000 
sq. ft. Arena, 21,000 sq. ft.; Lobby 3,300 sq. ft.; 
Concourse, 14,500 sq. ft.;\ Exhibition Area A, 
10,900 sq. ft.; Exhibition Area B, 8,700 sq. ft. 

Rental Fees and Services: 500.00 per day. No serv- 
ices or employees included 

Floor Load: Unlimited Ventilation: Forced Air 

Ceiling Height: |/4 ft. PA System: Altec 

Dimensions, Opening to Exhibit Hall: 14 ft. high, 
2 ft. wide 

One, Location and Dimensions: Arena floor, 


Current and Utilities Available: 120, 208V, 3 phase, 
4 wire electric outlet 

Loading Facilities: |4'4'' door 

Location of Storage Areas: Adjacent to pplidiog 

Number of Meeting Rooms and Capacities: 
rooms, including theater for 2, 

a for Food Functions: Catered banquet 
or 

Parking Facilities: 3,400 cars 

Distance from Business District: 3'/2 miles 


Park Center Auditorium 


310 N. Cecil St. (Phone: FRanklin 6-5743) 

Manager: C. L. Jordan 

Exhibit Areas: 25,642 sq. ft. in seperate areas in- 
cluding 14,700 sq. ft, in one area. 

Rental Fees and ‘Services included in Rent: Local 
sponsor $200., out of city sponsor $275, daily 

Ventilation: Air conditioned 

PA System: 7 

Ceiling Height: 22' 


SALES MEETINGS/Part I] 


Columns, Locations and Dimensions: ad a. center 
separating concourse ‘rom main flo 

Current and Utilities Available 11/0 ond 220 AC 

Loading Facilities: Same level 

Location, Size of Storage Areas: 2 rooms, ap- 
a ergximately 16’ x 25' ig 

=e Rooms and Capacities: One civic room 

— ed in exhibit footage 

Facilities for Food Functions: Kitchen for caterer, 
banacet up to 1,500 persons 

Parking Facilities: Ample 

Distance from Business District: |! mile 


Hotel Wm, R. Barringer 


426 N. Tryon St. (Phone: ED 3033!) 

Manager: Murray Henderson 

Convention Season: Al! year 

Looe Group Accommodated: 200 (200 rooms, 

suites gg j 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Convention Rates: Single: from 5.50; Double: 
from 9.00; Suites: from 17.00 

No. Mtg. Rms. & Capacity of Largest: 4 (200) 

No. Banquet Rms. & Capacity of Largest: 4 (200) 

Group Meal Rates: Breakfast: |.25; Lunch: 2.50; 
Dinner: from 

Liquor: Beer and wine served only 


Net Exhibit Space: 2.000 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights 


Hotel Charlotte 


Cor. Trade & Poplar Sts. (Phone: EDison 2-112!) 

Manager: Kenneth B. Cross 

Convention Season: Al! year 

Largest Group Accommodated: 500 (400 rooms, 
7 suites available) 

Air Conditioning: bedrooms, banquet and meet- 
ing rooms 

Convention Rates: Single: 6.00-11.00; Double: 9.00- 
14.00; Suites: 17.50-32.50. European 

No. Mig. Rms, & Capacity of Largest: !2 (700) 

No. Banquet Rms. & Capacity of Largest: !2 (600) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 3.50 

Liquor: Beer only 

Charges for Mtg. Rms.: No charge for conventions 

arg for Exhibit Areas: 10,00 up 

Net Exhibit Space: 6,000 sq. ft. on one floor, 
included in meeting areas 

Audio-Visual Aids: PA system, spotlights, screens, 
closed-circuit TV 

Stage: Available 

Sports Facilities: Golf, ice skating (indoors) 


FONTANA DAM 


Airlines: Served thru Knoxville 


Fontana Village Resort 
See Advertisement, Page 173 
(Phone: 2105, 2145, 2875) 
Manager: Major O. A. Fetch 
Sales Manager: Lucile K. Boyden 
ention Season: May-June |5, Sept.-Nov. | 
Largest Group Accommodated: 200 (56 rooms, 
cottages available) 
Convention Rates: Single: 5.00-6.00; Double: 6.00- 
9.00; Cottages: 9.00-17.00. European. 
No. Mtg. Rms. & Capacity of Largest: 8 (750) 
No. Banquet Rms. & Capacity of Largest: 2 Fay 
Group Meal Rates: Breakfast: 1.20; Lunch: 1.50 
Dinner: 2.00 
Liquor: Served in private convention 
Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: None 
Net Exhibit Space: 6,050 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights 
Stage: Available 
Sports Facilities: All types of sport and recrea- 
tional facilities 


club room 


GREENSBORO 


Railroads: A. & Y.; So. Ry 
Airlines: CAP, EAL, PAI 


AUDITORIUM 


Greensboro Auditorium-Coliseum 


W. Lee St. (Phone: BR 5-856!) 
Manager: Robert H. Kent 

Exhibit Areas: 55,000 sa. ft. in three rooms 

Rental Fees: Upon request 

Floor Load: Unlimited 

Ventilation: Air-conditioned 

Ceiling Height: 65 ft. 

PA System: Yes 

Dimensions, Opening to Exhibit Hall: 16 ft. by 18 


No. of Elevators and Capacities: None required 


SALES MANAGEMENT 


Columns, Location and Dimensions: None 

Current and Utilities Available: 110, 220, 440, 
drains 

Loading Facilities: Yes 

Location, Size of Storage Areas: Lower level, 
17,000 sq. ft. 

Number of Meeting Rooms and Capacities: 7 
rooms (total capacity 14,000) 

— to Handle Food Functions: Banquet for 


Parking Facilities: 3,000 paved and lighted spaces 
Distance from Business District: 3 miles 


The King Cotton 


E, Market & Davie Streets (BR 2-8/8!) 

Manager: Haywood Duke 

Resident Manager: Rogers Rudd 

Convention Season: Al! year 

Largest Group Accommodated: 400 (213 rooms, 
12 suites available) 

Air Conditioning: Bedrooms, meeting, banquet 
rooms, except ballroom 

Convention Rates: Single: 6.00 to 10.00; Double: 
9.00 to 12.00; Suites: 20.00 to 30.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (400) 

No. Banquet Rms. & Capacity of Largest: 4 (400) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 3.50 

Liquor: Not served 

Charges for Mtg. Rms.: 15.00 to 200.00 

Charges for Exhibit Areas: 200.00 

Net Exhibit Space: 4,200 sq. ft. on one floor, in- 
cluded in meeting areas 

Audio-Visual Aids: |4mm projectors, PA system, 
spotlights 

Stage: Available 


O. Henry Hotel 


Elm and Bellemeade (Phone: BRoadway 2-717!) 

Manager: Nolan 8B. Willi tems 

Convention Season: Al! yea 

Largest Group pecommodeted: 350 (300 rooms, 
4 suites available) 

Air Conditioning: Banquet and meeting rooms, 
50% bedrooms 

Convention Rates: Single: 4.00-9.00; Double: 7.00 
10.00; Suites: 12.00-15.00. European 

No. Mtg. Rms. & Capacity of Largest: 3 (400) 

No. Banquet Rms. & Capacity of Largest: 3 (350) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00 up; 
Dinner: 3.50 up. 

Liquor: A.B.C. stores 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: Depends on size of 
convention 

Net Exhibit Space: | 400 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 


Sedgefield Inn 


(Phone: BR 2-7154) 

Manager: Harold Colvert 

Convention Season: Al! year 

Largest Group Accommodated: 150 (100 rooms 
available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 8.00 to 18.00; Double: 
12.00 io 20.00; Suites: 18.00 to 20.00 

No. Mtg. Rms. & Capacity of Largest: 5 (400) 

No. Banquet Rms. & Capacity of Largest: 5 (400) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00 
up; Dinner: 5.00 up 

Liquor: Not served 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Stage: Available 

Sports Facilities: Golf, swimming, horse back rid- 
ing 


HIGH POINT 


Railroads: So. Ry.; H. Pt. R. A. & S.; H. Pt. T 
& D. 
Airlines: CAP, EAL, PAI 


Sheraton Hotel 


314 N. Main St. (Phone: 2251!) 

Manager: Arthur G. Corpening Jr. 

Sales Manager: Dan Clark 

Convention Season: All year 

Largest Group Accommodated: 300 (200 rooms, 
3 suites available) 

Air Conditioning: 50 Bedrooms, banquet halls 
Convention Rates: Single: 4.50 to 8.00: Double: 
7.00 to 12.00; Suites: 12.50 to 17.50. European 

No. Mtg. Rms, & Capacity of Largest: 5 (300) 

No. Banquet Rms. & Capacity of Largest: 5 (150) 

Group Meal Rates: Breakfast: .65; Lunch: 1.65; 
Dinner: 2.50 

Liquor; Not served in hotel 

Charges for Mtg. Rms: None 

Charges for Exhibit Areas: ‘“w 

Net Exhibit Space: 8,000 sq. ft. on two floors, in- 
cluded in meeting areas 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf 


NOVEMBER 20, 1959 


PINEHURST 


Railroads: S.A.L. 
Airlines: PAI 


The Carolina 


(Phone: Cypress 4-291!) 

Manager: Daniel O. Delany 

Sales Manager: William C. Sledg e 

ae Season: Dec.-Jan. Feb. (small groups) 

and May (large groups) 

ream Group Accommodated: 450 (250 rooms, 
6 suites available) 

Convention Rates: Single: 
12.00 for parlor use. American 

No. Mtg. Rms. & Capacity >f Largest: 5 (700) 

No. Banquet Rms. & Capacity of Largest: 2 (700) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 4.00 

Liquor: Served in hotel via A.B.C. stores 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: Nominal 

Net Exhibit Space: 32,000 sq. ft. on one floor, 
separate area 

Audio-Visua| Aids: PA system, spotlights, !émm 
projector 

Stage: Available 

Sports Facilities: Golf, tennis, horesback riding, 
bowling green, trap shooting, outting areens 

Hotel Representative: Robert F. Warner, Inc. (see 
pg. 29) 


RALEIGH 


Railroads: So. Ry.; S.A.L.; 
Airlines: CAP, EAL, PAI 


AUDITORIUM 


State Fair Arena 


P. O. Box 5565 (Phone: TEmple 2-7549) 

Manager: Dr. J. S. Dorton 

Exhibit Areas: Within arena, 25,000 sq. f 
tional buildings, 150,000 sa. ft. 

Rental Fees: From $250 to $500 per day 

Floor Load: Unlimited 

Sports Facilities: Golf courses nearby 


No, So. 


16.00; Double: 28.00; 


Ventilation: Forced air 

Ceiling Hei mi 60 ft. minimum 

PA System: 

Dimensions, Opening to Exhibit Hall: 10.5 ft. by 
16 ft. to Arena floor; 7 ft. by 9 ft, to lobby dis- 
play areas 

No. of Elevators and Capacities: one 7 by 9 ft. to 
lobby display areas a 

Columns, Location and Dimensions: None within 
arena. Several in display areas 

Current and Utilities Available: 600 KWH, 110-220 
SP, 220 3-PH 

Loading Facilities: Ramps, fork lift 

Railroad Sidings: Seaboard Airline Rail Road 
siding across the highway from fair grounds 

Location, Size of Storage Areas: Limited stora 
areas within Arena; indoor and outdoor faci 
ties adjacent 

Number of Meeting Rooms and Capacities: 
Lounge, 200; Ten or more rooms for groups of 
15 to 40 

Facilities to Handle Food Functions: Can serve 
| iy on Arena floor or 1,000 in industrial build- 


Parking Facilities: 10,000 
Distance from Business District: 3 miles 


Hotel Sir Walter 
400 Fayetteville (Phone: TEmple 2-771|—Teletype 
RL 5070) 


Manager: Arthur E. Buddenhagen 

Sales Manager: Mrs. Lee Dunnagan 

Convention Season: All year 

Largest Group Accommodated: 400 (225 rooms, 
1S suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.75 to 11.00; Double: 
8.50 to 15.00; Suites: 19.00 to 35.00. European 

No. Mtg. Rms. & Capacity of Largest: 7 (450) 

No, Banquet Rms. & Capacity of Largest: 2 (350) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Dinner: 2.50 

Liquor: Not served in hotel 

Charges for Mtg. Rms.: None for conventions 

Charges for Exhibit Areas: Nominal fee for com- 
mercial exhibits 

Net Exhibit Space: 3,000 sq. ft. not on one floor, 
included in meeting areas 

Audio-Visual Aids: PA system, spotlights 

Stage: Portable 


Best ‘time out’ spot 
in 50 states! 


It takes two things to make a suc- 
cessful convention—play and work. 
Here at the fabulous Fontana Village 
Resort, high in the Great Smokies, 


we've teamed up with Mother 
Nature to provide the “time out’ 
fun that makes the job 
more resultful, more memorable, 
more profitable. A special color 
film will be sent at your request. 
Write for a preview of what we are 


" FONTANA 
VILLAGE 


NORTH CAROLINA 


“time on” 


NORTH DAKOTA 
continued 


SAPPHIRE 


Sapphire Valley Inn and Golf Club 

(HSMA) 

Phone: Cashiers, N. C, 2101) 

Manager: M. M. Witherspoon 

Convention Season: May, June, Sept., O 

Largest Group Accommodated: rs 70 rooms, 4 
suites available 

Convention Rates: 19.00 per n merican 

No. Mtg. Rms. & Capacity of ey 5 (150) 

No. Banquet Rms.: § 

Group wees Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner —, 

Liquor: Served 

Charges for Mtg Rms.: None 

Charges for Exhibit Areas c 

Net Exhibit Space: 3,000 sq n one floor 

Audio-Visual Aids: Spotlights mm sound pro 

ae > Mey es } tenr mming, hiking, 

Hotel Represents tive: Pre Representa 
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WINSTON-SALEM 


Rellroeds: S . Fee & W.; W.S.S.B. 
Airlines PAI 


Carolina Hotel 


407 W. 4th St. (Phone: 2-118!) 

Manager: R. E. O'Connell 

Convention Season: All year 

Largest ae Accommodated: (100 rooms and 
5 $s vaiiabie 

Convention "Rates: Single: 4.00; Double: 6.50; 
suites 5.00 

No. Mtg Rms. & Capacity of Largest: 2 (300) 

No. Banquet Rms. & Capacity of Largest: | (100) 

Group Meal Rates: Breakfast: .60 to 1.00; Lunch: 
1.00 to 2.00; Dinner: 1.50 to 3.50 

Liquor: Not served in hotel 

Air Conditioning: Banquet & meeting rooms, some 
bedrooms 

Net Exhibit Space: 5,000 sq. ft. on one floor 
lights, stage 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 


Hotel Robert E. Lee (HSMA) 


Sth & Cherry Sts. (Phone: Park 2-616!) 

banager: Douglas Boyle 
les Manager: Ernest J. O'Banion 

Convention Season: All year 

Largest Group Accommodated: 500 (225 rooms, 
5 suites and 8 studio combinations available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.00 to 9.00; Double: 
8.00 to 13.00; Suites: 27.50-38.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (500) 

No. Banquet Rms. & Capacity of Largest: 8 (500) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Dinner: 2.50 

Liquor: Not served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 3,700 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screens 

Stage: Yes 


NORTH DAKOTA 


BISMARCK 


Railroads: No. Pac.; 
Airlines: FAL, NWA 


Soo Line 


Hotel Patterson 
422 Main St. (CA 3-4660) 


Manager: Frank Hayes 
Convention Season: Al! year 
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Largest Group Accommodated: 300 ('50 rooms 
available) 

Convention Rates: Single: 3.00; Double: 4.50; 
Suites: 8.00 to 18.00 

No. Mtg. Rms. & Capacity of Largest: 5 (450) 

No. Banquet Rms, & Capacity ef Largest: 5 (450) 

Group Meal Rates: Breakfast: .75; Lunch: 1.25; 
Dinner: 1.75 

Liquor: Served in hotel 

Charges for Exhibit Areas: 8.00 to 20.00 

Net Exhibit Space: 4,500 sq. ft. 

Audio-Visual Aids: PA system 

Stage: Available 


FARGO 


Railroads: Nor. Pac., Great Nor. 
Airlines: NOR, NWA 


Gardner Hotel 


26 Roberts St. (Phone: 2-2556) 

Manager: T. L. Powers 

Convention Season: Al! year 

Largest Group Accommodated: 340 (125 rooms, 
9 suites —— 

Air Conditioning: Banauet and meeting rooms, 
some bedrooms 

Convention Rates: Single: 5.00 to 10.00; Double: 
7.50 to 12.00; Suites: 12.00 to 15.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (500) 

No. Banquet Rms. & Capacity of Largest: 8 (300) 

Group Meal Rates: Breakfast: |.25; Lunch: 1|.50; 
Dinner: 2.00 

Liquor: Served in hotel 

ree for Mtg. Rms.: 10.00 to 50.00 if no meals 


Net “Exhibit Space: 5,627 sq. ft. on two floors, 
included in meeting areas 

Audio-Visual Aids: PA system, spotlights, screen 

Stage: Available 

Sports Facilities: Golf, swimming, nearby 


Grave Hotel 


(Phone: 5-555!) 

Manager: B. M. Ness 

Convention Season: Al! year 

Largest Group Accommodated: 225 (100 rooms, 
10 siutes available) 

Air Conditioning: 25 bedrooms, ali banquet and 
meeting rooms 

Convention Rates: Single: 5.00 to 7.50; Double: 
7.50 to 12.00; Suites: 10.00 to 12.00. European 

No. Mtg. Rms. & Capacity of be est: 5 (185) 

No. Banquet Rms. & Capacity of Largest: 5 (185) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
Dinner: 1.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 35.00 

Charges for Exhibit Areas: 10.00 to 35.00 

Net Exhibit Space: 2,500 wi ft. on one floor, in- 
cluded in meeting area 

Audio-Visual Aids: PA walai spotlights, !émm 
projector 

Stage: |6' x 36’ 


GRAND FORKS 


Railroads: Nor. Pac.; Gt. Nor. 
Airlines: NWA, NCA 
AUDITORIUM 


Grand Forks Armory Auditorium 
615 N. First (Phone: 2-315!) 


SHERATO 


THE.SHERATON — 


IN AKRON, OHIO 
Air-conditioned function rooms of 
all sizes. Ballroom accommodates 800. 
FREE PARKING for registered guests. 
New Specialty Room featuring 
Steaks and Chops THE MERRY MAN 
TAVERN — Complete menus. 


Expert Convention Staff 
WILLIAM T. BIGLER 
General Manager 


Manager: Ken N. Larson 

Exhibit Areas: 26,000 sa. ft. 

Rental Fees and Services: From !0.00 to 75.00 per 
rental period, Rental depreciation after three 
days 30%. Services include PA systems, stages, 
piano, chairs (tables when not used for com- 
mercial purposes) 

Floor Load: Unlimited 

P. A. System: Yes 

Dimensions, Opening to Exhibit Hall: 16 by I4 ft. 
—ramp loading 

No. of Elevators: One-dock loading 

Current and Utilities Available: 170, 

Loading Facilities: Yes 

Location, Size of Storage Areas: Depends on ex- 
hibitors 

Number of Meeting Rooms and Capacities: I! 
rooms—up to 

Facilities to Handle Food Functions: Banquet up 


to 
Parking Facilities: Yes 
Distance from Business District: 3 blocks 


Dacotah Hotel 


106 N. Third (Phone: 4-53!) 

Manager: Keith V. Bacon 

Convention Season: Al! yea < 

Largest Group Accommodated: 150 rooms, 2 suites 
available 

Air Conditioning: Banquet iialls 

Convention Rates: Dou ble e: 7.50-11.00; Suites: 16.00, 
European 

No. Mtg. Rms. & Capacity of Largest: 2 (200) 

No. Banquet Rms.: 2 

Liquor: Served in hote 

Charges for Mtg. Rms.: 25.00 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes 


Ryan 

23 N. Third (Phone: 4-422 

Manager: Bi!! Micklin 

Convention Season: A!! year 

Largest Group Accommodated: 150 (110 rooms, 3 
suites available) 

Air Conditioning: 3 bedrooms, 2 banquet halls 

Convention Rates: Single: 6.00-|!.50; Double: 7.50- 
15.00; Suites: 15.00-25.00. European 

No. Mtg. Rms. & Capacity of Largest: 5 (200) 

No. Banquet Rms. & Capacity of Largest: 3 (250 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: |0.00-25.00 

Audio-Visual Aids: PA system. Projectors are 
available 

Sports Facilities: Golf, bowling 


MINOT 


Railroads: G.N.: Soo 
Airlines: FAL, NOR 


AUDITORIUM 


Minot Municipal Auditorium 
(Phone: TE 5-214!) 


Manager: Charles V. Stenersen 

Exhibit Areas?” 19,325 

Rental Fees and Services included in Rent: $75 
to $300 

Floor Load: No limit 


Sheraton Hotels in the 
U.S.A., Hawaii and Canada 
AST 


SENGNED, Mess. 
‘ ROCHESTER 


BINGHAMTON, N.Y. 
PROVIDENCE 


OWEST 
CHICAGO INDIANAPOUS 
DETROIT FRENCH LUCK, Ind. 
CLEVELA AND, Ohio RAPID CITY, S. D. 
CINCINNATI SIOUX CITY, lowa 
ST tOuls SIOUX FALLS, S. D. 
OMAHA CEDAR RAPIDS, lowa 
AKRON 
SOUTH 
LOUISVILLE NEW ORLEANS 
DALLAS MOBILE 
ST COAST 
SAN FRANCISCO PASADENA 
LOS ANGELES PORTLAND, Oregon 
HAWAI 
HONOLULU 


MONTREAL 


A 
NIAGARA FALLS, Ont, 
TORONTO HAMILTON, Ont. 


SHERATON HOTELS 


SALES MEETINGS/Part I| SALES MANAGEMENT 


Ventilation: Blower 
geies Mu 35’ 
System: 


s 

Sane Locations and Dimensions: None 
Current ‘and Utilities Available: ||0-220 
Meeting Rooms and Capacities: Two; !25 to 175 
Facilities for Food Functions: Banquet up to 2,000, 

outside catering 
Parking Facilities: Adjacen 
Distance from Business District: Three blocks, 


Clarence Parker Hotel 


Ist St. & Ist Ave., S.E. (Phone: 51-153) 

VP & Gen. Mgr.: "Ruth vase Flowers 

Convention Season: All yea 

Largest Group Ranameredeteds 256 (131 rooms 
and 3 suites available) 

Cypeiies Rates: Single: 4.00 to 6.00; Double: 
7.25 to 9.50; Suites: 15 00 to 20.00 

No. Mtg. Rms. & Capacity of Largest: 3 (300) 

No. Banquet Rms. & Capacity of Largest: 3 (300) 

Liquor: Served in hotel 

Air Conditioning: Banquet ond Rey vy: rooms 

Charges for Banquet & Mtg. : 5,00 to 35.00 

Net Exhibit Space: 4,000 sa. ft. oy ‘one floor 

Audio-Visual Aids: PA system 

Stage: Available 


AKRON 
Railroads: Penn.: 


B. & O.; Erie; A.C. & Y.; 
A. & B.B. 
Airlines: AAL, CAP, EAL, UAL 


Sheraton Hotel (HSMA) 


See Advertisement, Page 174 

259 S. Main Street (Phone: Jefferson 5-187I— 
Telegraph AK 99) 

eee: William T. Bigler 

Sales Manager: James W. - donee 

Convention Season: Al/| ye 

Largest Group Aosamancdatet: 700 (325 rooms, 
16 suites available) 

Air Conditioning: Bedrooms, banquet and meet- 
ing rooms 

Convention Rates: Single: 7.50-!1.50; Double: 
11.50-15.50; Suites: 25.00 to 40.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (800) 

No. Banquet Rms. & Capacity of Largest: 10 (600 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.25; 
Dinner: 3.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: Vary 

Net Exhibit Space: | 344 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, black- 
boards, screens 

Stage: Available 


CINCINNATI 


Railroads: B. & O.; - & O.; C.N.O. & T.P.; 
N.Y.C.; Erie; L. & N & We roam. 
Airlines: th "DAL, tei PAI, 


CONVENTION BUREAU 

Cincinnati Convention & Tourist Bureau 
714 Union Central Bldg. (2) 

J. S. Turner, Executive Vice President 


AUDITORIUMS 


Cincinnati Gardens, Inc. 


2250 Seymour Ave. (Phone: REdwood |!-8300) 

Manager: Alex Sinclair 

Exhibit Areas: Two buildings, 30,000 sq. ft. and 
40,000 sq. ft. 

Rental Fees: Depends on time of year 

Floor Load: | 500 ibs. per sq. ft. 

—_ Height: One building 72', other building 


PA Mateii Yes 

Dimensions: Opening to Exhibit im 14 ft. 

Current and Utilities Available: A! 

Columns, Location and Diascianes None 

Railroad Sidings: Nearby 

Size of Storage Areas: 9,000 te he 

Number of Meeting Rooms: everal small rooms, 
| large room 

Parking Facilities: For 2,200 cars 

Distance from Business District: 8 miles 


Cincinnati Music Hall 
1243 Elm St. (CHerry 1-3086) 
Manager: Chas. W. Bauer, Jr. 


NOVEMBER 20, 1959 


Exhibit Areas: ‘South Hall, 22,500 sq. ft.; North 
Hall, 22,500 sq. ft.; Ballroom, 22,500 ‘sq. ft.; 
Foyer, 6,000 sq. ft, (buildings separate but 
a ) 

Services Included in Rental: Heat, general light- 
ing, water, cleaning 

Floor Load: South and North Halls, unlimited; 
other areas, 150 Ibs. per sq. ft. or more 

Ventilation: Forced draught and air conditionin 

Ceiling Heights: South Hall, |9 ft.; North Hall, 
40 ft.; Foyer, 40 ft. 

PA System: Available 

Dimensions: Ganon, to Exhibit Hall: Accommo- 
dates largest trailers 

Elevators and Capacities: One to Ballroom, 6,000 
Ibs—9'3"'x10'x18'5" 

Columns: South Hall only, 21 by 17 ins., two 
rows, 2! ft. longitudinal, 30 ft. lateral 

Utilities: Gas, water, steam, sewerage, telephone, 
110-220 AC 4-wire. |- and 3-phase & DC 

Loading Facilities: Drive in at street level 

Storage Facilities: Ample, adjacent storage to 
accommodate full exhibit capacities 


In Cincinnati: 
THE SHERATON-GIBSON 
IT’S THE LARGEST INTHE CITY .. 


liest! 1000 rooms all with TV and radio, 950 air-conditioned. 24 func- 
tion rooms serving from 10 to 1700 and up to 1000 for banquets — 


. the most popular. . 


Meeting Rooms and Capacities: North Hall (if 
not used for exhibits), 5,700; Auditorium, 3,718; 
Ballroom, 2,000; 12 small rooms, 300 total 

Facilities for Food Functions: Bars, restaurants, 
acy size banquet (1,900 in one room; 5,500 in 


ee) 
Parking Facilities: 500-car municipal lot across 
street, plus private lots for |,000 cars 
Distance from Business District: Seven blocks 


Netherland-Hilton (HSMA) 
See Advertisement, Page 33 

Fifth & Race Sts. (Phone: MA 1|-3800—Telegraph 
Cl 244) 

Gen. Manager: Louis E. Del Coma 

Sales Manager: James D. McDonough 

Convention Season: All year 

Largest Group Accommodated: |,200 (550 rooms, 
60 suites available) 


Te Bs OS Be Be Se Oe SY 
\E\E EEE EVE ER 


. the friend- 


all air-conditioned. Free overnight parking for registered guests. 


Ann Kroger 


EAST ALBANY 
NEW YORK ROCHESTER 
BOSTON a al 
WASHINGTON 

PITTSBURGH 

BALTIMORE MIDWEST 
PHILADELPHIA CHICAGO 
PROVIDENCE DETROIT 
SPRINGFIELD, Mass. CLEVELAND 


CINCINNATI 


RACUS AK 
BINGHAMTON, N.Y. INDIANAPOUS 


Sales Manager 


CEDAR RAPIDS, lowa PASADENA 
PORTLAND, Oregon 

LOUISVILLE " 

DALLAS 

NEW ORLEANS 


FRENCH LICK, ind. MOBILE, Alabama 
RAPID CITY, S.0. WEST COAST 

SIOUX CITY, lowa SAN 
SIOUX FALLS, S. DB. LOS ANGELES 


FRANCISCO NIAGARA FALLS, Ont. 


HAMILTON, Ont 


Meeting in 


CLEVELAND ? 
Fly the 


Extra Care Line 


Less time en route .. . smoother 
flying and greater on-time 
dependability ... service from 
most major cities 


For convention and post-convention 
tour planning, call or write 
M. M. Mathews, Mgr., 
Convention Sales, 36 S. Wabash, 
Chicago 3, Ill. 


in CLEVELAND 


WHEN YOU 
MEET AT THE 


Monger Hoth 


Service plus superb meeting-room 
facilities insure the success of your 
meeting at the Manger Hotel. 
Every detail is handled with care, 
precision and foresight by an ex- 
perienced staff. Air-conditioned 
function rooms for up to 1,000— 
with efficient Manger service at 
every step! Cleveland's only 100% 
air-conditioned downtown hotel! 


For details, contact James L. Barber, Mgr. The Man- 
ger Hotel, Chester Ave. and East 13th St., Cleve- 
land, O. ‘Phone: Tower 1-2345, Teletype: ‘cv-605 
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OHIO 
Cincinnati continued 


Air Conditioning: Most bedrooms, all banquet 
and meeting rooms 
7.25-17.25: Double: 


Convention ates: Single: 
12.50-16.00; Suites: from 27.75. European 

No, Mtg. Rms. & Capacity of Largest: 20 (1,500) 

No. _— Rms. & Capacity of Largest: 20 
(1,100) 

Group Meaj Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 22.000 sq. ft. on one floor, 
included in meeting areas 

Audio-Visual Aids: PA system, spotlights, screens 

Stage: Available 


Sheraton-Gibson Hotel (HSMA) 


See Advertisement, Page 175 
| eae St. (Phone: MA 1!-6600—Teletype Ci 
59) 


General Manager: John H. Scheibly 

Sales Manager: Ann Kroger 

Convention Season: All year 

Largest Group Accommodated: |,200 (600 rooms, 
25 suites availabie) 

Ale Conditioning: 95% of bedrooms, all banquet 

eeting rooms 

Convention Rates: Single: 6.00 up; Double: 9.00 
up; Suites: 25.00 up. European 

No. Mtg. Rms. & Caoacity of largest: 24 (1,700) 

No. Banquet Rms. & Capacity of Largest: 24 
(1.000) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 3.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Variable 

Charges for Exhibit Areas: Variable 

Net exhibit Space: 20 000, not ail on one floor 

Audio-Visual Aids: PA system, spotlights film 
projectors on rental basis, Closed-circuit TV 

Stage: Yes 

Sports Facilities: Bowling 

Hotel Representative: Lé« 
Associates, Inc. (see pg. 29), 


Hotel Sinton 


4th & Vine Sts. hone DUnbar 1-1200) 

Manager: Arthur Denterlein 

Sales Manager: Fer H. Bockweg 

Convention Season: Al! year 

Largest Group Accommodated: 550 (300 rooms, 
25 suites available 

Air Conditioning: 75% Bedrooms. banquet and 
meeting rooms 

Convention Rates: Single: 5.50 to 11.00: Double: 
8.50 to 14.00; Suites: 20.00 to 38.50. European 

No. Mtg. Rms. & Capacity of Largest: 8 (600) 

No. Banquet Rms. & Capacity of Largest: 8 (500) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.25: 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 9,881 sq. ft. on one floor, in 
cluded in meeting areas 

Audio-Visual Aids: Ba system, spotlights, screens, 
blackboards, easels 

Stage: Available 

Sports Facilities: Bowling 


Terrace Hilton Hotel (HSMA) 


See Advertisement, Page 33 
ay, Sixth St. (Phone: DU 1-4000; Telegraph C! 
84) 


Gen. Manager: Louis E. Del Coma 

Sales Manager: James D. McDonough 

Convention Season: Al! year 

Largest Group Accommodated: 500 (20 rooms, 
20 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 1!2.25-18.25; 
16.50-22.50: Suites: from 35.00. European 

No. Mtg. Rms. & Capacity of Largest: 23 (500) 

No. Banquet Rms. & Capacity of Largest: 23 (375) 

Group Meai Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, spotlights, screens 

Stage: Available 

Sports Facilities: Ice skating 


CLEVELAND 


Railroads: B. & O.; Erie; N.Y.C.; Penna.; W. & 

L.E.; CV; N. & S.S.; N.Y.C. & St. Li: RT. 
Airlines: AAA AAL, CAP, EAL, LCA, NWA, 
TCA, TWA, UAL 


Double: 


CONVENTION BUREAU 


Cleveland Convention & Trade Show Bureau, Inc. 
511 Terminai iower (13) 
Edward C, Brennan, Executive Vice President 


AUDITORIUMS 


Cleveland Municipal Auditorium 
Lakeside at East 6th St. (MAin 1-8300) 


Manager: Paul Hurd 

Exhibit Areas: 250,000 sq. ft. 

Rental Fees and Services: $.20 per sq. ft.; all 
house services 

Floor Load: Uniimited 

Ventilation: Forced and air conditioning 

Ceiling Height: 24 ft. under trusses 

PA System: Available 

Dimensions, Opening to Exhibit Hall: 14/2 by 


‘9 ft. 

Elevator Capacities: 6,000 Ibs. 

Columns: In South Hall only 

Utilities: = and DC current; compressed air, hot 
water, 

Loading Facilities: Truck ramps leading into 
building 

Storage Areas: Ample 

Meeting Rooms and Capacities: Seven rooms with 
capacities from 150 to 3,000 

3700 Euclid Ave. (EN 1!-3700) 

Facilities for Food Functions: Can handle banquet 
for 2,500 

Parking Facilities: 7,000 cars 

Distance from Business District: Eight-minute walk 


Cleveland Arena 

3700 Euclid Ave. (EN |-3700) 

Manager: James C. Hendy 

Exhibit Areas: 20,000 sq. ft. 

Rental Fees and Services: Rental depends on 
even? and includes light and heat 

Ceiling Height: 70 ft PA System: Available 

Utilities: Every type 

Meeting Rooms and Capacities: One, seats 120 

Facilities for Food Functions and Banquet 
Capacity: Can handle banquet of 120 

Parking Facilities: Available 

Distance from Business District: 1.8 miles 


Sheraton Cleveland Hotel 
(HSMA) 


See Advertisement, Page 177 


Public Square (Phone: TOwer |-8000) 

Managing Director: Robert F. Brydle 

Sales Manager: Ralph G. Moorhouse 

Convention Season: Al! year 

Largest Group Accommodated: |!200 (600 rooms, 
40 suites available) 

Air Conditioning: Bedrooms, all banquet and 
meeting ro 

Convention Rates: Sing e: 6.50 to 11.00; Double: 
10.50-14.50; Twins: 13.50-20.50; Suites: 34.00 to 
60.00. European 

No. Mtg. Rms. & Capacity of Largest: 27 (1,700) 

No. Banquet Rms. & Capacity of Largest: 27 
(1,050) 

Group Meal Rates: Breakfast: 2.25; Lunch: 3.00 
Dinner: 4. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None for conventions 

Charges for Exhibit Areas: Vary 

Net Exhibit Space: 6,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: 42' x 18" x 12’ 


Manger Hotel (HSMA) 


See Advertisement, Page 176 

1802 East 13th Street (Phone: TOwer 1|-2345:; Tele 
graph: FRM) 

Manager: James L. Barber 

Sales Manager: Lee Lefton 

Convention Season: Al! year 

Largest Group Accommodated: 700 (325 rooms, 
40 suites available) 

Air Conditioning: Entire hotel 

Convention Serene Single: 6.00 to 10.00; Double: 
9.00-14.50; : 22.00-60.00. European 

No. Mtg. ay & Capacity of Largest: 10 (1000) 

No. Banquet Rms. & Capacity of Largest: '0 (790) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.25; 
Dinner: 3.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None for convention 

Charges for Exhibit Areas: None for convention 

Net Exhibit Space: 7,634 sq. ft. on more than one 
floor, included in meeting areas 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 


SALES MEETINGS/Part || SALES MANAGEMENT 


Pick-Carter 


1012 Prospect (Phone: PR |-7200) 

Manager: Allen James Lowe 

Sales Manager: Andrew T. Ginnan 

Convention Season: Al! year 

Largest Group Accommodated: |200 (350 rooms, 20 
suites available) 

Air Conditioning: Bedrooms, banquet and meeting 
rooms 

Convention Rates: Si agle: 6.50-12.00; Double: 9.00- 
15.00; Suites: 27.50-50.50 

No. Mtg. Rms. & Capacity of Largest: 20 ri: 

No. Banquet Rms. & Capacity of Largest: ) 

Group Meal Rates: Breakfast: 2.50; we 7s, 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Varies 

Charges for Exhibit Areas: Varies 

Net Exhibit Space: 8,417 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screens, 
blackboards 

Stage: Yes 


Statler-Hilton (HSMA) 


See Advertisement, Page 33 


12th & Euclid (Phone: PRospect 1-6800) 

Manager: Fletcher Brumit 

Sales Manager: Donald M. Woodard 

Convention Season: Al! year 

Largest Group Accommodated: |,000 (650 rooms, 
25 suites available) 

Air Conditioning: Al! 
meeting rcoms 

Convention Rates: Single: 6.50 to 9.00; Double: 
12.00-20.00; Suites: 27.00 to 37.00. European 

No. Mtg. Rms. & Capacity of Largest: 22 (1,200) 

No. Banquet Rms. & Capacity of Largest: 22 


(1,206) 

Group Meal Rates: Breakfast: 2.25; Lunch: 3.00; 
Dinner: 4. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: Varies 

Net Exhibit Space: 5,560 sq. ft. on one floor, 
ncluded in meeting areas 

Audio-Visual Aids: PA system, spotlights, black- 
boards, easels 

Stage: Available 


bedrooms, banquet and 


Wade Park Manor 


E. 107th & Park Lane (Phone: Cedar |-3300) 

Manager: Owen C. Obetz 

Convention Season: Al! year 

Largest Group Accommodated: 350 (225 rooms 
available) 

Air Conditioning: 5 meeting rooms 

Convention Rates: Single: 7.00 to 12.50; Double: 
10.50 to 16.50; Suites, from 17.00 

No. Mtg. Rms. & Capacity of Largest: 5 (400) 

No. Banquet Rms. & Capacity of Largest: 3 (350) 

Group Meal Rates: Breakfast: .75; Lunch: 1.45; 
Dinner: 3.25 

Liquor: Served in hotel 

Audio-Visual Aids: PA system, spotlights 


COLUMBUS 


Railroads: 8B. & O.; C. & O.; N.Y.C.; N. & W.; 
enna. 
Airlines: AAL, DAL, EAL, LCA, PAI, TWA, UAL 


CONVENTION BUREAU 


Columbus Convention Bureau, Inc. 
50 West Broad St. (15) 
Arthur G. Frank, Executive Director 


AUDITORIUMS 


Franklin County Veterans Memorial 
300 West Broad St. (Phone: CA 1-434!) 
Manager: Harry Schreiber 
Exhibit Areas: 45,000 sq. ft.; West Hall, 22,000 
ft.; ~~ Hall, 15,000 sq. ft.; South Terrace, 
t 


Floor Load: Unlimited Ventilation: Air conditioned 

Ceiling Height: |7 ft. graduated to 8 ft. 

PA System: Yes 

Dimensions, Opening to Exhibit Hall: Two truck 
doors, II'x! 

Columns: 35 ft. by 22 ft. apart 

Utilities: 119, volts, water, gas. drainage 

Loading Facili - Two loading docks 

Storage Areas: Directly off Exhibition Hall 

Meeting Rooms and Capacities: 7, from 50 to 
200; one hall for 750 

Facilities for Food Functions: Catering for 4,000 
Parking Facilities: Lot for |,200 cars 

Distance from Business District: Three blocks 


Ohio State Fair 


State eoiyennts (Phone: AXminster 4-1645) 
Manager: Rowland Bishop 


NOVEMBER 290, 1959 


Exhibit Areas and Square Footage of Each: Youth 
Center, 15,400 sq. ft.; Buckeye Bidg., 75,000 sa. ft. 
Arts & Crafts, 12,000 sq. ft. 

Floor Load: Will accommodate trucks 

PA System: Additional charge 

No. of Elevators: All one floor buildings 

Columns: None in Youth Center or Arts & Crafts 

Current and Utilities Available: 110, 220V, gas, 
water 

Loading Facilities: Buckeye Bldg., drive-in doors 

Locations, Size of Storage Areas: Limited within 
buildings named but plenty in other buildings 
on grounds 

Railroad Sidings: New York Central, Penna. 

Number of Meeting Rooms and Capacities: Youth 
Center auditorium for 2,000 plus smaller meet- 
ing rooms; Little Theater seats 500 

Facilities for Food Functions: Banquet for 1,800 

Parking Facilities: For 5,000 cars 

Distance from Business District: 3 miles 


Deshler Hilton Hotel (HSMA) 
See Advertisement, Page 33 


Broad and High Sts. (Phone: CApital 4-!22!; 
Telegraph: CL 396) 

Manager: Cari Prather 

Sales Mana Mark L. we 

Convention Seseen: All y 

Largest Group Ageemmadated: 1,600 (850 rooms, 
60 suites available) 

Air Conditioning: 350 bedrooms, 
meeting rooms 

Convention Rates: Single: 7.50-14.00; 
12.00 15.00; Suites: 15.00-65.00. European 

No. Mtg. Rms. & Capacity of Largest: 20 (| ,200) 

No. Banquet Rms. & Capacity of Largest: 23 
| 


(1,000) ' 
Group Meal Rates: Lunch: 2.25; Dinner: 3.25 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None with meals 
Charges for Exh bit Areas: 10% of convention rate 


banquet and 
Double: 


SHERATON 


See Se oe ee 
rT er er ere 
2a oe ee 


iy 


1D fi § 


+ 


‘ £ su sete Ce 


A top-to-lobby modernization has made Cleveland's number one convention address 
more popular than ever. All dining rooms and parlors have been done over. Two new res 
taurants have been added. 4 main meeting rooms hold 1,700. Air-conditioned 


EAST ALBANY CINCINNATI 
ST. LOUIS 
OMAHA 


ORK ROCHESTER 
BOSTON BUFFALO 
WASHINGTON 
PITTSBURGH 
BALTIMORE WEST 
PHILADELPHIA CHICAGO 
PROVIDENCE DETROIT 
SPRINGFIELD, Mass, CLEVELAND 


SYRACUSE 


AKRON 
BINGHAMTON, N.Y. INDIANAPOUS 
MID FRENCH LICK, Ind. MOBILE, Alcbomo 
RAPID CITY, S.D. WEST COAST TORONTO 
SIOUX CITY, lowa SAN FRANCISCO 
SIOUX FAUS, S. D. LOS ANGELES 


Ralph G. Moorhouse, Sales Mgr. 


CEDAR RAPIDS, lowa PASADENA 
SOUTH PORTLAND, Ov ego 
Hy ge HAWAII 

ALAS HONOLULU 
NEW ORLEANS CANADA 
MONTREAL 


NIAGARA FAILS, Ont. 
HAMILTON, Ont 


OHIO 
Columbus continued 


Net Exhibit Space: 15,000 iq. ft. on more than 
one floor, additional area 

Audio-Visual Aids: PA system, spotlights, movie 
ioaems, blackboards, easels, projectors on rental 


deer ‘Available 


Nelli House Hotel 


41 S. High St. (Phone: CA 1-522!) 

Manager: J. R. Penebaker 

Sales Manager: oe E. Wendelken 

Convention Season: All year 

Largest Group Accommodated: |,000 (400 rooms, 
30 suites available) 

Air Conditioning: 250 Bedrooms, banquet and 
meeting rooms 

Convention Rates: Single: 5.50 i. & som Double: 
9.00 to 18.00; Suites: 15.50 to 54.00 

No. Mtg. Rms. & Capacity of ats jest: 9 (1 a”, 

No. Conanet Rms. & Capacity of Pe 9 (800) 

Group Meal Rates: Breakfast: 
Dinner: 3. 

Liquor: oe in hotel 

Charges for Mtg. Rms.: None for convention 

Seg for Exhibit Areas: Var 

Net Exhibit Space: 12,000 sq. te. on one floor 

Audio-Visual Aids: PA system, spotlights, screens 

Stage: 4! ft. by 24 ft. 


Lunch: 2.50: 


Pick-Fort Hayes (HSMA) 


31 W. Spring St. (Phone: CA 4-821!) 

Manager: Thomas S. Walker 

Sales Manager: Ruth Griffin 

Convention Season: All year 

Ler, est Group Accommodated: 600 (300 rooms 

suites available) 

Air Conditioning: Banquet and meeting rooms, 
all bedrooms 

Convention Rates: Single: 7.00-12.50: 
11,00-13.00; Suites: 19.00-75.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 (450) 

No. Banquet Rms. & Capacity of Largest: 9 (300) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.25; 
Dinner: 3.50 

Liquor: Served in hotel! 

Charges for Mtg. Rms.: |0.00-75.00 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes (24'xé') 


Double: 


DAYTON 


Railroads: N.Y.C.; Erie: 8B. Penn. 
Airlines: AAL, DAL, LGA Wwe ‘VAL 


The Dayton Biltmore Hote! Hilton 
(HSMA) 


210 N. Main Street (Phone: BA 3-2/6!) 

Manager: Frank W. Teich 

Sales Manager: Harry W. Hu!! 

Convention Season: All year 

Largest Group Accommodated: 600 (300 rooms 
15 suites availabie) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.00 to 15.00: Double: 
10.00 to 18.50; Suites: 16.00, 29.50, 41.50. Euro- 
pean 

No. Mtg. Rms. & ew” of Largest: 15 (1,200) 

a Daa Rms. Capacity of Largest: 15 
; - 


,000) 
Group Meal Rates: Breakfast: 2.25: Lunch: 2.50; 


Dinner: 3.50 
Liquor: Served in hotel 
Charges for Mtg, Rms.: Various 
Key for Exhibit Areas: Various 
Net Exhibit Space: 25,000 sa. ft. on two levels in 
hotel annex 
Audio-Visual Aids: PA system, spotlights, screens, 
blackboard, easels, projectors 
Stage: Yes (i2'x32') 
Sports Facilities: Golfing, swimming 


Van Cleve Hotel 


36 West First Street (Phone BA 8-613!) 

Manager: Claude J. Cannon 

Sales Manager: Bue! J. Cannon 

Convention Season: Al! year 

Loe Group Accommodated: 400 (237 rooms, 
10 suites available) 

Air Conditioning: Entire hote| 

ention Rates: Single: 7.00-10.00; Double: 

9.50-18.00; Suites: 19.00 to 46.00. cwenens 

No. Mtg. Rms. & Capacity of Largest: 9 (350) 

No. Banquet Rms. & Capacity of Congest: 9 (275) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.00; 
Dinner: 3.00 
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Liquor: Served in hotel—except Sunday 

Charges for Mtg. Rms.: 7.50 up 

Cha for Exhibit Areas: 7.50 up 

Net ibit Space: 2,322 sq. ft. on two floors 
Audio-Visual Aids: PA system, spotlights, screens 
Stage: Available 


MANSFIELD 


Railroads: 8B. & O.; 


Erie; Penna. 
Airlines: LCA 


Mansfield-Leland Hotel (HSMA) 


27 Park Avenue West Wie Lafayette 2-5/1!) 

Manager: Joseph G. ht 

Convention Season: ‘All war 

Largest Group Accommodated: 500 (250 rooms, 
rt suites available) 

Air Conditioning: 50 bedrooms, 
meeting rooms 

Convention Rates: Single: 6.00 to 9.00; Deuble: 
8.50 to 12.00; Suites: 16.00 to 30.50. European 

No, Mtg. Rms. & Capacity of Largest: |! (300) 

No, Banquet Rms. & Capacity of Largest: |! 


banquet and 


(300) 
Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 3. 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None 
ey es for Exhibit Areas: None 
hibit Space: |,200 sq. ft. on more than one 
x * included in meeting areas 
Audio-Visual Aids: PA system, spotlights, screen 
Stage: Available 
Sperts Facilities: Golf, bathing, fishing, boating 


TOLEDO 


Railroads: Ann Ar.; c & O.; D, & T.S.L.; LS. 

El.; Penna.: Web; & LE; B. & O.; DT. 
& 1; N.Y.C.: ioe sr ts tt: Tak 
Airlines: CAP, DAL EAL, LCA, TWA, ‘UAL 


CONVENTION BUREAU 
Toledo Convention & Visitors Bureau 
2718 Huron St. (4 
Harlin L. Walter, Manager 


AUDITORIUM 


Sports Arena 
1 Main St. (OX 1-2403) 


Manager: Andrew peaitigen 

Exhibit Areas: 20,000 sq. ft. Main Arena; 30,000 sq. 
ft. adjoining Convention Hall. 

Floor Load: Unlimited 

Ceiling Height: 45 ft. 

PA System: Available 

eee, Opening to Exhibit Hall: 1/4 ft. by 

4 ft. 

Po we None 

Loading Facilities: Trucks can drive in 

Storage Areas: In concourse 

Meeting Rooms: | (750) can be divided into 3 
smaller rooms 

Facilities for Food Function and 
Capacity: Caterer can serve 2 

Parking Facilities: |,500 cars 

Distance from Business District: Half mile 


Banquet 


Commodore Perry Hotel (HSMA) 


Superior & ‘Gone Sts. (Phone CHerry 4-2841; 

elegraph: TO 644 

Manager: ne D. Sabrey 

Sales Manager: John P. Martin 

Convention Season: Al! year 

Largest Group Accommodated: |,000 (500 rooms, 
30 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6-50-11.50; 
9.00-14.50; Suites: 20.00-46.50. European 

No. Mtg. Rms. & Capacity of Largest: 15 (1,000) 

No. Banquet Rms. Capacity of Largest: 15 


(1,000) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.75; 
Dinner: 3.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if food is served 

Charges for Exhibit Areas: 30.00-175.00 

Net Exhibit Space: |0,487 sq. ft. on more than one 
floor, included in meeting areas 

Audio-Visual Aids: PA system, spotlights, screens 

Stage: Available 


Double: 


Hillcrest Hotel 


241 \éth Street (Phone CH 3-426!) 
Gen. Manager: Edward D. Ramage 


Resident Manager: Clifford D. Reulein 
vi 9 | 


Largest G : 200 

Air Conditioning: 125 bedrooms, banquet halls 

Convention Rates: Single: al Deuble: 11.00; 
Suites: 10.00 to 20.00, Euro 

No. Mtg. Rms. & Capacity of Largest: 7 " 

No. Banquet Rms. & Capacity of La 

Group Meal Rates: Breakfast: 1.50; ous Oe. 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None when foed is served 

ey = for Exhibit Areas: 10.00 to 100.00 per day 

hibit Space: 3,700 =. ft., not on one floor, 

included in meeting area 

Audio-Visual Aids: P. eaten, spotlights 

Stage: Available 


Secor Hotel (HSMA) 


Jefferson and roma (Phone: CH 4-550!) 

a mag +e Raymond M an 

Sales Manager: John P. —/, 

Convention Season: All y 

Largest Group Ansemmedates: 250 (170 rooms, 
9 suites available) 

Air Conditioning: Entire hote| 

Convention Rates: Single: 5.00 to 8.00; Double: 
9.00 up; Suites: from 17.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (650 

No. ge Rms. & Capacity of Largest: 8 (650) 

Group Meal Rates: Breakfast: |.80; Lunch: 2.50; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if meals are served 

Charges for Exhibit Areas: 20.00-125.00 

Net Exhibit Space: 8,000 sq. ft. on one floor, in- 
cluded in meeting areas 

Audio-Visual Aids: PA system, spotlights, screens, 
blackboards 

Stage: Available 

Sports Facilities: Bowling 


YOUNGSTOWN 


Railroads: B. & O.; Erie; L.E. & E.; N.Y.C.; 
Penna:; P & L.E.; Y. & Nu; Y. & S. 
Airlines: ‘CAP. LCA, UAL 


Hotel Pick-Ohio 


Hazel & Boardman St. (Phone: Riverside 4-!13!) 

Manager: Roger Jacobson 

Convention Season: All year 

Largest Group Accommodated: 600 (250 rooms, 
6 suites available) 

Ale Conditioning: Banquet and meeting rooms, 
120 bedrooms 

Convention Rates: Single: 6.50-8.50; Double: 8.00- 
10.00; Suites: 19.00. European 

No. Mig. Rms. & Capacity of Largest: 8 (00) 

No. Mea Rms, & Capacity of Coens (500) 

Group Meal Rates: Breakfast: 1.00; Lunch: 1.50; 
Dinner: 

Liquor: a in hotel 

Key ov for Mtg. Rms.: Variable 

hibit Space: 9,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, film 
projectors on rental basis 

Stage: Available 

Sports Facilities. Golf, boating, fishing, tennis 


OKLAHOMA 


OKLAHOMA CITY 


at ay ps. Fe; ae & P.; OK, C.AA.; 
Airlines: AAL, BNF, Ri. CEN, TWA 


CONVENTION BUREAU 
Convention Bureau 
Theatus Greeson, Manager 


AUDITORIUM 


Municipal Auditorium 

201 N. Dewey (CE 2-64/8) 

Manager: Dee Fuller 

Exhibit Areas: Zebra Room, 38,000 sq. ft.; Main 
Auditorium, 14,000 sq. ft.; Mirror Room, 5,000 


sq. ft. 
Reaeel Fees and Services: Rentals include heat, 
ight and cleaning 
ntilation: Air cpatitening 
Caling He Height: Main Aud. 40 ft.; Mirror Room, 
ra Room, 14 to I6 ft.; PA System: 
In all” nate 
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Cypentions Opening to Exhibit Hall: 10 ft. 6 in. 

y n 

Elevators: One elevator 

Columns: None in jooneiom and Mirror Room; 
behind drapes in Zebra Room 

Utilities: 110-220 volt AC current 

Loading Facilities: Trucks drive into Zebra Room 

Storage Areas: 450 * ft., plus unused rooms 

Meeting Rooms and Capacities: 10 meeting reems 
from 25-600 

Facilities for Food Function and 
Capacity: Can handle banquet to 3, 

Parking Facilities: Seven parking lots within half 


Banquet 


Distance from Business District: In downtown dis- 
trict 


Huckins Drive-in Hotel 


Main at Broadway ‘oman Forest 5-4341) 

Manager: Paul Huckins 

Convention Season: All yea 

Largest Group Ancamiandeind: (175 rooms, ? 
suites available) 

Air Conditioning: All bedrooms, 6 banquet halls 

Convention Rates: Single: 5,00 to 10.00: Double: 
6.50 to 11.50; Suites: 15.00 to 17.50. Children 
free. European 

No. Mtg. Rms. & Capacity of Largest: 6 (250) 

No. Banquet Rms. & Capacity of Largest: 6 (250) 

Group Meal Rates: Breakfast: |.25; Lunch: 1.75; 
Dinner: 3.50 

Liquor: Not served 

Charges for Mtg. Rms.: 


served 

Charges for Exhibit Areas: Vary 

Net Exhibit Space: 5,000 sq. ft. on one floor, in- 
cluded in meeting areas 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 


No charge if food is 


Oklahoma Biltmore Hotel 
228 West Grand (Phone: CEntra! 5-6747; Teletype: 


) 

Manager: Pau! J. Saunders 

Sales Manager: Vern Schiect 

Convention Season: Al! year 

Lesgeet Group Accommodated: 900 (500 rooms, 

suites available) 

Air Conditioning: 75% bedrooms, banquet and 

Single: 


meeting rooms 

Convention Rates: 5.50-8.75: Double: 
7.50-11.25; Suites: 18.00-52.00. European 

No. Mtg. s. & Capacity of Largest: |4 (600) 

No. Banquet Rms. & Capacity of Largest: |4 (658) 

Group Meal Rates: Breakfast: !.50; Lunch: 1.75; 
Dinner: 2.85 

Liquor: Not served in hotel 

Charges for Mtg. Rms.: None for conventions over 
| 


Charges for Exhibit Areas: 10% gross booth rental 

Net Exhibit Space: 80,000 sq. #t. on one floor, in- 
cluded in meeting areas 

Audio-Visual Aids: PA system, spotlights, screen, 
blackboards. tape recorder, record player 

Stage: 36 ft. wide, |7 ft. deep 


The Skirvin Hotels (HSMA) 
See Advertisement, Page 179 


Park Avenue at Broadway (Phone: CEntra| 2-441; 
Telegraph: OC 532 

Manager: Dan W. James 

Convention Season: All year 

Largest Group Accommodated: 700 (250 rooms, 

suites available) 

Air Conditioning: Entire hete! 

Convention Rates: Single: 6.50 to 9.50; Double: 
9.50 to 18.00; Suites: Win to 60.00. European 

No. Mtg. Rms. & Capacity of Largest: 16 (1,200) 

No. Banquet Rms. & Capacity of Largest: 16 
(1,000) ) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.85; 
Dinner: 2.7 

Liquor: Cocktails 

Charges for Mtg. Rms.: Various 

Charges for Exhibit Areas: Various 

Net Exhibit Space: 9,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, 8mm, 
lémm and 35mm projectors, screens, black- 
boards, closed-circuit TV 

Stage: Available 


TULSA 


Railroads: M.K. & T.; A.T. & S. Fe.; M.V.; Frisco 
Sys.; T.S.U. 
Airlines: AAL, BNF, CAL, CEN, TWA 


CONVENTION BUREAU 


Convention & Visitors Department 
616 S. Boston Ave. (19) 
J.P. Arwood, Manager 


NOVEMBER 20, 1959 


Alvin Plaza Hotel 
a Main Sts. (Phone: Gibson 7-718! Telegraph: 
FSN 


) 

Manager: Max T. Simms 

Convention Season: All year 

Largest Group Accommodated: 350 (200 rooms, ? 
suites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Single: 5.50-7.00; Double: 7.00- 
9.00; Suites: 12.50-17.00 from May to October. 
Single: 4.75-7.00; Double: 6.00-9.00; Suites: 11.75- 
17.00 from November to May. European 

No. Mtg. Rms. & Capacity of Largest: 15 f 

No. Banquet Rms. & Capacity of Largest: $7240) 

Group Meal Rates: Breakfast: |.50; Lunch: 1.50; 
Dinner: 2.00 (50 or more) 

Liquor: Yes 

Charges for Mtg. Rms.: 7.50 min.; 50.00 max. 

Charges for Exhibit Areas: Same as meeting rooms 

Net Exhibit Space: Included in meeting rooms 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes (8xI6 portable) 

Sports Facilities: Bowling, swimming, golf, tennis 


with 


this complete 


“FACTS FILE” 


Yes, this handy file folder contains complete 
information for detailed advance planning 


dimensioned floor plans. of the many beautiful Skirvin 


catering rooms, 
arrangements, col 


accommodations, 


with any special information you may desire. The only 


thing we can't put in this folder is the 


far-flung reputation for a 


you of a tremendously |successful gathering 


Write for your 


suggested display and table 
orful descriptive folders on 


a listing of pertinent facilities, 


personal touch’ that assures 


Facts File 


THE (1. 
iF 


The Mayo Hotel (HSMA) 


5th & Cheyenne (Phone: 3-2/4!) 

Manager: Frank R. Bentley 

Convention Season: Al! year 

Largest Group Accommodated: 625 (300 rooms 
and |5 suites available) 

Convention Rates: Snot: trom 8.00; Double: from 
10.00; Suites: 25.00 to 75.00 

No. Mtg. Rms. & Capacity of Largest: 10 (600) 

No. Banquet Rms. & Capacity of Largest: |0 (600) 

Group Meal Rates: Breakfast: 1.00; Lunch: 1.50; 
Dinner: 2.75 

Liquor: May be purchased from liquor store in 
hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 5,250 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf, swimming, tennis, horse- 
back riding 


along 


Skirvin's 


today 


li 


DAN W. JAMES, President and General Manoger 
Broadway at Park Ave., Oklahoma City, C€ntral 2.4411 


OKLAHOMA 
Tulsa continued 


Hotel Tulsa (HSMA) 


125 E. Third St. (Phone: CH 2-430!) 

Manager: Hollis H. Hodges 

Sales Manager: A. F. Vandemars 

Convention: All year 

—— Group Accommodated: 300 (300 rooms, 
12 suites available) 

Air Conditioning: Bedrooms, banquet & meeting 
rooms 

Convention Rates: Single: 6.00-10.00; Double: 9.00 
12.50; Suites: 12.00-35.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 (600) 

No. Banquet Rms. & Capacity of Largest: 9 (500) 

Group Meal Rates: Breakfast: 1.50: Lunch: 2.00; 
Dinner: 3.00 

Liquor: Served in hote 

Charges for Mtg. Rms.: None if food served 

Char es for Exhibit Areas: 50.00 and 75.00 

Net Exhibit Space: 6,830 sq. ft. on one floor and 
6,600 sq. ft. in lower lobby 

Audio-Visual Aids: PA system, spotlights, screen 

Stage: Oval (24'x15’) 


WAGONER 


Raliroads: K. O, & G.; M. K, T.: M. P. 


Western Hillis Lodge 


Box 276 (Phone: TAhlequah 
Tahlequah, Oklahoma) 

Manager: Arthur J. Newman 

Sales Manager: George Overton 

Convention Season: All year—no weekends during 
June, July end August 

Largest Group Accommodated: 450 (180 rooms, 
6 suites gvotes*) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 9.00-12.00; Double: 12.00- 
14.50; Sources: 21.50-30.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (800) 

No. seneee Rms. & Capacity of Ear. est: 8 (650) 

Group Meal Rates> Breakfast: |.50; 1.95; 
Dinner: 2.75 

Liquor: Not served in hotel 

Charges for Mtg. Rms.:; Various 

Charges for Exhibit Areas: Various 

Net Exhibit Space: 11,800 sq. ft., 


1290; Telegraph: 


unch: 


on more than 


one floor 

Audio-Visual Aids: PA system, l6mm_ projector, 
screen 

Stege: Available 

Sports Facilities: Swimming, horseback riding, 
fishing, boating, skiing, shuffleboard, badmin- 
ton, ping pong tables, putting green, golf 
course nearby 

Hotel Representative: 


Leonard Hicks, Jr. and 
Associates 


Inc. (see pa. 29 


EUGENE 


Railroad: So, Pax 
Airlines: UAL, WCA 


AUDITORIUMS 


Agricultural Pavilion, Auditorium, 
Pioneer Hali & Cow Palace 


796 West |3th Ave., Fairgrounds (Phone: D! 4-002!) 

Manager: Ernest McCullock 

Exhibit Areas: 55,168 sq. ft. total. 
12,358 sq. ft.; Pioneer Building 
Agricultural Bidg., f 
23,700 sq. ft 

Rental Fees: Pioneer Bidg., 75.00 per day; Audi- 

100.00 per day; Agricultural Bidg., 125.00 

per day: Cow Palace, 250.00 per day. Rent 
includes set uf f hairs, tables, etc., and 
cleanur 

Opening to Exhibit Halls: Four to each building 

Current and Utilities Available: ||0 and 220 

Loading Facilities: No limit 

Storage: N t 

Number of 
rooms ut > 

Facilities to Handle Food Functions: Banquet for 
2,000 


Auditorium, 
5,760 sq. ft.; 
13,350 sq. ft.; Cow Palace, 


torium 


Meeting Rooms and Capacities: [0 
a 


180 


Parking Facilities: Four acres of blacktop 
Distance from Business District: 5 blocks 


McArthur Court 


University of Oregon 
ext, 28!) 


(Phone: Diamond 2-/411, 

Manager: Leo A. Harris, Norv Ritchey 

Exhibit Areas: 22,000 sq. ft. total. 16,350 sq. ft. 
in main arena, Remainder in surrounding hall- 
way which is suitable for displays and exhibits 

Rental Fees: $275 per day or 12% of gross, which- 
ever is greater. Includes lights, water, heat 

Ventilation: New forced air 

Ceiling Height: 75 ft. 

PA System: Yes 

Dimensions, Opening to Exihibit Hall: 5 openings, 
20 ft. wide 

Columns: None 

Current and Utilities Available: Can meet all re- 
quirements 

Loading Facilities: Trucks from street only—ramps 

Locations, Size of Storage Areas: 7 20 by 30 ft. 
rooms in basement 

Number of Meeting Rooms: Can be arranged in 
nearby University buildings 

Parking Facilities: 500 to 1,000 off-street parking 

Distance from Business District: 9 blocks 


Eugene Hotel 


222 E. Broadway (Phone: DI 414-61; FBB (Deskfax); 
TWX: EG 105) 

Manager: Paul L. Lansdowne 

Convention Season: Al! year 

Largest Group Accommodated: 348 (164 rooms, 24 
suites available) 

Air Conditioning: Banquet halls 

Convention Rates: Single: 6.00 to 10.00; Double: 
9.00 to 12.50: Suites: 15.00 to 35.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 (600) 

No. Banquet Rms. & Capacity of Largest: 7 (400) 

Group Meal Rates: Breakfast: |.50; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: 3.00 per front foot in- 


cluding booths 

Net Exhibit Space: 10,000 sq. ft. (4,500 on one 
floor) Space is included in meeting room space 

Audio-Visual Aids: PA system, spotlights, 35mm 
slide projector, |6mm sound movie projector, 
easels blackboards 

Stage: 

Sports 
ming 


Yes 
Facilities: Skiing, boating, fishing, swim-- 


PORTLAND 


Retiroads: Nor. Pes.: So. Pac.; S.P. & S.; Gr. 


Nor.: P 


1: OP.s OS, 
Airlines: BNF, NWA, PAA, PAL, UAL, WCA, 
WAL 


CONVENTION BUREAU 


Portland Convention Bureau 
1020 S.W. Front Ave. (4) 
V. A. McNeil, Manager 


AUDITORIUM 


Memorial Coliseum 


See Advertisement, Page 181 


(Opens Fal! 1960) 

440 N. Broadway (temp. office) (Phone: AT 8-613!) 

Manager: Don Jewell 

Exhibit Areas and Square Footage of Each: Exhibit 
Hall, 52,600 sq. ft.; Arena floor, 300 sa. $ 
Arena concourse, 18,000 sq. ft.; Assembly Room, 
6,550 sq. ft. 

Floor Load: Unlimited 
tioned 

Ceiling Height: Exhibit Hall, 15‘; Arena, 85° 

PA System: Yes 

Dimensions, Opening to Exhibit Hall: |8' x |4’ 

No. of Elevators & Capacities: | (9,000 Ibs.) 

Columns, Location and Dimensions: 30° on center 
in Exhibit Hal! 

122, 208V 


Ventilation: Ajir-condi- 


Current and Utilities Available: 

Loading Facilities; Overhead doors into all areas; 
Also dock unloading 

Storage Areas: 20,000 sq. ft 

Number of Meeting Rooms and Capacities: 8 
(1,200) 

Facilities for Food Functions: Banquet for 3,000 

Parking Facilities: For 2,500 cars 

Distance from Business District: Five minutes 


Benson Hotel (HSMA) 


309 S. W. Broadway (Phone: Ca 8-961!) 
Manager: Sam Standard 

Sales Manager: Ralph Van Noy 
Convention Season: All year 
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| 


Largest Group Accommodated: 400 (150 rooms, 
26 suites available) 
Alr Conditioning: Banquet and meeting rooms, 
Rates: Single: 


some bedrooms 

Convention 7.50-10.00; Double: 
10.50-16.00; Suites: 30.00-40.00. European 

No. Mtg. Rms. & Capacity of Largest: !! (750 

No. Banquet Rms. & Capacity of Largest: |! (500) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Dinner: 3.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 20.00 up 

Charges for Exhibit Area: 15.00 up 

Net Exhibit Space: 6,000 sq. ft., not on one floor 

Audio-Visual Aids: PA system, spotlights. Projec- 
tors can be rented 

Stage: Yes (10 ft. deep x 36 ft. long) 


Hotel Multnomah (HSMA) 
See Advertisement, Page 182 

319 S. W. Pine Street (Phone: CApitol 8-744!) 

Gen. Manager: C. R. Lindquist 

Sales Manager: John J. Parker 

Convention Season: All year 

a Group Accommodated: 600 (300 rooms, 
12 suites available) 

Air Conditioning: Banquet halls 

Convention Rates: Single: 7.00-15.00; Double: 9.50- 
to 19.50; Suites: 20.00-50.00 

No. Mtg. Rms. & Capacity of Largest: |4 se 

No. Sananet Rms. & Capacity of Largest: |4 (800) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Dinner: 3.25 

Liquor: Served in hotel 

Charges for 7. Rms.: 5.00 to 50.00 

Charges for Exhibit Areas: 30.00 to 150.00 

Net Exhibit Space: 6,500 sq. ft. on one floor, in- 
cluded in meeting areas “ 

Audio-Visual Aids: PA system, spotlights, easels, 
screens 

Stage: Available 


Sheraton-Portiand Hotel 
(HSMA) 

See Advertisement, Page 183 
Lloyd Center 
Manager: James R. Gaughenbaugh 


Sales Manager: John H. Moore 
Convention Season: All year 


Meeting in 
PORTLAND ? 


Fly the 


Extra Care Line 


AIR LINES 


Less time en route .. . smoother 
flying and greater on-time 
dependability... service from 
most major cities. 


For convention and post-convention 
tour planning, call or write 
M. M. Mathews, Mgr., 
Convention Sales, 36 S. Wabash, 
Chicago 3, Ill. 


SALES MANAGEMENT 


NEWEST 


and 


LARGEST 


in the 


NORTHWEST 


You will enjoy 
PORTLAND 
Year-round vacationland 


For full details, contact 
DON JEWELL, Manager 


Memorial Coliseum 
Portland 17, Oregon 
Phone ATlantic 8-613 1 


NOVEMBER 20, 1959 


MEMORIAL 
COLISEUM 


Portland’s new $8,000,000 center for Conventions, Expositions, Meet- 
ings, Banquets, Sports and Stage Attractions. 5 minutes from city center. 
OPENING in November, 1960. Now booking 196] attractions. 
SEATING CAPACITY up to 14,000 for sports events; 10,500 for ice 
shows; 12,000 for conventions or stage attractions; 2,000 for banquets. 
MAIN ARENA is 247’ x 120’, completely air conditioned, unlimited floor 
load, 80’ ceiling, portable stage, team and star-type dressing rooms. 
MEETING ROOMS (8) accommodating 120 to 1,200 persons. 
EXHIBIT HALL with 53,000 sq. feet adjoins main arena. 15’ ceiling, un- 
limited floor load, 18’ doorway, air conditioned, wired for TV. 
TRANSPORTATION and PARKING. Close to hotels, freeways, Union 
Depot. Served by city bus lines. Parking for 2,500 cars on the grounds 
with additional parking for 1,500 nearby. 


Convention bound? Western Hotel hospitality awaits in Portland. 
At the Multnomah, you'll find every single detail to your conven- 
? tion’s liking. Deluxe accommodations for all delegates, perfect 


meeting rooms serve up to 900 persons, bountiful parking, movie 


and sound systems, every facility makes it ideal. The Grand Ball 
Room (above), for example, provides a stage, dance floor, ample 
@ space for up to 500 persons. 


| dt oe 


on 


- 


The Empire Room, one of many, allows One reason the Multnomah is known as The Marine Room is popular for its decor 
room selection singly or in combination Portland’s “convention hotel’, the Grand and size, comfortably providing space for 
for the smallest committee group or the Ball Room, serving up to 900 persons, has 175 persons for meeting or 125 for 
largest, 500 persons, gathering hosted organizations of regional and banquet. 

national scope. 


Meeting Banquet Write today for complete convention information, pictures and brochure. 


Grand Ball Room 500 350 
(combined with) 


Emerald and 


\etey 

Colonial Room 900 600 lee 
Colonial Room 175 125 Wester n H©O a EL, 
Emerald Room 150 100 


Rose Bowl 800 600 S. W. 4th & Pine Street—Portland, Oregon 
Marine Room 175 125 National Sales Office, 37 South Wabash Avenue, Chicago 


Cameo Room 75 60 


Empire Room 500 350 ASS < 
Junior Ball Room 200 150 4 ; 


When in SEATTLE . . . meeting and conven- 
PLUS 5 other rooms, each tioneering is best at the famed Olympic Western 
accommodating 80 to 125 persons AYE. Hotel-convention headquarters in the Queen City. 
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SHERATON 


-PORTLAND HOTEL 


Holladay Park, Portland, Oregon 


ne eit 


Here’s a brand-new luxury hotel that combines indoor-outdoor living with 
these ideal convention facilities: 
Banquet Capacity Meeting Capacity 

Grand Ballroom 850 = 
Function Room “A” 100 150 
Function Room “B" 100 150 
Function Room “C” 100 150 
Combination of Grand Ballroom 

and 3 function rooms 1,150 1,650 


Other features: Eight “Hospitality” rooms each seating about 25 for ban- 
quets, 40 for meetings; TV and air-conditioning; free parking. 
JOHN H. Moors, Sales Mgr. 


SHERATON “iuni* HOTELS 
COAST TO COAST IN THE U.S.A., IN HAWAII AND CANADA 


EAST sane ot , CINCINNATI enero cry, S$. D. eMss - PASADENA CANADA 
NEW YORK eraton- ere eraton-syracuse inn Sheraton-Gibson eraton-Jonnson eraton-Dalias Huntington-Sheraton 
Park-Sheraton PHILADELPHIA BINGHAMTON, N.Y. ST. Louis i SIOUX CITY, lowa = NEW ORLEANS MONTREAL 

Sheraton Hotel Sheraton !nn Sheraten-Jefferson Sheraton-Martin Sheraton-Charles PORTLAND, Oregon = Sheraton-Mt. Royal 

] PROVIDENCE OMANA Sheraton Warrior 4 MOBILE, Alabama —SheratonPortlandHote! The Laurentien 

Sheraton-Biltmore § MIDWEST MAH ned LS, S.D. The Battle House TORONTO 
Sheraton-Russell SPRINGFIELD, Mass. cuicago Sheraton-Fontenelio eee eect /  HAWANL ’ 
BOSTON Sheraton-Kimball = Sheraton-Blackstone AKRON CEDAR RAPIDS, lowa WESTCOAST King Edward Sherston 
oe Sheraton-Ten Eyck Sheraton Towers Sheraton Hotel Sheraton-Montrose SAN FRANCISCO HONOLULU NIAGARA FALLS, Ont. 
Sheraton-Cariton ROCHESTER DETROIT poner ma tal SOUTH LOS ANGELES Royal Hawaiian Sheraton-Brock 
Sheraton-Park Sheraton Hotel Sheraton-Cadillac raentapieeomet LOUISVILLE Sheraton- West Princess Kaiulani HAMILTON, Ont 
PITTSBURGH BUFFALO CLEVELAND FRENCH LICK, Ind. Sheraton Hotel formerly Moana s OME. 
Penn-Sheraton Sheraton Hotel Sheraton-Cleveland French Lick-Sheraton The Watterson persion ee House) Surfrider Sheraton-Connaught 


NOVEMBER 20, 1959 183 


The Largest and Finest 
Resort Hotel in 


Western Pennsylvania 


} 
BE oforD, PENNSYLVANIA 
Offers complete 


Convention facilities 


for 25 to 550 people 


Ideal Location 


3000 acre estate in western 
Pennsylvania ... high in the colorful 
Allegheny Mountains... adjacent to 
the Bedford exit of the 
Pennsylvania Turnpike. 


So Easy to Reach 


Come by car, bus, plane, PRR or 
B&O railroads. Arrangements made 
to meet all public transportation 

at nearby terminals, 


Delightful Meeting Rooms 


16 fully equipped rooms 
accommodating from 25 to 
550 persons. 


Superb Accommodations 


250 smartly redecorated rooms... 
each with private bath. 


Experienced Staff 


During 1957 our staff had the 
pleasure of serving 355 state and 
national groups. 


Finest Recreational Facilities 
Championship 18 hole golf course, 
tennis, horseback riding, swimming in 
indoor pool and Red Oaks Lake and, 
of course, complete bar and 
beverage service facilities. 


Special Convention Rates 


Extended to groups throughout 
our season—April 15th— 
November 1 5th. 


Your inquiry will receive immedi- 
ate attention. Wire, call or write... 


E. Harris Knight, Sales Manager 
Phone: Bedford 500 


OREGON 
Portland continued 


Largest Group Accommodated: 400 (200 rooms, 10 
suites available) 
Air Conditioning: Entire hotel 
Convention Rates: Single: 8.85-18.00; Double: 
Me sy — 24.00-38.00 
io. Mtg. Rms. apacity of Largest: 12 (1,650) 
~ | aaa Rms. & Capacity of Largest: |2 
Group Meal Rates: Breakfast: 2.00; Lunch: 2.25; 
Dinner: 3. 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None with convention 
Charges for Exhibit Areas: 400.00 per day 
Net Exhibit Space: 8,280 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights 
Stage: Yes (!1'x30' 
Sports Facilities: Golf, ice skating 


PENNSYLVANIA 


ALLENTOWN 


Railroads: L.V.; J.C.; L. & N.E.; Reading 
Airlines: EAL, TWA, UAL 


Americus Hotel (HSMA) 


6th & Hamilton Sts. (Phone: Hemlock 4610!) 
V.P. & Gen. Manager: Harry W. Clark 
Sales Manager: P. Joseph Fitzgerald 
Convention Season: All year 


| Largest Group Accommodated: 450 


| Convention Rates: Single: 6.00 to 7.00: 


Air Conditioning: Banquet and meeting rooms 

Double: 
8.00 to 12.00; Suites: 12.00 to 25.00 

No. Mtg. Rms. & Capacity of Largest: 15 (600) 

No. Banquet Rms. & Capacity of Largest: 15 


(375) 
| Group ~_ or Breakfast: 1.25; Lunch: 1.50; 


Dinner: 


| Liquor: Served in hotel 
Charges for Mtg. Rms.: None for convention dele- 


gates 

Charges for Exhibit Areas: None for convention 
delegates 

Audio-Visual Aids: PA system, spotlights, plat- 


form, screen 
Sports Facilities: Golf 


ALTOONA 


Railroads: Penna. 
Airlines: AAA 
Hotel Penn Alto (HSMA) 


13th Ave. & 12th St. (Phone: Windsor 3-617!) 
Manager: Herbert A. Hanson 


| Convention Season: Al! year 


Largest Group Accommodated: 500 (250 rooms, 
4 suites ag F 

Air Conditioning: Meeting and banquet rooms, 
60 bedrooms 

Convention Rates: Single: 4.50-8.75; Double: 7.00- 
13.00; Suites: 18.00-21.50. European 

No, Mtg. Rms. & Capacity of Largest: !2 {500} 

No. Banquet Rms. & Capacity of Largest: !2 (400) 

Group Meal Rates: Breakfast: 1.45; Lunch: 1.70; 
Dinner: 2.10 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 2,110 sq. ft. on one floor, 
separate area 

Audio-Visual Aids: Two screens—52"* x 70" each, 
PA system, spotlights, blackboards, easels 

Stage: Yes (2\'x!4') " 

Sports Facilities: Golf, swimming, 


BEDFORD 


Railroads: Penna.; H. & B.T.M. 


Bedford Springs Hotel (HSMA) 
See Advertisement, Page 184 


(Phone: Bedford 500) 
Moseuars L. Gardner Moore 
anager: Harris rie 
Convention Seosen: April 15 to Nov. 15 
—— Group Accommodated: 500 (240 rooms, 
12 suites available) 

Air Conditioning: 50 bedrooms, 4 banquet halls 
Convention Rates: Single: 17.00 to 19.00; Double: 
15.00 to 17.00; Suites: 20.00 to 27.00. American 
No. Mtg. Rms. & Capacity of Largest: 14 (450) 
No. ag Rms. & Capacity of Largest: 4 (450) 

eal Rates: Breakfast: 1.50; Lunch: 2.50; 

Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: PA system, spotlights, three 
lémm projectors, 2 x 2, 2% x 4 slide projectors 

Stage: Available E 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


BETHLEHEM 


Railroads: L.V.; P.B. & N.E.; Reading; J.C.:; 
® a 
Airlines: EAL, TWA, UAL 


Hotel Bethlehem (HSMA) 


427-447 Main St. 

Manager: Norman J. Canfield 

Convention Season: All year 

Largest Group Accommodated: 250 (150 rooms, 
3 suites available) 

Air Conditioning: Bedrooms and 3 eetiee rooms 

Convention Rates: Single: 6.00-7.00; Double: 9.00- 
11,00; Suites: 13.50-21.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (500) 

No. Banquet Rms. & Capacity of Largest: 4 (400) 

Group Meal Rates: Breakfast: 1.10; Lunch: 1.50; 
Dinner: 2.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Variable 

Charges for Exhibit Areas: Variable 

Net Exhibit Space: 18,000 sq. ft, on one floor 

Audio-Visual Aids: PA system, spotlights, screen, 
16mm _ projector 

Stage: Available 


Ve Lawrence 


ERIE, PENNSYLVANIA 


By the Shores of Lake Erie . , . 400 Luxurious 
Guest Rooms ... TV ., . Redecorated 
Executive Suites . . . One Minute to Rail- 
road Station . . . Five Minutes to Airport 
...» Free Parking . . . Excellent Accommo- 
dations for Conventions and Sales Meetings, 
from 10 to 600... Large Exhibit Area 
. . « Unexcelled Recreational Facilities . . 
Distinguished Cuisine and Service. 


Call Manager Collect— 
GLendale 6-887! 


SALES MEETINGS/Part 


11 SALES MANAGEMENT 


BUCK HILL FALLS 


Railroads: Del., Lackawanna & West. 


The Inn (HSMA) 
See Advertisement, Page 185 
Phone: Cresco, LYndhurst 5-744!) 
anager: Clifford R. Gillam 
Sales Manager: Loretta E. Ziegler 
Convention Season: From late Oct. to mid-June 
Largest Group Accommodated: 450 (300 rooms 
available 
No. Mtg. Rms. & Capacity of Largest: 6 (900) 
No. Banquet Rms. & Capacity of Largest: 2 (425) 
Audio-Visua| Aids: PA oyster, spotlights, 35mm 
and Iémm projectors, slide projectors 
on one floor 
Audio-Visual Aids: Blackboard, easel, movie 
Stage: Available 
Sports Facilities: Golf, tennis, bowling on the 
green, horseback riding, swimming, fishing, 
skating, skiing 
Ns Representative: Utell International (see p. 


BUSHKILL 


Railroads: D.L. & W. 


Bushkill Falls House 

(LU 8-6634) 

Manager: Frank L. Pipher 

Reservation Manager: Joseph E. Boyle 

Convention Season: May, June, September 

Largest Group Accommodated: 200 (100 rooms 
available) 

Air Conditioning: Banquet halls 

Convention Rates: 9.00 to 15.00 per person. 

No Migs R &c i f 
°. g. Rms. apacity of Largest: 2 (300 

No. Banquet Rms. & Capesity of Largest: | (250) 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, spotlight, 8mm and 
lémm projectors 

Stage: Available 

Sports Facilities: Swimming pool, private lake, 
tennis, softball, handball, shuffleboard, quoits, 
croquet, ping pong, badminton, putting golf, 
ow , archery, volleyball, horseback riding, 
go 


Railroads: B. & L.E.; N.Y.C.; N.Y.C, & St. L.; 
Penna. 
Airlines; AAA, CAP, LCA, MOH 


Lawrence Hotel (HSMA) 


See Advertisement, Page 184 
10th & Peach Sts. (Phone: Glendale 6-887!) 


Manager: Robert A. Summers 
Sales Manager: Luella Pearson 
Convention Season: Al! year 


Largest Group Accommodated: 450 (200 rooms 


and 6 suites available) 
Convention Rates: Single: 6.25-8.80: Double: 9.50- 
14.00; Suites: 30.00-40.00. European 
No. Mtg. Rms. & Capacity ef Largest: 6 (500) 
No. —— Rms. & Capacity of Largest: 4 (400) 
Group Meal Rates: Breakfast: 1.75; Lunch: 2.50: 
Dinner: from 3.25 
Charges for Mtg. Rms.: None for conventions 


Charges for Exhibit Areas: 5.00 per 10 ft. space 

Audio-Visual Aids: PA system 

Stage: |0 ft. by 32 ft. 

Sperts Facili Swimming, 
bow 


ling ? 
Liquor: Served in hotel 


HARRISBURG 


Railroads: Penna.; Reading 
Airlines: AAA, CAP. TWA 


boating, fishing, 


Penn Harris Hotel (HSMA) 


Third and Walnut Streets (Phone: CEdar 8-721!) 

—— Director: Mark W. Sweger 

Sales Manager: Benj. J. Keil 

Cenvention Season: All year 

Largest Group Accommodated: 600 (400 rooms, 
9 suites available) : 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Cenvention Rates: Single: 6.50 to 11.50; Double: 
9.00 to 17.00; Suites: 28.00 to 37.50. European 

No. Mtg. Rms. & Capacity of Largest: 6 (400 

No. Banquet Rms, & Capacity of Largest: 6 (240) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.25; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 100.00 

Charges for Exhibit Areas: 10.00 to 100.00 

Net Exhibit Space: 3,400 sq. ft. on one floor, 
included in meeting areas : 

Audio-Visual Aids: PA system, spotlights, screens, 
blackbeards 

Stage: Available 

Sperts Facilities: Golf nearby 


HERSHEY 


Railroads: Reading 


Hotel Hershey (HSMA) 
See Advertisement, Page 185 
(Phone: KEystone 3-217!) 


neal 


Glad to GREET you 


® With complete facilities that assure 
@ successful carefree meeting 


®@ With hotel or private cottage accom- 


| modations, fine food, interesting 


sports facilities, etc. 

@ With personalized attention to 
good service and come-back-again 
hospitality 

®@ 90 miles from Phila. & N. Y. C. 
For information call our offices in: 


N. Y.—LO 5-1115 « Phila.— KI 6-1937 
or write: EDWARD C. JENKINS 


me SKYLINE INN cs 


MOUNT POCONO, PENNSYLVANIA 
at the Top of the Poconos 


= 


© easy accessibility 

© 12 conference rooms—!2-350 persons 
© superb food from our own farms 

© modern facilities—old world service 


Reservations 
Write: Room S$ 


MEET WITH DISTINCTION—WITHOUT DISTRACTION 


4 golf courses 

tennis—riding 

private swimming pool 

pro hockey—ice shows—theatre parties 


HERSHEY, PENNSYLVANIA 
“Open Year 'Round" 


Robert P. Cournoyer 
Managing Director 


NOVEMBER 20, 1959 


Attraction.. 


but no distraction 


Quiet, charming 6,000-acre 
estate in the scenic Poconos, 
3 hours from New York and 
Philadelphia. A perfect set- 
ting for meetings, conferences, 
sales outings. An outstanding 
opportunity to combine busi- 
ness with pleasant relaxation. 


Check these advantages 
INDOORS 


Fine accommodations for 400 
* 840 seat Auditorium with 
Stage - Completely Equipped 
Meeting Rooms accommodat- 
ing from 10 to 300 + 3,000 
Volume Reference Library ° 
Play Room, Television, Radio 
and Dancing * Stenographic 
Services and Teletype. 


OUTDOORS 


27-hole championship Golf 
Course * 20 miles of Riding 
and Hiking Trails * Swim- 
ming in Olympic-size pool * 
Tennis Club—8 Teniko Clay 
Courts * Two Lawn Bowling 
Greens * Winter Sports— 
Skiing, Skating, Tobogganing. 


EASY TO REACH BY CAR, TRAIN, 
PLANE OR BUS 


RESERVATIONS NOW 
BEING MADE FOR 1959 
TO 1964. 


For information write or call 
Howard F, Dugan, Inc. 
National Sales Representatives 
230 Park Avenue, New York 17 
MUrray Hill 4-0004 
or 
Loretta B. Ziegler, Convention Manager 
+ 
Clifford R, Gillam, General Manager 
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PENNSYLVANIA 
Hershey continued 


Manager: Robert Comore 
Convention Seasen: 


| yee 
Largest Group Aespenmodeteds 250 (120 rooms. 
8 suites segs 
%, of bedrooms, banquet and 


Air ee meen 
meeting room 

Convention Rates: Siagies 9.00-14.00; Double: 17.00- 
24.00: Suites: 32.00-52.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (250) 

No. Sengue? Rms. & Pe wd of Largest: 4 (200) 

Group Meal Rates: Breakfast: a !a carte; Lunch: 
3.00: Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 and up 

Net Exhibit Space: | 377 sa. ft. 

Audio-Visual Aids: Spotlights, PA system available 

Sports Facilities: Golf, tennis, riding, swimming, 
croquet, lawn bowling, putting green, horse 
shoes, pool, ping pong, shuffleboard 


JOHNSTOWN 


Railroads: B. & O.; 
Airlines: AAA 


Hotel Fert Stanwix 


331 Main (Phone: 41-27!) 

Manager: E. La Brack 

Convention Season: All yea 

Largest Group ‘Accommodated: 300 (150 rooms 
4 suites available 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.50 to 9.00; Double: 
8.50 to 12.00; Suites: 11.00 to 14.00 

No, Mtg. Rms. & Capacity of Largest: 5 (250) 

Ne. Danguel Rms. & epee of Largest: 4 (300 

Group 7 Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 

Liquor: ioe in hotel 

Charges for Mtg. Rms.: 7.50 to 25.00 

Charges for Exhibit Areas: 7.50 to 25.00 

Net Exhibit Space: 3,000 sq. ft. on one floor, in- 
cluded in meeting areas 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf, 
ing 


Penna. 


swimming, bowling, fish- 


LANCASTER 


Railroads: Penna.; Reading 
EAL 


Airlines: AAA 


Hotel Brunswick (HSMA) 


N. Queen & Chestaut Sts. (Phone: EX 7-6201, 
Teletype: LN 88 
Managing Director: Pau! L. H. Heine 


Sales Manager: Mildred Kaetz 

Convention Season: Al! year 

Largest Group Accommodated: 200 (1/00 
available) 

Convention Rates: Single: 
9.50; Twin: 8.50-1 


rooms 


5.00-7.00; Double: 9.00- 
4.00. European 


aw 


Glad to GREET you 


®@ With complete facilities that assure 
a successful carefree meeting 

@ With hotel or private cottage accom- 
modations, fine food, interesting 
sports facilities, etc. 

© With personalized attention to 
good service and come-back-again 
hospitality 

@ 90 miles from Phila. & N. Y. C. 
For information call our offices in: 
N. ¥.—LO 5-1115 © Phila.— Ki! 6-1937 

or write: EDWARD C. JENKINS 


me SKYLINE INN c= 


MOUNT POCONO, PENNSYLVANIA 
at the Top of the Poconos 


_ 
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teh umiat Steere wets 
lo. Banquet Rms. 76 
Meal Rate: Sentient: 1 1.30; Lunch: (ss) 


Liquor: Served in hotel 
Air Conditioning: Geent and meeting rooms, 
bedrooms 
Charges for Banquet & Mtg. Rms.: 5.00 to 75.00 
except when food and liquor is served 
Chaves for Exhibit Areas: 5.00-75.00 
-_ * Space: 5,772 sq. ft.—all but 588 sq. ft. 


on one floor 
Aids: Blackboard, 


Audio-Visual movie 
PA ja spotlights 


easel, 
screen 
Stage: Yes (10'x40' 


Sports Facil Mabe Most sports available locally. 


MEADVILLE 


Treadway David Mead 
See Advertisement, Pages 30, 31 
455 Chestnut (Phone: 4/-20!) 
Manager: Parry Benton 
Convention Season: Ai! ye 
Largest Group Recummadaied: 
suites available) 
Air Conditioning: Banquet oo 10 bedrooms 
Convention Rates: Single: 00-8.00: Double: 9.00- 
11.00; Twins: 12,00-15.00; ee 18.00-20.00. Eu- 
ropean. American plan on request 
No. Mtg. Rms, & Capacity of Largest: 4 (250) 
No. Banquet Rms. & Capacity of Largest: | (150) 
Group Meal Rates: Breakfast: 1.00; Lunch: 1.50; 
Dinner: 2.25 
Liquor: Served in hotel! 
Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: mare 
Net Exhibit wee 3,500 sq. 


170 (67 rooms, ? 


Audio-Visual Aids: PA a. spotlights, |émm 
sound projector, 35mm slide projector 
Sports Facilities: Golf, water sports in season 


MOUNTAINHOME 


Railroads: D.L. & W. 


Onawa Lodge 
(Phone: Cresco LY 5-7421) 


Manager: H. Irwin Shinnen 

Convention Season: Oct. to June, except holiday 
week ends 

Largest Group Accommodated: !50 (100 rooms 
available) 


Convention Rates: Single: 9.00 to 15.00; Double: 
17.00 to 28.00. American 

No. Mtg. Rms. & Capacity of Largest: 4 (150) 

No. Conaeet Rms. & Capacity of Largest: | (0 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25 
Dinner: 2.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 2,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, l6émm 
projector, slidomatic viewer, rostrum 

Stage: Available 

Sports Facilities: Tennis, shufflebeard, 
table tennis, volleyball, herseback rid 
ing, golf nearby, ice skating, tobag 
ganing 


swimming, 
softball, 
skiing, 


MOUNT POCONO 


Railroads: D.L. & W. 
High Point Inn 


Belmont Avenue 

Manager: George Colovos 

Convention Season: A!! year except July and Aug. 
Largest Group Accommodated: |465 (80 rooms, 2 


suites available) 

Convention Rates: Single: 1!5.00-18.00; Double: 
25.00-30.00; Suites: 35.00-37.50. American 

No. Mtg. Rms. & Capacity of Largest: 5 (1/50) 

No. Banquet Rms. & Capacity of Largest: 46 (1/50) 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charaes for Exhibit Areas: None 

Net Exhibit Space: 3,025 sq. ft. 

Audio-Visual Aids: !émm projector, PA system, 
spotlights, can rent any other equipment needed 

Stage: Yes (portable) 

Sports Facilities: Indoor and outdoor swimmin 
pools, game rooms, baseball, volleyball, go 
nearby, horseback riding. 


Mount Airy Lodge (HSMA) 
Manager: J. C, Martens 


SALES MEETINGS/Part II 


Sales Manager: George Trippi 
Cenvention son: Octeber to to Mex. 
Lar pre Group Accommodated (130 rooms, 
suites available) 
Air Conditioning: Banquet and meeting rooms 
vention Rates: Single: 16.00; Double: 29.00; 
No’ Mig. Rims. & Capacity of Largest: 3 
C) s. pac r 
No. Ban uet Rms. & Capaci | mtn 2 Go 
Group om Rates: Breakfas anche 
Dinner: 3. 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None 
bg ~? s for Exhibit Areas: None 
ibit Space: 8,000 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights, screens, 
blackboards, |émm projector 
Stage: Available 


we Representative: Utel! International (see pg. 
) 


The Skyline Inn (HSMA) 
See Advertisement, Page 186 

Knob Drive (Phone: TE 9-366!) 

penne: Edward C. Jenkins 

Convention Season: May, June, Aug. Sept. OS 

Largest Group ‘Accommodated: rooms, 
3 suites available) 

Convention Rates: Single: 14.00; Doubie: 20.00 to 
26.00; Suites: 30.00. American 

ree. Mig. Rms. i Capacity of Largest: a 50) 


oe .. Served in hotel 

Charges for Mtg. Rms.: None 

csereee for =. Areas: None 

ibit Space: 2,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, easels, 
lémm sound projector 

Stage: Available 

Sports Facilities: Outdoer pool, tennis, pitch ‘n 
putt, croquet, shuffleboard, billiards, volleyball 

Hotel Representative: William P. Wolfe Organiza- 
tion (see pg. 29) 


PHILADELPHIA 


Read.; B. & O.; P.-R. SL 
CAP, DAL, EAL, NAL, 


Railroads: Penna.; 
Airlines: AAA, AAL, 
NEA, TWA, UAL 


CONVENTION BUREAU 
Philadelphia Convention & Visitors Bureau 
Juniper & Filbert Sts. 

J. A. Morrison, Executive Director 


AUDITORIUM 


Trade and Convention Center 
34th St. and Convention Ave (EVergreen 6-9800) 


Manager: Santo S. Panetta 

Exhibit Areas: Seuth Tose Hall, 11,000 sq. 
ft.; Grand Exhibition Hall, i *, ft.; Center 
Exhibition Hall, 35,000 - Convention 


Exhibitien Hall, 37,000 sq. fr Convention 
Auditorium, 40,000 sq. ft.; Ballroom, 9,000 sq. ft. 
Rental Fees: Minimum rental charge and percent- 
age of cate receipts, plus labor charges 
Floor Lead: Unlimited in all areas except Audi- 
torium & Ballreom; the latter, 300 Ibs, per 


sq. ft. 

Ventilatien: Air conditioned in Convention, Ex- 
hibition Hall, Convention Auditorium, Ballroom 
and all mecting rooms 

Ceiling Height: Varies in each area; maximum 
90 ft. PA System: Available 

Dimensions, Opening to Exhibit Hall: 12 Be = &, 
11 truck ‘entrances, varying from 9 x 


x 30° 
Bievetors and Capacities: Two 45-passenger; two 


\5-passenger, two 2I-passenger, two 10-ton 
freight 
Columns: 27 in. sq.; 20 ft. centers 
Utilities: 110- 230-446 Volt AC single; two and 
three-phase, 60 cycle; water, gas, steam, air 


Loading Facilities: Loading platforms; 22-car rail- 
road siding 

Storage Areas: 40,000 sq. ft. under cover 

sy ae and Capacities: 45 rooms, 8 to 


capacit 
Facilities for Food Functions: Can handle ban- 
quet for 5, 
Parking Facilities: 2,000 cars 
from District: 10-minute ride 


Adelphia Hotel 


13th and Chestnut Sts. (Phone: RI 6-3000) 

Sales sceneger: Adele Downey 

Convention Season: Al! year 

Largest Group Accommodated: 500 (275 rooms, 

10 suites available) 

Air hn aap Seuieoers, some banquet rooms 
ion Rates: Single: 6.00-10.00; Double: 

10.00. 15.00: Suites: 25.00-30.00. European 


SALES MANAGEMEN?® 


rte. atte. Rms. & Capacity of Largest: 9 (500) 
p. Me Rms. & Capacity of Largest: 9 (500) 

} A. eal Rates: Breakfast: 2.50; Lunch: 2.50; 
Dinner: 4. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 300.00 for meet- 
ings, no chores if meals served 

Charges for Exhibit Areas: 10.00-300.00 

Audio-Visual Aids: PA system, spotlights 


Bellevue Stratford Hotel (HSMA) 


Broad and 4. pireats (Phone: PE 5-0700; 
Telegraph: P.H 

Manager: Harvey "6 Brien 

Directer of Sales: Paul G. Foley 

Convention Season: All year 

a gt Group Accommodated: |,000 (600 rooms, 

suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 9.00-13.50; Double: 
14.00 to 18.00; Suites: 25.00-55.00. European 

No. Mtg. Rms. & Capacity of Largest: 20 (2,000) 

we Banquet Rms. Capacity of Largest: 19 


oye 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.00; 
Dinner: 5. 

Liquor: Served in hotel 

Net Exhibit Space: |0,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, screen 

Stage: Available 


The Benjamin Franklin Hotel (HSMA) 
Ninth at Chestnut St. (Phone: WA 2-8600) 


Manager: William G. Chadwick 

Sales Manager: Robert C. Bennett 

Convention Season: Al! year 

Largest Group Accommodated: |,600 (850 rooms, 
50 suites available) 

Air Conditioning: Entire hotel 

vention Rates: ey 7.00-11.00; Double: 

10.00- 16.00; ayy: 26.00-70 

No. Mtg. Rms. & Capacity ‘of Largest: !8 (1,200) 

No. Bae Rms. Capacity of Largest: 18 


1,200) 

Group Meal Rates: Breakfast: 2.50; Lunch: 2.75; 
Dinner: 4.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Variable 

Charges for Exhibit Areas: Variable 

Net Exhibit Space: 6,430 sq. ft. on one floor— 
additional area 

Audio-Visual Aids: PA system, spotlights, !4émm 
sound projector 

Stage: 20 ft. by 30 ft. 


Drake Hotel (HSMA) 
See Advertisement, Page 187 


1512 Spruce St. (Phone: Ki 5-0/00) 

Manager: 8. B. Leider 

Sales Manager: Michael A. Devitt 

Convention Season: Al! year 

Largest Group Accommodated: 250 (!50 rooms, 
25 suites available) 

Air Conditioning: Some bedrooms, banquet and 
meeting rooms 

Convention Rates: Single: 7.00 to 14.00; Double: 
10.00 to 18.00; Suites: 18.00 to 30.00 

No. Mtg. Rms. & Capacity of Largest: 6 (800) 

No. ys ome Rms. & Capacity of Largest: 6 (625) 

Group -<. Rates: Breakfast: 1.50; Lunch: 2.75; 
Dinner: 

Liquor: derved in hotel 

Charges for Mtg. Rms.: None if meals served 

Net Exhibit Space: 6,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, easels, 
blackboards, screens 

Stage: Available 


Penn Sherwood Hotel (HSMA) 


3900 Chestnut St. (Phone: EVergreen 6-9000) 
Manager: Kurt A. Smith 


SHERAT 


THE SHERATON HOTEL 
NEW IN PHILADELPHIA 
1,000 Air-conditioned rooms. 
1,000 Car Garage, private 
entrance to Hotel. 
Ballroom seats 1700 for 
banquets, 2400 for meetings, 
30 meeting and function 
rooms. New Sheraton 
Exhibit Hall accommodates 
135 booths, 19,000 square feet. 
JOSEPH M. CURRY 

General Manager 


SHERATON HOTELS 


NOVEMBER 20, 


1959 


Convention Season: All year 

Largest Group Accommodated: 500 (350 rooms, 
30 suites available) 

Air Conditioning: 180 bode, 14 suites, ban- 
quet and moareg fae 

Convention Rates: ingles * 6.25-10.00; Twins: og 
14.00; Double: 10.00-14.00; Suites: 15.50 to 32.5¢. 
European 

No. Mtg. Rms. & Capacity of Largest: 12 ito 

No. Saat Rms. & Capacity of Largest: “4 

Group Meal Rates: Breakfast: 2.50; Lunch: 
Dinner: 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None for convention 

Net Exhibit Space: 7,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screens 


Sheraton Hotel (HSMA) 


See Advertisement, Page 187 

1725 Pennsylvania Bivd. 

Manager: Joseph M. Curry 

Sales Director: Alan Schnell 

Convention Season: All year 

Largest Group Accommodated: |,200 (600 rooms, 

suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 8.50; Double: 13.00; 
Suites: 34.00 

No. Mtg. Rms. & Capacity of Largest: 22 (2,000) 

No. Coneew Rms. & Capacity of Largest: !7 
(1,630) 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.00; 
Dinner: 5.00 

Liquor: Served in hotel f 

Charges for — Rms.: None for conventions or 
day meeting 

Net Exhibit Sones: 43,000 sq 

Audio-Visual Aids: PA a. ” spotlights, projec- 
tors, screens, blackboards 

Stage: Available 


Sylvania Hotel (HSMA) 
Locust below Broad Sts. (Phone: PEnnypacker 
5-7200) 


Manager: Fred Lehman 

Sales Manager: Louis J. Slattery 

Convention Season: All year 

Largest Group Accommodated: 500 (400 rooms, 
12 suites available) 

Air Conditioning: Banquet hall and 200 bedrooms 

Convention Rates: Single: 6.50 to 8.50; Double: 
10.00-12.50; Suites: 27.50. European 

No. of Mtg. Rms. ° Capacity of Largest: 9 (500) 

No. Banquet Rms.: 

Liquor: Served in hotel 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes 


Treadway Inn, St. Davids 
See Advertisement, Pages 30, 31 


Route 30, St. Davids (Phone: Murray 8-5800) 

Manager: Robert J. Pearce 

Sales Manager: William Corr 

Convention Conamne All year 

Largest Group Accommodated: 300 (144 rooms, 
suites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Single: 8.50-12.00; Double: |3.00- 
16.00: Suites: 30.00. American 

No. Mtg. Rms. & Capacity of Largest: 7 (600) 

No. Banquet Rms. & Capacity of col 7 (440) 
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Group Meal Rates: Breakfast: 2.25; Lunch: 2.25; 


Dinner: 3.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if food is served 

Net Exhibit Space: 4,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights. Projec- 
tors can be rented. 

Stage: Yes (12'x24') 

Sports Facilities: Golf, swimming, shuffleboard, 
ce skating 


Sheraton Hotels in the 
U.S.A, Hawaii and Canada 


NEW YORK 


EAST 
Seeeree, Mass. 
ALBAN 
WASHINGTON ROCHESTER 


PITTSBURGH ae 
BALTIMORE SYRACUSE 
PHILADELPHIA BINGHAMTON, N. Y. 
PROVIDENCE 


CHICAGO INDIANAPOUS 

T FRENCH LICK, Ind. 
CLEVELAND, Ohio RAPID CITY, S. D. 
CINCINNATI SIOUX CITY, lowe 
$T. LOUIS SIOUX FALLS, S. D. 
OMAHA CEDAR RAPIDS, lowe 
AKRON 


LOUISVILLE NEW ORLEANS 

DALLAS MOBILE 

ST COAST 

SAN FRANCISCO PASADENA 

LOS ANGELES PORTLAND, Oregon 

HAWAH 

HONOLWWLU 

CANADA 
NIAGARA FALLS, Ont. 
HAMILTON, Ont. 


MONTREAL 
TORONTO 


Meeting in 
PHILADELPHIA ? 


Fly the 


Extra Care Line 


AIR LINES 


Less time en route .. . smoother 
flying and greater on-time 
dependability ... service from 
most major cities. 


For convention and post-convention 
tour planning, call or write 
M. M. Mathews, Mgr., 
Convention Sales, 36 S$. Wabash, 
Chicago 3, Ill. 


Supremely Suitable 


for SALES MEETINGS 
CONVENTIONS - BANQUETS 


A distinguished hotel - with 
a distinguished name - in 
the heart of the city 
nearest everything, with 
complete facilities for 
everything. 


* Luxurious Guest Rooms and 
Executive Suites 


* Closed Circuit TV 


* Meeting and Functional Rooms 
for 10 to 850 


MICHAEL A, DEVITT, Sales Manager 


1512 SPRUCE STREET © Kingsley 5-0100 
B. B. LEIDER, Managing Director 


PENNSYLVANIA 
Philadelphia continued 


The Warwick (HSMA) 


17th and Locust (Phone: PE 5-3800; Telegraph 
PH 376) 

Manager: Pau! J. McNamara 

Sales Manager: J. Lioyd Larkins 


Convention Season: All year 

Largest Group Accommodated: 500 (400 rooms 
40 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 10.00 to 14.00; Double: 
14.00 to 18.00; Suites: 24.00 to 65.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (500) 

No. Banquet Rms. & Capacity of Largest: 10 (500) 


Group Meal Rates: Breakfast: 2.50; Lunch: 3.00; 
Dinner: 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Variable 

Net Exhibit Space: Space for ten 6-foot table 
top exhibits 

Audio-Visual Aids: PA system, spotlights, screens, 
easels 

Stage: Available 

Hotel Representatives: Leonard Hicks, Jr. and 
Associates, Inc., Ruth Bedmossian (see pg. 29) 


PITTSBURGH 


Railroads: B. & O.; Penna.; P. & L.E.; A. & So. 
S.; P. & WV 


Airlines: AAA, AAL, CAP, EAL, LCA, NWA, 
TWA, UAL 


SHERATON 


the proudest name in HOTELS 


IN PITTSBURGH — IT'S THE 


PENN-SHERATON 


(FORMERLY THE WILLIAM PENN) 
THE HUB OF THE GOLDEN TRIANGLE with the vast new Public Auditorium 
at its doorstep. A full city block of function space accommodates groups up 
to 2500. Every convention facility and convenience under one roof, plus an 
experienced staff to serve you. Sales meetings a specialty. 


1600 rooms C. T. Carey, General Manager 
GAST ALBANY CINCINNATI CEDAR RAPIDS, lowa PASADENA 
NEW YORK ROCHESTER ST. LOUIS PORTLAND, Oregon 
STON BUFFALO OMAHA LOUISVILLE HAWAII 
WASHINGTON SYRACUSE AKRON DAUAS HONOLULU 
PITTSBURGH BINGHAMTON, N.Y. INDIANAPOUS NEW ORLEANS CANADA 
BALTIMORE MIDWEST FRENCH LICK, Ind. MOBILE, Alobama MONTREAL 
PHILADELPHIA CHICAGO RAPID CITY, S.D. WEST TORONTO 
PROVIDENCE DETROIT SIOUX CITY, lowa SAN FRANCISCO NIAGARA FAILS, Ont. 
SPRINGFIELD, Mass. CLEVELAND SIOUX FALLS, S, 0. LOS ANGELES HAMILTON, Ont. 
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SALES MEETINGS/Part II 


CONVENTION BUREAU 


Pittsburgh Convention Bureau, Inc, 
411 Seventh Ave. (19) ; 
Charles W. Shaffer, Executive Vice President 


AUDITORIUM 

under Construction) 

edford Ave. & Center (Phone EXpress |-0/92) 

Executive Director: Edward Fraher 

Exhibit Areas and Square Footage of Each: 90,000 
sq. ft. Area A, 50; sq. ft.; Area B, 30,000 sq. 
ft.; Area C, 10,000 sq. ft. 

Floor Load: 300 Ibs. per sq. ft. 

Ventilation: Air conditioned 


Ceiling zteh ht: Area A, 13° 6"; Area B, 100°; 
rea C, 

Dimensions, Opening to Exhibit Hall: 13° 6" high 
by 30’ wide 

Columns, Location and Dimensions: Vary (ap- 
proximately 28’ centers) 

Current and Utilities Available: 500 KVA 1!20V 


—_ phase; 250 KVA 208V three phase; 144 

KVA 400 amphere 208V three phase; hot and 

cold water, floor drains, waste outlets, com- 
pressed air, gas and steam 

Loading Facilities: Drive-in truck entrance, two 
tail gate loading decks 

Size of Storage Areas: Limited 

Number of Meeting Rooms and Capacities: Two 
for 400 each, 2 for 350 each, one for 600; rooms 
can be combined for room for 1,200 

Facilities for Food Functions: Banquet for 3,000 

Parking Facilities: Space for |, cars 

Distance from Business District: On edge of dis- 
trict 


The Carlton House (HSMA) 


550 Grant St. (Phone: Grant 1|-6060) 

Manager: John N. Penn 

Sales Manager: Herbert C. Fetzer 

Convention Season: All year 

Largest Group Accommodated: 200 (100 rooms, 
5 suites available 

Air Conditioning: Entire hotel 

Convention Rates: Single: 12.00-16.00; Double: 
16,00-20.00; Suites: 32.50 to 75.00. European 

No. Mtg. Rms. & Capacity of Largest: 2 =). 

No. Banquet Rms. & Capacity of Largest: 3 (225) 

Group Meal Rates: Breakfast: |.75 to 2.50; Lunch: 
3.50 to 5.00; Dinner: 4.50 to 8.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: No charge when food 
and liquor served 

Audio-Visual Aids: PA system, spotlights 


Penn Sheraton (HSMA) 
See Advertisement, Page 188 


Mellon Park Square (Phone: AT 1-7100) 

Manager: Charlies T. Carey 

Sales Manager: James D. Stroup 

ention Season: All year 

Largest Group Accommodated: |,500 (900 rooms 
and 35 suites available July and Ase. 700 rooms 
and 35 suites available Sept. to Ju ¥) 

ay | panironings 1,000 bedrooms, all banquet 
alls 

Convention Rates: Single: 8.50 to 11.00; Double: 
11.50 to 14.00; Suites: 25.00 to 100.00. European 

No. Mtg. Rms. & Py of Largest: 25 (1 2) 

No. Banquet Rms. & Capacity of Largest: 25 (950 

Group Meal Rates: Breakfast: 2.50; Lunch: 3.50; 
Dinner: 4.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if food is served 

Charges for Exhibit Areas: Vary—according to 
number of a rooms 

Net Exhibit Space: 2,200 sq. ft. on one floor, in- 
cluded in meeting areas 

Audio-Visual Aids: PA system, spotlights, closed- 
circuit TV, screens, blackboards 

Stage: Available 


Pick Roosevelt Hotel (HSMA) 


Penn Ave. and éth St. (Phone: AT 1|-3700) 

Manager: E. A. Leach 

Sales Manager: Dean A, Phillips 

Convention Season; All year 

Largest Group Accommodated: 500 (300 rooms, 
16 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.00-12.50; Double: 
11,50-15.50; Suites: 22.00-50.00. European 

No. Mtg. Rms. & Pye! of Largest: ? {or 

No. Banquet Rms. & Capacity of Largest: 9 ( a 

Group Meal Rates: Breakfast: 2.25; Lunch: 2.85; 
Dinner: 4, 

Liquor: Served in hotel, except Sunday 

Charges for Mtg. Rms.: None if food is served 

Charges for Exhibit Areas: 10.00 per booth 

Net ibit Space: Room for 20 6 x 6 ft. booths 


on one floor 
Audio-Visual Aids: PA system, spotlights 


Stage: Available 
Sports Facilities: Bowling 


SALES MANAGEMENT 


Pittsburgh Hilton 
See Advertisement, Page 33 


"a, Center (Phone: EXpress 1-4600; Teletype: 


Manager: A. H. Zugg 

Sales Manager: Herbert S. Loepere 
invention Season: Al! year 

Largest Group Accommodated: |,000 (400 rooms, 
100 suites available) 

Air Conditioning: Bedrooms, banquet and meeting 
rooms 

Convention Rates: Single: eae RR Twins: 15.00- 
18.00; Suites: 32.00-50.00. Europe: 

No. Mtg. Rms. & Capacity of Coogeet: 12 (2,500) 

No. Banquet Rms.: |2 

Group Meal Rates: 1.50; Lunch: 1.50; 
Dinner: 2.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if convention is 
headquartered in hotel. Otherwise 10.00-25.00 

Senaee for Exhibit Areas: 25.00 

hibit Space: 500 sa. ft. 

Audio-Visual Aids: PA system, 
tors, blackboards, easels 

Stage: Several 

Sports Facilities: Golf, skiing, 
fishing, boating nearby 


Sherwyn Hotel 
212 Wood St. (Phone: 


Monager Jay White 

Sales Manager: Gene Fox 

Convention Season: Al! year 

Largest Group Accommodated: 250 (150 rooms, 
5 suites available) 

Air Conditioning: |30 bedrooms, 6 banquet rooms 
Convention Rates: Single: 6.00 to 10.50; Double: 
9.00 to 14.00; Suites: 17.00 to 30.00. European 
No. Mtg. Rms. & by anes! of Largest: 10 16140 
No. Banquet Rms. & Capacity of Largest: ) 
Group Meal Rates: 2.00; Lunch: Oo, 

Dinner: 3.50 
Liquor: Served in hotel 


Breakfast: 


spotlights, projec- 


swimming, hunting, 


Co 1-6600) 


Breakfast: 


Charges for Mtg. Rms.: 6.00-100.00 if food not 
served 
Charges for Exhibit Areas: 6.00-100.00 


Net Exhibit Space: 4,400 sq. ft. separate area 

Audio-Visual Aids: PA system, spotlights, screen, 
easel, blackboards 

Stage: Available 


Sports Facilities: Bowling alleys in hotel 


Hotel Webster Hall (HSMA) 
See Advertisement, Page 189 


4415 Fifth Avenue (Phone: Mayflower |-7700) (Tele- 
graph 253) 

Menepert Henry_J. Huemrich 

Sales Manager: Florence mnvinger 

Convention Season: Al! yea 

Lengel Group deeeneutnedatede 400 (250 rooms, 

suites er 

Air Conditioning: All bedrooms, banget & meet- 
ing rooms 

Convention Rates: Single: nen! Double: 11 .00- 
16.00; Suites: 20.00-36.00. Europe: 

No. Mig. Rms. & Capacity of lore pest: 10 (900) 

No. Banquet Rms. & Capacity of Livess 10 (750) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.75; 
Dinner: 3.75 up 

Liquor: Served in hotel 


Charges for Mtg. Rms.: None if food is served 


Stage: Yes 


1) Representative: Utel| International (see pg. 


POCONO MANOR 


Railroads: D. L. & W. 
Pocono Manor Inn (HSMA) 


See Advertisement, Page 189 
{feore: Mt. Pocono, TE 9-361!) 
en. Manager: John M. Crandall 
Manager: Glen W. Kissel 
Sales Manager: Betty J. Evans 

‘ention Season: All year—except 

August 
seman Group Accommodated: 375 (210 rooms 


July and 


available) 

ention Rates: Single: 20.00; Double: 34.00. 
Nov.-April, Single: 19.00; Double: 30.00. Ameri- 
can 


No. Mtg. Rms. & Capacity of Largest: 10 at? 


No. Banquet Rms. & Capacity of Largest: 3 (500) 

Group Meal Rates: Breakfast: 2.38; Lunch: 3.62; 
Dinner: 4.92 (includes tax and gratuity) 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 2,800 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, lémm 


sound and slide projectors, blackboards, 
easels, lecterns 

Stage: Available 

Sports. Facilities: Golf, horseback riding, 
putting course, scheduled trap shooting, 
ming, boating, shuffieboard, horseshoes, 
ing, ping pong, billiards 


tennis, 
swim- 
bowl. 


Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc., Robert F, Warner, Inc, (see 
pg. 29 

Railroads: Penna.; Read 


Airlines: CAP, EAL, TWA 


Abraham Lincoln Hotel (HSMA) 


Fifth & Washington Sts. (Phone: FR 4-112!) 

Manager: Francis H. Mills 

Sales Manager: George Brown 

Convention Season: Al! year 

Largest Group Accommodated: 525 (200 rooms, 
20 suites available) 

Air Conditioning: 150 bedrooms, banquet & meet- 
ing rooms 

Convention Rates: Soahe 6.00 to 10.00; Double: 
9.00 to 14.00; Suites: 19.00-35.00. European 

No. Mtg Rms. & Soneting of Largest: 5 I. 000 

No. eda Rms. & Capacity of Largest: 5 (6 

eal Rates: Breakfast: |.50; Lunch: 2.00, 

Deen 3.00 

Liquor: Served in hotel 

hwy ee for Mtg. Rms.: None 

Net Exhibit Space: 10,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlight, easels, 
screens, blackboards 

coe Main stage, 29’ x 15'; Center stage, 19’ 
x 15° 


Sports Facilities: Golf, swimming, tennis, riding 


SCRANTON 


Charges for Exhibit Areas: 15.00 to 275.00 
Net Exhibit Space: 15,000 sq. ft., 11,600 on one 
loor a te J.C.. D. & H.: DL. & W.: Erie; 
Audio-Visual Aids: PA system, spotlights, |émm & W.V.; NLY.O. & W. 
projector, easels, blackboards, screens Airlines AAA, AAL, EAL, TWA.. 
GUIDA NAAD AULA AAMAS TERN NEA HN Ut DALAL SLO AMONENSNGDAOUL AGUA AAANNGASENU AANA ENN Uy a 


8 Function Rooms, ctten 25 to 1,000 


ie hal 
wn PITTSBURGH 


Sales Executives stay at and recommend 


HOTEL 
WEBSTER HALL 


Your Gracious Host in Pittsburgh 
4415 Fifth Ave., Pittsburgh 13, Pa. 
MAy flower 1-7700 
Duos PG = 


150 a as Lot a ol Hotel 


The Better Place in All 
PITTSBURGH for 
¢ SALES MEETINGS 
* CONVENTIONS 
BANQUETS * SHOWS 


600 AIR COND. ROOMS 
WITH T.V. & RADIO 
8 Air Conditioned Function Rooms 
Henry J, Huemrich V.P. & Geni, Mgr. 


Florence Rittinger, Sales Mgr. 


AED TSENATNATA 


ANGULO HANNO SaGEUTUNA ATLA 


PURE LL MU 


NOVEMBER 20, 1959 


Meeting in 
PITTSBURGH ? 
Fly the 


Extra Care Line 


AIR LINES 


Less time en route .. . smoother 
flying and greater on-time 
dependability ... service from 
most major cities. 


For convention and post-convention 
tour planning, call or write 
M. M. Mathews, Mgr., 
Convention Sales, 36 S$. Wabash, 
Chicago 3, Ill. 


UNHURRIED, 
UNHARRIED 
CONFERENCES 


Conferences—large or smali—are always 
more profitable in the relaxed atmosphere 
of The Manor's 3500 acre mountaintop 
estate. Our New Terrace Wing offers the 
finest in modern facilities. New Terrace 
Ballroom and Auditorium, additional con- 
ference rooms, Terrace Cocktail Lounge, 
complete banquet facilities. New indoor- 
outdoor Swimming Pool. 18 hole Champion- 
ship Golf Course. Every sport in season. 
Finest accommodations, delicious meals. 


Write for Conference IN 


¥N Facilities Folder, = ~~ 

“Se @ 

POCONO MANOR 
INN 


Pocono Manor, Pa. 


Glenn W. Kissel, Manager « Betty J. Evens, Sales Mgr 
John M. Crandall, V. P., Gen 
Phone (Mt. Pocono) términat” 9-3611 
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PENNSYLVANIA 
Scranton continued 


' 
“> 


1960 
| awnee nr 


GOLDEN ANNIVERSARY SEASON 
April 23 to October 26 


But our Sales Office is open all 
year to assist Corporations, Trade 
Associations and Golfing Groups 
with meeting and outing plans. 
Contact Ed Sweet. 


Write to P.O. Box 99 or phone 
Stroudsburg, Pa., Hamilton 
1-1500 for full details. 


Air Conditioned public space 
‘Golf Capitol of the East,” Two 
heated outdoor pools; Tennis; 
Tops in entertainment and food; 
Harry Obitz, golf professional. 


FRED WARING Proprietor 
W. S. Garrison Gen. Mar. 


Shawnee - On- Delaware, Penna. 


Hotel Jermyn 
322 Spruce Street (Phone: Di-3-118!) 


Manager: M. F. Renaud 
ention Season: All y 


Conv 
Largest Group Aauomnedeted: 390 (185 rooms, 3 


suites available) 
a! | eceatied Some bedrooms, 
alls 


Convention Rates: Single: 3.50 te 9.75; Double: 
6.50 to 13.50; Suites: 20.00 to 22.00. European 
No. Mtg. Rms. & ye of Largest: 6 j “Co 


apacity of Creech 


No. Banquet Rms. & 
1.50; Lunch: 


Group Meal Rates: 
Dinner: 2.75 
Liquor: Served in hotel 


Breakfast: 


Net Exhibit Space: 7,500 sq. ft. on one floor, in- 


cluded in meeting areas 


all banquet 


Audio-Visual Aids: PA system, spotlights, screen 


Stage: Available 


Sports Facilities: Golf course and bowling alleys 


nearby 


SHAWNEE-ON- 
DELAWARE 


Railroads: to Stroudsburg, E. Stroudsburg 


Shawnee Inn (HSMA) 
See Advertisement, Page 190 


(Phone: Hamilton |-1500) 
Manager: Weldon S. Garrison 
Sales Manager: Edgar A. Sweet 
Convention Seasen: May, 
October 


Largest Group Accommodated: 232 (114 rooms 


6 suites available 
Air Conditioning: Banquet rooms 


Convention Rates: Single: 26.00; Double: 
22.00; Parlor: 30.00 additional. American 
No. Mtg. Rms. & Capacity of Largest: 5 (250) 


No. Banquet Rms. & Capacity of Largest: 2 ( 4 


Group Meal Rates: Breakfast: 2.50; Lunch: 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 


Charges for Exhibit Areas: None 


Net Exhibit Space: 2,698 sq. ft. on one floor, in- 
cluded in meeting areas 2 
Audie-Visuai Aids: PA system. spotlights, 35mm 


slide and lémm movie projectors 
Stage: Available 
Sports Facilities: Golf, swimming, 
puttin 
Hotel 
Associates, Inc., 
pg. 29) 


Leonard Hicks, Jr. 
Robert F. Warner, Inc. 


SKYTOP 


Railroads: D. L. & W. 
Airlines: served through Scranton 


WHY SKYTOP? 


For executive 
meetings and top 
management groups 
Skytop Club, in the 
nearby Pocono 
Mountains, is the 
undisputed leader. 
This scenic 5500- 
acre estate provides 
complete isolation 
and every physical 
attribute for group 
meetings—10 to 300. 


x Private club atmosphere, distinguished 


service 

x Excellent meeting rooms, equipped with 
all professional requirements 

te Easily accessible (only 100 mi. from N, Y. 


and Phila.)—Serviced nationally by lead- 
ing railroads and 5 airlines 


rs Outstanding cuisine—private dining rooms 


je Superb facilities for relaxation and 
recreation, including 18 hole champion- 
ship golf course 
a Beautifully appointed accommodations 
Write for Conference Booklet 
and complete details 


SKYTOP CLUB Secluded in the Poconos 


BOX 30, SKYTOP, PENNA. 
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e Wm. W. Malleson, Jr., Gen. Mer. 
Phone: LY ndhuest 5-7401 


DURE CO 


SALES MEETINGS/Part 


June, September and 


19.00 


tennis, boating, 


ang 


Skytop Club (HSMA) 

See Advertisement, Page 190 

(Phone: LYndhurst 5-740!) 

Manager: Wm. W. Malleson, Jr. 

Resident Manager: D. M. Biles 

Convention Season: September throegh June 

Largest Group Accommodated: 300 (190 rooms 
available) 

Convention Rates: May to Oct.—Single: 16.50- 
21.00; Double: 33.00-39.00; Nov. to May—Single: 
16.50-19.50; Double: 32.00-34.00. American 

No. Mtg. Rms. & Capacity of PA iT (300 

No. Banquet Rms, & Capacity of Largest: 

Liquor: Served in hotel 

Charges fer Mtg. Rms.: None 

ons for Exhibit Areas: None 

Net Exhibit Space: woume anit exhibits only, 
usually in noe, 108 

Audio-Visual Aids: PA system, spotlights, 35mm, 
3p x 4/2, 2 x 2, |6mm projecters, screens, easels, 
blackboards 

Stage: |2 ft. by 20 ft. 

Sports Facilities: Goif, riding, fishing, lawn bowl- 
ing, tennis, putting greens, swimming, shuffle- 
board, archery, skiing, skating, tobogganing 


UNIONTOWN 


Railroads: Penna.; B. & O. 


Summitt Hotel 


(Phone: 88594) 

Manager: Don Shoemaker 

Convention Season: April 15 to Nov. 15 

Largest Group Accommodated: 200 (105 rooms, 2 
suites available) 

Comme, Rates: Single: 14.00-16.00; Double: 

2.00- ; Suites: 1080 American 

ne Mie. = & Capacity of Largest: 6 (300) 

No. oe Rms. & Capaci' Saf ir est: 2 (400) 

Group Meal Rates: Breakfas unch: 2.00; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 7,000 sq. ft. on one floor 

Net Exhibit Space: 3,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, |4mm, 
slide projectors, screens 

Stage: 35 ft. by 12 ft. 


WERNERSVILLE 


Railroads: Read. 


Galen Halil Hotel 


(Phone: Sinking Spring ORchard 8-801!) 
Manager: Daniel urac 
Sales neue: Samuel Sopenoff 
Convention Season: April 15 to Oct. 
Largest Group Accommodated: 475 30 285 rooms, 
12 suites available) 
Air Conditioning: 225 bedrooms, banquet rooms 
Convention Rates: Single: 18.00 to 20.00; Double: 
oe te 18.00; Suites: 20.00 to 25.00. July and 
2%. single: 22.00 to 25.00; Double: 20.00 to 
Suites: 25.00 to 32.50. American 
na’ Mig. Rms. & Capacity ef Largest: 6 (550) 
No. oe Rms. & Capacity ¢ est: 3 (600) 
Group Meal Rates: Breakfast: unch: 4.00; 
Dinner: 5.00 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None 
— es for Exhibit Areas: None 
xhibit Space: 2,400 sq. ft. on one floor 


(300) 


Atdio-Visual Aids: PA system, spotlights, projec- 
‘ors 

Stage: Available 

Sports Facilities: 18- ~ golf course, swimming 


tennis, handball, 


WHITE HAVEN 


Railroads: L.V.; J.C. 
Split Rock Lodge (HSMA) 
(Phone: White Haven 456!) 


Manager: Wm. D. Herrmann 
Sales Manager: C. A. Rhoads 
wentien Season: Sept. 6 to June | 
Largest Group Accommodated: 260 (a rooms & 
58 cottages available) 
Convention Rates: Single: 15.00 to 18.00: Double: 
a to 30.00; Cottages: 28.00 to 54.00. Ameri- 


No. Mtg. Rms. & Capacity of Largest: 2 (100) 
No. Banquet Rms. & Capacity of Largest: | (70) 


pool, game room 


Group Meal Rates: Breakfast: 1.00; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: | 600 sq. ft. on one floor 

a Aids: |émm projector, PA system, 
ayy 

Stage, |0' 


Sports” Facilities: Golf—!8 miles distant 
Hotel Representative: William P. Wolfe Organiza- 
tion (see pg. 


1{ SALES MANAGEMENT 


WILKES-BARRE 


Railroads: J.C.; D. & H.; L.V.: Penna.; L. & W.Y. 
Airlines: AAA, Ve EAL, TWA 


Sterling Hotel 


Kn 

i Condi ming: Banquet and meeting rooms, 
No. ane ‘=. & Copecity of Largest: 8 (7 
No. gt a4 Rms. & Capacity of Largest: | (350) 
Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 

Dinner: 2.75 
Liquor: Served in od 
Charges for ys ay : From 10.00 
Audio-Visual Aids: PA "system, spotlights 


YORK 


Railroads: M. & P; Penna.; W.M. 


The Yorktowne Hotel 

Market at Duke Street Bs ag York 82831) 

Manager: Cherles Klingler 

Sales ay Robert R. Heathcote 

Convention Season: All year 

Largest Group Accommodated: 700 (325 rooms, 
6 suites available) 

Air Conditioning: 150 bedrooms, banquet & meet- 
ing rooms 

Convention Rates: Single: 6.00 to 9.75; Doubles: 
8.50 to 14.00; Suites: 27.00 to 40.00. European 

No. Mtg. Rms. & Capacity of tangent: 8 (700) 

No. Banquet Rms. & Capacity of Largest: 8 (soo) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 1,125 sq. ft. 

Audio-Visual Aids: PA on, spotlights, screens 

Stage: Yes (!2'x24') 


RHODE ISLAND 


PROVIDENCE 


Railroads: N.Y. & 
Airlines: AAL, EAL: WAL, NEA, UAL 


CONVENTION . BUREAU 


Greater Providence Chamber of Commerce 
John Stimes, Manager 


Crown Hotel (HSMA) 
See Advertisement, Page 191 

208 Weybosset St. (Phone: De |-8200) 

Manager: George J. Sanker 

Sales Manager: James D. McAndrews 

Convention Season: All year 

Largest Group Accommodated: 375 (150 rooms, 5 
suites available) 

Air - rca 50% bedrooms and all banquet 
halls 


-BILTMORE HOTEL 
IN PROVIDENCE, R.I. 


Complete facilities for banquets or 
meetings of up to 500 persons. 
Closed circuit TV. 10 function rooms, 
Air conditioned ballroom, banquet 
rooms and restaurants. Television and 
radio in each room. Special weekend 


facilities. 500 Room 
GEORGE THOMAS CULLEN 
General Manager 


SHERATON HOTELS 


1959 


NOVEMBER 20, 


Convention Rates: Single: 4.50-6.00; Double: 
8.00-10.00; Suites: 25.00-35.00. A complimentary 
suite with block of 30 room reservations. Euro- 
pean 

No. Mtg. Rms. & Capacity of Largest: 10 (350 

No. Banquet Rms. & Capacity of Largest: {0 ( 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 7.50 u 

Charges for Exhibit Areas: 7:50 up 

Net Exhibit Space: 8,000 sq. ft. on more than 
one floor 

Audio-Visual Aids: PA system, spotlights, black- 
boards, screens, |6mm projector 

Stage: Yes (9 x40') 

Sports Facilities: Golf, bowling, horseback riding, 
swimming—all within 10 minutes 


Sheraton-Biltmore Hotel 
(HSMA) 


See Advertisement, Page 191 

11 Dorrance Street (Phone: GAspee !-9200) 

Manager: George Thomas Cullen 

Sales Manager: James J. O'Halloran 

Convention Season: All year 

Largest Group Accommodated: |,000 (460 rooms 
10 suites available) 

Air Conditioning: 8 banquet and meeting rooms, 
50% of bedrooms 

Convention Rates: Single: 6.85-12.50; Doubie: 10.85- 
16.50; Triple: 13.85; Suites: 25.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (800) 

No. Banquet Rms. & pacity of Largest: 10 (500) 

Group Meal Rates: Breakfast: |.75; Lunch: 2.25; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None : 

Net Exhibit Space: -_ ia ft. on one floor, in- 
cluded in nn, 9 

Audio-Visual Aids: PA tom, spotlights, black- 
boards, screens, easels 

Stage: Available 

Sports Facilities: 5 golf courses within 5 miles 


SOUTH CAROLINA 


CHARLESTON 


Railroads: So. Ry.; S.A.L. 
Airlines: DAL eAL NAL 


Hotel Fort Sumter 


Manager: Van A. Bealer 

Resident Manager: E. G. Braun 

a Season: All year except Mar. 10 to 
pril | 

Largest Group Accommodated: 300 (150 rooms, 
10 suites available) : 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Convention Rates: Single: 5.50-9.00; Double: 9.00- 
14.00; Suites: 20.00-22.00. European 

No. Mtg. Rms. & Capacity of Coopest: § (300) 

No. Meal Rms, & Capacity * Largest: 5 (300) 

— eal Rates: Breakfast: 1.25; Lunch: 2.00; 
inner: 

Net Eaibit , ee 6,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, ‘raleed 


dais 
Sports Facilities: Golf, fishing, beaches 


EAST 
ee Mass. 


NEW YORK 


STON 
WASHINGTON focnesren 
PITTSBURGH BUFF. 
BALTIMORE SYRACU Ose 
PHILADELPHIA = BINGHAMTON, N, Y. 
PROVIDENCE 


WEST 
CHICAGO INDIANAPOU 
DETROIT FRENCH LICK, Ind 


CLEVELAND, Ohio RAPID CITY, S. D. 
SIOUX CITY, lowe 
SIOUX FALLS, S. D. 
CEDAR RAPIDS, lowe 


CINCINNATI 


SOUTH 
LOUISVILLE NEW ORLEANS 
DALLAS MOBILE 


SAN FRANCISCO PASADENA 
LOS ANGELES PORTLAND, Oregon 


HAWAII 
HONOL = 


MONTREAL roe FALLS, Ont, 
TORONTO HAMILTON, Ont. 


Jack Tar's Francis Marion Hotel (HSMA) 


King & Calhoun Sts. (Phone: 2-883!) (Telegraph: 
TWK-CS 335) 

Manager: J. William Cole 

Sales Manager: W. Ed Baty 

Convention Season: Al! year 

Largest Group Accommodated: 572 (200 rooms, 
20 suites available) 

Air Conditiening: Entire hotel 

Convention Rates: Single: 5.00 to 10.00; Double: 
8.00 to 14.00; Twin: 10.50-14.50; Suites: 12.00 to 
35.00. European 

No. Mtg. Rms. & Capacity ef Largest: 8 se) 

No. —— Rms. & Capacity of Largest: 4 (450) 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for ie. Rms.: None 

Charges for Exhibit Area: Ae | per booth 

Net Exhibit Space: 15,000 sq 

Audio-Visual Aids: PA sain’ spoflights, pro- 
jectors on rental basis 

Stage: Yes (20' af 4 

Sports Facilities: Golf, swimming, fishing, sailing, 
hunting, tennis horseback riding, ee 

Hotel Representative: Leonard icks, Jr 
Associates, Inc, (see pg. 29) 


COLUMBIA 


Railroads: A.C.L.; S.A.L.; So. Ry.; C.N. & L. 
EAL 


Airlines: DAL, 


Hotel Columbia 

1301 Gervais St. (Phone: Alpine 2214!) 

Manager: Jack Maynard 

Convention Season: Al! year 

Largest Group Accommodated: 400 (250 rooms 
5 suites —— 

Air Conditioning: Entire hotel 

Convention Rates: Single: 4.75 to 7.00; Double: 


8.00 to 12.00; Spltes: 22.00 up European, 
No. Mtg. Rms. i, of Largest +) 
No. Banquet ay pacity ef Larqest: 4 (458) 
Group 5m lg Breakfast: 1.75; Lunch: 2.25; 


Dinner: 
Liquor: Packaged goods only 
Audio-Visual Aids: PA system 
Stage: Available 


Less Than A Day 
from Everywhere 


PROVIDENCE 


when you're planning 
a convention with a... 


BUDGET 
IN MIND 


excellent convention facil- 
ities, good meeting rooms 


One of 3 convention hotels 
with over 800 rooms avail- 
able for conventions. Write 
the Crown or the Providence 
Chamber of Commerce. 


SOUTH CAROLINA 


Charleston continued 


Hotel Wade Hampton 


1201 em Street (Phone: Alpine 6-436!1; Teletype 
CO 7149) 

Manager: Fitzhu h L. Smith 

Sales Manager: John R. Loy 

Convention Season: Al! year 

Largest Group Accommodated: 600 (300 rooms 
97 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 4.50-9.50; Double: 7.50 

suites: to 27.00. European 


No. Mtg. Rms. & Capacity of Largest: 14 (1,200 

No. Banquet Rms. & Capacity of Largest: |3 (735 

Group Meal Rates: Breafast: 1.50; Lunch: 2.00; 
Dinner: 2. 

Liquor: Served but om my 

Charges for Mtg. Rms.: Non ce 

a for Exhibit Poon 25% of association 


Net “Exhibit Space: 9,734 sq. ft. on one floor, in- 
cluded in meeting areas 

Audio-Visual Aids: Bilackboards, 
system, spotlights 

Stage: Yes 


screens, PA 


GREENVILLE 


Raliroads: So. Ry.; P. & N.; C. & W.C.; G. & N. 
Airlines: DAL, L, SOU 


Poinsett Hotel 
South Main St. (Phone: 3-62!!) 


PLAN TO MEET AT BEAUTIFUL 


MYRTLE BEACH 


SOUTH CAROLINA 
“THE RIVIERA OF THE SOUTH” 


ON THE PLANTATION COAST OF SUNNY 
SOUTH CAROLINA! TWO CHAMPIONSHIP 
GOLF COURSES WITH GRASS GREENS, FINE 
FISHING FROM PIERS, BEACH, BOATS, LAKES 
Excellent Hotels, Motels & Apartments 
SPECIAL RATES OFFERED FOR GROUP MEETINGS AND 
CONVENTIONS FROM OCTOBER THROUGH APRIL 
Advise us your needs, number in group and dates 
= of meeting. We'll give you fullest cooperation 
CONVENTION BUREAU—-CHAMBER OF COMMERCE— MYRTLE BEACH 55, S.C. 


Hotels in the 
U. A. Ha — a Canada 
~ ay yor« ‘ren ne D, Mass. 
STON 
w CASHINGTON tOCHES TER 
poke SBURGH BUFFALO 


- JOHNSON HOTEL 
IN RAPID CITY, 8.D. 

South Dakota’s largest and finset 
hotel. Located in the scenic 
vacation country of the Black 
Hills. Resort atmosphere. 
Attractive new rooms with free 
TV and radio. Cocktail Lounge. 
Air-conditioned function rooms 
for meetings of groups from 

15 to 350, 

BEN C. AMSDEN, Gen’! Mgr. 


SHERATON 


- CATARACT HOTEL 
IN SIOUX FALLS, 8.D. 
The modernized convention hotel in the heart 
of Sioux Falls. Facilities for large and small 
meetings. Many rooms air-conditioned. 
Radio and TV in all rooms. 
Cocktail Lounge and Coffee 
Shop. Private function 
rooms for meetings of 60 to 450. 
HENRY A. DITMANSON 

General Manager 


ALTIMORE SYRACUSE 
+4 ADELPHIA BINGHAMTON, N. Y 
PROVIDENCE 
MIDWEST 

CHICAGO INDIANAPOL 
DETROIT FREN ee Ind. 
CLEVELAND, Ohio RAPID C IT 0 
CINCINNATI SIOUX CIT Y Towa 
ST. LOUIS SIOUX FALLS, 5. 
OMAHA CEDAR RAPIDS, lowa 
AKRON 
LOUISVILLE NEW ORLEANS 

MOBILE 
WEST COAST 
SAN FRANCISCO PASADENA 
LOS ANGELES PORTLAND, Oregon 
HAWAN 
HONOLULU 
CANADA 

NIAGARA FALLS, Ont. 

HAMILTON, Ont, 


MONTREAL 
TORONTO 


Sheraton Hotels in the 
U.S.A., Hawall and Canada 
EAST 
EW YORK SPRINGFIELD, Moss. 
AU 
Aeron ROCHESTER 
TTSBURGH BUFFALO 
SYRACUSE 
PHILADELPHIA BINGHAMTON, N. Y. 
PROVIDENCE 


MIDWEST 
CHICAGO INDIANAPOUS 
DETROIT FRENCH LICK, Ind. 
CLEVELAND, Ohio RAPID CITY, S. 0. 
CINCINNATI SIOUX CITY, lowa 
ST. LOUIS SIOUX FALLS, S. D. 
OMAHA CEDAR RAPIDS, lowa 
AKRON 
SOUTH 
LOUISVILLE NEW ORLEANS 
DALLAS MOBILE 
WEST COAST 
SAN FRANCISCO PASADENA 
LOS ANGELES PORTLAND, Oregon 
HAWAH 
HONOLULU 


LY 
MONTREAL NIAGARA FALLS, Ont. 
TORONTO HAMILTON, Ont. 


SHERATON HOTELS 


Manager: J. Mason ow 

Convention Season: 

ra Group hacowamedated: 325 (175 rooms, 

suites available) 

air Conditioning: Banquet and meeting rooms, 
bedrooms 

Convention Rates: Single: 5.50; Double: 9.00; 
Suites: 25.00 

No. Mtg. Rms. & Saneciy. of Largest: 3 £%) 

No. Banquet Rms. & pacity of Largest: 3 (325) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
Dinner: 2.00 

Liquor: Package or only 

Charges for coe. None 

Audio-Visual Aids: PAY ‘system, spotlights 

Stage: Available 

Sports Facilities: Swimming, fishing, tennis, hunt- 
ing, golf 


MYRTLE BEACH 


Airlines: PAI (May-Sept.), EAL, NAL through 
Wilmington, S.C. or Charleston, S.C. 


Ocean Forest Hotel (HSMA) 


Winter Address: P. O. Box 336, Hollywood, Fla. 
(Phone: 205!) 

Genera! Manager: John W. Tyler 

Convention Season: May peng int 

Largest Group Accommodated: 50 (200 rooms, 
16 suites available) 

Air Conditioning: 25% of bodvacm, ino halls 

Convention Rates: e 5.00; Double: 
24.00-30.00; Suites: 3480 45.000 7 fouaies. Euro- 
pean available on Be a 

No. Mtg. Rms. & Capacity of Largest: 8 7) 

No. —y = Rms. & Capacity of Largest: 3 (550) 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Ibit Space: 4,000 sq. ft. on one floor 

Audio-Visual Aids: 8mm. and |Iémm. projectors, 
screens, PA system, spotlights 

Stage: Available 

Sports Facilities: Outdoor swimming pool, tennis 
private beach, shuffleboard, volley ball, fishing 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


SOUTH DAKOTA 


RAPID CITY 


Railroads: C. N. 
Airlines: FAL, NOR, WAL 


Sheraton-Johnson Hotel 
(HSMA) 
See Advertisement, Page 192 
523 6th St. (Phone: Fillmore 2-1210) 
Manager: Ben C. Amsden 
Convention Season: All ye 
Largest Group p othneall on AN 275 (125 roms, 5 
suites available) 
Air Conditioning: Banquet, meeting rooms, bed- 


rooms 
Caen Rates: Single: 5.35-9.35; Double: 8.85- 
12.85. 


No. Mtg. Rms. & Conectiy of Largest: 8 (350) 

No. Banquet Rms. & Capacity of Largest: 8 (300) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 2.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 3,800 sq. ft. on one floor 

Audio-Visual — PA system, spotlights, screens, 
blackboard 

Sports Pociities: Golf, fishing, riding 


SIOUX FALLS 


Railroads: C.M. St. P. & P.; C.R.I. & P.; Gt. 
Nor.; Ill. Cent.; C, x pNW.L. 
Airlines: BNF, NOR, 


AUDITORIUM 


Sioux Falls Coliseum 


501 N. Main a, (hones 8-553!) 
Manager: Allan P. Aker 


SALES MEETINGS/Part || SALES MANAGEMENT 


Exhibit Areas: Annex, 22,400 sq. ft.: Auditorium. 
10,000 sq. ft.; Armory, 5,009 sq. ft. 

Rental Fees and Services: 100. er day when no 
admission charged; includes janitor service, light 
and heat 

Floor Load: Unlimited 

Ventilation: Good 

Ceiling Height: 25 ft. 

PA System: Available 

Dimensions, Opening to Exnibit Hall: Truck door 
opening 

Columns: None 

Utilities: Gas, electricity 

Meeting Rooms and Capacities: 
2,300; three smaller rooms, 

Facilities for Function and Banquet 
pete Can serve banquets up to |,500 

Parking Facilities: City parking across from 


Auditorium, 


uilding 
Distance from Business District: Two blocks 


Sheraton-Cataract Hotel 
(HSMA) 


See Advertisement, Page 192 


106 West 9th (Phone: 4-6031; Teletype SX 8377) 

Manager: Henry A. Ditmanson 

Convention Season: All year 

Largest Group Accommodated: 300 (150 rooms, 
6 suites es 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.35 to 12.50; Double: 
8.85 to 15.00; Suites: 23.00-30.50. European 

No. Mtg. Rms. & yo of Largest: 7 {400) 

No. Banquet Rms. & Capacity of Largest: 7 (375) 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None for conventions 

Charges for Exhibit Areas: None for conventions 

Net Exhibit Space: 2,900 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, screens 

Stage: Available 


TENNESSEE 


CHATTANOOGA 


Railroads: C. of Ga.; N.C. & St. L.; A.G. So.; 
C.N.O. & T.P.; T.A. & G.; So. Ry. 
Airlines: BNF, CAP, DAL, EAL 


CONVENTION BUREAU 


Chattanooga Convention & Visitors Bureau 
819 Broad St. (2) 
Thomas J. Boylan, Executive Director 


AUDITORIUM 


Memorial Auditorium 


399 McCallie Ave. (Phone: AM 6-8837) 

Manager: Tommy C. Thompson 

Exhibit Areas: Mai! Halil, 13,000 sq. ft.; stage, 
800 sq. ft.; Wheland Hall, 1,500 sq. ft. 

399 McCallie Ave. (Phone 6-8837) 

Rental Fees and Services: $300 per day includes 
janitor service, heat and light 

Floor Load: Ample 

Ceiling — 50 ft. PA System: $50 per day 
for set and operator 

Elevators and Capacities: 
Main Hail, 6,000 Ibs. 

Columns: None 

Utilities: AC current 

Loading Facilities: Large truck can use elevator 
to unload on exhibit floor 

ae Areas: Basement, 500 sq. ft.; stage, 800 
sq. ft. 

Meeting Rooms and Capacities: Three, 200 ca- 
pacity: plus 12 large dressing rooms—some can 
e used for small meetings 

Facilities for Food Functions: None 

Parking Facilities: Garage in basement; large lots 
across street, 1,000 cars 

Distance from Business District: Two blocks 


Freight elevator to 


Patten Hotel 


See Advertisement, Page 193 


| E. lith St, (Phone: AM-6-2141) 

Manager: J. Garnett Andrews 

Sales essen John K. Williams 

Convention Season: All year 

Largest Group Accommodated: 600 (350 rooms, 
8 suites available) 


NOVEMBER 20, 1959 


Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Convention Rates: Single: from 5.00; Double: from 
7.50; Suites: from 12.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (500) 

No. Banquet Rms. & Capacity of Largest: 6 (400) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
Dinner: 2: : 

Liquor: Served in hotel 

Charges for Mia. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 2,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlight, screens 
strip and slide projectors 

Stage: Available 


The Read House 
Broad, 9th, Chestnut (AMherst 6-412! 
CT 7094) 


Manager: Albert Crouch 

Convention Season: All year 

Largest Group Accommodated: 500 (200 rooms 
8 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00 to 10.00; Double 


700 to 15.00; Suites: 20.00 to 30.00; Studio | 


rooms: 10.00 plus 3% state sales tax. 
No. Mtg. Rms. & Capacity of Largest: |2 Wk 
No. Banquet Rms. & Capacity of Largest: 12 (500) 
Group Meal Rates: Breakfast: 1.50; Lunch: 2.00 
Dinner: 3.00 plus 3% sales tax 
Liquor: Package store only 
Charges for 9. Rms.: 10.00 to 25.00 
Charges for Exhibit 


revenue 
Net Exhibit Space: About 50 six-foot booths on 
two floors, partially included in meeting space 
Audio-Visual Aids: PA system, spotlights, screens 
Stage: Available 


GATLINBURG 


Railroads: L. & N.; So. Ry.—to Knoxville 
Airlines: Served through Knoxville 


Mountain View Hotel 


(Phone: 384) 

Manager: Tom Woods 

Convention Season: Nov. | to June |, September 

Largest Group Accommodated: 250 (100 
available) 


uropean 


CHATTANOOGA'S 
LEADING 
CONVENTION HOTEL 


IN THE “SCENIC CITY 
OF THE SOUTH” 


400 Air Conditioned Rooms 
5 Distinctive Restaurants 


9 Meeting and Banquet Rooms | 


(All on same floor) 
Closed Circuit TV, PA Systems, 


Meeting Aids 
Free Parking 


PLUS A Friendly Experienced 
Convention Staff 


Hoel Puy EN 


CHATTANOOGA, TENNESSEE 


Write John K. Williams 
Sales Manager 


Associated with 
Hotel SEMINOLE, Jacksonville, Fla 


Teletype 


Areas: Basis of 25% of gross 


rooms 


to the Summit Conference! 


It’s hard to find a conference that’s 
more ‘‘summit’’ than one held at the 
magnificent Castle In The Clouds— 
high atop Lookout Mountain. What a 
view—seven states at your feet! What 
a location—near Chattanooga—a short 
hop from any place! What connections 
—served by 5 airlines with 51 flights 
daily ... also by 17 trains! And what 
a hotel! Your “‘summit conference’’ 
is certain to draw a ‘‘full General 
Assembly’’— with nary a veto in sight. 
Top drawer all the way! 

Complete facilities for up to 350, 

7 meeting rooms. 

Entire hotel available for groups. 
Complete social programs for all. Danc- 
ing nightly, nightclub entertainment 
styled to your convention, all included 
in American Plan rate. 

Golf (including new Sportsman's Par-3 
Course), Tennis, Horseback Riding, 
Basketball and Swimming. 

Superb cuisine, highlighted by the spec- 
tacular International Buffet. 

Open May to October. 

For information, write, wire or phone collect: 
Jack M. Slone, President, JEfferson 1-1271 


Shelborne Hotel (Winter Address) 
Ocean at 18th St., Miami Beach, Fla. 


iM THE 
cLoups 


Lookout Mountain, Tennessee 


A RESORTS INTERNATIONAL HOTEL 
In Miami Beach, The Shelborne 
In Jamaica, The Marrakesh 


KNOXVILLE eT system, screens, closed cir- 


Stage: Available 


TENNESSEE 
Farragut Hotel 


Railroads: L. & N., So. 
Gatlinburg continued Ailtines AAL. DAL, CAP, PAI 530 Gay St., $.W. at Clinch Ave. 
Manager: McKie Alexander 
Convention Season: Al! year 
Hotel Andrew Johnson Laren Grove ey a 400 (300 rooms) 
: 4 . ‘ r Conditioning: Entire hote 
A Covance, Que, beaut od moving 18 Gay 1, SV. fA: (Mowe: 240) Sein Ha Slo op: Det 0 w 
H . ° g s' 
Ce a tae Sena AD te, (288; Sete Convention Season: Al! year No. Banquet Rms, & Capacity ates a. 4 las 
No. Mig. Rms, & Capacity of oad. . < Largest Group Accommodated: 750 (350 rooms) Group Meal Rates: Breakfast: 1.25 up; Lunch: 
No. Banquet Rms. & Capacity of Corecess 4 ( Air Conditioning: Entire hotel up; Dinner: 2.50 up 
Group Meal Rates: Breakfast: 1.25; Lunch: |. Convention Rates: Single: 5.25 up; Double: 8.50 up Charges for Mtg. Rims.: : None if meals are served 
Dinner: 2.50 No. Mtg. Rms. & Capacity of Largest: 12 (750) Charges for Exhibit Areas: Depends on extent of 
Liquor: Not served in hotel No. Banquet Rms. & Capacity of Largest: 12 (500) wep ace uses + 4.500 ft 
Net Exhibit Space: 2,500 sq. ft. on one floor Group Meal Rates: eared 1.25 up; Lunch: 1.50 Audi xvi i Aids “PA eae black 
Audio-Visual Aids: PA system, spotlights, 6mm up; Dinner: 3.00 u ‘ oo - taht Per Sees, — 
projectors, screen Charges for M tg. Rms.: None if meals are served st oy may : 
Stage: Available Charges oh Exhibit Areas: Depends on amount of age: Available 
Sports Facilities: Shuffleboard, ping pong, tennis, space used 


horseback riding, fishing, 18-hole golf — Net Exhibit Space: 2,700 sq. ft. LOOKOUT MOUNTAIN 


MEETING ROOMS FOR Airlines: Served through Chattanooga 
10 TO 1,000 


In Memphis, It's The Claridge i hehe 


(Phone: Vizsen | :'S8) 


100 AiR 


Ideal location — serving the nation J etyadebtrammpagan 


Convenient to “everywhere” ee wot 


8 airlines — 5 national highways PROJECTORS 
AND SCREENS 


7 railroads — complete convention facilities to make wanes 
i Charges for Mtg. Rms.: Non 
your meeting the greatest. =” za Audio-Visual Aids: PA quem, spotlights 


Stage 
CONVENIENT Sports Facilities: Golf, tennis, swimming, archery, 


GARAGING econ may 9 putting greens, horseback riding, 
orseshoes, badminton 
y MEMPHIS Hotel Representative: Leonard Hicks, Jr. and 


SCOTT J. STEWART FREE ciates, | ; 
ttl Boge wee one PARKES Associates, Inc. (see pg. 29) 


MEMPHIS 


/ sy C.R.I. & P.; Frisco; G.M. & O.; 1.C.; 
e oi oe NOB sh Ls Sh LSW: 


So. 
Aislines:” ha BNF, CAP, DAL, EAL, SOU, TTA 
CONVENTION BUREAU 


we modestly Memphis Convention Bureau 


P.O. Box 224 
James C. Wood, General Manager 


admit to the most AUDITORIUMS 


Memphis Municipal Auditorium 
° ° Main and Poplar Sts. (Phone: JA 7-5443) 
beautiful rooms in Manager: Chaunce my jour 
Exhibit Areas: 75, 3 
Floor Load: 400 ibs. per sa. ft, 
yogmnatess Air conditioned 
Ceiling Height: ft 


the south. altogether galing ate: if 


x een Opening to Exhibit Hall: 12 ft. by 
18 
Elevators and Capacities: Three, 3,000 Ibs., one 


modern furnishings and eleaenen, me stage lift, 4 escalators 


Utilities: AC and DC current, water, gas, sewage 
teotee Facilities: Railroad one block from 
it 4 building 
ecor, wi ! ed Meeting Rooms and Good ties: I1, 80 to 200 
persons; main floor, 2,000; balconies, 6,000 
Facilities for Food Functions: Banquet for 18,000 
Distance from Business District: Four blocks 


. . ili 7 
convention facilities, 
Ellis Auditorium 
© 74 Poplar Ave. : 
M i Director: Ch Barb 
professionally staffed, at ot 
Hall: 12,122 sq. East Hall Mezzanine: |! ,000 
sq. ft.; East bali’ Main Floor: 15,000 sq. ft.; 
East Hall Lower Level: 13,300 sq. ft. 
Rental Fees: On application 


HOTEL eee | Ventilation: Air conditioned 

| — gy eg Ad 18 ¥ eg ge | 

| ezzanine: ms 
FREE PARKING e | on, Hoor: 14 t., 9 as East Hall Giker tonh 

| 10 ft 
PA Syst All hall 

DOWNTOWN LAC Gh Sincaasiene, Opening to Exhibit Hall: West Hall: 
9 ft., 3 in, wide, 12 ft. high; North Hall: 10 ft., 


8 in. wide, 14 ft. ~ East Halls: 9 ft., 6 in. 


MEMPHIS, TENN. wide, 7 ft., 10 in. high 
194 SALES MEETINGS/Part 11 SALES MANAGEMENT 


Elevators: Stage lift in North Hall from basement 
to stage level. One 10 ft., 2 in, wide by 23 ft. 
long serves all East Halls. Passenger elevator 
on south side serves three floors 

Columns: None except in lower level of East Hall 

Utilities: 110 and 220 current 

Loading Facilities: Exhibit halls all handled at 
street level 

Storage Areas: 3,456 9, © 

Meeting Rooms and apacities: Two 20 ft. by 
a he 5 dressing rooms; Concert Hall, ca- 
pacity 2,500 

Facilities for Food Functions: Yes 

Parking vgeenase Good 

from i District: Two blocks 


Hotel Chisca 
See Advertisement, Page 194 


Main & Linden (Phone: JAckson 5-466!) 

Manager: Walter V. Williams 

Convention Season: All year 

Largest Group Accommodated: 500 (380 rooms, 
18 suites available) ‘ 

Air Conditioning: Bedrooms, banquet & meeting 
rooms 

Convention Rates: Single: 5.00- eae, Double: 8.00- 
14.00; Suites: 18.00-65.00. Europea 

No. Mig. Rms. & + ened of Conmucls 6 (1,200) 

No. Banquet Rms.: 

Liquor: Bottle aby 

Charges for Mtg. Rms.: No charge ye large con- 
vention groups. Otherwise “5.00.35. 

Charges for Exhibit Areas: No char a to large 
convention groups. Otherwise 35.00-250.00 

Net Exhibit Space: 15,000 sq. ft. on one floor. One 
room has unlimited current, steam, gas 

Audio-Visual Aids: Al! projectors available, tape 
recorder, PA system, spotlights, closed-circuit TV 

Stage: Yes 

Sports Facilities: Tennis, swimming, fishing, duck 
hunting 


Hotel Claridge (HSMA) 


See Advertisement, Page 194 

Main at Adams (Phone: JA 5-251!) 

Manager: A. H. ‘'Shorty"’ Addison 

Sales Manager: Roy Moore 

Convention Season: All year 

Largest Group Accommodated: 500 (250 rooms, 
20 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.00 to |!.00; Double: 
9.00-15.00; Suites: 16.00-75.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (1,000) 

No. Banquet Rms. & Capacity of Largest: 6 (1,000) 

Group Meal Rates: Breakfast: |.25; Lunch: 1.50; 
Dinner: 2.50 

Liquor: By bottle only 

Charges for Mtg. Rms.: 5.00 to 150.00 

Charges for Exhibit Areas: 40.00 to 1|50.00 

Net Exhibit Space: 7,000 sq. ft. on one floor, in- 
cluded in meeting space 

Audio-Visual Aids: PA system, spotlights, all 
types of projectors, closed-circuit TV 

Stage: Available 

Sports Facilities: Golf 


Hotel King Cotton (HSMA) 
69 Jefferson Street (Phone: JA 6-5883; Teletype: 
ME 281 X) 


Manager: Leon Ethridge 

Sales Manager: Bill Lewelling 

Convention Season: All year 

Largest Group Accommodated: 300 (!50 rooms, 
5 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.25-9.50; Double: 9.00- 
11.00; Suites: 31.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (850) 

No. Meal Rms. & Capacity of Largest: 8 (750) 

Group Meal Rates: Breakfast: |.25; Lunch: 1.50; 
Dinner: 2.50 

Liquor: Beer served only 

Charges for Mtg. Rms.: Variable 

Net Exhibit Space: 13,647 sq. ft. not on one floor, 
included in meeting space 

Audio-Visual Aids: PA system, spotlights, black- 
boards 

Stage: Available 


Peabody Hotel (HSMA) 


Union bet. 2nd & 3rd Sts. (Phone: JAckson 6-7766) 

Manager: Tom J. McGinn 

Sales Manager: William A. Hendricks 

Convention Season: All year 

a Group Accommodated: 625 (500 rooms 

suites available) 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Convention Rates: Single: 6.00-13.00; Double: 
8.00 to 15.00; Suites: 21.00-35.00. European 

No. Mtg. Rms. & Capacity of Largest: 14 (1,000) 

No. Banquet Rms. & Capacity of Largest: 14 (900) 

No. Banquet Rms. & Capacity * ec Ee 3 (60) 

Group Meal Rates: Breakfast: unch: 1.75; 
Dinner: 3.00 


NOVEMBER 20, 1959 


Liquor: Packa ze — 
pores for Mtg. Rms.: None 
s for Exhibit p aen La 
bit Space: 38,000 sq. ft. 
Audio-Visual Aids: PA ye spotlights, screens 
Stage: Available 
Sports Facilities: Golf, tennis, fishing, boating, 
swimming 
Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


NASHVILLE 


Railroads: L. & N.C. & St. be at N-F. 
Airlines: AAL, BNE, EAL, OZA, 


Dinkler-Andrew Jackson 
Hotel (HSMA) 
See Advertisement, Page 38 


314 Sixth Avenue, N. (Phone: Alpin 5-212!) 

Manager: Leon Womble 

Sales eoceer: ~~ Baumgartner 

Convention Season: year 

Largest Group Accommodated: 300 (1/50 rooms, 
8 suites 7 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.50 to 8.50; Double: 
7.00 to 10.50; Twins: 10.00 to 14.00; Suites: 14.00 
to 25.00 

No. Mtg. Rms. & Capacity of Largest: 9 (400) 

No. Banquet Rms. & Capacity of Largest: 3 (350) 

Group Meal Rates: Breakfast: |.25; Lunch: 2.00; 
Dinner: 2.50 

Liquor: Liquor store 

Charges for Mtg. Rms.: 
are served 

Charges for Exhibit Area: Yes 

ne xhibit Space: 5,564 sq. ft. on more than one 
oor 

Audio-Visual Aids: PA system, spotlights, all types 
of film projectors 

Stage: Available 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


Nominal; none if meals 


Hotel Hermitage (HSMA) 
6th and Union (Phone: Alpine 6-2/61; Telegraph: 
TWX NV1I80) 


Manager: Richard R. Hal! 

Sales Manager: Mrs. Andrew H. Mize!! 

Convention Season: All year 

Largest Group Accommodated: 300 (150 rooms, 
15 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00 to 12.00; Double: 
7.50 to 12.00; Suites: 15.00 to 40.00. European 

No. Mtg. Rms. & Capacity of Largest: 7 (300) 

No. Banquet Rms. & Capacity of Largest: 7 os) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.50 
Dinner: 

Liquor: Not servad in hotel 

Charges for Mtg. Rms.: None if food is served 

Charges for Exhibit Areas: Depends on extent of 
space, guest rooms utilized 

Net Exhibit Space: 7,368 on one floor; about 50% 
included in meeting areas 

Audio-Visual Aids: PA system, spotlights, 8mm, 
— and slide projectors. Closed-circuit TV 


nee Available 


The Maxwell House 


4th & Church St. (Phone: Alpine 5-2//2) 

Manager: Jesse Hursey 

Convention Season: Al! year 

Largest Group Accommodated: 150 (70 rooms, 3 
suites available) 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Convention Rates: re from 4.75; Double: from 
7.00: Suites: 15.00 to 30.00 

No. Mtg. Rms. & Capacity of Largest: 6 (700) 

No. Banquet Rms. & Capacity of Largest: 6 (600) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.50; 
Dinner: 2.25 

Liquor: Mixing bar in cocktail lounge 

Ney for Mtg. Rms.: None if food is served 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, movie 
screens, wired for closed-circuit TV 

Stage: Available 

Sports Facilities: Golf courses within three miles 


Sam Davis Hotel (HSMA) 


132 7th Ave. N. (Phone: AL 6-4673) 

Manager: Russell Nichol 

Convention Season: All year 

Largest Group Accommodated: 500 (150 rooms 
available) 

Air Conditioning: 100 bedrooms, banquet halls 

Sa Single: 5.00 to 6.50; Double: 

No. Mtg. Rms. & Capacity of Park "78 3 (75) 

ag heal Rates: Breakfast Lunch: 1.50; 
inner: 


Liquor: Package store In hotel 

Charges for Mtg. Rms.: 10.00 

Charges for Exhibit Areas: 10.00 

Net Exhibit Space: |,000 sq, ft. included in meeting 
areas 


TEXAS 


AUSTIN 


Railroads: S.P.; M.P.; M.K. & T. 
Airlines: BNF, CAL, TTA 


AUDITORIUM 


Municipal Auditorium and 
Convention Center 


S. First St. & Barton Springs Rd. (Phone: GReen- 
wood 6-831!) 

Manager: Francis W. Vickers 

Exhibit Areas and are Footage of Each: em 
floor 45,000 sq. Basement area, 35,000 sq. ft. 

Rental Fees and ad included in Rent: rom 
270.0 for meetings to 600.00 for large exhibit 
shows, Services include all utilities, air-condi- 
tioning and heat. 


' Floor Load: 150 Ibs. per sq. ft. 


Ventilation: Air-conditioning 

Ceiling Height: |8' to 60’ A System: Yes 

Dimensions, Opening to Exhibit Hell: Ve by |4' 
oo truck entrance to. main floor and base- 


he "i Elevators and Capacities: One freight 
elevator 

Columns, Locations and Dimensions: None on main 
floor, basement every 20’ 

Current and Utilities Available: e. —. gas, 
water and drain every 20 ft. port 

Loading Facilities: Fork lift and oO “pesabe 
conveyor belts 

Location, Size of Storage Areas: Basement, up to 
35,000 sq. ft. 

Number of Meeting Soames and Capacities: | 
rooms, seating 75 to 4 

Facilities for Food i a Catered banquet for 
3,500 on main floor, 3,000 in basement 

Parking Facilities: For 4 000 cars 

Distance from Business District: |! blocks 


Commodore Perry Hotel 


8th & Brazos Sts. (Phone: GR 6-646!) 

Manager: J. Spencer Lloyd 

Convention Season: All year 

Largest Group Accommodated: 400 (200 rooms 
36 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.00-12.00; Double: 
8.00 to 15.00: Suites: 20.00 to 45.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (400) 

No. Banquet Rms. & Capacity of Largest: 6 (400) 

Group Meal Rates: Breakfast: 1.50; Lunch; 2.00 
Dinner: 

Liquor: Not served in hotel 

Charges for Mtg. Rms. None 

Charges for Exh bit Areas: None 

Audio-Visual Aids: ua system, spotlights 

Stage: 8 ft. by 30 

Sports Facilities: se pool 


Driskill Hotel 


117 East 7th St. (Phone: GReenwood 6350!) (Tele 
type AZ-35) 

Manager: Bob Ross 

Sales Manager: Willard Sauls 

Convention Season: All year 

Largest Group Accommodated: 288 (250 rooms 
33 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.50 to 7.50; Double: 
7.50 to 12.50: Suites: 14.00 to 75.00 

No, Mtg. Rms. & Capacity of Largest: 6 (350) 

No. Banquet Rms. & Capacity of Largest: 3 (350) 

Group Meal Rates: Breakfast: 1.25 up; Lunch: |.50 
up; Dinner: 2.00 up 

Liquor: Not served in hotel 

Charges for Mtg. Rms.: None if headquarters 

Audio-Visual Aids: PA system, spotlights, screens 
tape recorder 

Stage: Available 


Stephen F. Austin Hotel 


Congress at 7th St. (Phone: 6436!) 
Manager: John Powell 


TEXAS 
Austin continued 


Sales Manager: Charles D. Parks 

Convention Season: All year 

aa Group Accommodated: 500 (350 rooms, 

uites available) 

Air Conditioning: Banquet and meeting rooms 
bedrooms 

Comenten Rates: Single: from 4.50; Double 
8.00-12.00; Suites: 15.00-22.50. European 

No, Mtg. Rms. & Capacity of Largest: 5 (1,200 

No. Banquet Rms. & Capacity of Largest: 5 (900) 

Group Meal Rates: Breakfast: from 1.25; Lunch: 
from 1 Dinner: from 2.50 

Liquor: Pack oge store 

ee nad tg. Res.: None if convention head 


Net Exhibit Space: | 500 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights 
Stage: Available 


BANDERA 


Railroads: So. Pac.; M.P.; M. K. & T. 
Airlines: Served throu gh'S san Antonio 
Limousine and bus service from San Antonio 


Fiying L. Ranch 


(Phone: SW 6-372!) 

Manager: Mark A. Chism 

Convention Season: Al| year 

Largest Group Accommodated: 65 (32 rooms, 12 
suites available 

Air Conditioning: 28 bedrooms, 
meeting rooms 

Convention Rates: Single: 15.00-17.00; Double: 
12.50. American 

No. Mtg. Rms. & Capacity of Largest: | (50) 

No. Banquet Rms 

Liquor: No. Guests may bring own 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: |,148 sq. ft. on one floor 

Sports Facilities: Golf course four miles away 


tenni 


banquet and 


BEAUMONT 


Railroads: So. Pac.; Mo. Pac.; G.C. & Sante Fe 


K.C. So. 
Airlines: DAL, EAL, TTA 


Hotel Beaumont 


Orleans at Fannin (Phone: fe 3-7411) 

Manager: Robert C. Schieble 

Sales Manager: Mary C. Leicht 

Convention Season: All year 

Largest Group Accommodated: 250 (150 rooms 
10 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00 to 12.00: Double: 
7.00 to 12.00; Suites: 15.00 to 55.00. European 

No. Mtg. Rms. & Capacity of Largest: 7 (500) 

No. Banquet Rms. & Capacity of Largest: 7 (450) 

Group Meal Rates: Breakfast: 1.50; Luneh: 2.00; 
Dinner: 2.50 

Liquor: In private arties; no public bars 

ery =A for Mtg. kms None 

Net Exhibit Space: ll handle exhibits except 
in very small way 

Audio-Visual Alds: PA system, spotlights, projec 
tors available rental basis, movie screens, black 
boards 

Stage: Available 


King Edward Hotel (HSMA) 
Pear! & Wall Sts. (Phone: TE 3-86!1) 


Manager: Doug. Fontaine 

Convention Season: Al! year 

Largest Group Accommodated: 300 (200 rooms 
6 suites avai ea 

Air Conditioning: anquet rooms, 200 bedrooms 

Convention Rates: Single: 5.00-10.00; Double: 7.00 
12.00: Suites: 15.00-20.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (350) 

No. Banquet Rms. & Capacity of Largest: 6 (300 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00 
Dinner: 3.00 

Liquor: Package goods avaiable 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: PA system, spotlights, 8 ft 
screen 

Stage: Yes 

Sports Facilities: Golf, fishing, boating 


BROWNWOOD 


Railroads: G.C. & Santa Fe 
Airlines: TTA 


196 


Hotel Brownwood 


Fisk & Baker (Phone: 2656) 

Manager: Douglas Kizer 

Convention Season: All year 

Largest Group Accommodated: 500 (200 rooms 
and 4 suites available) 

Convention Rates: Single: from 3.50; Double: 

Ne Mtg. Rims, & Capacity of Largest: 5 (800) 

+ $ ar 

No. Banquet Rms. & Capacity of Largest: 5 (400) 

Rates for Meals: Breakfast: .60 te |.50; Lunch: 
from .75; Dinner: from |. 

Liquor Not served in hotel 

ay? yo Banquet and meeting rooms 
126 

Net Exhibit Space: 7,800 sq. ft. 

Audio-Visual Alds: PA system 

Stage: Available 

Sports Facilities: Golf 


CORPUS CHRISTI 


Railroads: S.P.; M.P.; Texas-Mex. 
Airlines: EAL, BNF, TTA 


AUDITORIUM 


Memorial Coliseum & Exposition Hall 

Shoreline Drive (Phone: TUlip 4-8227) 

Manager: Margery Brown 

Exhibit iver Exposition Hall, 30,000; Coliseum 
Arena, 30,000: Coliseum Concourse, 15,000 

Rental Fees and Services included in Rent: Ex- 
position Hall, $87.50 to $175; Coliseum $262.50 
to $437.50 per day. 

Ventilation: Air-conditioned 

=n Height: Exposition Hall, |!’ 


PA Sestenes . 

Dimensions, Testes to Exhibit Hall: 11’ height, 
24' wid dth 

Columns: Exposition Hell, 24° centers; Celiseum, 
no posts 

Loading Facilities: draulic lift 

Meeting Rooms and  Sopaciten Three, up to 100 
persons; Coliseum capacity, 6,508; Exposition 


6"; Coliseum, 


Hall, 2, 
Facilities for Food Functions: Banquets up to 


2,000 
Parking Facilities: 1,200 cars 
Distance from Business District: 2 miles 


Mayflower Motor Hotel 


1601 Shoreline Bivd. (Phone: TUlip 3-3520) 

Manager: Harry Coie 

Convention Season: All year 

Largest Group Accommodated: 200 (100 rooms 
100 suites available) 

Air Conditioning: Yes 

Convention Rates: Single: 7.50 to 10.00; Double: 
9.00 to 20.00; Suites: 20.00 

No. Mtg. Rms. & ir amend of Largest: | (100) 

No. Banquet Rms.: 

Group Meal ly Breakfast: 1.50; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Bottle club 

Charges for Mtg. Rms.: 15.00 

Charges for Exhibit Areas: None 

Audio-Visual Aids: Film projector, PA system, 
spotlights 

Sports Facilities: Swimming pool, fishing, boating 


Princess Louise 


100 N. Water St. (Phone: TU 4-55!1) 

Manager: Leslie H. Greer 

Convention Season: All yea 

Largest Group Ravemtaodated: 
6 suites available) 

Air Conditioning: Bedrooms 

Convention Rates: Single: Nant Double: 5.00- 
9.00; Suites: 10,00-18,00. Europea 

No. Mtg. Rms. & Capacity of Lavgecht 3 (150) 

No. Banquet Rms. & Capacity of 1000 Vance 2 Ve) 

Group Meal Rates: Breakfast: unch: 1,50; 
Dinner: |. 

Liquor: Not served in hotel 

Charges for Mtg. Rms.: Vary 

Net Exhibit Space: 300 sq. ft. all on one floor 

Sports Facilities: Water sports, swimming, boat- 
ing, fishing, hunting 


150 (60 rooms, 


Robert Driscoll Hotel 


Upper Broadway (Phone: TU 2-333!) 

tenn H. G. Morrison 

Sales Manager: Wm. H. Furlong 

Convention Season: All year 

——, Group Accommodated: 450 (200 rooms, 

uites available) 

Air Conditioning: Banquet, meeting room, bed- 
rooms 

Convention Rates: Single: 7.00-16.50; Double: 9.00- 
19.50; Suites: 35.00-65.00. European 

No. Mig. Rms. & Capacity of Largest: 3 ( 

No. Banquet Rms. & Capacity of Cocguate 5 3 (400) 


Group Meal Rates: Breakfast: 2.00; Lunch, 2.50; 
Dinner: 3.00 

Liquor: Package store 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net exhibit Space: |,200 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights. Projec- 
tors can be rented 


Stage: Yes 
Sports Facilities: Swimming, fishing, boating, hunt- 
ing 


Tally-Ho-Motor Hotel 


3901 Highway 9 6 Gees TUlip 4-8885) 

Manager: H. 

Convention > All yea 

Largest Group Aacommodsted: 275 (100 rooms, 
5 suites available 

Air Conditioning: Banquet rooms, bedrooms 

Convention Rates: Single: 7.00 to 10.50; Double: 
8.50 to 13.50; Suites: 14.50 to 28.00 

No. Mtg. Rms. & Capacity of Largest: | (50) 

No. st Rms. & Capacity of Largest: | (50) 

eal Rates: Breakfast: 2.00; Lunch: 2.50; 


"(package o- 
15.00 per day 
ds: wrslide projector, PA system, 
ais 
Sports Facilities: Swimming pool 


Trade Winds Motor Hotel 


5901 Highway 9  sPigees TUlip 3-9266) 
Manager: Carl Hurlburt 
Convention Seaton: Sept. fecaagh Ma 
Largest Group Accommodated: 
5 suites available) 
Air Conditioning: Yes 
Convention ae Percy 6.00-8.50; Double: 9.00- 
12.50; Suites: 
No. Mtg. Rms. 7 “Capacity of Largest: 2 VF), 
No. Meal Rms, & Capacity of Largest: rhe. 
Group Meal Rates: Breakfast: 1.50; Lunch: 
Dinner: 2. 
Liquor: Private parties only 
Charges for M Rms.: 10.00 to 15.00 
Nery ee for Exhibit Areas: 10.00 to 15.00 
Net ibit Space: |,500 sq. ft. all on one floor 
io te Aids: None 
ta 
Sports Facilities: Swimming pool 


46 (101 rooms, 


DALLAS 


: G.C. & S. Fe; M.K. & 
D.c.; Frisco: 7 E S.P.: lL. & A, 
Aitiines: AAL, BNF, CEN, CAL, DAL, TTA 


CONVENTION BUREAU 


Convention and Visitors Bureau 
1101 Commerce St. 
Dick Ingram, Manager 


AUDITORIUMS 


Dallas Memorial Auditorium 


+d A Akard St. (Phone: Riverside 1-971!) 
er: W. W. Vanderslice 
anit Areas: Main area, 51,750; Auxiliary area, 


23,120 

Rental Fees and Service included in Rent: 25 per 
sq. ft. of net space used in booths for a four 
day show includes normal utility and janitor 


service 
150 Ibs. per sq. ft.; base- 


Fioor Load: Arena, 
ment, unlimited 

Ventilation: Completely air conditioned 

Ceiling Hei _ il’ 8" to 12° 

PA System: 

a ae Opening to Exhibit Hall: 24' wide, 
! e 

Elevator pow Capacities: One service elevator 

Current and Utilities Available: Two !10 and 
other 220 outlet load on each column plus 
ot = 

Meeting Rooms and Capacities: 9 rooms (12,000) 

Focilities for Food om ua Catering only 

Parking Facilities: |,100 ca 

Distance from Business District: 
public transit 


10 minutes by 


State Fair Park 
See Advertisement, Page 197 


P.O, Box 7755 (Phone: TAylor it 
iene er: James H. Stewart 
(a) oe'te sq. ft.; fs 
“Gy 8s 000: s (4) + 000: 


Rental ea and Services: On request 


SALES MEETINGS/Part I! SALES MANAGEMENT 


Just ten minutes away from the heart of * 


downtown Dallas is STATE FAIR 
PARK, the center of ‘‘show”’ busi- 
ness in the Southwest. With six 
modern exhibit buildings con- 
taining a total of 342,000 
square feet of show space 

(90,000 of which are air 
conditioned) and three 
auditoriums with seating 

for 200 to 4,000, State 

Fair Park is the perfect 
“showcase” for any size 

meeting, show, or conven- 

tion. In addition, State 

Fair Park provides free park- 

ing facilities for 12,000 cars. 

And all this is just ten minutes 
away from downtown Dallas... 
the center of industry, entertainment, 


and fashion in the Southwest. 


State Fair Park is the Dallas ‘‘home”’ of 
such nationally-known shows and con- 
ventions as Southwestern Metal Expo- 
sition and Congress (American 
Society for Metals) « General 
Motors Motorama e« South- 

west Furniture Market e 
Southwest Automotive Expo- 

sition « Southwestern Mo- 

bile Homes Exposition « 

Southwest Sports, Boat & 

Vacation Show ¢ Texas 

Cotton Ginners’ Show and 

Convention ¢ Dallas Home 

Show « Dallas Fiower Show 


¢ Dallas Antiques Show 


SUAVE FAIR PARK 


For complete information, including rental 
rates, write Sales Department, State Fair Park, 
P. O. Box 7755, Dallas 26, Texas. Or, eall TAylor 3-9931. 
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WHERE 
YOU 
HOLD 
YOUR . 
TION 
IN DALLAS > 
DOES. 
MAKE» 
A DIFFERENCE! 


Many hotels offer pleasant guest rooms and comfortable meeting space but few can match 
the personal attention the Baker hotel gives their guests. This seemingly unimportant quality 
can’t be pretended — it has to be real or it doesn’t exist. At the Baker, guests are accorded 
the warmth and courtesy you extend to friends in your own home. This tradition has been a 
vital factor in the innumerable successful conventions held at the Baker. The best meetings 
are composed of happy delegates — which is a Baker 


specialty. For complete information contact the Conven- 


/ Wy, : 
at aaah Seubr Kall Dales 


Completely air conditioned — 700 guest rooms and suites — Drive-in motor lobby — superb food — 11 meeting rooms all on one floor. 
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THE MOST MODERN FUNCTIONAL 
HOTEL IN THE SOUTHWEST... 


Designed for 
onventions 
in Dallas... 


Hub of Industry and Finance 
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The new Sheraton-Dallas Hotel is planned and 
staffed to accommodate today’s progressive 
businessman .. . for conventions, multiple-meetings 
and private groups. The Sheraton Plans Group 
promises you an integrated, smooth-running program, 
whatever your needs may be. Facilities vary in 

size from private function rooms for 10 people to 

the grand ballroom which will accommodate 

more than 2000. 


This modern sheath of mosaic beauty also features 
the finest cuisine, prepared by world-famous chefs. 


Discriminating businessmen have given their hearty 7 wild i, 
approval to the Sheraton-Dallas . . . located in — — 
the heart of Southwestern finance and industry. 


« = 


600 Rooms Free parking for registered guests 


TYPICAL FUNCTION ROOMS provide privacy LUXURY GUEST ROOMS have AM-FM clock THE GRAND BALLROOM —o grand ballroom in its 
and luxurious furnishings for business meet- radios, ice-making compartments and extra fullest sense... seats more than 2000 at conven- 
ings and parties. large closets...many have built-in TV. tions... contains facilities for closed circuit TV. 


the mew Cheuitun Dallos HOTEL 


LOCATED IN EXCLUSIVE SOUTHLAND CENTER...DALLAS 
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TEXAS 
Dallas continued 


Floor Load: Unlimited 

Ceiling Height: Varies, 12 to 35 ft. PA System: 
Available 

Ventilation: 95,000 sq. ft. air conditioned 

Dimensions, Opening to Exhibit Hall: Truck en- 
trance to all halis 

Utilities: Complete service in all halls 

Loading Facilities: Floor levels; railroad siding 
on grounds 

Storage Areas: Ample 

Meeting Rooms and Capacities: Flexible, 
auditoriums available 

Facilities for Food Function and Banquet 
Capacity: Can serve up to 5,000 at banquet 

Parking Facilities: 12,000 cars, free 

Distance from Business District: 


three 


10 minutes 


Hotel Adolphus (HSMA) 


See Advertisement, Page 200 
Commerce & Akard I. (Phone: RI 7-641!) 
Managing Director: (Andy) Anderson 
Director of Sales: Daomes H. Smit 
Convention Season: All year 
Largest Group Accommodated: |,400 (800 rooms, 

50 suites available) 
Alr Conditioning: Entire hotel 
Convention Rates: Single: 5.00 
8.00 to 14.00; Suites: 24.00 to 40 
No. Mtg. Rms, & | ee we Lgepuat 16 (1,250) 
No. Banquet Rms pacity of Largest: |7 


yA 11.00; Double: 


(1,000) 
Group Meal Rates: Breakfast: 1.50; Lunch: 2.00: 
Dinner: 3.00 
Liquor: Private parties only 
Charges for we’ Rms.: None if food is served 
Charges for Exhibit Areas: Vary 
Net Exhibit Space: 14,540 on one floor 
Audio-Visual Aids: PA system, spotlights 
Stage: Portable 
Hotel Representative: Utell International (see pg. 


29) 


The Baker Hotel (HSMA) 


See Advertisement, Page 198 

Corner Commerce & Akard Sts. (Phone: R! 8-147!) 

Manager: Raymond F. Hall 

Sales Manager: Ligon Smith 

Convention Season: Al! year 

Largest Group Accommodated: 900 (350 rooms, 
20 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.50 to 11.00; 7 oye 
7.50 to 11.50; Twin: 8.50-14.00; Suites: 23.00 u 
(Special dormitory rates for large eueat 
European 

No. Mtg. Rms. & Capacity of Largest: 13 (1,200) 

No. Banquet Rms. & Capacity of Largest: 1/3 
(I ) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.00; 
Dinner: 3 

Liquor: Packa P re only 

Charges for Rms.: voy 

ome for Exh pit Areas: Vary 

ibit Space: 6,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, closed- 
circuit TV, screens 

Stage: Portable (20'x30') 

Sports Facilities: Golf within 4 miles 

Hotel Representative: Utell International (see pg. 
29) 


Hotel Dallas 


312 S. Houston (Phone: Riverside 2-6/0!; Teletype: 
DL-1089) 
Manager: Peyton A. Enloe 
Convention deacon: All year 
Largest Group Accommodated: 900 (350 rooms, 
5 suites available) 
Air Conditioning: 264 bedrooms, banquet halls 
Convention Rates: Single: 5.00-8.00; Double: 6.00- 
12.50; Sones: 16.00-35.00. European 
No, Mtg. Rms. & Capacity of Largest: 7 (550) 
No. ay Rms. & Capacity of i Targest 3 3 Ge 
Group — Rates: Breakfast: 
Dinner: 
$ + store 
. Rms.: 10.00 to 150.00 
xhibit Space: 8,000 sq. it. “not on one floor, 
“Teelaied in meeting area 
Audio-Visual Aids: PA system, spotlights 
Stage: Portable 


Sheraton-Dallas (HSMA) 


14146 Commerce St. 
Sales Wan 
ana 


— 


target Sonn Aecemmedated: 


See Advertisement, Page 199 


(Phone: Riverside 1-5622) 
nen Davis 
jer: Ray omy 


860 (400 rooms, 


Fae available) 


Alr 


Convention Ra 
13.00-17.00; Suite: 
No, Mtg. Rms, & “Capacity of Largest: 
ee ne 
, 


Conditioning: Entire hotel! 
es: ty le: 9.50-12.50; Double: 
100.00. European 

15 (2, aa) 
Capacity of Largest: | 


Group Meal Rates: Breakfast: 2.25; Lunch: 3.00; 
Dinner: 4.50 


Charges 


for Mtg. Rms.: None for conventions 


Charges for Exh bit Areas: Only for commercial 


exhibits 


Net Exhibit Spoess 27,000 sq. ft. on one floor 


Audio-Vi: 
Stage: Yes 


Screens, 


PA system, spotlights 
40'x20'x2 


é 
Sports Facilities: Golf, horseback riding, tennis, 
swimming, baseball, football 


The Statler Hilton (HSMA) 


See Advertisement, Page 33 


1900 Commerce St. 

Gen. Manager: Joseph A. Harper 

Sales Manager: William J. cane 
wention Season: All yea 

ne Group Resemenndated: 2,000 (4600 rooms, 
suites available) 

Air Conditioning: Entire hotel 


Convention Rates: 
10.00-18.00; Suites: 


Single: 7.00 to — Double: 
20.00-65.00. Euro; 


No. Mtg. Rms. & - of Lergests 3 (2,100) 


No. Banquet Rms. 


,500 
Group 


& Capacity of Largest: |! 


eal Rates: Breakfast: 2.00; Lunch: 2.50; 


Dinner: 4 


Net Exhibit Space: 


30,000 sq. ft. on one floor 


Audio-Visual Aids: PA system, spotlights 


Stage: 50 ft. long, 25 ft. d 


eep 


Stoneleigh Hotel (HSMA) 


2927 Maple ~ (Phone: Riverside 2-845!; 


graph 


Tele- 
FTV 14 


Par D Bacwn, Director of Sales 
Georce H. SMITH, Sales Manage 


Completely Air Conditioned 


r 


Outstanding Convention Address in the Southwest 


HOTEL ADOLPHUS 


Summary of Convention and Meeting Facilities 


ROOM 


Grand Ballroom* 
Regency Room* 
Roof Garden 
Cactus Room 
Danish Room 
North Room 
French Room 
Press Room 
Directors Room 
Parlor A 

Parlor 

Parlor 

Parlor 

Parlor 

Parlor 


Parlor 
“Connecting 


FLOOR 


Lobby 
Lobby 
15th 
21st 
15th 
15th 
Lobby 
7th 
7th 
Mezzanine 
Mezzanine 
Mezzanine 
Mezzanine 
Mezzanine 
Mezzanine 
Mezzanine 


SEATING DINING 


1,350 1,000 
1,000 

500 

300 


200 


Auto Lift: Via Ramp. Blackboards: Portable. Lecterme: Table ond 
Standing types. Complete range of sound and projection equip- 
ment, including public address systems. 


HOTEL ADOLPHUS 


H. H. “Anpy” ANpDERSON, Managing Director 


DLS511_ e 


Connecting Garage for 600 Cars @ TWX 


SALES MEETINGS/Part 


Dallas 1, Texas 
Phone Riverside 7-6411 


1} SALES MANAGEMENT 


Manager: Helen McGibney 

Sales Manager: Frank py 

Convention Season: All y 

Largest Group Aecemenstated: 175 (80 rooms, 20 
suites available) 

Air Conditioning: Entire hotel 

ention Rates: Single: 7.00 2 9.00; Double: 

9.00 to 11.00; Suites: 15.00 to 38.00 

No. Mtg. Rms. & Capacity of Largest: 4 (150 

No. Banquet Rms. & Capacity of Largest: 4 t 50) 

Group Meal Rates: Breakfast: 1.85; Lunch: 2.25; 
Dinner: 3.50 

Liquor: Packa P store ont 

Charges for Rms.: None 

Charges for tn bit poets None 

Audio-Visual Aids: Spotlights, screens, projectors 
on rental basis 

Stage: Available 

Sports Facilities: Swimming pool, May | to Nov. 


EL PASO 


ay © So. Pac.; M.N.W.; S. Fe; Nat. of M.; 
Airlines: AAL, CAL, TTA 


AUDITORIUM 


El Paso Coliseum 


Boone Ave. & Paisano Drive (Phone: 
2-9951, Ext. 447) 

Manager: Lowel! S. Stevenson 

Exhibit Areas: 18,920 sq. ft. 

Rental Fees and Services: $240 — $150. Equipment 
rentals and services are over and above rent 

Floor Load: Unlimited 

Ventilation: Fans 

Dimensions, Opening to Exhibit Hall: Door 13 ft 
high x 20 ft. wide 

Columns: None 

Utilities: 1!0 and 220 current, water, gas 

Storage Areas: 280 ft. x 300 ft. building 

Meeting Rooms: None 

Facilities for Food Function and 
Capacity: Cafeteria, 1,800 

Parking Facilities: 2,500 cars 

Distance from Business District: Two miles 


KEystone 


Banquet 


Hotel Cortez 


Mills & Mesa (Phone: KE 3-268!; Teletype: EP 76) 

Manager: Jack Gregory 

Convention Season: Al! year 

Largest Group Accommodated: 1,000 (300 rooms, 
Il suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00-7.50; Double: 
7.00 to 12.50; Suites: 20.00 to 28.00. European 

No. Mtg. Rms. & Ca acity of Largest: 5 (1,000 

No. Banquet Rms. & Capacity of Largest: 5 (1,000) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
Dinner: 2.50 

Liquor: Packaged 

Charges for Mtg. 
convention 

Charges for Exhibit Areas: None if headquarters 
for convention 

Net Exhibit Space: 10,000 on one floor, included 
in meeting areas 

Audio-Visual] Aids: PA system 

Stage: Available 


oods sold 
ms.: None if headquarters for 


Hilton Hotel 


See Advertisement, Page 33 
Mills & Oregon (Phone: Keyston 25461; Telegraph: 
EP 80) 


Manager: James E. Murphy 

Sales Manager: Fritz Ehr! 

Convention Season: Al! year 

Largest Group Accommodated: (175 rooms, 10 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.00 to 9.50; Double: 
9.00 to 11.50; Suites: 19.00 to 25.00. European 

No. Mtg. Rms. & Capacity of Largest: |2 (800) 

No. Banquet Rms.: 5 

Group Meal Rates: Breakfast: !.25; Lunch: 1.50: 
Dinner: 2.50 

Liquor: In package store only 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 6,000 sq. ft. on one floor, in- 
cluded in meeting areas 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf, swimming, horseback rid- 
ing 


FORT WORTH 


Rerente: . W. & D.C 
S. Fe; oe se @. L. 
S.P.; RI & P. 

Airlines: AAL, BENE. CEN, CAL, DAL, TTA 


% ae rat Ba - 
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AUDITORIUM 


Will Rogers Memorial Buildings 

3401 W. Lancaster (ED 2-7241,—Ext. 201-2) 

Manager: Emmett N. Race 

Exhibit Areas: Coliseum, May. 2 t 34 6 exhibit 
buildings, 161,000 sq mmercial Ex- 
hibit Bldg. 206 ft. by 37 i ho 

Rental Fees and Services: Coliseum, $350 ope day; 
Auditorium, $250; exhibit buildings, $ Renta! 
includes normal heat and light 

Floor Load: 200 Ibs. per sq. ft. 
Auditorium air conditioned me F 

Ceiling Height: Coliseum, 92 ft.; exhibit build- 


Ventilation: 


: +. 

A Sesame: In Coliseum, Auditorium and Pioneer 
Palace 

a, Png. to Exhibit Hall: Four 8 x 
12'; one x 12'; one 14’ x 13’; eight 6' x 8 

Columns: td 

Utilities: 110 and 220 current 

Loading Facilities: Ramps, 
grounds 7 

Sees Areas: Adjacent to buildings, 30,000 sa. 


railroad siding on 


Mesting Rooms and Capacities: Auditorium, 
2,993: Coliseum, 6,467; Pioneer Palace, 800 tem- 
porary seats 

Facilities for Food Functions: Can serve up to 
3,000 for banquet 

Parking Facilities: 4,000 cars 

Distance for Business District: Two and _ half 
miles 


Hotel Texas (HSMA) 


815 Main Street (Phone: ED 2-315!) 

Manager: Liston W. Slack 

Sales Manager: Kay Doty 

Convention Season: All year 

Largest Group Accommodated: 550 (250 rooms 

suites available) 

Air Conditioning: Banquet halls, bedrooms 

Convention Rates: Single: 5.00 to 12.50; Double. 
7.50 to 16.00; Suites: 20.00 to 30.00 

No. Mtg. Rms. & Cueey of Largest: 17 (1,100) 

wit Banquet Rms Capacity of Largest: |7 


) 

Gis Meal Rates: Breakfast: 1.75; Lunch: 2.00; 
Dinner: 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: Vary 

Net Exhibit Space: 6,200 sq. ft. 

Audio-Visual Aids: Easels, screen, PA system, 
spotlights 

Stage: Yes 


Westbrook Hotel (HSMA) 


Main to Houston at 4th (Phone: ED 5-343!) 

Manager: Geo. W. Putnam 

Convention Season: Al! year 

Largest Group Accommodated: 400 (150 rooms, 
10 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 3.00 to 6.00; Double: 
4.50 to 8.00; Suites: 10.00 to 16.00 

No. Mtg. Rms. & Capacity of Largest: 3 (80) 

No. Banquet Rms. & Capacity of Largest: 3 (80) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.50; 
Dinner: 2.50 

Liquor: Not served in hotel 

Charges for Mtg. Rms.: 10.00 a day 

Charges for Exhibit Areas: 10.00 a day 

Net Exhibit Space: 2,000 sq. ft. on one floor 


Western Hills Hotel (HSMA) 


6451 Camp Bowle (Phone: PE 76644) 

Manager: A. N. Carvajal 

Convention Season: All year 

Largest Group Accommodated: !00 (50 rooms 
4 suites a 

Air Conditioning: Entire hotel! 

Convention Rates: Single: 6.50 to 11.50; Double 
9.75 to 14.25: Suites: 30.00 to 40.00. European 

No. Mtg. Rms. & Capacity of Largest: 3 ('00) 

No. Banquet Rms. & Capacity of Largest: 3 (75) 

Group Meal Rates: Breakfast: from 1.50; Lunch 
from 1.85; Dinner: from 2.75 

Liquor: Not served in hotel 

Charges for Mtg. Rms.: 30.00 

Audio-Visual Aids: PA system, spotlights 

Hotel Representative: Leonard Hicks 
Associates, Inc. (see pg. 29) 


GALVESTON 


eet * tr ft. & H.; G.C. & S. Fe; 
M.K, M.P.; B.R.I. 
Airlines: ath 


CONVENTION BUREAU 


Galveston Convention, Tourist & 
Publicity Bureau, Inc. 
Buccaneer Hotel 

Frank A. Widmann, Manager 


AUDITORIUMS 


Galveston Pleasure Pier 
25th and Seawall Blvd. (Phone: SO 5-7559) 


Gen. Manager: Howard Robbins é 

Exhibit Areas: Exhibit Hall, 36,000 sq. ft.; Marine 
Room, 10,800 sq. ff. 

Rental Fees and Services: Marine Room, 210.00, 
includes sound and air conditioning, insurance, 
police; Exhibit Hall, 150.00 alone or 100.00 with 
use of Marine Room 

Floor Load: 400 Ibs. per sq. ft. Ventilation: 
Marine Room, air conditioned; Exhibit Hall, 
forced draft 

Ceiling Height: 35 ft. and 26 ft. 
in each room 

Dimensions, Opening to Exhibit Hall: One, 20 
by 16 ft.; eight, 10 by 12 ft.; door post removal 
for entry of cars in Marine Room 

Columns: None 

Utilities: All combinations and phases of poser 

Loading Facilities: Ramp as loading doc 

Storage Areas: 3,200 sq. 
area 

Meeting Rooms and Capacities: Four rooms, 75 
each; two rooms, 300 each; Marine Room, 3,000; 
plus partitioned Exhibit Hal! 

Facilities for Food Functions: Can serve banquet 


PA System: 


ft, adjacent to exhibit 


up to |, 

Parking Facilities: Unlimited parking on Blvd. 
adjacent to Pier 

Distarce from Business District: Two blocks from 
major hotels 


Moody Convention Center 


2ist & 221d Streets & Boulevard (Phone: 2-9608) 

Manager: Irving Ducoff 

Exhibit Areas: Area A Exhibit Hall, 15, a sq. ft.; 
Area B Exhibit Hall, 15,750 sq. t.; B can 
be combined 

Rental Ae and Service: Area A $250. Pl day; 
Area B, $250 per day; combined $450. Give day 
to set ‘up and one day to tear down, Lights, 
water, gas furnished and air conditioned 

Floor Load: 4000 Ibs. to sq. in. 

Ventilation: Air conditioned 

Ceiling Height: 14 ft. 6 in. 

PA System: Yes 

Dimensions, Gpewnn to Exhibit Hall: Three en 
trances; back entrance for pick-up trucks, 1/0 
ft, high 10' 6" wide 

No. of Elevators and Copection Street level, 3 
escalators, | elevator 

Columns, Locations and Bimendons: 26 ft.—I ft. 


sq. 

Current and Utilities Available: Electricity, 1!/0- 
20-440; gas and water 

Locations, Size of Storage Areas: 3 locations 
ening exhibit space (A, 22 x 40; B, 14 x 45; C, 

x 34 

Number of Meeting Rooms and Capacities: Six 
small, two large six smalls: people, B— 
50 people, C—50 people, D—i50 people E— 
120 people, F—120 people; Convention Hall A 
seats 1,700, Convention Hall B seats 1,400 and 
a foyer betwee> seats 400. Stage 50 x 90, 52 
wires for shows 

Facilities for Food Functions: Kitchen built in, 
banquet for 2,200 

Parking Facilities: Parking lots 

Distance from Business District: 24 blocks from 
business district 


Buccaneer Hotel 


Tremont & Blvd. (Phone: 5556! ) 

Manager: Chris Gent 

Sales Manager: Jake Webster 

Convention Season: Ali year 

Largest Group Accommodated: 600 (350 rooms, 25 
suites available) 

Air Conditioning; Entire hotel 

Convention Rates: Single: 4.50 to 8.00; Double 
7.00 to 12.00; Suites: 16.00 to 30.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (700 

No. Banquet Rms. & Capacity of Largest: 3 (350 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.50; 
Dinner: 3.00 

a Package goods & temporary membershir 

n private club 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 4,000 on one floor, additional 


area 
Audio-Visual Aids: PA system, spotlights, l6émm 
projectors 
Stage: Available 
Sports Facilities: Golf, fishing, swimming pool 
Hotel Representative: Leonard Hick Ja. and 
Associates, In (see pg. 29) 
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TEXAS 
Houston continued 


Hotel Galvez (HSMA) 


2ist & Beach Bivd. (Phone: 

Manager: Doyie Graham 

Sales Manager: Jake Webster 

Convention Season: All year 

Largest Group Accommodated: 600 (260 rooms, 
22 suites available) 

Air Conditioniag: Entire hotel 

Convention Rates: Winter—Single: 4.50 to 11.00; 
Double: 6.50 to 13.50; Suites: 15.00 to 50.00. 
Summer—Single: 5.50 to 12.00; Double: 9.50 to 
13.50; Suite: 20.00 to 50.00. European 

No. Mtg. Rms. & Capacity of Largest: || (700) 

No. Banquet Rms. & Capacity of Largest: 5 (500) 

Group Meal Rates: Breakfast: |.25: Lunch: 2.00; 
Dinner: 2.50 

Liquor: Package store 

Audio-Visual Aids: PA system, lémm projectors, 
spotlights 

Stage: Available 

Sports Facilities: Pool, 

Hotel Representative: 
Associates r 


$O 5-772!) 


Jack Tar Hotel (HSMA) 


éth & Blvd. (Phone: SOuthfield 3-4354) 

Manager: Charies A. Jobes 

Sales Manager: Jes Torben 

Convention Season: All year 

Largest Group Accommodated: 400 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.00 to 15.00; Double: 
8.00 to 20.00: Suites: 15.00 to 22.00. European 

No. Mtg. Rms. & Capacity of Largest: 5 (400) 

No. Banquet Rms. & Capacity of Largest: 5 (350) 

Group Meal Rates: Breakfast: |.25; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 7,088 on one floor, part in 
cluded in meeting areas 

Audio-Visual Aids: PA system, spotlights, !émm 
projector, screen, slide projector 

Stage: Available 

Sports Facilities: Shuffleboard, swimming in pool 

ulf, golf, Jeep sea fishing x 
Hotel a me Leonard Hicks, Jr. and 
sociates, Ir (see pg. 29 


Jean Lafitte Hotel 


Moody Ave. and Church (Phone: 3-430!) 

Manager: Austin Frame 

Convention Season: All year 

Largest Group Accommodated: 200 (200 rooms 
available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00 to 7.00; Double: 
7.50 to 10.00; Suites: 15.00 to 28.50. European 

No. Mtg. Rms. & Capacity of Largest: 3 (125) 

No. Banquet Rm;. & Capacity of Largest: 3 (100) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
Dinner: 2.00 

Liquer: Served in hotel 

Charges for Mtg. Rms.: from 10.00 

Net Exhibit Space: On one floor 

Audio-Visual Aids: PA system 

Sports Facilities: Swimming 
boating golfina 

Hote! Representative: Leonard Hicks, Jr. 
Associates, Ir (see pg. 29 


fishing, bowling, 


Seahorse Hotel 


3400 Boulevard (Phone: 3-2433 

Manager: John W. McCann 

Convention Season: Sept. through May 

Largest Group Accommodated: 250 (100 rooms 
17 suites available) 

Air Conditioning, Banquet ha! 
all bedrooms 

Convention Rates: Single: 6.00 to 10.00; Double: 
9.00 to 13.00; Suites: 20.00 to 27.00. European 

No. Mtg. Rms. ‘ Capacity of Largest: 3 (200 

No. Banquet Rms. & Capacity of Largest: 3 (200) 

Group Meal Rates: Breakfast: |.25; Lunch: 1.75; 
Dinner: 2.50 

Liquor: Bottle only 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 3,000 sq. ft. on one floor 

Audio-Visual Aids: PA system 

Sports Facilities: Swimming pool 


HOUSTON 


meeting rooms, 


Railroads: So. Pac.; G.H. & H.; B.R.I.; M.P. 
G.C. & St. Fe: M. K. & T.; H.8. & T. 
a, AAL, BNF, CAL, DAL, EAL, KLM, NAL, 


CONVENTION BUREAU 
Houston Convention Department 
Tennessee Bldg .(!) 
W. J. Jones. Manager 


AUDITORIUM 


Sam Houston Coliseum 

Civic Center (CApito! 2-9351) Ext 56! 

eho Frances R. Deering 

Exhibit Areas: Coliseurn, 51,000 sq. ft.; Exposition 
Bidg., 83,000 sq. ft.; Auditorium, 11,000 sq. ft. 

Rental Fees and Sadie Coliseum, 650.00, Exposi- 
tion Bldg., 400.00; Auditorium, 250.00. ‘Rent in- 
cludes janitor service, house electrician and 
engineer 

Floor Load: Unlimited 

Ventilation: Coliseum air conditioned. Exposition 
Bidg. air conditioned 

cm Height: ae 50 ft.; Exposition Bldg., 

Auditorium, 50 f 

PA y ~ *.. Coliseum A." Exposition Bidg., $25 
per day plus operator, 12.00 each four hours; 
Auditorium, 18.00 each four hours 

Dimensions, Opening to Exhibit Halli: Coliseum, 
15 ft. wide by [6 ft. high; Exposition Bldg, 20 
ft. wide by I! ft, high 

Columns: Sides of Coliseum and throughout Ex- 
position Bid 25 ft. centers 

Loading Facilities: Unlimited 

Storage Areas: Annex basement, 50,000 sq. ft. 

Meeting Rooms and Capacities: Six smal! com- 
mittee rooms, 25 to 200; Music Hall (adjoining 
Coliseum), 3,044 seats. Coliseum, 13, 

Facilities for Food Functions: Facilities for ban- 
quets up to 3,000 

Parking Facilities: Lots adjoining Coliseum, 1,500 
cars 

Distance from Business District: Four blocks 


Rice Hotel (HSMA) 


Main and Texas igs ag Conte! 7-2111) 

Resident Manager: Max E. Peck 

Sales Manager: Sid Hopkins 

Convention Season: All yea 

Largest Group Accommedated: 1,400 (600 rooms, 
100 suites available) 

Air Conditioning: Entire hotel 

Commenten Rates: Single: 6.00-13.50; Double: 

9.50-14.00; Suites: 20.00-35.00 for one person. 
European. 

No. Mtg. Rms. & Capacity of Largest: 20 (1,600) 

No. Banquet Rms.: 20 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.50; 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None if headquarters 

Charges for Exhibit Areas: Variable 

Net Exhibit Space: 33,000 on one floor, including 
in meeting areas. 

Audio-Visual Aids: PA system, spotlights, slide 
projectors, !émm sound projector, tape re- 
corder, hi-fi turn table 

Stage: Yes 

Hotel Representative: Utell International (see pg. 
9) 


Shamrock Hilton Hotel (HSMA) 
See Advertisement, Page 33 

Main & Holcomb Bivd. (Phone: Madison 3-921!) 

Manager: Porter P. Parris 

Sales Manager: Clifford Ewens 

Convention Season: Ail year 

Largest Group Accommodated: 800 (450 rooms, 
55 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 8.00 to 12.00; Double: 
10.00 to 16.00; Suites: 25.00 to 70.00. European 

No. Mtg. Rms. & Copecity of Largest: 13 (1,400) 

No. Baad Rms. Capacity of Largest: 13 
(1,000 

Group Meal Rates: Breakfast: 200; Lunch: 300; 
Dinner: 

Liquor: Only in private function rooms 

Charges for Mtg. Rms.: None 

Net shibit Space: 35,000 sq. ft. on one floor, 
additional area 

Audio-Visual Aids: PA system, spotlights, screens, 
blackout switches 

Stage: Available 

Sports Facilities: Pool, tennis courts 


LAREDO 


Railroads: M.P.; Nat. of Mex.; T.M. 
Airlines: CMA, TTA 


Hamilton Hotel 


815 Salinas (ene: 3-742!) 
Manager: C. W. Points 


Convention Season: All year, except Feb. 20-22, 
| 


ov. |- 

Largest Group Accommodated: 250 (125 rooms, 
5 suites available 

Air Conditioning: Entire hotel 

Convention Rates: Single: 4.00 ste 7.00; Double: 
a 7 to 10.00; Suites: 20.00 to 30. .. Euro 


as 2 § \300) 

Group ; Lunch: 2.00; 
Dinner: 

Liquor: wine and beer 

Charges for Mtg. Rms.: 10.00 

Charges for Exnibit Areas: 10.00 

Net Exhibit Space: 600 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 


Plaza Hotel 
sg Street (Phone: 3-431!) (Teletype: 


Manager: Bud G'Sell 

Convention Season: All year 

Largest Group Accommodated: !50 (75 rooms, 4 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 4.00 to 10.50; Double: 
6.00 to 10.51; Suites: 16.50 to 19.00. European 

No. Mtg. Rms. & Capacity of Largest: 2 (150) 

No. Banquet Rms. & Capacity of oe est: | (130) 

Group Meal Rates: Breakfast: 1.00; Lunch: 1.50; 
Dinner: 2.50 

Liquor: Served by the bottle 

Charges for Mtg. Rms.: 20.00 

Charges for Exhibit Areas: 6.50 

Net Exhibit Space: 1,100 feet on one floor, addi- 
tional area 

Audio-Visual Aids: PA system 

Stage: Available 


LUBBOCK 


Railroads: Ft. W. & D. C.: S. Fe. 
Airlines: BNF, CAL, CEN 


AUDITORIUMS 


Fair Park Coliseum 


P. O. Box 561 (Phone: PO 3-4666) 

Manager: A. B. Davis 

Exhibit Areas: 10,000 sq. ft. 

Services included in Rent: For commercial use: 
$200 per day plus 15% of gross daily ticket 
sales above $1,333, plus $25 clean-up charges 

Floor Load: Unlimited 

Ventilation: Evaporative cooling 

Ceiling Height: 34 ft., 5 inches 

PA System: Yes 

Dimensions, ——— to Exhibit Hall: 10 ft. by 
10 ft.; 10 ft. by 12 

Columns: Three !0'' x 10" columns on either 
side of arena 

Utilities: Electricity, water, gas 

Facilities for Food Functions: Banquet for 900 

Parking Facilities: Available 

Distance from Business District: Seven blocks 


Municipal Auditorium-Coliseum 

c/o City Hall (Phone: PO 3-4080) 

Manager: David T. Blackburn 

Exhibit Areas: Arena floor (Coliseum) 20,000 sq. 
ft.; Concourse (Coliseum) 22,050 sq. ft. 

— Height: Auditorium, 65 ft., Coliseum, 85 

Voniitation: Auditorium, air-conditioned, Colli- 
seum, blowers 

Dimensions, Opening to Exhibit Hall: 48 ft: stage 
opening, two truck entrances 

Columns: None 

Utilities: AC and DC curreit, water ‘ 

Loading Facilities: Truck entrances to Coliseum 

Storage Areas: Limited 

Meeting Rooms and Capacities: 3 rooms for 200 

Facilities for Food Functions: Banquet for 2,000 

Parking Facilities: Lot for 2,000 cars adjacent 

Distance from Business District: Two miles 


Hotel Lubbock 
ee entony (Phone: PO 5-933!; Teletype: LU 
108) 


Manager: Harold W. Flynn 

Sales Manager: Mack Farnsworth 

Convention Season: Al! year 

Largest Group Accommodated: 350 (175 rooms, 
9 suites ee sara | 

Aid Conditioning: Entire hotel 

Convention Rates: Single: 4.50 to 8.50; Double: 
6.50-10.50; Suites 15.00 to 20.00. European 

No. Mtg. Rms. & Capacity of - 7 (500) 

No. Banquet Rms. & Capacity of + 7 (225) 

Group Meal Rates: Breakfast: 100; Lunch: 1.50; 
Dinner: 

Liquor: May be brought to hotel 

Charges for Mtg. Rms.: None 


SALES MEETINGS/Part I| SALES MANAGEMENT 


Charges for Exhibit Areas: None 

Net hibit Space: 5,000 sq. ft. on one floor, 
included in meeting area 

Audio-Visual Aids: PA system, blackboards, screen 


MINERAL WELLS 


Railroads: Texas & Pacific 


Baker Hotel (HSMA) 


Phone: FAirfax 5-333!) 

ales Manager: R. J. ‘Skeet’ Walton 

Convention Season: Al! year 

Largest Group Accommodated: 700 (450 rooms 
available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00 to 12.00; Double: 
8.00 to 15.00; Suites: 15.00 to 30.00 

No. Mtg. Rms. & Capacity of Largest: 13 (1,000) 

No. Banquet Rms. & Capacity of Largest: |3 (800 

Liquor: Only beer served; guests furnish own 
liquor 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 8,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, black- 
boards, easels, screens 

Stage: Available 


SAN ANGELO 


Railroads: Santa Fe 
Airlines: CAL, TTA 


Hotel Cactus 


Oakes at Twohig (Phone: 692!) 

Manager: W. O. Stewart 

Sales Manager: Walter C. Miller 

Convention Season: All year 

Largest Group Accommodated: 250 (100 rooms 
and 2 suites available) 

Convention Rates: Single: from 4.00; Double: from 
6.00; Suites: 13.00 

No. Mtg. Rms. & Capacity of Largest: 5 (350) 

No. Banquet Rms. & Capacity of Largest: 5 (300) 

Croup Meal Rates: Breakfast: 1.25: Lunch: 2.50 

nner: 3.50 


e* 
we MUNICIPAL AUDITOR 
6,065 — Exhibit 


1UM 


Seats 


s 12,600 sa. ft 


Liquor: Not served in hotel 

Air Conditioning: Banquet and meeting rooms 
bedrooms 

Charges for Banquet & Mtg. Rms.: None 

Audio-Visual Aids: PA system 

Stage: Available 

Sports Facilities: Swimming, fishing, golf 


SAN ANTONIO 


Railroads: So, Pac.; M.P.; M.K. & T. 
Airlines: AAL, BNF, CAL, EAL, TTA 


CONVENTION BUREAU 
San Antonio Chamber of Commerce 
Navarro & Market Sts. 
Harold Robbins, Convention Manager 


AUDITORIUMS 


Joe Freeman Coliseum 


3201 E. Houston St. (Phone: CA 4-6080) 

Manager: E. W. Bickett 

Exhibit Areas: Inside area: 29,89! sq. ft.; Con 
course: 12,600 sq. ft.; Under roof exclusive of 
livestock area: 338,000 sq. ft.; Outside area: 
332,000 sq. ft. 

Rental Fees and Services: 850.00 per day plus 
utility charges based on meter flow 

Floor Load: 500 Ibs. per sq. ft. 

Ventilation: Forced air 

Ceiling Height: 90 ft. 

PA System: Yes 

Dimensions, Opening to Exhibit Hall: Wil! accom 
modate tractor-semi tractor 

Current and Utilities Available: Water, gas, elec- 
tricity—110, 220, 440 volt 

Loading Facilities: Yes 

Railroad Sidings: Yes—Exposition Texas 

Storage Areas: Yes 

Number of Meeting Rooms and Capacities: |0 
(200) 

Facilities to Handle Food Functions: Banquet for 
4,000 


Parking Facilities: 3,000 cars 
Distance from Business District: 4 miles 


Municipal Auditorium 


100 Auditorium Circie (CA 4-4522) 
Manager: S. Wolf 


Exhibit Areas: 20,000 sq. ft. in basement 


AUDITORIUM 


A 
VILLIT chibits 12,667 $4 ft 


Seats | 850 — . 


Added Attractions That Will Build Added Attendance 


San Antonio has everything needed to 
make your convention, sales meeting or 
trade -show a huge success. 

Last year 197 meetings were held 
here with an attendance exceeding 
94,250. Many of these groups have 
selected San Antonio consistently 
year-after-year. 

HOTELS are unexcelled and can pro- 
vide 2400 air conditioned rooms. Some of 
the finest motels in the nation located 
here offer hundreds of additional rooms. 

ENTERTAINMENT that is distinc- 
tively different can be staged indoors or 
at one of San Antonio's 
outdoor theatres. 

Out of San An- 
tonio’s rich historical 
heritage is pleasantly 


te 


blended a modern dynamic city of over 
half a million. Everywhere are interest- 
ing things to see and do— 
added attractions that will 
build added attendance for 
any meeting. The famed 
Alamo; Mission San Jose, a 
National historic site and 
three other ancient missions—the charm 
of restored La Villita and the Spanish 
Governors’ Palace—air might displayed at 
Randolph, Kelly, Brooks and Lackland 
Air Force Bases — beautiful parks and 
plazas — interesting old homes and un- 
usual museums. 
Side trips can be planned to nearby 
dude ranches, or to old Mexico. 
Trained personnel will work with you to 
make your meeting an outstanding success 
regardless of its size. Get the facts today. 


MUNICIPAL INFORMATION BUREAU, CONVENTIONS DEPARTMENT 


153G Navarro St. @ 


San Antonio, Texas 


Rental Fees and Services: Main Auditorium, $250 
per day; basement, $100 

Ventilation: Air conditioned 

Ceiling Height: 70 ft. PA System: Throughout 

Dimensions, Opening to Exhibit Hall: 10 ft. | 

Columns: 20 columns in basement, {8 in. by !8 in 

Utilities: Electricity, gas, water 

Loading Facilities: Stage doors basement ramps 

Storage Areas.: Back of building 

Meeting Rooms and Capacities: Two rooms, 250 
capacity $10 per morning, $15 per evening 

Facilities for Food Functions: Handled by conces 
sionaire 

Parking Facilities: 500 cars 

Distance from Business District: In business dis 
trict 


Villita Assembly Building 


401 Villita St. (Phone: CA 2-0252) 

Manager: O. K. Jackson 

Exhibit Areas: Basement: |2,800 sq. ft.; 
12,667 sq. ft. 

Rental Fees and Services: 250.00 first day, 200.00 
second day, 150.00 after. 75.00 moving in and 
out charge. Includes building utilities. Metered 
charges on extras 

Floor Load: 100 Ibs. per sq. ft. 

Ventilation: Air conditioned 

Ceiling Height: Main floor: I7 to 29 ft.; | 
floor: || ft. 

PA System: Yes 

Dimensions, Opening to Exhibit Hall: 8 ft. high, 
9 ft. wide 

No. of Elevators and Capacities: One, 4,500 I|bs 
(10'x12'x7") 

Columns, Location and Dimensions: Lower floor 
only. Request plans 

Current and Utilities Available: Hot and cold 
water, gas, 115-208 volts. Sewer drains both 
floors, Additional power available 

Loading Facilities: Driveway into building, load- 
ing dock 

Location, Size of Storage Areas: Raceways in 
basement, |,872 sq. ft. 

Number of Meeting Rooms and Capacities: 6 
(2,000 theater style) 

Facilities to Handle Food Functions: Banquet for 
13 


Main floor: 


Parking Facilities: 4 adjacent parking lots 
Distance from Business District: Downtown 


Gunter Hotel 
205 E. Houston Street (Phone: CApitol 7-324!) 


‘si 
COLISEUM — 
a-Concourse Exhi 
d Areas 


_*Seats 11,540 ft 
bits 42 491 sq ft 

n 8,000 54 ¢ 
aids Covere 33 


San Antonio 


WHERE LIFE 1S DIFFERENT 
_ 


NOVEMBER 20, 1959 


TEXAS 
San Antonio continued 


Manager: Omer Elliott 

Sales Manager: Bob Jutson 

Convention Season: All year 

a Group Accommodated: 650 (300 rooms 

suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.50 to 10.0; Double: 
7.50 to 16.00; Suites: 20.00 to 65.00 

No. Mtg. Rms. & Capacity of Largest: || (950) 

No, Banquet Rms. & Capacity of Largest: || (600) 

Group Meal Rates: Breakfast: 1.75; Lunch: 1.75; 
Dinner: 2. 

Liquor: Available for private parties 

Charges for Mtg. fens. one to convention 
groups or when food served 

hry for Exhibit Areas: 30.00 per booth 8" x |0° 

xhibit Space: 10,358 on one floor, included 

in meeting area 

Audio-Visual Aids: PA system, spotlights, screens, 
blackboards, bulletin boards, all types of pro- 
jectors on rental basis 

Stage: Available 


Hilton Hotel (HSMA) 


See Advertisement, Page 33 

309 S. St. Mary's Street (Phone: Capito! 46-3271; 
Teletype: SA-36) 

Manager: Tom L. Powell 

Sales Manager: Gerald |. Jacobs 

Convention Season: All year 

Largest Group Accommodated: |,000 (425 rooms, 
55 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.00 to 9.00; Double: 

ny A.W — i Ly BS Face caropess 
°. Mtg. s apacity of Largest: | ‘ 

No. Banquet Rms. i Capacity of Largest: ib (I Sho) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.75; 
Dinner: 2.75 

Liquor: Bottles and cocktail parties 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: 15.00 per exhibit for 
duration of convention 

Net Exhibit Space: 25,000 sq. ft. on two levels, 
additional area 

Audio-Visual Aids: PA system, spotlights, closed- 
circuit TV, projectors available on rental basis 

Stage: Available 

Sports Facilities: Two swimming pools 


Menger Hotel 


Alamo Plaza (Phone: Capita! 3436!) 

Manager: Ernst V. Kunz 

Convention Season: All year 

me Group Accommodated: 250 ('25 rooms, 

suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.50 to 8.50; Double: 
8.50 to 12.00; Suites: 16.00 to 30.00. European 

No. Mtg. Rms. & Capacity of Largest: 5 (300 hon 

No. ard Rms, & Capacity of Largest: 7 ) 

Group Meal Rates: Breakfast: |.50; Lunch: FeO, 
Dinner: 2.50 

Liquor: Must bring own bottles 

Charges for Mtg. Rms.: 10.00 to 100.00 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Swimming pool 


St. Anthony Hotel 


Manager: Jack Hamilton 

Sales Manager: Don Haynes 

Convention Season: Al! year 

Largest Group Accommodated: 375 (150 rooms, 
20 suites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Single: 6.50-9.00; Double: 8.50- 
11.50; Suites: 20.00-44.00. European 

No. Mig. Rms. & Capacity of Largest: 3 (200) 

No. Banquet Rms.: 7 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 3,00 

Liquor: Package store 

Audio-Visual Aids: PA system, 
projector 

Stage: Ye 


potlights, |6émm 


WACO 


Railroads: M.P.; So. Pac.; T. El.; 
St. L.S.W. 
Airlines: BNF, CAL 
AUDITORIUM 
Heart O' Texas Coliseum 
Bosque Bivd. & Lake Air Dr. (Phone: Plaza 2-655/) 


204 


Manager: Leon 8. Dollens, Jr. 

Exhibit Areas: Tota! 100,600 sq. fs aidsin Avene, 
46,000 sq. ft.; East Concourse, da © 
yew Concourse, 12,000 sq. ft.; ae 6 sq. 

: Exhibits Building, 24,000 sq. ft. 
Rental Fees and Services: $300 per day, services 


Unlimited Ventilation: Mechanica! 
Celting’ el h*: 70 ft. to % ft. 
PA System: Excellent 
Dimensions, Opening to Exhibit Hall: 16 ff. by 
16 ft.; A2 ft . by 12 ft. 
Columns: None 
Uilliies: aera gas, water available; current 


reading Fecitifion pe 
Storage Areas: 26,50) sq 
Meeti Rooms and ee sctttess Three, 25 to 


i, 

Facilities for Food Function and Banquet 
Sapectyy: Can handle banquets up te 4, 

Parking Fecilities: Free parking for 15,000 cars 
adjacent to building 

Distance from Business District: Four miles from 
heart of city 


Roosevelt Hotel 

Austin at 4th St. (Phone: Plaza 4-141!) 

Manager: Joe Hahn 

Convention Season: All year 

Largest Group Accommodated: 400 (200 rooms, 
suites available) 


Air Conditioning: Entire hotel 
Convention 


Rates: Single: ome Double: 6.25- 

12.00: Suites: 17.50-33.50. Euro 
No, Mig. Rms. & iy ity of "Largest: Z 7. 
No. Banquet Rms. pacity of La (450) 
Group Meal hy Breakfast: 1.25; aa 1.50; 

Dinner: 2: 
Liquor: served in hotel 
Charges for 9. Rms.: from 7.50 
bos es for Exhibit Areas: from 7.50 

hibit Space: 2,500 sq. ft. on one floor 

netic View! Aids: PA A Bag spotlights, black- 
Stage: 7° x 28° 

board, easel. screen 


UTAH 
OGDEN 


Railroads: Bamb. RR. Co.; So. Pac.; U. Pac.; 
D. & R.G.W. 
Airlines: WCA 


Ben Lomond Hotel 


411-25th St. (Phone: EXport 4-576!) 

eayenees: Campbell Eccles 

Sales Manager: Leon Taylor 

Convention Season: All year 

Largest Group Accommodated: 225 (100 rooms, 
6 suites available) 

Air Conditioning: 2! bedrooms, banquet halls 

Convention Rates: Single: 5 .50-9.50; Double: 7.00- 
11.00; Suites: 14,00-18.00. py 

No. Mtg. Rms. & Capacity of of Lar 

No. Banquet Rms. & Capacity of Lar 

Group Meal Rates: Breakfast: 
Dinner: 2.50 

Liquor: Beer and setups ony 

Sperees for Mtg. Rms.: 5.00 to 25.00 

a for Exhibit ph 5.00 to 25.00 

Net hibit Space: 1,500 sq. ft. on one floor, 
additional area 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Horseback riding, golf, skiing 


SALT LAKE CITY 


a1 10g D. & RG.W.; SLG. & W.; U.LP.; 
Airlines: BAL. "BNF, FAL, UAL, WAL, WCA 
CONVENTION BUREAU 
Convention Bureau 


. Ox 
William D. Backman, Manager 


Largest los 


Newhouse Hotel (HSMA) 
See Advertisement, Page 56 


4th South & Main Sts. (Phone: DAvis 8-8366) 

Manager: C. W. Gaskell 

Sales Manager: Miss Irene C. Sweeney 

Convention Season: All year 

Largest Group Accommodated: 425 (200 rooms, 
13 suites available 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.50-15.00; Double: 
8.50-18.00; Suites: 22.00-37.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (1,000) 


No. Banquet Rms.; 10 

Group Meal Rates: Breakfast; !.75; Lunch: 1.75; 
Dinner: 2.75 

Liquor: Set ups only 

Charges for Mtg. Rms.: 10.00 to 50.00 

oar oe for Exhibit Areas: 20.00 to 75.00 

Net ibit Space: 15,000 on more than one floor, 
included in meeting area 

Audio-Visual Aids: PA system, spotlights, projec- 
tors on rental basis 

Stage: Available 


Hotel Utah & Motor Lodge (HSMA) 


Main at S. Temple (Phone: DAvis 8-9114) 

Manager: Max Carpenter 

Sales Manager: Don Utley 

Convention Season: Alj year 

Largest Group Accommodated: 550 (250 rooms, 
12 suites available) 

Air Conditioning: Banquet and meeting rooms, 
some bedrooms 

Convention Rates: Single: 8.00-15.00; Double: 10.00- 
18.00; Suites: 25.00-35.00 

No. Mtg. Rms. & Capacity of Largest: 22 (1,500) 

No. Banquet Rms. 

Group Meal Rates: Breakfast: from 1.75; Lunch: 
from 2.25; Dinner: 3.50 

Liquor: Not served in hotel 

Charges - Mtg. Rms.: 10.00-150.00; none if food 
is serve 

Net Eahibit Space: 23,740 sq. ft. in Motor Lodge 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Bowling, swimming 


VERMONT 


BURLINGTON 


Railroads: Cent. Vt.; Rut. 
Airlines: EAL, NEA 


Hotel Vermont 


131 Main Street (Phone: 4-571!) 
Manager: John J. Hyland, Jr. 
Convention Season: Al| year 
Largest Group Accommodated: 250 (100 rooms, 
6 suites available) 
Air Conditioning: One banquet hall 
Convention Rates: Single: 3.50 to 7.50; Beebe: 
5.50 to 12.00; Suites: ah VY eke Sore 
& Capaci 
eae 
%y Rates: Breakfast: 


00 to 25.00 
Areas: 5.00 to 25.00 
hibit Space: 7,456, 1 more than one floor, 
included in meeting ere 
Audio-Visual Aids: P poe dl spotlights, projec- 
tors available on rental basis 
Stage: Avaiiable 
Sports Facilities: Fishing, swimming, skiing, skat- 
ing, golfing, horseback riding 


MANCHESTER 


Railroads: Rut. 


Phone: 40) 

resident: John J. Dewey 

Dir. of Sales: John B. Ferguson 

Convention Season: Mid-May to mid-July; Labor 
Day to late Oct. 

Largest Group Accommodated: 402. (270 rooms, 
16 suites available) 

Convention Rates: Single: yg! to 20.000; Double: 
34.00 to 40.00; Suites: 49.00 to 54.00. American 

No. Mtg. Rms. & Capacity of tae est: 8 (500) 

No, Mea Rms. & Capacity of Largest: 4 (490) 

Grou eal Rates: Breakfast: 2.00; Lunch: 3.50; 
Gente » 

Liquor: ant in hotel 

Charges for Mtg. Rms.: None 

Kary of for Exhibit Areas: 20.00 per day 

Net Exhibit Space: 4,400 on one floor, Jaditional 


erea 

Audio-Visual Aids: PA system, spotlights, pro- 
jector and screens 

Stage: Available 

Sports Facilities: Coomplonstin golf course, swim- 
ming pool, trout fishing lake, pitch and putt 
course, softball field, croquet, badminton, ping 
oong 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc, (see pg. 29) 


RUTLAND 


SALES MEETINGS/Part I| SALES MANAGEMENT 


Bus Service: White River Bus; Vt. Transit Lines 
Airlines: L 


Long Trail Lodge 
See Advertisement, Pages 30, 31 


Pico Peak fre PRospect 3-630) 

Manager: G. E. Wright 

Sales Manager: D. F. Treadway 

Convention Season: June | to Oct. 17 

Largest Group Accommodated: 60 (20 rooms, 7 
suites available) 

Convention Rates: Single: 9.50 to 15.00; Double: 
18.50 to 25.00; Suites: 25.00 to 28.00. American 

No. Mtg. Rms. & Capacity of Largest: 3 (175) 

No. Banquet Rms. & Capacity of Largest: 2 (165) 

Group Meal Rates: Breakfast: |.50; Lunch: 2.25; 
Dinner: 2.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 3,000 sq. ft. on one floor, part 
Included in meeting areas 

Audio-Visual Aids: PA system, spotlight, |émm 
sound B&H and 35mm slide projector 


VIRGINIA 


FORT MONROE 


Railroads: C. & O. 


Airlines: Served through Newport News 


Chamberlin Hotel 


(Phone: Hampton Park 3-651!; Telegraph TWX 264) 

Manager: John I. Brindley 

Sales Manager: Christian Munt 

Convention Season: All year 

ane Group Accommodated: 525 (250 rooms, 

suites available) 

Air Conditioning: Banquet halls 

Convention Rates: Single: 6.00 to 10.00; Double: 
10.00 to 15.00. Suites: 20.00 to 30.00 

No. Mtg. Rms. & Capacity of Largest: 14 (700) 

No. Banquet Rms. & Capacity of Largest: 6 (520) 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.00 
Dinner: 3 

Liquor: Beer, wine, champagne 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 27,000 sq. ft. on one floor 
additional area 

Audio-Visual Aids: PA system, spotlights, movie 
screens, bulletins, blackboards 

Stage: Available 

Sports Facilities: Swimming, tennis, golf horse 
back, fishing 


HOT SPRINGS 


Railroads: Ches. & O. 


The Homestead (HSMA) 
See Advertisement, Page 205 

(Phone: LD 1) 

Vv. P. & Gen. Manager: Thomas J. Lennon 

Sales Manager: James L. Newcomb 

Convention Season: All year except Auqust 

Largest Group Accommodated: to 600 (depending 
on time of year) 

Air Conditioning: 2 banquet halls 

Convention Rates: Single: !8.00 to 25.00: Double: 
34.00 to 46.00; Suites: 12.00 to 17.00 extra. 
American 

No. Mtg. Rms. & Capacity of Largest: |4 (600) 

No. Banquet Rms. & Capacity of Largest: 8 (600) 

Liquor: Private parties in private room may be 
served own liquor 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: Variable 

Audio-Visual Aids: PA system, spotlights. standard 
slide and movie projectors 

Stage: Available 

Sports Facilities: Golf, tennis, skeet, swimming 
fishing, riding, lawn bowling, ice skating, skiing 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29 


NATURAL BRIDGE 


Railroads: Nor, & W.; C. & O. 


NOVEMBER 20, 1959 


High in the Virginia Alleghanies 
is one of the most satisfying spots in the world to hold a 
group meeting. The Homestead’s smooth service and modern 
facilities free your serious, working meetings of all distrac- 
tions. After hours, your group can enjoy itself in scores of 
ways. The dining and dancing hours are gay. There are golf 
courses, swimming pools, riding, fishing, shooting and other 
sports to be enjoyed. All winter long, the skiing and skating 
are fine, thanks to man-made snow and the Homestead’s 


complete winter sports program. You will be glad you came. 


mie 


HOMESTEAD 


HOT SPRINGS, Virginia 


Manager: E. M. French 
Exhibit Areas: Arena, 10,000 sq. ft.; stage, 2,356 


« ft... Lobby 
VIRGINIA al 4 \deotings, Arena $200 per day; 
‘Theatre $100 per day. Lights, heat, water, air 
Natural Bridge continued conditioning, kitchen, parking 
Venti! aMase Air conditioning 
Celling Height: 30 ft. PA System: RCA system 
Dimensions Opening to Exhibit Hall: 7 ft. wide 
x 8 ft 
Columns: 


Natural Bridge Hotei 


ion 
Utilities: 110 oe 220 AC current 
Ramp door 7’ x 10 


(Phone: 3666) i —7' '; ramp 

Gen. Manager: J. N. Hunter Leese oe eee eae 

Manager: J. H. Kelley, Jr. Storage Areas: Main Floor—3 (10 ft. by s ft.) 

Convention Season: Ail yea Meeting Rooms and Capacities: One, |,832 

Largest Group pacommedated: 200 (4 rooms, 275 Facilities for Food Functions: Caterer can set up 
suites available) banquet for 1,250 

Air Conditioning: Some bedrooms, banquet halls Parking Facilities: 900 c 

Convention Rates: Single: 5.00 to 7.00; Double: Distance from Business District: Three blocks 


7.00 to 10.00; Suites: 17.00 to 20.00. European 
No. Mtg. Rms. & Capacity of Largest: 5 a 
No. Banquet Rms. & Capacity of Largest: 2 ) 


Group Meal Rates: Breakfast: | 
Dinner: 2.50 

Liquor: Not served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 400 sq. ft. on 

Audio-Visual Aids: PA system, 
projector and screen 

Stage: Available 


Sports Facilities: Swimming, table tennis, shuffle 


board, golf nearby, fishing 


25; Lunch: 2. 00 RT SS Ome 


Commodore Maury Hotel 
one floor Granby & Freemason Sts. (Phone: MAdison 2-6682) 


spotlights, lemm Manager: J. Robert Gracey 


Convention Season: All year 
baa gro Group Accommodated: 400 (172 rooms, 
suites available) 
Alr Conditioning: Entire hotel 
ion Rates: ae 6.00-9.00; Double: 10.00- 
12.00; Suites: 24.00-36.00. European 
No. Mig. Rms. & Rey of PVarqesh: 5 (250 


NORFOLK igo. Sancest fens. & Saneeny of Lorqea: © (22) 


Reronte N. & W.; Penna.; 
N. ; S.A.L.; So. "Ry. Virg. 
Alrtines: "CAP, NAL, PAI 


Dinner: 2 


AGA: €:.86. O. Liquor: Not served in hotel 


Charges for ie. Rms.: Vary 
sarees for Exhibit Areas: Vary 
et Exhibit Space: 7,500 sq. ft. on one floor 


CONVENTION BUREAU Audio: Visual Aids: PA ate spotlights 
6") 


Convention Bureau 
Norfolk Chamber of Commerce 


Stage: Portable (12° x 


269 Boush St. (Phone: MAdison 2-2312) 


William 8, Lillyman, Director 


The Fairfax Hotel 


AUDITORIUM 117 W. City Hall Ave. (Phone: MAdison 7-641!) 
poe oh bg Leach 
Norfolk Municipal A rium ‘onvention Season: All year 
P editeris Largest Group Accommodated: 175 (100 rooms 
th and Granby Sts. (?hone: MA 5-1608) available) 


" 


fk 


Perhaps your next conven- 


tion is planned for the 
-eashore if so, let us 
tell you about the exquvi- 
site Chamberlin Hotel, Old 
Point Comfort, Fort Mon- 


ree, Virginia 


9 Me Hotel tat Hospitality Built 


Look all over the world, 
but chances are you'll find 
that personal charm and hospi- 
tality that assures a successful 
convention at the John Marshall 
Hotel in Richmond, Va. 500 
rooms with private baths, ten 
conference rooms, 1,000 capacity 
Virginia Room, and 500 
capacity Roof Garden. 


Christian Munt Director of Sales, will be pleased to assist you. 


Richmond Hotels, Inc Richmond, Va 


No. Mtg. Rms. & Capacity of Largest: 4 (200 ‘et 

No. Banquet Rms. & Capacity of Largest: 4 (200) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
Dinner: 2. 

Liquor: Wine and beer on 

Sports Facilities: 2 golf i (9 miles), tennis, 
horseshoes, shuffleboard, trout fishing 

Charges for Mtg. Rms.: None if meals served 

Charges for Exhibit Areas: 25.00 to 100.00 

Audio-Visual Aids: PA system, spotlights 

spare, Caer Fishing, golf, tennis, swimming 
nearby 


Jefferson Hotel 


232 W. Bute St. (Phone: MAdison 7-5477) 


Manager: B. Baydush 

Convention Season: All yea 

Largest Group Aammmdateds 180 (50 rooms, 2 
suites available) 

Air Conditioning: Bedrooms 

Convention Rates: Single: 4.50-7.00: Double: 6.50- 
10.00; Suites: 12.50-17.00. European 

No. Mtg. Rms. & Capacity of Largest: 2 (50) 

Liquor: Not served in hotel 

Charges for Mtg. Rms. 20.00 

Charges for Exh bit Areas: 20.00 

Sports Facilities: Tennis, golf, swimming nearby 


Monticello Hotel 


City Hall and Granby Sts. (Phone: MA 2432!) 


Manager: C. S. Crocker 

Sales Manager: Don Ward 

Convention Season: Al! year 

Largest Group Accommodated: 500 (285 rooms, 
10 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.50 to 8.00; Double: 
8.00 to 12.00; Suites: 19.00 to 22.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (700 

No. oer Rms. & Capacity of Largest: 5 ( 

by eal Rates: Breakfast: 1.25; Lunch: 280. 
inner: 3. 

Liquor: Net served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit —¥ 10,000 on two floors, included 
in meeting are 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes (48° ~¢' 

Sports Facilities: Beaches and golf courses nearby 


Nansemond Hotel 


236 West Ocean View Avenue (JUstice 8-1314) 


Manager: Marguerite N. Flynn 

Convention Season: All year 

Largest rGoup Accommodated: 230 (100 rooms, 
4 suites ——. 

Air Conditioning: Banquet rooms, 50% of the 
bedrooms 

Convention Rates: Sept. to May—Single: 4.50-7.00; 
Double: 7.00-10.00; Suites: 14.00-18.00—June to 
Aug.—Single: 5.50-12.50; Double: 8.00-16.00 
European 

No. Mtg. Rms. & Capacity of Largest: 4 (400) 

No. Banquet Rms. & Capacity of Largest: 2 (350) 

Group Meaj Rates: Breakfast: 1.00; Lunch: 1.50: 
Dinner: 3.00 

Liquor: Not served in hotel 

Charges for Mtg. Rms.: None for conventions 

Charges for Exhibit Areas: None 

Audio-Visual Aids: |émm projectors, PA system, 
spotlights 

Stage: Yes 

Sports Facilities: Golf, swimming, bowling, fish- 
ing, boating 


Thomas Nelson Hotel 


245 Granby St. (Phone: MAdison 2-434!) 


Manager: P. M. Nunn 

Convention Season: All| y 

Largest Group Aacemmmedaiet: 200 (75 rooms, 2 
suites available) 

Air Conditioning: 60% bedrooms 

Convention Rates: Single: 5.00-7.50; Double: 7.00- 
10.00; Suites: 12.00-15.00. European 

Liquor: Not served in hotel 

Sports Facilities: Golf, swimming nearby 


RICHMOND 


SALES MEETINGS/Part 1! SALES MANAGEMENT 


ALL; C. & O.; S.A.L.; 
Airlines: AAL, CAP, EAL, PAI, NAL 


iy So, Ry. 


AUDITORIUMS 


Mosque Auditerium 


an and Main Sts. (Phone: Milton 7-7611, Ext. 

poneger: A. G. Anthony 

Exhibit Areas: 16,000 sq. ft. 

Rental Fees x Services: Auditoriums for — 
ventions: or day; Ballroom, 200.00 p 
day for eahibite, hen Auditorium and a then 
are both used, Ballroom rental is 50.00 per day. 
Rentals include janitor service, heat, light and 
water 

Floor Load: pened. Ventilation: Large exhaust 
and blow fans 

Ceiling Height: 

PA System: None 

Loading Facilities: Ramp to Exhibit Hall 

Ts oo — — Capacities: 2 rooms for 40 
an 

Distance fom “Pesloces District: One mile 


Richmond Arena 
(Phone: Elgin 8-1642) 
Manager: C. W. Hudson 
Exhibit Areas: Two areas: 


Area A, 20,000 sq. ft 
with maple floors; 


area B, 45,000 sq. ft. with 


concrete floors, All on one floor, street level 
Floor Load: B area unlimited 
Ceiling Hei » area A, 37 ft.; area B, 21 ft. 


PA System: 
Columns: pany 4 no columns; erea B, girders 20 


t. apart 
Utilities: AC 110, 220 current 
Loading Facilities: Drive-in unloading 
Meeting Rooms and pneaeinee 3 rooms 
Facilities for Food Functions: Two concessions 
Parking Facilities: Lot for 4,000 cars 


Jefferson & Main Sts. (Phone: 3- anni! 
a nag ome Director: James M. Powell 
Sales Manager: John M. bay 
vention Season: All y 
er Group Aasemmnaaned: 450 (225 rooms, 
suites available) 
Air Conditioning: 165 bedrooms, 
meeting rooms 
Convention Rates: Single: 5.50-11.00; Double: 9.50- 
15.00; Suites: |1.00-25.00. European 
No. Mig. Rms. & “5 of Vargest: 15 (1,000) 
No. _ Rms. Capacity of Largest: [5 
1.25: Lunch: 2.00; 


banquet and 


I, 
Group Meal Rates: Breakfast: 
Dinner: 3 
Liquor: Not served in hotel 
Charges for Mtg. Rms.: None if hotel convention 
headquarters 
Charges for Exhibit Areas: None 


Net Exhibit Space: 13,20! sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights, 2 
screens 

Stage: |4' x 24' 

Hotel Representative: Leonard Hicks, Jr. and 


Associates, Inc. (see pg. 29) 


John Marshall Hotel (HSMA) 


See Advertisement, Page 206 
Sth & Franklin Sts. (Phone: 7-466!) 
Manager: Walter Herrmann 
Sales Manager: Christian Munt 
Convention Season: Al! year 
Largest Group Accommodated: |,000 (487 rooms, 
23 suites —— 
Air Conditioning: 350 bedrooms, banquet and 
meeting rooms 
Convention Rates: Saale: 4 oes Double: 8.50 
to 16.00; Suites: 22 
No. Mtg. Rms. & Capacity vi ; 10 (1,000) 
Capacity of Largest: 10 


No. Banquet Rms. 
(1,000 

Group Meal Rates: Breakfast: from 1.25; Lunch: 
from 2.25; Dinner: from 2.7 


Liquor: Beer and wine only, liquor at state stores 


8th & Broad Sts. o- Mi 3-183!) 

Manager: D. E. 

Sales Manager: Christian Munt 

Convention Season: Ali year 

Largest Group Accommodated: 400 (250 
5 suites available 

Air Conditioning: 150 bedrooms, banquet halls 

Convention Rates: Single: 4.00 to 7.00; 
6.00 to 10.00; Suites: 

No. Mtg. Rms. & Capacity of Largest: 2 (00) 


No. Banquet Rms. & Capacity of Coren 2 (100) 
from .55; Lunch: 


Group Meal Rates: Breakfast: 


from .65; Dinner: from |. 


Liquor: Beer and wines only, liquor at State store 


Charges for Mtg. Rms.: Variable 
Charges for Exh bit Areas: Variable 


Richmond Hotel (HSMA) 
See Advertisement, Page 206 

9th & Grace Sts. (Phone: MI 3-273!) 

Se nog 5 Harry A. Simkins 

Sales Manager: Chris Po 

Convention Season: All y 

Largest Gi oup Aacenmndeted: 350 (300 
7 suites availabl 

Air Conditioning: 


Conventi: — Single: 5.50 to 7.00; Double: 
oy A ; Twins: 30 to 11.50; Suites: 
No. Mtg. Rms. & Capacity of Largest: 6 (400) 


No. fone uet Rms, & Capacity of Largest: 6 (400) 


Group Meal Rates: Breakfast: |!.00 to 1.50; Lunch: 
2.00 to 4.00; Dinner: oad to 6.00 

Liquor: Not served in 

Charges for Mtg. sae Sone if food is served 


Audio-Visua| Aids: PA system 
Stage: Available 
Sports Facilities: All seasonal sports 


William Byrd Hotel (HSMA) 
See Advertisement, Page 206 
2501 W. Broad St. (Elgin 8-157!) 


rooms, 


Double: 
15.00 to 17.00. European 


rooms, 
e 
bedrooms, some banquet halls 


18.00 to 


Distance from Business District: One mile Charges for Mtg. Rms.: None Manager: Lafayette Maxey 
Audio-Visual Aids: PA system, spotlights, movie Sales Manager: Christian =~ 
screen Convention Season: All yea 
oe Stage: Available Largest Group eet ies: 175 (220 reoms, 


5 suites available) 
100 bedrooms, 


5.00 to 10.00; Double: 


Air Conditioning: 
meeting rooms 
Convaatlin Rates: Single: 
7.00 to 12.25; Suites: 16.25 


4 banquet and 
The Jefferson Hotel 


See Advertisement, Page 206 


Hotel King Carter (HSMA) 
See Advertisement, Page 206 


THE new .choice 


in Florida 


Cavalier 
§ Conwention Panadise on the Viginia Shore 

Beyond compare for complete recreational and 
convention facilities, The Cavalier is one of the 
foremost convention choices this side of the 
Mississippi. Tailored for every type meeting 
of groups from 50 to 400. 250 acre sea- 
shore—country estate with Beach and 
Cabana Club, Yacht and Country Club. 
Championship golf course, 3 pools. Har- 
Tru Tennis Courts. Top Bands. Entertain- 
ment. Open the year around. 
100% Air-conditioned 

& Fireproof 


VIRGINIA BEACH 
VIRGINIA 


FORT LAUDERDALE 


For the first time this exclusive hotel will 
be available to convening groups (up to 
300). Complete convention facilities will have 
been completed by its opening December |st, 
including meeting and conference rooms, 
banquet room, auditorium and a new wing 
of deluxe bedrooms. 


600 Feet of Private Beach 


wl & V2 eS: a Ss SS Bin 2@2e 22, Har-Tru Tennis Courts *¢ 2 Pools 
’ — & = —Sse a=, & = & a = ! Pitch & Putt Course ¢ Entertainment 
ee oe . Ry te L y ct 


Write Danny Shaw, 


UNDER DIRECTION OF SIDNEY BANKS 


1959 


General Mgr., Lago Mar 


NOVEMBER 20, 


85 hs 8 Ss S05 & So So Gs Go 
Business 


is a pleasure 


ee 


... when 
meetings... conferences 
... forums are held at 


* . 
. a] 
Fastoroc 
* . - 

Williamsburg 
Virginia’s restored colonial capital 
offers an ideal setting for top-flight 
meetings and conference groups in 
all seasons. The Williamsburg Inn 
& Lodge are now joined by a great 
new modern facility, the Williams- 
burg Motor House, to provide fine 
accommodations for groups up to 
400 persons. 

Conference delegates and their fam- 
ilies can combine business with an 
enjoyable holiday in the eighteenth 
century city. Tours of the famous 
historic buildings, craft shops, 
plantations, gardens, the carriage 
rides, and complete recreational fa- 


cilities combine to promote full at- 
tendance for meetings at... 


WILLIAMSBURG 
INN & LODGE 


AND 
MOTOR HOUSE 


For booklet and information write: 


William E. Bippus, Hotel Sales Man- 

ager, Williamsburg, Virginia or call 

New York, PLaza 5-9747; Washing- 
ton, EXecutive 3-6481. 
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VIRGINIA 
Richmond continued 


No. Mtg. Rms. & Capacity of Largest: 5 (175) 

No. Banquet Rms. & Capacity of Largest: 5 (175) 

Group Meal Rates: Breakfast: from .55; Lunch: 
from .75; Dinner: 2.00 

Liquor: Not served in hotel. Beer and wine avail- 


éble 

Charges for Mtg. Rms.: 10.00 to 50.00 when meals 
not served 

Audio-Visual Aids: Movie screen, projector 


ROANOKE 


Railroads: Virg.; Norf. & W. 
Airlines: AAL, EAL, PAI 


Patrick Henry Hotel (HSMA) 
617 S. Jefferson St. (Phone: Di 5-8811; Telegraph: 
TWX-RV-08 


-US) 

Manager: John A. Shires 

Convention Season: All year 

Largest Group Accommodated: 400 (200 rooms, 
10 suites available) 

Air Conditioning: 125 bedrooms, banquet halls 

Convention Rates: Single: 5.50 to 9.00; Double: 
8.00-12.00; Suites: 15.60. 18.00, European 

No. Mtg. Rms. & Capacity of Largest: 8 (300 

No. Banquet Rms. & Capacity of Largest: 3 (300) 

Group Meal Rates: Breakfast: |.50; Lunch: 2.25: 
Dinner: 3. 

Liquor: Light wine and beer only, no liquor 

Charges for Mtg. Rms.: 5.00 up 

Charges for Exhibit Areas: 25.00 up 

Net Exhibit Space: 500 sq. ft. on one floor, 
additional area 

Audio-Visual Aids: PA system, spotlights, screens 

Stage: Available 

Sports Facilities: 3 golf courses nearby 


Hotel Roanoke 


19 N. Jefferson St. (Phone: 732!) 

Manager: Geo. L. Denison 

Sales Manager: K. R. Hyde 

Convention Season: Al| year 

Largest Group Accommodated: 500 (200 rooms 
and 12 suites available) 

Convention Rates: Single: 6.00 to 7.00; Double: 
8.00 to 12.00; Suites: 15.00 to 22.00 

No. Mtg. Rms. & rao of Largest: |! (1,000) 

No. Banquet Rms. & Capacity of Largest: 2 (1,000) 

Group Meal Rates: Breakfast: from .65; Lunch: 
from 1.50; Dinner: from 2.50 

Liquor: Wines served only 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: None 

Net ethibit Space: 6,000 sq. ft. on two floors 

Audio-Visual Aids: PA svstem spotlights 

Stage: Available 


VIRGINIA BEACH 


Railroads: Nor. So. 
Airlines: Served through Norfolk 


AUDITORIUM 


Virginia Beach Convention Center 


19th St. & Pacific Ave. (Phone: GA 8-2630) 

Manager: Richard B. Keeley 

Exhibit Areas: One large area, 11,000 sq. ft. 

Rental Fees: Upon request 

Flood Load: |00 Ibs. per sq. ft. 

Ventilation: Air cooled 

Ceiling Height: 48 ft. 

?A System: Available 

Dimension, Opening to Exhibit Hall: 10 ft. high 
* wide 

Columns, Locations and Dimensions: None 

Current and Utilities Available: 220, {110 volt 


water 

Loading Facilities: Truck ramp into building 

Locations, Size of Storage Areas: Adjacent to 
main exhibit hail, 5000 sq. ft. 

Number of Meeting Rooms and Capacities: Main 
auditorium, 2,500; conference rooms, 100 and 
200 and three of 50 

Facilities to Handle Food Functions: Banquet for 


Parking Facilities: For 400 cars 
Distance from Business District: Adjacent 


The Cavalier (HSMA) 
See Advertisement, Page 207 


42nd St. & Atlantic Ave. (Phone: 3500) 
Managing Director: Gordon M. Shoemaker 
Convention Director: R. E. Derring ? 
Convention Season: All year, limited-size group 
July and August 
langeet Group Accommodated: 350 (200 rooms, 
a suites available) 
r 


| 
Convention Rates: Single: 20.00; Double: 32.00; 
i 46.00. American 
No. Mtg. Rms. & Capacity of Largest: 7 (500) 
No. —— Rms. & Capacity of Largest: 6 (500) 
Group Meal Rates: Breakfast: |.50; Lunch: 2.00; 
Dinner: 3.50 
Liquor: Individuals must bring own bottles 
Charges for Mtg. Rms.: None 
Net ibit Space: 10,000 sq. ft. 
Audio-Visual Aids: PA system, spotlights, !émm 
sound movie projector, screens 
Stage: Available 
Sports Facilities: Tennis, swimming, shuffleboard. 
croquet, pitch n* putt course, golf, archery 
ping pong 
Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


WARRENTON 
Railroads: So. Ry. 


Warren Green Hotel 
105 Hotel St. (Phone: 280) 


Owners: Joseph W. Elliott & Mrs. Billie Richard- 
son 

Convention Season: All year 

Largest Group Accommodated: 150 (50 rooms, 4 
suites available) 

Air Conditioning: Banquet rooms, some bedrooms 

Convention Rates: Single: 4.00-7.00; Double: 6.50- 
12.00; Suites: 19.00-25.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (150) 

No. Banquet Rms. & Capacity of Largest: 6 (150) 

Group Meal Rates: Breakfast: .55; Lunch: .75;: 
Dinner: 2. 

Liquor: Beer, wine served 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Audio-Visua! Aids: Spotlights, PA system 

Stage: Yes 

Sports Facilities: Golf, hunting, swimming 


WILLIAMSBURG 


Railroads: Ches. & O. 
Airlines: CAP, NAL, PAI 


Williamsburg Inn, Lodge, and 
Motor House (HSMA) 
See Advertisement, Page 208 

(Phone: Inn —CApita| 9-1500; Lodge — CApita! 
9-1600; Motor House 9-1700; Teletype: 187) 

Manager: Inn—Thomas Moyles; Motor House— 
Grant Washburn; Lodge—William Batchelder 

Sales Manager: William E. Bippus 

Convention Season: All year 

Largest Group Accommodated: |,060 (530 rooms 
24 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Inn—Single: to 14.00; Double: 
to 18.00; Suites: 36.00 to 56.00; Lodge—Single. 
to 9.00; Double: to 13.00; Suites: 30.00. Motor 
House—Single: to 10.00; Double: to 12.00; Suites: 
30.00. European nes ay plan available) 

No. Mtg. Rms. & ey of Largest: 2! (600) 

No. Banquet Rms. & Capacity of Largest: |2 (500) 

Group Meal Rates: Breakfast: 1.00; Lunch: 2.00 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 2,000 on one floor, |,000 ft. is 
addition to meeting area 

Audio-Visual Aids: PA system, spotlights, !émm 
peptector, carbon arc and portable 2 x 2 and 
2 x 4 slide projectors, film strip projector and 
viewmaster 

Sports Facilities: Tennis, golf, swimming, badmin- 
ton, croauet 

Hotel Representatives: Leonard Hicks, Jr. and 
Associates, Inc.; Premier Hotel Representative, 
Inc. (see pg. 29) 


WASHINGTON 


BELLINGHAM 


Railroads: Nor. Pac.; Gt. Nor. 
Airline: UAL 


SALES MEETINGS/Part I| SALES MANAGEMENT 


Leopold Hotel and Motor Inn 

1224 Cornwall (Phone: Regent 3-3500) 

Manager: John Pierce 

Sales Manager: George A. Knowles 

Convention Season: Al! year 

Largest Group Accommodated: 450 (200 rooms, 7 
suites available) 

Air Conditioning: Banquet halls 

Convention Rates: Single: 5.00 to 10.00; Double: 
7.00 to 15.00; Suites: 16.50 to 25.00. European 

No. Mtg. Rms.: 12 

No. Banquet Rms.: |2 
Breakfast: 


Group Meal Rates: 1.50; Lunch: 1.75; 
Dinner: 2.00 

Liquor: Served in hotel! 

Audio-Visual Aids: PA system, spotlights, film 
projectors available upon request 

Stage: Yes 


Sports Facilities: Heated swimming pool 


QUINALT 
Railroads: be oes Pac.; 


U. P.; C. M. St. PL & P. 
to Hoag 
Airlines: West Coast to Hoaquiam 


Lake Quinault Lodge 


(Phone: 235!) 
Manager: Claude G. Walker 
Convention Season: May !5 oe Sept. 15 
Largest we Accommodated: 100 (36 rooms 
available) 
Convention Rates: Single: 5.00 to 7.00; Double: 
8.00 to 11.00. European 
No. Mtg. Rms. & Capacity of Largest: ™. 
No. Banquet Rms. & Capacity of Largest A‘ sy 
Group Meal Rates: Breakfast: 1.50; Lunch 
Dinner: 2.50 
Liquor: Not served in hotel 
eee for ree Rms.: None 
Pe $s for ibit Areas: None 
shibit Space: 1,500 on one floor, lobby 
Seas Facilities: Lawn games 


RICHLAND 


Airlines: WCA 


The Desert Inn Hotel 

804 Geo. Washington Way (Phone: 42235) 

Manager: Wallace A. Bowen 

Convention Season: All year 

Largest Group Accommodated: 
4 suites available) 

Air Conditioning: Banquet and meeting rooms, 


bedrooms 
Convention Rates: Single: 5.50 to 8.50; Double: 
10.50 to 15.00 


150 (75 rooms, 


7.00 to 8.00; Suites: 
No. Mtg. Rms. & Capacity of Largest: | (150 
No. ag? aoe} Rms. & Capacity of cael S | (50) 
Group Meal Rates: Breakfast: .50 to 2.00; Lunch: 
65 to 2.10; es 1.75 to 5.00 
Liquor: Served in hotel 
Swe od for Mtg. Rms.: None if food served 
Net Exhibit Space: 3,600 sq. ft. on one floor 
Audio-Visual Aids: PA system 
Sports Facilities: Heated swimming pool 


SEATTLE 


$- Nor.; P.C.R.R.; U.P.; 


: CP 
Airlines: ALASKA, “NWA, PAA, Pacific, Pacific 
Northern, TCA, UAL, WCA, WAL 


Railroads: Nor. Pac.; 
St. & 


CONVENTION BUREAU 
Convention & Visitors Bureau 
215 Columbia St. 
Robert R. Hill, Manager 


AUDITORIUMS 


Civic Auditorium and Arena 
3rd North & Mercer Sts. (Phone: AT 2-0480) 
Manager: D. L. Johnston 


Exhibit Areas: Main floor, 30,000 : ft.; Lower 
leve} 40,000 sq. ft., Arena. 20,000 sq. ft. 
Floor Load: Main floor, 4 tons: whey level, un- 


limited; Arena, 2 tons 
Ventilation: Forced air 
Ceiling Height: 40 ft. 
PA System: Yes 
part nany 2 freight, | ton and 2 tons 
lumns: Lower level, columns 26 ft. apart 
Utilities: 110, 208 volt, three phase 
Loading Facilities: auto and truck doors give 
access to each area 
Location, + of Storage Areas: Limited 
Number of 0h Rooms and Capacities: 
Auditorium, 6,000; Aréna, 6,500; 9 rooms, 75-250 
Facilities for Food Functions Banquet for’ 4,000 
Parking Facilities: 1,100 c 
Distance from Business District: 10 blocks 
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Senator Auditorium 


708 Union St. (Phone: MA 3-8790) 

Manager: G. S. Atwood 

Exhibit Areas: Main floor, 7,020 sq. #t.; 
balcony, 2,250 ft.; stac * %,- sq. ft. 

Rental Fees and ervices: 00 to $200 per day, 
a on services sabeived and day of the 


under 


eek 
Slee load: Unlimited Ventilation: Washed air 
Ceiling Height: 40 ft. PA System: Yes 
ay igs Openings to Ex! ibit Hall: 18 ft. by 
igh 
Elevators: 2 freight 
Loading Facilities: Freight elevator and ramp’ 
Size of Storage Areas: 4 areas; 25 ft. by 35 Pitas 
races 18 ft. by 20 ft.; 20 ft. by 20 ft. 
“ ?— Rooms and ‘Capacities: Four rooms, 35 
° 
Facilities for Food Functions: Banquet for 1,500 
Parking Facilities: Parking for 300 cars within one 


oc 
Distance from Business District: Two blocks 


Benjamin Franklin Hotel 
(HSMA) 


See Advertisement, Page 56 

Sth & Virginia (Phone: Seneca 7400) 

Manager: Aj J. Kelly 

Sales Manager: Dick Sanders 

Convention Season: All year 

Largest Group Accommodated: 400 (175 rooms, 
15 suites available) 

Air Conditioning: Banquet halls 

Convention Rates: Single: 8.00 to 15.00; Double: 
11.00 to 20.00; Suites: 25.00 to 50.00. European 

No. Mtg. Rms. & Capacity of nove est: 9 (450) 

No. Banquet Rms. & Capacity of Largest: 9 

Group Meal Rates: 2.25; Lunch: 2.50; 
Dinner: 4.00 

Liquor: Served in hotel 

Net Exhibit Space: 6,074 on one floor, 
in meeting area 

Audio-Visual Aids: PA system, spotlights, pro- 
jectors available on rental basis, blackboards 

Stage: Available 

Sports Facilities: Golf, 
fishing 


Breakfast: 


included 


water skiing, salmon 


Doric Mayflower Hotel 


405 Olive Way (Phone: MA 3-8700) 

Manager: Howard Johnson 

Sales Manager: R. C. Atwood 

Convention Season: All year 

Largest Group Accommodated: 200 (!00 rooms, 
4 suites available) 

Air Conditioning: Banquet halls 

Convention Rates: Single: 6.00 to 7.50; Double: 
8.00 to 10.00; Suites: 17.00 to 20.00. European 

No. Mtg. Rms. & Capacity of Largest: 3 (200) 

No. ee Rms. & Capacity of Largest: 3 (200) 

Group Meal Rates: Breakfast: 1.35; Lunch: 1.50; 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 15.00 to 75.00 

Charges for Exhibit Areas: 12.00 to 20.00 

Net Exhibit Space: 3,996 sq. ft. on two floors, in- 
cluded in meeting area 


Audio-Visual Aids: PA system, spotlights, movie 
screen 

Stage: Yes (6'x!2') 

Sports Facilities: Golf, tennis, swimming, fishing 


nearby, bowling 


New Washington Hotel 


See Advertisement, Page 56 

2nd & Stewart (Phone: MA 7070; Telegraph: GPX) 
Manager: F. Jack Anderson 

Sales Manager: Margaret Telford 

Convention Season: All year 

Largest Group Accommodated: 300 (150 rooms, 

10 suites available) 
Air Conditioning: Some banquet and meeting 


rooms 
Convention Rates: Single: 6.00-12.00; Double: 8.00- 
16.00; Suites: 16.00-56.00. European 


No. Mtg. Rms. & Capacity of Largest: 8 (500) 


No. Banquet Rms. & Capacity of Largest: 8 (350) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.00; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Vary 

Charges for Exhibit Areas: ‘Terr 

Net Exhibit Space: 4,600 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 


Stage: Available 
Sports Facilities: Swimming pool adjacent 


The Olympic Western Hotel 
(HSMA) 


See Advertisement, Page 56 


4th & Seneca Sts. (Phone: MU 2-7700) 
Gen. Manager: Tom A. Gildersieve 
Sales Manager: Glenn E. one 
Convention Season: All yea 


Largest Group Danemmnaeted: 1000 (500 rooms, 
ET ute orate sas ba 

Ai inditionin eoaue alls 

Contention Rates: a Bar 16.00; Double: 


11,00-20.00; Suites: 00. European 
No. Mtg. Rims. “s Be nal Lermesk 14 (1600) 
No. Banquet Rms. & Capacity of Largest: |4 


,000) 
ous Meal Rates: Breakfast: 2.25; Lunch: 2.50; 
Dinner: 4, 
Liquor: Served in hotel 
a for Mtg. Rms.: 


Net. ‘Exhibit Space: 28,260 sq. ft. 
except 3,168 sq. ft. 
me Aids: 


pro 
Stage: i 


Depending on arrange- 
on one floor 


PA system, spotlights, film 


Roosevelt Western Hotel 
See Advertisement, Page 56 


7th & Pine (Phone MA 4-!400) 
Manager: Chas. Indermuehler 
Sales Manager: Brent ‘on iia 
Convention Season: Al! yea 
Largest Group Aassnmeedated: 
suites available) 
Air Conditioning: Banquet halls 
Convention Rates: Single: 6.00-!2.00; 
12.00-17.00; Suites: 18.00-22.50. European 


150 (100 rooms, 5 


Double: 


No. Mtg. Rms. & Copeety of Largest: 3 (150) 
Group Aeal Rates: Breakfast: 1.75; Lunch: 2.00; 
Dinner: 3.25 


Liquor: Served in hotel F : 
Charges for Mtg. Rms.: None if food is served 
Net Exhibit Space: 3,150 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights 


SPOKANE 


Railroads: ine. Pes. Gt. Nor.; S.1.; U.P.; S.P. 
& S.; CM. & P 
Airlines: WA UAL. WCA 


Meeting in 
SEATTLE ? 
Fly the 


Extra Care Line 


. smoother 
flying and greater on-time 


Less time en route . 


dependability ... service from 
most major cities. 


For convention and post-convention 
tour planning, call or write 
M. M. Mathews, Mgr., 
Convention Sales, 36 S. Wabash, 
Chicago 3, Ill. 
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WASHINGTON 
Spokane continued 


CONVENTION BUREAU 
Spokane Convention Bureau 
West 1020 Riverside Ave. 
A. F, Raiter, Jr., Manager 


AUDITORIUM 


Spokane Coliseum 

North 110! Howard St. (Phone: FAirfax 8-2110) 

Manager: Benjamin C. Moore 

Exhibit Areas: 44,000 sq. ft. 

Rental Fes and Services included in Rent: 
standarc| set-ups under basic rentals, plus ex- 
pense for staffin 

Floor Load: 1,000 ibs. per sq. ft. 

Ceiling Height: 70 ft. PA System: Yes 

Dimensions, Opening to Exhibit Hall: 16 ft. high 
by |4 ft. wide 

Columns: None 

Utilities: 110 and 220 vo't 

Loading Facilities: direct access to floor 

Storage Areas: 25,000 sq. ft. separate building 

Facilities for Food Functions: Catering service, 
benquet for 4,000 

Parking Facilities: Lot for 2,000 cars 

Distance from Business District: Seven blocks 


The Davenport Hotel (HSMA) 


See Advertisement, Page 56 
823 W. Sprague (Phone: Madison 4-212!) 
Manager: Ai E. Schilling 
Sales Manager: Bill Newman 
Convention Season: All year 
«argest Group Accommodated: 700 (400 rooms 
9 suites available) 
Air Conditioning: Some bedrooms, banquet halls 
Convention Rates: Single: 8.00 to 14.00; Double: 
11.00 to 19.00; Suites: 35.00 to 50.00. European 
No. Mtg. Rms. & Capacity of Largest: 14 (700) 
We. feed Rms. & Capacity of Largest: |4 
(1,400) 

Group Meal Rates: Breakfast: 1.50; Lunch: 1.80 
Dinner: 2.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: No charge if combined 
with food functions 

Charges for Exhibit Areas: Variable 

Net Exhibit Space: 2,450 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, pro 
jectors available on rental basis 

Stage: Available 

Sports Facilities: Swimming pool (rooftop) 


Ridpath Hotel 

515 W. Sprague St. (Phone: TE 8 271!) 

Manager: Albert B. Turrill 

Sales Manager: Chet Hal! 

Convention Season: Al! year 

ar: gr Group Accommodated: 300 (200 rooms 
12 suites available) 

Air Conditioning: Yes 

Convention Rates: Single: 6.00 to 11.00; Double 
8.50 to 15.00; Suites: 18.00 to 45.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (450) 

No. Banquet Rms. & Capacity of Largest: 8 (300 

Group Meal Retes: Breakfast: 1.60; Lunch: 2.00 
Dinner: 2.65 

Liquor: Yes 

Charges for Mtg. Rms.: None 

See for Exhibit Areas: Varies 

Net Exhibit Space: |!,500 sq. ft. on one floor. 
About two-thirds included in meeting room 


spece 

Audio-Visual Aids: PA system, spotlights, black 
boards, easels 

Stage: Yes 


Hotel Spokane, Ltd. (HSMA) 

501 W. First Avenue (Phone: TE 8-202!; Telegrapt 
FGQ-TELEFAX) 

Gen. Manager: Jas. A. McCluskey 

Convention Season: All year 

Largest Group Accommodated: 350 (240 rooms 
10 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00 to 10.00; Double: 
7.00 to 12.00; Suites: 12.00 to 20.00. European 

No. Mtg. Rms. & yon of Largest: !2 (600) 

No. Banquet Rms. & Capacity of Largest: 12 (550 

Group Meal Rates: Breakfast: 1.40; Lunch: 1.70: 
Dinner: 2.25 

Liquor: Served in hotel! 

Charges for sie. Rms.: 2.50 to 100.00 

Charges for Exhibit Areas: 100.00 

Audio-Visual Aids: Spotlights, PA system 

Stage: Yes (18 ft. deep. Can be enlarged to 33 
ft. long) 

Sport Facilities: Bowling, swimming, golf —all 
nearby 
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TACOMA 


Railroads: Nor. Pac.; Gt. Nor.; U.P.; C.M. 
St. P. & 
Airlines: Served through Seattle 


AUDITORIUM 


Memorial Fieldhouse 

College of Puget Sound (Phone: SK 9-4720) 

Manager: Ted Droettboom 

Exhibit Areas: 30,000 sq. ft. 

Rental Fees and Services: $300 per day (normal 
janitor service ligne & heat) 

Ceiling Heights: ft. 

Columns: None 

Locations, Size of Storage Areas: 40 ft. by 60 ft. 

Meeting Rooms and Capacities: 4 rooms for 20 


to 
Facilities for Food Functions: Catering service— 


1,000 banquet 
Parking Facilities: 2,000 cars : 
Distance from Business District: 2 miles 


Winthrop Western Hotel 


See Advertisement, Page 56 


773 Broadway (Phone: BR 2-214!) 

Manager: Wm. Scotty Myles | 

Sales Manager: Bruce H. McKibbin 

Convention Season: All year 

Largest Group Accommodated: 300 (150 rooms, 
10 suites available) 

Air Conditioning: Main ballroom 

Convention Rates: Single: 6.50 to 12.00; Double: 
9.00 to 16.00; Suites: 23.00 to 30.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 (600) 

No. Banquet Rms. & Capacity of Largest: 9 (450) 

Group Meal Rates: Breakfast: 1.45; Lunch: 1.75; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 75.00 

Charges for Exhibit Areas: 25.00 to 150.00 

Net Exhibit Space: 3,500 sq. ft. on one floor, part 
of meeting area : 

Audio-Visual Aids: PA system, spotlights, black- 
boards 

Stage: Available re 

Sports Facilities: Golf, fishing, swimming, boat- 
ing (10 minutes away) 


WALLA WALLA 


Railroads: U.P., N.P. 
Airlines: UAL, WCA 


Marcus Whitman 


2nd & Rose (Phone: JA 5-2200) 

Manager: Richard Sherwood 

Sales Manager: Don Mickey 

Convention Season: A!! year 

Largest Group Accommodated: 200 (100 rooms, 5 
suites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Single: 5.50-10.00; Double: 7.50- 
14.00: Suites: 10.00-16.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (500) 

No. Banquet Rms.: 5 

Group Meal Rates: Breakfast: 1.10; Lunch: 1.35; 
Dinner: 1.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 up 

Net Exhibit Space: 4,000 all on one floor 

Audio-Visual Aids: PA system, spotlights, screens 

Stage: Yes (adjustable) 

Sports Facilities: golf course nearby 


WENATCHEE 


Railroad: G.N. 
Airline: WCA 


Cascadian Hotel 


North Wenatchee Ave. 

Manager: Thomas Duper 

Convention Season: Al! year 

Largest Group Accommodated: 225 (100 rooms, 
| suite available) 

Air Conditioning: Bedrooms, banquet halls 

No. Mtg. Rms. & Capacity of Largest: 6 (350) 

No. Banquet Rms.: 6 

Liquor: Served in hotel : ; 

Charges for Mtg. Rms.: None if food is served 

Audio-Visual Aids: PA system 


YAKIMA 


Railroads: N.P.; U. Pac. 
Airlines: NWA, WCA 


SALES MEETINGS/Part II 


Hotel Chinook 


East Yakima Avenue & 4th St. (Gi 28533) 

Manager: David E. Warfield 

Sales Manager: Don E. Sanders 

Convention Season: All year 

Largest Group Accommodated: 300 (150 rooms, 
10 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 6.00 to 9.50; Double: 
8.00 to 16,00; Suites: 18.50 to 25.00 

No. Mtg. Rms. & Segoe of Largest: 9 (800) 

No. Banquet Rms. & pacity of at rt 9 (600) 

Group Meal Rates: Breakfast: 1.35; Lunch: |.45; 
Dinner: 2.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Variable 

Charges for Exhibit Areas: Variable 

Net Exhibit Space: 1,148 sq. ft. on one floor, 
additional area 

Audio-Visual Aids: PA system, spotlights, pro- 
jectors any type or size, blackboards, easels, 
screens 

Stage: Available 


WEST VIRGINIA 


CHARLESTON 


Railroads: B. & O.; N.Y.C.; C. & O.; Virginian 
Airlines: AAL, CAP, EAL, PAI 


The Daniel Boone Hotel (HSMA) 


Cor. Capitol & Washington (Phone: DI! 36-131) 

———— Rogers S. Creel 

Sales Manager: B. S. Clifton 

Convention Season: All year 

Largest Group Accommodated: 350 (200 rooms, 
2! suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.00-9.50; Double: 8.50- 
14.00; Suites: 19.50-20.00. European 

No. Mtg. Rms. & Capacity of Largest: 10 (7) 

No. Senge Rms. & Capacity of Largest: 5 (400) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 
Dinner: 3.25 

Liquor: Not served in hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 3,200 on one floor, included 
in meeting area 

Audio-Visuaj Aids: PA system, spotlights 

Stage: Portable 


CLARKSBURG 


Railroads: B. & O. 
Airlines: CAP 


Stonewall Jackson Hotel 


Main & S. 3rd St. (Phone: Maine 4-644!) 

Manager: L. A. Porter 

Convention Season: All year 

Largest Group Accommodated: 250 (200 rooms, 
19 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 5.50-9.50; Double: 
8.50 to 14.00; Suites: 11.00 to 14.00. European 

No. Mtg. Rms. & Capacity of Largest: 8 (350) 

No. Banquet Rms. & Capacity of Largest: 3 (500) 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
Dinner: 2.75 to 4.00 


a for Exhibit Areas: None 

Net Exhibit Space: 5,000 sq. ft. on one floor, in- 
cluded in meeting area 

Audio-Visual Aids: PA system, spotlights, pro- 
jectors available on short notice 

Stage: Available 

Sports Facilities: Golf 


HUNTINGTON 


Railroads: B. & O.; C. & O. 
Airlines: AAA, EAL, PAI 


Frederick Hotel 


10th St. & Fourth Ave. (Phone: JAckson 5-510!) 

Manager: F. A. Short 

Sales Manager: F. A. Short 

Convention Season: All year 

Largest Group Accommodated: 220 (100 rooms, 
suites availabie) 

Air Conditioning: 72% bedrooms, banquet and 
meeting rooms 

Convention Rates: Single: 6.00 to 11.00; Double: 
9.50 to 11.50; Suites: 9.00 to 15.50. European 


SALES MANAGEMENT 


No. Mtg. Rms. & Capacity of Largest: 5 (500) 

No. Banquet Rms. & Capacity of Largest: 5 (300) GENOA CITY | 

Group Meai Rates: Breakfast: |.25 up; Lunch: 1.50 | 
up; Dinner: 2.25 up 

Liquor: Only beer . 

Charges for Mtg. Rms.: 5.00 and up Railroads: C. & N.W. 

Charges for Exhibit Areas: 15.00 and up 

Net Exhibit Space: 300 sq. ft. on one floor m 

Audio-Visual Aids: PA system, ease! and screen Nippersink Manor 


Stage: Platform 
vs . See Advertisement, Page 211 
(BRowning 9-528!) 
Manager: Sidney Shinderman 
WHITE SULPHUR Sales Manager: Sam Lippert 
Convention Season: All year 
SPRINGS Largest Group Accommodated: 300 (150 rooms, 
1S suites available) 
Air Conditioning: 90% bedrooms, banquet halls 
Convention Rates: Single: 20.00 to 24.00; Double: 
Railroads: C. & O. 15.00 to 18.00; Suites: 25.00 to 35.00. American 
No. Mtg. Rms. & Capacity of Largest: 10 (650 
No. = Rms. & Capacity of Largest: 4 (300) 


Sales meetings 
at resorts get results 


. Gro eal Rates: Breakfast: 1.50; Lunch: 2.50; 
The Greenbrier (HSMA) Dinner: 4.00 a - 
Liquor: Served in hotel 
(iietes porn Advertisement, Page 211 Chorens for Mtg. Rms.: None 


Charges for Exhibit Areas: None 


Vice-President: E. Truman Wright Net Exhibit Space: 15,000 sq. ft. on one floor, in- 
Director of Sales: Charles Norvell cluded in mean a.” ’ 


Convention Season: All year, but limited during Audio-Visual Aids: PA system, 
May and October 

Largest Group Accommodated: 800 (460 rooms, 
59 suites available) 


spotlights, 8mm 
movie and 6mm movie sound projectors, black- 
boards, as slide projectors 


Stage: Nat! be 
Air Conditioning: Banquet and meeting rooms, Sports Facilities: 18-hole golf course, pool, fish- | 
some bedrooms __ ing, toboganning, ice skating, horseback riding, | | Best In The sickwis 
Convention Rates: Single: 25.00; Double: 45.00; shuffleboard, volleyball, archery, tennis 
Parlors: 20.00 to 30.00. (Dec. through Feb.: r ‘round 
we So + og B American yea 
° g. Rms apacity of Largest: 2! $1,000) 0. V4, M. 
No. Banquet Rms. & Capacity of Largest: 4 (800) GREEN BAY a On anor 
Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
he Dinner: 5.00 Pewaukee, Wisconsin 
iquor: State package store and bottle club . ‘ 5 " 
Charges for Mtg. Rms. ~ lls Retropde C.M. St. P. & P.; G.B. & W.; C. & Two hours from Chicago 
udio-Visual Aids: PA system, spotlights, all pro- Fa a 
P jection — Airlines: NOR year ‘round 
tage: Available 
Sports Facilities: Golf, tennis, swimming, shuffle- Wiop k M. Ak / 3 
paers, crouuet, putting, skeet and traps, horse- AUDITORIUM ersin a a. 
ack riding | . 
Hotel Representative: Robert F. Warner, Inc. (see Genoa City, Wisconsin 
pg. 29) Brown County Veterans Memorial One hour from Chicago 
Arena ee 
Box 903 Station A (Hemlock 7-095) Chicage office: 619 North Michigan * MOhawk 4-6750 
WISCONSIN Manager: Jocko B. Braley sh Sam Lippert, Sales Menager 


Exhibit Areas: wale floor, 270 ft. by 110 ft.; 100 
booths, 10 ff. by 8 Ne nN RRR 


AMERICA'S INFORMAL 
BUSINESS CAPITAL 


You will find at The Greenbrier the perfect sctting for 
your conference, whether it be for ten or a thousand 
people. The new, air-conditioned West Wing has an 
auditorium with a 42-foot stage, new sound and pro- 
jection machines, splendid banquet arrangements, and 
a theatre with a CinemaScope screen. Accommoda- 
tions are magnificent; the food is gourmet fare. For 
after-session enjoyment The Greenbrier’s recreational 
facilities are unsurpassed. And our staff of experts not 
only helps in planning your program, but they also 
handle the details to carry it through successfully. 


Special Winter Rates available on request. Include a 
spacious, luxurious room and The Greenbrier’s tradition- 
ally fine meals, green fees (our courses are playable much 
of the winter), swimming in mosaic tile indoor pool, mem- 
bership in the Old White Club and gratuities to service 
personnel. EFFECTIVE DEC. 1, 1959-FEB. 29, 1960. 


FOR INFORMATION write Charles L. Norvell, Dir. of Sales. 
Also reservation offices: New York, 17 E. 45th St., MU 2-4300 
Boston, 73 Tremont St., LA 3-4497 + Chicago, 77 W. Wash 
ington St., RA 6-0624 + Washington, D. C., Investment Bldg 

RE 7-2642 « Glen W. Fawcett: San Francisco, 1029 Russ Build- 
ing, YU 2-6905 « Seattle, 726 

Joseph Vance Building, MU THE 

2-1981 « Dallas, 211 N. Ervay, ° 
RI 1-6814 + Los Angeles, 510 

West Sixth Street, MA 6-7581. 
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WISCONSIN 
Green Bay continued 


Rental Fees: $500 per day; Booths, $12.50 for each 
Floor Load: No limit 

Ventilation: Air-conditioned 

Ceiling Height: 77 ft 

PA System: Ye 


Current and Utilities Available: Up to 400 amp, 
3 phase 

a Size of Storage Areas: 3 carloads—main 
oor 

Wiper of Meeting Rooms and Capacities: 3 (17 


by 45 ft 

Facllities to Handle Food Functions: Can handle 
banquet for 260 

Parking Facilities: 5,000 cars 

Distance from Business District: 10 minutes 


cm 
Hotel Northland 


Pine & Adams (Phone: Hemlock 2-481!) 

Manager: Harry C. Huebner 

Convention Season: All year 

Largest Group Accommodated: 500 (300 rooms, 
2 suites available) 

Air Conditioning: 6 banquet and meeting rooms, 
bedrooms on request 

Convention Rates: Single: 5.00-12.00; Double: 8.00- 
17.00; Suites: 20.00-30.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 (500) 

No. Banquet Rms. & Capacity of Largest: 6 (500) 

Group Meal! Rates: Breakfast: 2.00; Lunch: 2.00: 
Dinner: 3 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 100.00 

Net Exhibit Space: 2.400 sq. ft. on one floor 

Audio-Visua| Aids: PA system, spotlights, screens, 
projectors 

Stage: Available 

Sports Facilities: Swimming, tennis, golf 


LAND O'LAKES 


Raliroads: C. & N.W. 
Airlines: NCA 


King's Gateway Hotel 


See Advertisement, Page 212 
(Phone: 2411) 
Manager: John J. Garber 
Convention Season: All year 
Largest Group Accommodated: 1/0 (50 rooms, 4 
oe) 8.00 
onvention Rates: | per person—Jul . 
17.00—Sept.-June. Panerlese” Adie 
No. Mtg. Rms. & Capacity of Largest: 4 (500) 
No. Banquet Rms. & Capacity of Largest: 3 (300) 
Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 3.50 ; 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: None 
Net Exhibit Space: 800 sq. ft. on one floor 
Audio-Visual Aids: Rostrum, PA system, black- 
boards, easels, spotlights, screens 
Stage: Available 
Sports Facilities: Golf, skeet & trap shooting, ten- 
nis, horseback riding, swimming, skiing, skating 


or train. 
King's Gateway Hotel 


Private golf course — 
dancing 
tows 


Meeting 


Write— 


and 
with no outside Interferences, plus planned year-round recreation. 
tennis 


and entertainment. 
(instruction and al) necessary 
tobogganing—skijoring—skating—ioe fishing—hunting. 

and Dining space to accommodate groups up to 150 persons. 
American Pian available. jated an d promptly. 


John J. Garber, General Manager, Telephone: Land O° Lakes 261! 


MADISON 


a C.M., St. P. & P.; C. & N.W.; Ill. 
ent. 
Airlines: NOR, NWA, OZA 


Hotel Loraine 


123 W. Washington Ave. (Phone: Alpine 6-023!) 

Manager: L. G, Fitzgerald 

Convention Season: All year 

Largest Group Accommodated: 500 (400 rooms, 
10 suites available) 

Air Conditioning: 15 bedrooms, banquet halls 
Convention Rates: Single: 3.75-14.00; Double: 
6.00 to 13.50; Suites: 22.00 to 42.00. European 
No. Mtg. Rms. & Capacity of Largest: 5 ) 
No. —_ Rms. & Capacity of Largest: 5 (700) 
Group Meal Rates: Breakfast: 1.50; Lunch: 2.00; 

Dinner: 3.00 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None if convention head- 


quarters 
Charges for Exhibit Areas: |.00 per running foot 
per day ‘ 
Audio-Visuaj Aids: PA system, spotlights 
Stage: Available 
Sports Facilities: All water sports and fishing 


Park Hotel 
22 S. Carroll St. (Phone: 5-671!) 


Manager: Robert S. McKee 

Convention Season: Al! year 

Largest Group Accommodated: 300 (140 rooms 
and 8 suites evellepie) 

Convention Rates: Single: 3.50 to 6.00; Double: 
4.50 to 11.00; Suites: 20.00 to 50.00 

No. Mtg. Rms. & Capacity of Largest: 5 (400) 

No. Careee Rms. & Capacity of Largest: 5 (280) 

Group Meal Rates: Breakfast: .80 to 1.75; Lunch: 
80 to 2.00; Dinner: 1.60 to 4.50 

Liquor: Served in hotel 

Air Conditioning: 2 banquet and meeting rooms 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: |,500 sq. ft. on one floor 

Audio-Visual Aids: Movie screen, PA system, spot- 


lights 
Stage: Available 


MILWAUKEE 


Railroads: C.M. St. P. & P.; C. & N.W.;_C.N.S. 
& M.; G.T.; Soo; C. & O.; Milw. El.; Penna. 
Airlines: AAL, CAP, NOR, NWA, OZA, UAL 


CONVENTION BUREAU 
Convention Bureau 
611 North Broadway (2) 
Alvin J. Monroe, Manager 


AUDITORIUM 


Milwaukee Auditorium & Arena 

500 W. Kilbourn Ave. (BRoadway 1|-3423) 

Manager: Elmer A. Krahn 

Exhibit Areas: Mechanics Hall, Exhibit Hall, 
Arena, 90,000 sq. ft.; Bruce Hall, 25,000 sq. ft.; 
others 15,000 sq. ft. 

Rental Fees and Services: Rates vary with halls 
used: services include heat and light 

Floor Load: Unlimited Ventilation: Washed air 

Ceiling Height: 10 ft. to 100 ft. 


his year meet someplace different 


Plan your Convention or Meeting in the beautiful, world-famous Land 0° 
Lakes region of Wisconsin, Convenient—easily accessible by alr, 


auto 


? nen BMaesti 


Inn has all modern for 


— horseback riding — excellent fishing — nightly 
Fall and winter sports include skiing—3 ski 
jlable) hy, 4: 


All inquiries appr 


SALES MEETINGS/Part II 


P.A. System: Available 
oa ons, Opening to Exhibit Hall: 10 ft. by 
t. 


Columns: 22 ft. centers in Exhibition Hall 
Utilities: All utilities available A 

Loading Facilities: Truck into building 

Storage Areas: Surrounding exhibit area, 10,000 


sq. ft. 
Meeting Rooms and Capacities: 12 seat from 300 


to 13, 
Facilities to Handle Food Functions: Can handle 
banquet for 4,000 
Parking Facilities: 2,000 cars - 
Distance from Business District: In business district 


Pfister Hotel 


424 East Wisconsin Ave. (Phone: Br |-6380) 

Manager: Walter W. Schwartz 

Sales Manager: John Kevin 

Convention Season: All year 

Largest Group Accommodated: 350 (150 rooms, 
15 suites available 

Convention Rates: Single: 6.00 to 10.00; Double: 
9.00 to 16.00; Suites: 25.00 to 50.00. European 

No. Mtg. Rms. & Coe of Largest: !7 (1,000 

No. Banquet Rms. Capacity of Largest: | 


(1,000) 
Group Meal Rates: Breakfast: 2.50; Lunch: 2.75; 
Dinner: 3. 
Liquor: Served in hotel 
Charges for Mtg. Rms.: 5.00 to 250.00 
Net Exhibit Space: 6,000 to 10,000 sq. ft. 
Audio-Visua| Aids: PA system, spotlights, screens 
Stage: Yes 


Hotel Schroeder 
509 W. Wiscon (Phone: Broadway |-7250) 


ays L. H. Limecooly 
Sales Manager: Donald Griffin 
vention Season: All year 

Largest Group Accommodated: 800 (400 rooms 
and 8 suites available) 

Convention Rates: Single: 5.00 to 12.00; Double: 
8.50 to 15.00; Suites: from 25.00 

No. Mtg. Rms. & Capacity of Largest: 12 (800 

No Banquet Rms. & Capacity of Largest: 3 (800) 

Group Meaj Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 3.00 to 6.00 

Liquor: Served in hotel e 

Air Conditioning: Banquet and meeting rooms 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 


Hotel Wisconsin 


720 N. 3rd St. (Phone: Broadway 1-4900) 

Manager: Edward L. Knopf 

Sales Manager: Steve Karegeannes 

vention Season: All year 

Largest Group Accommodated: 525 (342 rooms, 
14 suites available) 4 

Air Conditioning: 10 bedrooms, banquet halls air 
cooled 

Convention Rates: Single: 4.75 to 10.00; Double: 
5.25 to 14.00; Suites: 17.50 to 30.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 ee? 

No. yo Rms. & Capacity of Largest: 7 (350) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Dinner: 3.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: 10.00 to 75.00 

Net Exhibit Space: |2,78! on more than one floor, 
included in meeting areas 

Audio-Visual Aids: PA system, spotlights, movie 
sia, blackboards, easels, projectors on rental 
Osis 

Stage: Yes [eastionsl . 

Sports Facilities: Swimming, boating 


PEWAUKEE 


Railroads: C.M. St. P. & P. 


Oakton Manor 
See Advertisement, Page 211 
(Phone: 5855) 
Manager: Sam Sugarman 
Sales Manager: Sam Lippert 
Convention Season: Al! year 
Largest Group Accommodated: 175 (85 rooms, 5 
suites available) 
Air Conditioning: Entire hotel 
Convention Rates: Single: 22.50; Double: 15.00; 
No. Mig. Rin, & Capecity of Largest: § (120 
°. . Rms. pac rgest: 
No. Banquet Rms. & Capacity of Lovgeshe 3 (00) 
Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 5.00 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None 
Audio-Visual Aids: PA system, spotlights, pro- 


jector 
Stage: Available 
Sports Facilities: Swimming, boating, fishing, 


ice skating, !awn games, access to golf courses 


SALES MANAGEMENT 


THREE LAKES 


Railroads: C. & N.W. 


Northernaire 
See Adveritsement, Page 213 


(Phone: Three Lakes 481!) 

Manager: Car! O. Marty, Jr. 

Convention Season: Sept. | to July 

Largest Group Accommodated: ih (57 rooms and 
10 solaria available) 

Convention Rates: Single: 30.00; Double: 40.00; 
Suites: 60.00. American 

No. Mtg. Rms. & Capacity of Largest: 3 (150) 

No. —— Rms. & Capacity of Largest: a} 50) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 4.00 

Liquor: Served in hotel 

Air Conditioning: Banquet and nontiee rooms 

Charges for Banquet & Mtg. Rms.: None 

Net Exhibit Space: |,500 sq. ft. = one floor 


Audio-Visual Aids: PA system, spotlights, lémm 
projector 

Stage: Yes 

Sports Facilities: Indoor pool, golf, boating, 
horseback riding, water & snow skiing, ice 
skating 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


WYOMING 


CASPER 


Gladstone Hotel 


104 N. Center (Phone: 3-377! 

Manager: C a th 

Sales Manag’ Mrs. Connie Baxter 

Largest Group Accommodated: 350 (190 rooms, 5 
suites available) 

Air Conditioning: Banqu 

Convention Rates: Single: 
15.00; Suites 


et halls 
4.50-12.00; Double: 5.00- 
14.00-30.00. European 


Let us help make your next 
sales meeting the best one yet - 
at WORLD-RENOWNED 


3 


THREE LAKES, WISCONSIN 


tha on 
the land of Hiawa 
, aoe of 27 pine-simme’ 
lakes — incomparable poe 
ference facilities plus go 


hea baths, 
indoor pool. n - 
floor shows. dencing 


fishing. Open year 


Write or| phone us. 


NORTHERNAIRE 
Three Lakes, Wisconsin 
Phone Three Lakes 4811 


NOVEMBER 20, 1959 


No. Mtg. Rms. & Capacity of Largest: 7 (300) 
No. Banquet Rms. & Capacity of Largest: 2 (27 5) 
Group Meal Rates: Breakfast: 1.50; Lunch: 1.50; 
Dinner: 2.00 
Liquor: Served in hotel 
Charges for Mtg. Rms.: 
quarters. Otherwise peng 
Nef Exhibit Space: 500 sq. 


None if hotel is head- 


Audio-Visual Aids: PA Sl spotlights, black- 
boards, easels 

Stage: Several 

Sports Facilities: Golf, skiing in season, swim- 
ming, hunting, fishing, boating 

Townsend 

115 N. Center (Phone: 3-5713) 

Manager: W. Green 

Convention Season: All year 

Largest Group Accommodated: 1/25 (100 rooms, 


5 suites available) 
Air Conditioning: Banquet halls 
Convention Rates: Single: 4.50 to 7.50; Double: 
6.00 to 12.00; Suites: 12.00 to 20.00 
No. Mtg. Rms. & Capacity of Largest: 2 1 > 
Group Meal Rates: Breakfast: roe: L 
Dinner: 2.50 
Liquor: Served in hotel 
Charges for Mtg. Rms.: 10.00 to 20.00 
Charges for Exhibit Areas: Same as meeting rooms 
Net Exhibit Space: 5,000 sq. ft. all on one floor 
Audio-Visual Aids: PA system, spotlights, movie 
screens 
Stage: Yes 
Sports Facilities: Golf, skiing, swimming near hotel 


CANADA 


ALBERTA 


BANFF 


Railroad: Can. Pac. 
Airlines: Served through Calgary 


Banff Springs Hotel 
See Advertisement, Page 217 


P.O. Box 960 (Phone: 22/1!) 

Manager: C. C. McCartney 

Sales Manager: G. L. Bartrem 

Convention Season: June and Sept. 

Largest Group Accommodated: 900 (500 rooms, 
30 suites available) 

Convention Rates: Single: 18.00: Double; 16.00; 
American. Rates subject to change 

No. Mtg. Rms. & Capacity of Largest: 6 (650) 

No. Banquet Rms. & Capacity of Largest: | (800) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.50; 
Dinner: 4.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: On request 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes 

Sports Facilities: Cot, swimming, tennis, 
boating, climbing fishing, shuffleboard 

Hotel Reprasentative: Robert F, Warner, inc 
pg. 29) 


riding, 


. (see 


CALGARY 


Railroads: Can. Nat.: Can. Pac.: C.P. 
Airlines: CPA. TCA, WAL 


Hotel Palliser 
See Advertisement, Page 217 


9th Ave. & Ist St. W. (Phone: AM 2-862!) 
Manager: E. C. Fitt 


Convention Season: Al! year 


Largest Group Accommodated: 550 (250 rooms, 

suites available) 

Convention Rates: Single: 7.50-14.00; Double: 
11.50-18.00; Suites: 24.00-36.00, European, Rates 
subject to change 

No. Mtg. Rms. & Capacity of Lee est: 8 (700) 

No, Banquet Rms. & Capacity of Largest: 8 (700) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 7.50 to 200.00 per day 

Charges for Exhibit Areas: 55.00-250.00 

Net Exhibit Space: 350 sq ft. on one floor, located 
in foyer of meeting rooms 

Audio-Visual Aids: PA system, 
tors rented locally 

Stage: Yes (37'x20') 

Sports Facilities: olf, fishing, hunting, tennis—in 
area 


spotlights, projec- 


EDMONTON 


Railroads: Can, Nat.; Can. Pac 
Airlines: CPA, Pacific Western, NWA, TCA, WAL 


Macdonald Hotel (HSMA) 
See Advertisement, Page 221 


(Phone: 45181) 

Manager: H. W. Aslin 

Convention Season: All year 

a Group Accommodated: 500 (250 rooms, 

suites available) 

Alr Conditioning: Banquet halls 

Convention Rates: Single: 7.50 to 13.00; Double 
10.50 to 16.00; Fay se 15.50 to 29.00. European 

No. Mtg. Rms. & Copactty of Largest: > ie 

No. Banquet Rms. & Capacity of Largest: 9 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Variable 

Charges for Exhibit Areas: Variable » 

Net Exhibit Space: 4,500 on one floor, additional 


area 
Audio-Visual Aids: PA system, spotlights 
Stage: 8° x 4' sections 


LAKE LOUISE 


Railroads: C.P. 


Chateau Lake Louise 
See Advertisement, Page 217 


(Phone: Lake Louise 72) 
Manager: D. A. Williams 
Sales Manager: G. L. Bartrem 


eason: June and September 

Largest Group Accommodated: 600 (390 rooms, 
10 suites available) 

Convention Rates: Single: 18.00; Double: 32.00; 
Suites: 35.00 additional for parlor, American. 
Rates subject to change 

No. Mtg. Rms. & Capacity of Largest: 2 (200) 

argest: 2 (300) 

Lunch: 2.50; 


Convention 


No. Banquet Rms. & Capacity of 

Group Meal Rates: Breakfast: 1|.75; 
Dinner: 4.50 

Liquor: Served in yo 


Charges for Mt : None 


Audio-Visual Aids: "pe PA’ system, spotlights 

Sports Facilities: Riding, hiking, swimming, put- 
ting, boating 

Hotel Representetions Robert F. Warner, Inc. (see 
pg. 29) 


WATERTOWN LAKE 


Prince of Wales Hotel 


(Phone: CE 6-4411; Telegraph: Watertown Lakes) 

Manager: Nei! Taylor 

Sales Manager: R. K. Rasmussen 

Convention Season: June |5 to Sept. !! 

Largest Group Accommodated: 1!65 (80 rooms, 2 
suites available) 


Convention Rates: Single: 19.00-22.50; Double 1!7.00- 
20.50; Suites: 25.00-50.00. American 

No, Mtg. Rms. & Capacity of Largest: | (125) 

No. Banquet Rms.: | 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.40; 
Dinner: 3.85 


Liquor: Served in hotel 
Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: 25.00 per day 


Audio-Visual Aids: PA system, spotlights, !émm 
projector, 35mm slide projector 
Sports Facilities: Golf, swimming pool, riding 


BRITISH COLUMBIA 
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BRITISH COLUMBIA 


continued 


HARRISON HOT 
SPRINGS 


Harrison Hot Springs Hotel 

(Phone: LAkeview 6-63/! 

Manager: M. Narg 

Sales Manager: William Clark 

Convpate® Season: Al! year 

& tmas week 

Largest Seen Accommodated: 350 (102 rooms, 8 
suit 4 sets of connecting rooms, 14 bungalows) 

Alr Conditioning Banquet halls 

Convention Rates: Single: 6.00-8.00; Double: 0.00- 
2:00 tes: 18.00-35.00 from Sept. 16 to May 15. 
a 8.00-11.00; Double: 13.00-17.00; Suites: 
25.00-50.00 from May 16 to Sept. 15. European 

No Mtg Rms. & =epeeny of Largest: 3 (600) 

No. Banquet Rms.: 

Audio-Visual Alds: PA system, 
1c e projecto 


Ox6 


except July, August 


lémm_proector, 


Stage 
Sports Facilities: Natura! hot springs, 3 swimming 


pools, heated fresh water 


VANCOUVER 


Railroads: Can. Pac.:; Can. G.N 
Airlines: CPA, Quantas, TCA “UAL BCPA 


CONVENTION BUREAU 


Greater Vancouver Tourist Association 
76 W yeorgia of 2 
Y jhes, Executive Vice President 


AUDITORIUMS 


Forum Building 

Exhibition Park (HAstings 0123) 

Manager: Mario Caravetta 

Exhibit Areas: South End, 15,600 sq. ft.; North 
End, 18,860 sq. ft. 

Rental Fees and Services: South End, $500 per 
jay; North End, $250 per day; both, $650 per 
day; services include light and water 

Floor Load: Unlimited 

Vertilation: Good 

wy Height: 42 ft 

ystem: Available on renta 

Dimensions, ay of Exhibit | Hall: South End, 
7 ft. by 12 f t.; North End, 10 ft. 8 in. by II ft. 
a n 


Columns: South End five 12'' columns: North End 
nine, '8-ft. from walls: East and West sides, 
nine 24"' columns per sides 

Utilities: 110 and 220-volt current 

Loading Facilities: Ample 

Storage Areas: Ample 

Meeting Rooms: None 

Facilities for Food Functions and 
Capacity: Can handle Sones up to 

Parking Facilities: 2,000 

Distance from Business District: Four miles 


Banquet 
2,000 


Garden Auditorium 
Exhibition Park preringe 4817 
Ev 


Manager h 

Exhibit Areas: 12 000 sq. ft. 4.696 in main hall, 
remainder in lobby areas 

Rental Fees and Services: 150.00-400.00 per day, in- 


eat, light. P.A anitoria 

ese lest: Unlimited 

Ventilation: Good 

Ceiling Height: 30 ft 

P. A. System: Supp! i« 

Dimensions, Opening to Exhibit Hall: 8 ft. by 7 ft. 

Columns: None 

Utilities: ), 220 V 

Loading Facilities: Ample 

Storage Areas: Adjacent | 

Meeting Rooms and Gunaniiienr — rooms for 
100, plus theatre for 41! next door; concourses 
can be set up for meetings 

Facilities for Food Functions and 
Capacity: Can handle banquet up to 

Parking Facilities: 2,000 cars 

Distance from Business District: Four miles 


Banquet 


Hotel Georgia 


801 W. Georgia St. (Phone: MUtual 3-1182) 
Manager: E. m. Hudson 
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Convention Season: Al! year 

Largest Group Accommodated: 200 (100 rooms, 
4 suites available) 

Convention Rates: Single: 8.00 to 14.00: Double: 
10.00 to 16.00; Twin: 11.00 to 16.00; Suites: 25.00 
to 35.00. European 

No. Mtg. Rms. & Capacity of Largest: 6 {e 

No. Banquet Rms. & Capacity of Largest: 6 ( 


Group Meal Rates: Breakfast: 1.75; Lunch: 200, 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 15.00 to 150.00 


Net Exhibit Space: 5,238 Sq. Ft. on one floor, 
included in meeting areas 

Audio-Visual Aids: PA system, spotlights, screen 

Stage: Available 

Sports Facilities: Golf, tennis badminton, bowling 
(indoor and outdoor), swimming, riding 


Hotel Vancouver (HSMA) 
See Advertisement, Page 221 


900 W. Georgia St. (Phone: MUtua! 4-313!) 

Manager: M. H. Burns 

Convention Season: Sept. to June 

Largest Group Accommodated: 350 (175 rooms 
including suites available) 

Air Conditioning: Banquet and meeting rooms 

Convention Rates: Single: 8.00-12.00; Double: |! .00- 
16.00; Suites: from 25.00. European 

No. Mtg. Rms. & Capacity of eb ew 8 (1,200) 

No. Banquet Rms. & Capacity of Largest: 2 (650) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 20.00 up 

Net Exhibit Space: 6,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf, swimming, fishing 


VICTORIA 


Railroads: Can. Pac.; E.N.; C.N. 


Airlines: TCA 


Victoria Memorial Arena 

1925 Blanshard St. (Phone: EV 4-0444) 

Manager: Joe yO 

Exhibit Areas: 17,000 s 

Rental Fees and Servlecs ‘included in Rent: $500 
per day 

Ceiling Height: 62’ 

P. A. System: Cluster 

Columns, Locations and Dimensions: None 

Meeting. Rooms and Capacities: 9 

Facilities for Food Functions: Banquets up to 1,500 

Distance from Business District: 4 blocks 


Empress Hotel 
See Advertisement, Page 217 

Government St. (Phone: EV 4-8!!!) 

Manager: Cyril Chapman 

Convention Season: All year, except July and 
Aug 

Lorgec? Group Accommodated: 600 (300 rooms 
and 20 suites available) 

Convention Rates: Single: 6.50-13.00; Double: 
9.50-16.00: Suites: from 28.00. Rates subject to 
change 

No. Mtg. Rms. & Capacity of Largest: 6 (450) 

No. Banquet Rms. & Capacity of Largest: 5 (350) 

Charges for Banquet & Mtg. Rms.: Variable 

Net Exhibit Space: 4,000 sa. ft. 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf, fishing, riding, swimming, 
boating, croquet 


MANITOBA 


WINNIPEG 


Railroads: Can. Pac.: Can. Nat.; G.N.; N.P.; 
M. & M. 
Airlines: CPA, TCA, NWA 


The Fort Garry 
See Advertisement, Page 221 


Broadway Avenue (Phone: WH 2-825!) 
Manager: W. G. Foster 
Convention Season: All year 
Largest Group Accommodated: 
10 suites available) 
Convention Rates: Single: 7.00-!1.00; Double: 11.00 
14.50; Suites: 18.00-23.00 single, 22.00-27.50 
double. European 
No. Mtg. Rms. & Capacity of Largest: 8 [on 
No. Banquet Rms. & Capacity of Largest: 8 (400) 


190 (105 rooms, 


SALES MEETINGS/Part II 


Group Meal Rates: Breakfast: 2.00; Lunch: 2.50: 
Dinner: 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 150.00 

Charges for Exhibit Areas: Variable 

Net Exhibit Space: 672 sq. ft. on one floor, sep- 
arate area 

Audio-Visuaj Aids: PA system, 
jectors on rental basis 

Stage: Available 

Sports Facilities: Golf 


spotlights, pro- 


Royal Alexandra Hotel 


See Advertisement, Page 217 

Higgins & Main (Phone: Whitehal! 2-214!) 

Manager: R. M. Deyell 

Convention Senvent” All year 

Largest Group Accommodated: 300 (150 rooms, 
10 suites available) 

Convention Rates: Single: 7.50 to 13.00; Double: 
11.00 to 18.00; Suites: 24.00 to 31.00. European. 
Rates subject to change 

No. Mtg. Rms. & Capacity of Largest: 12 (700) 

No. Banquet Rms. & Capacity of Largest: 2 (600) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.50; 
Dinner: 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Variable 

Charges for Exhibit Areas: Variable 

Net Exhibit Space: 13,473 sq. ft. on two floors, 
included in meeting space 

Stage: Available 

Sports Facilities: Golf nearby 


ST. ANDREWS 


Railroads: Can. Pac. 


Algonquin Hotel 
See Advertisement, Page 217 


Prince of Wales Street (Phone: !23) 

Manager: F. L. Howard 

Convention Season: June, early July and Sept. 

Largest Group Accommodated: 350 (202 rooms 
I! suites — 

Convention Rates: Single: 15.00; Double: 26.00; 
Suites: 15.00 extra. American. Rates subject to 
change 

No. Mig. Rms. & Capacity of ry est: 4 (275) 

No. Banquet Rms. & Capacity of Largest: 2 (425) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Variable 

Charges for Exhibit Areas: Variable 
Net Exhibit Space: 3.000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, 35mm 
and l6mm projectors 

Stage: Available ; 

Sports Facilities: Golf, shuffleboard, tennis, cro- 
quet lawn, putting green, horseshoe pitching, 
swimming, fishing 


NOVA SCOTIA 


HALIFAX 


Railroads: Can. Nat.: Dom. At. 
Airlines: Maritime, TCA 


The Nova Scotian 
See Advertisement, Page 221 

Hollis Street (Phone: 3-723!) 

Manager: R. S. Pitt 

Convention Season: All year 

Largest Group Accommodated: 135 (75 rooms, 3 
suites available) 

Convention Rates: Single: 8.50-!!.00; Double: !2.50- 
15.00; Suites: 20.00-52. European 

No. Mtg. Rms. & Capacity of Largest: 6 (550) 

No. Banquet Rres. & Capacity of Largest: 6 (550) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.60; 
Dinner: 2.75 

Liquor: Beer and wine with meals only 

Charges for Mtg. Rms.: 10.00 to 170.00 per day 

Net Echibit Space: |,600 sq. ft. on one floor. 
Separate area 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes (24'x!8') 


KENTVILLE 


Railroads: Dom. At. 
Cornwallis Inn 
See Advertisement, Page 217 
(Phone: 3231) 


SALES MANAGEMENT 


Manager: Howard S. Walker 

Convention Season: All year, but preter not mid- 
summer 

Largest Group Accommodated: 125 (65 rooms 
and 3 suites available 

Convention Rates: Single: 5.00 to 8.00; Double: 
9.00 to 12 

No. Mtg. Rms. & Capacity of Largest: 4 (250) 

No. Banquet Rms. & Capacity of Largest: 2 (200) 

Group Meal Rates: Breakfast: from .75; Lunch: 
_ from 1.50; Dinner: from 1.60 

Liquor: Served in hotel 

arg od for Banquet & Mtg. Rms.: 3.00 to 75.00 
Net Exhibit Space: 2,030 sq. ft. on one floor 

Stage: Available 

Sports Facilities: Shuffleboard, golf 


ONTARIO 


HAMILTON 


Railroads: C.P.R.; Can. Nat.; T., H. & B. 


Sheraton-Connaught Hotel 
(HSMA) 


See yp rey Page 215 

112 King St., (Phone: Jackson 7-507!) 

Gen. dt Cr andall E. Lockhart 

Sales Manager: James Havers 

Convention Season: All year 

Air Conditioning: Bedrooms, banquet & meeting 
rooms 

Largest Group Accommodated: 650 (350 rooms, 
15 suites available) 

Convention Rates: Single: 5.85 to 9.00; Double: 
8.85 to 13.50; Suites: 17.00 to 38.50 

No. Mtg. Rms. & aCpacity of Largest: 12 (800) 

No. Banquet Rms. & Capacity of Largest: 6 (400) 

Group Meal Rates: Breakfast: 1.00; Lunch: 2.50; 
Dinner: from 2.75 

Liquor: Served in hotel 

Net Exhibit Space: 9,232 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, black- 
boards, easels, screens 

Stage: Available 

Sports Facilities: Golf nearby, swimming 


KENORA 


Railroads: C.P. 
To 

Devil's Gap Lodge 

See Advertisement, Page 217 
(Phone: Homestead 8-8195) (C.P. Telegraphs) 
Taam W. M., Farrer 
Convention Season: June and September 
Largest Group Accommodated: 88 (44 rooms 


available 
15.00; Double: 27.00. 


Convention Rates: 
American 

No. Mtg. Rms. & Capacity of Largest: | (88) 

No. Banquet Rms. & Capacity of Largest: | (88) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50: 
Di nner 3 

Liquor: Permit must be obtained 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 480 sq. ft. on one floor, in- 
cluded in meeting space 

Audio-Visual Aids: Spotlight 

Sports Facilities: Fishing oat 
board ping pong 


Single: 


swimming, shuffle 


LONDON 


Railroads: Can. Nat.; C.P.; N.Y.C.; 
Airlines: TCA 


Hotel London 


Dundas St. (Phone: GE 2-180! 

Manager: T. J. Squires 

Convention Season: All yea 

Largest Group hecemenadated: 450 (250 rooms, $ 
suites available) 

Air Conditioning: Some bedrooms, some banquet 


L. & P.S. 


rooms 
Convention Rates: Single: 5.75-8.50; Double: 10.75- 
13.50. European 


No. Mtg. Rms. & Capacity of Largest: 5 (700) 

No. Banquet Rms. & Capacity of Largest: 5 (700) 

Group Meal Rates: Breakfast: 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 50.00 

Charges for Exhibit Areas: 10.00 to 50.00 

Net Exhibit Space: 2,500 sq. ft. on one floor, par 


tially included in meeting | space 
Audio-Visual Aids: PA s spotlight$ 
Stage: Yes 


NOVEMBER 20, 1959 


1.50; Lunch: 2.50: 


MUSKOKA 


Railroads: Can. Nat. 
Bigwin Inn 
Bigwin Post Office (Phone: Huntsville 740) 


Owner: Frank S. Leslie 

Convention Season: June to September !0 

Largest Group Accommodated: 600 (300 rooms 
available) 

——— Rates: Single: 12.00 to 17.00; Double: 
20.00 to 28.00. American 

No. Mtg. Rms. & Capacity of Largest: 6 (700) 

No. Banquet Rms. & Capacity of Largest: 2 (500) 

Liquor: Served in hote| 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 5,000 sq. ft. on one floor, in- 
cluded in meeting space 

Audio-Visual Aids: PA nar spotlights 

Stage: Available 

Sports Facilities: Golf, tennis, bowling, swimming, 
boating 


NIAGARA FALLS 


Railroads: Can. Nat.; Wab.; N.Y.C.; N. St. 
C. &F 


Airlines: Served through Niagara Falls, N. Y. 


Sheraton-Brock (HSMA) 
See Advertisement, Page 215 
1685 Falls Avenue (Phone: Elgin 4-744!) 


Manager: Albert A. Bonnett 

Sales Manager: Edward Rix 

Convention Season: All year 

Largest Group Accommodated: 450 (235 rooms, 
25 suites available) 

Air Conditioning: 100 bedrooms, banquet rooms 

Convention Rates: Single: 5.00-16.00; Double: 
8.50 to 18.00; Suites: 20.00-60.00. Rate change 
Oct. 15-June 15, European 

No. Mtg. Rms. & Capacity of Largest: 6 (850) 

No. Banquet Rms. & Capacity of Largest: 6 (700) 

— —_— Rates: Breakfast: 1.50; Lunch: 2.50; 

inner: 4, 


SHERAT 


- CONNAUGHT HOTEL 
IN HAMILTON, ONT. 
Completely renovated and air conditioned 
meeting, convention and exhibit 
facilities — headed by the 850 guest 
Crystal Ballroom and 650 guest 
Sheraton Room together with a 
dozen other party and banquet 
rooms — provide the utmost in 
accommodations for any occasion. 
400 roomis from $5.85 up 
CRANDALL E. LOCKHART 
General Manager 


SHERATON 


SHERATO 


- BROCK HOTEL 
IN NIAGARA FALLS 

New function rooms will 
accommodate 1,600 for meetings 
and 1,400 for banquets. 300 guest 
rooms. Unobstructed view of the 
American and Canadian Falls. 
Rainbow Dining Room, new 
air-conditioned Terrace Cocktail 
Lounge. 

ALBERT A. BONNETT 
General Manager 


wonde 


Liquor: Served in hotel 

Charges for Mtg. Rms.: |0.00-200.00 

Charges for Exhibit Areas: Variable 

Net Exhibit Space: 20,000 sq. ft.—?0% on one floor 

Audio-Visual Aids: PA system, spotlights, black- 
boards, easels 

Stage: Yes 

Sports Facilities: Golf, 
bowling, bowling 


OTTAWA 


Railroads: Wan. Nat.; C.P.; N.Y.C. 
Airlines: EAL, TCA, CAI 


CONVENTION BUREAU 


Ottawa Tourist & Convention Bureau 
70 Nicholas St. (2) 
Gerald M. Geldert, Director 


Chateau Laurier (HSMA) 
See Advertisement, Page 221 


Major's Hill Park Somenee 2-6411) 

Manager: C. A, Mann 

Convention Season: All year—very large meetings 
not ocseptes during sessions of Federal Parlia- 
men 

oane Group Accommodated: 450 (250 rooms 
and 10 suites pent 

Convention Rates aah 9,00-12.00; Double: 
13,00-16.50; Suites: 31.50. European 

No. Mtg. Rms. & ke - of Largest: ? (900) 

No. Banquet Rms. & Capacity of Largest: 7 (800 

Group Mesi Rates: Breakfast: 2.50; Lunch: 3.00 
Dinner: 3.75 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: 7.50-300.00 

Charges for _— Areas: 15.00 per day—booth 
space 8' x 

Net Exhibit aates 7,092 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, 1V avail- 
able on rental basis 

Stage: Yes (12'x!8") 

Sports Facilities: ar pool in hotel 
and golf about 3 to 7 miles distant 


TORONTO 


tennis, swimming, lawn 


tennis 


Sheraton Hotels in the 
U.S.A, Hawail and Canada 
EAST 
SPRINGFIELD, Mass. 

ALB 


NEW YORK 
BOSTON 


LOUISVILL NEW ORLEANS 
DALIAS MOBILE 
WEST COAST 
SAN FRANCISCO as AO ENA 
10S ANGELES LAND, Oregon 


naman 
HONOLIU 


CANADA 
NIAGARA FALLS, Ont. 
HAMILTON, Ont. 


MONTREAL 
TORONTO 


HOTELS 


Sheraton Hotels in the 
GE U.S.A, Hawaii and Canada 


OMAHA 
AKRON 


jUTH 
LOUISVILLE NEW ORLEANS 
DAL IAS MOBILE 
WEST COAST 

SAN FRANCISCO PASADENA 
LOS ANGELES PORTLAND, Oregon 
HAWAII 
HONC U 
CANADA 

NIAGARA FALLS, Ont, 

HAMILTON, Ont. 


MONTREAL 
TORONTO 


SHERATON. HOTELS 
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ft.; Coliseum Arena, 23,500 sq. ft.; Coliseum 
Sout anes, 16/00 sq. m capeeemn West oy 
' sq. ft., Industry Building, ‘ sq. ft.; 
ONTARIO Horticultural Building, 30,000 sq. ft.; Queen 
Elizabeth Exhibit Hall, 63,000 sq. ft.; Queen 

Toronto continued Elizabeth Theater, 1,325 seats 
Rental Fees: Automotive Building, $1,200 per day, 
per day for move-in and move-out time; 
pcan mo East fo, $1,000 per day, se per 
. ; day for move-in and move-out time; iseum 
peeeee, SP ie, Gon, Met. West Annex, same rate as East Annex; Coliseum 
’ > 3 Arena, same rate as East Annex: ladvetry Poild- 
ing, same rate as Automotive Building; Horti- 
CONVENTION BUREAU cultural Building, $700 per day, $350 per day 
for move-in and move-out time; Queen Eliza- 
ng ot. Cast beth Exhibit Hall, $1,000 per day, $500 per day 
am Murd eneral Manager move-in & move-out, Queen Elizabeth Theatre 


$800 d 
AUDITORIUMS Floor oad: Unlimited in all buildings except 


Horti i - 
Canadian National Exhibition Buildings — es Cae ae Som 
Exhibition Park (EM 6-755!) P. A. System: Available in all buildings — 
Rental Manager: ivan M. Brodie Ventilaticn: Exhaust fan system; Exhibit Hall— 
Exhibit Areas: Automotive Building, 175,000 sq. Mechanical Theater—air conditioning 


Convention & Visitors Association 
37 : 


Ww 


- — 
TORONTO: The KING EDWARD SHERATON 


DISTINCTIVE AND DOWNTOWN — Here's a beautifully modernized, air- 

conditioned setting for any convention, large or small. The decoration and furnish- 

ing are tasteful, the convention facilities unexcelled. Fifteen banquet and meeting 

rooms, including Crystal Ballroom seating up to 1,000. The King Edward Sheraton 
first for conventions in Canada. 


850 Rooms A. Gordon Cardy, General Manager 


CANADA PITTSBURGH BINGHAMTON, N. ¥. INDIANAPOLIS NEW ORLEANS 
MONTREA BALTIMORE MIDWEST FRENCH LICK, Ind MOBILE, Alabama 
TORONTO PHILADELPHIA CHICAGO RAPID CITY, S. D WEST COAST 
NIAGARA FA On PROVIDENCE DETROIT SIOUX CITY, lowa AN FRANCISCO 
HAMILTON, Ont SPRINGFIELD, Mass. ‘CLEVELAND SIOUX FALLS, S. D. 1OS ANGELES 
ALBANY CINCINNATI CEDAR RAPIDS, lowa PASADENA 
ROCHESTER ST, LOUIS SOUTH PORTLAND, Oregon 
BUFFALO OMAHA LOUISVILLE HAWAII 
SYRACUSE AKRON DALLAS HONOLULU 


Ceiling Height: 18 ft. to 60 ft.; Exhibit Hall, 
min 16° max 22° A 

Elevators and Capacities: One freight, 3 tons, in 
Coliseum East Annex and one in West Annex 

Dimensions, Opening to Exhibit Hall: 12 ft. by 
14 tt, 14 ff. by 16 ft., 10 ft. by 12 ft.; Exhibit 
Hall, 12’ x 15’ & Theater, 12 x 12 stage door 

Col Aut tive Building, four rows, 8 in. 
by 10 in.; 8 ni. by 10 in. columns in Coliseum 
Arena. and Annexes permit 10-ft. booths and 
16 ft, aisles; columns in Industry Building per- 
mit 12-ft. booths and 16-ft. aisles; no columns 
in Horticultural > gre 

Utilities: 60 cycle AC and DC current 

Loading Facilities: Railroad siding behind Coli- 
seum buildings and within half mile of others: 
loading facilities at Industry Building and 
Horticultural Building 

Storage Areas: Ample 

Meeting Rooms and Capacities: One meetin 
room in Automotive Building; one in eac 
Coliseum Annex, seat 60 each 

Facilities for Food Functions: Dining room & 
lounge banquet fcr 500 

Parking Facilities: 10,000 cars 

Distance from Business District: Two miles 


O'Keefe Auditorium 


(Open September 1960) 

285 Victoria St. (Phone: EM 6-723!) 

Manager: Hugh Walker 

Exhibit Areas: 5,000 sq. ft. in lounge; hall, 2,500 


sq. ft. 
Ceiling Height: 22 ft. in hall 
Elevators: One service elevator 
PA System: Yes Ventilation: Air-conditioned 
Utilities Available: AC, DC 
Size of Storage Areas: Approx. !2,000 sq. ft. 
Loading Facilities: Street level entrance 
Seating Capacity: Theatre seating for 3,200 
Facilities to Handle Food Functions: Banquet for 
300 


Parking Facilities: Approx. 700 cars on lots ad- 
coining theater 
Distance from Business District: In heart of busi- 


nes district 
a 


King Edward Sheraton Hotel 
(HSMA) 


See Advertisement, Page 216 


37 King Street, East (Phone: Empire 8-7474) 

Manager: A. Gordon Cardy 

Sales Manager: Kenneth C, Dutton 

Convention Season: Al! year 

Largest Group Accommodated: 1,000 (500 rooms, 
25 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.50-11.50; Double: 12.50- 
16.00; Suites: 19.00-38.00. European 

No. Mtg. Rms. & Capacity of Largest: |7 (1,000) 

No. Banquet Rms. & Capacity of Largest: !7 (750) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.50; 
Dinner: 3.50 

Liquor: Served in hote| 

Charges for Mtg. Rms.: Variable 

Charges for Exhibit Areas: Variable 

Net Exhibit Space: 17,112 sq. ft. an two floors, 
included in meeting space 

Audio-Visual Aids: PA system, spotlights, closed- 
circuit TV 

Stage: Available 


Lord Simcoe Hotel 

University Ave. at King St. (Phone: EM 2-1848) 

Manager: D. B. Mulligan 

General Manager: W. H. Herchmer 

Convention Season: Jan. to Dec. 

Largest Group Accommodated: |,200 (600 rooms, 
30 suites available) 

Air Conditioning: 150 bedrooms, banquet halls 

Convention Rates: Single: 7.50-11.50: Double: 
11.50-15.50; Suites: 21.00-31.00. European 

No. Mtg. Rms. & Capacity of Largest: 9 (400) 

No Banquet Rms. & Capacity of Largest: 9 (280) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: |0.00-100.00 

Charges for Exhibit Areas: 15.00 

Net Exhibit Space: 2,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, lecterns, 
blackboards, easels. Projectors available on 
rental basis 

Stage: Yes (6'x8'x8'') 


Park Plaza Hotel 

Bloor St. & Avenue Road (Phone: WAlnut 4-547!) 
Manager: Bing Morris 

Convention Season: Al! year 


SALES MEETINGS/Part 11 SALES MANAGEMENT 


—— aa 
= Se 

A 

+ 

s 

we 

> 
u\ > = 


-_ ‘a — = ~~ = =-— os 


‘fy Mee eB Se 
aiuwnteh PEER E 


~annenare a eo ER 


Easily reached from the U. S., 


Now—new convention 
facilities at the largest 
hotel in the British 
Commonwealth 


You could almost call the Royal York new. And in a sense, 
it is!) The hotel has been given an even more luxurious look. 
For increased relaxation, there’s radio and television in every 
room. For added convenience, there’s a seven-story garage 
where you can park your Car and register at the same time. 
Most important is the addition of a 17-story, 400-room wing, 
bringing the total of rooms to 1,600! The Royal York is the 
largest hotel in the British Commonwealth. 

Situated in the heart of metropolitan Toronto, this luxury 
hotel is easily reached from key U. S. cities! And once you 
reach the Royal York, here are the many convention facilities 
youll find: 

Seating capacity 7,500; serving capacity 10,000 meals at 
any one time. Air conditioning in all public rooms. Private 
banquet hall with stage and organ. Public address system. 
Sound projectors. Individual exhibition rooms. Cocktail 
lounges, ballrooms, cafes, restaurants, dancing and entertain- 
ment. Sight-seeing trips conveniently arranged. 


i teal aes 


NOVEMBER 20, 1959 


the modernized Royal York is situated in the heart of Toronto. 


The Royal York offers more room, 
more luxury than ever before 


Canadian Pacific’s smooth, efficient service will leave you 
more time to relax; to shop during the day or go to the 
theatre at night. You'll get more done, have more fun at the 
Royal York! For information and reservations, write to: 
Convention Traffic Department, Canadian Pacific Railway 
Company, Windsor Station, Montreal. 


Thoughtfully planned meeting rooms help you relax—accomplish 


much more in a shorter time. 


i as 
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ONTARIO 
Toronto continued 


Largest Group Accommodated: 455 (100 rooms 


Air Conditioning: Banquet halls 
Convention Rates: 
12.00 Lf suite 


No Mtg. Rms. & Capacity of Largest: 8 (500) 


,. some bedrooms 


Ce Meal Rates: Breakfast: 1.50; Lunch: 2.75; 


ghoenn ‘fer Mtg Rms. : Upon request 
Liquor: S« 
Audio- Visual Ai ds: PA system 


, spotlights, 8mm and 


Stage: Yes bile) 


Royal York Hotel (HSMA) 


See Advertisement, Page 217 

100 Front St.. W. (Phone: EM 8-251!) 

Manager: A. P. MacKinnon 

Sales Managers: G. R. Street, J. L. MacAndrew 

Convention Season: All year 

Largest Group Accommodated: 2,000 (900 rooms, 
50 suites available) 

Air Conditioning: Banquet and meeting rooms 

Convention Rates Single: 9.50 to 15.50; Double: 
13.00 ¢ buites: from 23.00 

No. Mtg. on & Capacity of Largest: 40 (2,200) 

No. Banquet Rms. & Capacity of Largest: 40 
(1,600 

Group Meal Rates: Breakfast: 1.75; Lunch: from 
2 Dinne n 4.00 


Liquor: Served in hotel 
Charges or Mte Rms.: None if 50 or more bed- 


Charges for Exhibit Areas: .06 per sq. ft. 

Net Exhibit Space: 17,500 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights, screens, 
slide and movie projectors 

Stage: Available 


Seaway Hotel 


894 Lakeshore Rd. (Phone: RO 6.4392 


Double: 


r: Ben Orenstein 
anager: R. Porter 
Convention Season: Al! ye 
Largest Group Aensmunedated: 250 (100 rooms, 
3 suites available 
Air Conditioning: Yes 
Convention — Foe 8.50-9.50; Double: 11.00- 
12.50; Suites: 25.00 
No, Mtg. Rms. ri Capacity of Largest: 3 (09) 
No. Banquet Rms. & Capacity of Largest: 3 (450) 
Group Meal Rates: Breakfast: 1.50; Lunch: 2.25; 
Dinner: 3.25 
-iquor: Yes 
Charges for Mtg. Rms.: 25.00-75.00 
Charges for Exhibit Areas: 1!50.00-300.00 
Net Exhibit Space: 5,000 sq. ft. all on one floor 
Audio-Visual Aids: i4mm projector, PA system, 
spotlights 
Stage: Yes 
Sports Facilities: swimming 


WINDSOR 


Railroads: C.N.; C.P.; C. & O.; E.T.; N.Y.C.; 
Wab. 
Airlines: TCA (Also served through Detroit) 


Prince Edward Hotel (HSMA) 


385 Ouellette Ave. (Phone Clearwater 3-248!) 

Manager: Armour J. Weir 

Convention Season: Al! year 

Largest Group Accommodated: 350 (250 rooms, 8 
suites available) 

Air Conditioning: 45 bedrooms 

Convention Rates: Single: 6.00 to 9.00; Double: 
9.00 to 12.00; Suites: 21.00 to 34.00 

No. Mtg. Rms. & Capacity of Largest: 4 (700) 

No. Banquet Rms. & Capacity of Largest: 4 (550) 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.50; 
Dinner: 2.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 10.00 to 15.00 

Charges for Exhibit Areas: !0.00 

Net Exhibit Space: 2,200 sq. ft. on more than one 
floor, included in meeting space 

Audio-Visual Aids: PA system, spotlights, film 
projectors 

Stage: Available 

Sports Facilities: Golf and swimming nearby 


FLY TCA TO CANADA'S 


ATLANTIC PROVINCES 


PRINCE EDWARD 
ISLAND 


CHARLOTTETOWN 


Railroads: Can. Nat. 
Airlines: Maritime 


The Charlottetown 
See Advertisement, Page 221 


Kent Street (Phone: 737!) 

Manager: J. F. Pellerin 

Convention Season: All yea 

Largest Group Aenemmodated: 166 (80 rooms, 3 
suites available) 

Convention Sonne Single: 5.50 to 7.00; Double: 
9.00-11.50; Suites: 1880.23 60. European 

No. Mtg. Rms. & &.-.-. of Largest: 3 (200) 

No, Banquet Rms. & Capacity of Largest: 4 (250) 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.00; 
Dinner: 2. 

Liquor: Not served in hotel 

Charges for Mtg. Rms.: 5.00 to 15.00 _ 

Net Exhibit Space: Only space in meeting rooms 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Swimming, golfing, tennis 


LAC BEAUPORT 


MEETING BY THE SEA 


Planning a sales meeting or 
small convention? You'll really 
get away from it all in Can- 
ada’s beautiful Atlantic Prov- 
inces! Although the trip takes 
only a few hours via TCA’s 
smooth, quiet, comfortable, 
turbo-prop Viscount — you'll 
find there a different, unhur- 
ried world. Perfect for getting 
work done...for after-hours 
sports or sightseeing...for 
post-convention explorations. 
Next Spring, hold your get- 
together in New Brunswick, 
Nova Scotia, Prince Edward 
Island or Newfoundland. And 
fly there aboard a TCA turbo- 
prop Viscount. 


For convention-planning assist- 
ance, see your Travel Agent or 
contact TCA in Boston, New 
York, Tampa/St. Petersburg, 
Miami, Cleveland, Detroit/Wind- 
sor, Chicago, Seattle/Tacoma, 
San Francisco, Los Angeles, or 
Washington, D.C. 


aX 


TRANS-CANADA AIR LINES 
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Chateau Lac Beauport 
See Advertisement, Page 219 


Manager: Joseph G. Jolicoeur 

Convention Season: All year except July & Aug. 

Largest Group Accommodated: 150 (80 rooms, 8 
suites available) 

Air Conditioning: Meeting rooms, banquet halls 

Convention Rates: Single: 15.00-17.00; Double: 
12.00-14.00; Suites: 20.00-30.00. American 

No, Mtg. Rms. & Capacity of Largest: 3 (250) 

No, Banquet Rms.: 2 

Group Meal! Rates: Breakfast: 1.25; Lunch: 2.50; 
Dinner: 3.00 

Liquor: Served in hote 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net exhibit Space: |,500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, l4émm 
projector, 8mm projector, slide projector 

Sports Facilities: Rene. skating, sleighing, 
beach & ¢ rseback riding, tennis, golf 


MONTREAL 


Railroads: td Can. Nat.; N.Y.C.; Rut.; D. & 
H., M. 
Airlines: CPA, EAL, NEA, TCA 


AUDITORIUM 


Show Mort 

1650 Berri St. (Phone: V! 9-8143 

Manager: Wilfrid Morin 

Exhibit Areas: Exhibition Hal! 150° x 500°, 75,000 


sq. ft. 

Rental Fees and Services: 75.00 for 10’ x 10’ booth; 
standard booth skeleton supplied and erect 
include light, heat, janitor and guard service. 

Floor Load: |00 ibe. per sq. ft. 

Ventilation: Forced 

Ceiling Height: Center of hall (420 x 80) 25° 
ceiling, under mezzanine || 

P. A. System: Yes 

Dimensions, Opening to Exhibit Hall: 16 x |! and 


Location and Dimensions: 40 columns 
'" under mezzanine 
Current and Utilities Available: AC current, 
water, TV. telephone 
Loading Facilities: Unload directly on floor 4 
Location, Size of Storage Areas: 5,000 sq. ft. in t 
basement 


EASTERN CANADA’‘S , ——— ath st 1am,’ \ d (tl er 


NEWEST SMART usr oe 


Just 
10 miles 


from P ‘ 
Quebec +s , The Sheraton-Mt. Royal offers 1100 modern, well appointed guest rooms. The Main 


City " : Ballroom accommodates 1200 for meetings, 1000 for banquets. Other function 
; rooms accommodate from 10 to 1000 people; all air-conditioned and newly 
renovated. 


s 


Garner A. Havers, Gen. Manager Gaston Sylvestre, Convention Sales Manager 


EAST ALBANY CINCINNATI CEDAR RAPIDS, lowa PASADENA 
NEW YORK oma ST. LOUIS SOUTH PORTLAND, Oregon 
" 


BOSTON BUFFALO OMAHA LOUISVILLE HAW 
WHERE THE —= SN WASHINGTON SYRACUSE AKRON DALLAS HONOLULU 
PITTSBURGH BINGHAMTON, N.Y. INDIANAPOUS NEW ORLEANS CANADA 


BALTIMORE MIDWEST FRENCH LUCK, Ind. MOBILE, Alabama MONTREAL 
ESS OF You PHILADELPHIA CHICAGO RAPID CITY, $. D. WEST COAST TORONTO 
PROVIDENCE DETROIT SIOUX CITY, lowa SAN FRANCISCO NIAGARA FALLS, Ont 


MEETING iS ASSURED SPRINGFIELD, Mass. CLEVELAND SIOUX FALLS, S. D. LOS ANGELES HAMILTON, Ont 
IN ANY SEASON! 


When business is the order of the day, we 


provide meeting rooms plus an experienced USA, Mewah and Canada 
staff to relieve you of every detail. But when 

relaxation time comes, we really shine! A BOSTON. AIBANY 
beautifully terraced swimming pool, tennis MITSOURGH BUFFALO. 


courts, nearby riding stable. . . or, in winter, pm CHAMTON, f 
our own T-bar skiing, skating and sleigh THE LAURENTIEN PROVIDENCE “en int cat 
riding. Your inquiry is cordially solicited. MONTREAL 2, oacaco  RaMNMO 


Located in the heart of the city, p OereOr 3. can H UK 4 lad 

overlooking Dominion Square P : GINCINNAT SIOUX CITY, lowe 
Facilities Park, the sleek Laurentien is one ST. 1Ouls sOux FAUS, 5D. 
for up of Canada’s most modern hotels. 

1,000 rooms. Co-headquarters J souTH 
te 150 with the Sheraton-Mt. Royal Loursyu NEW ORLEANS 
people for Montreal's largest conventions. dl m.....4 

1000 rooms SAN FRANCISCO PASADENA 


(OS ANGELES PORTLAND, Oregon 
Lac Beauport 30, Quebec J. CORTES SAAICHARL Hawai 

2 - General Manager HONOIULU 
Victoria 9-4468 CANADA 


. the w ¢ é “ té f MONTREAL NIAGARA FALLS, Ont 
In New York: Utell International, TORONTO HAMILTON, Ont 


Essex House * Plaza 7-2981 SHERATON HOTELS 
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QUEBEC 
Montreal continued 


Number of Meeting Rooms and Capacities: One 


room, 200 people 
Facilities for Food Functions: Dining room 250 
Parking Facilities: 400 cars 
Distance from Business District: 10 minutes from 
hotels 


Laurentien Hotel (HSMA) 
See Advertisement, Page 219 
(Phone: UNiversity 6-457!) 


Gen. Manager: J. Gordon McMichael 

Convention Season: Al! year 

Largest Group Accommodated: 600 (300 rooms 
available) 

Convention Rates: Single: 7.50-10.50; Double: 10.50- 
13.00; Suites: 17.70-37.00. European 

No. Mtg. Mrs. & Capacity of Largest: | (150) 

No. Banquet Rms. & Capacity of Largest: | 4700) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.75 to 
3.75; Dinner: 2.75 to 4.00 

Liquor: Served in_ hotel 

Air-Conditioning: Banquet and meeting rooms, 500 
bedrooms 

Charges for Banquet & Mtg. Rms.: 50.00 per day 

Net Exhibit Space: 2,500 sq. ft. on one floor 

Audio-Visual Aids: PA system 


The Queen Elizabeth (HSMA) 
See Advertisement, Page 220 


900 Dorchester Bivd., West (Phone: UNiversity 
1-351 1) 

Manager: Donald M. Mumford 

Director of Sales: Thomas H. McAlevey 

Convention Season: Al! year 

Largest Group Accommodated: 2,500 (1,216 rooms 
120 suites available 

Air Conditioning: Entire hotel 

Convention Rates: Single: 9.00-13.00; Double: 13.00- 
20.00; Suites: 27.00-90.00. European 


eT 


THE LATEST WORD IN 


No. Mtg. Rms. & Capacity of Largest: 30 (2,500) 
No. Banquet Rms. & Capacity of Largest: 30 


Group Meal Rates: Breakfast: 2.25; Lunch: 3.00; 
Dinner: 4.00 

Liquor: Served in hotel 

ee for Mtg. Rms.: None 

Net Exhibit Space: 15,000 sq. ft. all on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes (14'x46') 


Sheraton-Mt. Royal (HSMA) 
See Advertisement, Page 219 


Peel St. (Phone: PL-7777) 
Manager: Garner A. Havers 
Convention Manager: Gaston Sylvestre 
Convention Season: Al| year 
a Group Accommodated: |,200 (500 rooms, 
suites available) 
~~. Bp 750 bedrooms, banquet and 
ing room 
Convention Rates: Single: A gy dl sates 12.00- 
16.00; Suites: 24.50- 
No. Mtg. Rms. & Capacity of ‘ieee 1,200) 
No. Banquet Rms. & Capacity of Cee 3 1,200) 
Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 
Liquor: Served in hotel 
Key = for Mtg. Rms.: Variable 
hibit Space: 16,000 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights 
Stage: Yes 
Sports Facilities: Golf, skiing nearby 


MOUNT TREMBLANT 


Railroads: C.P. 


Mont Tremblant Lodge 
See Advertisement, Page 222 
(Phone: St. Jovite 83) 


Pres. & Mng. Dir.: Mrs. Joseph B. Ryan 

Convention Season: June |5 to Oct. 15, Dec. 19 
to Apr. 15 

Largest Group Accommodated: 300 (183 rooms 
available) 

Convention Rates: Single 14.00; Double: 26.00. 
American 


No. Mtg. Rms. & Capacity of Largest: 10 (350 

No. Banquet Rms. & Capacity of Largest: § 0) 

Liquor: Served in bars only 

Sg for Banquet & Mtg. Rms.: None 

Net Exhibit Space: 5,263 sq. ft. 

Audio-Visual Aids: iémm cound projector, screen, 
blackboards, PA system 

Stage: Available ; 

Sports Facilities: Skiing, swimming, putting green 


MURRAY BAY 


Railroads: C.N. 


Manoir Richelieu (HSMA) 
See Advertisement, Page 222 


(Phone: Montreal; AVenue 8-023!) 

Manager: Lewis P. Beers 

Sales Manager: H, M. Costello 

Convention Season: June, late Au and \ 

Largest Group Accommodated foo 3 
I! suites, 6 cottages, aveileble) 

Convention Rates: Single: 17.00; Double: 34.00; 
Parlors: 17.00. American 

No. Mtg. Rms. & Capacity of Largest: 6 (650) 

No. Banquet Rms. & Capacity of Largest: | (700) 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Space: |2,954 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, 35mm 
projector 

Stage: Available 

Sports Facilities: Golf, fishing, swimming putting, 
croquet, lawn bowling, riding, horseshoes, tennis 


QUEBEC 


Railroads: C.P.; C.N.; ©. Cent; ORL. & P. 
Airlines. TCA. Quebecair 


AUDITORIUM 


Exhibition Park 
(Phone: LA 5-5120) 
Manager: Emery Boucher 


ERVICE FOR CONVENTIONS! 


You and your group are assured of the most ef- 
ficient attention, gracious service, and the ultimate 
in function facilities when you hold your conven- 
tion or sales meeting at The Queen Elizabeth, 
Canada’s newest and finest hotel. Here are 15,000 square 
feet of exhibit space, 23 meeting rooms for up to 3,000 for 
meetings or 2,000 for banquets . . . and 1,216 spacious guest 
rooms, each with individually controlled electronic heating 
and air conditioning. Yours at The Queen Elizabeth are the 
same impeccable service and superb convention facilities 
as thousands have enjoyed at The Waldorf-Astoria, Palmer 
House and other Hilton Hotels in the United States. 

Added welcome conveniences are the direct indoor connec- 
tions to the garage (free to room guests), the Canadian 
National Railways Station and Montreal Air Terminal. Dele. 
gates attending conventions here will thoroughly enjoy their 
visits to Montreal, where British institutions and French 
traditions are delightfully blended. Plan now for your next 
meeting at Montreal’s most modern convention hotel. 


j 


PT TRALEE Ld fe) 


THE QUEEN EHLIZABETH 


MONTREAL, CANADA (aC./N.R. Hotel) 
Donald M. Mumford, General Manager 

For information contact The Queen Elizabeth, Mon- 

treal, Canada—Telephone UNiversity 1-3511, or Sales 

Division, Hilton Hotels International, The Waldorf- 

Astoria, New York 22, N.Y.—Tel. MUrray Hill 8-2240, 


SALES MEETINGS/Part || SALES MANAGEMENT 


THE QUEER“ ELIZABETH 


Your new convention host in Montreal 
The ultra-modern Queen Elizabeth, conveniently located 
in the heart of gay, colourful and provocative Montreal, is 
the latest addition to the growing family of fine Canadian 
National Hotels. With 1216 bedrooms, and facilities for 


ee 


more than 4000 for meetings, the Queen Elizabeth is a 
‘natural’ for large conventions. Other fine Canadian National 
Hotels are especially designed to provide superb facilities 
and accommodations. In colourful settings from coast to 
coast, CNR Hotels render a complete service for conventions. 


LE REINE ELIZABE 


ce 


For full information, including thorough travel and convention-planning services, write: 


A. P. Lait, Manager, Convention Bureau, Canadian NATIONAL Railways, Montreal, Canada. 


The Queen Elizabeth 
MONTREAL ¢ |, Rane Elizabeth 
OTTAWA e Chateau Laurier 
JASPER NATIONAL PARK e Jasper Park Lodge 
VANCOUVER e Hotel Vancouver t 
EDMONTON e The Macdonald 
SASKATOON e The Bessborough 
*A CNR Hotel Operated by Hilton of Canada, Ltd. 


Under joint management of the Canadian National 
Railways and the Canadian Pacific Railway Company. 


WINNIPEG e The Fort Garry 

HALIFAX @ The Nova Scotian 
CHARLOTTETOWN e The Charlottetown 
ST. JOHN’S @ Newfoundland Hotel 


CANADIAN 
NATIONAL 
RAlLways 


TRAVEL RELAXED... TAKE THE TRAIN 


NOVEMBER 20, 1959 


Search where you will, you'll 
have a hard time finding as 
charming a spot as Mont Tremblant 
Lodge for your next meeting! 
Here, at the foot of the 
Laurentians’ highest peak, is a 
complete French-Canadian village 
with every facility, every service 
to delight your delegates. 
Comf« 
for up to 300 persons. ..an 
experienced staff to handle all 
details 


rtable accommodations 


a wide variety of 
meeting rooms at your 
disposal . delicious food. 


in summer there is 
every opportunity here for work 
and play at one of the most 
famo rt clubs in the Americas. 
Rates are surprisingly modest, 
and your inquiry is 
respectfully solicited. 


Mort 


7g — 


80 sine 
north of 
Montreal 


In winter or 


us res 


Lodge &. Cottages 
Mont Tremblant, P.Q. 
Canada 


Siegfried Faller, Jr., Sales Mgr. 
Telephone: St. Jovite 83 


FRENCH CANADA... = [| 
First Choice for SUCCESSFUL CONVENTIONS q 


“Wanoir | 
| Fichliew © 


AND COTTAGES 
MURRAY BAY, QUEBEC 
Superb resort living for groups up 
to 600, all-inclusive rates . . . come 
it June, late August or September. 
In the pine-scented Laurentians 
overlooking the St. Lawrence .. . 
large Casino for meetings and danc- 
ing. Championship golf, tennis, 
Lido beach, heated saltwater pool, 
excellent fishing. Superb cuisine. 
Write for detailed Vaeentinn 
brochure to H. M. Cos- 
tello. Convention Dept., 
Box 100, Montreal, 
Canada. 
A DIVISION OF CANADA STEAMSHIP LINES 


QUEBEC 
Quebec continued 


Exhibit Areas: Commercial Building, 40,000 s 
ft.; Industrial Pavilion, 15,000 sq. ft.; ‘Agricul 
tural Pavilion, 51,000 sq. ft. on two floors: Cattle 
Pavilion, 16,000 sq. ft.; New "Varieties" Pavilion, 
5,850 sq. ft. 

Rental Fees: On application. No services included 

Floor Load: Unlimited. Ventilation: Forced 

Ceiling Height: from 15 to 60 ft. 

PA System: Available on rental 

Dimensions, Opening to Exhibit Hall: 
to take care of any load 

No. of Elevators ond Capacity: One!,500 Ibs. in 
Agricultural Pavilion 

Columns, Locations and Dimensions: 
Exhibit area 

Utilities Available: Electricity, water and drain 

Loading Facilities: Excellent 

Railroad Sidings: Nearby on ground 

Locations of Storage Buildings: 8 to 10 sheds, 20 
& 100 each 

Number of Meeting Rocms and Capacities: Agri- 
culture Pavilion: Three, 30 exec 

Facilities to Handle Food Functions and Banquet 
Capacity: Lunch counter; banquet for 600 can 
be arranged 

Parking Facilities: 3,000 cars 

Distance from Business District: One mile 


Sufficient 


None in 


Chateau Frontenac 
See Advertisement, Page 217 


Des Carrieres St. (Phone: LA 23861) 


Manager: G. J. Jessop 

Convention Season: All year, 
Sept. 15 

Largest Group Accommodated: 700 (300 rooms 
and {5 suites available) 

Convention Rates: Single: 6.50-16.00; Double: 9.50- 
21.00; Suites: 30.00-40.00. European. Rates subject 
to change 

No. Mtg. Rms. & Capacity of Largest: 9 Nee! 

No. Banquet Rms. & Capacity of Largest: 8 (700) 

Group Meal Rates: Breakfast: from .85; Lunch: 
from 1.60; Dinner: from 1.75 

Liquor: Served in hotel 

Charges for Banquet & Mtg. Rms.: None for 
meeting rooms, if convention consists of 200 or 


except July | to 


more persons 

Audio-Visual Aids: 35mm sound projector, |6mm 
filmosound projector, |I6mm silent projector, 
slide projectors 


Hotel Saint Louis 


33 St. Louis St. (fhees LA 2-277!) 

Manager: Henri Gohier 

Convention ll All year, except July and 
August 

Largest Group Accommodated: 150 (75 rooms, 
2 suites available) 

Convention Rates: Single: 6.00-8.00; Double: 9.00- 
12.00; Suites: 18.00. European 

No. Mig. Rms. & Capacity of Largest: 2 (200) 

No. Banquet Rms. & Capacity of Largest: | (200) 

Group Meal Rates: Breakfast: .50; Lunch: 1!.50; 
Dinner: 1.75 

Liquor: Served in hotel 

ae, for Mtg. Rms.: None 

Net Exhibit Space: 2,400 sq. ft. on one floor 


Audio-Visual Aids: PA system, spotlights 
Stage: |0' x 10° 

Sports Facilities: Swimming, tennis, golf, 
skating, tobagganning, boating 


STE. ADELE 


Railroads: C.P.; Can. Nat.; N.Y.C.; Rut.; 
« M. & S.C.—all to Montreai 


skiing, 


D. & 


The Chantecler (HSMA) 
See Advertisement, Page 222 


(Phone: CApital 9-3555) 

Manager: A. E. Marin 

Sales Manager: Leslie C. Powell 

Convention Season: Labor Day to pre-Christmas; 
Jan. 7-31; mid March-June 3 ) 

Largest Group Accommodated: 200 (70 roams, 6 
suites available) 

Air Conditioning: Banquet rooms 

Convention Rates: Single: 13.00 to 23.00; Double: 
12.50 to 17%; Suites: 15.50 to 20.00. pata 

No. Mtg. Rms, & Capacity of Largest: 8 (900 

No. Banquet Rms. & Capacity of Largest: 5 1700) 

Group Meal Rates: Breakfast: |.50; Lunch: 3.00; 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for ie ¢ Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 5,000 sq. ft. on one floor, in- 

cluded as meeting room if desired 

Audio-Visual Aids: PA system, spotlight, 
sound and 35mm slides, projectors 

Stage: Available 

Sports Facilities: Fishing, swimming (year round), 
tennis, golf, riding, boating, skiing, curling, 
skating 


lémm 


Le Montclair Inn & Cottages (HSMA) 


(Phone: Capital 9-354!) 

Manager: Roger Couillard 

“yeep Season: All year except Dec. 24- 

10; July 10-Aug. | 

Largest Group Accommodated: 135 
available) 

Convention 
10.00-12.50. 
can 

No. Mtg. Rms. & Capacity of Largest: 2 (500 

No. Banquet Rms. & Capacity of Largest: 2 ( 

Group Meal Rates: Breakfast: |.25; Lunch: OO. 
Dinner: 3.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 5.000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, 
8mm projectors, screen 

Stage: Yes (30'x!5') 

Sports Facilities: Skiing, swimming, golf, boating, 
fishing, tennis, riding 


STE. AGATHE 
DES MONTS 


Cc. hs CP. 


Laurentide Inn (HSMA) 


(Phone: 391 
Manager: 


a Season: Al! 


(75 rooms, 


Rates: Single: 10.50-14.50; Double: 
10% reduction out of season, Ameri- 


16mm, 


Railroads: 


enneth W. Harrison 
except July and 


125 (60 rooms, 2 


year, 


Largest Group Accommodated: 
suites available) 


Plan a successful event in this unique lake-and- 
mountain area where Canada's premier year-'round 
resort offers every service and facility. 
Accommodates up to 225 people ¢ variety of 
large and —_ meeting rooms with necessary 
facilities © outstanding 


qu'p 


The Chantecler the complete hotel for conventions, meetings; 


45 miles north of Montreal in the Laurentians 


MEMBER HOTEL SALES MANAGEMENT ASSOCIATION 


SALES MEETINGS/Part II 


French cuisine ¢ delightful. atmosphere in pic- 
turesque French-Canadian setting © reasonable 
American Plan rates ¢ al) sports in season plus 
indoor heated solarium pool. For folder, write 
to S. M. Powell, Chantecler, Ste. Adele, P. Q., 
Canada. 


SALES MANAGEMENT 


Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Convention Rates: Single: 15.00; Double: 24.00. 
American 

No. Mtg. Rms. & Capacity of Largest: 3 (125) 

No. Banquet Rms. & Capacity of Largest: | (120) 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.50; 
Dinner: 3.00 

Liquor: Served in hote/ 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, |émm 
sound projector 

Stage: Available 

Sports Facilities: Golf, tennis, riding, swimming, 
fishing, winter skiing skatina 

Hotel Representative: William P. Wolfe Organiza- 


tion (see pg. 29) 


The Manor House (HSMA) 


See Advertisement, Page 223 


(Phone: 420) 

Manager: Joseph B. Laing 

yin Season: All year except Feb., July, 

ug. 

Largest Group Accommodated: 125 

Air Conditioning: 10 bedrooms 

Convention Rates: Single: 12.00 to 15.00; Double: 
18.00 to 24.00 

No. Mtg. Rms. & Capacity of Largest: 3 (500) 

No. Banquet Rms. & Capacity of Largest: | (500) 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.50; 
Dinner: 3. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 5,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, black- 
boards, |émm sound projector 

Stage: Available 

Sports Facilities: All summer and winter sports: 
golf 20 minutes from hotel 


INCENTATIVE PROGRAM for FRENCH CANADA 

Just One Hour Easy Complete Facilities 
for Sales Groups of 
incentative Programs 

Autoroute No. 20 te 100 Persons 


Attractive All-inclusive Rates—No Extras 


Folder 
Cc 


Ste. Agathe des Monts 20, P. Q. Canada 


STE. MARGUERITE 
STATION 


Railroads: Can. Pac. 


Alpine Inn and Cottages 
(HSMA) 


See Advertisement, Page 223 


~ Marguerite Station (Phone: Ste Marguerite 

106) 

President: H. F. Gibson 

Convention Season: Ail year except July and Aug. 

Largest Group Accommodated: 190 (98 rooms, 3 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 16.00-20.00; 
26.00-32.00; Suites: from 20.00. American 

No. Mtg. Rms. & Capacity of -— est: 5 (300) 

No. Banquet Rms. & Capacity of Largest: | (200) 

1.25; Lunch: 3.50; 


Double: 


Group Meal Rates: Breakfast: 
Dinner: 4.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 4,940 sq. ft. on two floors 

Audio-Visual Aids: PA system, spotlights, !émm 
projector, screen 

Stage: Platforms 

Sports Facilities: Golf, petting green, 
skating, heated swimming poo 

Hotel Representative: William °. Wolfe Orgenize- 
tion (see pg. 29) 


tennis, 


Chalet Cochand (HSMA) 


Ste. Marguerite Stn. (Phone: CA 8-251! 

Manager: Louis Cochand 

Sales Manager: M, Lessard 

Convention Season: April |-July |, Sept. 15-Dec. 15 

Largest Group Accommodated: 130 (72 rooms, 7 
suites available) 

Convention Rates: Single: 10.00 to 15.00; Double: 
9.50 to 13.50; Suites: 11.50 to 15.00. American 

No. Mtg. Rms. & Capacity of Largest: 4 (125) 

No. Banquet Rms. & Capacity of Largest: | (1/50) 

Group Meal Rates: Breakfast: 1.25; Lunch: 2.25; 
Dinner: 2.75 to 3.50 

Liquor: Served in hotel 

Net Exhibit Space: 900 sq. ft. on one floor, in 
cluded in meeting space 


Audio-Visual Aids: PA system, spotlights, |omm 
projectors, blackboards 

Stage: Available 

Sports Facilities: Complete winter and summer 
sports 

Hotel Representatives: Robert F, Warner, Inc., 
William P, Wolfe Organization (see pg. 29) 


TADOUSSAC 


Railroads: C.N.R.—to Murray Bay, then bus or 
C.S.L. steamer 


Tadoussac Hotel 


(Phone: 20) 

Manager: Leslie K. Sheppard 

Convention Season: End of June, early July, end 
of Aug. 

Largest Group Accommodated: 225 (130 rooms, 
4 suites available) 

Convention Rates: Single: 13.00-16.00; Double: 
26.00-30.00; Suites: 40.00. American 

No. Mtg. Rms. & Capacity of Largest: 4 (250) 

No. Banquet Rms. & Capacity of Largest: | (225) 

Group Mea! Rates: Breakfast: 1.75; Lunch: 2.75; 
Dinner: 3.25 

Liquor: Served in hotel 

— es for Mtg. Rms.: None 

ot exh ibit Space: 3,200 sq. ft. on one floor, in- 

a fe in meeting space 

Audio-Visual Aids: PA system spotlights 

Stage: Available 

Sports Facilities: Golf, tennis, 
lawn bowling, puttin reen, 
room, ping pong, shuffle oard 


swimming po 
fishing billierd 


SASKATCHEWAN 


REGINA 


Railroads: C.P.; C.N. 
Airlines: Pacific Western, TCA 


the Alpine Inn 
and Cottages 


CANADA’S FINEST CONVENTION HOTEL 
60 minutes north of Montreal in the LAURENTIAN MOUNTAINS 
Ste-Marguerite Station, Quebec. 


Completely air-conditioned. * In the relaxing quiet of the 


A CARDY 


Vernon G. 


HOTEL 
H. F. 


Manager 


Cardy Gibson 


President 


American plan accommodation mountains Conventions pro- 
for 200 guests. duce results. 

* Private meeting rooms. ¢ Dancing, swimming, golf, ten- 
16 mm projector, P. A. system. nis, hiking. 
Alpine style bar. Dow Jones ©* Internationally famous cuisine. 
tape ticker. * Comfortable lounges. 


Free illustrated booklet available on request. 
For reservations and full details write to: H. F. Gibson, Mgr., or 
contact our New York Representative, William P. Wolfe Organization, 


500 Fifth Ave., Tel. LOngacre 5-1114. 


NOVEMBER 20, 1959 


SASKATCHEWAN SASERT U. S. ISLAND 


Railroads: C.P.; C.N. 
Saskatoon continued Airlines: Pacific Western, TCA 


Bessborough Hotel POSSE SSIONS 


“ P See Advertisement, Page 221 
otel Saskatchewan Spadina Cresent (Phone: 552!) 


Victoria & Scarth Sts. (Phone: LA 2-769!) Manager: H. J. Gunning 

Manager: C, M. Rennie Convention Season: All year 

Convention Season: All year Largest Group Accommodated: 259 (125 rooms, 

Largest Group Accommodated: 200 (100 rooms, 5 5 suites available 
suites available) Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Single: 9.00-13.50; Double: Convention Rates: Single. from /.00-10.00; Double: PUERTO RICO 
13.00-17.50; Suites: 22.00 up. European 9.50-13.00; Suites: from 18.00 

No. Mtg. Rms. & Capacity of Largest: |! (400) No. Mtg. Rms. & Capacity of Loren est: & (600) 

No. Banquet Rms, & Capacity of Largest: 8 (300) No. Banquet Rms. & Capacity of Largest: 5 (ss0) 

Liquor: With permit only Group Meal Rates: Breakfast: 1.75; Lunch: 2.50; 

Charges for Mtg. Rms.: Variable . ena a, ei 

Charges for Exhibit Areas: Variable iquor: Served in hote 

Net ) Spece: 6.363 sq. ft. on more than Charges for Mtg. Rms.: 10.00-125.00 o~ dey BARRANQUITA 
one floor . yn y 7 hf gamit Areas: 125.00-175.00 

Audio-Visual Aids: PA system, spotlights et i pace: 3.448 sq. ft. on one floor e 

Stage: Available Audio-Visual Aids: PA system, spotlights El Barranquitas (HSMA) 

Sports Facilities: Golf, tennis, swimming Stage: Yes (20'x30') See Advertisement, Page 224 


Manager: Chester Layton 

Sales Manager: Leo J. Ethier 

Convention Season: Al! year 

Largest Group Accommodated: 75 (30 rooms, 4 
suites available) 

Convention Rates: Single: 10.00-14.00; Double: 
13.00-17.00; Suite: 28.00. European 

No. Mtg. Rms. & Capacity of Largest: 2 {75) 

No. Banquet Rms. & Capacity of Largest: | (75) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 5.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: PA system, spotlights, !émm 
projector 

Stage: Yes 

Sports Facilities: Swimming, tennis, riding, pitch- 
putt golf course 

Hotel Representative: Utell International (see pg. 
29) 


SAN JUAN 


Airlines: DAL, EAL, PAA, Trans Caribbean 


meetINGS CLICK 


IN PUERTO RICO! 


the Big Change in Puerto Rico’s Horizon 
La Concha offers exciting newness, spectacular beauty 
—against a backdrop of foreign enchantment! A gracious setting for your 


next 


Old-world charm, exotic, foreign flavor—fascinating places to go, new things to do 
plenty of sun, ocean fun! These are the rewards of meeting away from the ordinary 
. in the Caribbean . . . in Puerto Rico! 

And because Puerto Rico is a part of the United States, you'll feel right at home 
here—with American conveniences, American cuisine to suit your mood, and no 
language or currency problems to bother you. Today, some of the biggest conventions Condado Beach Hotel 
are being held in Puerto Rico... where you’re at home abroad! 

The magnificent, new la Concha—now in its second season—is located on its own SAN JUAN, P. R 

ocean beach, in the fashionable Condado section of San Juan. Facilities for your 
enjoyment include cabana club, king-size pool, two main dining rooms, night club, 
three cocktail lounges. Tennis on premises. Golf privileges. Completely air conditioned. 
250 rooms. No passports, visas, or vaccinations necessary for U.S. citizens. inte the cool 

La Concha was designed—and staffed—with the handling of conventions, sales green hills 
meetings, and other groups in mind. The grand ballroom will accommodate 700 | 
persons... other meeting and banquet rooms adapt themselves to smaller groups. 

La Concha is completely equipped to provide sound, projection, and lighting equip- 
ment—and other accessories—as well as photographic, publicity, and secretarial 
services. Attractive convention rates! 
Send for Colorful Convention Brochure! BARRANQUITAS, P. R 

If you like your meetings with a dash of the unusual, send for your free copy of 

la Concha’s beautiful and comprehensive convention brochure. Write to: Henning At either of these fine hotels... 


Mogensen, Acting General Manager, Hotel la Concha, San Juan, Puerto Rico. ©: Tas 06 ak end wk 
William P. Wolfe Organization, Representatives. 


meeting | 


. or an hour’s drive 


@ Time to relax—swimming and sports 
®@ Excellent facilities .. . sensible rates 


HOTEL, BEACH & CABANA CLUB 


SAN JUAN, PUERTO RICO Fer oll details: 


UTELL INTERNATIONAL 
HENNING MOGENSEN, 160 Central Park South, New York 19 
Acting General Manager 


AN ASSOCIATED FEDERAL HOTEL «+ Cecil Mills, President | 


CONDADO.-CARIBBEAN HOTELS, INC. 
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FOR INSTANCE...On “Convention Island", San Juan, Puerto Rico 


S Gunille Hilton 


LATIN AMERICAN Or 


tet 


F CONVENTION? 


' check Hilton first 


Today, more and more execu- 
tives are looking abroad for ef- 
fective meeting sites. They’re 
looking for fine business meet- 
ing facilities where audiences 
will be attentive; unusual 
places for off-hours relaxation; 
luxurious settings for post-con- 
vention tours. Where better 
than the Caribbean or Latin 
American areas? And where 
better than in one of these four 
beautiful Hilton Hotels? 

Get the full convention story on any 
or all of these fine hotels from: Sales 
Division, Hilton Hotels International, 


The Waldorf-Astoria, New York 22, 
N. Y. Telephone MUrray Hill 8-2240 


Conrap N. HILTON 
PRESIDENT 


1959 


SAN JUAN 


PUERTO RICO - U.S.A. 


Set on a beautifully garden-landscaped peninsula, The Caribe Hilton offers 
complete seclusion for conventioneers, plus facilities for all summer sports and 


other entertainment. 


e 450 air-conditioned rooms 
¢ Meeting capacity: 10 to 500 
¢ Pool, surf bathing and other sports 


sha 


+ 


¥ 
> 
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e No passport or currency problems 


e 5% hours from New York, 3% 
hours from Miami 


ND... more of the finest in flexible convention facilities 


habana hilton 


Meeting rooms for 100 to 1850 
Banquet facilities for 50 to 1300 
Closed circuit TV 
630 air-conditioned rooms, each with 
private balcony 

e Pool and Cabana Club 

e No passport or currency problems 

e Only 4% hours from New York, 55 
minutes from Miami by air, overnight 
by ship from Miami 


tv ewe lton 


IN GLAMOROUS PANAMA, 

REPUBLIC OF PANAMA 
This past year, some of America’s most 
progressive organizations convened in this 
300 room, air-conditioned hotel. The ex- 
otic atmosphere leads to fresh, imagina- 
tive solutions. Convention facilities serve 
up to 1200. Swimming pool, tennis courts 


St 


rvye 


IN THE HEART OF MEXICO CITY 


Everything, including your meetings, absorbs the 
vivid colors of this historic metropolis Meetings 
from 40 to 350 persons, and all 400 rooms air-condi- 
tioned. Also, Las Brisas Hilton in Acapulco, Ideal 
setting for post-convention Visit 
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Intercontinental 


make your convention 
unconventional this year! 


Board meetings on the beach? Big deals in 
the dining room? Private caucuses in the 
cocktail lounge? Or formal assemblies in ban- 
quet rooms that hold up to 1500? They’re all 
awaiting your business-and-pleasure at the 
San Juan Intercontinental, located on 15 
beautiful acres in sunny Puerto Rico. 


In Puerto Rico, you have all the fun of a 
foreign land—with no passports, inocula- 
tions, visas, or customs to complicate your 
planning. At the San Juan Intercontinental, 
you'll have restaurants, bars, pool, cabana 


ie WAV. , oy 
~ | 


/ 


club, nearby golf course and our own 1500- 
foot private beach—finest on the island—plus 
all the service and efficiency of an outstand- 
ing convention hotel! 


The San Juan Intercontinental is just one of 
15 modern Intercontinental Hotels in 11 
friendly foreign lands. All are supervised to 
American standards. 

Phone your travel agent or Intercontinental 
Hotels (in New York—STillwell 6-5858, in 
Miami—FRanklin 1-6661). Or write Intercon- 
tinental Hotels, Chrysler Bldg., New York 17. 
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\ 
TAL HOTELS 


The World’s Largest Group of International Hotels 


a 
— — Now! Get more done, have more fun and enjoy greater prestige- 


‘\ 
—) 


VERSEAS 


in the Convention Capital of the Caribbean 


PUERTO RICO 


...and Trans Caribbean's “Group-Air” Service gets 
your group there in just a few hours from New York 
... Offers a new high in luxury...a new high in savings! 


Perfect setting for business and pleasure! 
Centuries-old churches, buildings, fortifications contrast dramati- 
cally with finest luxury hotels (Caribe Hilton, Condado Beach, 
Dorado Beach, Intercontinental, La Concha, La Rada), distin- 
guished restaurants, theatres, night spots, golf courses, beaches. 
Fishing is fabulous, there are sports of all sorts, and always 
breath-taking is the island’s tropic beauty, its aura of romance, 
and consistently temperate climate. Everything you need for a 
successful sales meeting or convention is here. Working hours are 
more rewarding —for everyone is more relaxed, alert... and you 
enjoy the fresh perspective, greater prestige of meeting overseas. 
NOTE: And there’s the added advantage of being less than 1 hour 


from the U.S. Virgin Islands — for fabulous Free Port Shop- 
ping and exciting side trips. 


Trans Caribbean’s ‘‘Group-Air’’ Flight Plan 


is a specialized group service to provide maximum convenience 
and economy! 


® You enjoy the safety, comfort and efficiency of scheduled air 
travel on Super DC-6B radar-equipped planes, including hors 
d'oeuvres, meals and beverage service. 


# We make all hotel, sightseeing and other arrangements for you, 
help you plan your meetings and run them smoothly from start to 
finish — spare you the wear and tear of hundreds of burdensome 
details and offer you substantial savings. 


Your travel agent will be pleased to arrange any Trans Caribbean 
“Group-Air” Flight, at no additional cost. Consult him or 


TRANS CARIBBEAN AIRWAYS 


“Group-Air” Department 
375 PARK AVENUE, NEW YORK 22, N.Y. © MURRAY HILL 86-4400 
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San Juan continued 


Caribe Hilton Hotel (HSMA) 


See Advertisement, Page 225 
(Phone: 30030) 


sosogers Alphonse W. Salome, Jr. 

Sales Manager: Felix Alegria 

Convention Season: All year, but only small 
groups accepted from Dec. through Easter. 

Largest Group Accommodated: 4 (200 rooms 
and |0 suites available 

Convention Rates: Single: 12.00-14.00; Double: 
16,00-18.00; Suites: 28.00-50.00 

No. Mtg. Rms. & Capacity of Largest: 4 (400 

No. Banquet Rms. & Capacity of + 3 ) 

Group Meal Rates: Breakfast: 1.75; Lunch: 2.25; 
Dinners: 5.00 

Liquor: Served in hotej 

Air Conditioning: Entire hotel 

Charges for Banquet & Mtg. Rms.: 10.00 to 150.00 

Net Exhibit Space: 3,478 sq, ft. 

Audio-Visual Aids: {46mm and 35mm sound pro- 
jectors, stereoptican machine, screens, film strip 
Projector, PA system, spotlights 


Sports Facilities: Swimming, tennis, golf, fishing, 
beach, pool 


Condado Beach Hote! (HSMA) 


See Advertisement, Page 224 

Managing Director: James Weber 

Manager: Frederick E. Dieterle 

Convention Season: All year 

Largest Group Accommodated: 120 (60 rooms, 3 
suites available) 

Alr Conditioning: Banquet and meeting rooms, 
bedrooms 

Convention Rates: Single: 13-00-21.00; Double: 
16.00-24.00. European 

No. Mtg. Rms. & Capacity of Largest: 4 (500) 

No. Banquet Rms. & Capacity of Largest: 4 (500) 

Group Meal Rates: Breakfast: 1.50: Lunch: 2.50; 
Dinner: 4.25 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Minimum 

Charges for Exhibit Areas: Minimum 

Net Exhibit Space: |,000 sq. ft. 

Audio-Visual Aids: PA system, spotlights, |émm 
sound projector, screen 

Stage: Available 

Sports Facilities: Tennis, pool, volleyball, swim- 
ming, fishing 

— Representative: Utell International (see pg. 
9 


Hold your Sales Meeting 
"SUNNY 
SAN JUAN 


Hotel LaConcha 
See Advertisement, Page 224 


Ashford Avenue (Phone: 3-6090) 

Manager: Henning Mogensen 

Convention Season: May |5-Dec. 14 

Largest Group Accommodated: 400 (200 rooms, 
16 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: from 13.00; Double: 
from 16.00; Suites: from 35.00. European 

No. Mtg. Rms. & Capacity of Largest: 5 (700) 

No. Banquet Rms. & Capacity of Largest: 3 (750) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for wis; Rms.: Vary 

Charges for Exhibit Areas: Vary 

Net Exhibit Space: 5,200 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Tennis, swimming, shuffleboard, 
nearby golf 

Hotel Representative: William P. Wolfe Organiza- 
tion (see pg. 29) 


La Rada Hotel 

Dr. Ashford Ave. (Phone: 3-2800; Telegraph: Lar- 
ada San Juan) 

Manager: Jose E. Algeria 

Res. Manager: June Christensen 

Sales Manager: Miss Maria E. Coca 

a Season: All year except Dec. 15-March 


| 

Largest Group Accommodated: 1/2 (50 rooms, 
10 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 10.00-18.00; Double: 
12.00-20.00; Suites: 20.00 up. European 

No. Mtg. Rms. & Capacity of Largest: 4 (200) 

No. Banquet Rms. & Capacity of Largest: | (125) 

Group Meal Rates: Breakfast: 1.00 up; Lunch: 
2.50; Dinner: 5.50 up 

Liquor; Served in hotel 

Charges for Mtg. Rms.: Variable 

Charges for Exhibit Areas: Variable 

Net Exhibit Space: 500 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, projec- 
tors on rental basis 

Sports Facilities: Swimming pool or beach, water 
skiing, boating, golf, tennis 

Hotel Representatives: Jim Mills & Associates, 
Inc., Robert F. Warner, Inc. (see pg. 29) 


Normandie Hotel 
Manager: William C. Otero 


Convention Season: All year, except Jan. 15 to 
Apr. |! 

Largest Group Accommodated: (40 to 90 rooms 
and 6 suites available) 

Convention Rates: Variable with size of groups 

No. Mtg. Rms. & Capacity of Largest: 4 (1/,000) 


For a winning combination of business 
plus pleasure, Eastern Air Lines suggests 
tropical Puerto Rico for your next conven- 
tion or sales meeting. Eastern offers direct 
service from New York, Chicago, Indiana- 


polis, Atlanta, Jacksonville, Tampa- 
St. Petersburg and Miami, plus connec- 


tions from over 100 other cities. Leaders of 
groups of 15 or more are Eastern’s guests. 


Obtain information from Convention 


Manager, Eastern Air Lines, 10 Rockefeller 


Plaza, New York 20, N.Y., or from your 


local Eastern Air Lines office. 


EASTERN AIR LINES 


Serving 95% of the Nation’s Convention Cities 
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No. Banquet Rms. & Capacity of Largest: 3 (500) 

Group Meal Rates: Breakfast: .75 to 1.50; Lunch: 
1.25 to 2.75; Dinner: 2.00 to 4.50 

Liquor: Served in hotel 

Air Conditioning: 40 bedrooms 

Net Exhibit Space: 2,000 sq. ft. on one floor 

Audio-Visual Aids: [6mm _ sound projector, 
screen, PA system, spotlights 

Stage: Available 

Sports Facilities: Beach, pool, fishing 


San Juan Intercontinental 


See Advertisement, Page 226 
Manager: Harley J. Watson 


Sales Manager: Santiago Sifre 
vention Season: All year 
a or Group Accommodated: 650 (303 rooms, 
65 suites available) 
Air Conditioning: Entire hotel 
Convention Rates: Single: 11.00; Double: 14.00; 
Suites: 28.00-50.00. European 


Perfect 


for up to 75 persons in search 
of a "different" informal set- 
ting. 

On the blue Caribbean with a 
150' swimming pool, carved 
right into the ocean. 

2000 square feet lounge for 
meetings. Free port shopping. 
Sailing — Fishing — Snorkeling. 
Modified American plan from 
$10 in summer, from $17 in 
winter. 


JUST 6 HOURS FROM NEW YORK 


For brochures, details, open dates 
contact 


Utell International 


Essex House, New York 19 
PLaza 7-298) 
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No. Mtg. Rms. yy aed ot Largest: 4 (1,500 
No. Banquet Rms. & Ca of Lorqest : :4 tf 200 i”, 
Group Meal Rates: 125° g bt 
Dinner: 2. 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None 
heroes for Exhibit Areas: None 
hibit Space: |,200 sq. ft. on one floor 
Audio-Visual Aids: PA system, spotlights, 
slide projectors 
Stage: Available 
a Facilities: 
board 


Sections 


lémm., 


Swimming, volley ball, shuffle- 


VIRGIN ISLANDS 


ST. THOMAS 


Airlines: BWAI, 


CBA, PAA 
Steamships: P. & O. 


Virgin Isle Hotel 
(Phone: 690; Telegraph: Virgisle) 


Manager: Henry L. Kimelman 

Managing Director: Henry L. Kimelman 

Convention Season: Al| year—except Dec. 20-Jan. 
5 and Jan. 20-Mar. 20 

Largest Group Accommodated: 170 (75 rooms, 
8 suites available) 

Air Conditioning: Banquet rooms 

Convention Rates: May | to Nov. $0 —Slagles 19.00; 
Double: 29.00; Suites: 45.00-50.00, Dec. | to Apr. 
30—Single: 24.00; Double: 36.00; Suites: 60.00 to 
65.00. Europea 

No. Mtg. agg ‘ Capacity of Largest: 4 (500 

No. Mea Rms, & Capacity of ar 2 ( 

Group Rates: Breakfast: 2.00; Lunch: 00 
Dinner: 5. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 600 sq. ft. 6n one floor 

Audio-Visual Aids: PA system, spotlights, 
sound projector 


16mm 


Stage: Yes | 

Sports Facilities: Tennis, pool, golf, beach, deep 
sea fishing, snorkeling, t a skiing, shuffle- 
board, sai ing, ping 3 

Hotel Representative: Jim Mills & Associates (see 
pg. 29) 


BERMUDA 


Airlines: CUBANA, DAL, EAL, PAA, TCA 
Steamships: Furness 


Belmont Manor Hotel 
and Country Club 
See Advertisement, Page 229 


(Phone: 1301; Telegraph: Belmont-Bermuda) 

Manager: Helmut Chiettini 

Convention Season: Al! year 

Largest Group Accommodated: 200 (80 rooms, 20 
suites available) 

Air Conditioning: Some bedrooms 

Convention Rates: Upon request. Modified & full 
American plan 

No, Mtg. Rms. & Capacity of Lepqeats 4 (450) 

No. Banquet Rms. & Capacity of Largest: 7 (350) | 


Bermudiana Hotel 
See Advertisement, Page 230 


Hamilton 

Manager: Carroll F. Dooley 

Convention Season: November to March 

Largest Group Accommodated: 450 (235 rooms | 
plus suites) 

Air Conditioning: Entire hotel 

Convention Rates: Single 22.00 to 30.00; Double: | 
28.00 to 40.00; Suites: 60.00 

No. Mtg. Rms. & Capacity of sangeet: 4 (400) 

No. Banquet Rms. & Capacity of Largest: 2 (450) 


FOR SALES MEETINGS — CONVENTIONS eons saad TRIPS 


Private 18 hole Championship Golf Course right on the 
the fabulous new Sapphire Pool—a com- 
dancing and entertainment 


grounds... 


fortable 80° always 


nightly. Beautifully situated on the Great Sound, across 


from Hamilton. Accommodations for up to 225 guests 
with meeting rooms for 450 persons. 


THE BELMONT MANOR GOLF AND COUNTRY CLUB, WARWICK, BERMUDA 
Represented by Leonard Hicks Jr. & Associates 


New York + Miami + Chicago «+ Washington + Atlanta + Detroit + Toronto 
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HOW ABOUT 
HOLDING 
YOUR 
MEETING IN 


island setting for 
| successful sales meetings, small con- 
ventions and directors’ sessions . 
beautiful scenery, comfortable cli- 
mate, fewest interruptions. Bermuda's 
only hours away from major cities in 
the United States and Canada. Just 3 
hours by air from New York, daily 
flights by trans-Atlantic airliners. A 
week-end away by luxurious ocean 
liner, sailings weeklyguys 


Recreation facilities Ag 
are superb. . . for aul 
golf, tennis, fishing, }}43 
swimming .. . for i al 
siening and dias 


have denching pa nightly entertain- 
ment. Bermuda is well experienced in 
expertly taking care of all the re- 
quirements of small or large groups. 
Rates are reasonable. 


FREE New 24-page booklet, 
“Bermuda . . . Headquarters for 
Memorable Meetings and Conven- 
tions.” Write for it today to: The 
Bermuda Conference Service (Room 
319) 620 Fifth Ave., New York 20,N.Y. 
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J he 
Bermudiana 


Bermuda's 
Newest, Finest 


CONVENTION HOTEL! 


Convenient location right in the 
heart of Hamilton, the new, mag- 
nificent BERMUDIANA...the multi- 
million dollar investment in 
gracious Island living that's slated 
for 1960's most successful conven- 
tions. Choice dates are now open 
... write today for full information. 


Carroll E Dooley, Mgr. Dir. 


% Convention Groups to 460. 


% 3 spacious Meeting Rooms, plus 
Committee Rooms, Complete Sound 
and Projection equipment. 


% Swimming Pool, Private Beach Club 
.. . Moongate and Sunken Gardens 


Nightclubs. 
% Completely Air Conditioned, indi- 
vidual control . . . most rooms with 


terrace or balcony. 


ROBERT REID ASSOCIATES, INC. 
Representatives 
610 Fifth Avenue, Rockefeller Center 
New York 20 PL 7-2444 
CHICAGO + MONTREAL + TORONTO 


BERMUDA 
continued 


Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 5 

Liquor: Served in hotel 

Charges for Mtg. Rms.: Usually none 

Net Exhibit Space: 2.000 sa. ft. 

Audio-Visual Aids: PA system, spotlights, projec- 
tors, blackboards 

Stage: Yes 

Sports Facilities: Swimming pool, private beach 
club, golf, tennis, shuffleboard, game room 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes (12x24) 

Sports Facilities: Golf, tennis, heated salt water 
pool, croquet, water skiing, boating 


The Castle Harbour (HSMA) 


See Advertisement, Page 230 


(Phone: 7661) 

Manager: John C. Fischbeck 

Sales Manager: Edwin K. Williams 

Convention Season: Al! year, except Easter season 

‘popes Group Accommodated: 500 (300 rooms, 
10 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: March to May—Single: 22.00- 
32.00; Double: 34.00-50.00; Suites: .00- 120.00. 
June to Feb.—Single: 20.00-30.00; Double: 32.00- 

- 120. 


48.00: Suites: 65, 
No. Mtg. Rms. & Capacity of Largest: | (250) 
No. Banquet Rms. & Capacity of Largest: 2 (400) 


Group Meal Rates: Breakfast: 2.00; Lunch: 2.50: 


Dinner: 5.00 
Liquor: Yes 
Charges for Mtg. Rms.: None 
Charges for Exhibit Areas: None 
Net Exhibit Space: 2,660 sq. ft. 


For top attendance, the Island's 
largest seaside resort . . . every 


finest beach, pool, golf, tennis, 
sailing. 300 rooms, air-conditioned, 
master chef cuisine. 


JouN C. FiscHBECK II, Gen. Mgr. 


Ask for Color Folders and 
Convention rates 


William P. Wolfe Org., Reps. 
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facility for a successful convention . . . 


500 Sth Ave., New York 36 LO 5-1114 | 
Boston, Chicago, Cleveland, Miami, Phila., Toronto 


Audio-Visua| Aids: Slide and movie projectors 
PA system, spotlights 

Stage: Yes A 

Sports Facilities: Swimming pool, beach, fishing, 
golf, tennis. shuffleboard 

Hotel Representative: Wi|liam P. Wolfe Organiza- 
tion (see pg. 29) 


Elbow Beach Surf Club 


(Phone: 4301; Telegraph: Elbow Beach) 

Manager: E. R. Hetland 

Convention Season: Nov. to March 

Largest Group Accommodated: 300 (150 rooms, 
6 suites available) 

Air Conditioning: 60 bedrooms, banquet rooms 

Convention Rates: Single: 22.00-30.00; Double: 
32.00-40.00; Suites: 45.00-50.00. Modified Ameri- 
can 

No. Mtg. Rms. & Capacity of Largest: 3 (200) 

No. ~~ Rms. & Capacity of Largest: | (200) 

Group Meal Rates: Breakfast: 2.00; Lunch: 2.50; 
Dinner: 4.00 

Liquor: Served in hotel 

hae =: for Mtg. Rms.: None 

Net Exhibit Space: 500 sq. ft. on one floor, in- 
cluded in meeting space 


Audio-Visual Aids: PA system, spotlights, lémm 
sound, 35mm slide projectors 

Stage: Available 

Sports Facilities: Tennis, shuffleboard, private 


beach, gameroom 
Hotel —_— Robert F. Warner, Inc. (see 
pg. 


Mid Ocean Club 


Tucker's Town (Phone: 7/11; Telegraph: Midoclub) 

Manager: Gordon D. Hutchings 

Convention Season: Jan., Feb., Aug., Sept., Oct. 
1-15, Dec, 15-31 

Largest Group Accommodated: 40 (20 rooms, | 
suite available) 

Air Conditioning: Some bedrooms 

Convention Rates: Single: |8-30.00; Double: 32.00. 
50.00; Suites: 60.00. Modified American 

No. Mtg. Rms. & Capacity of Largest: | (50) 

No. Banquet Rms.: | 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None usually 

Net Exhibit Space: None 

Audio-Visual Aids: Available 

Stage: No 

Sports Facilities: Golf, tenn!s, sailing, swimming 


Hotel St. George 


St. George's Parish (Phone: Bermuda 9143; Tele- 
graph: Dragon Bermuda) 

Manager: Richard Toohill 

Largest Group Accommodated: 175 (99 rooms) 

Air Conditioning: Banquet halls 

Convention Rates: Single: 14.00 to 20.00; Double: 
22.00 to 32.00; Modified American 

No. Mtg. Rms. & Capacity of Largest: 3 (175 

No. Banquet Rms.: 3 

Group Meal Rates: Lunch: 2.50; Dinner: 3.50 

Liquor: Served in hotel 

Charges for pes Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 2,275 sq. ft. all on one floor 
included in meeting room space 

Audio-Visual Aids: Blackboards, lecterns, PA sys- 
tem, spotlights 

Stage: Yes 

Sports Facilities: Golfing, ocean fishing, indoor 
swimming pool, tennis, shuffleboard, croquet, 
ping pong 


BAHAMA 
ISLANDS 


CAT CAY 
Cat Key Club (HSMA) 


See Advertisement, Page 232 


Manager: William Kenoyer 

Sales Manager: John F. Monahan 

Convention Season: Easter to late May, 
Dec. to late Jan. 

Largest Group Accommodated: 80 (100 
available) 

Convention Rates: 25.00 per person. American 
0. Mtg. Rms.: 

Liquor: Served at both Yacht Club and Kitten 
Key Bar 


early 


rooms 
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Splomial 
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"CA Gitt HOTELS “Center of Nassau’s fun and 
NASSAU, BAHAMAS night life. On 12-acre waterfront 
estate adjoining Bay Street, 
Bahamas’ famed shopping district. 
Completely air conditioned. Pool. 

2 private beaches. 9 hole par 3 
golf course. La Cage Supper Club. 
Britannia Bar and Hong Kong Room. 


YANKEE CLIPPER 


Ultra inodern hotel directly on 
the ocean’s edge. Deluxe air 
conditioned rooms and suites with 
private balconies and TV. 

Pool. Clipper Room for gourmet 
dining. Polynesian Room with 
South Seas Revue and dancing. 
Wreck Lounge. Coffee shop. 


JOLLY ROGER 


Exciting, intimate hotel with 
unusual swashbuckling decor. 
Directly on the beach. Pool. 
Completely air conditioned and 
TV in all rooms. Rogues Roost is 
; Florida’s most unusual after-dark 
sid supper club. 


ve  NOLLy ogee | 


And now...a NEW GILL HOTEL 


—s- FORT LAUDERDALE, FLORIDA - —, 
== Fe if] TRADE WINDS 
FORT LAUDERDALE, FLORIDA 
TH Directly on the Ocean 
— ‘oe ® New Pool @ Air Conditioned 


Startling continental atmosphere 
in the new PAMPAS ROOM. 


your convention will get 


SILVER PLATTER SERVICE 
at GILL HOTELS 


in Fort Lauderdale, Fla., and Nassau, Bahamas 


ESCAPE 


Charming hotel with an informal, 
tropical atmosphere. 9 hole pitch ‘n’ 
putt golf course. Pool. Outdoor 
Bali Bar featuring Caribbean enter- 
tainment. Nassau Room and 
Lounge. Completely air conditioned 
and TV in every room. 


FORT LAUDERDALE, FLORIDA 


For Full Information Write: Mr. Alan Bland, Group Sales Mgr., P. O. Box 38, Fort Lauderdale, Fla. 
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a PLEASURE wn 


at this PUSINESS 


complete resort hote/ 
in nearby NASSAU, Bahamas 


Directly on the ocean . . . set in 55 secluded acres 
just minutes from the heart of Nassau. Completely 
air-conditioned, with fully equipped meeting 
MEETINGS "oms.-- including separate Thatched-Roof 
Jungle Club accommodating up to 800. 


CONVENTIONS 


Cuisine and management in the classic Continental 
SALES tradition. Private beach, unique Vision-Level 
INCENTIVE Pool, Marine Bar, After-Deck Lounge and smart 
Empire Dining Room. Tennis, golf, deep-sea fishing, 


GROUPS 


water sports . . . sparkling nightly entertainment. 
Modified American or European Plan. 

L 

J 


Te MONTAGU 
Beach Hite 


NASSAU, BAHAMAS 


Full details, dates available from 

REGINALD G. NEFZGER, General Manager 

U. S. Representative: WILLIAM P. WOLFE ORGANIZATION: in New York 
Philadelphia * Boston * Chicago * Cleveland * Miami * Toronto * Montreal 


eee ---4 


: ADD A CRUISE TO NASSAU! 
via &% FLORIDA from Miami 


' 
' 
' 
' 
' 
1 
! 
ARRANGE for your members to come a few days early—or stay 1 
later for needed relaxation—and grab this chance to see colorful, 
' 
1 
' 
t 
' 
' 
| 
! 
' 


34. 


foreign Nassau! 3-day crvise includes two nights at sea, two days 


EEOC and a night in Nassau. 
STATEROOMS 


ROUND TRIP $39 up AIR-CONDITIONED dining room and cocktail lounge. Dancing to 
ship's orchestra. Entertainment. All meals—the ship is hotel all the way. 


FOR COMPLETE INFORMATION WRITE 
P.O BOX 1349 
RO STEAMSHIP COMPANY miami 8, FLORIDA' 


| 


| 


BAHAMA ISLANDS 
Cat Cay continued 


Audio-Visual Aids: l6mm projector & screen, PA 
system, spotlights 

Sports Facilities: Golf, tennis, bath, swimming 
pool & skeet shooting 

Hotel Representatives: Robert F, Warner, Inc.; 
Oliver-Kermit Hotel Associates, Inc.; Premier 
Hotel Representatives, Inc. (see pg. 


GRAND BAHAMA 


Airlines: Mackey from Miami, Fort Launderale, 
West Palm Beach, BOAC from Miami, Nassau 


Jack Tar's Grand Bahama Club 
West End (Phone: Plaza 7-3457, Miami; Teletype: 
MM.-130 


Manager: C. C. McInnis 

Sales Manager: Frederick R. Merritt 

Largest Group Accommodated: 700 (350 rooms, 
20 suites available) 

Air Conditioning: Bedrooms, banquet halls 

Convention Rates: Single: 21.00: Double: 30.00- 
32.00; Suites: 10.00-12.00 additional. Add 6.00 
per day for winter rates 

No. Mtg. Rm. & Capacity of Largest: 7 (630) 

No. Banquet Rms. & Capacity of Largest: 3 (300) 

Group Meal Rates: Breakfast: |.00; Lunch: 2.00; 
Dinner: 3.75 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

be aa for Exhibit Areas: |.00 per day per front 
t. 

Net Exhibit Space: 18,000 sq. ft. on one floor 

Audio-Visua} Aids. PA system, spotlights, l6émm 
standard and cinema-scope slide projector, 
screen 

Stage: Yes 

Sports Facilities: Game, reef and bone fishina. 
swimming, bicycling, tennis, skin diving, golf, 
boating 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


NASSAU 


Airlines: Cubana, Mackey, PAA, TCA 


British Colonial Hotel (HSMA) 
See Advertisement, Page 231 


Mariborough (Phone: 3301) (Telegraph: Britcol) 

Manager: Scotty Anderson 

Reservation Mgr.: Ralph Marden 

Convention Season: May 15-Dec. | 

a ae Group Accommodated: 600 (300 rooms, 

suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 17.00; Double: 28.00; 
Suites: 40.00. Modified American 

No. Mtg. Rms. & Capacity of Largest: 5 (600) 

No. Banquet Rms. & Capacity of Largest: 5 (500) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, spotlights, projec- 
tor, screen, blackboards, easels 

Stage: Available 

Sports Facilities: Tennis, fresh water pool, private 
beach, Fae 3 golf course, putting green, water 
skiing fishing. aolf 

Hotel Representatives: Jim Mills & Associates, 
Inc., Robert F, Warner, Inc. (see pg. 29) 


Emerald Beach Hotel (HSMA) 
See Advertisement, Page 233 


(Phone: 5195) (Telegraph: EMBEACH) 
Manager: Wesler T. Keenan 
Convention Season: Al| year except Feb. and 
10° suites available) 
Air Conditioning: Entire hotel 
Lar - Group Accommodated: 600 (250 rooms, 
arc 
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Convention Rates: May | to Nov. 30—Single: 20.00- Largest Group Accommodated: 200 (84 rooms, Charges for Mtg. Rms.: None 
00-40 i 


24.00; Double: 36. .00; Suites: 25.00 extra. 48 suites available Charges for Exhibit Areas: None , 
Dec. | to Apr. 30—Single: 30.00-40.00; Double: Air Conditioning: | banquet room, all bedrooms Audio-Visual Aids: |émm sound and silent pro- 
45.00-50.00; Suites: 35.00 extra No. Mtg. Rms. & Capacity of Largest: 2 (200) jectors, PA system, spotlights 
No. Banquet Rms. & Capacity of Largest: 2 Ain No. Banquet Rms. & Capacity of Largest: 2 (400) Sports Facilities: Swimming pool and nearby 
No. Mtg. Rms. & Capacity of Largest: 2 (600) Group Meal Rates: Breakfast: 2.50; Lunch: 3.00; beach, golf, fishing, tennis ‘ 
Group Meal Rates: Breakfast: 2.00; Lunch: 3.50; Dinner: 6.00 Hotel Representative: Jim Mills & Associates, Inc. 
Dinner: 6.00 Liquor: Served in hotel (see pg. 29) 


Liquor: Served in hotel 
Charges for Mtg. Rms.: None 


SSeS Completely Air Conditioned 


and 
Associates, Inc, (see pg. 29) 


Fort Montagu Beach Hotel 
(HSMA) 


See Advertisement, Page 232 
(Phone: 3341) 


Manager: Reginald G: Nefzger 

Convention Season: All year except Feb. | to 
March | 

Largest Group Accommodated: 360 (220 rooms, 
some suites available) 

Air Conditioned: Entire hotel 

No. Mtg. Rms. & Capacity of cages 6 (800) 

No. eee Rms. & Capacity of — 3 (500) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 6.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 3,000 sq. ft. on one floor, 
included in meeting space 

Audio-Visual Aids: PA system, spotlights, !émm 
projector 

Stage: Available 

Sports Facilities: Swimming pool, sea bathing, 
Heese tennis, sailing, golf, putting, shuffle- | 
board, bicycling, water skiing, archery, ping | 
pona. skin diving | 

Hotel Representative: William P. Wolfe Organiza- | 
tion (see pg. 29) 


The Royal Victoria Hotel Wesler T. Keenan, General Manager. Offices: New York, MUrray Hill 8-0130; Chicago, WHitehal 
Phone: 283! 4-7077; Detroit, WOodward 2-2700; Washington, D.C., MEtropolitan 8-3492; Miama, PLaza 4-166% 
M 7 F k A. McHugh Atlanta, JAckson 4-3486; Toronto, Ont., EMpire 3-1648. 

anager: Fran . McHug 


Convention Season: All year except Feb., March, 
April Ee 


I NHERE will you get more done 


ase danke | WHILE you have more tun? 


For Your Next Meeting 


More and more business executive heads 
are finding that “getting away from it all” 
by themselves in the right place to crack 
a “tough nut” or map out a company 
program is the soundest sort of business 
investment. 

It would be difficult to find a “righter” 
place than Cat Cay out-of-season. The 
fact that Cat Cay is an island, its prox- 
imity to Miami (only thirty minutes by 
air), the absence of intra-island tele- 
phones, making almost impossible the in- 
terruptions and distractions which are the 
bane of so many conference sites, and the 


facilities for taking care of groups up to 
seventy-five, make Cat Cay little short 
of perfect for business meetings. 


Work mornings, play the rest of the 
day, “sleep like a log” at night and return | AND THE BAHAMAS 
to the office rested and refreshed with 
your business problems licked. 


Lj t a 


You accomplish more on the agen- The Bahamas are near by plane or 
Write: MANAGER, CAT KEY da because you relax so enjoyably _ship...and no passports are needed 
P.O. BOX 1191 during the hours in-between! for American or Canadian citizens. 


MIAMI ; . 
> FLORIDA For complete information: 


Cat Koy Club, NASSAU, BAHAMAS, DEVELOPMENT BOARD 


bal bay L&R MIAMI CHICAGO NEW YORK DALLAS 


608 First Natl. 1230 Palmolive Bldg. 307 British Empire Bldg. Adolphus Hotel Arcade (1406) 
Bank Bldg. TORONTO: 707 Victory Bidg. 
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WHERE TO GO 
FOR YOUR NEXT 
GROUP MEETING 

OR 
SALES INCENTIVE 


The ever-popular answer: 
The ARAWAK — unparal- 
leled as an elegant, fun- 
filled place for meetings of 
this kind. On Jamaica's 
smart fashionable North 
Shore. Completely air-con- 
ditioned: 176 balconied 
rooms: beach, pool, horse- 
back riding, tennis, pitch 
'n’ putt and driving range, 
fishing, water-skiing, Jippi 
Jappa Lounge, fabulous 
Limbo Room Supper Club! 


For full information 
cal/ our 
National Representatives: 


LEONARD HICKS, JR. & ASSOC. 
New York, MU 8-0123 
Chicago, MO 4-5100 

Miami, PL 4-1667 
Detroit, WO 2-2700 
Washington, D. C., EX 3-6481 


OCHO RIOS,JAMAICA,W.I. 


Robert M. Souers, 
General Manager 


JAMAICA 


Jamaica Tourist Board 
P. O. Box 284 
A. B. Issa, Chairman 


KINGSTON 


Alrlines: Avianca, PAA, TCA 


Myrtle Bank Hote! 
Kingston (Phone: 468!) 


Manager: S. G. L 

Convention Sencen: Ail year 

Largest Group Accommodated: 205 (100 rooms 
available) 

Convention Rates: From 11.00 per person. Amer- 
ican 

Liquor: Served in hote} 

Charges for Banquet & Mtg. Rms.: None 

Sports Facilities: Swimming, fishing, riding, golf, 
tennis, badminton 

ie Representative: Utell International (see pg. 

) 


MONTEGO BEACH 


Airlines: DAL, PAA, TCA 


Bay Roc Hotel 


Montego Bay (Phone: 2/8!) 
Manager: H. Metcalfe 
Sales Manager: Donald deLisser 
Convention Season: April to Dec. 
Largest Group Accommodated: 150 (75 rooms and 
2 suites available) | 
Air Conditioning: Bedrooms | 
Convention Rates: Single: 16.00; Double: 30.00; 
Suites: 35.00. American | 
No. Mtg. Rms. & Capacity of Largest: 2 (120) 
No. Banquet Rms. & Capacity of Largest: | (120) 
Group Meal Rates: Breakfast: 1.50; Lunch: 3.00 
Dinner: 5.00 "tea 22, 
Liquor: Served in hote| re 
Charges for Mtg. Rms.: None | 
Audio-Visual Aids: Spotlights ei 
Sports Facilities: Golf, tennis, riding Be 
Hotel Representatives: Robert F. Warner, Inc., Z ‘ 
William P. Wolfe Organization (see pg. 29) 
ALL... 


... but never anything—any place— 
like The New Marrakesh for its Pre- 
miere Season opening in January, 1960! 
The Marrakesh is new! exciting! 
No. Mtq. Rms. & Capacity of Largest: | (200) striking! refreshingly different! In an 
Croup Se oe Breakfast: 2.00; Lunch: 5.00; exotic foreign land, built on a pictur- 
inner: : ponds 
Cherge for i dy sts esque hillside of natural enn that 
Charges for Exhibit Areas: None slopes to the edge of Jamaica’s blue 
wf? gg aE . = er Caribbean Sea. Breathtaking in archi- 
riding, crocodile shooting, swimming tecture, decor, and furnishings. Guest 
Hotel Representative: Oliver-Kermit Hotel Asso- p h 
ciates, Inc. (see pg. 29) rooms without equal! Each includes a 
step-down sitting room, a huge terrace 
OCHO RIOS and a magnificent sunken Grecian Bath. 
Perfect for groups up to 500, and 
Arawak Hotel with exciting native entertainment, 
See Advertisement, Page 234 free-port shopping, fabulous water 
Memmee Sey (Phone: St. Ann's Bey 333) sports, the Marrakesh is a Sales Incen- 
tive Prize without equal! 


Half Moon Hotel 

Montego Bay (Phone: 2/41) (Halfmoon) 

Manager: Harold H. DeLisser 

Convention Season: April 15 to Dec. 15 

Largest Group Accommodated: |76 (88 rooms, 4 
suites available) 


Gen. Manager: Robert M. Sovers 

Convention Season: All year 

a ir Group Accommodafed: 350 (174 rooms, 
| 


suites available) 
Air Conditioning: Bedrooms, | banquet hall 
Convention Rates: Winter—Single: 40.00; Double: 
53.00. American, Summer—Single: 18.00; Double: 
30.00. Modified American 


For information, write, wire 

or phone collect: 

Jack M. Slone, Director of Sales 
Shelborne Hotel Miami Beach, Fla. 
JEfferson 1-1271 


No. Mtg. Rms. & Capacity of Largest: 2 (350) 
No. Banquet Rms. & Capacity of Largest: 2 (500) The NEW 


Group Meal Rates: Breakfast: 1.50; Lunch: 3.50; 
Dinner: 5.00 
apars Served te betel HOTEL Completely Air-Conditioned 


Ocho Rios Shore, Jamaica, B.W.I. 


A RESORTS INTERNATIONAL HOTEL 
In Miami Beach, The Shelborne 
Atop Lookout Mt., Castle In The Clouds 


Charges for Mtg. Rms.: None 


Audio-Visual Aids: PA system, spotlights, lémm 
projector 


Stage: Yes 


Sports Facilities: Tennis, swimming, horseback rid- 
ing, pitch & putt, shuffleboard, ping pong 
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Sports Facilities: Tennis, swimming, pitch & putt, 
shuffleboard, volley ball, water skiing, skin div- 
ing, deep sea fishing, bicycling, croquet 

Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29 


Tower Isle Hotel 

(Phone: Ocho: Rios 271-273) 

Manager: Don Bardowell 

Convention Season: April |6-Dec. 15 

Largest Group Accommodated: 216 (100 rooms 
available 

Convention Rates: 14.00 per person. American 

No. Mtg. Rms. & Capacity of Largest: | (350) 

No. Banquet Rms. & Capacity of Largest: | (250) 

Group Meal Rates: Breakfast: |.75; Lunch: 3.50; 
Dinner: 4.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Audio-Visua| Aids: PA systems, spotlights 

Stage: Yes 

Sports Facilities: Deep sea fishing, golf, horse. 
back riding, swimming, badminton, tennis 

Hotel Representative: Utell International (see pg. 
9 


CUBA 


HAVANA 


Airlines: BNF, Cubana, DAL, Mackey, NAL, PAA 
Steamships: P. & O 


Capri Hotel 
See Advertisement, Pages 17, 18, 19, 20 
Hotel Representative: Premier Hotel Representa- 
tives, Inc. (see pg. 29 
N & 2ist Sts. 
Manager: Bertin Perez 
Sales Manager: Juan Tacon 
Convention Season: All year 


Largest Group Accommodated: 300 (100 rooms, 
20 suites available) 


25.00; Suites: 25.00. 
Single: 12.00; Double: 14.00; Suites: 36.00-70.00. 
European. 
No. Mtg. Rms. & Capacity of Largest: | | 
No. Banquet Rms. & Capacity of Largest: 3 (500) 
Group Meal Rates: Breakfast: 1.50; Lunch: 3.00; 
Dinner: 4.50 
Liquor: Served in hotel 
Charges for Mtg. Rms.: Vary 
Charges for Exhibit Areas: Vary 
Net Exhibit Space: 3,174 sq. ft. on two levels 
Audio-Visual Aids: PA stage, spotlights 
Stage: Portable 
Sports Facilities: Swimming poo! 
Hotel Representative: Premier Hotel Representa- 


Habana Hilton (HSMA) 


See Advertisement, Pages 17, 18, 19, 20, 33, 225 

Manager: Jose Menendez 

Sales Manager: Fernando Hoffmann 

Convention Season: All year 

Largest Group Accommodated: 700 (350 rooms, 

suites available) 

Air Conditioning: Yes 

Convention Rates: Suites: 34.00-50.00; April 15 to 
Dec. 15—Single: 11.00; Double: 14.00. Dec. 15 to 
April 15—Single: 16.00; Double: 20.00. European 

No. Mtg. Rms. & Capacity of Largest: 7 (1,900) 

No. Banquet Rms. & Capacity of Largest: 7 (!,250) 

Group Meal Rates: Breakfast: |.95; Lunch: 3.00; 
Dinner: 6.00 

Liquor: Yes 

Charges for Mtg. Rms.: 50.00-400.00 

Charges for Exhibit Areas: 50.00-400.00 

Net Exhibit Space: 22,743 sq. ft. on more than one 
floor 

Audio-Visual Aids: PA system, spotlights, 16, 35mm 
projectors 

Stage: Yes 

Sports Facilities: Swimming pool, golf, deep-sea 
fishing, tennis, riding, sailing 


Havana Riviera (HSMA) 


See Advertisement, Pages 17, 18, 19, 20 
Vedado on the Malecon (Phone: FRanklin 1|-2573 
in Miami) 
Manager: Fred Pinto 
Sales Manager: Jim Mills 
Convention Season: All year 
Largest Group Accommodated: 700 (368 rooms, 


Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 

Liquor: Served in hotel 

Net Exhibit Space: 4,200 sq. ft. 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes ange : : 

Sports Facilities: Ocean bathing, swimming pool, 
fishing 

Hotel Representatives: John A. Tetley Co.. Inc., 
Jim Mills & Associates, Inc., Leonard Hicks, Jr, 
and Associates, Inc. (see pg. 29) 


Hotel Nacional de Cuba 
(HSMA) 


See Advertisement, Pages 17, 18, 19, 20 
Callies 21 (Phone: U-8981; Telegraph: Naclhotel) 


Manager: William Land 

Saies Manager: Joseph Brosnan 

Convention Season: All year 

Largest Group Accommodated: 650 (400 rooms, 
48 suites available) 

Convention Rates: April |! to Dec. 1!4—Single: 
9.00-13.00; Double: 12.00-16.00; Suites: 27.00-29.00. 


Dec. 15 to April 10—Single: 18.00-28.00; Double: 
25.00-33.00. European 

Air Conditioning: Entire hotel 

No. Mtg. Rms. & Capacity of Largest: 5 (400) 

No. Banquet Rms. & Capacity of Largest: 5 (300) 

Group Meal Rates: Breakfast: 1.50; Lunch: 3.00; 
Dinner: 5.00 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 5.000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf, swimming pool, shuffle- 
board 


Sevilla-Biltmore Hotel 
See Advertisement, Pages 17, 18, 19, 20 
On the Prado (Phone: M-9961!) 
Manager: Manuel! Garcia 
Sales Manager: Manuel Valdés 
Convention Season: Al! Year 


10 REASONS 


why you should hold your 
next sales meeting in Jamaica 


NEW YORK @ 


NEW ORLEANS 


it] Jamaica offers superb fa- 
cilities for meetings large or 
small—the business part of 
your meeting will run like 
clockwork. 

@ Jamaica is an exciting, 
friendly and “foreign” place 
to be —the pleasure part of 
your meeting will be unfor- 


gettable. 


© Jamaica is mere hours by 
air from everywhere. 

© Jamaica is mot expensive 
—why hold your meeting 
P é 

just anywhere when you can 
hold it somewhere — and for 
no more ? 


5] Jamaica is a free port with outstanding bargains in fine merchandise 
from all over the world —watches, cameras, perfume, liquor, etc. Your 
meeting in Jamaica has an incentive plan built right in! 


@ Jamaica enjoys dependable weather. If the weatherman himself had 
to schedule a sales meeting, he would probably schedule it here. 


@ Jamaica has 1001 things to do and see when business is finished. 


We defy you to be bored. 


© Jamaica is old-fashioned in the sense that it really wants to please 
you, and doesn’t just pretend to. The difference is apparent instantly. 


© Jamaica is the place pirates used to hold their own sales meetings 
in days of yore. Pirates could go anywhere. They came here. 


@ Jamaica has tourist offices in major cities. They'll bend over back- 
wards to make your meeting a rouser. So will your travel agent. 


come to Jamaica — it’s no place like home 


16 suites) 
Air Conditioning: Entire hotel 
No .Mtg. Rms. & Capacity of Largest: 7 (550) 
No. Banquet Rms.: 5 


JAMAICA IN THE WEST INDIES + Jamaica Tourist Board +» New York 
Chicago + Miami + Toronto + Canada «+ Kingston, Jamaica, W. |. 
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CUBA 
Havana continued 


Largest Group Accommodated: 200 (200 rooms, 
15 suites available) 

Alr Conditioning: Some bedrooms 

Creates Rates: Summer—Single: 5.00-7.00; Dou- 
ble; 7.00-9.00; Triple: 9.00-11.00; Winter—Single: 
8.06. 10;00: Double: |0.00-! 2.00; Triple: 12.00-14.00 

No. Mtg, Rms. & Capacity of Largest: 2 (300) 

No. Banquet Rms. & Capacity of Largest: 2 ( Fy 

Group Meal Rates: Breakfast: 1.00; Lunch: 2.00 
Dinner: 3.00 

Liquor: Yes 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: Yes 


at the beautiful, world famed 


| ol, Rael wv 


\Ghotec 


PORT-AU-PRINCE 
Haiti's Most Luxurious Hotel 


Now under American 
management 


Ideally situated on a cool mountain- 
side 1,200 feet above sea level, this 
year-round resort is truly a para- 
dise — place for groups not 
more than 75 persons. Renowned 
for its warm Haitian hospitality, 
personal service, its fine food pre- 
pared in international style, and a 
friendliness that delights all, El 
Rancho Hotel provides an unusual 
opportunity to meet, work and relax 
in the most beautiful and unique 
surrounding imaginable. El Rancho 
is so foreign... s0 near... 80 
easy to reach! 


For complete information 
contact our representative 


UTELL INTERNATIONAL 
Essex House, New York 19 


or write direct to 


EL RANCHC HOTEL 
Port-au-Prince, Haiti 


Audio-Visual Aids: 
system, spotlights 
Stage: Yes 


lémm projector, screen, PA 


VARADERO BEACH 


Airlines: Cubana 


Hotel Varadero Internacional (HSMA) 

(Phone: 260; Telegraph: Varain) 

Manager: Martin 8. Jacobs 

Convention Season: All year 

Largest Group Accommodated: 350 (163 rooms, 
8 suites available) 

Air Conditioning: Entire hotel 

Convention Rates: May to Dec.—Single: 9.00-11.00; 
Double: 13.00-15.00; Dec. 15 to April 15—Single: 
17.00-19.00; Double: 19.00-21.00; Suite: 42.00 

No. Mtg. Rms. & eapoesy of Largest: 2 {450 

No. Banquet Rms. & Capacity of Largest: | (450) 

Group Meal Rates: Breakfast: .65; Lunch: 1.50: 
Dinner: 3.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: 5,800 sq. ft. on one floor. 
Separate area 

Audio-Visual Aids: PA system, spotlights, l6émm 
projector, screen 

Stage: Available 

Sports Facilities: Beach, pool, pitch and putt, 
tennis, shuffleboard, ing pong, deep sea fish: 
ing, water skiing, sailboating 

Hotel Representatives: Jim Mills & Associates, 
Inc., Leonard Hicks, Jr. and Associates, Inc. 
(see pg. 29) 


Varadero Oasis 

(Phone: 290) 

Manager: Julio C. Pérez 

Convention Season: Al! year 

Largest Group Accommodated: 250 (130 rooms 
available) 

Liquor: Served in hotel 

Audio-Visual Aids: Projectors, PA system, spet- 


lights 
Sports Facilities: Swimming, fishing 


DOMINICAN 
REPUBLIC 


CIUDAD TRUJILLO 


Airlines: CBA, PAA 
Steamships: Dominican 
Line 


Republic Steamship 


Embajador Intercontinental (HSMA) 


Manager: Thomas Mueller 

Sales Manager: John Hanneman 

Convention Season: Al! year 

io, Group Accommodated: 500 (310 rooms, 

suites available) 
Air Conditioning: Entire hotel 
a yy o_o Single: 7.50-9.50; Double: |1.00- 
rope 

No. Mtg. tty re Capacity of Largest: 2 (500) 

No. Banquet Rms. & Capacity of Largest: 2 (500) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.50; 
Dinner: 4.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: Vary 

Audio-Visual Aids: PA system, spotlights 

Stage: Outdoors 

Sports Facilities: Golf, swimming, fishing, tennis, 
shuffleboard 


Jaragua Intercontinental 


Manager: George M. Markides 

Convention Season: All year 

Largest Group Accommodated: 400 
suites available) 

Air Conditioning: 100 bedrooms 

Convention Rates: 15 to 40 persons—Single: 9.00; 
Double: 11.00. 41 to 80 persons—Single: 8.00: 
Double: 10.00. 81 or more persons—Single: 7.00; 
Double: 9.00. European 

No. Mtg. Rms. & Capacity of Largest: 2 (300) 

No. Banquet Rms. & Capacity of Largest: 2 (200) 

Group Meal Rates: Breakfast: 1.50; Lunch: 3.50; 
Dinner: 5.00 

Liquor: Served in hotel 


(250 rooms, 4 


SALES MEETINGS/Part II 


Net Exhibit Space: 1,687 sq. ft. on two floors 
Audio-Visual Aids: PA system, spotlights 

Stage: Yes (192 sq. ft. 

Sports Facilities: Tennis, swimming — pools and 


HAITI 


PORT-AU-PRINCE 


Airlines: Delta, PAA 
Steamers: Panama Line, Alcoa S.S. 


Beau Rivage 


Manager: Mrs. Raymond Roy 

Convention Season: All year 

Largest Group Accommodated: 80 (40 rooms 
available) 

Convention Rates: Summer—Single: 7.00-13.00; 
Double: 13.50-23.00; Suites: 14.00-25.00. Winter— 
yt aaa Boule: 16.00-27.00; Suites: 


No. Mtg. Rms. & Capacity of Largest: 2 (100) 

No. Banquet Rms. & Capacity of Largest: 2 (100) 

Group Meal Rates: Breakfast: 1.00; Lunch: 2.50; 
Dinner: 

L'quor: Served in hotel 

Net Exhibit Space: 3,000 sq. ft. on one floor 

Audio-Visual Aids: PA ale, spotlights 

Stage: Available 

seam Facilities: Sailing, fishing, hunting, spear 
ishing 


Hotel Castel-Haiti 


Manager: C, De La Fuente 

Convention Season: Sept. !-Dec. !, April-June 

Largest Group Accommodated: # (30 rooms, 3 
suites available) 

Air Conditioning: 20 bedrooms, | banquet hall 

ae Rates: Single: —— 12.00; Double 

.00-22.00. Modified Americ 

No Mtg. Rms. & Capacity of ‘Larqeek | (60) 

No. Banquet Rms.: | 

Group Meal Rates: Breakfast: 1.25; Lunch: 1.50; 
Dinner: 3.00 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Liquor: Served in hotel 

Net Exhibit Space: 3,000 sq. ft. on one floor 

Audio-Visual Aids: PA a, spotlights 

Stage: Available 

Sports Facilities: By arrangement with clubs 


El Rancho Hotel 


See Advertisement, Page 236 


President: Ben Shindler 

Resident Manager: Thomas Dell 

Convention Season: All but May-Nov. preferable 

Largest Group Accommodated: 1/0 (55 rooms, 3 
suites available) 

Air Conditioning: 45 bedrooms 

Convention Rates: Apri! 15 to Dec. |!4—Sing/ 
15.50; Double: 25.50; Single Suite: 34.00; Double 
Suite: 42.50. Winter rates quoted on request. 
American 

No. Mtg. Rms. & Capacity of Largest: 2 (200) 

No. Banquet Rms. & Capacity of Largest: | (200) 

Group Meal Rates: Breakfast: 2.00; Lunch: 3.00; 
Dinner: 4.50. Special rates will be quoted for 
banquet functi ons, etc. 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: None 

Net Exhibit Space: |,000 sq. ft. on one floor—mini- 
mum 

Audio-Visual Aids: PA system, spotlights, 35 & 
16mm projectors, slide projector 

Stage: Available 

Sports Facilities: Swimming, tennis, sailing, snork- 
ng, spear fishing, riding 

Hotel Representatives: Ute!! International, Leonard 
Hicks, Jr. and Associates, Inc. (see pg. 29) 


Hotel Ibo Lele 


(Phone: 7287, 7886) 

Manager: Andre Roosevelt 

Sales Manager: Robert Baussan & Franck E. Roy 

Convention Season: May, June, Sept.-Nov. 

Largest Group Accommodated: 75 (30 rooms, 
10 suites available) 

Convention Rates: Single: 16.00-20.00; Double: 
28.00-32.00; Suites: to 38.00. Modified American 

No. Mtg. Rms. & Capacity of Sarees est: 2 Se 

No. Banquet Rms. & Capacity of Largest: 

Group Meal Rates: Breakfast: 1.50; ae 3.50; 
Dinner: 5: 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None ‘ 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Fishing, tennis, spear fishing, 

swimming pool, ping pong, shuffleboard 
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Hotel Riviera d'Haiti 


Convention Season: All year 
Largest Group Accommodated: 220 
vention Rates: Summer—Single: 12.00-16.00; 
Double: 22.00-28.00; Suites: 34.00-75.00. Modified 
American. 
No. Mtg. Rms. & Capacity of Largest: 3 (250) 
No. Banquet Rms. & Capacity of Largest: 4 (500) 
Liquor: Served in hotel 
Audio-Visual Aids: PA system 
Sports Facilities: Fishing, swimming, boating 
Hotel Representative: Leonard Hicks, Jr. and 
Associates, Inc. (see pg. 29) 


Villa Creole 


Manager: Dr. Reindal! Assad 

Convention Season: May thru November 

Largest Group Accommodated: 75 (35 rooms, 2 
suites available) 

No. Mtg. Rms. & Capacity of Largest: 2 (80) 

No. Banquet Rms. & Capacity of Largest: 2 (80) 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Swimming, tennis, golf, water 


MEXICO 


ACAPULCO 


Airlines: Aeronaves, Aerolineas Mexicanas 


Ambassador Hotel 


Manager: George De Kiss 

Sales Manager: Camilo Cervera Roberts 

Convention Season: March |5-June 15, Aug. I5- 
Nov. 15 

Largest Group Accommodated: !00 (50 rooms 
10 suites available 

Air Conditioning: Entire hotel 

Convention Rates: Single: 7.00; Double: 
Suites: 12.00 


Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Charges for Exhibit Areas: 16.00 

Net Exhibit Space: 160 sq. ft. on two floors. 
Separate area 

Audio-Visual Aids: PA system, spotlights 

Sports Facilities: Golf, swimming, fishing, water 
sports 

Hotel Representatives: Utel! International, John 
A. Tetley Co., Inc., Jim Mills & Associates, Inc. 
Robert F, Warner, Inc. (see pg. 29) 


Hotel Club De Pesca 


Costera Miguel Aleman (Phone: !7-9!) 

Manager: Guillermo Moreno 

Convention Season: Al! year 

Largest Group Accommodated: 1/35 (60 rooms, 6 
suites available) 

Air Conditioning: Entire hotel 

Convention Rates: Single: 13.460-20.00: Double: 
24.80-27.20; Suites: 32.00-50.00. American 

No. Mtg. Rms. & Capacity of Largest: 2 (150) 

No. Banquet Rms.: 2 

Group Meal Rates: Breakfast: 2.40; Lunch: 2.80; 
Dinner: 3.60 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Net Exhibit Space: 250 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights, |émm 
projector 

Sports Facilities: Swimming, sailing, water-skiing, 
golf, little golf, ping pong, billiards, fishing 

Hotel Representatives: Utell International, Leonard 

icks, Jr, and Associates, Inc. (see pg. 29 


El Presidente 


See Advertisement, Page 238 
Manager: Jose F. Gilly 
Convention Season: Al! year except Dec. 20-Jan. 
20, Feb. I-March 15 
Largest Group Accommodated: 400 (150 rooms 
10 suites available) 
Air Conditioning: Bedrooms, banquet halls 
Convention Rates: On request 
No. Mtg. Rms. & Capacity of Largest: 4 (450) 
No. Banquet Rms.: 4 
Liquor: Served in hotel 
Charges for Mtg. Rms.: None 
Audio-Visual Aids: 16 mm projector 
spotlights 
Stage: Yes 
Sports Facilities: Water sports, golf, tennis, 
pools, private beach 
Hotel Representative: Ute!! International 
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Pierre Marques 


See Advertisement, Page 237 

(Phone: 14-91; Telegraph: Piermar) 

Manager: hCarles F. Rogers 

Convention Season: Apri! to Dec. |5 

Largest Group Accommodated: 200 (93 rooms, 8 
suites available) 

Air Conditioning: Bedroom, banquet hall 

Convention Rates: Single: 18.00-20.00; Double: 
28.00-32.00. American or modified American if 
requested 

No. Mtg. Rms. & Capacity of Largest: | (200) 

No. Banquet Rms. & Capacity of Largest: | for 
lunch or breakfast: Dinner functions up to 
served around pool 

Group Meal Rates: Breakfast: !.50; Lunch: 2.50; 
Dinner: 4.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: PA system 

Sports Facilities: Swimming, tennis, golf, water 
skiing, skin diving, sailing 


Prado Americas He?t<l 


Manager: Enrique Rangel A. 

Convention Season: Easter Sunday to Dec. 20 

Largest Group Accommodated: 230 (11/5 rooms, 
available) 

Air Conditioning: Some bedrooms 

Convention Rates: Single: 12.00 to 16.80; Double: 
24.00 to 27.20; Suites: 27.20 to 30.00. American 

No. Mtg. Rms. & Capacity of pf pon 2 (400) 

No. Banquet Rms. & Capacity of Largest: 4 (400) 

Group Meal Rates: Breakfast: 1.60; Lunch: 2.40; 
Dinner: 3.20 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Audio-Visuaj Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Swimming, golf, fishing 


CHIHUAHUA 


Railroads: Nat. Rys. Mex.; C. M, & O. 


Hotel Palacio Hilton 


See Advertisement, Page 33 


Libertade Independencia (Phone: 23-36 to 23-40) 

Manager: Carlos Roca Garcia 

Convention Season: All year 

Largest Group Accommodated: 252 (126 rooms 
4 suites available) 

Air Conditioning: 102 bedrooms, banquet rooms 
Convention Rates: Single: 4.40 to 6.00; Double: 
5.60 to 6.40; Suites: 6.00 to 7.20. European 

No. Mtg. Rms. & Capacity of Largest: 2 (300) 

No. Banquet Rms. & Capacity ot Largest: 4 (300) 

Group Meal Rates: Breakfast: .80; Lunch: 1.20; 
Dinner: !.20 


Liquor: Served in hotel 
Charges for Mtg. Rms.: None when banquet 


serve 
Audio-Visual! Aids: PA system, spotlights 
Sports Facilities: Boating, swimming, water skiing 


CUERNAVACA 


Railroads: Nat. Rys. Mex. 


Chulavista Hotel (HSMA) 


g. Rms. & Capacity of Largest: 4 (500 
No. Banquet Rms. & Capacity of Largest: | (500) 
Rates for Meals: Breakfast: 1.00; Lunch: 1.80; 
Dinner: 1. 
Liquor: Served in hotel 
Sports Facilities: Swimming 


Hotel Marik Plaza 


(Phone: 1-16 or 1-27) 

Manager: Seymour L. Ruben 

Convention Season: All year 

Largest Group Accommodated: 200 (40 rooms, 
13 suites —4 

Convention Rates: Single: 7.00; Double: 12.00; 
Suites: 15.00, American 

No. Mtg. Rms. & yy eet of Largest: 2 (300) 

No. Banquet Rms, & Capacity of Largest: 3 (350) 

Group Meal Rates: Breakfast: .75; Lunch: 1.80; 
Dinner: 1.80 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

ores for Exhibit Areas: None 

Net ibit Space: 3,000 sq. ft. on one floor, in- 
cluded in meeting space 

Audio-Visual Aids: PA system, spotlights 

Sports Facilities: Swimming, water skiing, horse- 
back riding, tennis 


MEXICO CITY 


Railroads: Mex.; Nat. Rys. Mex. 

Airlines: Aeronaves, Aerolineas Mexicanas, AAL, 
CMA, Cubana, CPA, EAL, Guest, PAA, TACA, 
WAL 


Hotel Alffer 
See Advertisement, Page 238 
Manager: Jorge Gonzales 
Convention Season: Al! year 
Largest Group Accommodated: 350 (150 rooms, 6 
suites available) 
Air Conditioning: Bedrooms, banquet halls 


PIERRE MARQUES 


The Ultimate in Acapulco, Mexico! 


This internationally renowned luxury re- 
sort invites groups up to 200 for sales incen- 
tive programs, conventions, board or sales 
meetings. The facilities are private and 
self-contained. The entire hotel is air- 
conditioned. Two swimming pools. Private 
beach. Fabulous fishing. Golf. Tennis 
courts. Free bus transportation. 


For special group plan rates and brochure, 
write our U.S. Representatives. 


Robert F. Warner, Inc. 
New York + Chicago 
Washington + Boston 

Toronto, Canada 
London, England 


Glen W. Fawcett, Inc. 
Los Angeles « Seattle 
San Francisco + Dallas 
Portland + San Diego 

Vancouver, B.C. 
Affiliated with 
Hotel Pierre, New York 


Bienvenidos Amigos! 
READY FOR YOU -—SU 


ve, 


* poy PS gi 
ey 
gg the ne ited eee um 


HOTEL MARIA ISABEL 


MEXICO CITY 1 
NEWEST OF THE BALSA HOTELS . MOST LUXURIOUS IN THE AMERICAS 


Superb Meeting and Dining Facilities for 2,500 People. 
Ideal Flexibility for All Requirements 
600 Rooms and Suites of the Future" 
Bilingual Staff Truly Personalized Attention 


Mexico City Offers the Perfect Year-Round Climate 
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Other members of the Balsa Hotel Family to serve you: 


IN MEXICO CITY: Exclusive El Presidente — 150 Rooms — luxury without par 
Elegant Hotel Alffer — 150 Rooms — exquisite in taste 
Convenient Hotel Premier — 100 Rooms — compact economy 


IN ACAPULCO: Outstanding El Presidente — 150 Rooms — tops on the Pacific 
Oo Comfortable Hotel Tampa — 60 Rooms — ideal for families 


Cesar Balsa, President Roberto Zapata, Jr., Managing Director 
For bookings, information and details address 


MOTEL REPRESENTATIVES 
AND CONSULTANTS 
Since 1930 


Essex House, New York 19 
On the West Coast: JOHN A. TETLEY COMPANY, 3440 Wilshire Boulevard, Los Angeles, Cal. 


SALES MEETINGS/Part || SALES MANAGEMENT 


MEXICO 
Mexico City continued 


Convention Rates: On request 

No. Mtg. Rms. & Capacity of Largest: 4 (450) 

No. Banquet Rms.: 4 

Liquor: Served in hotel 

Charges for Mtg. Rms.: None 

Audio-Visual Aids: PA system, spotlights, projec- 
tors 

Stage: Yes 

Hotel Representative: Utell International 


Hotel Bamer (HSMA) 


Juarez 52 (Phone: 21-90-60) 

Manager: Jorge Rubio 

Air Conditioning: Bedrooms 

Convention Season: All year 

Largest Group Accommodated: 45 (10 rooms, 10 
suites available) 

No. Mtg. Rms. & Capacity of Largest: | (50) 

No. Banquet Rms. & Capacity of Largest: | (40) 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Sports Facilities: Swimming, boating. golf 

Hotel Representative: Utell International (see pg. 
29 


Continental Hilton 


See Advertisement, Page 225 
Paseo de la Reforma #166 (Phone: 1807 00: Tele- 
graph: Hiltels-Mexico) 
Manager: Gerald de Schrenck Sill 
Sales Manager: Jesus J. Lopez D. 
Convention Season: Apri! to June, Oct. to Dec. 
Largest Group Accommodated: 560 (250 rooms, 
30 suites available) 

Air Conditioning: Bedrooms, banquet halls 
Convention Rates: Single: 12.00 to 14.00; Double: 
14,00 to 16.00; Suites: 22.00 to 52.00. European 

No. Mtg. Rms. & Capacity of Largest: 2 (200) 

No. Banquet Rms.: 4 

Group Meal Rates: Breakfast: 1.20; Lunch: 2.40; 
Dinner: 3.20 

Liquor: Served in hotel 

Charges for Mtg. Rms.: 32.00 and 56.00 

Charges for Exhibit Areas: Same as meeting rooms 

Net Exhibit Space: 715 sq. ft. on one floor included 
in meeting room space 

Audio-Visual Aids: |6mm projector, PA system, 
spotlights 

Stage: Yes (12 ft. by 4 ft.) 

Sports Facilities: Golf, swimming, tennis in private 
@no public ciubs 


Hotel Del Prado (HSMA) 


Ave. Juarez #70 (Phone: 10-40-00 and 35-94-80) 

Manager: Pedro Gorozpe 

Convention Season: All year 

Largest Group Accommodated: 450 (200 rooms, 
40 suites available) 

Air Conditioning: Banquet rooms 

Convention Rates: Single: 9.80: Double: 11.60: 
Suites: 14.00 to 40.00 

No. Mtg. Rms. & Capacity of Largest: 6 (1,000) 

No. Banquet Rms. & Capacity of Largest: 5 (1,000) 

Group Meal Rates: Breakfast: 1.25; Lunch: 3.00: 
Dinner: 3.00 

Liquor: Served in hotel 

Net Exhibit Space: 10,000 sq. ft. on one floor 

Audio-Visual Aids: PA system, spotlights 

Stage: Yes 

Hotel Representatives: Jim Mills & Associates, 
Inc., Robert F. Warner, Inc. (see pg. 29) 


El Presidente 


See Advertisement, Page 238 
Manager: Jose Perez 
Sales Manager: George DeKiss 
Convention Season: April, May, June, Oct., Nov. 
Largest Group Accommodated: 100 (50 rooms 
available) 
Convention Rates: Single: 12.00-17.40: Double: 
16,00.20.00; Suites: 29.60-96.00 
No. Mtg. Rms. & Capacity of Largest: 3 (350) 
No. Banquet Rms. & Capacity of Largest: 3 (250) 
Liquor: Served in hotel 
Audio-Visual Aids: PA system, spotlights 
Sports Facilities: Outdoor pool 
Hotel Representatives: Utel! International, John A. 
Tetley Co., Inc. (see pg. 29) 
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Maria Isabel 
(Completed summer of 1961) 
See Advertisement, Page 238 


Paseo De La Reforma 

Convention Season: All year 

Largest Group Accommodated: |500 (600 rooms, 

suites available 

Air Conditioned: Bedrooms, banquet halls 

Convention Rates: On request 

No. Mtg. Rms. & Capacity of Largest: 8 (2,000 

No. Banquet Rms. & Capacity of Largest: 8 (!,500) 

Liquor: Served in hotel 

Charges for Mtg. Rm.: None , : 

Audio-Visual Aids: PA system, spotlights, projec- 
tors 

Stage: Yes 4 

Hote! Representative: Ute!! International 


Monte Cassino (HSMA) 


(Genova 56) 

Manager: Francisco Gutierrez Prieto 

Convention Season: All year 

Largest Group Accommode.ed: 200 (140 rooms 
and 20 suites available) 

Convention Rates: Single: 4.75 to 12.15; Double: 
10.60 to 25.90: Suites: 12.95 to 27.10 

No. Mtg. Rms.: | 

No. Banquet Rms.: 2 

Group Meal Rates: Breakfast: 1.15; Lunch: 2.00; 
Dinner: 2.91 

Liquor: Served in hotel 

Air Conditioning: Banquet and meeting rooms, 
bedrooms 

Charges for Banquet & Mtg. Rms.: Variable 


Hotel Reforma Intercontinental 
(HSMA) 


Paseo de la Reforma and Paris (Phone: 46-96-80) 
Manager: Charies W. Bowers 

Convention Season: All year except Feb., Mar., 
July, Aug 

Largest Group Accommodated: 400 (250 rooms, 
26 suites available) 

Convention Rates: Single: !0.80; Double: 13.00; 
Suites: 20.00. European 

No. Mtg. Rms. & Capacity of Largest: 4 (150) 

No. Banquet Rms. & Capacity of Largest: 4 (150) 

Group Meai Rates: Breakfast: 1.25; Lunch: 2.50; 
Dinner: 3.00 

Liquor: Served in hotel : 

Net Exhibit Space: On one floor, included in 
meeting space 

Audio-Visual Aids: PA system, spotlights 

Stage: Available 

Sports Facilities: Golf, tennis 


MONTERREY 


Railroads: Nat. Rys. Mex. 
Airlines: Aeronaves, CMA 


Gran Hotel Ancira 


Hidaigo y Escobedo (Phone: LD-8) 

Manager: Arturo Torrallardona 

Convention Season: Sept. 8 to uJne | 

Largest Group Accommodated: 200 (80 rooms, 
5 suites available) 

Air Conditioning: Some bedrooms, banquet and 
meeting rooms 

Convention Rates: Sinale: 3.70-6.90; Double: 4.90 
10.50; Suites: 9.70-14.50. European 

No. Mtg. Rms. & Capacity of Largest: 3 (350) 

No. Banquet Rms. & Capacity of Largest: 3 (300) 


Group Meal Rates: Breakfast: 1.15; Lunch: 2.40; 


Dinner: 3.00 
Liquor: Served in hotel 
Charges for Mtg. Rms.: 20.00 to 35.00 
Charges for Exhibit Areas: 25.00-50.00 
Audio-Visual Aids: PA system, spotlights 
Sports Facilities: Golf, swimming 


Hotel Representative: Premier Hotel Representa- 


tives, Inc. (see pg. 29) 


PANAMA 


PANAMA CITY 


Airlines: Avianca, BNF, Guest, PAA, TACA 


El Panama Hotel Hilton (HSMA) 


See Advertisement, Page 225 


Apartado 1753 (Phone: 3-!660) 
General Manager: Ralph Reber 
Sales Manager: William Felder 


Convention Season: All year 

Largest Group Accommodated: 600 (300 rooms, 
12 suites available) 

Air Conditioning: 110 bedrooms, banquet rooms 

Convention Rates: Apr. | to Dec. 3|—Single: !0.00- 
15.00; Double: 15.00-20.00; Suites: 25.00-30.00; 
Jan. | to Mar. 3!—Single: 15.00-2!.00; Double: 
23.00-28.00; Suites: 35.00-40.00. European 

No. Mtg. Rms. & Capacity of Largest: 5 (350) 

No. Senquet Rms. & Capacity of Largest: 5 (350) 

Group Meal Rates: Breakfast: 1.50; Lunch: 2.50; 
Dinner: 4.50 

Liquor: Served in hotel 

Charges for Mtg. Rms.: From 25.00 

Charges for Exhibit Areas: None 

Audio-Visual Aids: PA system, spotlights, !4mm 
sound projector 

Stage: Available 

Sports Facilities: Swimming, golf, boating, fishing, 
putting green, tennis 

Hotel Representative: Robert F. Warner, Inc. 

(see pg. 29) 


MEETING 
PLANNERS 
HANDBOOK 


Handy, pocket-size booklet con- 
tains reprints of some of the most 
popular articles on meeting plan- 
ning that have appeared in Sales 
Meetings Magazine. 


32 pages—more than 14 
articles 


CONTENTS 


What I've Learned from My 11,000 
Speaking Engagements 


Put Small Groups to Work for 
Idea Developments 


Guided Conference: Good Substitute 
for Skilled Leadership 


Why Doesn't Brainstorming 
Always Seem to Work? 


Buzz-Write Workshop Insures 
Participation 


A Conference Is a Contest— 
Do You Win Or Lose? 


lf It's Worth Saying It's Worth 
Reporting 


How Bankers Become Good 
Speakers 


43 Ways to Excite Interest in 
Your Meeting Objectives 


For the Modern Meeting Planner: 
Guide to Styles, Groups, Methods 


Good Audiences—Made Not Born 


It's Real Work to Plan Women's 
Activities 


Your Planning On-the-Spot Program 
Change Is Valuable 


How to Get the Most Out of 
Hote! Service 


Send 50 cents in coin to: 


Readers’ Service Dept. 


SALES MEETINGS 
Magazine 


1212 Chestnut St., 
Phila. 7, Pa. 
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THE HALLMARK OF QUALITY EXHIBITS 


This seal on an exhibit is assurance of the finest crafts- 
manship and a conscientious supplier. It is used only by 
the members of a nationwide organization of the fore- 
most exhibit suppliers who have banded together to 
further promote an already fine standard of design, 
quality specifications of exhibit construction and a high 


code of ethical business practices. 


INSIST ON THIS SEAL 


All members of Exhibit Producers and Designers Associa- 
tion are designated by EP&DA after their names in the 


following list of convention and trade show suppliers. 


EXHIBIT PRODUCERS & DESIGNERS ASSOCIATION 


An Association of the Nation's Leading Exhibit Builders 


Raymond J. Walter, Executive Secretary 
511 Fifth Avenue, New York 17, N. Y. ° MUrray Hill 7-9071 
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Directory of Suppliers 


Section 


EXHIBIT BUILDERS 
SHOW DECORATORS 
FURNITURE SUPPLIERS 


BADGE SUPPLIERS 
MODEL AGENCIES 
PHOTOGRAPHERS 


ENTERTAINMENT AND 
INDUSTRIAL SHOW 
PRODUCERS 


AUDIO-VISUAL SUPPLIERS 
AND FILM PRODUCERS 


INCENTIVE TRAVEL 
ORGANIZATIONS 


et 


Exhibit Builders 
Show Decorators 


_ Furniture Suppliers 


CALIFORNIA 


EL MONTE. 


Floats, Inc. (EP & DA) 

2107 Chico Ave. (Phone: CU 38-3791) 

Roger R. Tierney, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Silk 
Screen, Electrical, Mechanical, Woodwork- 
ing, Scale Models 

Services: Installation, storage 

Special Units: Self- ounnined displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats, mock ups, scale 
models 


LONG BEACH 


M. E. Taylor & Son (EP & DA) 
See Advertisement, Page 243 


1501 Oregon Ave. (13) (Phone: HEmlock 
56-5691) 


ager 
Exhibit Design, Exhibit Con- 


te: 
struction, Sign, Silk 
Services: instal m, booth background and 
nee rental, booth furniture rental, exhibit 


rental, show decoratin: 
Special Units: Self-contained displays, floats 


LOS ANGELES 


Jones Decorating Co. (EP & DA) 

2807 Sunset Blvd. (Phone: DU 17-4344) 

A. Byron Perkins, ‘ws -- 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Sign, Silk 
Screen, Electrical, Mechanical, * Woodworking 

Services: Installation, background and 


drape rental, booth furniture rental, storage, 
ane oe aaa show 


Special Units: Self-contained “Toteen, dio- 
ramas, mobile units, production displays, 
animation devices, 


Stuart Co. (EP & DA) 
See Advertisement, Page 242 


7400 Beverly Blvd. (36) (Phone: WE 9-3164) 


Services: Installation, booth background and 
drape rental, show decorating, booth furni- 
ture rental, lighting and electrical, carpentry 


The Tabery Corp. (EP & DA) 

3443 South Hill St. (7) (Phone: RI 9-1091) 

Fred J. Tabery, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Silk 


Sereen, Electrical, Mechanical, Woodwork- 
ing, Sewing 
Services: Installation, und and 


booth backgro’ 
rental, booth furniture rental, storage, 
bit rental, show decorating 
Special Units: Self-contained designs, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


OAKLAND 


Abrott-Mulone Inc, (EP & DA) 

812 Athens Ave. (7) (Phone: TE 6-4595) 

A. L, Abrott, President 

Departments: Exhibit Design, Exhibit Con- 


struction 
Services: Installation, booth furniture rental, 
show decorating 


SAN DIEGO 


Hunt & Johnson Display (EP&DA) 


536 West Market St. (Phone: BE 2-8257) 
Alfred E. Hunt, Partner 


SAN FRANCISCO 


Adfax Display Co. (EP&DA) 
1457 Ninth Ave. (Phone: LOmbard 4-6870) 
Robert Nash, Manager 


Conderback, Inc. (EP&DA) 

355 Fremont St. (5) eS EXbrook 7-0061) 

H. B, Railsback, 
Departments: Bxhibit’ D Design, he Con- 
struction, Metal Sign, Silk 
Screen, Electrical, 

Services: Installation, booth background 
we rental, booth furniture rental, stor- 


show 
Special Units: Self-contained dioramas, 


units, 
mobile units, production displays, animation 
devices 


Floats, Inc. (EP&DA) 
1620 Armstrong St. 
(See listing under EL Monte) *: 


Gallagher Co, (EP&DA) 

969 Folsom St. (7) (Phone: Yukon 2-4102) 

R. J. Gallagher, Owner 

Departments: Exhibit 
Screen, Mechanical 


Design, Sign, Silk 


CONVENTIONS 


DISPLAY CONSTRUCTION 
DESIGNING 
REFURBISHING 

SIGN PAINTING 


Main Office 

100 Utah Ave. 
South San Francisco 
Plaza 6-3300 


TRADE SHOWS 


INSTALLATION 


90,000 square feet of ground floor 


provides 
THE LARGEST FACILITIES IN THE WEST 
for 
BOOTH RENTAL ELECTRICAL SERVICE 
FURNITURE RENTALS CARPENTRY 
DRAPERIES SPRAY PAINTING 
STORAGE SEWING 
DISMANTLING 


STUART CO. ws 


SALES MEETINGS 


EXHIBITS 


7400 Beverly Bivd. 
les 36 
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SALES MANAGEMENT 


AUu-Type Exhibitor Display Service 


Services: Installation 
Special Units: Dioramas, production displays, 
animation devices, floats 


Kriedt & Myers (EP&DA) 
1174 aamnt BS (3) (Phone: KL 2-1181) 


J. Clarence Myers 

Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Electrical 

Services: Booth background and drape rental, 

booth furniture rental, exhibit rental 


Novelart Display Co. (E P& DA) 


See Advertisement, —_ 243 
625 Turk St. (Phone: TU 5-6483) 


President and Manager: 


Clarence E. Murphy 
Departments: 


Exhibit Design, Exhibit Con- 


struction, Metal Fabrication, Sign, Silk 
Screen, Electrical, Mechanical 
Services: Installation, booth background and 


drape rental, booth furniture rental, storage, 
exhibit rental, show decorating 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


Pischoff Sign Corp. 

177 Golden Gate Ave (2) (Phone: 
1-3822) 

Darrell J. Pischoff, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Silk Screen, Art 

Special Units: Production displays, animation 
devices, floats 


UNderhill 


William Sanford, Inc. (EP&DA) 


See Advertisement, Page 243 
657 Harrison St. (7) (Phone: EX 17-0845) 
James W. McCulloch, Executive Vice-President 
Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Silk Screen, Paint 
Services: Installation, booth drape, 
and electrical rental 
Special Units: Custom or ready made displays 
—crated or self contained 


furniture 


Stuart Co. (EP & DA) 


100 Utah Ave. (Phone: PLaza 6-3300) 
John B. Sauter, General Manager 
Departments: Exhibit Design, Exhibit 
struction, Sign, Silk Screen, 
Mechanical, Paint, Sewing, Woodworking 
Services: Installation, refurbishing, storage, 
drape rentals, booth background, furniture 
rental, lighting and electrical, carpentry, 
show decorating 

Special Units: Self-contained displays, dio- 
ramas, mobile units, animated devices, floats 


Con- 
Electrical, 


COLORADO 
DENVER 


Paradice Decorating Co. (EP&DA) 
2162 Lawrence St. (5) eeaass MAin 38-5191) 


J. J. Layton, General Manag 
Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Silk Screen, Electrical, 


] 
Services: omitaliatton. booth background and 
tal, booth furniture rental, stor- 
age (limited), exhibit rental, show decorat- 


Special Units: Self-contained Gaplare, produc- 
tion displays, floats, animation devices 


CONNECTICUT 


HARTFORD 


Display Workshop, Inc. (EP & DA) 

341 Trumbull St. (3) (Phone: JAckson 2-3237) 

Haroid P. Post, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Silk Screen, Electrical, 
Mechanical, Spray Finishing 

Services: Installation, booth background and 
drape rental, storage, exhibit rental 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 
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DELAWARE 


WILMINGTON 


Allied Arts & Exhibits, Inc. 


3009 a Ave. (2) (Phone: PO 4-5410) 
Raymond H uesten 
Departments: Exhibit Design, 


Sign, Silk 
Screen, Electrical, Mechanical 
Services: Installation 
Special Units: Self-contained displays, di- 


oramas, production displays, 
vices, floats 
Display Arts Studios, Inc. 


200 S. Justison St. (Phone: OLympia 2-8494) 
Bill Campbell, President 


animation de- 


EXHIBITING 
IN 
SAN FRANCISCO 


? 


CALL 
NOVELART 
DISPLAY 


CO., INC. 


625 TURK ST. S.F.2 
TUXEDO 5-6483 


EXHIBIT 


yicte, © DESIGN 
ih i © CONSTRUCTION 
sb ¢ © INSTALLATION 
—_ o SERVICE 


SPECIAL 
EXHIBITS 


FURNITURE 
DRAPERIES 
RUGS 


re eae 
ELECTRICAL & LIGHTING 
INSTALLATION SERVICE 


Complete Supplies 


“WE SERVICE 
THE WEST" 


Offices 


LAS’ VEGAS, NEV. —- SAN DIEGO, CALIF 
HONOLULU, HAWAII 


General Office 


M. E. TAYLOR and SON 
1501 OREGON AVE 
LONG BEACH 13, CALIF 
Phone: HEmiock 5-5691 


SANFORD 


EXHIBITS 


MEMBER OF 
EPandDA 


DESIGNERS * MANUFACTURERS 
INSTALLERS 


WILLIAM SANFORD, INC. 
657 HARRISON STREET 


OF EXHIBITS 


SAN FRANCISCO 
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when YOU 
exhibit 

in 
CHICAGO 


do as 
CHICAGOANS 
oo... 


More Chicago manufacturers 
use ‘General Exhibits’ than 
any other source — to plan, 
design, build and service their 
exhibits. 


Most of our accounts have 
been with us five years or 
longer, and we serve many 
firms located in cities from 
coast to coast. 


Our long experience and 
know-how make it easy for 
you — assure top results, 
and at reasonable cost. 


eneral exhibits 


& displays ine. 


2100 N. RACINE AVE CHICAGO 
PHONE EASTGATE 7-0100 
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© EXHIBIT BUILDERS 
e SHOW DECORATORS 
¢ FURNITURE SUPPLIERS 


continued 
Departments: Design, Metal Fabricating, Sign, 
Silk Screen, Electrical, Mechanical 
Services: I ion, background and 
drape rental, , exhibit rental 


mobile (truck, trailer) units, production 
displays, animation devices, floats 


Ivel Construction Corp. 


(Dailey Service) 
912 West St. 
(See listing under New York City) 


DISTRICT OF COLUMBIA 


WASHINGTON, D. C. 


Art Designers, Incorporated (EP & DA) 
1428 You St., N.W. (9) 


Departments: Exhibit Design, Exhibit Con- 
etal Fabricating, Sign, Silk 
echanical, Art 


: rage, 
Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices 


Hartwig Displays (EP&DA) 

5029 Waggaman Circle, McLean, Va. (Phone: 
EL 6-2166) 

Anthony B. Golff, Consultant 

(See listing under Milwaukee) 


Kuff Associates (EP&DA) 
7 St., N.W. (4) (Phone: MEtropolitan 


Morton J, Kuff, Director 
ents: Exhibit Design, Exhibit Con- 
struction, Sign, Silk Screen, Electrical, 
Mechanical 


Services: Installation 

Special Units: Self-contained displays, dio- 
rames, production displays, animation de 
vices 


Moving, Incorporated (EP&DA) 

1501 L Street, S.E. (Phone: Lincoln 17-5000) 
William R. Franklin, President 

Service: Storage, installation 


Presentation Associates 


Courtyard, 2118 Massachusetts Ave. (Phone: 
AD 4-6131) 

Donald McLaughlin, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Electri 
cal, Woodworking 

Services: Installation 

Special Units: Self. tained di dio- 
ramas, production displays, ee devices 


United Convention Services, Inc. 
(EP&DA) 


Sheraton-Park Hotel (Phone: CO 56-2000) 
William Mayers, General Manager 


FLORIDA 


MIAMI 


All-Type Exhibitor Display Service 
(EP&DA) 


150 N.W. Ist St. (Phone: FRanklin 9-7493 
Ss. O. Be a. 5 ery 


artmen 
Services: Installation, booth background and 
Swe rental, booth furniture rental, storage, 


ting 
Special Units: "Self-contained 


displays, dio 
ramas, production displays, i 
pe on production displays, animation de- 


Berke Displays, Inc, (EP&DA) 
1733. JW. 20th St. (42) (Phone: NEwton 
Arthur 

Design Metal’ Febricass Sign, Electrical 
Mechanical, Woodworking’ é 


ren show decorating 
Special Unite: en | Suplare, dio- 
ramas, mi display: 
animation deviess, Seats ee 2 


MIAMI BEACH 


All-Type Displays, Inc. 

as Drexel Ave. (Phone: FR 1-51388 & JE 

Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Silk Screen, Display Repair 


Services: Lo gp me booth ‘packgroun d and 
rental, booth furniture rental, storage, 


show decoratin 
Special Units: Self-contained units 


Manncraft Exhibitors Service (EP&DA) 


605 Lincoln Road (Faene: JEfferson 8-0787) 
(See listing under City) 


ILLINOIS 


CHICAGO 


Andrews, Bartlett & Associates, 
Inc. 


1260 = ‘teens Parkway (Phone: DElaware 
7-0011 

Kenneth e. Reed, Manage: 

(See listing under Cleveland) 


Award Exhibits (EP&DA) 


308 W. Erie St. (10) (Phone: SU 7-3188) 

Leo McDonald, Vice President 

Departments: Design, Metal Fabricating Silk, 
Silk Sereen, Electrical, Mechanical, Con- 
struction and Painting 

Services: Storage, exhibit rental, show deco- 
rating 

Special Units: Self-contained units, dioramas, 
mobile (truck, trailer) units, animation de- 
vices 


Custom Exhibits, Inc. 

900 N. Franklin St. (Phone: WH 4-2078) 

Ted Olson, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Febricating, Sign, Silk 
— Electrical, Mechanical, Wood Fabri- 
cat: 
Servienst Installation, storage 

Special Units: Self-contained displays, dio- 
ramas, mobile units, animation devices 


Czarnowski Display Service, Inc. 
(EP & DA 
1433 N. Dayton St. (22) (Phone: MI 2-7181) 


Severin Czarnowski, President 
Services: Installation, storage 


Dell Displays, Inc. 


1017 W. Washington St. (7) (Phone: MOnroe 
6-0781) 
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“MR. SHOWOFF" 
the ship-or-carry 
portable display 


OPEN THE DOORS... . Ready to Show 
CLOSE THE DOORS .. . Ready to Go 


weyescests YOUR NAME 


illuminated here . Co” Se 


“MR. SHOWOFF” features 


@ A handsome, sturdy Leatherette 
outer covering 


@ Plywood construction 


@ Tarnish-free Brass Hardware 


@ Long lasting lacquered pegboard 
interior 


e@ Your name on fluorescent illumi- 
nated Plexiglas 


@ Well lighted interior 


@ Dimensions: 
CLOSED — 25” x 31” x 8” 
OPEN — 31” x 48” 


FOREMOST DESIGNERS AND BUILDERS OF SELF-CRATING EXHIBITS 


Display Creatore, inc. 


ANYTIME or ANYWHERE — show your product vis- 
ually with “MR. SHOWOFF’’ at your side. ‘MR. 
HOWOFF’’ is versatile. At trade shows, sales 
meetings, personal customer contacts, group in- 
structions, educational forums. 


Compact and lightweight, ‘‘MR. 
SHOWOFF'’ may be carried by 
sales rep tati or . 
cally shipped by rail or air. 


1220 S. Michigan Ave., CHICAGO 5, ILL. 


Mod design. O oe q ” 
WAbash 2-6128 ern design. Open ‘‘MR. SHOWOFF 


in a matter of minutes. A desk, table 
or any smal! area is sufficient room 
to open and display with 

“MR. SHOWOFF’’. 


PLEASE SEND US “MR. SHOWOFF” . . . the ship-or-carry Hand-letter this name on the illuminated plexiglas panel: 
portable display . . . in the QUANTITY INDICATED BELOW: 


(Please print) 


: ~ ; 
2 to 5 units @ $115.00 each* 00... (Units) Company:. . ' , ; 
6 to 10 units @ $110.00 each* .............. ___._ (Units) Address: — _ 
a oe ee 
11 or more units @ $105.00 each® ... sidoasiis' Gaeeee 
Your Order No. Re ~ 


1 sample unit @ $135.00* ...00 —- 


Authorized Signature:__ 
(* all prices F.0.B. Chicago) 


© on eee oe an Ge ae 


NOVEMBER 20, 1959 
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© EXHIBIT BUILDERS 
° SHOW DECORATORS 
e FURNITURE SUPPLIERS 


continued 
Robert A. Dell, President 
Departments: Exhibit Design, Exhibit Con- 


ane. Electrical, Mechanical, Woodwork- 
Special Units: Self-contained displays, dio- 


ramas, mobile units, production displays, 
modular units 


Display Creators, Inc. 

See Advertisement, Page 244 
1220 S. Michigan Ave, (Phone: Wabash 2-6128) 
Ed J. Myer, President 


Looking 
fora 


fresh 


approach... 


ASSU 
W ] 


INSIST ON USING 


3 DIMENSIONS 


. @ nationwide company that 
designs and builds exhibits around 
sales winning marketing concepts — 
within the agreed budget. 3 D clients 
get results as proven by the growing 
list of the country’s major exhibitors 
who insist on the services of an ac- 
count executive from 3 Dimensions. 


Call, wire collect, or write today it 
you want more profitable exhibits. 


exhibits designed and produced 
Samuel Himmelfarb Associates, Inc. 


‘ j 4132 west Belmont avenue 
Chicago 41, Illinois 


a} PAlisade 5-7501 
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Departments: Design, Metal Fabricating, Silk 
Screen, Electrical, Mechanical 


Special Unite: Self-contained units, production 
displays, animation devices, floats 


Firks Studios, Inc, (EP & DA) 


431 N. Clark St. (10) (Phone: 
Theodore H. Firks, Robert Fir 
Departments: Exhibit Design, 
struction and finishing 
Installation, storage. 


DE 17-5411) 
Exhibit Con- 


Services: 


Gardner Displays of Chicago 


1937 W. Hastings St. (8) (Phone: 
9-6600) 
(See listing under Pittsburgh) 


TAylor 


General Exhibition and Rental Service 


236 W. lake St. (6) (Phone: DEarborn 2-3456) 

Robert S. Otto, President 

Services: Rental of convention booths and 
drapes, booth furniture rental, storage, ex- 

hibit rental, show decorating 


General Exhibits and Displays, 
Inc. (EP & DA) 
See Advertisement, Page 244 


2100 N. Racine Ave. (14) (Phone: EA 717-0100) 

S. J. Fairweather, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Photo 
Silk Screen, Electrical, Mechanical, Sound, 
Engineering 

Services: Installation, storage, exhibit rental 

Special Units: Self-contained displays, dio- 
ramas, mobile units, animation devices 


Hartwig Displays, Inc. (EP & DA) 


3646 N. Broadway Ave. (13) (Phone: GR 
2-8910) 

Eugne Hendricks, General Manager 

(See listing under Milwaukee) 


Kitzing Studio, Inc. (EP & DA) 


1323 N. Carroll Ave. (7) (Phone: CH 38-1220) 

Fred Kitzing, President 

Departments: Exhibit Design, peas Con- 
struction, Metal Fabricating, Sign. Electri- 
cal, Mechanical, Woodwor ng, ainting 


McAleer Displays, Inc. (EP & DA) 


160 E. Grand Ave. (11) (Phone: DE 717-3907) 

Charles D. McAleer, President 

Departments: Exhibit Design, Exhibit Con- 
struction 


Services: Installation, storage 


Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


Poirot Exhibitors Service, Inc, (EP&DA) 
2001 8 Pershing Rd. (9) (Phone: Virginia 


1-414 
E. ©, Fisher, Vice-President 
Services: Installation, storage 


Three Dimensions (EP&DA) 
See Advertisement, Page 246 


4132 W. Belmont Ave. (Phone: Avenue © 
6-7501) 


farb, President 
Exhibit Design, Exhibit Con- 
etal Electrical, 


ion, storage 
Self-contained displays, dio- 
ramas, mobile units, production displays, 


devices 
United Exposition Service Co. 


905 Merchandise Mart (Phone: WHitehall 
3-4333 


Harry , General Manager 
(See listing under Atlantic City) 


Wernecke Display Studios (EP & DA) 


519 S. Green St. (Phone: SEely 38-7100) 
Charles Buchtele 


EVANSTON 


Capex Co., Inc. 


615 South Blvd. (Phone: Stvalent 5-6767) 

H. Elton Pease, Presiden 

Products: Pre-f abricated: exhibits, 
tained displays 


self-con- 


INDIANA 


INDIANAPOLIS 


Hamilton Display Manufacturing Co. 
(EP&DA) 


611 N. Capitol Ave. (Phone: Melrose 5-3414) 
R, M. Hamilton, General Manager 


When you need 


think of 


Special Effects. 


DALLAS, TEXAS 
3004 Commerce St. 
Riverside 1-1514 


decorating service 


FREEMAN 


Complete Services, from first plans to final c!eanup. 


Floor Plan Layouts — Exhibit Booths — Registration Counters — 
Traveling Displays — Display Equipment — Exhibit Set-Up and 
Dismantling — Rental Furniture and Rugs — Decorations — 


Serving Middle America from Three Locations. 


FREEMAN DECORATING CO. 


DES MOINES, IA 
1800 Keosauqua 
AlTlantic 8-5705 


© CONVENTIONS 
for—<e@ TRADE SHOWS 
@ SALES MEETINGS 


gr C ERs, 
= 
=f mY 
OMAHA, NEBR. oh" - 
4517 Military Ave. a 


REgent 8984 


SALES MEETINGS/Part II 


SALES MANAGEMENT 


NORTH AMERICAN VANS 
Transport the Ford Road Show 


with Gentle Care 


Ford Motor Company’s ‘‘Design for Station Wagon Living” 
caravan, being transported to 14 cities by North American 
Van Lines, consists of 250 items planned to make outdoor 
living more comfortable and pleasant. 


Ford relies on North American Van Lines to deliver the 
exhibit as scheduled—and handle the $250,000 show with 
Kid-Glove care, all the way. 


If you are in need of specialized display and exhibit mov- 
ing service... want Kid-Glove care...contact your local 
North American Van Lines agent or write our World 
Headquarters today. 


North¥American 


VOnLS wise vice 


IN CANADA, NORTH AMERICAN VAN LINES CANADA LTD., PICKERING, ONTARIO... 


The world’s only push-button camper is a feature of 
the exhibit. Engineered for complete comfort while 
touring or camping, it is operated by a remote control 
which unloads a boat, sets up a weatherproof tent on 
top of the car, rolls out a cooking center at the tailgate, 
and even provides a curtained shower bath at the side. 


SEE 
“CHAMPIONSHIP 
BRIDGE” 


- + North America's exciting new 
television show featuring Charles 
Goren and Alex Dreier Sunday atter- 
noon at 3:30 in most areas. 


NORTH AMERICAN VAN LINES, Inc. 
World Headquarters / Dept. 21-4 / Fort Wayne, Indiana 


IN EUROPE, NORTH AMERICAN VAN LINES EUROPE, GMBH, MANNHEIM, GERMANY 


DES MOINES 


Freeman Decorating Co. 
(EP&DA) 


See Advertisement, Page 246 


1800 Keosauqua Way (Phone: Cherry 3-8657) 
(See listing under Dallas) 


KENTUCKY 


LEXINGTON 


Corman Displays 


428 W. Vine St. (sna 4-1880) 

Don Corman, 

Services: Booth background and drape rental. 
booth furniture rental, exhibit rental 


© EXHIBIT BUILDERS 

© SHOW DECORATORS 

© FURNITURE SUPPLIERS 
continued 


Departments: Exhibit Design, Exhibit Con- 
struction, Metal Febricating, Sign, Silk 
Screen, Electrical, Mechanical 

Services: Installation, storage, exhibit rental 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, ani- 
mation devices 


IOWA 


move your DISPLAYS and EXHIBITS 


a 
& “a 


safely, swiftly, surely 


The Wheaton organization offers fast 
efficient service to all 49 states. 


the SAFEST distance between 2 points 


COAST TO COAST LONG DISTANCE MOVING 


heaton 
Van Leet Suc. 


OVER 525 
AGENTS IN ALL 
PRINCIPAL CITIES 


In the West, call 


General Offices: Indianapolis, Indiana 
THE WORLD’S BEST 


orrees vour CONVENTION or TRADE SHOW “racitities: 


_ Over 9 acres of almost totally unobstructed 
space will be ready for your convention, 
exposition or trade show in Detroit's Cobo 
Hall in 1960. No better facilities exist any- 
where. Ask about our Cobo Hall package 
of services; it will solve all your equipment 
and labor problems. 


EQUIPMENT FOR ANY SIZE SHOW 


© FURNITURE e BOOTH EQUIPMENT 
¢ DECORATIONS e DISPLAY ON 
© STORAGE e LABOR CONTRACTI 
e CLEANING e DISPLAY BUILDING 
Now Vere Anosta cit Philadeiphia, Chicago, 


and Cleveland 
qopives ia eeipment Port The Nation's Largest 
ind Conventions Since 1933. 


“Srroit ie, micnican WO. 1-9044 


EXPOSITION SERVICE 
INCORPORATED 


NATIONAL 


LOUISVILLE 


posting Exhibitor Display Service 
(EP&DA 


comer ies Center (Phone: EMerson 
A roid S. Friedman, Manager 
(See listing under Miami) 


Joseph T. Griffin Co., Inc. (EP & DA) 
704 W. Main St. (2) (Phone: JUniper 4-2484) 
ur Meyer, President 
¢: Exhibit Construction Sign, Silk 
een, Electrical, Mechanical, Floor Plan- 


ning 
Services: Sesteietion. booth background and 
Lh , booth furniture rental, storage, 
bit ne show 


decorating 
— Units: Mobile units, Toate, outside 


LOUISIANA. 


NEW ORLEANS 


W. H. Bower Spangenberg, Inc. 
(EP&DA) 


1010 gave Ave. (21) 
5-662 


Walker. Spangenberg, Manager 

Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Electrical, Art 

Services: Installation, booth background and 
drape rental, booth furniture rental, exhibit 
rental, show decorating 

Special Units: Self-contained displays, dio- 
ramas, production displays, animation de- 


(Phone: VErnon 


MARYLAND 


BALTIMORE 


Baltimore Chair Co. 
404 Orchard St. (1) (Phone: LEvington 9-4312) 
Robert W. London 
Services: Booth fevattere rental 


MASSACHUSETTS 


BOSTON 


Advertising Display System 


611 Washington St. (Phone: HUbbard 2-2791) 
Ray Morang 

Departments: Design, Sign, Silk Screen 
Services: Installation 


Norman-Buffett Displays Industries, Inc. 


44 Pittsburgh St. (10) (Phone: HU 2-8075) 

Departments: Exhibit Design, Exhibit Con- 
struction, Electrical, Mechanical, Silk Screen, 
Woodworking, Plastics 

Services: Installation, 

Special Units: = Ms ol displays, dio- 
ramas, production displays, animation devices 


Win-Deco Display Co. 
1 Harcourt St. (16) (Phone: KEnmore 6-7878) 
nd and 


decorating 


248 SALES MEETINGS/Part I] SALES MANAGEMENT 


MICHIGAN 


DETROIT 


Display & Exhibit Co. (EP & DA) 
See Advertisement, Page 249 


1014 Lynn Av. (11) (Phone: TUlsa 3-0602) 

Rudy Speerschneider, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Electrical, Woodworking, 
Animation Machine, Stagecraft 

Services: Installation, booth background and 
drape rental, storage, exhibit rental, show 
decorating 

Special Units: Cutaways, animation devices, 
models, electronics, training devices 


Jack A, Frost 


234 Piquette Ave. (2) (Phone: TRinity 3-8030) 

BE. A. Taube, Asst. General Manager 

Services: Temporary power and 
facilities 


lighting 


Gardner Displays of Detroit 


Box 142, Birmingham, Mich. (Phone: 
4-6496) 
(See listing under Pittsburgh) 


Jordan 


Milo Arts and Crafts, Inc. (EP&DA) 


830 W. Vernor Highway (1) (Phone: W0Ood- 
ward 2-1436) 

R. G. Wood 

Services: Booth background and drape rental, 
booth furniture rental, exhibit rental 


National Exposition Service, Inc. 
See Advertisement, Page 248 
ne Lafayette Blvd. (Phone: WOodward 


Irwin I. Chaitin 

Services: Booth equipment, furniture, decora- 
tions, display erection, storage, display build- 
ing, labor contractors, drayage, cleaning 


WARREN 


Animated Displays Co. (EP&DA) 


13029 E. 8 Mile Rd. 

William J. Dopkowski, President 

Departments: Exhibit Design, Exhibit Con- 
struction 

Services: Installation, storage, exhibit rental 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, cutaways 


George P. Johnson Co. (EP&DA) 


23171 Ee Hwy. (Phone: Prescott 2-1100) 

Robert G. Vallee, Assistant Sales Manager 

Services: Installation, booth background and 
drape rental, booth furniture rental, stor- 
age, exhibit rental, show decorating 

Special Units: Self-contained units, dioramas, 
mobile units, production displays, anima- 
tion devices, floats 


MINNESOTA 


MINNEAPOLIS 


Aaro Inc. 


1100 2nd Ave. South (Phone: Federal 3-5451) 

Fred Johnson, Convention Manager 

Services: Installation, booth background and 
drape rental, booth furniture rental, stor- 
age, exhibit rental, show decorating 
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Brede, Inc. 

2211 Broadway N. E. (Phone: Sterling 1-4873) 

W. S. Brede, President 

Departments: Design, Sign, Silk Screen, Elec- 
trical, Mechanical 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage, 
exhibit rental, show decorating 

Special Units: Self-contained units, mobile 
units, production displays, animation de- 
vices 


Displaymasters, Inc, (EP & DA) 
say nae Ave., N. (Phone: 


65 
C. P. Sathre, President 
Departments: Exhibit Design, Exhibit Con- 
struction, Fabricating, Sign, Silk 
lectrical, Mechanical, Woodworking, 


FEdera! 


Screen, 
Painting, Traffic 
Services: Installation, storage, exhibit rental 
Special Units: Self-contained displays, dio- 
ramas, production displays, animation de- 


Everything is 
NEW 
in Detroit... 


ST. PAUL 


Custom Display, Inc. (EP&DA) 


141-47 E. 5th St. (Phone: CA 4-5851) 

Charles L. Murphy, Secretary-Treasurer 

Departments: Design, Metal Fabricating, Sign, 
Silk Sereen, Electrical, Mechanical 

Services: Installation, background and 
drape rental, booth furniture rental, storage, 
exhibit rental, show decorating 

Special Units: Self-contained units, dioramas, 
mobile units, production displays, animation 
devices 


MISSOURI 


specially for you and your meetings 


In the summer of ’60 Detroit’s new Cobo Hall will make its bow 
as an impressive showcase for companies such as yours. A year 
later the magnificent Convention Arena will begin hosting your 
festivities. New hotels and motels are already reflecting the luster 


of Detroit’s newness. 


But the newness of Detroit is more than skin deep now that we 


offer our newest service ...a 


service that consists of newness itself. 


When your company goes on display it can perform in style by 
having all new booths and accessories. Our complete new inventory 
of draperies, carpeting and furnishings will give your display the 


setting it deserves. 


Tubular steel booth frames—safe, sturdy and easily 


Luxurious draperies and carpets in the shades and 


ALL NEW 
adjustable. 
ALL NEW 
textures that good taste demands. 
ALL NEW Bright, comfortable molded glass fiber chairs. 
ALL NEW 


So, pull this page and drop it in your file labeled ‘‘con- 
Or better yet, drop us a note now and get the 
full story of our convention services and our tasteful, 


ventions.” 


budget-hugging display work. 


[s|p|r]aly] 


Tables, ash trays, lamps and other accessories. 


ts 


a 


%, 
Ee 


%5 
« 


qc tiMIBr?, 
bi iesesri¥é 


& xX|H/ I |B) 1 B COMPANY 


1014 Lynn, Detroit 11, Michigan 


Telephone TUlsa 3-0602 


Designers and Manufacturers of Displays, Animations, Training 
Devices, Exhibition Buildings and Sales Presentations 
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¢ EXHIBIT BUILDERS 
* SHOW DECORATORS 
e FURNITURE SUPPLIERS 


continued 


KANSAS CITY 


Manncraft-Exhibitors Service (EP&DA) 


2100 Central St. (Phone: BA 1-88655) 

Leon A. Manne, President 

Departments: Exhibit Design, a Coe 
atruction, Metal Fabricating, 
Screen, Electrical, Mechanical, Plastle ‘Fabre 
cating 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage, 
exhibit rental, show decorating 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


ST LOUIS 


Ad-Craff, Inc. (EP & DA) 


1624 Delmar Blvd. (3) (Phone: GA 1-3995) 
Wendall P. Blanton, President 
Departments: Exhibit Gao. Exhibit Con- 


struction 

Services: Installation 

Special Units: Selt-contained displays, aoc 
ramas, mobile units, production displays, 
animation devices, floats 


Advertisers Displays & Exhibits, inc. 
(EP & DA) 


2028 Washin Ave. (3) (Phone: CE 1-3170) 
E. F. Rebholz, Administrative Assistant 


BRYAN-ELLIOTT 


BRYAN-ELLIOTT 


BRYAN-ELLIOTT 


COMPANY 


EXHIBITS 


EXETER 2-4600 
27-01 Bridge Plaza, North 
Long !sland City, N.Y. 1 
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Departments: Exhibit Design, Exhibit Con- 
— Sign, Silk Screen, Electrical, 


nstallation, storage 
Special Units: Self-contained displays, ,dio- 
roduction 


a ee Bat Om 
rtments: , ” 
struction, Sign, Silk" Sereen, Electrical, 


, exhibit rental 


ramas, mobile units, p: 
ices 


Brede Decorating Co. 


2025 S. Vandevender Ave. 
Harry ittemore, 
(See listing under Minneapolis) 


Sellinger Displays, Inc. 


714 North 13th St. (3) (Phone: MA 1-3307) 
E. C. “Erv” Sel President 
Departments: Exhi it’ Design, Exhibit Con- 


st n 
Services: Installation, booth background and 
rental, booth furniture rental, storage, 
exhibit rental, show decoratin: 
Special Unite: Self-contained , dio- 
ramas, le units, production displays, 
animation devices, floats 


OMAHA 


Freeman Decorating Co. 
(EP & DA) 


4517 Military Ave. (Phone: REgent 8984) 
(See listing under Dallas) 


Manncraft-Exhibitors Service (EP&DA) 


Civie Auditorium (Phone: JA-4243) 
(See listing under Kansas City) 


NEW JERSEY 


ATLANTIC CITY 


Albert Meltz Studies 


2304 Pacific Ave. (Phone: 4-3942) 
Services: Installation, background and 
drape rental, show decorating, furniture 


rental 
Special Units: Production displays 


McColl's Display Service (EP & DA) 


203 N. Sovereign Ave. (Phone: 4-1453) 
William Earl McCoil, Owner 
Services: Installation 


Sho-Aids, Inc. (EP&DA) 


(Phone: WX 2-811) 
(See listing under Philadelphia) 


United Convention Decorators, Inc. 


2328 Pacific Ave. (Phone: 4-3128) 

Samuel Katz, General Manager 

Services: Booth background and drape rental, 
booth furniture rental, show decorating 


NEW YORK 


BROOKLYN 


Dyna-Graphic Displays, Inc, (EP & DA) 
345 Carroll St. (Phone: UL 5-8400) 


SALES MEETINGS/Part II 


ial Units: Self-contained Geolers, dio- 
“ramas, mobile units, animation devices, floats 


Vanguard Creations Corp. 


240 N. 10th St. gv (Phone: EV 17-1819) 
Clifford G. Lee, luction Manager 
Departments: Exhibit Design, Exhibit Con- 

struction, Metal Fabricating, Sign, Silk 
. Mechanical 


Services: Installation 
Special Units: Self-contained displays, mobile 
units, production displays, animation devices 


BUFFALO 


The Dowd Co. 
392 Franklin St. (2) (Phone: CLeveland 3335) 
T. L. Dowd, M 


anager 
Services: Booth furniture rental 
Hadley Advertising Displays (EP & DA) 


631 tony ane, o~ (Phone: GA 4456) 
Norman F. Hadley, Owner 
Department: Exhibit Design, Exhibit Con- 
struction 
— "hidiniiniien, 6 


——, Units: Self-contaltned displays, dio- 
mobile units, production displays, 
andenatton devices 


Hale Decorators, Inc. 

119 Wilkenson St. (2) 

Charies W. Howell, President 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage, 
exhibit rental, show ng 


LONG ISLAND CITY 


Bliss Display Corp, (EP & DA) 
37-21 32nd St. (1) (Phone: EX 2-3890) 
Albert Bl President 


88, 
Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Silk 
Sereen, Electrical, Mechanical, Woodwork- 


Pape 
Services: "Tnstallation 
Special Units: Dioramas, mobile units, pro- 
duction displays, floats, animation devices 


Bryan-Elliott Co. (EP & DA) 
See Advertisement, Page 250 


27-01 Bridge Plaza North (Phone: Exeter 
2-4600) 

Clint Hammond, Managing Partner 

Departments: Design, Sign, Silk Screen, Me- 
chanical 

Services: Installation, storage, show decorating 

Special Units: Self-contained displays, mobile 
=, production displays, animation devices, 

ts 


Design-Built Studios, Inc. 
(EP & DA) 

See Advertisement, Page 252 
21-21 4lst Ave. (1) (Phone: Ne 4-3400) 


Harold B. Averick, Presiden 
Departments: Exhibit Salen. Exhibit Con- 


structien, Sign, Silk creen, Electrical, 
Mechanical 

Services: Installation, storage 

Special Units: Self-contained units, dioramas, 


mobile units, production displays, animation 
devices 


McArthur-Vitale Displays, Inc. 

(EP & DA) 

36-06 43rd Ave. (1) (Phone: ST 6-3960) 

Santo Vitale, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Art, Sculpture 

Special Units: Dioramas 


Show Service Exhibits, Inc. 


See Advertisement, Page 255 
18-35 38th St. 
Net Ackerman 
(See listing under New York) 


Structural Display Co., Inc. 
(EP & DA) 


See Advertisement, Page 251 


SALES MANAGEMENT 


BROADENING ECORIZONS 
-2+---80 we can extend our facilities 
and services to meet the expanding 


requirements of firms in world markets 


With the creation of a bond between Structural Display Company, Inc., 
and G. & W. Waller Limited, a complete and controlled exhibit service 
in the United States, Europe and Great Britain, meeting the highest 


standards of dependability and quality, is now available to clients of both 
companies. 


The association makes possible an interchange of know-how and experi- 
ence, and provides all the facilities of each company’s plant, workshops, 
personnel and services in each of these three areas. 


Whatever the size of your budget or exhibit problem, Structural Display 


Company can service you completely any place in the United States and 
Europe. 


UCE 
rt) fs, 


[s} [r) J ey fc} ye RY Hl 


; | : ! 
19-19 24TH AVENUE, LONG ISLAND City, NEW YORK “up Guy COMPANY, INC. : 
ASTORIA 4-1136 


aingis3® 


vy, J 

ft 
Focia\’ 
MEMBER 


2 
Ves 


Big enough to service you ... small enough to care. 
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e SHOW DECORATORS 
BY THE COMPANY YOU KEEP © FURNITURE SUPPLIERS 


> Why did you select your present advertis- continued 


ing agency? Chances are one of the most 


ROUeifiex| significant factors was the type of clients i mi i 
they have, the service they render, and the R~ 44 hk, ~ 5. GR neeel 

i i Departments: Exhibit Design, Exhibit Con- 

length of time they have serviced these ee ee ee 

accounts. Only the most successful rela- chase Displays, Metal Fabricating, Sign, 

tionships withstand these tests .. . Pn BD gg A 

SYLVANIA Special Units: Self-contained displays, dio- 


: : ramas, mobile units, production displays, 
These same yardsticks should determine animation devices, flosts, models 


' your selection of an exhibit firm. 

' DA 

' acsoneens 
These are just a few of the prestige ac- MT. VERNON 
vor counts we've been servicing over the 


years, with fresh, practical ideas for 
exhibits that sell. 


Could this spot be reserved goin, 
for your company? Perhaps 

your exhibiting program is 

due for a refreshing change. i 43 
We'd welcome the opportuni- I 

ty of exploring it further with ae 
you. -eEMEE Re 


DESIGN-BUILT STUDIOS Inc. 


21-21 41st AVE LONG ISLAND CITY 1, N. Y STillwell 4-3400 


DESIGNERS AND BUILDERS OF EXHIBITS 


4 


a oo , 


(a manual for exhibitors) ne 


Acclaimed by the industry — 
available to you 


625 WEST 55th ST., NEW YORK 19, N.Y 
— 
| ...a complete exhibit package 
|| or separate components 
| 
custom-designed 


to meet your budget 


and purpose. 


‘th help you incrgaga the seling powar of: your exhibits " 


| 


q 
~) inc. 


635 West 54th Street » New York 19, N. Y. + PLaza 7-6500 
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Jenter Exhibits (EP & DA) 
230 E. 8th St. (Phone: MO 4-0222) 
ident 


Exhibit Design, Exhibit Con- 
Sign, Silk ween, ical, 
Pemantenl, Engraving, Woodworking, Spray 
Services: Sfnstallation, storag ° 
Special Units: Self-contained displays, dio- 
» mobile units, production displays, 
animation devices 


NEW YORK 


Lewis Barry, Inc. (EP & DA) 
12 Jebn St. (38) (Phone: WO 4-0850) 
Lewis i 


booth furniture rental, sterage, exhibit rental 
Special Units: Self-contained displays, dio 
ramas, mobile units, production displays 


Black-Jensen Exhibits, Inc. 


41 East 41st St. (Phone: OXford 7-6932) 
Harold Black, ident 

Departments: Exhibit Design, Exhibit Con- 
struction 


Dikran Display (EP & DA) 
142 E. 32nd St. (16) (Phone: MU 5-0984) 


Di Dingilan, Owner 
ents: Exhibit ‘Desten, Exhibit Con- 
struction 
Services: "Installation 
Special Units: Self-contained dsplays 


Display Builders, Inc. (EP & DA) 


601 W. 50th St, (19) 

David A. Fink, President 
artments: Exhibit Design, Exhibit Con- 
oe | Signs, Interior Woodwork, Show- 

gn & Construction, Mechanical 

a Pectahation 

Special Units: Self-contained displays, 
ramas, animation devices, floats 


dio- 


Display Corp. of New York 


253 W. G4th St. (23) (Phone: 
4-2300 
Harry rsmith, President 
Departments: Exhibit Design, 
struction, Sign, Silk Screen 
ices: Installation 
Special Units: Production displays 


TRafalger 


Exhibit Con- 


Display Guild 


ee 57th Ave. (73) (Phone: NE 9-5220) 
Lee Brunner, Sales Manager 

Departments: Design Engineering and Manu- 
facturing Technical and Timing Devices, 
Electrical, Mechanical Devices, Metal Fabri- 
eating and Structures 

Special Units: Production merchandising dis- 
plays 


Display Workshop, Inc. 


341 Trumbull St. (3) (Phone: JAckson 2-3237) 
Harold P. Post, President 
(See listing under Hartford, Conn.) 


The Displayers, Inc. (EP & DA) 
See Advertisement, Page 252 


635 West 54th St. (19) (Phone: JU 6-8800) 
Belmont Corn, Jr., President 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Silk 
Screen, Electrical, Mechanical, Carpentry, 
Painting 

Services: Installation, storage, exhibit rental 
Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 

animation devices 
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Your Show eles Office In New York 


EXPOSITIONS CLEARING HOUSE 


ORGANIZATION 


ECHO 


At Last—A SALES and Information Service for ALL 
Show Management -— Please read carefully. 


Dear Mr. Show Manager: 
We have provided an unprecedented saies and information service for you. 


Here in the heart of New York where most space sales originate, we keep on 
file complete information about your show. You may use our address in your 
advertisements, or on your letterheads as a source of information. 


Anyone may call at this office in person or by phone, and receive complete, 
detailed information concerning your show, space available, prices, dates, 
shipping instructions, etc., from courteous, “show-trained” personnel. There 
will be absolutely no charge whatsoever for this service. 


Should a client, however, be sufficiently interested in your show after con- 
sultation, to choose a space, he may sign our general contract form (or your 
contract, if you have provided us with it), and you will be charged the indus- 
try standard 15% sales commission, payable when the client’s deposit is 
received. There will be no charges other than this. There will be no charge 
whatsoever, unless the contract is signed, and the deposit forthcoming, and 
the contract, naturally, will be subject to your acceptance. 


It is as simple as that. You will have an experienced sales force working for 
you in the New York area to whom you pay no salary, and an office at your 
disposal which dispenses information about your show—without any charge! 
In order to take advantage of this free service you should forward to us imme- 
diately your complete show literature, including brochures, floor plans, prices, 
dates, contract forms, and shipping instructions, if any. There will be abso- 
lutely no further obligation on your part, other than to keep faith with us 
when space is contracted for through the use of this office. 


Legitimate trade shows and public expositions anywhere in the world may 


participate. Forward your literature now! e 
Habe. Sable 


HERBERT A. SALLOP 
President 


ECHO will conduct complete 
mail and phone sales cam- 
paigns for your show on a 
low fee basis. Outline your 
requirements and we will 
gladly submit estimates 


ECHO will also accept assignments for its 
trained sales personnel to call on specified 
accounts or their agencies in the New York 
area at a flat service rate of $10. If a con- 
tract is obtained the service fee is waived, 
and the 15% commission takes effect. 


EXPOSITIONS CLEARING HOUSE Organization 
60 East 42nd Street, New York, N. Y. * MUrray Hill 7-6832 


SOSH SSSSESHSHSHSSSHEHEHESSESHSESHESSESSHEEEHSESEEHESHSEHEEESEHEHESHESEEHEHEHEHEHHEEEEEEHEEE 
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what's 
new in 
exhibits ? 


_— PLENTY OF TIME in Grand Central Terminal 
now, since General Time Corporation joined the parade of 
blue chip exhibitors in the Merrill Lynch Investment Center. 
Their five growing divisions combined to present a total cor- 
porate image, with accent on the products of Westclox and 
Seth Thomas. 


= IVEL SCISSORPAK has taken hold with a bang. 
This 5 x 8 foot quick-collapsible unit is great for modular 
booth backgrounds and for individual small-space display and 
meeting use. Write for folder. 


Have YOU SEEN the new Hilton Carte Blanche displays 
now in airports, rail terminals and hotels from coast to coast? 
High styled, with a strong sales message, they’re doing a big 
job in heavy traffic spots. 


| NEW USES for Ivelpaks (self-packaged 
exhibits )—they’ve gone into the New York Subways to func- 
tion as candy stores for a big national chain. Opened during 
the day for high-traffic package selling, they close up at night 
for security. 


iat MODEL PLANES, four feet long, are now 
appearing in airline ticket offices to simulate the Fairchild 
F-27, today’s most used prop-jet powered aircraft. These 
illuminated see-through models, complete with all interior 
fittings, are individually trimmed in the colors of each air- 
line operator. 


New TRAVELLING PRODUCT exposition just com- 
pleted for Federal Pacific Electric now starting on nine 
months national tour to achieve deeper penetration in the 
industrial field. Engineered to fit into a single trailer, it will 
show many new developments in the Company’s line of electri- 
cal distribution and control equipment. 


These are only a few of the many projects which have 
kept our skilled staff of exhibit specialists busy in 
recent weeks. We've time to work on your next project 
too! 


IVEL CONSTRUCTION CORPORATION 


Designers and Builders of Quality Displays 
53rd St, & First Ave., Brooklyn 32, New York, Hyacinth 2-3730 


mm. wn 
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e EXHIBIT BUILDERS 

e SHOW DECORATORS 

e FURNITURE SUPPLIERS 
continued 


Exhibitors Service, Inc. 


430 East 63rd St. (Phone: TEmpleton 8-6361) 
Carmen Wales, Manager 


Functional Display, Inc, (EP & DA) 
> Blondell Ave. (61) (Phone: SYcamore 


6200 
Marvin bwerling, President 
its: ibit Design, Exhibit Con- 
Metal Fa berm a Sign, Silk 
, Electrical, Mechan — Woodworking 


: Installation, 
Special’ ‘Unite: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


Gardner Displays of New York 
41 E. 42nd St. (17) (Phone: MUrray Hill 


Graphic Displays 

11 Station Ave., Staten Island (9) (Phone: 
YUkon 4-1780) 

Peter Martin, Owner 

Departments: Design, Metal Fabricating, Sign, 
my — Construction 


Special” Units: it Self-contained units, dioramas, 
production displays, animation devices, floats 


Hollywood Banners 


116 East 32 St. (16) (Phone: OR 9-4790) 
Services: Custom made Logo display drapes 


Industrial Displays, Inc. (EP & DA) 
625 W. 55th * x (Ftame: JU 2-4550) 


Jack Paul, 

Departments: Exhibit” ” Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Silk 
cating’ Electrical, Mechanical, Plastic Fabri- 


Services: Installa’ , storage 

Special “Units: go tee A displays, dio- 
ramas, mobile units, production displays, 
animation devices 


Ivel Construction Corp. 
(EP&DA) 
See Advertisement, Page 254 


53rd St. & ist Ave. (32) Brooklyn (HY 2-3730) 

Leslie Levi, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Silk 
Sereen, Electrical, Mechanical, Model Shop 

Services: Installation and complete field serv- 
ices in U. S. and abroad 

Special Units: Self-contained displays. modular 
mobile units, animation devices 


Manhattan Exposition Construction 

Corp. (EP & DA) 

247 West 60th St. and Room 253 N. Y. Coli- 
seum (Phone: PL 17-3233) 

Charles LaRosa, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Electrical, Mechanica | 

Services: installation, booth background and 
drape = : cae furniture rental, storage, 


show d vest ng 
a ~4 Units: Self-contained displays, mobile 
un 


Mastercraft Associates, Inc. 

(EP & DA) 

360 W. llth St. (14) (Phone: WA 4-9360) 
Harold Lightman, President 


Exhibit Con- 

Mechanical 

» background 
rental, storage, show decorating 
Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


SALES MEETINGS/Part I] SALES MANAGEMENT 


eoopere & Damon, Inc. 
See Advertisement, Page 256 | In Its FIRST TWO MONTHS OF BUSINESS, 


1461 Park Ave. (29) (Phone: TRafalgar 6-3530) 


Hands 5. Mattos mane os | | SHOW SERVICE EXHIBITS, The Newest And 


Screen, "Mlectrical, Mechantsdl STfrcatrieal Most Modern Exhibit House Has Constructed 


Serviess:. Installation, show decorating shas 

Special Units: Self-contained pe dio- Exhibits For: 
ramas, mobile units, production displays, 
animation devices, floats 


New York Display Service Inc. Air Reduction Friden 


(EP & DA) | Allied Chemical 1.B.M. 


101 Park Ave. (17) (Phone: LExington 2-3759) 
ie dae Anaconda Revion 


Se ee ee Armstrong Cork Tyrex 
Selexor Displays, Inc. Eagle Pencil United States Plywood 


312 E. 95th St. 28) (Phone: ATwater 9-8347) En Westin 

M. Daniel Ki President jay . ghouse 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Silk 
Sereen, Electrical, Mechanical, Woodworking 

Services: Installation, storage 

Special Units: Self-contained displays, dio- 
ramas, production displays, animation de- 
vices, floats 


Angelo Servilio 

514 W. 25th St. (Phone: WA 9-3418) 

Angelo Servilio, Owner 

Departments: Design, "Sign, Silk Sereen, Elec- 
trical, Mechanical 

Services: Installation, show decorating 

Special Units: Self-contained units, animation 
devices, floats 


Sho-Aids, Inc. (EP&DA) 


12 John St. 
(See listing under Philadelphia) 


Show Service Exhibits, Inc. 
e@ Advertisement, Page 255 
New aie Coliecem 
20 West 60th i% (Phone: JUdson 6-7628) 
Howard E. Geo 
Departments: Exhibit Design, Exhibit Con- 
—., pe ree Fabricating, wee = 
reen, Electrical, anical, r 
Serviess: fastalletion booth bachaneuet om ‘ B.M. a at the recent Office Equipment Manufacturers Exhibit, Washington, 
drape rental, booth furniture rental, storage c. x 40° wide x 28' high. Designed by 1.8.M., constructed by 
Special Units: Self-contained displays, di- Sew Service Exhibits, Inc. 
pon mobile units, production displays, 
murais 


Why SSE is the fastest growing show house in the 


. 
521 E. 72nd St. (21) (Phone: LE 6-2234) tr 
— Sickinger, samme indus y- 
Services: Installat 
Special Units: Production Displays 


Sickinger Displays, Inc. (EP&DA) 


A glass wrapped brand new one story plant of 30,000 
square feet with a 20 foot high ceiling. The finest facilities 


Strocss Expositions, lnc, (SPEBA) results in lower production costs with a more economical 


20 W. 60th St. (23) (Phone: CO 5-0270) . of 
Services: Installation, booth background and price to the exhibit buyer. 
drape rental, booth furniture rental, exhibit : 
rental, show decorating Service offices centrally located in the New York Coliseum 
for the most efficient servicing of shows and conventions. 
Structural Display Co., Inc. You don’t phone for service, you see us personally on the 
(EP & DA) spot. 
3 West 6ist St. (Phone: CIrcle 7-0212) 
(See listing under Long Islend City, N. Y.) All rental of booth equipment—the newest in Naugahyde, 


bronze tone furniture, carpeting and accessories—are avail- 
United Exposition Decorating Co., Inc. able from our affiliated company. One contact—one billing 
N. Y. Coliseum, Room 254 (Phone: COlumbus 


5-5183) —covers all your show needs. 


William Spiegelman, General Manager 
(See listing under Atlantic City) 


Discover for yourself the reason for our phenomenally rapid 


Walling Display | P aa . 
° te: 
48 W. 20th St. (11) (Phone: WA 9-3969) S growth in the exhibit field. Call or write 


George Walling, Owner 
Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Silk Screen } 
Special Units: or Raggy mo a units, production | ; s 


displays, animation devices 
18-35 38th Street Long Island City 5, New York 


Warren Displays, Inc. (EP & DA) RAvenswood 1-4400 

- S. ra St. ig ae AL 565-9646) 
rdon H, Warren, President 

Departments: Exhibit Design, Exhibit Con- o i = 
et trio Hae Wank Capable Friends Working With You 

garane teltetbated: ianene Only Minutes From the N. Y. World Fair Grounds 

Special Units: Self-contained displays, dio- 
ramas, mobile units 
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* EXHIBIT BUILDERS 
* SHOW DECORATORS 
¢ FURNITURE SUPPLIERS 


continued 


York Exposition Service Corp. (EP&DA) 


New York Coliseum (19) (Phone: CI 5-1270) 
George A. Groht, President 

Services: Booth background and drape rental, 
booth furniture rental, show decorating 


OCEANSIDE 


EPC COCO Cr rae 


for 


personalized 
exhibits 
Messmore & damon 


That “something extra” in 
our finished product reflects 
a client attitude which, in 
almost four decades of ex- 
hibit design and construction 
has brought to and kept 
with our firm a long and 
distinguished list of satisfied 


customers. 


ee 


aE 


Mh 


an 
‘ 
a 
7 
. 
‘ 
‘ 
a 
‘ 
a 
a 
, 
> 
, 
7 
. 
a 
4 
a 
, 
a 
a 
7 
‘ 
4 
a 
, 
7 
+ 
7 
a 
7 
a 
» 
a 
‘ 
a 
‘ 
a 
> 
‘ 
a 
‘ 
‘ 
a 
> 
4 
a 
a 
a 
4 
a 
) 
a 
> 


We build to help you sell. 
May we fill this role for you? 


Messmore and Damon 


1461 Park Avenue 
New York, New York 
TRafalgar 6-3530 


i i 
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Hartwig Displays (EP&DA) 

aeee Tee Ave. (Phone: ROckville Center 
Paul Gebhard, Consultant 

(See Listing under Milwaukee) 


ROCHESTER 


Ernst Decoration Co., Inc. 

480 Et +e Ave., 8. (8) (Phone: HAmilton 
William Ernst, President 

Departments: Sign, Electrical 

Services: Exhibit rental, booth furniture rental 
Special Units: Flags & bunting, floats 


SYRACUSE 


Ivel Construction Corp. 

(EP&DA) 

East Lake Rd. (10) (Phone: Skaneateles 1144) 
tersteen 


Ralph L. Win’ y er 
(See listing under Brooklyn) 


Cooper Decorating Co. 

1211 E, Fayette St. (Phone: GR 65-2181) 

Harris E. Cooper, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Silk Screen, Electrical 

Services: Installation, show decorating, booth 
rental 

Special Units: Displays, Floats 


WESTBURY 


Display Center Inc. (EP&DA) 


84 New York Ave. (Phone: EDgewood 4-5900) 

William L. Connah, President 

Departments: Design, Metal Fabricating, Sign, 
Silk Sereen, Electrical, Mechanical, Manu- 
facture of complete trade show exhibits and 
showrooms 

Services: Installation, storage, exhibit rental 

Special Units: Self-contained units, dioramas, 
production displays, animation devices 


CINCINNATI 


Display Sales 

1632 Gest St. (4) (Phone: GR 1-7600) 

Robert M. Nagle, Robert Harrigan, Partners 

Departments: Exhibit Design, Re = Con- 
struction, Silk Screen, Electrical, Mechanical 

Services: Storage, show decorating 

Special Units: Self-contained displays, produc- 
tion displays, animation devices 


George E. Fern Co. 


1410 Elm St. (10) 
G. Edward Fern, President 


Depastmenses Sign 

Services: Installation, booth background and 
drape rental, booth furniture rental, show 
decorating 


Production Presentation Inc. 


1036 Gilbert Ave. (2) ‘rr GA 1-1830) 

Don K. Howard, Presiden 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal “Mechanical Sign, Silk 


Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, ts 


Sales Production Corp. 

1617 Reading Road (2) (Phone: CH 1-1007) 

George R. Timmerman, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Silk 
Screen, Electrical, — 

Services: Installation, sto 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


CLEVELAND 
Add Co. 


1776 E. 43rd St. (3) (Phone: ENdicott 1-1530) 
Geraldine Copperman, President 
Services: Installation, booth Cdeainns and 
drape rental, booth furniture rental, exhibit 
rental, show decorating 


Andrews, Bartlett & Associates, 
Inc. 

See Advertisement, Page 1 
1849 W. 24th St. (13) 


A. S. Andrews, President ; Harold E. Bartlett, 
Vice President 


Equipment, Exhibit Design & Construction 
Services: Complete convention and 

services, booth background and drape rental, 

booth furniture rental, show decorating, 

show management 


Bates & Hammond, Inc. 
1011 Bronson Court (Phone: PRospect 1-6725) 
John P. Bates 
Departments: Design, Sign 
Services: Installation, Booth Background and 
Drape Rental, Booth Furniture Rental, 
age, Show Decorating 


Calmore-DeVorn, Inc. (EP&DA) 

1445 Dodge Ct. (14) (Phone: CH 1-2307) 

C. Calvin Moore, President 

Robert L. DeVorn, Vice President 

Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Silk Screen, Electrical, 
Mechanical 

Services: Installation 

Special Units: Self-contained displays, mobile 
units, production displays, animation devices 


DeVorn Displays Corp. (EP & DA) 
1022 Beltline Rd. (9) (Phone: ON 1-1550) 


help 


EXHIBITS 


you 


HARVEY G. STIEF, inc. 


Cleveland, Ohio 


GL. 1-4243 


SALES MEETINGS/Part I| SALES MANAGEMENT 


Mayflower sets them up... takes 'em 
down... keeps your show on the go! 


Your Routed Exhibits 
Need Our Complete 


Money-Saving Service! 


' Mayflower 


WORLD-WIDE MOVER Ss 


America's Most Recommended Mover 


~ 


@ Find out more about this worry-free way to handle your 
next “routed” exhibit move. Consider its obvious advan- 
tages, plus the way it eliminates so many hidden extra expenses 
you are paying now. 

It will be planned to your requirements—to deliver it 
safely and on time! Only a veteran Mayflower driver is se- 
lected . . . thoroughly trained in proper care of costly com- 
plete exhibits .. . expert in meeting over-the-road schedules 
... resourceful enough to cope with any specialized display 
moving problem. 

Your local Mayflower agent knows the /east expensive 
way to set it up. Planning ahead saves money, too, so why 
not call him now! 


Ask for “17 Reasons Why” —a practical exhibit guide. 
AERO MAYFLOWER TRANSIT COMPANY, INC. + INDIANAPOLIS, INDIANA 
NOVEMBER 20, 1959 
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John F. Clarke, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, a. Silk 
Screen, Electrical, Mechanical, ood work- 
ing, Plastics 

Services: Installation, storage 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices 


Gallo Displays, Inc. (EP&DA) 

1012 Sumner Ave. (15) (Phone: TO 1-3440) 
Paul B. Gallo, President 

Departments: Exhibit Sat Exhibit Con- 
struction, Merchandisers, Sign, Silk Screen, 
Electrical, Mechanical, Photographic 

Services: Installation, storage, exhibit rental 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


Don Glaze Display Service (EP&DA) 

6742 pane Blvd, (30) (Phone: VI 
38-2312 

Don Glaze, Presiden 

Services: Exhibit Hesitation. storage 


Gravatt Displays (EP & DA) 

19627 W. Lake Rd. (16) (Phone: ED 1-6450) 

R. H. Gravatt, Owner 

Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Silk Screen, Electrical, 


Mechanical 
Services: Installation, storage, exhibit rental 


Special Units: Self-contained displays, produc- 
duction displays 


ivel Construction Corp. 
(EP&DA) 


1220 Huron Rd. (Phone: SU 1-5533) 


Ohio Displays are old hands 


Leon Gordon Miller, Manager 
(See listing under Brooklyn) 


Ohio Displays, Inc. (EP & DA) 
(See Advertisement, Page 258 
2206 . Superior Viaduct (13) (Phone: CH 
cilftord “T, McKay _ | 
‘ a " Pabreatia Sign, ‘Silk 
ng, 
a —— 


dio- 
animation devices, floats _ 


Rappaport Studios, inc. (EP & DA) 


1618 Walnut Ave. (14) (Phone: SU 1-6960) 
Maurice I. Ra rt, President 


Services: Installation, 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


Rogers Display Studios, Inc. (EP&DA) 

5815 Kinsman Rd. (4) (Phone: UT 1-0676) 

Van R. Rogers, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Silk Screen, Electrical, Mechanical 

a Installation, booth furniture rental, 


Special” “Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


Sales improvement Display Co. 


1022 Belt Line St. (Phone: ON 1-1550) 
Frederic W. Gill, President 
Exhibit Con- 
. Electrical, 


Departments: Exhibit 
struction Sign, 
Mechanical, Plastic Fabricating 

Services: Installation, storage 

Special Units: Self-contained displays, dio- 


ramas, mobile units, production displays, 
animation devices 


Harvey G. Stief, Inc. (EP & DA) 
See Advertisement, Page 256 
424 E. 13ist St. (8) (Phone: GL 1-4243) 


(since 1919) at the business of 
imagery. We can help develop 
the graphic presentation of your 
creative selling objectives both 
for trade show and point-of-sale. 
Custom Exhibits ¢ Originators 
of Self-Pak * Wrap-Pak Displays. 


Request illustrated catalogs. 


%s 


ohio. 


* 
ft 2206 W. Superior Viaduct 


poten P 


, 


2 
besnrsanet® 


/ displays 
Ohio 


Cleveland 13, 


Ohio Displays 


Applied 
Imagery for 
Creative Selling 


Harvey G. Stief, President 
Departmen’ 


ts: Exhibit Design, 


furniture 


tal 
Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


United Exposition Service Co. 
1940 E. 6th St. 

William S. , General 

(See listing under Atlantic City) 


DAYTON 


Merchandise Displays, Inc. (EP & DA) 


233 Leo St. (¢) (Phone: BAldwin 4-8353) 
Departments = Design, Exhibit Con- 


TOLEDO 


Activ-Ad, Incorporated (EP & DA) 
21 S. Erie St. (2) (Phone: CHerry 8-3541) 
‘ t 


: Installation, storage 
Special’ “Units: Self-contained displays, dio- 
ramas, mobile units, production displays 

Herzberg Decorating Studios 
835 Seendwee 9) (Bienes CHerry 3-5978) 


A, decorating, exhibit rental 
Special Units: Floats 


WARREN 


Custom Displays, Inc. (EP&DA) 
2610 N. Park Ave, (Phone: EXpress 4-1555) 
Robert A, bagag e= N President 
: Exhibit Design, Exhibit Con- 
ng, -<Sign, Silk 


storage 
Special Unite: Salf-conteinen units, dioramas, 
oa units, production displays, animation 
evices 


OKLAHOMA 


TULSA 


Dallas Meade Constructors, Inc. 
(EP&DA) 


55 N. Madison St. (Phone: LUther 7-7201) 
Dallas Meade, President 
8 Exhibit Con- 


Fabricating, Sign, Silk 
, Electrical, Mechanical 
—— booth background and 


ng 
Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


PORTLAND 


SALES MEETINGS/Part I] SALES MANAGEMENT 


FAMOUS LAST WORDS (No. 10) 


"OUR EXHIBIT JUST NEEDS A NEW COAT 
OF PAINT J" 


.»e4 NEW COAT OF PAINT WON’T HELP AN EXHIBIT THAT’S OUT OF DATE iW 


An exhibit, like a piece of productive machinery, 
eventually reaches a point of no return. Once it does, 
refurbishing may make it look fresh and clean, but the 
exhibit may still fall short of the job to be done. 


There is no rule of thumb that one can follow to 
determine whether an exhibit is re-usable or ready for 
discard. Any number of factors can obsolete an exhibit. 


Inflexibility in design and construction may prevent 
proper and dramatic display of a new product or new 
feature of existing product. Frequently, innovations in 
exhibit techniques will precipitate obsolescence. Or it’s 
conceivable that your present exhibit no longer projects 
the desired corporate image or current theme. 


Before you apply the paint brush, we suggest you give 
the above “exhibit evaluation factors’ serious consid- 
eration. It may well be that a new exhibit, based upon 
your immediate and long range objectives, will save you 
money in terms of greater returns for your exhibit dollar. 


Additional “Exhibit Evaluation 
Factors”’ are described in a new mailing 
piece. Upon request, we'll send you a 
copy along with a new 8-page folder 
entitled ‘Sales Producing Exhibits.”’ 
This contains illustrations and detailed 
explanations of exhibit techniques suc- 
cessfully used by GRS&W clients. Send 
for your copies. 


Co FR Ss 8&8. WV Stains 


GARDNER, ROBINSON, STIERHEIM & WEIS, INC. © 5875 Centre Avenue, Pittsburgh 6, Pennsylvania 


NOVEMBER 20, 1959 
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Bert J. Harris & Associates (EP&DA) 


210 N. W. 2ist Ave. (9) (Phone: CA 3-222: 

Bert J. Harris, Owner 

Departments: Design 

Services: Installation 

Special Units: Self-contained units, dioramas, 
mobile (truck, trailer) units, production dis- 
plays, animation devices, floats 


Porterfield Sign Advertising 
(EP & DA) 


“413, 8S.W. Corbett Avenue (Phone: 
907 
Wilbur A. Porterfield, President 


CApitol 


Charles L. Wakefield Dispiays- 

Decorations 

4422 S.W. Corbett St. (Phone: CApitol 8-8249) 

Services: Bcoths, stages, signs, fags, draperies, 
furniture, lighting, display materials, mobile 
units 


PENNSYLVANIA 


HARRISBURG 


Hain Wolf Studios, Inc. (EP&DA) 
4002 Jonestown Rd. (Phone: KIngswood 5-3717) 


Don E. Grimes, Vice President 

Departments: Design, Sign, Silk Screen, Elec- 
rical, Mechanical 

Services: Installation, booth background and 
drape rental, booth furniture rental, stor- 
age, exhibit rental, show decorating 

Special Units: Self-contained units, dioramas, 
mobile units, production displays, anima- 


tion devices 


PHILADELPHIA 


The Art Guild of Philadelphia 
(EP & DA) 


134 N. 22nd St. (3) (Phone: LOcust 7-3322) 
Morris Beck, Manager 


Lewis Barry, Inc. (EP & DA) 


275 8S. 59th St. (39) (Phone: SHerwood 8-3113) 
(See listing under New York City) 


Berm Studios, Inc. (EP&DA) 


404 E. Baltimore Ave. (Phone: GRanite 2-2431) 

Sydney Berman, President 

Departments: Exhibit Design, 
struction, Sign, Silk Screen 

Services: Installation, booth background and 
drape rental, storage, booth furniture rental, 
exhibit rental 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, ani- 
mation devices 


Exhibit Con- 


Design Associates, Inc, (EP&DA) 

4422 Market St. (4) (Phone: EVergreen 2-2747) 

Warren T. Logan, Manager 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Silk 
Screen, Electrical, Mechanica! 


Services: Installation 
Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 


animation devices 


Dirmeyer Displays, Inc. (EP&DA) 
3340 Rorer St. (34) (Phone. GArfield 56-5130) 
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irmeyer, President 
Departments: Exhibit Design, Exhibit Con- 
etal Fabricating, Silk Screen, 
Sign, EI 


Services: Installation, storage 
Special Units: Point of purchase displays, ani- 
mation, scale models, dioramas 


The Display House 


1101 S. 20th St. (46) (Phone: 
49-50) 
Archie A aie, President 
Departments: Exhibit Design, Exhibit Con- 
struction, Sign Electrical, Mechanical, 
Woodwork, Cabinet Construction, Silk Screen 
Services: ceeten. 5 booth furniture rental, 
storage, exhibit ren 
Special Units: Geltesmteined displays, mobile 
units, production displays, dioramas, anima- 
tion devices, floats 


PE 6-4448- 


General Exhibits (EP&DA) 


1600 8S. A eens St. (45) (Phone: 
7-1600 

Ss, Milles Mack, President 

Departments: Exhibit Design, ee Con- 
struction, Sign, Electrical, Mechan 

Services: Installation, storage 

Special Units: Self-contained units, mobile 
units, animation devices 


HOward 


Ivel Construction Corp. 
(EP&DA) 


(Dailey Service) 
1207 Sprunce St. (Phone: Kingsley 6-1797) 
(See listing under New York City) 


Sho-Aids, Inc, (EP&DA) 


277 S. 59th St. (39) (Phone: SHerwood 8-2622) 
Louis DeCecco, Vice-President 
Services: Booth installation 


William H., Simkins Studio (EP&DA) 


3 Penn Center Plaza (2) (Phone: LOcust 
4-0202) 

L. H. Lipka, Owner 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Silk Screen, 
Electrical, Mechanical, Sales Meetings, 
Graphic Arts, Photography, Theatre for In- 
dustry 

Services: Installation, storage, producers, writ- 
ers and directors of sales meetings and 
presentations, employee training aids, film 
strips, slides, artwork, brochures, booklets, 
visual aids and package design 

Special Units: “Simkimatic’” programming 
control unit for shows, lighting and projec- 
tion equipment 


W. E. Sparks Studio, Inc. (EP&DA) 


2415 South St. (46) (Phone: KI 5-6040) 

Donald R. Sparks, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Painting 

Services: Installation, storage 

Special Units: Self-contained. units, animation 
devices 


United Booth Equipment Co. 


630 8. 42nd St. (4) (Phone: EVergreen 6-2772) 
Sol Katz, General Manager 
(See listing under Atlantic City) 


PITTSBURGH 


Gardner Associates, Inc. (EP&DA) 


335 Fifth Ave. (22) (Phone: ATilantic 1-2640) 

Harry B. Gardner, Jr., President 

Departments: Design, Phonomimic, Demon- 
stration and Dramatized Sales Features 


Gardner Displays Co. 


477 Melwood St. (13) (Phone: MA 1-9443) 

J. M. Crookston, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Silk 
Screen, Electrical, Mechanical, Models 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage, 
exhibit rental 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


GRS&W 


(Gardner, Robinson, Stierheim & 
Weis, Inc.) 
See Advetrisement, Page 25? - 

5875 Center Ave. (6) (Phone: EM 2-1400) 

R. P. Stierheim, President 

Robert C. Dickman, V-P Sales 

Departments: Exhibit Design, Exhibit Con- 
struction, we nel ebeioening, Sign, Silk 
Screen, Electri Mechanical 

Services: inonilation, cueeae, exhibit rental 

Special Units: Self-contained displays, dio- 
tamas, mobile units, production displays, 
animation devices 


United Booth Equipment Co. 

407 Seventh Ave., Chamber of C ce Bidg. 

William W. Stetson, General Manager 

(Affiliate of United Exposition Service Co., 
Atlantic City, N. J.) 


PROSPECT PARK 


Technical Displayers, Inc. 

738 ~~ Ave. (Phone: SA 9-7800) 

F. Woodma nsee 

Seeisemaiies Design, Silk Screen, Sign, Elec- 
trical, Mechanical 

Services: Installation, storage, exhibit rental 

Special Units: Self-contained units, dioramas, 
mobile units, animation devices 


READING 


ivel Construction Corp. 
(EP&DA) 


( Sole Bevviesd a 
(See listing ener New York City) 


TENNESSEE 


MEMPHIS 


Newhouse Co., Inc. 


124 Exchange Ave. 

Will Grimes, Mgr. 

Departments: Exhibit Design, Exhibit Con- 
struction, Sign 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage, 
show decorating 


TEXAS 


DALLAS 


Freeman Decorating Co. 
(EP&DA) 


See Advertisement, Page 246 

3004 Commerce St. (Phone: Riverside 1-1514) 

John E. Gebhard, Manager 

Departments: Exhibit Design, Exhibit Con- 
struction, Sign 

Services: Installation, booth background and 
om — booth furniture coutel, show 
lecora 

Special Unite: Self-contained displays, produc- 
tion displays 


HOUSTON 


Arnold-Rogers 


101 Main St. (2) (Phone: CApitol 7-6165) 
Frank Arnold, Partner 
a Exhibit Design, Exhibit Con- 


— 
_.. show decorating 


rvices: 
Brede, Inc; 


2000 Hussion St. 
Eddie Jones, Manager 
(See listing under Minneapolis) 
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Hazel Hays Southwestern Decorators 

(EP&DA) 

6225 St. Augustine Ave. (21) (Phone: JA 
4-3119) 

Hazel Hays, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Silk Screen, Electrical, 
Mechanical 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage, 
exhibit rental, show decorating 

Special Units: Mobile units 


VIRGINIA 


ALEXANDRIA 


Design & Production, Inc. (EP&DA) 


826 Slaters Lane (Phone: KI 8-8080) 

Leonard C. Rennie, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Silk 
Sereen, Electrical, Mechanical, Models 

Services: Installation and storage limited 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays. 
animation devices, electronics units 


ARLINGTON 


Theodore John Christensen, Inc. 

501 S. 20th St. (2) (Phone: OT 4-7608) 

Frank Masters, Sales Manager 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Silk 
Sereen, Electrical, Mechanica 

Services: Installation, booth background and 
drape rental, furniture rental, storage, 
exhibit rental, show decorating 

Special Units: Self-contained displays, dio- 
ramas, production displays, animation de- 
vices, floats 


WASHINGTON 


SEATTLE 


Rowan, Inc. (EP&DA) 


2110 Western Ave. (1) (Phone: IM 2-4075) 

W. Al Rowan, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Mechanical 

Services: Installation, booth background and 
drape rental, booth furniture rental, show 
decorating 

Special Units: Production Displays, floats 


WISCONSIN 


Foster Custom Dispiays, inc. 


224 E. ist St. (4) [Feane: BR 6-0668) 
1 J. Foster, Presiden 

Departments: Exhibit Rtn Exhibit Con- 
struction, etal Fabricating, Sign, Silk 
Screen, Electrical, Mechanical 

Services; Installation, storage, show decorating 

Special Units: Self-contained displays, dio- 
ramas, production displays, animation de 
vices, floats 


Gray-Way Advertising Displays, Inc. 
(EP & DA) 


3727 N. Palmer St. (12) (Phone: FR 4-0840) 

F. E. Gray, Presiden’ 

Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Silk Screen, Mechanical, 


exhibit rental, show decorating, outdoor ad- 
vertising, bulletins 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


Hartwig Displays (EP&DA) 


1325 N. Van Buren St. (2) (Phone: BR 6-4857) 

Walter A. Hartwig, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal and Plastic Fabrication, 
Electrical, Mechanical 

Services: Installation, exhibit and furniture 
rental, storage 

Special Units: Self-contained units, models, 
dioramas, terminal displays, animated fig- 
ures, mobile units 


Lothar Display Engineering Co. 


na Fairmount Ave. (9) (Phone: HO 
Lothar M. Weichelt, Owner 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Plastic 
Fabricating, Eletcrical, Mechanical, Model 
Making 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


Motion & Display Co. 


1032 W. Somers St. (5) (Phone: BR 1-3921) 

Leon Marks, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Electrical, Mechanical, Spray 
Painting 

Services: Installation, booth background and 
drape rental, storage, exhibit rental, show 
decorating 

Special Units: Self-contained displays, dio- 
ramas, production displays, animation de- 
vices, floats 


Wisconsin Display Studios 


1124 N. 5th St. (5) (Phone: BRoadway 6-2675) 

William Leutner, Manager 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Electri- 
cal, Mechanical 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage, 
exhibit rental, show decorating 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production -displays, 
animation devices, floats 


CANADA 


MILWAUKEE 


Art Siemann Advertising, Inc. 


oe Greenfield Ave. (4) (Phone: Mltchell 

5-6365 

Art am President 

Departments: Exhibit Design, Exhibit Con 
struction, Metal Fabricating, Sign, Silk 
Screen, Electrical 

Services: Installation, booth background rental, 
show decorating, flag rental and decorating 
for conventions 

Special Units: Self-contained displays, produc- 
tion displays, floats 


Derse Advertising Co. (EP & DA) 


2620 West St. Paul Ave. (3) (Phone: DI 
4-2770) 

Robert Draeger, Display Manager 
Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Silk Screen, Electrical, 
Mechanical 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage, 
exhibit rental, show decorating 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 
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BRITISH COLUMBIA 


VANCOUVER 


Challier Display Associates Ltd. 


1451 Adanac St. (Phone: HAstings 8417) 

Herbert Challier, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Silk 
Screen, Electrical, Mechanica 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage, 
exhibit rental, show decorating 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


ONTARIO 


TORONTO 


Arrow Displays 


586 Kingston Road (8) 

Phone: OX 9-2315 

W. Wallis, Owner 

Departments: Sign 

Services: Exhibit rental, show decorating 


Dana Designs, Ltd. 


19 Yorksville Ave. roames WA. 4-8453) 

Lloyd A. Hackwell, 

Departments: Exhibit "Teclen, Exhibit Con- 
struction, Metal Fabricating, Sign, Silk 
Screen, Electrical, Mechanical 

Services: Installation, booth furniture rentals 


Design Craft, Ltd. 


340 Dufferin St. (Phone: LEnnox 4-8471) 

C. M. Charters, President 

Departments: Exhibit Design, Exhibit Con- 
struction, Meta: Fabricating, Sign, ik 

. Electrical, Mechanical 

Services: Installation, booth background and 
drape rental, booth furniture rental, exhibit 
rental, show decorating 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


Display Service Co., Ltd. 


101-103 Queen St., E. (Phone: EM 38-5125) 

Gordon F. Hall, President 

Departments: Exhibit Design, Exhibit Con- 
struction, M Fabricating, Sign, Silk 
Screen, Electrical, Mechanical, Carpentry 

Services: Installation, h background and 
drape rental, booth furniture rental, storage, 
show Gocnming 

Special Units: if-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


Dynamic Displays, Ltd. 


200 Geary Ave. (Phone: LE 1-5051) 

Frank J. Bernard, President 

Departments: Sign, Electrical, Mechanical, 
Exhibit Design, Exhibit Construction 

Services: Installation, booth furniture rental, 
show decorating 

Special Units: Self-contained displays, dio- 
ramas, mobile units, production displays, 
animation devices, floats 


Staples Sign & Display Ltd. 


544 King St., W. Phene: EM 6-2709) 

G. O. Staples and J. N. Staples, Partners 

Departments: Exhibit yy Be - ibit Con- 
struction, Sign, Silk Screen, Electrical, 
Mechanical, Carpentry 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage 

Special Units: Self-contained displays, produc- 
tion displays, animation devices 


Stronco Ltd. 


111 Judge Road (18) 
(See. Hale Decorators, Buffalo) 


MONTREAL 


Carl Mangold, Ltd. 


1495 St. James St., W. 
2-6179) 

Carl Mangold, President 
Departments: Exhibit Design, Exhibit Con- 
struction, Sign, Silk Screen, Carpentry 

Services: Installation, show decorating 

Special Units: Self-contained displays, dio- 
ramas, production displays, animation de- 
vices, floats 


(Phone: WElington 


Clarkson-Conway Associates, Ltd. 


Queen Elizabeth and Sheraton Mount Royal 
Hotels (Phone: AV 8-6742) 

Raymond R. Meikle, Director of Sales 

Departments: Sign, Electrical 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage, 
exhibit rental, show decorating 


Taylor Advertising, Ltd. 


425 River St. (Phone: TR 26571) 

V. E. Traversy, Manager 

Departments: Exhibit Design, Exhibit Con- 
struction, Metal Fabricating, Sign, Silk 
Screen, Electrical, Mechani 

Services: Installation, booth background and 
drape rental, booth furniture rental, storage, 
exhibit rental, show decorating 

Special Units: Self-contained displays, dio- 
ramas, production displays, animation de 
vices, floats 
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Badge Suppliers 


Lewis Co. 

1926 L St. N. W. 

J. G. Eliisor, Vice President 

Products: Badges, ribbons, favors, buttons 


FLORIDA 
ST. PETERSBURG 


D. L, Vaughn & Associates 

101 8th Ave. 8S. E. 

Dale Vaughn, General Manager 

Products: Badges, registration cards, ribbons 


CALIFORNIA 


LOS ANGELES 


Award Incentives, Inc. 


4710 Crenshaw Blvd. 
(See listing under New York City) 


SAN FRANCISCO 


Danzinger Sales Division 

Walter N. Cribbins & Co. Inc. 

619 Mission St, (5) (Phone: YUkon 2-8450) 

Dan Danzinger, Vice President 

or Badges, ribbon, buttons, convention 
gi 

Award Incentives, Inc. 

619 Mission St. 

(See listing under New York City) 


COLORADO 
DENVER 


Colorado Badge & Novelty Co. 


2051 Champa St. (5) (Phone: AComa 2-3813) 
Products: Badges in celluloid, ribbon and metal 


DISTRICT OF COLUMBIA 
WASHINGTON, D.C. 


Lamb Seal & Stencil Co. 


824 13th St. N. W. 
C. H. Brown, President 
Products: Badges 


For MEETINGS and 
CONVENTIONS 


Name Badges, stick on any Gar- 
ment. No pins or buttons. 


ONLY 5c Each 


IMPRINTED 


KEN MORRISON 
1000 lots less 6c each 


3 inch Circle, Square or 
Triangle. 10 day service, 
Send copy, Guaranteed. 


FREE SAMPLES — Glad to send them 
Order from Frank D. Jackson, 
JACK-BILT, 906 Central St., ¥ sgaaad Vi 2-5068 
Kansas City, Mo. 


FIRM HAME 


GOES HERE 


STICK-ON BADGES 
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ATLANTA 


General Specialties, Inc. 

94 Edgewood Ave., N. E. 

R. L. Cheek, President 

Products: Celluloid name holders, metal name 
bars, ribbons, buttons, arm bands, sashes 


ILLINOIS 
CHICAGO 


Adcraft Manufacturing Co. 

455 N. Oakley Blvd. (12) (Phone: MO 6-0272) 

F. J. Sitzberger 

on Badges, printed inserts, registration 
ca 


Award Incentives, Inc. 

6331 W. Spokane Ave. (46) 

John J. Finney, Gen. Sales Mgr. 

(See listing under New York City) 


Green Duck Metal Stamping Co. 

= Montana St. (14) (Phone: LAkeview 
5- ) 

Products: Badges in celluloid, ribbon and meta] 


Parisian Novelty Co. 

3510 S. Western Ave. (9) 

Products: Badges, badge holders, buttons, ad- 
vertising specialties 


MASSACHUSETTS 


Wendell-Northwestern, Inc. 
2424 East Franklin 

William E, Bryant, Vice President 
Products: Badges, buttons 


KANSAS CITY 
Jack Bilt Corp. 


See Advertisement, Page 262 


906 Central St. (6) 
Frank D. Jackson, President 
Products: Pressure-sensitive stick-on badges 


ST. LOUIS 


Award Incentives, Inc. 

8623 Brookshire 

University City 24 

(See listing under New York City) 


St. Louis Button Co., Inc. 


415 Lucas Ave. (2) (Phone: 
Products: Celluloid buttons, 
cases, ribbons 


CEntral 1-4916) 
plastic badge 


NEW JERSEY 


NEWARK 


The Whitehead & Hoag Co. 


107 First St. (1) (Phone: HUmboldt 3-4600) 
A. E. Wunderlich, Sales Promotion Manager 
Products: Arm bands, badges in plastic and 
metal, buttons in plastic and metal, ribbons, 
ie show souvenirs, 


NEW YORK 


BEAVER FALLS 


Glenfield Plastics, Inc. 


Phone: LOwville 430 
Robert H. Snow, Sales Manager 


BOSTON 


Arthur Blank & Co., Inc. 
10 Causeway (14) 


Harry Blank, Manager 
Products: Convention badges, plastic holders, 
printed plastics, buttons, es, ribbons 


Pilgrim Badge & Specialty Co. 


266 Babcock St. (15) (Phone: STadium 2-9300) 
Products: Badges in plastic, ribbon and metal 


MINNESOTA 
MINNEAPOLIS 


Midwest Badge & Novelty Co., Inc. 

ate Sea Blvd. (16) (Phone: WAlnut 
99 

F. Collins, President 

aS Badges, buttons, trophies 


SALES MEETINGS/Part II 


ts: Badge holders, printed 
ribbons 


inserts, 


NEW YORK 


Award Incentives, Inc. 


60 Jay St. (Phone: JA 2-3600) 
Murray Nedell, President 
Products: Badges, ribbons, emblems, trophies 


Best Banner & Novelty Co. 
43 E. 20th St. (3) (Phone: AL 4-2255) 


Sol Hirsch, Owner 
Products: Badges, buttons, ribbons, arm bands 


Empress Specialty Co. 


716 Broadway 

E. Ress 

Products: Badges, buttons, advertising novel- 
ties 


Flaghcuse, Inc. 


2010 3rd Ave. 
Thomas G. Borowik, Vice President 
Products: Badges, buttons 


SALES MANAGEMENT 


Green Duck Metal Stamping Co. 


55 W. 42nd St. 
(See listing under Chicago) 


E & H Simon, Inc. 

381 Fourth Ave. (16) 
2-0430) 

Herbert Simon, President 

Products: Badges, buttons 


(Phone: LExington 


ROCHESTER 


Metal Arts Co., Inc. 


742 Portland Ave. 
Charles W. Jack, Sales Manager 
Products: Embossed metal convention badges 


SYRACUSE 


H, Stiefel Co. 

548 S. Salina St. 

Hans Stiefel, President 

Products: Badges, buttons, 
ways 


ribbons, give-a- 


OHIO 
CINCINNATI 


Award Incentives, Inc. 


6098 Dryden Street 
(See listing under New York City) 


Pettibone Bros, Mfg. Co. 


224-228 E. 8th St. (2) (Phone: CH 1-5080) 

Gene Mesh, Sales Manager 

Products: Badges, buttons, ribbons, badge 
cases, banners, flags 


CLEVELAND 


Dawson Co. 

2929 Prospect Ave. (Phone: Prospect 1-7770) 
R. M. House 

Products: Badges, buttons, ribbons 


Western Specialty Co. 


211 Ninth-Chester Bldg. 
J. M. Latta, Sales Manager 
Products: Badges 


PORTLAND 


Irwin-Hodson Co. 

439 N.W. 15th St. (9) (Phone: CA 17-2401) 
Edgar A. McDonald, Jr. 

Products: Badges, ribbons, badge bars 


PENNSYLVANIA 


PHILADELPHIA 


Award Incentives, Inc. 


£817-19 N. Broad Street 
(See listing under New York City) 


Philadelphia Badge Co., Inc. 


1007 Filbert St. (7) (Phone: WAlInut 2-1790) 

Mrs. Gertrude J. Bell, Sales Manager 

Preducts: Pressure-sensitive badges, badge 
cases 


NOVEMBER 20, 1959 


RHODE ISLAND 


DISTRICT OF COLUMBIA 


PROVIDENCE 


Emblem & Badge Mfg. Co. 

68 Pine St. (3) (Phone: DExter 1-5444) 
Nathan Resnik, Manager 

Products: Badges, buttons, trophies, emblems 


WASHINGTON, D.C. 


Convention Services 

605 14th Be. N. W. Suite 500 

Phyllis Herson, Director 

Services: Models, fashion show productions, 
hospitality hostesses 


TENNESSEE 


FLORIDA 


CHATTANOOGA 


Eaves Badge & Emblem Co. 


107 E, 8th St. (2) (Phone: AM 6-1614) 
George G. Eaves, Partner 
Products: Barges, ribbons 


KNOXVILLE 


Colonial Press 

409 Wall Ave. (1) (Phone: 2-4611) 
R, L. Quinn, General Manager 
Products: Badges 


WASHINGTON 


ST. PETERSBURG 


Helen Cook Modeling Agency 


2534 Central Ave. 
Services: Models, hostesses 


GEORGIA 
ATLANTA 


Patricia Stevens Modeling School 
585 Peachtree St., —_ E. (Phone: EM 5348) 
Miss Bauder, Direc’ 

(See listing under iS Ohicago) 


SPOKANE 


Spokane Stamp Works 


W. 401 First Ave. 
Ross Eliot Jensen 
Products: Badges, ribbons 


eats Sait 


Model Agencies 


, ARIZONA 


TUCSON 


Flair Parissienne 


3826 E. Speedway 
Marie Sarkiss, Director 
Services: Models 


ILLINOIS 
CHICAGO 


Nancy Simpson Agency 


64 W. Randolph St. (Phone: ANdover 3-1856) 

Edgar H. Sim , Genl. Mer. 

Services Models, narrators, receptionists, dem- 
onstrators, sales assistants, fashion shows, 
charm lectures & programs for convention 
wives 


Patricia Stevens Model & Talent Agency 


22 W. Madison St. (Phone: State 2-9107) 
Services: Models, receptionists 


Patricia Vance Model Agency 


131 S. Wabash St. (Phone: Financial 6-5430) 
Ec Harrell, Manager 
Services: Models, receptionists, talent 


MASSACHUSETTS 
BOSTON 


Burr of Boston 


431 Boylston St. 
Margery Burr, Manager — 
Services: Hostesses, fashion shows 


Rogers Model Agency 

30 Huntington Ave. (16) (Phone: 
wealth 6-3420) 
Roly Rogers, Director 

Services: Models, receptionists, demonstrators 


COmmon- 


COLORADO 


DENVER 


Morganti Charm and Modeling School 
1443 Stout St. (2) (Phone: ALpine 5-4885) 
Cesare Morganti, Director 

Services: Models, demonstrators 


DETROIT 


Patricia Stevens Modeling School 


707 Empire Bldg. (26) (Phone: WO 1-0187) 
Doris Wood, Director 
(See listing under Chicago) 
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MODEL AGENCIES 
continued 


MINNESOTA 


MINNEAPOLIS 


Vangen Models 

4112 Highwood Rd. (16) (Phone: WaAInut 
6-4336) 

Margaret Vangen, President 

Services: Models, nostesses, actors, props, 
costumes 


NEW JERSEY 


ATLANTIC CITY 


Atlantic City Models’ Guild 

8 S. Hanover Ave. (Phone: 2-2222) 

Marie McCullough, Executive Director 

Services: Models, receptionists, sales assistants, 
fashion shows, charm lectures, sightseeing 
tours, entertainment all types of programs 


CAMDEN 


Jo Anderson Model Agency 
731 Federal St. 

Peg Anderson, Director 

Services: Hostesses, demonstrators 


NEW YORK 


BUFFALO 


Ferrel School of Modeling 

271 Delaware Ave. (Phone: MO 6808) 
Marion K. Ferrel, Director 

Services: Models, receptionists 


NEW YORK 


Saxi J. Holtsworth Model Agency 

316 W. 57th St. (19) (Phone: CO 65-9261) 
Saxi J. Holtsworth, President 

Services: Models, booth demonstrators 
Beatrice Joyce Presentations 

150 Broadway (Phone: BE 3-3813) 

Beatrice Joyce 

Services: Fashion shows 


McClelland Agency, Inc. 


8 West 56th St. 
Services: Modeis, actors, actresses 


Bev. Salie Agency Inc. 


151 E. 50th St. (Phone: PLaza 3-0161) 
Services: Models, receptionists 


CINCINNATI 


Kathleen Wellman's Modeling School 


31 East 4th St. (2) (Phone: Dunbar 1-6996) 
Kathleen Wellman, Director 
Services: Models, receptionists 
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PENNSYLVANIA 


PHILADELPHIA 


Dorothy Dean Model Agency 
1011 Chestnut St. 


Services: Demonstrators, hostesses, models, 
registrars, actors 


Patricia Stevens Finishing School 
1621 Chestnut St. (Phone: LOcust 7-1300) 
Joan Klein, Director 

Services: Models, instructors 


Philadelphia Modeling and 

Charm School 

105 S. 18th St. 

Robert Campbell, Assistant Director 

Services: Models, demonstrators, 
hostesses 


speakers, 


TENNESSEE 


MEMPHIS 


Models by Cathy 


Hotel King Cotton (Phone: JAckson 6-5883, 
ext. 200) 

Cathy Bauby, Owner 

Services: Models, charm lectures, fashion 
shows, demonstrators, receptionists, bands, 
comos, talent acts 


TEXAS 


FT. WORTH 


Howard-Eades Modeling School 


Westbrook Hotel, 623 Salon (Phone: ED 9018) 
Theodosia Howard 
Services: Models, receptionists, fashion shows 


HOUSTON 


Mary Beth McDonald Modeling School 


1006 Berry St. (4) (Phone: JA 9-3531) 

Mary Beth McDonald, Owner 

Services: Models for photography, fashion, 
television and conventions, receptionists and 
demonstrators 


CANADA 
ONTARIO 


Ottawa 


De} Rio Modelling and 
Theatrical Agency 

338 Somerset St. West 

Robert Del Rio, Manager 
Services: Models, entertainers 


Finesse Studios 


78 Sparks St. (Phone: Central 3-7663) 
Olga Kelman, Managing Director 
Services: Models, supervision of fashion shows 


Photographers 


ARIZONA 


PHOENIX 


Markow Photography 


741 E. McDowell Rd, (Phone: AL 8-6191) 
Bob Markow, Uwner 


TUCSON 


Western Ways Commercial 
Photography 

376 S. Stone Ave. 

Peter Balestrero, Manager 


CALIFORNIA 
SAN FRANCISCO 


Cristof Studio 

Fairmont Hotel (Phone: EX 2-5710) 
K. E, Cristof, Owner 

Gabriel Moulin Studios 


181 Second St. (5) (Phone: YU 6-4224) 
William L. Jahnke, Sales Director 


COLORADO 
DENVER 


Charles Grover Photography 


1479 S. Jackson St. (10) (Phone: SKyline 
6-8059) 
Charles E,. Grover, Owner 


CONNECTICUT 
HARTFORD 


Capitol Studios, Inc. 


26 High St. (3) (Phone: JAckson 5-1175) 
Norman Pastor, President 


DISTRICT OF COLUMBIA 
WASHINGTON 


Capitol Photo Service, Inc. 


1177 New Hampshire Ave., N, W. 
Ed Segal, sales manager 


SALES MEETINGS/Part 11 SALES MANAGEMENT 


Chase Studios, Ltd. 
oe Pm Sts., N.W. (6) (Phone: 


Emil Schaefer, President 


District 


Harris & Ewing 


1304 G St., N.W. (5) (Phone: 8-8700 
Andrew J. May, Vice-President me. , 


Tenschirt Photo Co. 


1524 K St., N.W. (Phone: 


NAtional 8-5495) 
Joe Tenschirt, Owner 


Fay Foto Service, Inc. 


45 W. Canton St. (Phone: COpley 7-2000) 
Harry Selig, Manager 


School Street Camera Corp. 
289 Washington St. 
Daniel A, Covity 


FLORIDA 


DETROIT 


s Photographers 


MIAMI BEACH 


Noel Lanham 
Sans Souci Hotel (Phone: JE 8-6861) 


ST. PETERSBURG 


Abby Photographers, Inc. 


3635 5th Ave. (3) (Phone: 5-5540) 
Albert J. Botto 


Joe Scheff Photography 
311 First Ave., South 


GEORGIA 


ATLANTA 


Edgar Orr & Co. 
85 Cain St., N. E. 
Edgar Orr, Owner 


Walton Reeves & Associates, Inc. 


611 Boulevard, N. E. (8) (Phone: TR 2-1124) 
Charlie Knapp, Manager 


AUGUSTA 


Morgan Fitz Photographers 


305 Herald Bldg. (Phone: 4-7759) 
Morgan Fitz, Owner 


H and H Photo Service Co. 


1554 Piedmont Ave., N. E. (Phone: TR 4-9081) 
Hugh B. Bagley 


ILLINOIS 


CHICAGO 


Oscar & Associates, Inc. 

63 E. Adams St. (3) (Phone. WAbash 2-0056) 
Jerry A. Smolka, President 

PICS Photographers 


187 N. LaSalle St. (1) (Phone: 
2-1062) 
Wayne A. Thiem, Vice-President 


DEarborn 


MASSACHUSETTS 


1200 United Artist Bi ig. (26) 
K. S, Spencer, Owner 


MINNESOTA 
MINNEAPOLIS 


Hasco Photographic Studio 


1109 S. 2nd St. (15) (Phone: FEderal 8-4008) 
Henry A. Simacek, Sr., Manager 


ST. PAUL 


Schawang Studio 


961 Rice St. (17) (Phone: HU 9-7333) 
Peter E. Schawang, Jr., Partner 


MISSISSIPPI 
JACKSON 


Hiatt-Ford Photographers 
319 E. Pearl St. (Phone: FL 2-8018) 


MISSOURI 
ST. LOUIS 


Dorrill Photographers 


922 Pine St. (1) (Phone: CE 1-0606) 
Irv Schankman. Manager 


Eugene Taylor Convention 
Photographer 


1134 Locust St. (1) (Phone: 
Eugene Taylor, Owner 


Chestnut 1-5466) 


NEW JERSEY 
ATLANTIC CITY 


Central Studios Convention 
Photographers 


625 Atlantic Ave. (Phone: 4-1216) 
Morris Newstat, Owner 


Fred Hess & Son 
166 S. Virginia Ave. (Phone: 4-6114) 


BOSTON 


Atlantic Photo Service 


665 Boylston St. 
Mike Horwitz 
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NEW YORK 
NEW YORK 


Convention Photos 


58 E. 34th St. (16) (Phone: MU 5-7326) 
George Jervas & O. Winston Link 


Arthur David Studios 


541 W. 207 St. 
David Gotthelf, Salesman 


Standard Flashlight Co., Inc 


1595 Broadway 
Frank Simon, President 


Universal Photo Service 


22 W. 30th St. (Phone: OR 7-7972) 
Jack Lichtman, Manager 


SYRACUSE 


Dan Owen & Co. 


224 Cedar St. 
Dan Owen, President 


NORTH CAROLINA 


ASHEVILLE 


Ewart M. Ball Photographic Service 
P. 0. Box 111 
Ewart M. Ball, Manager 


Putnam Photography 
63 Elkmont Drive (Phone: Alpine 2-4010) 
Richard P. Putnam, Owner 


picture us 


PHILADELPHIA’S 
CONVENTION 
PHOTOGRAPHERS 


Specializing in all phases of 


convention and Commercial photography 


LO3-2028 


hiladelphia’s official hotel photographers since 1918 
sfANbaro PHOTO SERVICE 


2031 CHESTNUT ST. e PHILA. 3 
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PHOTOGRAPHERS 
continued 


AKRON 


National Convention Photo Service 


1528 East Ave (14) (Phone: PL 3-8917) 
Sid Mendelson, Manager 


CINCINNATI 


Marsh Photographers, Inc. 


12 E. Ninth St. (2) (Phone: GArfield 1-1234) 
John Dixon, Manager 


Osborne Photographers 


505 Elm St. (2) (Phone: MA 1-8948) 
L. S. Osborne Convention Manager 


CLEVELAND 


Miller-Eriter Studios 


2601 Detroit Ave. (Phone: MAin 1-3279) 
Art Miller, Owner 


COLUMBUS 


Firestone Photographs 


168 N. 3rd St. (15) (Phone: CApitol 8-5883) 
Daniel Firestone, Owner 


PENNSYLVANIA 


PHILADELPHIA 


Jules Schick, Photography 


Architects Bldg. (3) (Phone: LOcust 3-2028) 
Jules Schick, Partner 


Standard Photo Service 
See Advertisement, Page 265 


2031 Chestnut St. (3) & Sheraton Hotel 
(Phone: Rittenhouse 6-2038) 
Sidney Robbins 


PITTSBURGH 


Vinard Studios 


273 N. Craig St. (13) (Phone: MU 1-0314) 
Lou Malkin, Owner 


TENNESSEE 


NASHVILLE 


Grannis Studios 


4003 Hillsboro Rd. 
Beb Grannis, Owner 


(Phone: CYpress 2-5380) 


W. D. Smith Commercial! Photographs 
1307 W. El Paso St. (3) (Phone: EDison 


5-5555) 
W. D. Smith, Owner 


SAN ANTONIO 


Lande Studio 

_— > ee Ave. (12) (Phone: TAylor 
4- 

Les Lande, Owner 


VIRGINIA 


RICHMOND 


: Colonial Studios 


9 East Grace St. 
Frank Dementi, Owner 


WASHINGTON 


SEATTLE 


Kaminske Photography 


5711 Phinney Ave. (3) 
Harold Kaminske, Owner 


SPOKANE 


Commercial Photographers 


E, 1720 Sprague Ave. 
Dean H. Coon 


Charles A. Libby & Son 
S 218 Lincoln , i — ata 4-5535) 
Charles A. Libby, Jr., Manage’ 


Richter-Brown, Inc. 
319 Sprague Ave. (4) 
Walter W. Richter, President 


WEST VIRGINIA 


CHARLESTON 


W. E. Bollinger & Sons 


128 Delaware Ave. (12) (Phone: DI 2-6561) 
Cramer G. Bollinger, Partner 


CANADA 


ONTARIO 


TEXAS 


FT. WORTH 
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OTTAWA 


Dominion-wide Photographs 


226 Sparks St. 
w. Olson, Manager 


CALIFORNIA 


BERKELEY 


Muir Theatrical Agency 


Hotel Claremont (5) (Phone: THorn 5-6479) 

Jimmy Muir, Manager 

Services: Entertainment, music, models, re 
ceptionist 


BEVERLY HILLS 


General Artists Corp. 


ee Monica Bivd. (Phone: CRestview 
Henry Miller, Vice-President 

(See listing under Chicgao) 

Music Corp. of America 


sa Monica Blvd. (Phone: CRestview 
-T71 
(See listing under New York) 


Television Communications, Inc. 
407 Commercial Center St. 


Dwight W. Whiting, Manager 
(See listing under San Francisco) 


HOLLYWOOD 
The Jam Handy Organization 


1402, | aaa Place (28) (Phone: HOllywood 


( P = under Detroit) 


Wilding Inc. 


5981 Venice Blvd. 
(See listing under Chicago) 


POMONA 


Otto Program Management 


P. O. Box 406 (Phone: NAtional 6-3090) 
Albert S. Otto, Director 
Services: Speakers, entertainers 


SAN DIEGO 


Crown Theatrical Agency 

Hotel San Diego (1) (Phone: BElmont 3-0830) 
Billy Carmen, Owner 

Services: Music, entertainment 


SAN FRANCISCO 


Larry Allen Agency 
470 ~~~ cn Avenue (11) (Phone: EXbrook 


Dinty Moore, Owner 
Services: Music, entertainment 


Haymond Booking Agency 

450 Geary St. (2) (Phone: PR 5-4732) 
Camile and ZaZa Haymond, Partners 
Services: Music, ” eahertelnanent 
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Music Corp. of America 


105 Montgomery St. (Phone: EXbrook 2-8922) 
(See listing under New York) 


Television Communications, Inc. 

NBC Bldg., 420 Taylor St. (2) (Phone: ORd- 
way 3-2744) 

Joseph B. rr Manager 

Services: Create and produce closed circuit TV 
programs 


COLORADO 
DENVER 


Jack Blue Agency 


1441 Welton St, (2) (Phone: ALpine 5-0301) 
Services: Music, entertainment, speakers 


Oberfelder Concert Office 


406 17th St. (Phone: TAbor 5-6101) 
Hazel M. Oberfelder. Owner 
Services: Concerts, ballet 


CONNECTICUT 
HARTFORD 


Landerman Orchestras 

635 Main St. (Phone: CHapel 9-8619) 
Paul Landerman, Partner 

Services: Music, entertainment, speakers 


DISTRICT OF COLUMBIA 
WASHINGTON 


Lee Maxfield ee 

2301 40th St., (7) (Phone: FE 717-1414) 
Lee Maxfield, adh 

Services: Music, entertainment 


Lowe-Nevins Orchestras, Inc. 


2607 Connecticut Ave., N. W. 
Maxim P. Lowe, President 
Services: Orchestras, entertainment 


Jack Morton Productions 
See Advertisement, Page 267 
1025 Connecticut Ave. (6) (Phone: NAtional 
84273 
Jack Morton, Owner 
Services: Entertainment, music, sales drama- 
tizations 


Sidney's Orchestras, Inc. 

Mayflower Hotel (6) (Phone: EXecutive 3-2255) 
Sidney Seidenman, Jr., Vice-President 
Services: Music, entertainment 


FLORIDA 
MIAMI 


Music Corp. of America 

7630 Biscayne Blvd. (38) 

(See listing under New York) 
Jack Morton Productions 


7301 N.E. 8th Ave. (Phone: PLaza 9-9012) 
Don Robbins, Director 
(See listing under Washington) 


MIAMI BEACH 


General Artists Corp. 
a 4 ia Godfrey Rd. (Phone: 


(Seo flcting under Chicago) 


JEfferson 


GEORGIA 
ATLANTA 


Allied Artists Agency 


2754 Stewart Ave., S.W. (Phone POplar 6-1431) 
Ross Russell, Owner 
Services: Music, entertainment 


Arnold Agency 


308 Henry Grady Bldg. (Phone: 
Services: Music, entertainment 
3-2521) 


JAckson 


Dave Brumitt Agency 

3030 Peachtree Rd., N. W. 

Dave Brumitt, Convention Director 
Services: Orchestras, floorshows, speakers 


ILLINOIS 


CHICAGO 
Alan M. Fishburn Productions 


See Advertisement, Page 267 


333 N. oe Ave. (1) (Phone: DEarborn 
an —e 
Fishburn, President 
ic Industrial show production 


General Artists Corp. 
8 Ss. \ ee Ave. id Cipee: STate 2-6288) 
id Lombard, 


Ee .. Music, Be * ndustrial show 
productions, closed circuit TV productions 


The Jam Handy Organization 


230 N. Michigan Ave. (1) (Phone: STate 
2-6757) 
(See listing under Detroit) 


Kielty, Dechert & Hampe 

36 S. Wabash Ave. 

Jack Kielty, Pres. 

Services: Sales meeting productions 


WHY 


WASTE A 
CONVENTION ? 


Why devote time, money and energy to planning 
a convention or sales meeting which falls short 
of the mark? Why burden your own staff with 
a job which should be entrusted only to ex- 
perts? When about to start plans for your next 
convention or sales meeting, call in specialists 
for the job. JMP specializes in. creating and 
producing tasteful convention entertainment 
programs and dramatic sales meeting presen 
tations for business and industry. Have a JMP 
representative analyze your needs and start the 
skilled JMP production team to work handling 
every facet of your program. No matter where 
or when you wish to present your program, 


there is a JMP office waiting for your call. 


JACK MORTON 


Productions 


NEW YORK © CHICAGO + DETROIT * HOLLYWOOD 
MIAMI * DALLAS »* WASHINGTON + DENVER 


Super Market Institute 
The Formfit Company 


Associated Equipment Distributors 
Libby, McNeill & Libby « 


*ALAN M. FISHBURN Productions 
333 NORTH MICHIGAN AVENUE 


Complete Production Services * Dramatizations * Visualizations » 
Sales Meetings * Convention Business Programs * Radio, TV & Film 


*Producers of Business and Convention Programs for 


DEarborn 2-0657 


National Restaurant Association «¢ 


Norge Sales Corporation * and many other distinguished clients 


CHICAGO 1, ILLINOIS 


The 7-Up Company 
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Don Walker, 


ENTERTAINMENT AGENCIES (See Usting under Washington) 
INDUSTRY SHOW PRODUCERS Music Corp. of Americe 
continued 430 N. Michigan 


(See listing under =. York) 


Noble-Bergner Agency 
140 N. Dearborn St. 


Phil Levant Music & Entertainment (See listing under Cleveland) 
332 8S. Michi A 4 Phone: HArriso 

a oe (Phone n Sidney J. Page 
Phil Levant, Owner 203 N. Wabash Ave. (1) (Phone: STate 2-7344) 
Services: Music, entertainment Sidney J. Page, Owner 

Services: Music, cnertement, show produc- 
tion 

Jack Morton Productions 
333 N. Michigan Ave. (Phone: FRanklin ‘e¢ Parker Productions 

2-5520) 333 N. Michigan Ave. (Phone: ANdover 3-2986) 


The Selling Man 


The selling man is a professional. He is 
well-versed in his own products and those 
of his competition. He is keenly sensitive 
to the accelerating demands upon him for 
more sales. He is an order maker not an 
order taker. Wasting his time is his worst 
enemy. Remember this when you bring 
him in for a sales meeting. He deserves 
the very best you can give him. 


The Sales Meeting 


The next time you plan to assemble your 
selling men give us an opportunity to 
show you how we can be of help. We are 
specialists in planning and executing 
sales meetings of all kinds and sizes, — 
meetings that will prepare your selling 
men to do an even better job in today’s 
highly competitive markets. For counsel 
or for service just write or call us collect. 


Lee Parker, Producer 
Services: Producer of industria! shows 


Eddie Sligh Agency 
= 5. Wabash Ave. (11) (Phone: WHitehall 


wile oSligh, Owner 
rvices: Music, entertainment 


Wilding Inc. 
See Advertisement, Page 268 

1345 Argyle St. (Phone: LOng Beach 1-8410) 

H. Williams Hanmer, President 

Jack Rheinstrom, Vice-President, Sales 

Services: Industrial show production 


CONNERSVILLE 


Hugh Maxwell Walters 


400 West 27th St. (Phone: 104) 
Services: Humorous speakers 


INDIANAPOLIS 


Burnett Theatrical! Studios 


223 Essex House (4) (Phone: ME 5-5519) 
Barney Burnett, Owner 
Services: Music, entertainment, models 


DES MOINES 


Grossman Entertainment Service 


Keo Way & 11th St. (14) (Phone: 3-5050) 
John F. Planalp, Partner 
Services: Music, entertainment 


KENTUCKY 


LOUISVILLE 


Chester Lorch Agency 

2343 Lansdowne Ave. (17) (Phone: MElrose 
6-3101 

Services: Music, entertainment 


LOUISIANA 


NEW ORLEANS 


Marion Hardy Enterprises 

1236 National Bank of Commerce Bldg. (12) 
(Phone: JAckson 2-8696 

Marion Hardy, President 

Services: Music, entertainment, ladies’ pro- 
grams, speakers 


MASSACHUSETTS 


BOSTON 


G. A, C. Convention Contracting Corp. 

Suite 554 Little Bldg. 

80 Boylston St. (16) (Phone: Hancock 6-6178) 

Services: Music, entertainment, industrial show 
production, closed circuit telecasts, sales 
meetings 
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DETROIT 


Finzel Orchestras 
se trae Ave. (8) (Phone: TEmple 


) 
William Finzel, Manager 
Services: Music, entertainment 


Gail and Rice, Inc. 

700 Penobscot Bidg. 

Al Rice, Executive Vice President 
Services: Music, entertainment 


Jack Morton Productions 


915 Book Bldg. 
Chris Wilson, Director 
(See listing under Washington) 


The Jam Handy Organization 
See Advertisement, Cover 4 
2821 E. Grand Blvd. (11) (Phone: 


5-2450) 
Services: 


TRinity 
Industrial show production 


Regan Film Productions 


19730 Ralston (TUlsa 3-4334) 
Lawrence M. Regan, President 
Services: Industrial show production 


Wilding, Inc. 


13535 Livernois St. 
(See listing under Chicago for Wilding Picture 
Productions, Inc.) 


Wilding Inc. 


4925 Cadieux Rd. 
(See listing under Chicago) 


MINNESOTA 


MINNEAPCLIS 


Hal Garven Producticns 
ee ones Ave., So. 


rvices: Orchestras, entertainment, package 
shows 
Music Corp. of America 
Nestavertern Bank Bldg. (Phone: Lincoln 
(See listing under New York) 
Al Sheehan, Inc. 
625 Second Ave., S. (2) (Phone: FEderai 


83-6464 
Al n, President 
Services: Music, entertainment 


Glyde Snyder Productions 
2319 Aldrich Ave., So. 

Glyde Snyder 

Services: Theatrical booking 


MISSOURI 


KANSAS CITY 


Coleman-McLaughlin Artists’ Bureau 


Penthouse, 1002 Walnut St. (6) (Phone: 
VI 2-5196) 

Services: Name acts, entertainers, floor shows, 
speakers 


ST. LOUS 


1959 


NOVEMBER 20, 


Helen Harrell Theatrical 
Booking Agency 
$338 Hebert St. 


ices: Floor shows, stage shows, fashion 
shows, name acts 


Tom Reardon, Inc. 

818 Olive St. (1) 

Tom Reardon, President 

Services: Music, entertainment, producers of 
convention shows 


NEBRASKA 


OMAHA 


Romeo-Hammond tee a Inc. 


777 Insurance Bldg. 
Services: Music, a ~ PO 


NEVADA 


LAS VEGAS 


Music Corp. of America 


2419 S. 5th St. 
(See listing under New York) 


NEW JERSEY 


EAST BRUNSWICK 


L. C, Associates 

15 Gulf Rd. 

Dr. Robert Cantor, President 

Services: Convention planning consultant, 
sales meeting planning, audio-visual aids 
development, trade show dipslay and point- 
of-sale development, sales training program 
development 


MAPLEWOOD 


Clifton Entertainment Bureau 


Phone: South Orange 2-6635 
Richard C. Lyons, Manager 
Services: Music, entertainment, speakers 


NEW YORK 


ALBANY 


Jimmy Daley Attractions 
11 N. Pearl St. (7) 

Budd Torrini, President 
Services: Music, entertainment 


NEW YORK 


Alan Barrie Productions 

1776 Broadway (19) 

Alan Barrie, President 

Services: Music, entermtainment, show pro- 
duction 


Joan Brandon 


450 W. 24th S. at) (Phone: CHelsen 32-8387 
& JUdson 2-2670 

J. Brandon, ovens a Ml 

Services: Hypnotism demonstrations 


Ray Bloch Associates, Inc. 


ag Fe Ave. (22) (Phone: Eldorado 
Services: Music, entertainment, show pro- 
duction 


Convention and Club Services 


1650 Broadway (19) 
Jack Segal 
Services: Music, entertainment 


Dramaturgy, Inc. 
415 E. 52nd St. (22) (Phone: MU 8-2880) 
(See listing under Cleveland) 


General Artists Corp. 


640 Fifth ag (ita: 
Lawrence W. ay 
(See listing under icago) 


The Jam Handy Organization 


1775 Broadway (19) (Phone: JUdson 2-4060) 
(See listing under Detroit) 


Circle 17-7550) 
resident 


Howard Lanin Management, Inc. 


113 W. pre © St. his |) (Phone: JUdson 6-3046) 

Myron A. ice-president 

Services: aie music, entertainment and 
production service 


Mercury Artists Corp. 


730 Fifth Ave. (19) (Phone: JUdson 6-6500) 
Services: Music, entertainment 


Jack Morton Productions 


635 Madison Ave. — PLaza 9-6151) 
Nina Little, Directo 
(See listing under Washington) 


Ira Mosher Associates 
Theatre for Industry 


a Rockefeller Plaza (20) (Phone: 
5 


888) 
Services: Industrial show production 


Music Corp. of America 

598 Madison Ave. (22) (Phone: PLaza 9-7500) 

a Music, entertainment, show pro- 
uction 


Clrele 


National Theatrical Productions Corp. 
1650 Broadway (19) (Phone: JUdson 6-3550) 
Louis Ricardo, President 

Services: Music, entertainment 


Special Events, Inc. 

261 W. 70th St. (23) (Phone: GRamercy 5-3853) 
Herbert V. Gellendre, Pres. 

Services: Industry show productions, sales 
meetings 


TelePrompTer Corp. 


311 W. 43rd St. (36) (Phone: JUdson 2-3800) 

Irving Kahn, President 

Services: Create and produce closed circuit TV 
programs, complete creativ service and tech- 
nical facilities for all types of conventions 


Unusual Ideas, Inc. 


853 Seventh Ave. (19) (Phone: ClIrcle 5-0687) 
Frank Lynn - Glenn Wiggins 
Services: Parties, industrial show production 


Wilding Inc. 


405 Park Ave. 
(See listing under Chicago) 


ROCHESTER 


Consolidated Vaudeville Exchange 


130 Clinton Ave., South 
Arthur Argyries, General Manager 
Services: music, variety vaudeville shows 


SYRACUSE 


Famous Artists Series 


Clark Music Bldg. (3) 
Murray Bernthal, Director 
Services: Music, entertainment 


ENTERTAINMENT AGENCIES 
INDUSTRY SHOW PRODUCERS 
continued 


CINCINNATI 


Ruth Best Entertainment 


1807 Union Central Bldg. (2) (Phone: CHerry 
1-3333) 

Ruth Best, Owner 

Services: Music, entertainment, speakers 


General Artists Corp. 


Carew Tower Bidg. (Phone: 
Frank Hanshaw, Manager 
(See listing under Chicago) 


Wilding Inc. 


Enquirer Bldg. (2) 
(See listing under Chicago) 


MAin 1-1197) 


CLEVELAND 


Dramaturgy, Inc. 

2307 Chester Ave. (14) 
1-4030) 

Services: Industrial show production, script 
writing, speaker training, sales meetings, 
product demonstrations, custom displays 


(Phone: PRospect 


Noble-Bergner Agency 
803 Fidelity Bldg. (4) (Phone: TOwer 1-1722) 


Clinton Noble, Manager 
Services: Music, entertainment 


Music Corp. of America 
Union Commerce Bldg. (Phone: CHerry 1-6010) 
(See listing under New York) 


Wilding Inc. 


1010 Euclid Ave. (15) 
(See listing under Chicago) 


COLUMBUS 


Dorothy Boyles Attractions 


P. O. Box 5852 
Services: Entertainment, music 


John M. Moore Agency 

16 E. Broad St. (15) 

John M. Moore, Owner 

Services: Music, entertainment, show pro- 
duction, speakers 


DAYTON 
The Jam Handy Organization 


Phone: ENterprise 6289) 
(See listing under Detroit) 


Taylor Orchestras & Entertainment 


264 Cheltenham Drive (59) (Phone: AXminister 
8-5242) 

Karl Taylor, Owner 

Services: Music, entertainment, 
duction, models 


show pro- 


TOLEDO 


Paul Spor & Son 


Illinois Bldg. (4) 
Paul Spor, Owner 
Services: Music, entertainment 


PORTLAND 


Monte Brooks Productions 
355 Morgan Bidg. (5) (Phone: CA 3-3334) 
Monte Brooks, Owne 

ces: Music, catertalament, fireworks 


Learman Productions 

1917 SW ist Ave. (1) (Phone: CApitol 2-1371) 

Al Learman, Owner 

Services: Music, entertainment, show pro- 
duction 


PENNSYLVANIA 


PHILADELPHIA 


The Charles Agency 

505 Fox Bldg. (3) (Phone: LOcust 4-0467) 

Joel Charles, Producer 

Services: Orchestras, trade show productions, 
entertainment, models, speakers 


Charles Gresh Agency 


1161 Suburban Station Bldg. (3) 
Charles Gresh 
Services: Entertainment, music 


William Honney Agency 


1411 Walnut St. (2) (Phone: LOcust 4-1948) 
William Honney, Owner 
Services: Productions, TV talent, orchestras 


Howard Lanin Management, Inc. 
1011 wie Station Bldg. (3) 
LOcus' gh 


Howard pom 
(See listing WD ag New York) 


Suez & Rothbard Theatrical Agency 

250 S. Broad St. (2) (Phone: Kingsley 5-1665) 

Bernie Rothbard, Partner 

Services: Entertainment, floor shows, orenes- 
tras, one man shows 


(Phone: 


Television Production 
Engineering Corp. 


Suburban Station Bldg. (Phone: LOcust 3-6179) 

John H. in, Vice-President 

Production: Closed-circuit television programs, 
all types of productions 

Equipment Rental: Closed-circuit TV system 


PITTSBURGH 


Fisher Entertainment Services 


600 Grant Ave. (19) 

Joseph J. Fisher, Owner 

Services: Music, entertainment, show pro- 
duction 


The Jam Handy Organization 
(Phone: ZEnith 0143) 

(See listing under Detroit) 

Wilding Inc. 


3 Gateway Center 
(See listing under Chicago) 


RHODE ISLAND 
PROVIDENCE 


Ralph Stuart Music, Inc. 
119 Waterman St. (Phone: ELmhurst 1-0510) 


TENNESSEE 


Eddie Sligh Agency 


137 Gayoso Hotel 
(See listing under Chicago) 


NASHVILLE 


Eva Thompson Jones Studics 


123 5th Ave., N. (Phone: CY 8-1941 and 
AL 4-6557) 
Services: Music, entertainment, models 


TEXAS 


AUSTIN 


Austin Civic Theatre 


Box 438 (Phone: GR 6-0541) 

Joe Bill Hogan, aging Director 

Services: Variety shows, entertainment, old- 
fashioned melodramas 


DALLAS 


Joan Frank Productions 


Statler Hilton Hotel (Phone: Riverside 1-6869) 
Dick Leonard, Manager 
Services: Music, entertainment models 


General Artists Corp. 


1511 Bryan St. (Phone: Riverside 1-3665) 
Phil Brown, Manager 
(See listing under Chicago) 


Jack Morton Productions 


Adolphus Tower (Phone: Riverside 8-1182) 
M. D. Sullivan, Director 
(See listing under Washington) 


Music Corp. of America 


2101 N. Akard St. (Phone: PRospect 7536) 
(See listing under New York) 


SAN ANTONIO 


Wallis E. Brennan Theatrical! Agency 

1343 Fulton Ave. (1) (Phone: PE 5-1711) 

Services: Music, entertainment, floor shows, 
stage shows 


UTAH 


SALT LAKE CITY 


Afton Pitt 

848 So. 23rd St., E. (5) (Phone: EMpire 
3-8429) 

Miss Afton Pitt, President 


Services: Music, entertainment, special chore- 
ography, show production 


VIRGINIA 


RICHMOND 


Tom Pumphrey Agency 


516 Mutual Bldg. (19) (Phone: MIlton 8-4897) 
Tom Pumphrey, Owner 
Services: Orchestras, entertainment 


Gordon E. Smith 


7 N. Addison St. 
Gordon E. Smith 
Services: Music, entertainment 


MEMPHIS 


WASHINGTON 
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SEATTLE 


Eastern Circuit Vaudeville 

404 Orpheum Theatre Bldg. (1) 
MAin 3-7125, 7135) 

Joe Daniels, Booking Manager 

Services: Music, entertainment 


(Phone: 


Jerry Ross Agency 


605 Palomar Bldg. (1) (Phone: MAin 4-3141) 
Jerry Ross, Owner 
Services: Music, entertainment 


Television Communications, Inc. 
1609 Tower Bldg. (1) 


John Heverly, Manager 
(See listing under San Francisco) 


SPOKANE 


Dave Sobol Amusement Agency 


402 American Legion Bldg. 
Dave Sobol 
Services: Entertainment 


WEST VIRGINIA 


CHARLESTON 


Capitol Entertainment Agency 


601 Pennsylvania Ave. 
Mason L. Wolfe, Jr., President 
Services: Music, entertainment, speakers 


CANADA 
ONTARIO 


EASTVIEW 


Artists Booking Agency 


292 Blake Blvd. (Phone: SHerwood 6-4238) 
Services: Variety acts for banquets, entertain- 
ment 


TORONTO 


TelePrompTer of Canada, Limited 


447 Jarvis St. (5) (Phone: WA 2-2105) 

S. W. Caldwell, Presideent 

Services: TelePrompTer, TeleMation, staging, 
nation-wide closed-circuit television 


WINDSOR 


Matti Holli 


1252 Victoria Ave. (Phone: CL 4-9574) 
Services: Music, entertainment 


MONTREAL 


M. M. Gutwillig 


125 Drummond Bldg., 1117 St. Catherine W. 
(Phone Victor 2-5501) 

M. M. — — pt pare - 

Services: pas industrial shows, 
sales A. -t.., ealer meetings 


NOVEMBER 20, 1959 


Frederick K. Rockett Company 

cone Sunset Blvd. (28) (Phone: HO 4-3183) 
Stanton Webb, Vice President 

pe od 16mm and 35mm motion pictures, 
35mm _ filmstrips, tape and film recording 

Film Rental: Loaned free 

Equipment Sales: Yes 

Equipment Rental: 1, 4, 5, 6, 10, 13, 15 


Key to Coding: 1—l6mm optical sound pro- 
jector, 2—l6mm magnetic sound projector, 3— 
16mm are projector, 4—l6mm continuous or 
repetitive projector equipment, 5—35mm film- 
strip projector (silent), 6—slide projector, 7— 
slide continuous projector, 8—overhead R 
jector, 9—opaque projector, 10—sound slide- 
film equipment, 1ll—stereo projector, 12— 
record and transcription playback equipment, 
18—tape recorder, 14—public address system, 
15—projection screen 


PRESENTATIONS 


OPTIVOX 


LIGHTWEIGHT 
PORTABLE EASEL 


Here's the adaptable easel—29” x 3944” steel board, 
finished in “rite-on” green—may be used as chalk 
board, chart board or magnet board; converts from 
70” floor use to table model. Completely portable» 
weighs 17 Ibs. Only $44.95 

Carrying case and lamp fixture extra, 


PIXMOBILE 
PROJECTION TABLE 


CALIFORNIA 


HOLLYWOOD 


Atlas Film Corp. 


603 Guaranty Bldg. 
(See listing under Oak Park, III.) 


Dynamic Films 

8255 Sunset Blvd. 

George Zucker, Manager 
(See listing under New York) 


The Jam Handy Organization 


1402 Ridgewood Place 
(See listing under Detroit) 


Open. 
_ THE ADVANCE FURNACE C0. 


Kling-California, Inc. 
Mae 8s elgg 2310 EAST DOUGLAS __ WICHITA, KANSAS 


1416 N. LaBrea Ave. 
(See listing under Chicago) 


¥ t this 
» — FREE BOOKLET 


will help you improve 
your microphone 
technique in time for 
your next sales meeting 


\\\ 
\ 


An executive's basic guide to 
mastering the microphone, Tells 
how to best get your message 
across. Also, an invaluable, 
easily-understood guide to 
selecting the correct microphone 
for improving your public ad- 
dress system. 


Write on letterhead: 
SHURE BROTHERS, INC. 
222 Hartrey Avenue 
Evanston, Illinois 
Acts « Manufacturers of the world-famous Unidyne Microphone 
~ ..the most requested microphone among professional speakers 


“Splendid job, 
Hotchkiss, 
splendid!” 


HOW TO GET CONGRATULATIONS 
on your VISUAL PRESENTATIONS! 


Watch your personal stock shoot skywards 
when you entrust the complexities of your 
company's visual presentations to NATIONAL 
STUDIOS! We can tell and sell your product 
story more dynamically, more efficiently, more 
economically because we're geared for pre- 
cisely this service: it’s our bread-and-butter 
business, not a sideline! 


Let NATIONAL 
@ Prepare your Lecture Slides 
@ Prepare your Advertising Slides 
@ Prepare your Film Strips 
@ Prepare your Vugraphs 
@ Supply your Projectors 
Send for Free Brochure 


For Quality Workmanship... 
For Unequalled Service... Since 1912 


(@) NATIONAL STUDIOS 


x ) 44 W. 48 St. © N.Y. 36 © JU 2-1926 


Super-Power Projection Adds 
New Wallop to Presentations! 
SHARP, BRILLIANT COLOR, REAR-PROJECTION 


Spectaculart slide presentations use higher watt: 
age — up to 10,000 watts — to produce intensely 
brilliant image: Keeps audience alert, sharp, 
receptive, enthusiastic! 

Full service includes art, photography, equip- 
ment rental, slides, screens, operators, rehearsal 
—the whole package or any part! 

Projectors are magazine fed, push-button oper- 
ated. Screens 3 to 30 feet wide. Custom-made 
equipment for impossible jobs! 

Motion picture, animation or semi-animation 
available. For complete service write or phone: 


MOST POWERFUL PROJECTION ANYWHERE 


taeconrpeoRATeEe D 


358 West 44th Street 
New York 36, N. Y. 
JU 2-1984 
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AUDIO VISUAL SUPPLIERS 
FILM PRODUCERS 


continued 


Key to Coding: 1—l6mm optical sound pro- 


’ jector, 2—l16mm magnetic sound projector, 3— 


lémm are projector, 4—l6mm continuous or 
repetitive projector equipment, 5-—36mm film- 
strip projector (silent), 6—slide pecaeeeer, tang 
slide continuous projector, 8—overh 

jector, 9—opaque projector, 10—sound slidefilm 
equipment, 1l—stereo projector, 12—record 
and transcription playback equipment, 13— 
tape recorder, 14—public address system, 15— 
projection screen 


LOS ANGELES 


Coast Visual Education Co. 

5620 Hollywood Blvd. (17) 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9, 
10, 11, 12, 18, 14, 15 


Color Corporation of America 


5525 Wilshire Blvd. (36) (Phone: Webster 
1-4711) 

John Clemmer 

(See listing under New York City) 


Wilding Inc. 


5981 Venice Blvd. 
Bob Rosencrans, Manager 
(See listing under Chicago) 


SAN FRANCISCO 


Harry McCune Sound Service, Inc. 


960 Folsom St. (7) 5 

Production, Tape, disc recording and duplica- 
tion 

Equipment Sales: Yes 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8 9%, 
10, 11, 12, 13, 14, 15 


Photo & Sound Co. 


116 Natoma St. (5) (Phone: GArfield 1-0410) 

Joseph M. O'Hara, Manager 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8 9, 
10, 11, 12, 18, 14, 15 


COLORADO 


Harrison Harries 

110 High St. (Phone: CHapel 9-5648) 

Harrison Harries, Manager 

Equipment Rental: 1, 23 3, 4, & 6, 7, 8 9 
10, 12, 13, 14, 16 


SANDY HOOK 


Rolab Studios & Laboratories 


Phone: GArden 6-2466 

Henry Roger, Owner 

Preduction: 16mm & 35mm sound motion 
ture, 35 filmstrip slides, tape recording, 
recording 

Equipment Sales: Yes 

Equipment Rental: 1, 5, 6, 9, 10, 12, 13 


DISTRICT OF COLUMBIA 
WASHINGTON 


Atlas Film Corp. 


714 Warner Building (4) 
(See listing under Oak Park, Ill.) 


Paul L. Brand & Son 


2153 K St., N.W. (Phone: 

Paul L. Brand, II, Manager 

Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: 1, 2, 5, 6, 7, 8, 9, 10, 12, 
13, 15 


FEderal 7-1800) 


Cellomatic Corp. 


1410 Turkey Run Rd., McLean, Va. (Phone: 
ELamwood 6-4533) 


Wilson Gill, Inc. 


No. 1 Thomas Circle, 
STerling 3-1217) 

Wilson Gill, Owner 

Equipment Rental: 1, 62466478 & 
10, 11, 12, 13, 14, 15 


N.W. (5) (Phone: 


FLORIDA 
JACKSONVILLE 


Burgfilm 


1611 San Marco Blvd. (Phone: EX 8-8504) 
Frank Burgisser, Manager 
t Rental: 1, a. 4.4% ih 


DENVER 


Akin & Bagshaw 


2027 East Colfax Ave. (6) (Phone: 

S. C. Hitchcock, Manager 

Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8 9, 
10, 11, 12, 13, 14, 15 


Audio Visual Center 


28 East 9th Ave. (3) (Phone: AComa 
R. Kenneth Cromar 

Film Rental: Yes 

Equipment Sales: Yes 
a Rental: 1, 2, 3, 4, 5, 


FR 17-1737) 


2-5813) 


6, 7, 8, 9, 10, 
, 12, 13, 14, 15 
Davis Audio-Visual Co. 
2023 E. Colfax Ave. (Phone: FL 56-3864 & 


FR 17-5441) 

Ainslie R. Davis 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9, 
10, 12, 18, 14, 15 


CONNECTICUT 


HARTFORD 
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‘10, 11, 12, 13, 14, 15 


MIAMI 


Ideal Pictures 


55 N.E. 13th St. (32) (Phone: FRanklin 4-8173) 

Jack Spire, Manager 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9, 
10, 11, 12, 13, 14, 15 


Lankin Webb & Associates 


345 S. W. 27th Rd. (36) 

Production: Tape recording, dise recording 

Equipment Sales: Yes 

Equipment Rental: 1, 2, 3, 4, 5, 
11, 12, 13, 14, 15 


6, 7, 3 6, 3, 


ORLANDO 


Bowstead's Camera Shop 


— N. Orange Ave. (Phone: GArden 2-1515) 
H. Evans, Jr., Owner 
He Sales: Yes 
Equipment Rental: 1, 2, 5, 
13, 15 


6, 7, 8, 9, 10, 11, 


ST. PETERSBURG 


Growtanat Company, Inc. 
Box 1 


SALES MANAGEMENT 


Tr 
flannel 


boards, 
chalkboards, bulletin 


Color Corporation of America 


610 S. Armenia Ave. (Phone: Redwood 7-5353) 
Paul Soteropulos 
(See listing under New York City) 


GEORGIA 


ATLANTA 


Cherles D. Beeland Co. 

76 4th St. N.W. (8) (Phone: TRinity 5-9088) 

Charles D. Beeland, Owner 

Production: 16mm, 35mm motion pictures, 
35mm filmstrip, slides, stage shows, promo- 
tion materials and training manuals 

Equipment Sales: Yes 


Colonial Film & Equipment Co. 


71 cam St., N.W. (3) (Phone: JAckson 
T. E. Hoynes, Manage 
<a 35mm filmstrip, slides, tape re- 


Film Rental: Yes 


Yes 
1, 2, 3, 4, 6, 6, 7, 8, 9, 
» Ll, 12, 18, 14, 15 


ideal Pictures Co. 


a Ave., N.E. (3) (Phone: JAckson 
George E. Derm, p Saanser 

Film Rental: 
Equipment ental: 1, 


2, 3, 4, 5, 6, 7, 8 @, 
10, 11, 12, 13, 14, 15 


ILLINOIS 


CHICAGO 


Atias Film Corp. 


185 N. Wabash 
(See listing under Oak Park, Il.) 


Cellomatic Corp. 


615 N. Wabash St. (Phone: SUperior 17-2755) 
(See listing under New York) 


Dallas Jones Productions Inc. 


pes N. Wells St. (pene: MOhawk 4-5525) 
James E. Holmes, Sales Mer. 
: Research and ereative writing for 
conventions, motion pictures, _slidefilms, 
en, wide screen, charts, manuals, quizzes, 


Alan M. Fishburn Productions 

See Advertisement, Page 267 
333 N. Michigan Ave. (1) (Phone: DEarborn 
A. M. Fishburn, President 


Production: 16mm sound motion pictures, 
36mm filmstrip, tape recording, dise recording 


Henning & Cheadle, Inc. 
1140 8S. Michigan Ave. (5) 
Fran H Id 


arro 
(See listing under Detroit) 


ideal Pictures, Inc. 


58 E. South Water St. (1) 
Film Rental: Yes 
Equipment Sales: Yes 
pment “3S Sk ee 
10, 11, 12, 18, 14, 15 


NOVEMBER 20, 1959 


The Jam Handy Organization 


230 N. Michigan Ave. (1) (Phone: STate 
2-6757) 
(See listing under Detroit) 


Kling Film Productions 
1058 W. Washington Bivd. (7) (Phone: SEeley 
8-4181) 


Harry W. Lange, Exec. Vice-President 

Production: 16mm and 35mm motion picture, 
color W, 85mm filmstrip, slides, 
tape and disc recording, 90,000 sq. ft. of 
sound proof 


Midwest Visual Equipment Co. 


58 E. South Water St. (Phone: AN 3-3855) 

Production: 16mm sound motion picture, slides 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8 9, 
10, 11, 12, 13, 14, 15 


Fred Niles Productions, Inc. 


1058 W. Washington Blvd. (Phone: 
8-4181) 

Ruth L. Ratny, Vice President 

Production: 16mm sound motion picture, 35mm 
filmstrip and motion pictures, slides, tape 
recording, dise recording, animation, flip 
charts, live shows 


SEeley 


RCS Studios 


123 N. Wacker Dr. (6) (Phone: STate 2-5977) 

Production: 35mm slides, photomurals, photo 
blowups, translites, quantity prints, photo 
cutouts giant ‘stat prints, eraso prints 


Wilding Inc. 


1345 Argyle St. (4) (Phone: LOngbeach 1-8410) 

H. Williams Hanmer, President 

Production: Create and produce motion pic- 
tures, slidefilms, television commercials, in- 
dustrial shows and other visual programs 

Equipment Sales: Yes 

— Rental: 1, 2, 3, 4, 5, 6, 7, 8, 10, 

, 18, 14, 15 


EVANSTON 


Pilot Productions, Inc. 


1819-23 ie Ave. (Phone: 
DA 8-370 

C. Robert ‘esly, President 

Production: 16mm sound motion pictures, 
35mm filmstrips (sound or silent), slides, 
tape recording, commercial photography, 


script writing and program planning services | 


OAK PARK 


Atlas Film Corp. 


1111 South Boulevard (Phone: AU'stin 7-8620) 

L. P. Mominee, President 

Production: 36mm and 16mm sound or silent 
pictures, television commercials, 35mm slide 
films and trailers, color or black and white 

Equipment Sales: Yes 


INDIANA 


INDIANAPOLIS 


Indiana Visual Aids Co., Inc. 


726 N. Illinois St. (Phone: ME 4-7312) 

Jean St. Germain, Manager 

Equipment Sales: Yes 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8 9%, 
10, 11, 12, 18, 14, 15 


Marshall C, Harvey 


3532 Evergreen Ave. (5) 
6-6817) 
1 C. Harvey, Projectionist 
Equipment Rental: 1, 2, 3, 4, 5, 6, 8 9, 10, 
11, 18, 14, 15 


(Phone: WAtInut 


AM 2-4141 & | 


IOWA 


DES MOINES 


lowa Sound Service 
1210 Grand Ave. (9) (Phone: CH 3-3104) 


Every sales executive should have o 
copy of this 16-page directory. You 
can depend on it to provide helpful 
suggestions when you plan sales meet- 


A CHAIR THAT FOLDS 
for every 
seating 
need... 


Rastetter chairs that fold are 
ideal for use in offices, clubs, 
churches, hotels, schools, hos- 
pitals, institutions .. . every- 
where comfortable, durable 
chairs are needed. Available in 
23 models with a variety of 
striking finishes and smart 
leatherettes. Fold flat and 
stack for compact storage. 
Write today for more data. 


LOUIS RASTETTER & SONS CO. 


1322 Wall Street + Fort Wayne, indiana 
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AUDIO VISUAL SUPPLIERS 
FILM PRODUCERS 


continued 


Key to Coding: 1—i6mm optical sound pro- 
jector, 2—l16mm magnetic sound projector, 3— 
lémm are projector, a continuous or 
repetitive projector equipme 56—35mm film- 
strip projector (silent), slide ae = 
slide continuous projector, 8—overhead 
jector, 9—opaque projector, 10—sound slidefilm 
equipment, 1l—stereo projector, 12—record 
and transcription playback equipment, 13— 
tape recorder, 14—public address system, 15— 
projection screen 


Devir Gray, Owner 

Production: Tape preceding, wire recording 

pa ere Sales: 
ah ae Rental: iL 3, 6, 6, 7, 8, 9, 10, 12, 
18, 14, 15 


D. K. eee Inc. 

620 t. (Phone: SPruce 2-3181) 
Equipme Ag BH 1, 2 & 4 & 6, % & 9 
10, i, me, 13, 14, 15 


MARYLAND 
BALTIMORE 


Stark-Films 


537 N. Howard St. (1) (Phone: LE 9-3391) 
Preduction: 16mm and 35mm sound motion 


pictures 
Equipment Rental: 1. 2, 3, 4, 5, 6, 7, 8, 9, 
10, 11, 12, 13, 14, 15 


MASSACHUSETTS - 


KANSAS 
WICHITA 


Frank Bangs Co. 

233 Ida St. (7) (Phone: AMherst 2-7582) 

Frank Bangs, Owner 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9, 
10, 11, 12, 13, 14, 15 


KENTUCKY 


BOSTON 


FitzGerald Motion Picture Service, Inc. 


208 Newbury St. (16) (Phone: COpley 7-0209) 

Robert E. FitzGerald, President 

Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: 1, 2, 4, 5, 6, 7, 8, 9, 10, 12, 
13, 14, 15 


A. D. Handy Co. 


44 Bromfield St. (8) (Phone: LI 2-3954) 
Kenneth MacDonald, Manager 

Production: 95mm filmstrips, slides 
Equipment Sales: Yes 

t Rental: 1, 2, 4, 5, 6, 7, 8, 9, 10, 11, 


LOUISVILLE 


D. T. Davis Co. 


1341 Bardstown Rd. (Phone: GL 1-8620) 

Abbie M. Kirtley, Manager 

Film Rentai: Yes 

Equipment Rental: 1, 2, 4, 5, 6, 7, 8, 9, 10, 
12, 18, 14, 16 


LOUISIANA 
NEW ORLEANS 


Delta Visual Service, Inc. 


815 Poydras St. (12) (Phone: JAckson 5-9061) 

Francis J. Didier, President 

Production: 16mm sound motion picture, 35mm 
filmstrip, slides, tape recording, disc re 
cording 

Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9, 
10, 11, 12, 13, 14, 15 


Jasper Ewing & Sons, Inc. 


725 Poydras St. (12) (Phone: JAckson 5-5257) 

Jasper Ewing, Jr. 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9, 
10, 11, 12, 13, 14, 15 


Jasper Ewing & Sons, Inc. 


725 Poydras St. (12) (Phone: JAckson 5-5257) 

Jesper Ewing, Jr. 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9, 
10, 11, 12, 13, 14, 16 


SHREVEPORT 


Civic Soundfilm Service 


1601 Market St. (Phone 4-7654) 
(See Delta Visual Service, New Orleans) 


MAINE 
PORTLAND 
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12, 18, 14, 15 


Major Theatre Equipment Corp. 

44 Winchester St. (Phone: Liberty 2-0445) 

H. David Fox, President 

Equipment Sales: Yes 

Equipment Rental: 1, 2, 3, 4, 6, 6, 7, 8, 9, 
10, 11, 12, 18, 14, 16 


SPRINGFIELD 


Movie Center 
20 Andrew St. (9) (Phone: RE 717-3552) 
Irving Clark, Manager 
uction: Slides. tape recording, disc re 
cording, 16mm silent motion pictures 
Film Rental: 


s 1, 2 8 4, & 6, 7, 8, 9% 
10, 11, 12, 13, 14, 15 


Production: 16mm, 35mm, sound motion pic- 
tures, cog Sa visual cost slides, tape 

oe 

| meee feeds 1, 5, 6, 7, 8 9, 10, 12, 18, 
14, 15 


The Jam Handy Organization 
See Advertisement, Cover 4 


anne St Grand Blvd. (11) (Phone: TRinity 
5. 
George Finch, Vice-President 
Prodections 16mm sound motion picture, 35mm 
filmstrip, slides 
Film Rental: Yes 
Equipment Sales: 
t aa eo 2 2 oe 


ipment Rental 
16, 11, 12, 18, 14, 15 


Regan Film Productions, Inc. 


19730 oy St. (3) (Phone: TUlsa 3-4334) 
Lawrence M President 
Production: Sound slidefilms, motion pictures, 
live shows, graphics 
Equipment Sales: Yes 


Wilding Inc. 
4925 Cadieux Rd. 


Gordon Miller, Mng. Dir. of Creative Sales 
(See listing under Chicago) 


MINNESOTA 
MINNEAPOLIS 


Midwest Audio-Visual Company 

10 W. 25th St. (4) (Phone: FEderal 5-8847) 

Keith H. South 

Equipment ental : 2%33 4 6 6 7, 8 9 
10, 11, 12, 48, 14, 18 


ST. PAUL 


Motion Picture Projector Rental Service 

187 East 7th St. (1) (Phone: Capitol 2-4543) 

Louis Goldman 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 9, 10, 18, 
14, 15 


Reid H. Ray Film Industries, Inc. 


2269 Ford Parkway (16) (Phone: Midway 


President 
Production: 35mm & 16mm sound motion 
picture, filmstrip 
Equipment Sales: Yes 


BLOOMFIELD HILLS 


Atlas Film Corp. 
32 Barbour Terraces 
(See listing under Oak Park, III.) 


DETROIT 


Arlington Aluminum Co. 
a x Davison St. (23) (Phone: VErmont 
71212) 


Grant Folin, President 

Equipment Sales: Presentation easels. flannel- 
boards, chalkboards, bulletin boards, paper 
pads 


Engleman Visual Education Service 

4754 + cee Ave. (1) (Phone: TEmple 
1-597 

Lewis M. Lash, President 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8 9, 
0, 11, 12, 18, 14, 15 


Henning & Cheadle, Inc. 

1060 W. Fort St. (21) (Phone: 
1-7688) 

George R. Cheadle, Vice-President 


WOodward 


SALES MEETINGS/Part I] 


JACKSON 


Jasper Ewing & Sons, Inc. 

227 E. Pearl St. (Phone: 2-3349) 

Malcolm P. Ewing, President 

Production: 16mm motion pictures, tape re- 


cording 
Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8 9%, 
10, 11, 12, 13, 14, 15 


KANSAS CITY 


All-Star Pictures 
a oe Rd. (11) 
* Field, Manage 


PL... ieee 1, %23@&4667, &8 
10, 11, 12, 13, 14, 15 


(Phone: JEfferson 


Hoover Bros., Inc. 
1020 Oak St. (6) (Phone: VI 2-6720) 


SALES MANAGEMENT 


Equipment Sales: J. P. Latil, President ’ ‘ Mrs. Harriet Ed ds, Pr t 
Equipment Rental: be 2, 3, 4, 6, 6, 7, 8 9 Production: 3,000 watt slide projector, electric Production: Complete Fig A 
10, 11, 12, 13, 14, 15 slide changer for 344” x 4” slides 


ST. LOUIS NEW YORK ee 


43 West 6lst St. (23) (Phone: JU 2-4355) 
Swank's, Inc. Cainatron mer Merers. Vice-Fresident i 
4 i . (30 Ph : PArkvi Div. National Broadcasting Co.) uction: 35mm filmstrip, slides 
ae FO Skinker Bld. (30) (Phone rkview 663 Fifth ‘Ave. Gi) (Phone : Gi 7-8800) 
ultz, sales supervisor 
Bese Peston a8 6&5 6% 8 6, Production: Sound, motion-picture films made Crawford, Immig and Landis, Inc. 
, 11, 12, 18, 14, 15 through television facilities 200 Fourth Ave. (3) Phone: ORegon 4-7662 
R, J. Landis 
Cellomatic Corp. Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8 9 
756 Seventh Ave. Phone: PLaza 7-7895 10, 11, 12, 18, 14, 15 


Milton Rogin 


Production: Slides & transparencies for Cello- 
NEBRASKA matic projectors Depicto Films Corporation 


Chartmak \ 254 W. 54th St. (19) Phone: COlumbus 5-7620 
artmakers, inc. Production: 16mm _ sound motion pictures, 
480 gee Ave. (17) (Phone: YUkon 35mm filmstrips, slides, tape recording, disc 


OMAHA 6-590 recording 


Modern Sound Pictures, Inc. 

1410 Howard St. (Phone: ATlantic 8476) 

Keith T. Smith, President | 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8 9, 
10, 11, 12, 18, 14, 15 


NEW JERSEY 


ATLANTIC CITY 


Boardwalk Film Enterprises 
31 S. Stenton Place (Phone: 4-1962) 


George S. Lubin, Partner 

Production: Tape recording, dise recording 

Equipment Sales: Yes 

Equipment Rental: i, 2, 3, 4, 5, 6, 7, 8, 9, 
10, 11, 12, 18, 14, 15 


NEWARK : ons 
= Coe ae pp anagemeas 2-4114) te Or an outs tanding exhibit. at 


W. J. Alexander 


Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8 9% | 
10, 11, 12, 18, 14, 15 | Cee eee eres esereeseserseeesesese 


om SUNN CC®) 


Princeton Film Center, Inc. 

P. O. Box 431 (Phone: WA 4-3550) | 
Pustuetings 16 & = sound motion pictures, 

trip, i . . . . 

Film Rental: Yer Color prints and color transparencies effectively get across ideas 

of all sorts. Here, scenes in color showed that a telephone call is 


an emotional experience. That’s because CCA Display Trans- 


NEW YORK parencies are next best to real life itself. 


Roy Bertell, using clean uncluttered design, proves the 
feasibility of bringing outdoor situations to a large indoor 
BAYSIDE audience for AT&T’s Annual Stockholders’ Meeting. 


eae 7 
Created and produced by Bertell, Inc., N. Y. 
for American Telephone and Telegraph Co. 


COPECO HEE EOE HEHEHE HEHEHE HEE EE 


International Recording Guild For more information and the expert assistance of a CCA 
218-14 36th Ave. (61) (Phone: FAculty 1-2661) Sales Engineer, consult your exhibit producer and designer. Or, 
Joseph Lopez, President > 

Production: Tape recording, dise recording contact us direct. 


selenite COLOR CORPORATION OF AMERICA 


United Projector & Film Corp. 
228 Franklin St. (2) (Phone: WA 8022) The Complete Quality Color Service to the Trade 
Eauipment Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9 
uipmen mtai: , ’ ’ ’ ° ° ’ ° ° 2 3 
10, 11, 12, 13, 14, 16 DEPARTMENT § 
43 WEST 61ST STREET, NEW YORK 23, N. Y. « JUpsoN 2-4355 
JAMAICA 610 SOUTH ARMENIA AVE., TAMPA 9, FLORIDA « REpwoop 7-5353 
5525 WILSHIRE BLVD., LOS ANGELES 36, CALIF. « WEsster 1-4711 


Senerce te ee ee 
97-00 Sutphin Blvd. (Phone: OLympia 8-5850) | 
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AUDIO VISUAL SUPPLIERS 
FILM PRODUCERS 
continued 


Key to Coding: 1—l6mm optical sound pro- 
jector, 2—16mm magnetic sound projector, 3— 
lémm are projector, 4—l6mm continuous or 
repetitive projector equipment, 5—35mm film- 
strip projector (silent), 6—slide projector, I— 
slide continuous projector, 8—overhead pro- 
jector, 9—opaque projector, 10—sound slide 
film equipment, il—=stereo projector, 12— 
record and transcription playback equipment, 
13—tape recorder, 14—public address system, 
156—projection screen 


Dynamic Films, Inc. 

405 Park Ave. (2) (Phone: PLaza 1-7447) 

Nathan Zucker, President 

Production: 16mm and 35mm motion pictures, 
slide films, art work, sound on tape or disc 

Film Rental: Yes 


Institute of Visual Communication, Inc. 

40 E. 49th St. (17) (Phone: Eldorado 5-1443) 

William J, Ganz, President 

Production: Create and produce 16mm, 35mm 
sound motion pictures, 35mm _filmstrips, 
slides, stage shows, graphics, supplementary 
promotion material, training manuals, 
speeches 

Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: 1, 2, 3, 4, 5, 6, 
11, 12, 13, 14, 15 


The Jam Handy Organization 
1775 Broadway (19) (Phone: JUdson 2-4060) 
(See listing under Detroit) 


King Cole Projection Service, Inc. 

67 Lexington Ave. (10) (Phone: LE 2-6780) 

Edward W. Diller, President 

Equipment Sales: Yes 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9, 10, 
11, 12, 13, 14, 15 


Lux-Brill Productions, Inc. 
$21 E. 44th St. (17) (Phone: ORegon 9-6320) 


Richard S. Dubelman 
Production: 35mm sound motion pictures, 
35mm filmstrips, slides, tape recording 


Motion Picture Showing Service 
130 E. 94th St. (28) Phone: AT 9-6148 


Alfred Ruben, Owner 

Production: 16mm sound motion pictures, 
35mm filmstrip, slides, tape recording, disc 
recording 

Equipment Sales: Yes 

Equipment Rental: 1, 
10, 11, 12, 13, 14, 15 


TEL-A-STORY so ves 
YOUR SALES PROBLEMS AT: 


© Point of Purchase @ Conventions 


@ Sales Meetings 
GIVES 


YOUR PRODUCT 

A COLORFUL 
MOVING MESSAGE 
THAT SELLS 


The Tel-A-Story Automatic Projector will 

sell your poow Me using twelve 35mm or 

2” x 2” square transparencies on a 156, 

330 of 600 sq. in. picture screen. 

Copy changes automatically every six 

seconds. Economical to own and 

use. Ideal for any type product or service. 
Write Dept. SM 

for illustrated brochure and prices 


TEL-A-STORY, INC 


523 Main Street, Davenport, lowa 


National Studios 
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See Advertisement, —- 
44 W. 48th St. (36) (Phone: JU 2-1926) 
Production: Slides, Saeieon. vugraphs 
Equipment Sales: 


Princeton Film Center, Inc. 


270 Park Ave. (17) 
(See listing under Princeton, N. J.) 


Training Films, Inc. 
oa hy 54th St. (19) Phone: CO 5-3520 
Lighburn, President 
Pe es 16mm sound motion pictures, 
85mm epee slides, tape recording, disc 
Equi rs Sales 
en : Yes 
Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8 9 
10, 11, 12, 13, 14, 15 


Transfilm-Caravel 

35 West oe St. (36) (Phone: 

William M President ; ; 

Production: Create and produce motion pic- 
tures, slide films, television commercials, in- 
dustrial shows = other visuel programs 

Equipment Sales: Yes 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9, 10, 
11, 12, 18, 14, 15 


JU 2-1400) 


Unifilms, Inc. 
6 East 46th St. (17) (Phone: YUkon 6-5720) 


Production: 16mm sound motion Jian. 
slides, tape reco 


Equipment Sales: ng 


Equipment Rental: 1, 2, 4, 6, 7, 10, 12, 18, 15 


Wilding Inc. 
405 Park Ave. 


Hugh Gage, Vice President 
(see listing under Chicago) 


NORTH CAROLINA 


CHARLOTTE 


Christian Film Service 
1302 E. 4th St. pipaee $-5249 


C. W. Petty, Manage: 
Equipment Rental: 1, "2, 5, 6, 8, 9, 10, 11, 12, 
10, 11, 12, 13, 14, 15 


RALEIGH 


National School and Industrial Corp. 
14 Glenwood Ave. Phone: TEmple 3-2824 


E. E. “Jack’’ Carter, Manager 
Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9%, 
10, 11, 12, 13, 14, 15 


PENNSYLVANIA 


ABINGTON 


A, C. P. Sales & Service Co. 

2150 Clearview Ave. (Phone: OLdfield 9-4019 

Leonard S. Kamp, Owner 

Production: Tape recording, dise recording 

Equipment Sales: Yes 

Rental Service: 1, 2, 3, 4, 5, 6, 7, 8, 9, 10, 11, 
12, 13, 14, 15 


SALES MEETINGS/Part II 


PHILADELPHIA 


Dailey Service 
1207 Spruce St. (7) (Phone: KIngsley 6-1797) 


S. C. Dailey, President 

Production: 16mm sound motion pictures, 
35mm filmstrip, slides, tape recordings. disc 
recordings, produce sales meeting and con- 
ventions 

Equipment Sales: Yes 

Equipment Rental: 1, 2, 5, 6, 7, 10, 12, 13, 15 


De Frenes Co. 


1909 Buttonwood St. (30) Phone: LOcust 
6-1686 


DeFrenes, President 
P ction: 16mm and 35mm sound motion 
pictures 


Oscer H. Hirt 
41 N. 11th St. (7) Phone: WAlnut 2-5663 


} we kT Hirt, President 
pf t Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9% 
10, il, 12, 13, 14, 15 


Ralph Lopatin Productions 
Room 2052, 1617 Pennsylvania Blvd. (3) 
(Phone: LO 8-6644) 


Production: 16mm sound motion pictures 
Equipment Sales: Yes 
Equipment Rental: 1 


Williams, Brown & Earle, Inc. 
904-96 Chestnut St. (7) Phone: WAlnut 38-1800 


J. A. Steitz, 


Manager 
Production: = i . _ 
filmstrips, 


Equipment a i. rs 3, “4, 1X ~ "h 8, 9, 
10, 11, 12, 18, 14, 


PITTSBURGH 


Appel Visual Service, Inc. 
927 Penn Ave. (22) Phone: GRant 1-0445 


Charles F. Appel, President 
Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9, 
10, 11, 12, 18, 14, 15 


CINCINNATI 


Alpha Cine Service, Inc. 
125 E. 6th St. Phone: MAin 1-4293 


Alice Heidemann, Manager 
Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8 9%, 
10, 11, 12, 13, 14, 15 


Wilding Inc. 
617 Vine St. 


R. L. McMilan 
(See listing under Chicago) 


CLEVELAND 


Martin |. Sperber 
9507 Euclid Ave. Phone: GArfield 1-8370 


Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8 9 
10, 11, 12, 18, 14, 15 


Wilding Inc. 


1010 Euclid Ave. 
L. T. Young, Vice President 
(See listing under Chicago) 


COLUMBUS 


American Theatre Equipment Co. 

165 N. High St. (15) Phone: CA 1-3894 

F. R. Gardiner, Manager 

Production: Slides 

Equipment Sales: Yes 

4S ee 3, 5, 6, 7, 8, 9, 10, 11, 12, 
14, 


SALES MANAGEMENT 


DAYTON 


Twyman Fiims, Inc. 
329 Salem Ave. Phone: BAldwin 2-4014 


Alan B. an, Owner 
Equipment Rental: 1, 2, 4, 5, 6, 7, 8, 9, 10, 
12, 13, 14, 15 


TOLEDO 


Cousino Electronics Corp. 
2107 Ashland Ave. (2) Phone: CHerry 3-4208 
Joseph C. Meidt 


Equipment 


t Rental: 1, 2, 3, 4, 5, 6, 7, 8 9% 
10, 11, 12, 13, 14, 15 


OKLAHOMA 


OLKAHOMA CITY 


Vaseco, Inc. 

2301 Classen Blvd. (6) Phone: JAckson 5-3513 

W. G. Maxwell, Manager 

Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: 1, 2, 5, 6, 7, 8, 9, 10, 11, 
12, 13, 14, 15 


PORTLAND 


Moore's Motion Picture Service 
1201 S. W. Morrison (5) (Phone: CA 17-6497) 


John T. Moore 
Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9, 10, 
11, 12 13 14 165 


Wilding Inc. 
§ Cotowws Center 


. M. Kuechenmeister 
(See listing under Chicago) 


TENNESSEE 


MEMPHIS 


Ideal Pictures, Inc. 
18 S. Third St. (3) Phone: 37-4313 


Stanley Nolan, Manager 
Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9%, 
10, 11, 12, 13, 14, 15 


Memphis Photo Supply 
123 S. Court St. (1) Phone: 5-1548 


W. M. Waller, Manager 
Equipment Sales: Yes 
Equipment Rental: 1, 6, 7, 11, 15 


NASHVILLE 


Tennessee Equipment & Supply Co. 
115 2nd Ave., N. (3) Phone: 6-1464 


J. E. Robbins, Vice-President 
Equipment Sales: Yes 
Equipment Rental: 2, 4, 6, 8, 9, 13, 15 


TEXAS 


1959 
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AUSTIN 


Capitol Photo Supplies 

2428 Guadalupe St. Phone: GR 8-5717 
Production: Slides 

Film Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: 1, 2, 4, 5, 6, 7, 8 9, 10, 
di, 12, 18, 14, 15 


DALLAS 


Bauer Audio Video 
2911 N. Haskell St. Phone: LAkeside 8-0588 


Earl J. Bauer, President 
Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9, 
10, 11, 12, 18, 14, 15 


FORT WORTH 


The Camera Shop, Inc. 
709 Throckmorton St. (2) Phone: ED 2-5237 


J. E. Pulliam, Jr., President 
Equipment Sales: Yes 
eT Rental: 1, 2, 4, 5, 6, 7, 8, 9, 10, 


HOUSTON 


Audio Visual Services 
2310 Austin St. Phone: FAirfax 3-1319 


R. R. Riley 
Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8 9% 
10, 11, 12, 18, 14, 15 


Community Soundfiim Service 

2813 San Jacinto St, Phone: CA 2-0103 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9, 10, 
13, 14, 15 


UTAH 


SALT LAKE CITY 


Deseret Book Cc 
44 E. South Temple St. Phone: DA 8-8191 


A. H. Parry 
Equipment Rental: 1, 2, 3, 5, 6, 7, 8, 9, 10, 
12 18, 14, 16 


MILWAUKEE 


Wisconsin Sound Equipment Co., Inc. 


2733 W. North Ave. Phone: Division 2-2144 

Roy C. Van Brunt, President 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8 9%, 
10, 11, 12, 18, 14, 15 


CANADA 


ONTARIO 


TORONTO 


Caldwell Audio Visual Equipment 
Co, Ltd. 


447 ian St. @! Phone: WAlnut 22103 
M. Elliott, 
Production: _— a motion picture, slides, 


Film 5 Rental: Yes 

Equipment Sales: Yes 

Equipment Rental: 1, 2, 3, 4, 6, 7, ® 10, 11, 
12, 18, 14, 18 


Cellomatic Co. of Canada 


496 Church St. (Phone: WAlnut 1-5465) 


(See listing under New York) a 


QUEBEC 
MONTREAL 


Cellomatic-Peeicraft 

1647 St. Catherine St. W. (Phone: 
2-4642) 

(See listing under New York 


Wellington 


WASHINGTON 


SEATTLE 


Audio-Visual Center, Inc. 


1205 N. 45th St. Phone: MElrose 2-8461 

P. H. Nee ag President 

Film Rental: 

Equipment Sales: ¥ Yes 

Equipment Rental: 1, 2, 3, 4, 5, 6, 7, 8 9%, 
10, 11, 12, 18, 14, 16 


Rarig Motion Picture Co. 


2100 N. 45th St, (3) (Phone: MElrose 3-3878) 

Edith A. Rarig 

Production: 16mm sound and color motion 
pictures, recording 

Equipment Rental: 7 S24 6&4 T S@ & 
10, 11, 12, 18, 14, 15 


SPOKANE 


Inland Audio-Visual Co. 


N. 2325 Monroe St. (17) Phone: FA 17-7549 
ngson, Owner 
ies: Yes 
ent Rental: 1, 2, 3, 4, 5, 6, 7, 8, 9, 
10, 11, 12, 18, 14, 15 


PLANNING A 
MEETING? 


Start out on the right foot 
— with Meeting Planners 


Handbook. This 32-page 
booklet is loaded with ideas 
— more than 14 complete 
articles on how to improve 
your Want a 
copy? Send 50 cents to: 


meetings. 


Readers’ Service Dept., Sales 
Meetings, 1212 Chestnut St., 
Philadelphia 7, Pa. 


some people ask 
the man in the 


But, for professional 
group travel planning, 


those who know 
come to 


TRAVEL CONSULTANTS, 
INC. 
in the nation's capital. 


When every detail of a trip 
must ke perfect, don't rely on 
a general practitioner: Call 
in the specialists in quality 
group travel technique. Long 
experience in developing group 
itineraries and arrangements 
for prominent organizations 
throughout the world enables 
us to tell you what works — 
and why! 


Call or write today for the answer to your 
group travel requirements. 


of, ravel Consultants 


INCORPORAT E D 
1612 "K" Street, N. W., Washington 6, D. C. 
(telephone—DIstrict 7-9228) 


N. Sidney Nyhus, President 
David Randall, Manager, Group Sales 
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Key to Coding: 1—travel arrangements, 2— 
hotel arrangements, 3-—stock mailing pieces, 
4—custom mailing pieces, 5—marketing anal- 
ysis, 6—contest developments, 7—kickoff meet- 
ing plans, 8—copy and scripts, 9%—group 
entertainment, 10—publicity, A—staff serviced, 
B—serviced by outside consultant, 


Adams Travel Bureau, Inc. 
See Advertisement, Page 279 


Land Title Building, Broad & Chestnut Sts., 
Philadelphia 10, Pa. 

(Phone: LOcust 7-7005) 

Herbert Lieberman, president 

Services offered: 1A, 2A, 3B, 4A, 5A, 6A, 
7A, 8A, 9A, 10A 


American Express Company 

65 Broadway, New York 6, N. Y. 

(Phone: WH 4-2000) 

Don Daly 

Services offered: 1A, 2A, 3, 4, 

Branch offices: Major cities throughout United 
States and Canada. 


Happiness Travel Service 

(Happiness Tours, Inc.) 

6 East Monroe Street, Chicago 3, III. 

(Phone: ST 2-4900) 

Benjamin Getzoff, mgr., Incentive Division 

Services offered: 1A, 2A, 3A, 4A, 5B, 6A, 
A, B, 8A, B, 9A, B, 10A, Merchandise 
(in association with John Plain & Company) 

Branch office: 2 West 46th Street, New York 
36, N. Y., ClIrele 7-3645; E. R. Rotchford, 
manager. 


Holiday House Travel Center, Inc. 

(Division of Maritz Sales Builders) 

1390 Michigan Avenue, Dearborn, Mich. 

(Phone: LUzon 4-8440) 

Frank Abrams, president 

Services offered: 1A, 2A, 3A, 4A, 5A, 6A, 
7A, 8A, 9A, 10A 

Branch offices: San Francisco, Kansas City, 
St. Louis, Chicago, Fort Wayne, Detroit, 
Grand Rapids, Dayton, New York, Boston, 
Baltimore. 


Martin B. Iger & Co. 
See Advertisement, Page 34 


1475 Broadway, New York, N. Y. 

(Phone: WlIsconsin 17-2888) 

Martin B. Iger, president 

Services offered: 1A, 2A, 3A, 4B, 5A, 6A, 
7A, 8B, 9A, B, 10B 

Branch office: 235 Lincoln Road, Miami Beach, 
Fla.; Ernie Pike, vice-president. 


industrial Travel Promotions, Inc. 

306 South Michigan Avenue, Chicago 4, Ill. 
(Phone: WAbash 2-0616) 

Dick Todd, president 


“Services offered: 1A, 2A, 3A, 4B, 5B, 6A, 7A, 


8A, 9A, 10A 

Branch offices: 1636 Walnut Street, Phila- 
delphia, Pa.; Steven Gaghan, manager. 554 
Madison Avenue, New York, N. Y.; Herman 
Raju, manager. Hotel Cleveland, Cleveland, 
Ohio; Morrie Bernet, Jr., manager. Wash- 
ington, D. -; Wm. McClean. Biscayne 
Terrace Hotel, Miami Beach, Fla.; Carolyn 
Seymore, manager. 240 Powell Street, San 
Francisco, Cal.; Pieter Kelder, manager. 
9501 Santa Monica Blvd., Beverly Hills, Cal. 


Lee Kirkland Travel 

1231 Baltimore Avenue, Kansas City, Mo. 

(Phone: Victor 2-4744) 

Eldredge W. White, vice-president—Sales 

Services offered: 1A, 2A, 3A, 4A, 5B, 6A, 
TA, 8A, 9A, 10A 
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The E. F. MacDonald Travel Co. 
36 E. Wabash Avenue, Chicago 3, Lil. 
(Phone: Financial 6-7373) 
A. E. Ostholthoff, president 

. 2 3A, 4A, 5A, 6A, 


Branch offices: Principal cities throughout 
United States, Canada and Europe. 


Travel-Consultants, Inc. 
See Advertisement, Page 278 


Affiliated with Carr Speirs Corporation 

1612 K Street, N.W., Washington 6, D. C. 

(Phone: District 7-0228) 

David A. Randall, general sales manager 

Services offered: 1A, 2A, 3A, 4A, 5B, 6A, 
TA, SA, 9A, 10A 


V.L.P. Service, Inc. 

720 Fifth Avenue, New York, N. Y. 

(Phone: PLaza 7-0130) 

Wm. J. Murphy, president 

Services offered: 1A, 2A, 3A, 4A, 6A, 
8A, 9A, 10A 


World Travel Plan Corp. 

150 East 50th Street 

(Phone: PLaza 3-2077) 

Joseph A. Tigani, president 

Services offered: 1A, 2A, 3A, 4B, 5B, 
7A, 8A, B, 9A, 10A 


AIR LINES 


Key to Coming: 1—itinerary planning, 
charter flights, nd arrangements, 
hotel arrangements, 5—mailing pieces for con- 
testants, 7—+travel 
films, 8—tie-in souvenirs, 9—publicity, 10— 
speakers, A—free, B—at cost 


Air France 


683 Fifth Avenue, New York, New York 
Phone: OLympia 6-6000 

Henri Lardon 

Services Offered: 1, 2, 3, 4, 5, 6, 7, 8, 9, 10 


Alitalia Airlines 


666 Fifth Avenue, New York 19, New York 
Phone: JU 2-6500 

J. St. Thomas, Assistant Sales Manager 
Services Offered: 1, 2, 3, 4, 5, 6, 7, 8, 9, 10 


American Airlines 


100 Park Avenue, New York 17, New York 
Phone: MUrray Hill 3-9000 

R, . Baker, Director Commercial Sales 
Services Offered: 1, 3, 4, 5-B, 6-B, 7, 9 


Braniff International Airways 

-~_ — Building, Exchange Park, Dallas 35, 
exas 

Phone: FLeetwood 2-1721 

Robert h, Manager of International Sales 

Services Offered: 1, 2, 3, 4, 5-A&B, 6-A&B, 
7, 8-A&B, 9, 10 


British Overseas Airways Corporation 

530 Fifth Avenue, New York 36, New York 

Phone: MUrray Hill 7-8900 

Mr. E. J. Wheatley, Sales Development Man- 
ager, USA 

Services Offered: 1, 2, 3, 4, 5, 6, 7, 8, 9, 10 


Capital Airlines 


National Airport, Washington, D. C. 

Phone: RE 7-6830 

A, Kogelman, Manager Sales Division 

— Offered: 1, 2, 3, 4, 5-B, 6-B, 7, 8-B, 
, 10 


Cubana Airlines 


625 Madison Avenue, New York, New York 

Phone: PLaza 3-0515 

0. D. Vilato, Division Manager 

Services Offered: 1, 2, 3, 4, 5-A, 6-A, 7, 8-A, 
9, 10 


Delta Air Lines 
Atlanta Airport, Atlanta, Georgia 
Phone: PO 1-6621 


H, J. Salfen, Sales Promotion Manager 
aa i | j Offered: 1, 2, 3, 4, 5-A, 6-A, 7, 8, 
1 


, 


Eastern Air Lines 
10 Rockefeller Plaza, New York, New York 


SALES MANAGEMENT 


Beene: YU 6-45 
A. A. F, Bese ag Assistant Manager Agency 


Sales 
Services Offered: 1, 2, 5-A&B, 6-A&B, 7, 
8-A&B, 9, 10 


Iberia Air Lines of Spain 

338 Madisen Avenue, New York, New York 
Phone: MUrrayhill 7-6332 

Jose San Gabriel, Passenger Sales Manager 
Services Offered: 1, 2, 3, 4, 5, 6, 7, 8, 9, 10 


KLM Roya! Dutch Airlines 

609 Fifth aoa, New York 17, New York 
Phone: PLaza 9-2400 

Hans Fischer, Te we ng Man 

Services Offered: 1, 2, 3, 4, SA. 6 <A, 7, 8A, 9 


National Airlines, Inc. 

P. 0. Box NAL, Airport Mail Facility, Miami 
59, Florida 

Phone: NEwton 3-6311, ext. 340 

O. H. Hill, Director, Military & Convention 


Sales 
Services Offered: 1, 2, 3, 4, 5-A, 6-A, 7, 8, 
10 


9%, 


Northeast Airlines 


Logan International Airport, 
chusetts 

Phone: LO 7-8300 

A. E, Rondeau, Group & Convention Manager 

a Offered: 1, 2, 3, 4, 5-B, 6-B, 7, 8-A 


Boston, Massa- 


Northwest Airlines, Inc. 


1885 University sana St. Paul 1, Minnesota 
Phone: MI 6-29 

Charles R, ll Director Passenger Sales 
— Offered: 1, 2, 3, 4, 5-B, 6-B, 7, 8- 


Pan American World 

Airways System 

2030 Bridge Plaza North, Long Island City 1, 
w Yo 

ee STillwell 6-5858, Ext. 885 
M. Siefert, Manager Special Sales—U. S 


Semis Offered: 1, 2, 3, 4, 5-A&B, 6-A, 7, 
8-B, 9, 10 


Sabena Belgian World Airways 

720 Fifth mag x | New York, New York 
Phone: JUdson 6-1070 

Jack Young 

Services Offered: 1, 2, 3, 4, 5, 6, 7, 8, 9, 10 


Scandinavian Airlines System, Inc. 

138-02 Queens Blvd. at Van Wyck Expressway, 
Jamaica 35, New York 

Phone: OL: ia 7-8000 

Donald P. Jones, Commercial Sales Supervisor 

Services Offered: 1, 2, 3, 4, 5-B, 6-A, 7, b 
9, 


Swiss Air Lines 

10 West 49th St., sad York, New York 

| ent ee 7-443 

Samue mann, _ oa nger Manager 
Services Offered: 1, 2, 3, 4, 5, 6, 7, 8, 9, 10 


Trans-Canada Air Lines 
10th Floor—Terminal Centre Bldg., Montreal, 
Quebec, Canada 


Phone: UN 6-5671 

Mr, K. C. Burns, General Supervisor of Pas- 
senuger Sales Planning 

var Or peel 1, 2, 3, 4, 5-A&B, 6-A, 7, 


Trans Caribbean Airways 


375 Park Avenue, New York 22, New York 

Phone: MUrray Hill 8-4400 

Herbert Keilson, Sales Manager 

ee Offered: 1, 2, 3, 4, 5-A, 6-A, 7, 8-B, 
a 


Trans World Airlines, Inc. 


380 Madison Avenue, New York 17, New York 
Phone: Call nearest TWA office 

Herb Lynn, Manager, Commercial Sales 
Services Offered: 1, 2, 3, 4, 5, 6, 7, 8, 9, 10 


Western Airlines 


P. O. Box 90005, Los Angeles 45, California 
Phone: SPring 6-2345 

Mrs. Betty aeeneee, er Group Sales 
ee Offered: 1, 3. 4, 5-A, A, 7, 8-A, 


“TOPS” 


MEMBER 
Ris Sdyy, 


have. Ae 


presents to 


the 


PAIGNS 
* CONVENTION TRIPS 
* GROUP TOURS 


newsletter of incentive and 


ADAMS TRAVEL BUREAU, 


ROYAL VIKING AWARD 


“For distinguished achievement" 


Here's recognition from travel indus- 
try leaders for Adams’ combination of 
promotion planning and personalized 
travel service. Learn how we can put 
the lure of travel to work for you— 


* INCENTIVE AWARD CAM- 


* EMPLOYEE VACATION PLANS 


Write for copies of "Travel Talk", the 


travel. It's full of ideas you can usel 


ADAMS TRAVEL BUREAU, 


Land Title Bidg., LO 7-7005 
Philadelphia 10, Penna. 


group 


Adams Travel Agency 

Hotel Adolphus ......... rey 
The Advance Furnace Company Re Se 
Aero Mayflower Transit Company .... 
Alitalia Airlines te 
Allied Van Lines, Inc. 

Alpine Inn 

Ambassador Hotel 

American Airlines, Inc. 

Americana Hotel .... 3 
Andrews, Bartlett & Associates, ae 
Apple Valley Inn 

Arawak Hotel 

Astor-Manhattan Hotels 

Atlanta Biltmore Hotel 


Bahamas Government Development 
Board 

Baker Hotel ...... 

Balmoral Hotel . 

Barbizon Plaza Hotel . 

The Barcelona Hotel 

Bedford Springs Hotel 

Belleview Biltmore Hotel 

Belmont Manor : 

Berkeley-Carteret Hotel 

Berkshire Hills Conference 

Bermuda Trade Development Board 

The Bermudiana Hotel 

Biltmore Terrace Hotel 

Bishop's Lodge 

Bismarck Hotel 

Boca Raton Club 

Bryan-Elliott Company .. 

Buena Vista Hotel 

Burnham Van Service, Inc. 


Camelback Inn 
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ADVERTISERS’ INDEX 


Canadian National Railways . 

Canadian Pacific Railways 

Capital Airlines 

The Carillon Hotel 

Casa Munras Hotel . 

Castle in the Clouds Hotel 

Castle Harbour Hotel 

Cat Key Club 

The Cavalier Hotel 

Chalfonte Haddon-Hall Hotel . 

The Chantecler Hotel . 

Chapman Park Hotel .. 

Chateau Lac Beauport 

Hotel Chisca 

Claremont Hotel 

Claridge Hotel (Atlantic City) . 

Hotel Claridge (Memphis) 

Color Corporation of America ...... 
Commodore Hotel 

Concord Hotel 

Condado Caribbean Hotel rie pt 224 
Hotel Continental ... ; ~ eS 
Cuban Tourist Institute . 17, 18, 19, 20 


Dartnell Corporation .. ; 
Daytona Beach Convention Bureau 
Daytona Plaza-Princess Issena Hotels. . 
Dearborn Inn 

Deauville Hotel ...... 

Hotel Del Coronado . 

Dellwood Country Club 

Delta Airlines 

Hotel Dennis 

Design Built Studios . 
Detroit-Lelard Hotei 

DiLido Hotel ....... 

Dinkler Hotels 

Diplomat Hotel 


Display Creators, Inc. . 
Display & Exhibit Co. . 

The Displayers, Inc. .... 
Distinguished Hotels . 

The Doric Company 

Drake Hotel (Chicago) 
Drake Hotel (Philadelphia) .. 
Dupont Plaza Hotel ” 


Eastern Airlines 

Eden Roc Hotel 

Edgewater Gulf Hotel 
Edison Hotel .... “a 

El Rancho Hotel 

Emerald Beach Hotel 
Empress Hotel . 
The Essex & Sussex Hotel .. 
Everglades Hotel .... 
Exhibit Producers & Designers Assn, 
Exposition Management Assn. 


245 
249 
252 
167 

32 
100 
187 

76 


76, 84, 228 


Expositions Clearing House Organization 253 


Fields Management Co. 

Alan M. Fishburn Productions 
Fontainbleau Hotel .... 
Fontana Village Hotel . 
Hotel Fort Des Moines .... 
Fort Montagu Beach Hotel 
Freeman Decorating Co. 
French Lick-Sheraton Hotel . 


Galt Ocean Mile Hotel 


ay Robinson, Steirheim & Weis, 


Po Exhibits & Displays 
The Gideon Putnam Hotel 
Gill Hotels 

Glacier Park Lodge 

The Golden Gate Hotel 


ADVERTISERS’ INDEX 
continued 


Grand Hotel (Mackinac Island, Mich.) 

Grand Hotel (Pt. Clear, Ala.) ... 

Gray Line New York Tours Corporation 

Greater Providence Chamber of 
Commerce 

Geenbrier 

Griswold Hotel 

Grossinger's 

Gulf Hills Dude Ranch 


Fred Harvey Hotels 


Hawaii Visitors Bureau 

Henry Hudson Hotel 

Hotel Hershey 

Leonard Hicks, Jr., & Associates 
Hilton Hotel Corporation 
Hilton Hotels International 
Hollywood Beach Hotel 

The Homestead 

Hotel Corporation of America 
Hotel Sales Management Assn. 


Indies House 

Industrial Displays 

Martin B. Iger Company 

The Inn 

Intercontinental Hotels 

lvel Construction Corporation 


Jack-Bilt Corporation 
Jack Morton Productions 
Jack Tar Hotels 

Jam Handy Organization 
Jamaica Tourist Board 
Jefferson Hotel 

Jug End Barn 

Jung Hotel 


Kentucky Fair & Exposition Center 
King Edward Sheraton Hotel 
King's Gateway Hotel 


LaConcha Hote} 

LaSalle Hotel 

Las Vegas Convention Bureau 

The Laurentian 

Lido Hotel 

Lincoln Chamber of Commerce 
Convention Committee 

Long Beach Chamber of Commerce 


Madison Hotel 

Manger Annapolis (Washington, D.C.) 

Manger De Witt Clinton (Albany, 
N. Y.) 

Manger Hamilton (Washington, D.C.) 

Manger Hay-Adams (Washington, 
D.C.) 

Manger Hotel (Cleveland) 

Manger Hotel (Grand Rapids, Mich.) 

Manger Hotel (Rochester) 

Manger Hotel (Savannah) 

Manger Vanderbilt (New York, N.Y.) 

Manger Windsor (New York, N.Y.) 

Manoir Richelieu 

Manor House 

Manpower, Inc. 

Hotel Maria Isabel 

Marrakesh Hotel 

Mayfair Hotel 

Memorial Coliseum 

Messmore & Damon 

City of Miami 

Miami Beach Exhibition Hall 


280 


HUGHES PRINTING CO 
EAST STROUDSBURG, PA. 


157, 158, 159, 160, 161 


Miramar Hotel 

Mississippi Gulf Coast 

Monmouth Hotel .... 

Mont Tremblant Lodge 

Montauk Manor ... 

Monterey Convention Bureau 

Mount Washington Hotel . 

Hotel Muehlebach . 
Multnomah Western Hotel .... 
Myrtle Beach Chamber of Commerce 


National Airlines . ; 
National Exposition Service 
National Guard Armory 
National Studios 

New York Coliseum . 

New York Trade Show Corporation 
Niagara Hotel 

North American Van Lines ; 
Northeast Airlines 
Northernaire 

Northwest Orient Airlines, Inc. 
Novelart Company 


Ohio Displays 
Orchids of Hawaii 


Palm Springs Riviera Hotel 

Pan American World Airways, Inc. 
Paradise Inn 

Hotel Patten 

Park Sheraton Hotel ne 
Peninsular & Occidental Steamship Co. 
Penn-Sheraton Hotel 

Pick-Nicollet Hotel 

Pierre Marques Hotel 

Plumb Point Country Club . 

Pocono Manor Inn 

Poland's Spring & Mansion House 
Potne Verda Club ; 
Poughkeepsie Inr . 

Premier Hotel Representatives, Inc. 
Hotel President 

Princeton Inn 


The Queen Elizabeth Hotel 


Radisson Hotel 

Railway Express Agency 
Louis Rastetter & Sons 
Realty Hotels 
Richmond Hotels, inc. 
Riviera Hotel 

Hotel Robert Meyer 
Roney Plaza Hotel 
Roosevelt Hotel 


Sagamore Hotel 

St. Croix Hotel 

St. Moritz Hotel 

San Antonio Chamber of Commerce 
San Marcos Hotel 

William Sanford, Inc. 

Santa Monica Convention Bureau 
Hotel Savery 

Saxony Hotel 

Sea Breeze Hote! 

Shawnee Inn 

Shelborne Hotel (Miami Beach) 
Shelburne Hotel (Atlantic City) 
Sheraton Hotel (Akron) .... 
Sheraton Hotel (Louisville) . 
Sheraton Hotel (Philadelphia) 
Sheraton Hotels (Rochester) 
Sheraton-Atlantic Hotel 
Sheraton-Biltmore Hotel 
Sheraton-Blackstone Hotel 
Sheraton-Brock Hotel 
Sheraton-Cadillac Hotel 
Sheraton-Cataract Hotel 
Sheraton-Charles Hotel 
Sheraton-Cleveland Hotel 
Sheraton-Connaught Hotel 


Sheraton Corporation of America ... 

Sheraton-Dallas Hotel : 

Sheraton-Fontenelle Hotel ... 

Sheraton-Gibson Hotel ... 

Sheraton-Hawaiian Hotels 

Sheraton-Jefferson Hotel 

Sheraton-Johnson Hotel 

Sheraton-Martin Hotel 

Sheraton-Montrose Hotel . 

Sheraton-Mt. Royal Hotel . 

Sheraton-Palace Hotel 

Sheraton Park Hotel 

Sheraton-Portland Hotel . 

Sheraton-Syracuse Inn 

Sheraton-Towers Hotel 

Sheraton-West Hotel 

Hotel Sherman ... ey a Me, 

Shinderman Ma + Corporation 

Show Service Exhibits, Inc. 

The Shoreham Hotel 

Shure Brothers, Inc. 

Skirvin Hotels ee 

Skyline Inn 185, 

Skytop Club .... ee « 

Sleepy Hollow Beach Hotel . 

Roger Smith Hotel (Holyoke, Mass.) 

Roger Smith Hotel (New Brunswick, 
N.J. 

Roger Smith Hotel (Stamford, Conn.) 

Roger Smith Hotel (Washington, D.C.) 

Roger Smith Hotel (Waterbury, Conn.) 

Roger Smith Hotel White Plains, N.Y.) 

Soreno Hotei 

Southwest Hotels, Inc. 

Spectaculart 

Spring Rock Country Club 

Standard Photo Service 

Stardust Hotel 

State Fair of Texas 

Harvey Stief, Inc. 

Structural Display Co., Inc. 

Stuart Company ..... 

Sullivan County Hotel Assn. 

Sun n' Sand Hotel Court 

Sun Valley Lodge 


Tampa Chamber of Commerce 
Taunton Inn (Taunton, Mass. } 
M. E. Taylor & Son ; 
Tel-A-Story, Inc. 
Three Dimensions . 
Trans Canada Airlines 
Trans-Caribbean Airways . 
Trans World Airlines, Inc. .. 
Cover 2, 41,51, 87, 101, 155 
Tarvel Consultants, Inc. 278 
Traymore Hotel 142 
Treadway Inns Corporation ........ .30, 31 


Union Stockyard & Transit Company . 97 

United Airlines, Inc. .6, 7, 49, 50,55, 64, 
95, 98, 156, 176, 180, 187, 189, = 

United Van Lines 

U.S. Hotel Thayer 

Utell International 


Veterans Memorial Auditorium 
Villa Moderne Hotel 
Vinoy Park Hotel 


Warwick Hotel .... 

Hotel Webster Hall 
Wentworth-by-the-Sea Hotel 
Western Air Lines, Inc. 
Western Hotels ... 
Westward Ho Hotel 
Wheaton Van Lines, Inc. 
The Wigwam 

Willard Hotel 

Wilding, Inc. . ; 
Williamsburg Inn & Lodge , 


SALES MEETINGS/Part Il SALES MANAGEMENT 


SALES MANAGERS! AD AGENCIES! 
CONVENTION MANAGERS! ror your 


convention problems over to Manpower, Inc. 


FREE Helpful Booklet 


“100 Suggestions for Con- 
vention and Trade Show 
Exhibitors” 


No matter where you exhibit, there’s 


a friendly Manpower, Inc. branch 
office to serve you. We pay all taxes, 
salaries, and insurance. You receive 


Write on your letterhead or 
call any Manpower, Inc. Office 


one bill for total hours worked. 


manpower, 


listed below. 


826 N. Plankinton Avenue 
Milwaukee, Wisconsin 


OVER 175 OFFICES IN THE U.S., CANADA, MEXICO AND EUROPE 


Akron 
Albany, N.Y 
Albuquerque 
Allentown 
Atlanta 
Austin, Tex 
Bakersfield, Calif 
Baltimore 
Baton Rouge, La. 
Bay City, Mich 
Birmingham 
Boston 
Bridgeport, Conn. 
Bronx 
Brooklyn 
Buffalo 
Canton, 0. 
Cedar Rapids, la 
Charleston, S.C 
Charlotte 
Chattanooga 
Chicago 
Cincinnati 
Cleveland 
Columbus 
Corpus Christi 
Dallas 
Davenport 
Dayton 
Decatur, lil. 
jenver 
Des Moines 
Detroit 
Elizabeth 
Elyria-Lorain, 0. 
Erie, Pa 
Evarston, lil. 


HE 4-1928 


UN 9-9700 


Evansville, Ind. 
Fort Worth 
Fresno 

Gary 

Grand Rapids 
Green Bay, Wis. 
Greensboro, N.C. 
Hackensack 
Hammond 
Hartford 
Houston 
Indianapolis 
Jackson, Miss. 
Jacksonville 
Jersey City 
Kansas City 
Levittown, Pa. 
Lexington, Ky. 
Littie Rock 

Los Angeles 


H. 
E 


Sherman Oaks, Calif. : 


Louisville 

Lynn, Mass. 
Madison 
Memphis 

Miami, Fla. 
Milwaukee 
Minneapolis 
Morristown, N J. 
Nashville 
Newark 

New Brunswick, N. J. 
New Haven 

New Orleans 
New York 
Niagara Falls 
Norfolk 


‘A 2-4195 
D 2-8721 


Norristown, Pa. 
Oakland 
Oklahoma City 
Omaha 
Orlando 
Paterson 
Perth Amboy, N. J. 
Philadelphia 
Phoenix 
Pittsburgh 
Portland 
Providence 
Queens 
Racine, Wis. 
Richmond 
Rochester 
Rockford 
Sacramento 
Saginaw, Mich. 
St. Louis 
St. Paul 
St. Petersburg 
Salt Lake City 
San Antonio 
San Bernardino / 
Riverside 
San Diego 
San Francisco 
San Jose 
Schenectady 
Seattle 
Sheboygan 
Sioux City 
Sioux Falls 
South Bend 
Springfield, Mass. 
Springfield, Ohio 


BR 5.5495 


GA 1-5766 
CA 4-0710 

7-2790 
EM 4-6561 
CA 4-9251 
TU 8-3461 


BE 4-7347 


FA 4-4422 


Syracuse GR 1-6181 
Tacoma 

Tampa 

Toledo 

Trenton 

Tucson 

Tyler, Tex. 
Vancouver, Wash. 
Waco, Tex 
Washington, D.C. 
Waterbury 
Waterloo, lowa 
Wausau, Wis. 
White Plains 
Wichita 
Wilmington 
Worcester, Mass. 
Youngstown 
Edmonton, Canada 
Hamilton. Canada 
Montreal, Canada 
Toronto, Canada 
Vancouver, Canada 
Winnipeg, Canada 
Brussels, Belgium 
London, England 
Paris, France 
Frankfort a /Main, Ger, 
Milan, Italy 

Rome, Italy 

Mexico City. Mexico 
Lisbon, Portugal 
Barcelona, Spain 
Madrid, Spain 
Stockholm, Sweden 


© 1959 Manpower, Inc. 
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WE'LL HELP YOU PUT IT ACROSS 


Whatever your sales goal, Jam Handy can help you reach it. You call the signals—we’ll help you pack that extra 
punch into your paydirt drive, with plenty of solid down-to-earth drill on selling fundamentals. 


lf you can score better with motion pictures, we'll produce them for you. Or, if experience has shown that less 
elaborate sales presentation aids will do it, we'll take care of those too. 


With your guidance, production is completed in minimum conference time. Costs are consistent with your budget, 
or as low as the need indicates. For consultation call... 


7 JAM HANDY Ovenjeton 


NOTHING SELLS PRODUCTS AND IDEAS LIKE IDEAS 


MOTION PICTURES * DRAMATIZATIONS ¢ PRESENTATIONS e¢ VISUALIZATIONS e SLIDEFILMS e TRAINING ASSISTANCE 


CALL NEW YORK, JUdson 2-4060 HOLLYWOOD, Hollywood 3-2321 DETROIT, TRinity 5-2450 DAYTON ,ENterprise 6289 PITTSBURGH, ZEnith 0143 CHICAGO, STate 2-675? 


